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MODERN TROUBADOURS FURTHER FOLK MUSIC 

3 Female Artists Redefine Genre 



Gorka, Smither 
Do It On The Road 



BY CHRIS MORRIS 



LOS ANGELES— While their styles 
run on different ends of the musical 
spectrum, singer/songwriters Chris 



■ BY DEBORAH EVANS PRICE 

NASHVILLE— Folk music is a genre 
that seems defined almost as much by 
its audience as by its performers. That 
audience today is broader and more 
eclectic than ever. Therefore it's not 



"There's something that I call the 
myth of the folk audience," Dar 
Williams says, "which is all of the 
artists that I know, [including) Patty, 
John Gorka, and Ani DiFranco, who 
have different audiences. We have a lot 
of shared audience, but we also have 



Larkin has done just that. A Cape 
Cod, Mass., resident who developed 
her distinctive style performing in 
bands that ranged in style from Celtic 
music to rock and jazz, Larkin person- 
ifies traditional folk's lyrical integrity 
while pushing the envelope musically 



Black Folk Is 
Vocal Minority 



BY JIM BESSMAN 



NEW YORK— The immense influ- 
ence of black artists on folk music 




Smither and John Gorka share the 
belief that touring, not triple-A radio, 
is the route to personal success. 
"Triple-A is kind of closing up," 
(Continued on page 96) 

Folk Radio Patchy, 
But Fans Are Loyal 

■ BY ERIC BOEHLERT 

NEW YORK— Folk music, like its 
musical cousins blues, world music, 
bluegrass, and jazz, has always called 
the noncommercial end of the radio 



DAR WILLIAMS 



surprising that three of the contempo- 
rary scene's premier female artists, 
Patty Larkin, Dar Williams, and Jane 
Kelly Williams, reflect the diversity of 
the genre's creative community and 
the fan base that supports it 




little demographic spinoffs from that. 
Everybody has to find that other 
crowd besides the people who are real- 
ly going to come out and be supportive 
of whoever is generating new music 
and calling themselves folk artists." 



JANE KELLY WILLIAMS 



and exploring new ground. 

Her sixth album, "Stranger's 
World," was released on High Street in 
July, and Larkin just wrapped up the 
recent leg of her tour (which featured a 
(Continued on page 22) 



can be traced to the prepop music 
genres that were integral to 
African-American life. But while 
(Continued on page 97) 
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dial home. While that presents certain 
hurdles and frustrations for record la- 
bels — such as simply keeping track of 
when and where the specialty pro- 
grams air — a core base of folk-friendly 
(Continued on page 22) 
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Is Folk's 




'Highway 




Woman' 




SEE PAGE 1 3 





With Radio Airplay Limited, 
Creative Folk Selling A Must 



Booking Agency 
Has Folk Appeal 



BY DON JEFFREY 



NEW YORK— Labels with folk 
artists arc scrambling for ways to 
merchandise music 
that receives little 
commercial radio air- 
play and often meets 
with resistance from 
retail buyers. Sales 
and giveaways at con- 
certs, promotional 
samplers at retail, and 
mail-order operations 
are some of the meth- 
ods used to get the product to con- 
sumers. 

Record executives say that most 
folk music is sold at artists' gigs. Be- 



cause it is grass-roots music with strong 
regional ties, concert halls and coffee- 
houses seem to be natural places to sell 
CDs and tapes. 

Isabels view folk con- 
certs as opportunities to 
promote, as well as to 
sell. Lee Goldstein, na- 
tional marketing direc- 
tor of Shanachie Enter- 
tainment, says that the 
label hands out three- 
song sampler cassettes 
of an up-and-coming 
artist, such as Cliff Eber- 
hardt, at shows by a similar act, such as 
Shawn Colvin. The giveaways include a 
coupon good for $1 -$2 at a local retailer. 

(Continued on page 44) 



BY SCOTT ALARIK 



After you talk to these guys awhile, 
it makes perfect sense that they do 
business out of a house on North 
Main Street, in a heartland town like 
Ann Arbor, Mich. No fast-lane, glass- 
tower talent 
agency is Flem- 
ing-Tamulevieh 
& Associates. 
But don't mis- 
take its folksy 



F L E Ml NO 
TAMUB/1CH 



ways for naivete. This is a first-rate 
booking and management company. 

To some in the industry, it may 
seem like a sweet, eccentric cottage 
agency. But in the complex mod- 
(Continued on page 23) 



Rhino Brit Folk Set 
Documents History 



BY PAUL SEXTON 



Rhino Records will soon unveil a ret- 
rospective so steeped in musical tradi- 
tion that it mentions King Henry VIII 
in its liner notes. 




Displaying its customary meticulous 
research, Rhino will release "Trouba- 
dours Of British Folk" in three volumes 
(Continued on page 7$) 
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Canada's Artists Fight 
For Folk Recognition 

SEE PAGE 1 3 
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Trade Scrambles To Protect Copyrights 

Court's Inaction Could Jeopardize Pre-'78 Songs 



BY BILL HOLLAND 



WASHINGTON, D.C.— After being re- 
buffed by the Supreme Court, music indus- 
try leaders and copyright experts are 
scrambling to help forge legislative lan- 
guage to get lawmakers to close a legal loop- 
hole that they say puts into jeopardy the va- 
lidity of the copyrights of most songs 
written before 1978. 

Virtually all of the affected songs — from 
the works of the great Broadway and Tin 
Pan Alley songwriters to the pre-1978 cata- 
logs of the Beatles, James Brown, Hol- 
land/Dozier/Holland, and tens of thousands 
of others — could fall into the public domain, 
they warn. 

The feverish activity by industry leaders 
and government officials follows the Oct. 22 
decision by the U.S. Supreme Court not to 
review a landmark copyright infringement 
suit. La Cienega Music vs. ZZ Top {Bill- 
board, Aug. 12). 

In 1992, U.S. District Court in California 
dismissed the suit by La Cienega Music, the 
publisher of John Lee Hooker's classic tune 
"Boogie Chillen, 11 which alleged that ZZ 
Top had infringed the Hooker copyright 
with its 1973 hit "La Grange." 

The District Court ruled that Hooker's 
song was in the public domain because it 
had been released on record before it was 
registered for copyright and because a 
formal copyright notice had not been af- 
fixed to each record distributed. The orig- 
inal version of "Boogie Chillen" was re- 
leased on record in 1948 — under the 
authority of the original 1909 Copyright 
Act — but was not registered for copyright 
until 1967. 

Earlier this year, the 9th U.S. Circuit 
Court of Appeals agreed with the District 
Court decision. This is the ruling the 
Supreme Court decided not to review. 

Aside from the infringement aspect of the 
suit, the judgment means that most other 
songs released before 1978 are improperly 
registered and are at risk. These songs are 
worth billions of dollars in royalty revenues, 
according to industry accounts. 

Copyright Office officials, as well as rep- 
resentatives from ASCAP, BMI, and 
SESAC, have begun talking with officials 
from the National Music Publishers' Assn. 
to plan the best way to inform lawmakers on 
the Senate and House Judiciary Commit- 
tees about the problem and the need for a 
quick congressional solution. 

"It could be a difficult thing," says register 
of copyrights Mary Beth Peters. "We've been 



talking [with music industry officials] about 
getting some kind of legislative fix in the 
copyright term extension bill now pending. 

"It's a difficult legislative solution, be- 
cause what you're trying to fix is a law that's 
no longer in existence," says Peters, refer- 
ring to the 1909 Copyright Act. 

Judiciary Committee members are cur- 
rently working on a bill on a different is- 
sue — increasing U.S. copyright protection 
from life plus 50 years to life plus 70 years, 
the world intellectual property standard. 

Also pending on the Hill are bills to ex- 



empt small restaurants from having to pay 
for "incidental" music, a position music pub- 
lishers and collection groups oppose (see 
story, this page). 

N MP A/Harry Fox Agency president/ 
CEO Ed Murphy calls the new copyright 
crisis "absolutely incredible" and notes the 
irony of facing yet another fight for protec- 
tion. 

"Here we are arguing about the bar-and- 
grill problem, and there's this, obviating the 
basis of copyright itself. It's bizarre. It 
(Cojitin ued on page 87) 



Writers Reach Fee Accord 
With Eatery Trade Group 



WASHINGTON, D.C.— ASCAP, BMI, 
and SESAC reached an accord Oct. 27 here 
with the National Licensed Beverage Assn. 
that clarifies which restaurateurs and bar 
owners should be exempt from paying mu- 
sic license fees. However, a second power- 
ful trade group, the National Restaurant 
Assn., is not party to the deal. 

The accord is being taken to federal law- 
makers with hopes that it will be introduced 
as a replacement for pending House and 
Senate legislation exempting all eateries 
and taverns from paying fees for "inciden- 
tal" radio and TV background music. 

If Congress approves the accord, it will 
amend the Copyright Act and set "clear, 
verifiable standards" on which types of es- 
tablishments should be exempt from li- 
cense fees, according to a joint announce- 
ment by its proponents. Currently, the 
eateries and bars are subject to what they 
view as a confusing array of rules. 

Under the agreement, according to 
sources, exempt establishments would in- 
clude: 

• An eating and drinking establishment 
of 3,500 square feet or less that uses six or 
fewer radio speakers (no more than four in 
one room) or those with no more than three 
TV sets with up to 55-inch screens (no more 
than two in a room). 

• An eating and drinking establishment 
with less than 1 ,500 square feet that uses 
four or fewer radio speakers or those with 
two TV sets with 55-inch screens or smaller. 

So-called sports bars, which focus on 
televised sporting events in which music 



plays only a small part, would pay nominal 
fees. Sports bars that feature TV program- 
ming with the sound turned off would pay 
no fees. 

The accord does not address establish- 
ments that dispense alcoholic beverages 
but not food. 

A possible spoiler in this latest chapter of 
the licensing saga might be the National 
Restaurant Assn. The NRA has spearhead- 
ed the no-fee legislation both on the federal 
and state level, and several sources say that 
the NRA might reject the compromise. 

Elaine Graham, the NRA's legislative 
liaison, said through an aide at press time, 
"We cannot comment on it right now, be- 
cause we don't know the specific language." 

Whether Congress will decide to take on 
the accord as a replacement for the current 
bills, or introduce it separately, is still unan- 
swered, according to Hill staffers, but the 
agreement is being viewed as a major 
breakthough by songwriters societies. 

This spring, Congressional leaders asked 
the parties to negotiate an agreement 
rather than rely on Hill "micromanage- 
ment" of the licensing quarrel. However, 
the NRA has consistently turned down 
writers groups' suggestions, most recently 
in late September (Billboard, Oct 7). 

The writers societies fear that, as cur- 
rently written, the pending Senate and 
House bills could greatly reduce their gen- 
eral licensing income, since many eateries 
and pubs with extensive sound systems 
could switch to the no-fee format. 

BU HOLLAND 



THIS WEEK IN BILLBOARD 



EMI'S MUSIC MAN IN CANADA 

With 22 artists signed to its domestic division and sales of 1 .5 million 
units of Canadian music from January through September, EMI 
Music Canada is a major force in recording and marketing the coun- 
try's acts. Much of the credit goes to company president Deane 
Cameron. Canadian correspondent Larry LeBlanc reports. Page 52 

BUYING MUSIC BY PHONE? 

A new service from MCI raises the possibility of a serious new 
competitor for record retailers. Using pitches on radio stations, 
the direct- marketing effort will allow listeners to order albums by 
calling an 800 number. Senior retail editor Ed Christman has the 
story in his Retail Track column. Page 58 

A NEW ERA FOR CD-ROM 

As a growing number of artists add multimedia options to their 
music, the CD-ROM is reflecting a broad range of creative possibili- 
ties. Meanwhile, licensing aspects are getting a closer look. An 
expanded section of the Enter'Active File examines these topics. 

Page 63 
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Lander • Senior Vice Presidents Gewgtna Chsltti, Paul Curran, Ann Haire, Rosalee Limit 

• Vice President: Glenn Heflarnan • Chairman Emeritus: W,D. 



COMMENTARY 


10 


MERCHANTS & MARKETING 


S3 


ARTISTS 4 MUSIC 


13 


Retail Track 


58 


Executive Turntable 


17 


Declarations Of Independents 61 


The Beat 


18 


The Enter'Active File 


62 


Boxscore 


21 


Home Video 


67 


Popular Uprisings 


24 


Shell Talk 


68 


MB 


26 


Child's Play 


70 


Dance Trax 


31 


REVIEWS & PREVIEWS 


75 


Country 


33 






Latin Notas 


39 


PROGRAMMING 


81 


Jazz- Blue Notes 


41 


Vox Jox 


84 


Hgher Ground 


42 


Music Video 


85 


In the Spirit 


43 






Classical/Keeping Score 


44 


FEATURES 




Songwriters & Publishers 


45 


Update/Lifelines 


74 


Studio Action 


46 


Hot 100 Singles Spotlight 


89 






Between The Bullets 


97 


INTERNATIONAL 


49 


Market Watch 


98 


Hits Of The World 


50 




Global Music Pulse 


51 


CLASSIFIED 


78 


Home & Abroad 


52 






Canada 


52 


REAL ESTATE 


80 



BILLBOARD NOVEMBER 11. 1995 



7 



Elektra Releases First 
Enhanced CD Single 



■ BY MARILYN A. G1LLEN 

LOS ANGELES— The CD single is 
getting enhanced. 

Elektra Records, which pioneered 
the low-price multimedia "supersingle" 
concept with its $12.98 "Moby Disk," is 
set to release the first major-label en- 
hanced CD single Nov. 21 at $3.49. 

The single, "Wonder" from Natalie 
Merchant's platinum Tigerlily" album, 
will include the full music video for the 
song, as well as a bonus audiotrack of 
the previously unreleased "Baby I 
Love You." 

The multimedia portion, which also 
includes "interactive" song lyrics and a 
full-screen video option, is accessible by 
consumers with Macintosh or Win- 
dows-based computers; the two audio- 
tracks play on any standard audio CD 
deck. 

The single will be flagged with a 
sticker alerting consumers to the multi- 
media element 

"The video is strictly a bonus," says 
John Mefford, manager of multimedia 
marketing for Elektra. "It's a gift for 
the fan — a chance to play the video any- 
time they want without having to wait 
for it to come on MTV — but it's not 
something that will penalize other fans 
who don't have a computer by making 
them pay extra for it" 

The potential gift for Elektra is 
beefed- up single sales, but that's a divi- 
dend the label isn't necessarily banking 
on, Mefford says. 

"This definitely has the potential to 



Performance 

Right Act 
Becomes Law 

WASHINGTON. D.C.— President 
Clinton signed into law Nov. 1 the 
recording industry's historic Digi- 
tal Performance Right in Sound 
Recordings Act of 199.5, ending a 
two-decade effort to secure perfor- 
mance copyright protection for 
sound recordings. 

The law grants labels and fea- 
tured artists a public-performance 
right for digital audio transmis- 
sions. Exempt from the provisions 
of the law are traditional radio and 
TV broadcasts and future over- 
the-air digital radio broadcasts. 

Owners now have the exclusive 
right to control performances of 
their works by interactive digital 
audio transmission. Under the new 
law, existing mechanical rights ap- 
ply to digital transmissions that re- 
sult in "a specifically identifiable 
reproduction" by or for the recipi- 
ent, much as they apply to conven- 
tional record sales. 

Most noninteractive subscrip- 
tion transmissions (such as cable 
programming) are now subject to 
statutory licensing at rates to be 
negotiated or. if necessary, arbi- 
trated. 

Labels and featured performers 
will split future royalties, which 
are forecast in the millions of dol- 
lars annually. Music-related 
unions wilt take 2% from the total 
royalty pool. 

BILL HOLLAND 



sell more singles, but that's one of the 
things that any 'first' will tell you — 
whether what you think could happen 
really will happen," Mefford says. 
"We're putting this out with the expec- 
tation that it will generate some addi- 
tional excitement around the single go- 
ing into Christmas, and then well just 
have to see if that excitement turns into 
even bigger [sales] numbers." 

Merchant's first single off the album, 
"Carnival," has sold 77,000 copies to 
date, according to SoundScan, and 
stands at No. 12 on the Hot 100 Singles 
chart. 

Oglio Records earlier this month 
launched its own unique take on the en- 
hanced-single concept — a vintage 
Christmas duct between David Bowie 
and Bing Crosby that includes video 
from the 1977 TV special on which the 
(Continued on page 89) 



'Casper' Does Spirited Sell-Through 

'Cinderella ' No Shoo-In For Buena Vista 



■ BY EILEEN F1TZPATRICK 

LOS ANGELES — "Casper" is leaving 
"Cinderella" in the retail dust, with re- 
tailers reporting soaring sales of the 
Friendly Ghost tape, while the glass- 
shod princess limps to the checkout 
counter. 

Sell-off rates of initial buys for the two 
titles range from 90% for MCA/Univer- 
sal Home Video's "Casper" to as low as 
2b% for Buena Vista Home Video's 
"Cinderella," according to retailers. 

" 'Cinderella' is selling less than what 
we've projected," says Best Buy video 
merchandise manager Joe Pagano. "It's 
tracking below our expectations, and it's 
not in a re-order pattern." He adds that 
the chain has sold about 50% of its "Cin- 
derella" order. 

On the other hand, Pagano says that 
Best Buy has reordered several times 
on "Casper," which is approaching a 90% 




sell-off rate at the chain. 

Kmart also reports that the Buena 
Vista title is performing below expecta- 
tions, according to a spokesman for the 
Troy, Mich.- based chain. 

Combo chains Tower Video, Suncoast 
Motion Picture Co., and Strawberries 
are somewhat more optimistic about 
"Cinderella" and report that the title is 
"selling OK." 

Suncoast, however, has re-ordered 
the title, according to president Gary 
Ross. On the downside, Strawberries 
video buyer Joe Jaworski says that the 
151-store chain has sold only 25% of its 
initial order. 

" 'Cinderella' will probably end up 
selling about the same as 'Pinocchio,' " 
says Tower VP of video John Thrasher. 
"A lot of consumers bought 'Cinderella' 
the last time around, and Disney has al- 
ready sold several million copies. The ti- 
tle just doesn't have the same impact" 

"Cinderella" has sold 8 million units 
and is projected to sell 16 million, ac- 
cording to Dennis Maguire, senior VP 
of sales and distribution for Buena 
Vista. 

According to distribution sources, 
Buena Vista shipped 10.8 million-12 mil- 
lion units of the title. 

Other reissues, such as "Pinocchio," 



sold about 13 million units in 1991, ac- 
cording to Buena Vista. "The Fox And 
The Hound," rereleased in 1994, sold 
more than 8 million copies, according to 
trade sources. 

But what sources say is most disturb- 
ing for Buena Vista is that very few re- 
tailers have done reorders for "Cin- 
derella," which indicates that the 
supplier may fall short of its goal. 

However, Maguire says that re-order 
patterns are not necessarily a measure 
of success for a title. "WeVe put 15 mfl- 
lion unite into the market, and we're on 
track to sell that amount" 

He adds that grocery stores and drug 
retailers have done very well with "Cin- 
derella." "They've picked up the ball on 
this title, and they're not letting product 
like this pass them by anymore," 

In addition, retailers report promis- 
ing sales of "The Santa Clause." 

At Best Buy, the Tim Allen feature is 
selling 10%-15% higher than projec- 
tions, Pagano says. At Kmart, it has 
"taken ofF and "is slightly above our ex- 
pectations," says a spokesman. 

However, it is "Casper" that retailers 
are calling the surprise hit of October. 

Fueled by heavy TV advertising and 
Halloween, the title's sales are surpris- 
(ContiJiued on page 99) 



New Bootleg Law Yields 
First Felony Indictment 



Classic Jazz. MCA executives celebrate the acquisition of the Commodore 
Records catalog. Founded by legendary producer and Rock and Roll Hall of 
Fame inductee Milt Qabler, Commodore has in its catalog classic recordings by 
such seminal jazz artists as Billie Holiday, Coleman Hawkins, Jelly Roll Morton, 
Gene Krupa, and Jack Teagarden, as well as the Almanac Singers, featuring 
Woody Guthrie and Pete Seeger. Most of the catalog will be released as 
compilations through GRP. MCA's jazz label. One of the first releases will be a 
two-CD set compiled by Gabler, who was also an A&R executive for Decca 
Records, which will serve as a retrospective of his career, featuring recordings 
from Commodore and Decca. Shown, from left, are Bruce Resnikoff, executive 
VP/GM, special markets and products, MCA Music Entertainment Group; Zach 
Horowitz, COO, MCA Music Entertainment Group; Gabler; and Andy McKaie, VP 
of catalog development & special markets A&R, MCA Music Entertainment Group. 



■ BY TRUDI MILLER ROSENBLUM 

NEW YORK— The federal anti-boot- 
leg statute signed into law in Decem- 
ber 1994 has resulted in its first indict- 
ment. Keith J. Taruski was indicted by 
a grand jury of the U.S. district Court 
for the district of Connecticut, on Sept 
27, on charges of trafficking in sound 
recordings of live concerts, illegal im- 
portation of bootleg CDs, and conspir- 
acy to commit these crimes. 

Taruski was arrested in August fol- 
lowing a raid of four locations in Old 
Saybrook, Conn. Law enforcement, ac- 
companied by members of the Record- 



Publishing Legend Lou Levy Dies At 84 

Leeds Music Co-Founder Amassed Catalog Of Pop Hits 



BY 1RV LICHTMAN 



NEW YORK — Lou Levy, who began 
his music publishing career in the 
waning years of the Tin Pan Alley era 
and later emerged as one of the in- 
dustry's most astute judges of hit 
songs, died Oct. 31 in New York after 
a long illness. He was 84. 

Levy, who started his show busi- 
ness career as part of a dancing duo 
that did not quite find success, estab- 
lished Leeds Music in 1935 when he 
and two fellow products of New 
York's Lower East Side — lyricist 
Sammy Cahn and composer Saul 
Chaplin — concluded that it was more 
profitable to have their own company 
than to place their songs with other 
publishers, mostly by dint of Levy's 
salesmanship. They decided on the 
name Leeds, the story goes, because 
it was the brand name of the suits that 
both Levy and Cahn wore. 

Levy, who soon became sole owner 
of the company, amassed a catalog 
that is a hit-laden reflection of pop 



music over three decades. In addition 
to Cahn and Chaplin, he is credited 
with discovering such writing talents 
as Bob Dylan, Norman Gimbel, Rich- 
ard Adler and Jerry Ross, Don Raye 
and Gene DePaul, and Henry Man- 
cini. 

Levy's Leeds 
catalog boasts 
such standards as 
"All Or Nothing At 
All," "Boogie Woo- 
gie Bugle Boy," 
"C'est Si Bon," 
"Downtown," "For 
levy Sentimental Rea- 

sons," "I'll Never 
Smile Again," "I'll Remember April," 
"It's Not Unusual," "I Want To Hold 
Your Hand," "I Wish You Love," 
"Lover Man," and "Strangers In The 
Night." 

He also discovered, managed, or di- 
rected the careers of such artists as 
the Andrews Sisters (he was at one 
time married to Maxene Andrews, 
who died Oct 21), the Ames Brothers, 




Petula Clark, Bobby Darin, Eddie 
Fisher, Connie Francis, Woody Her- 
man, Steve Lawrence, Les Paul, and 
Charles Strouse. 

But it was music publishing that 
held his main interest This may have 
had something to do with his oft-quot- 
ed quip that if he wrote a book on his 
music industry experiences, it would 
be called "Copyrights Don't Talk 
Back." (This is noted in a book pub- 
lished this year, "When The Music 
Stopped: The Big Band Era Remem- 
bered," by former Variety music edi- 
tor Bernie Woods.) 

As for the Andrews Sisters, it 
was Levy who answered their 1937 
call for material by finding a 1933 
Yiddish theater song by Sholem Se- 
cunda and Jacob Jacobs that they 
sang in Yiddish in order to get 
bookings at Jew-frequented re- 
sorts. Despite some resistance by 
the publisher, Warner Bros. Music, 
Levy insisted on keeping the song's 
Yiddish title, "Bei Mir Bistu Shein." 

(Continued on page 46) 



ing Industry Assn. of America's anti- 
piracy unit confiscated 50,000 alleged 
bootleg CDs and 1 million alleged boot- 
leg CD insert cards, the largest U.S. 
seizure ever in these two categories, 
according to the RIAA. The CDs in- 
cluded thousands of copies of a Nir- 
vana alleged bootleg boxed set as well 
as recordings by Pearl Jam, k.d. lang, 
Melissa Etheridge, Stone Temple Pi- 
lots, the Beatles, Bruce Springsteen, 
and other artists. 

If convicted, Taruski could face up 
to five years in jail and $250,000 in 
fines. 

"What this indictment means is that 
the rules of the game have changed," 
says RIAA spokeswoman Alexandra 
Walsh. "It sends a message that the 
people who import and distribute 
these bootlegs aren't going to get away 
with it anymore. If they're caught, 
they'll stand trial, and if convicted, 
they'll be felons and they'll face the 
penalties. The law is allowing us to re- 
ally stem the flow of bootlegs into this 
country." 

The statute is the first federal law 
to criminalize unauthorized manufac- 
turing, distribution, or trafficking in 
sound recordings and music videos of 
live performances. It also provides 
U.S. Customs the right to seize boot- 
leg recordings or music videos manu- 
factured outside the U.S. at the point 
of importation into the country. 

In addition to the federal law, a New 
York state bill was signed in August 
that strengthens existing state piracy 
laws prohibiting the sale and manufac- 
ture of bootleg recordings manufac- 
tured and sold in New York. Under the 
new law, those who sell and deal in 
bootleg recordings in New York state 
can be charged with a felony. The law 
also strengthens New York's "true 
name and address statute," which re- 
quires the packaging or labeling of 
recordings to contain the true name 
and address of the manufacturer. 
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Volumes One and Two 

Includes two new songs recorded exclusively for Volume Two 

featuring the first single and video "Kingston Town" 



Volume One 
FOOD FOR THOUGHT 
ONE IN TEN 
RED. RED WINE 
PLEASE DON'T MAKE ME CRY 
IF IT HAPPENS AGAIN 
1 GOT YOU BABE 
DON'T BREAK MY HEART 
SING OUR OWN SONG 
RAT IN MI KITCHEN 
BREAKFAST IN BED 



Volume T w o 

WHERE DID I GO WRONG 

HERE I AM 

KINGSTON TOWN 

THE WAY YOU DO THE 
THINGS YOU DO 

CAN'T HELP FALLING 
IN LOVE 

HIGHER GROUND 
BRING ME YOUR CUP 
REGGAE MUSIC 
SUPERSTITION" 
UNTIL MY DYING DAY" 



'Newly recorded song 



This One 



JTGE-P9E-RFLY 
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Commentary 7 

Industry Classroom Skills Need Honing 



■ BY DR. LYN SCHENBECK 

With so many music-industry programs 
springing up at colleges from Maine to South- 
ern California, how can the music industry be 
assured that its future employees are being 
sufficiently prepared to do the job? 

Competition is keener than ever. Reduced 
profits often cause companies to downsize 
and positions to be eliminated, requiring oth- 
ers to add further responsibilities to already- 
heavy work loads. New employees, therefore, 
must be of higher quality than ever before. 

When students are accepted into college, 
grade-point average and/or SAT scores are 
usually the key determinants. Colleges also 
may require essays, to be sure the candidate 
has basic writing skills. Once the student is 
accepted by the school, other abilities may be 
evaluated to determine entrance to a program. 

Music-industry programs are usually 
housed in departments of music, most of 
which require some form of audition. Are 
grade-point averages, essays, SATs, and 
auditions enough to sort out those individu- 
als with potential to work in the music indus- 
try? I am convinced they are not. 

One solution is an entrance interview. This 
task should be assigned to faculty members 
with excellent personal insights and percep- 
tive abilities who have had much experience in 
both the industry and academia. Diagnostic 
tests can also be administered, particularly in 
the technical areas. During these interviews, 
faculty can determine not only the level and 
potential of the students' "people skills," but 
their assertfveness and thought processes. 

Too many students entering, and even 
graduating, from our programs today lack the 
ability to synthesize knowledge. They do not 
know how to relate one area of knowledge to 
another and put those areas into a larger per- 
spective. Specialized faculty in specialized 
areas, lacking their own understanding of the 
"big picture" in the industry, often teach 
classes as if theirs is the only subject a stu- 
dent needs to learn. 

This kind of compartmentalized teaching 
and learning is dangerous. Without an overall 
picture of the music business system (e.g., the 
way a song, once written, gets to the public), 
the student does not understand how his or 
her area functions as a subsystem. 

After the student has been admitted to a 
music-industry program, another kind of eval- 
uation must take place. At the end of the first 
year of study, the student's progress should 
be reviewed, particularly with respect to 
thought process. Grade-point average can be 
one criterion, but a discussion among faculty, 
between faculty and internship sponsors, and 
perhaps another interview would be better 
assessment tools. Each school needs to devel- 
op its own process. 

Why do so many schools wait until the 
junior, or worse, the senior year to send a stu- 
dent out to do an internship? Many on-site 
experiences involve grunt work, such as mail- 
ings and answering telephones, and that's 
good. The act of taking responsibility and 
learning the business by starting at the bot- 
tom, not to mention the networking that can 
be done, is a great way to get involved in the 
industry. But why should juniors and seniors 
be doing this kind of grunt work? It is not 
good, nor do I believe it is necessary. 

It makes far more sense to begin intern- 
ships in the first year of study, after the stu- 
dent has taken the required English classes 




and perhaps a course that offers an introduc- 
tion to the music industry. From then on, the 
internship program should be graduated. The 
first- and second-year experiences might be 
mostly grunt work, but by the time a student 
reaches the junior year, at least half the work 
should be hands-on. In the senior year, all 
work should be hands-on. If the student has a 
part-time job in the industry by the senior 
year, why shouldn't we offer a "jobs for cred- 
it" program? Each student would then really 
be prepared to enter the industry. 
I also believe that many of us today are 



'Many of us are 
teaching infor- 
mation, not peo- 
ple skills.' 

Dr. Lyn Schenbeck Is 
coordinator of the 
music-Industry program 
at the School of Music at 
Georgia State University. 



teaching information, not people skills. Prac- 
tical matters, such as the ability to take crit- 
icism and use it constructively, flexibility and 
what it means on an individual basis, and 
methods for rapid learning and application of 
knowledge, are not being addressed at all. 
These topics are critical for success in any 
job, but particularly in the high-pressure, not- 
always-so-nice world of the music industry. 

I have found that the best way to teach 
these skills is often through role-playing or, 
sometimes, psychodrama in my internship 
seminar. For example, recently a student who 
was interning at a major record company 
received a "poor" on his midterm evaluation 
form in the category "follows instructions." 
His journal indicated that he had been told to 
do a mailing for his supervisor. Instead of fol- 
lowing the required procedure, he decided to 
try his own method, because he thought it 
would be faster and more efficient. When the 
supervisor saw what he had done, she was not 
pleased. During the next seminar, the student 
brought up this incident. He did not under- 



stand the supervisor's anger. In his eyes, he 
had accomplished the task more quickly and 
efficiently than if he had followed the 
required procedure. 

In order to accept criticism and use it, one 
must understand not only the problem itself, 
but the feelings of all parties involved. Sever- 
al things were at issue here: the company's 
reason for the procedure, the feelings of the 
supervisor, and the feelings of the intern. 

To help him, I asked him to "become" the 
supervisor and asked one of the other stu- 
dents in the class to portray the intern. As the 
student began to act out his role as supervi- 
sor, fielding my questions and those of his 
classmates, he realized (among other things) 
that the supervisor may have been embar- 
rassed to have an intern come up with a bet- 
ter idea than hers. 

The other students suggested to him that 
the record company may have instituted that 
procedure for reasons beyond his knowledge. 
He finally asked the class whether he should 
have gone to the supervisor first and asked 
permission to try this new idea. At that point, 
she would have been able to advise him of the 
reasons for the procedure or might even have 
complimented him on coming up with some- 
thing creative. The students also pointed out 
that, even if he thinks he could do a better job, 
an employee must often simply follow direc- 
tions without questioning them. In doing so, 
the intern demonstrates to the boss that he 
can follow directions and that he trusts her to 
know what she is doing. 

After many such role-playing sessions 
based on a variety of internship experiences, 
the student will be "closer to fine" in terms 
of readiness for a role in the music industry. 

If music-industry faculty members do not 
feel knowledgeable in these techniques, work- 
shops and seminars are available all over the 
country. One can check with the psychology 
department in one's own university for further 
ideas or even ask a fellow faculty member to 
help. As academics and industry profession- 
als, it is our responsibility to do everything we 
can to make our students ready not only for 
their careers but for the lifetime process of 
growth. Are you doing that? 



BBBBBBsHsBBBaaaiaHHsi 


LETTERS 


atasasBsaasaaMsMHsi 


■ejJPJBSJ^BJ^HBBBJB 


sbbbbbbbbbbbbbbbbbbbbbbbH 



COMMUNITY VS. INDIVIDUALISM 

I wanted to send a short note to say thanks to 
Timothy White for a great article on Don Hen- 
ley's new effort C Actual Miles: Henley Won't Go 
Quietly," Music To My Ears, Billboard, Oct 28). 
I'm proud to be in an industry whose major 
trade publications will address and bring to the 
fore philosophical issues such as these. 

Especially appreciated was Don's chance to 
bemoan the sacrifice of community for individ- 
ualism. This strikes to the heart of many sen- 
sationalized industry discussions. 

Jim Ed Norman 
President 
Warner/Reprise Nashville 

DRUG ABUSE PRIMARY CONCERN 

Michael Green's Commentary, "Musicians' 
Health Issues Often Overlooked" (Billboard, 
Sept. 16), mentioned all too briefly the prob- 
lems of drug and alcohol abuse among musi- 
cians and others in the professional music 
business. While he entwined the one-sentence 
reference with other stresses he feels are 



faced by musicians (road work, bad food), he 
did not develop the subject in his discussion 
of health concerns of the musical community. 

For whatever reason, drugs have been part 
of the scene for generations. A popular theo- 
ry is that musical life is less than convention- 
al: protracted practice and rehearsal sessions, 
late hours in clubs, adulation of fans or their 
rejection, cancellations, road trip after road 
trip, the taxing standards for excellence. As a 
musician, I understand what it is to devote 
yourself to music and yet lose yourself and 
your talent to addiction. In any consideration 
of health issues of musicians, drug and alco- 
hol abuse is a primary concern, both in itself 
and as the progenitor of many other maladies. 
It is a crucial consideration today, as drug use 
is on the increase. It's time to give substance 
abuse in the music industry the focus and 
attention it demands. 

Steve Bassis 
President 

The Long Island Center for Recovery 
Hampton Bays, N.Y 



Articles and letters appearing on this page serw> as a forum for the expression of views of general Interest. The opinions offered here are not necessarily those of Billboard or its management. 
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Kunziau, Billboard. 1515 Broadway, New York. NY. 10036 
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The greatest 
experience 
his fans could 
ever have was 
to see him in 

CONCERT. 

Until Now. 



EL CONCIERTO. 

The first-ever greatest hits/ 
live album/home video 
from LUIS MIGUEL 



gll ■ The2-CDset, 
[Ib^^^B cassette / music video 

I and laserdisc 

Congratulations, LUIS MIGUEL, 
on the conclusion of another sold-oit I 

Caesar's Palace, Las Vegas • Universal Amphitheater, Los Angeles 
• Radio City Music Hall, New York • George Maion University, 
Fairfax, Virginia • Roberto Cleniente Coliseum, San Juai , Puerto Rico 
James L. Knight Center, Miami • Starplex Amphitheater 
Dallas • Summit, Houston • Alamo Dome, San Antonio • University of Texas, 
El Paso • San Diego Sports Arena, San Diego • Amerjca West Arena 
Phoenix • Universal Amphitheater, Los Angeles • San Jose Arena, San Jose 



1 1995 Warner Music International A Warner Music Group Company 






VinceGill 



HE BEST OF WHAT HAS GONE 



INTO WINNING 75 CMA AWARDS 




(MORE THAN ANY OTHER ARTIST) 




CAN NOW BE FOUND ON KJne ALBUM 

SOUVENIRS 

i 



1 TNCE, CONGRATULATIONS ON WINNING YOUR RECORD SETTING 

fifth coNSECinW CMA "Male Vq( alist Of The Year" Award 




MCA. 

NASI f V 1 1 I I 

1086 MCA Aaconto. Inc. 




"Never Alone" 

"Never Knew Lonely" 

"When I Call Your Name" 

"Liza Jane" 

"Look At Us" 

"Take Your Memory 
With You" 

"Pocket Full Of Gold" 

"The Heart Won't Lie" 

"Don't Let Our Love 
Start Slippin' Away" 

"I Still Believe In You" 

"No Future In The Past" 

"Tryin' To Get Over You" 

"One More Last Chance" 

"I Can't Tell You Why" 

"I Will Always Love You" 



V I N C K (, I t L 



Album in stores Monday 

NOVEMBER 20TH 



Artistes Music 



• ROCK 



DANCE 



Rounder's Philo Imprint 
Preserves Folk Legacy 



BY TERR! HORAK 

From its birth in a Vermont barn 
more than 20 years ago, Philo 
Records has grown to be the leading 
savior of music by acoustic-based 
contemporary 
singer/songwrit- 
ers. 

In 1970, Philo 
founders Bill Schubart and Michael 
Couture started their own recording 
studio in a dairy barn and recorded 
performers who happened to come in 
"very serendipitous ly." 

"We decided to record as a label 
while sitting in a bank lobby," says 
Schubart. Philo's first release was by 
a French Canadian fiddler, but other 



early Philo signings included folk 
artists Mary McCaslin, Utah Phillips, 
and Rosalie Sorrels (see story, this 
page ). 

"The label was 
run very boot- 
strap; nobody got 
regular salaries," 
Schubart says of 
Philo's early days. 
"It was very much 
touch and go all 
wheeler the way along, and 
it wasn't always 
fun," he says. "But more often than 
not, it was fun." 

By 1979, Schubart says, a series of 
setbacks struck, and although the 
(Continued on page 96) 



Sorrels Remains True To 
Her Green Linnet 'Heart' 



BY ROGER DEITZ 



When Idaho native Rosalie Sorrels 
entered the scene in the early to mid- 
'60s with such standard folk record- 
ings as "Folksongs Of Utah And Ida- 
ho" on Folkways and "If I Could Be 
The Rain" on Folk/Legacy, she was 
so fresh and compelling!}' real that 
she grew to become the quintessen- 
tial female folk performer. 

In August, Sorrels, now 62, re- 
leased her 20th recording, "Border- 
line Heart," on Green Linnet. It is as 
honest and entertaining as her first 
albums, flavored with Western swing 
and smoky barroom sass. 

Sorrels, who has been a role model 
for a generation of female singer/ 
songwriters, is pleased with the 
"high-powered ladies" on the album, 
including Laurie Lewis, Nina Gerber, 
and Barbara Higbie. 

Sorrels' manager and folk revival 
notable Mitch Greenhill produced 



p- 




and played bass on "Borderline 
Heart." "I loved having Mitch pro- 
duce it," she says. "He really respect- 
ed my integrity, and he made it hap- 
pen." 

Sorrels adds, "Most of the pres- 
sures of making an album come from 
a lack of money or a lack of time . . . 

(Contin ued on page 99) 
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Tapping Into 
Canada's Rich 
Folk Heritage 

■ BY LARRY LeBLANC 

Few countries possess a folk 
music tradition 
as rich and cul- 
turally diverse 
as that of Cana- 
da, which en- 
compasses clas- 
sically trained 
harpist Loreena 
McKennitt 
( Q u i n 1 a n MaciSMC 
Road/Warner) 

and colorful Cape Breton fiddler 
(Cont inued on page 96) 




Green Linnet Maps World 
Of Celtic Music, Beyond 



BY JIM BESSMAN 



Danbury, Conn.'s Green Linnet 
Records, which celebrates its 20th an- 
niversary next year, developed into 
the leading Celtic music label, in the 
words of its founder, 
"to legitimize an ob- C\ frnmrnu 
session." ft I unnet 

"When I became i>S\ RECORDS 
hooked on Irish tra- 7J ,WC- 
ditional music. I was 
already too old to be a groupie!" says 
founder Wendy Newton. "I knew I'd 
never learn to play anything because 
I wouldn't practice and had no gift, 
but I was still obsessed and needed to 
have it near me all the time. It wasn't 
about preserving a tradition or doing 
anv of this as an intellectual exer- 



In addition to the regular Celtic 
fare on Green Linnet proper, the la- 
bel continues to expand its 267-title 
catalog with en- 
v jm^h^ tries in its Redbird 
Jm ^» folk and Celtic 
Classics series, as 
P|t« I well as 

' -v instituted 
B A Xenophile world 
}L^t music imprint 

"We can't be 
shannon compared to the 
other labels jump- 
ing on the Celtic bandwagon," says 
Newton. "What we do is different — 
it comes from [music that'sj very, 
very old and been around hundreds 
(Continued on page 7:i) 



Female Folk Artists Fight Pigeonholing 

DiFraneo, Ferron Cling To Fan Base, Seek New Audiences 



BY ROGER DEITZ 



An artist's core fan base is crucial 
to building a long-term career, but it 
can sometimes be used to pigeonhole 
that artist and stand in the way of 
mainstream support. 

Folk veteran Ferron and relative 
newcomer Ani DiFraneo are two 
artists who are working to keep that 
core base while broadening their au- 
dience. 

Ferron, whose "Phantom Center" 
was released on EarthBeat Records 
in September, is being suppported by 
a full team at Warner Bros, that is 
working to expand her fan base. 

DiFraneo, who has run her own 
Righteous Babe Records since 1990, 
signed a deal for national distribution 
in July with indie Koch International 
{Billboard, Nov. 4) and has attained 
sales of 23,000 copies thus far for her 
July release, "Not A Pretty Girl," ac- 
cording to SoundScan. 

Although routinely tagged by the 




media as feminist, Ferron and 
DiFraneo show mild disdain for that 
label. Both singer/songwriters sug- 
gest that being called a "feminist per- 
former" is an unfortunate designa- 
tion, misleading because it ignores or 
wrongly characterizes the universal 
nature of their creative output. 

Ferron and DiFraneo stress that 
their grass-roots success ultimately 



comes from writing about personal 
themes. They note that their appeal is 
more widespread than a self-limiting 
buzzword might imply. 

Ferron is a Canadian whose reper- 
toire evokes the ever-changing land- 
scape of a wilderness traveler in 
search of the one snug place an emo- 
tional nomad might call home. After 
(Continued on page 89) 
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NOV. -JAN. EVENTS 

New York Rangers 

Home games through April 

Walt Disney's World On Ice 

Nov. 1-5 

New York Knicks 

Home schedule begins 
Nov. 7 

Dalla-America-Morandi 

Nov. II 

WTA Tour Championships 

(Formerly the Virginia Slims 

Championships) 

Nov. 13-19 



GhrdeN 



A Christmas Carol 

(The Paramount) 
Nov. 20 -Dec. 31 

Pre-Season NIT 

Nov. 22. 24 

Boxing Returns to the Mecca 

Oscar De La Hoya vs/Jesse" James Leija 
Dec. 15 

Chemical Bank EC AC 
Holiday Festival 

Dec. 27. 29 



Nickelodeon Mega 
Mess-a-Mania 

Jan. 6 

Chemical Bank Super Six 
High School Basketball 

Jan. 7 

Wizard of Oz on Ice 

Jan. 16-21 

St, John's Big East Basketball 

SJU vs. Louisville— Jan. 13 
SJU vs. Georgetown— Jan. 27 
SJU vs. Notre Dame— Jan. 31 



THE WORLD'S MOST FAMOUS ARENA 



Tickets available at the Garden Box 
Office, all t&t*fcj*im oudets or 
by calling Ticketmaster to charge 
by phone: (212)307-7171, 
(201)507-8900, (516) 889-9000, 
(914)454-3388, (203) 624-0033 
and (212)307-4111 for 
A Christmas Carol Hotline. 

For more event informarion, call 
(212) 465-MSGI. For Group Sales 
information, call (212) 465-6080. 

Rangers Hotline: (212) 308-NYRS 

Kntcks Fan Line: (212) 465-JUMP 
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Quincy Jones Opens Doors To 'Q's Jook Joint' 

Star-Studded, Diverse Set 'Bridges The Generations* 



Flood Of Key Releases In 
4th Quarter Worries Retail 



■ BYJ.R. REYNOLDS 



LOS ANGELES — What began as a 
three-day recording project and per- 
sonal goodbye gift from producer Quin- 
cy Jones to then-departing Warner 
Bros. chairman/CEO Mo Ostin has 
evolved into "Q's Jook Joint." The al- 
bum, due Tuesday (7) worldwide on 
Qwest, was nine months in the making 
and features nearly 50 artists, including 
superstars Bono, Stevie Wonder, Gloria 
Estefan, Ray Charles, Phil Collins, and 
Herbie Hancock. 

"It turned out to be one of those pro- 
jects where you get an idea for some- 
thing small and cute, but you keep 
adding more and more elements, and 
suddenly it's not so small anymore," 
says Jones. 

"Q's Jook Joint" features a cavalcade 
of covers and a few original tracks. Mu- 
sical styles range from the big-band jazz 
sound of "Let The Good Times Roll"— 
which features Wonder, Bono, and 



■ BYPAULVERNA 



NEW YORK— Ten years since the 
release of his last U.S. studio album, 
Nigerian superstar King Sunny Ade 
is back with a pro- 
ject that will satis- ^i^^^. 



up" in his native K 
Yoruba language), "VjB 
Ade's album is an -./^^^^^ 

ebullient collec- ade 
tion of original 

juju music — the genre he and his 
band, the African Beats, popularized 
in the mid-'80s through a trilogy of re- 
leases on Mango/Island. "E Dide" is 
due Nov. 21 on Atlantic Records' 
Mesa/BIuemoon Recordings label, 
which has signed Ade to a long-term 



RECORD COMPANIES. Island Records 
in New York names Jon Baker pres- 
ident of the Island Jamaica label in 
the U.S. He was founder of Gee 
Street Records, and his appointment 
is part of the two-year extension of 
the joint venture between Island and 
Gee Street. 

Carmela Kasoff is named VP of 
operations for Warner Bros, in New 
York. She was director of operations. 

Michael Johnson is appointed VP 
of promotions, black music, for the 
RCA Records label. He was VP of 
promotions, black music, for Mer- 
cury. 

Sandy Smallens is named senior 
director of multimedia for Atlantic 
Records in New York. He was direc- 
tor of media/interactive services. 

Delos International Inc. promotes 
Rudi Simpson to VP of public rela- 
tions in Los Angeles, Linda Callen- 
der to national sales manager in Los 
Angeles, and Jeffrey Meyer to East 




Charles — to a remake of the Michael 
Jackson hit "Rock With You" that spot- 
lights the vocals of Brandy and offers 
rap lines by Heavy D. 

Says Jones, "The thing that makes 
this project so special is that it bridges 
the generations. Brandy wasn't even 
born when I originally produced 'Rock 
With You' for Michael." 



contract. 

Mesa/BIuemoon VP of sales and 
marketing Paul Santos says, "King 
Sunny Ade was one of the first 
African musicians to establish an au- 
dience in the U.S. That was more than 
10 years ago. What we're hoping to do 
is introduce him to the world music 
audience that has developed here in 
the las.t few years." 

The label's strategy will be to tar- 
get listening posts at such world mu- 
sic-friendly chains as Tower Records, 
HMV, Virgin Megastores, Hear Mu- 
sic, and Borders Books & Music. 

Robert Smith, jazz/Latino/interna- 
tional buyer at Ann Arbor, Mich.- 
based Borders, says he is keen on fea- 
turing "E Dide" in the chain's 
listening posts. By the time the album 
is released, Borders will have 90 mu- 
sic stores in operation, according to 
(Continued on page 99) 



Coast regional sales manager in At- 
lanta. They were, respectively, VP of 
marketing and media. West Coast re- 
gional manager, and Southeast sales 
field representative. 

Andrew Potter is named chairman 
of the U.K/s Performing Right Soci- 
ety, effective Jan. 1. He is currently 
director of music and Bible publish- 
ing at Oxford University Press. He is 
a publisher member of the PRS coun- 
cil and a former deputy chairman. 

Demetrus Alexander is promoted 
to VP of the gospel music division of 
Warner Alliance in Nashville. She 



Independent Chicago retailer 
George Daniels of George's Music 
Room says that the variety on "Q's Jook 
Joint" will help drive sales with fans of 
all ages. There's a lot going on on the 
album, but under it all is some really 
soulful R&B ," he says. "That's the core 
of this album, and with all the different 
genres present, it could end up being a 
'Back On The Block' [Jones' last album] 
part two." 

Jones, a 25-time Grammy winner, 
says that when he produced "Back On 
The Block" in 1989, some observers 
were skeptical that such a wide-ranging 
album could become a commercial suc- 
cess. 

However, that album, with its simi- 
larly expansive musical range, silenced 
critics when it hit No. 1 and No. 9 on Top 
R&B Albums and The Billboard 200, re- 
spectively. It went on to platinum sales 
and earned Jones four Grammys in 
1990, including album of the year. 

While the star-studded "Q's Jook 
Joint" might be a listening delight for a 
variety of consumers, it creates some 
obstacles for Qwest 

Says Qwest president Jim Swindel, . 
"Our biggest challenge is to let radio 
and retail know the scope of the project 
(Continued on page 99) 



wasGM. 

Francesca Restrepo is appointed 
art director at Geffen Records in Los 
Angeles. She was art director at Sony 
Music in New York. 

Judy Ross is promoted to associate 
director of A&R for Epic Records in 
New York. She was manager of A&R. 

Sean O'Sullivan is promoted to as- 
sociate director of alternative media 
and publicity for Sony Classical USA 
in New York. He was publicity man- 
ager. 

Capitol Records promotes Dara- 
lyn Adams to associate director of 



■ BY ED CHRISTMAN 



NEW YORK— While retailers are 
grateful that an onslaught of superstar 
releases is coming their way, dealers 
wonder if the industry is losing sales po- 
tential by packing them all into the 
fourth quarter. 

Merchants argue that the fourth- 
quarter release schedule is so crowded 
that many big releases will probably 
suffer sales cannibalization, while less- 
er-known titles will be ignored. Fur- 
thermore, they complain that the indus- 
try would enjoy greater sales if the 
release schedule were more evenly dis- 
tributed throughout the year rather 
than crowded into the fourth quarter. 

According to a list supplied by An- 
derson Merchandisers, the industry will 
release at least 80 titles during the 
fourth quarter with the potential to go 
gold or platinum. But many of those re- 
leases, dealers insist, are likely to get 
lost in the shuffle this year and will suf- 
fer weak sales because of a saturation of 
star albums. 

Among the actsthat have released al- 
bums since September are AC/DC, A1I- 
4-0ne, Clint Black, Michael Bolton, 
David Bowie, Candlebox, Mariah 



national publicity and media rela- 
tions in New York, Donna Torrence 
to associate director of national pub- 
licity and media relations in New 
York, Ruby n Ryland to publicity and 
media relations manager in New 
York, and Donna Salazar to publici- 
ty and media relations manager in 
Los Angeles. They were, respective- 
ly, publicity and media relations 
manager, publicity and media rela- 
tions manager, A&R coordinator, 
and publicity and media relations co- 
ordinator. 

Island Records in New York names 



Carey, Gloria Estefan, the Grateful 
Dead, Green Day, Janet Jackson, 
Lenny Kravitz, Mannheim Steamroller, 
Reba McEntire, Tim McGraw, the 
Tractors, Travis Tritt, and Tha Dogg 
Pound. 

Albums released the weeks of Oct 
24 and Oct 31 were by Alan Jackson, 
Tony Bennett Ozzy Osbourne, Smash- 
ing Pumpkins, Bob Seger, and Cypress 
Hill. Still to come before the year is 
(Continued on page 59) 

October Certs 
Benchmarks For 
Hootie, Elton 

■ BY CHRIS MORRIS 



LOS ANGELES— Hootie & the 
Blowfish's debut Atlantic album, 
"Cracked Rear View," vaulted over 
the 10 million-unit sales mark in Octo- 
ber certifications from the Recording 
Industry Assn. of America. 

With this benchmark, the album 
pulled into fifth place among all- 
time best-selling debuts. "Cracked 



bow (1976, 16 mil- 
lion); Guns N' Ros- 
es' "Appetite For 
Destruction" 




(1987, 13 million); hootie* 
Whitney Hous- the blowbsh 
ton's self-titled set 

(1985, 12 million); and Meat Loafs 
"Bat Out Of Hell" (1977, 12 million). 

The album also becomes one of At- 
lantic's top three best sellers of all 
time, following Led Zeppelin's unti- 
tled fourth album (1971, 11 million) 
and AC/DC's "Back In Black" (1980, 
10 million). 

In other October high-water marks, 
Elton John's 1974 "Greatest Hits" 
package was certified for sales of 13 
million. The Rocket album is the No. 2 
(Continued on page 27) 



Adam Pollock associate director of 
marketing and Jeff Condon interna- 
tional publicity manager. They were, re- 
spectively, associate director in the sales 
department of PolyGram and manager 
of PolyGram international publicity. 

Kebekah Radisch is appointed publi- 
cist for Sugar Hill Records in Durham, 
N.C. She was programming assistant at 
WGMS-FM Washington, D.C. 

George Schwab is appointed coun- 
sel for the Elektra Entertainment 
Group in New York. He was an asso- 
ciate at the law firm of Mayer, Brown 
& Piatt 



After 1 0 Years, Nigeria's 
Ade Back On U.S. Beat 




Straight To The Top. The members of the Goo Goo Dolls are shown with their 
Heatseeker T-shirts, commemorating the band's Metal Blade/Warner Bros, 
album, "A Boy Named Goo," which reached No. 1 on Heatseekers for the week 
ended Sept. 23. This week, the album is No. 41 on The Billboard 200. and its 
latest single, "Name," is No. 1 on the Modern Rock Tracks chart. Shown, from 
left, are Johnny Rzeznik, Mike Malinin, and Robby Takac, (Photo: Ken Phillips) 
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BAKER KASOFF JOHNSON SMALLENS SIMPSON RESTREPO ROSS O'SULLIVAN 
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Moonlighting Artists Do Double Duty 

Musicians Divide Time Between Multiple Bands 



■ BY DAVID SPRAGUE 

NEW YORK— Musicians have long filled 
downtime with one-off side projects, but 
the past few years haw seen a dramatic 
upturn in the number of artists willing — 
and able — to tend to two coequal bands. 
From such underground mainstays as 
Jon Spencer (who splits his time between 
the Jon Spencer Blues Explosion on 
Matador and Boss Hog on Geffen) to 
higher-profile performers, such as Faith 
No More singer Mike Patton (who also 
fronts the avant-rock ensemble Mr. Bun- 
gle), two-career musicians are every- 
where. 

' "It's hard for me to think of a band on 
Matador that doesn't have members 
involved in other bands," says Matador 
co-owner Gerard Cosloy, who points to 
the extracurricular activities of members 
of Pavement, Yo La Tango, Run-On, and 
Jon Spencer Blues Explosion as illustra- 
tion. "They're adults, and they're not 
indentured servants, so they can spend 
their time however they like." 

DGC A&R representative Jodi Kuril- 
la, who signed Boss Hog, a quartet in 
which Spencer plays guitar behind his 
wife, singer/songwriter Christina Mar- 
tinez, says that she has encountered dif- 
ficulty only in the area of touring. "It's 
not a great situation when you have a 
band able to spend only a limited amount 
of time on tour, but it's not impossible to 
overcome," she says. 

"Since Boss Hog is definitely Christi- 




The Rental!. Matt Sharp, pictured 
here with Rentals bandmate Cherielynn 
Westrich, is also a member of Weezer. 

na's thing, she's free to do press and pro- 
motion when Jon is busy with the Blues 
Explosion," says Kurilla. "It helps that 
they're both incredibly good at schedul- 
ing themselves. If artists are as motivate 
ed as Christina and Jon are, it makes Hfe 
easy on everyone — except themselves, of 
course." 

The potential for logistical disaster' — 
from tour burnout to juggling release 
dates — is great, grants John Reis, who 
plays in Rocket From The Crypt and 
Drive Like Jehu, both signed to Inter- 
scope. 

"I feel a tremendous amount of guilt 
when it feels like I'm not spending 
enough time on each band," he says. '"But 
with an arrangement like this, you have 
an opportunity for different kinds of 
expressions that isn't always there if 
you're doing just one (band]." 

Rocket From The Crypt, which just 



Metal: Out Of The Graveyard, 
Alive And Well At CMC Records 



■ BY DAVID MENCONI 

ZEBULON, N.C.— Bill Cain and Tom 
Lipsky, the principals behind CMC 
International Records, have heard the 
jokes many times. That they would have 
signed Spinal Tap by now, if Spinal Tap 
were a real band or CMC a real label. 
How they're running an elephants' 
graveyard, that CMC is where old metal 
bands go to die. 

But the thing is, there isn't much 
dying going on. 

"People tell me we're either the 
smartest people in the world or the cra- 
ziest," says label president Cain. "We just 
laugh all the way to the bank. There's a 
crowd out there that wants metal, and we 
provide it We've got our niche." 

That they do. Where most independent 
labels try to break new bands. North Car- 




IRON MAIDEN 



olina-based CMC specializes in "redevel- 
oping" the metal bands that were selling 
millions of albums just a few 1 years ago. 

The strategy seems to be working. 
This has been CMC's biggest year yet, 
with 12 releases, including its first two 
to crack The Billboard 200; Slaughter's 
"Fear No Evil" in May and Iron Maid- 
en's "X Factor" in October. "X Factor" 
(Continued on page 20) 
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released its album "Scream Dracula 
Scream!," is ostensibly the more com- 
mercial of the two San Diego-based acts. 
Still, Reis denies linking the sextet to the 
more esoteric Drive Like Jehu (in which 
he serves as lead guitarist) when negoti- 
ating a major-label deal. 

"Interscope approached Jehu and only 
later approached Rocket," he says. "They 
were the first to express interest After 
that, labels would come to shows and say, 
'Yeah, we'll take both bands . . . even 
though we really only want one.' " 

The situation can be markedly more 
difficult when an artist is contractually 
obligated to more than one label, as Matt 
Sharp, the mastermind behind futuro- 
lounge sextet the Rentals and bassist in 
DGC act Weezer, can attest Although the 
Rentals might not be as widely recog- 
(Continued on page 21) 




Testis Triumph. John Tesh celebrates his birthday with a performance at the 
Greek Theater in Los Angeles. At the show, he was presented with a gold record 
tor his album "Live At Red Rocks." Shown, from left, are Brett Steinberg, Agency 
for the Performing Arts; Mike Garcia. GM of the Greek Theater; Susan Rosen- 
bluth, Nededander Concerts; Tesh; Jim Gosnell, APA; Danny Robinson, APA; 
and Dani Sexton. 



Hootie Deserves All The Horn-Blowing; 
Journalists' Sticker Reply: 'Who Cares?' 




by Melinda Newman 



In DEFENSE OF HOOTIE: I've just finished 
defending Hootie & the Blowfish to yet another 
journalist. That would be, oh, let's see, about the 20th 
time I've been asked by critics to explain why on earth 
the band is so popular. This is a number surpassed 
only by the calls from my nonindustry friends asking 
me if I can get them a copy of "Cracked Rear View." 

In all these rantings, the worst 
any writer has ever said to me 
about the band is that Hootie & 
the Blowfish are bland. Granted, 
in the eyes of some, this is the 
most unpardonable sin of all, but 
for the amount of vitriol I've 
heard spilled about them, you'd 
think the critics could do better 
than that. No one has ever called 
them talentless or said that Dar- 
ius Rucker can't sing. But now 
that Atlantic has announced that 
"Cracked Rear View" has hit the ten-times platinum 
sales mark, I expect the sniping to get really ugly. 

Journalists, myself included, are always looking for 
a hook, and most artists are only too happy to provide 
one by spilling details of their wretched childhoods, 
torrid relationships, or harrowing drug/alcohol prob- 
lems. We want proof that some cataclysmic event has 
propelled these artists to create their works. Or 
maybe we're just looking for good copy. If the mem- 
bers of Hootie & the Blowfish have experienced such 
trauma, they've done a good job of keeping it to them- 
selves. And it's clear that the public doesn't demand 
such stringent criteria. My sense is that in Hootie 
they have found nonchallenging tunes that — no more, 
no less — make them happy when they hear them. They 
don't want to know who the band members are, much 
less their golf scores. 

After the reams of publicity about the band, most 
people still can't get it straight that there is no one 
named Hootie in the band; furthermore, they don't 
care. They just need to know that they're going to 
turn on the radio, and within a reasonable amount of 
time, they're going to hear a song by Hootie & the 
Blowfish, and it will make them smile. Isn't that what 
music is all about? Making it just a little bit easier to 
get through the day? 

ChANGES: Former Sony exec Missy Worth is going 
to Giant Records. Among her responsibilities will be 
heading A&R . . . Windham Hill Records VP of mar- 
keting Pat Barry has left the label . . . Smashing 
Pumpkins has inked with Q Prime for manage- 
ment . . . Cher has signed with Reprise Records and 



is working on a February album of covers that 
includes a version of Marc Cohn's "Walking In Mem- 
phis." 



Wl 



HEN PIGS FLY: At the National Assn. of Record- 
ing Merchandisers Wholesalers Conference last week, 
NARM and the Recording Industry Assn. of America 
announced their intention to 
upgrade the profile of the 10-year- 
old parental-guidance stickering 
'fsfP'^' program (Billboard, Nov. 4). 

Part of the plan calls for labels 
to tell journalists and reviewers if 
a record is stickered. I can guar- 
antee you this will never happen. It 
is inconceivable that a publicist will 
send over an advance cassette or 
CD and say, "Oh, by the way, this 
album will carry a sticker," any- 
more than they would try to tear 
the warning sticker off a finished CD before drop- 
ping it in the mail. 

It's not that this information is secret; quite frankly, 
it's just a nonissue. Even if, by some fluke, the subject 
did come up, we writers would probably answer in the 
same tepid manner that we respond to most publicity 
missives. "OK. .Thanks for telling me. Gotta go. Bye." 
And forget the conversation ever took place. 

Through focus groups, the RIAA found that 10 
years after the fact, many parents are unaware of the 
parental-advisory stickers and unaware of the music 
their children are listening to. This tells the RIAA 
that it needs to do its program better. This tells me 
that the vast majority of parents have got much big- 
ger issues to worry about than what their children 
are listening to. 

The RIAA would argue that this was the idea 
behind the sticker: to give harried parents easy 
information about the albums their children want. But 
the RIAA's own research indicates that parents 
aren't concerned enough about the issue to even check 
out what music is under their own roof, much less 
whether it's stickered or not. 

The simple fact is that RIAA and NARM have been 
backed into a corner by such crusaders as C. 
DeLores Tucker and William Bennett, and are 
forced to act like they're doing everything they can to 
protect children and to ensure that the labels remain 
in control of the stickering process. Does the RIAA 
need to revise its stickering policy? Absolutely not, 
and it's just a shame that the organization has to 
spend its time doing so when both it and the cru- 
saders should be fighting much bigger battles. 
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JOHN F. KENNEDY CENTER FOR THE PERFORMING ARTS • WASHINGTON D.C. 
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METAL: OUT OF THE GRAVEYARD, ALIVE AND WELL AT CMC RECORDS 

(Continued from page 18) 



shipped almost 200,000 units and 
debuted on Hie Billboard 200 at No. 183 
Oct 2a Last week, it jumped to 147 with 
a bullet 

"We had to move fast on that one, from 
deal to release in 2>h months," says VP 
Lipsky of the licensing agreement for 
the Iron Maiden title. l *EMI was releas- 
ing it outside America, and we didn't 
want to lose sales to imports. We had to 
do a TV advertising campaign on MTV 
because there wasn't enough lead time 
to advertise in the metal press." 

CMC's roster includes such onetime 
gold and platinum acts as Warrant and 
Kix, as well as Widowmaker (led by ex- 
Twisted Sister front man Dee Snider), 
Motor head, Saigon Kick, Bruce Dickin- 
son, OwiUB, and Yngwie Malmsteen — 
all former major-label acts that became 
available when the industry's focus shift- 
ed from metal to alternative rock. 

These bands are in limbo," says Lip- 
sky. "They're too big for most indepen- 





dent labels but not big enough for the 
majors. We fill the gap. We're happy to 
try to redevelop bands that already have 
an existing market and can sell 100,000; 
200,000; or 300,000 records." 

For some of the smaller bands, selling 
as few as 30,000 units can take a title into 
the black, says Lipsky. "On our larger 
releases, it's more around 75,000 or 
100,000 records." 

"Many of these bands have fan bases 
that are huge," says Mike Bearden, co- 
owner of Aces Records in Tampa, Fla. 
"All the albums that CMC has attained 
are like buying stock in the gold market 
These types of bands weren't pushing the 
numbers for the majors to still be inter- 
ested, but there's a market for them." 

CMC, which houses its staff of 12 in a 
100-year-old bank building in Zebulon, 



began in the 70s as a management com- 
pany, booking agency, and production 
company. The label wing of the operation 
started in 1991 with backing from two 
Swiss companies, Intertape Ltd. and 
Gruezi Schallplatten (Lipsky and Cain 
have since shuttered the management 
company and split the label off as a sepa- 
rate entity from the Swiss companies). 

Not long after CMC set up shop, the 
metal famine hit the music industry. 
Major labels began dropping the so- 
called "hair bands" in droves, and CMC 
had its niche. 

While selling metal in 1995 is an uphill 
battle, working with established acts has 
some built-in advantages. Since these 
bands have catalogs, there's already 
space for them at retail outlets, which 
makes distribution easier. 

Alliance Entertainment Corp. handles 
CMC's distribution in the US., MCA and 
Cargo in Canada, Pony Canyon in Asia, 
Music for Nations and SPV in Europe, 
and Shock in Australia and New Zealand 
Approximately 30% of CMC's sales come 
from outside the U.S., Lipsky says, 
adding that most of the deals with terri- 
tories outside of the U.S. operate on a no- 
returns policy and that CMC has 60% of 
its releases on a worldwide basis; the rest 
are only in the U.S. or selected territories. 

Most of CMC's bands have enough fans 
to be self-sufficient live acts. Not having 
to provide tour-support money allows 
CMC to concentrate its resources on com- 
mercial and retail co-op advertising. 

"The bands understand that it's more 
important for CMC to advertise their 
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show' and their record than to fund a tour 
bus," says Lipsky. "We overcompensate 
by doing commercial advertising on 
more than 90% of our bands' tour dates. 
And we can do it because we don't have 
to pay for a bus or 32 roadies." 

Also key for the bands is coverage in 
metal fanzines. "The heavy metal fan 
often pays a lot more attention to what's 
printed in a fanzine than in larger, 
national press," says Lipsky. "The fan- 
zine may have a smaller audience, but 
90% or 100% of its readership is a poten- 
tial consumer of our records." 

Neither radio nor video play has 
accounted for substantial sales for CMC. 
"Radio has had little to do with our 
records' success, other than metal radio, 
where we consistently do great," says 
Lipsky. "Video has been even more diffi- 
cult We get play on regional shows, like 
'Fbwerplay' and 'Monster Rock,' but we've 
gotten no exposure from MTV since the 
cancellation of 'Headbangers Ball.' " 

Of course, not every band is willing to 
take the drop to a smaller label — espe- 
cially bands used to the high life. 

"The first question we ask is, 'Can you 
handle the transition from a major to an 
indie?' " says Lipsky. "Not all artists can 
handle that decline. It's a step down, but 
not a dive off a skyscraper." 

Some manage the transition more 
gracefully than others. Warrant found 
itself dropped from Columbia after one 
gold and two double-platinum albums. 
CMC came to the rescue when the band 
was at its lowest, reeling from bank- 
ruptcy and the death of its manager. 

CMC's previous signings had been 
licensing agreements, and Warrant was 
its first "from scratch" signing. (Widow- 
maker and Kix were label signings, not 
licensing deals). Warrant's first CMC 
album, this spring's "Ultraphobic," is the 
label's top seller, at approximately 
200,000 units worldwide, according to 
Lipsky. U.S. sales for the album reached 
38,000, according to SoundScan, 
although Lipsky says many of the mom- 
and-pops that are integral to CMC's suc- 
cess are not included in SoundScan fig- 
ures. 

Warrant front man Jani Lane says 
being with CMC has been a positive 
experience. "CMC may be an indie, but 
they spend like a major," Lane says. "We 
got a very sizable advance to do the 
record, which was nice. We didn't have 
to go whip it out in somebody's back- 
yard. In fact, we got to record in three of 
the nicest studios I've ever worked in." 

Lane says that the album's overseas 
sales actually surpassed those of some 
of the band's Columbia releases. Never- 
theless, he's aware that Warrant still 
faces considerable challenges. 

"We're very definitely fighting a stig- 
ma surrounding the name 'Warrant' " 
Lane says. "Because we did what we 
did — and did it well — we are, for some 
reason, regarded as totally incapable of 
making viable music in the '90s. I take 
my hat off to Tom, for not sharing the 
tunnel vision a lot of labels have." 

If Lipsky and Cain have their way, 
CMC will be poised to capitalize on 
metal's comeback. They're even looking 
to branch out, with plans to start an 
R&B division next year. 

"It's a cliche, but the business runs in 
cycles," Lipsky says. "Metal has been 
around a lot of years. There are years 
when it's hot and others when you think 
it's invisible, but it doesn't go away. 
These bands still tour and still draw. 
Metal survives, whether it's at a high 
major-label level or our level." 
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MOONLIGHTING ARTISTS DO DOUBLE DUTY 

(Continued from page 18) 

nized as his "other band," legal intrica- 
cies won't allow Maverick to mention 
Weezer in any fashion when promoting 
"Return Of The Rentals." The Rentals 
also includes Weezer drummer Pat Wil- 
son and that dog front woman Petra 
Haden, who plays violin. 

"I would never want to do that any- 
way/' says Sharp, who says that Maverick 
promotion reps have continually focused 
on the Rentals' separate-but-equal sta- 
tus. "I'm proud of what I do with Weez- 
er, but I think this can stand on its own." 

Sharp was contractually obligated to 
approach DGC first, but he says the label 
did him "a tremendous favor" by allow- 
ing him to take the Rentals project else- 
where. "DGC did a wonderful job with 
Weezer, but it would be natural for the 
people there to see the Rentals as a side 
project, like Matt's Snakepit or some- 
thing," says the bassist, alluding to 
Slash's Snakepit, the side project of Guns 
V Roses guitarist Slash. 

Cosloy insists that Matador doesn't 
treat its signees' ancillary projects in that 
manner. "One band might have seniority, 




Drive Like Jehu. John Reis, left, also 
plays in Rocket From The Crypt. 



but I've never seen any of the others as a 
lark or just a means of career advance- 
ment," he says. "The idea of selling or 
marketing one band based on the exis- 
tence of another isn't fair, and it simply 
isn't interesting. We've never had any dis- 
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eussions with other labels about artists 
with whom we share relationships." 

A number of artists share that 
ambivalence toward discussing the mat- 
ter. Mike Patton, for instance, eschews 
the notion of doing interviews to promote 
Warner Bros, act Mr. Bungle, whose 
utterly surreal "Disco Volante" climbed 
to No. 4 on Billboard's Heatseekers 
Album chart. 

"This band and Faith No More are so 
different that comparing the two is ludi- 
crous," says Mr. Bungle's Danny Heifetz. 
"Mike's contributions to both bands let 
him express himself in different ways, 
which I know is important to him." 
Although Ffctton is more closely associ- 
ated with Reprise act Faith No More, he 
was a member of Mr. Bungle before he 
joined the other group. 

Heifetz admits that Mr. Bungle's 
upcoming tour — the band's first in sev- 
eral years — is something he's been look- 
ing forward to. Nevertheless, he says, he 
and his bandmates have never pressed 
Futton to change the way he divides his 
time. 

Similarly, Reis says that his assorted 
bandmates have come to accept his situ- 
ation. "It's not as if one of the hands is so 
popular that the other guys feel neglect- 
ed," he says. "Even so, I spent a year 
recording and playing with Jehu, and 
now I'm about to do the same thing with 
Rocket But when I start to think things 
are looking grim, I realize that doing 
both is probably the main thing that's 
kept me from burning out on either." 
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FOLK RADIO PATCHY, BUT FANS ARE LOYAL 



(Continued from page 5) 

stations has built up from coast to 
coast, ensuring outlets in virtually 
every market 

Although something of a patchwork, 
folk radio remains enormously influ- 
ential to artist development, with a 
clear connection between airplay and 
sales that is perhaps even more dra- 
matic than that of its mainstream 
counterparts. 

"I attribute all our success to folk 
radio," says Bob Feldman, president 
of Red House Records, where acts 
such as Greg Brown, Lucy Kaplansky, 
and Kate MacKenzie have parlayed 
loyal airplay into durable careers. 

In terms of influence, says Tom 
Frouge, director of radio promotion 
for Green Linnet, "if [airplay] is not 
No. 1, then it's No. 2, right behind 
touring. People search out folk radio 
and remain very loyal." 

According to the latest industry 
count, there is exactly one full-time 
commercial folk station (see story, this 
page), so figuring out how many non- 
commercial stations spin folk on a 
semiregular basis (i.e., at least one 
weekly program) is a bit tricky. 

Perhaps the best estimate comes 
from record labels. Green Linnet reg- 
ularly services new releases to 600 sta- 
tions, half of which are public, the oth- 
er half college affiliated. 

Rounder Records does roughly the 
same: Brad Paul, VP of national pro- 
motion, estimates that approximately 
40% of those 600 stations play 20 hours 
of folk per week. (A tiny 10% spin 40- 
plus hours a week.) 

Geographically, folk radio hot spots 
include Boston (WADN, WGBH, 
WBUR, WUMB-FM, WERS), San 
Francisco (KPFA), Austin, Texas 



(KUT), Los Angeles (KPFK), and 
New York (WBAI, WFUV). Virtually 
every college market in the country 
has at least one folk program that en- 
dures semester to semester, year to 
year. 

ACTIVE LISTENERS 

Clearly, folk radio is a far different 
beast than commercial radio. The fact 
that Feldman would happily settle for 
five or six spins a week for one of his 
artists at a particular station is a dead 
giveaway. Promotion executives on 
the commercial side are forever bat- 
tling programmers to increase spins 
well into double digits, arguing that six 
plays a week don't make enough of an 
impression on listeners. 

Not so with folk radio, according to 
Feldman. He says that folk listeners 
are not at all passive, particularly if 
only one or two programs air each 
week in their market. Folk fans pay 
close attention to the music, often tak- 
ing notes on acts and calling jocks for 
names and labels. 

That loyalty to radio translates into 
attendance at local coffeehouse shows 
and, eventually, into record sales. 

Another plus for labels is the fact 
that, unlike their commercial counter- 
parts, folk programmers are not inun- 
dated with promoters pitching prod- 
uct. However, that heat might be 
rising: Green Linnet's imprint label 
Redbird is experimenting with using 
an independent promoter exclusively 
to work noncommercial stations on be- 
half of the new Brooks Williams al- 
bum. 

"We want to create a buzz at non- 
com that might translate to commer- 
cial," says Frouge. "It's working very 



Full-Time Folk WADN Boston 
Genre's Devout Badio Savior 



Talk about a wide-open playing 
field. Among the nearly 10,000 
commercial radio stations in oper- 
ation in the U.S., exactly one is 
full-time folk. Even among far- 
flung formats, that tally is mighty 
slim: A total of 2$ stations present 
children's programming around 
the clock: in the Pacific, five sta- 
tions broadcast 
only Hawaiian ^ 
music; and at 
least three 
Southern sta- 
tions play blues 
full time, ac- 

cording to the M j - 
Street Journal. 

The lone folk bbown 
champion is 

WADN (Walden Radio) Boston. 
Licensed to nearby Concord. 
Mass., the 5,000-watt AM has been 
spinning folk since fall 1989. (The 
music airs from 6 a.m. -6 p.m., fol- 
lowed by two hours of specialty 
programming; the BBC is simul- 
cast during overnights.) 

The brainchild of folk scene 
veteran Dick Pleasants, who is 
now at crosstown public station 
WUMB-FM. WaUlen took nearly 
10 years and $1 million to get on 
the air. 

What's more amazing than 
Walden Radio's arrival on the air- 
waves is the fact that the station 
survived an ownership change in- 
tact. Despite today's trend of more 




and more stations (particularly on 
the AM side) handing over their 
programming reins to simulcasts 
or satellite, folk remains the base 
at WADN. 

"It was never in question," says 
PD Jim Perry. Walden Radio is 
now owned and operated by radio 
consultant Ned Crecelius. 

The station, 
with four full- 
time employees 
and six part- 
timers, evenly 
mixes tradition- 
al artists (Tom 
Rush), super- 
stars (Bob Dy- 
rush Ian), and today's 

rising folk stars 
(Greg Brown), and the jocks se- 
lect all the music they play. An 
artist in heavy rotation can be 
spun up to 20 times a week, nearly 
four times as much exposure as a 
noncommercial station can deliv- 
er. 

A sample morning hour at 
WADN includes Cheryl Wheeler, 
"So Far To Fall"; David Wilcox, 
"Language Of The Heart": Jean- 
nie Stahl, "Jersey Shore"; Greg 
Brown. "1952 Vincent Black 
Lightning"; Cris Williamson and 
Teresa Trull, "Calamity Jane"; 
Garnet Rogers, "This Shirt"; and 
Tracy Chapman, "Give Me One 
Reason." 

ERIC BOEHLERT 



well for us." 

One problem folk labels face is find- 
ing out what's actually getting played, 
since so many of the shows air only on 
weekends, when hosts are hard to con- 
tact The Internet site "Folk DJ" (lo- 
cated at listserve@psuvm.psu.edu) is 
helping to alleviate that problem. It 
acts as a clearinghouse for folk hosts to 
share their weekly (or daily) playlists, 
as well as to comment on new records. 
Approximately .300 playlists are post- 
ed each week. 

FUNDING CUTS HURT FOLK RADIO 

Despite the positives, some dark 
clouds hover over folk radio, most no- 
tably, the trend of public stations ditch- 
ing the music in order to make room for 
more news and talk programming. The 
broad-based information approach has 
mass appeal and consistently pays off 
during pledge drives, when listeners of 



"Morning Edition" and "All Things 
Considered" flood local stations with 
much-needed donations. 

The recent attempts by congres- 
sional Republicans to cut funding for 
public stations (Billboard, March 18) 
have only quickened the pace toward 
more financially stable news program- 
ming. 

As a painful example, folk players 
point to the early '90s decision by 
WAMU Washington, D.C., to replace 
its influential daytime folk show with 
the call-in "Talk Of The Nation." 

"We felt that immediately," says 
Paul, pointing to declining attendance 
at D.C.-area folk shows. 

In some markets, such as San Diego, 
folk is losing out to classical at finan- 
cially beleaguered public stations. 

However, from Frouge's perspec- 
tive at Green Linnet, a bigger problem 
occurs when public stations try to em- 



ulate the sound of commercial music 
competitors by "going for the lowest 
common denominator." In several 
markets, noncommercial stations act 
as the de facto triple-A, with relatively 
tight playlists. 

Another woe is the increasing indif- 
ference shown to folk offerings by 
commercial triple-A stations (Bill- 
board, Oct 12). 

"[Triple-A] really changed into a 
modern rock format," says Feldman. 
Frouge bemoans the fact that al- 
though Sunday-morning acoustic 
shows are among triple-A's best-rated 
programs, more and more program- 
mers are "formatting themselves into 
'album rock light' " 

Fortunately, folk has already built 
itself a solid foundation at public and 
college stations, and this will likely 
outlast any future commercial radio 
flirtations. 




THREE FEMALE ARTISTS REDEFINE FOLK 

(Continued from page 5) 

full band) with a show at New York's 
Bottom Line Oct. 29. In November 
she hits the road again, performing 
acoustic dates. Her album has sold 
15,000 copies, according to Sound- 
Scan. 

"Patty has grown by leaps and 
bounds," says Allan Pepper, co-own- 
er of the Bottom Line. He adds that 
he's been "watching her first per- 
form here in an ensemble context . . . 
and then as an opening act to ulti- 
mately co-headlining the place. Her 
songwriting has matured, and her 
stage confidence has grown im- 
mensely." 

Larkin has become known as one of 
the premier female artists in the con- 
temporary folk circles, but there is no 
shortage of talented newcomers nip- 
ping at her heels. Dar Williams and 
Jane Kelly Williams (who are unrelat- 
ed) are among those who are getting a 
warm reception from longtime folk 
fans as well as drawing new fans into 
the fold. 

"There are people who are coming 
back to it," Dar Williams says. "Peo- 
ple who say, 'I haven't listened to any- 
body since the '60s, and I want to get 
back in touch with what's going on 
now.' " 

Dar Williams gained national at- 
tention with her February debut on 
Razor & Tie, "The Honesty Room" 
("Music To My Ears," Billboard, Jan. 
28), which spawned the single "When 
I Was A Boy," a favorite at some 
triple-A stations. The album has sold 
41,000 units, according to SoundScan. 

She is touring Europe, opening for 
Joan Baez, who covers Williams' song 
"You're Aging Well" on her new 
Guardian album, "Ring Them Bells." 
Dar Williams' sophomore album is 
due in February. 

Dar Williams says she recently 
read Baez's biography and discovered 
some similarities to her career. 
"There were parallels in terms of 
choosing a less flashy label over a 
more flashy label . . . [Baez* first la- 
bell Vanguard chose to do things 
more pared down and acoustic, which 
is what the label 1 chose is allowing 
me to do." 

Georgia native Jane Kelly Williams 
is another new act who is taking a dif- 
ferent approach to music business 
success. Tom Vickers, senior director 
of A&R for Mercury/Parachute, a la- 
bel conceived to promote singer/song- 
writers (Billboard, Oct 23, 1993), first 
heard Williams at the home of a mu- 
tual friend who was having a song- 



writers gathering. 

Vickers kept track of Williams' ca- 
reer as she recorded two albums for 
the Belgian label Crepuscule and 
toured in Japan, Holland, and Spain. 
He watched her rehearse in a Man- 
hattan church where she was per- 
forming a benefit concert and shortly 
afterward signed her to the label, 

Williams recorded her Mercury de- 
but, "Tapping The Wheel," at that 
same church, where she lived and 
wrote songs for the choir when she 
first moved to New York. The album 
was released in August. 

"Radio stations leading the way on 
Jane include WXPN in Philadelphia, 
WRLT in Nashville, WFUV in New 
York, KERA in Dallas, and KRCL in 
Salt Lake City," says Vickers. "We've 
also gotten a great deal of airplay on 
National Public Radio nationally, 
along with with pockets of local NPR 
support in New England, the Caroli- 
nas, and Georgia. There's also been a 
great deal of interest in using Jane's 
songs on movie soundtracks, and 
we're negotiating for placements in 
two major films." 

She is on tour opening for the Octo- 
ber Project and has also been visiting 
Barnes & Noble, Borders, and other 
bookstores, promoting her new re- 
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lease. 

Unlike Dar Williams, who defines 
herself unequivocally as a folk artist, 
Jane Kelly Williams, like Larkin, sees 
her music as somewhat more expan- 
sive. 

"The beautiful thing about folk mu- 
sic is that its fans embrace other gen- 
res . . . Everybody fits somehow," 
says Jane Kelly Williams, who calls 
what she does "pop acoustic" or "new 
town music," which she describes as a 
reflection of city life through small- 
town eyes. 

"Some music hits you over the 
head, and some music creeps up over 
you like a warm blanket," Vickers 
says. "Jane's music is like a warm 
blanket." 

One aspect of folk music that all 
three artists appreciate is the sense of 
community. Folk artists and fans 





share a reverence for the 
singer/so ngwriter experience and the 
intimacy of venues featuring acoustic 
music. 

The folk sense of community also 
breeds an abundance of aspiring 
artists. "I am certainly a product of 
access," Dar Wiliams says. "You real- 
ly have to make that a strong part of 
the tradition, that everybody can pick 
up a guitar and try." 

Larkin says the climate is good for 
aspiring folk artists. "There's more 
opportunity," she says. "And it's 
more competitive. I remember in '84 
or '85 when Suzanne Vega got her 
first contract, everybody thought it 
was just a fluke — not that she signed 
a contract, but that somebody who 
played acoustic guitar would get 
signed ... It just kind of opened up, 
and people in the music business saw 
this wealth of talent and interest in 
and market for this kind of music that 
was very lyric driven and somewhat 
poetic. It's really been great" 
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N. American Folk Venues 
Home To Stars, New Acts 



Jim Fleming and David Tamule- 
vich, who run their own folk-driven 
talent and booking agency, work 
with more than 4,000 presenters 
(see story, page 13). To them, the 
women's center that hosts Holly 
Near once a year or the New Eng- 
land church coffeehouse that is will- 
ing to take a chance on a few faces 
are just as prestigious and valued as 
any urban star-maker showcase 
club. Perhaps more so. 

Folk is a different anima! from 
mainstream pop. After all, this is a 
form that is perfectly happy to mull 
over a song for 200-300 years before 
deciding if it's a keeper. It's not a 
genre that lends itself to chart* or 
lists. 

That said, here is an alphabetical 
listing of solidly respected, sawy 
clubs; the kinds of stages from 
which careers can be cut, that work 
with proven names and new faces. 
The list was compiled with assis- 
tance from several industry 
sources. 

• The Ark. A Michigan folk mec- 
ca since 1965. as respected an 
acoustic venue as there is anywhere 
in the country'. Music six nights a 
week, Wednesday-night open 
stages, occasional showcase nights, 
songwriter round-robins and tradi- 
tional ceilidhs. (637V: S. Main St., 
Ann Arbor. Mich. 313-828-8037) 

• The Birchmere. Bluegrass, 
acoustic country, folk, and song- 
writer haven for the Washington, 
D.C., area. Music seven nights a 
week, no open stage, but occasional 
writers-in-the-round series. (3901 
Mt. Vernon Ave., Alexandria, Va. 
703-549-59191 

• The Bluebird Cafe. Nashville's 
hippest songwriter, progressive 
country, and folk club, with a week- 
ly writers' series and many showcas- 
ing opportunities. (4104 Hillsboro 
Road, Nashville. 615-383-14B1) 

• The Bottom Line. Properly 
eclectic and adventurous for a 22- 
year-old Greenwich Village, New 
York, music haunt, but still basing 
its menu on the acoustic fare that 
has made it a must-do folk showcase 
for major-label wanna-bes. It offers 
a monthly "required listening" se- 
ries for new nonmainstrcam acts 
and occasional "in their own words" 
songwriter circles. (15 W. 4th St., 
New York. 212-228-63001 

• Cactus Cafe. An institution 
since 1933 on Austin, Texas' famous 
Drag, and an influential songwriters 
club since 1980. Music six nights a 
week. Monday open mikes, frequent 
songwriter circles, showcase slots. 
(24th and Guadalupe streets. 
Austin. 512-475-6515) 

• Club Passim. In the heart of 
Boston's Harvard Square for more 
than 25 years — and before that, fi- 
nal home of legendary '60s mecca 
Club 47— tilis is still New England's 
premier songwriters club. Under 
new, nonprofit management, it is ex- 
panding its vision to include more lo- 
cals and a wider range of music, of- 
fering a Tuesday in-the-round open 
stage and weekly multi-act live radio 



show. (47 Palmer St., Cambridge, 
Mass. 617-492-7679) 

• Eddie's Attic. Home of De- 
catur. Ga.'s hip songwriter scene. 
Acoustic music seven nights a week. 
Monday open mikes, biannual 
"Open Mike Shoot-Out" contest, 
Sunday songwriters night. (515-B 
N. McDonough St.. Decatur. 404- 
377-4976) 

• Freight & Salvage. Folk six 
nights a week at this Berkeley, 
Calif., club, which offers Tuesday 
open mikes and "Best Of The 
Hoots" monthly. Since 1968, a non- 
profit home for Bay Area folk. (1111 
Addison St., Berkeley. 510-928- 
0978) 

• Godfrey Daniels. A solid taste- 
maker since 1976. this Pennsylvania 
club is particularly devoted to good 
stagecraft and deeply respected 
within the folk biz. Weoknight hoots, 
folk, and blues jams, weekend head- 
liners. (7 E. 4th St.. Bethlehem, Pa. 
610-867-2390) 

• McCabe's Guitar Shop. Great 
Santa Monica, Calif., music store 
with a 150-seat listening room in the 
back. Weekend shows, open mike 
third Sunday of the month. Don't be 
fooled by the store-front ambience: 
McCabe's is a first-rate, front-rank 
music club. (3101 Pico Blvd. Santa 
Monica. 310-828-8037) 

• McGonigel's Mucky Duck. 
Irish pub known as Houston's pre- 
mier songwriters club; mostly 
acoustic, music six nights a week. 
Monday open mikes, monthly in- 
the-round songwriters night (2423 
Norfolk St., Houston. 713-528-5999) 

• Old Vienna Kaffeehaus. 
Nestled in a small town outside of 
Worcester, Mass., this casual but 
elegantly professional club has be- 
come one of the most respected 
venues in the folk world, thanks 
largely to the intelligent, creative 
booking of Timothy Mason, who is 
also re-energizing Club Passim. 
Headliners Friday through Sun- 
day. Its Thursday open stage is the 
Carnegie Hall of New England 
hoots, famous for its huge, hip, 
nonperforming audience. (22 S. 
St., Westborough, Mass. 508-898- 
2231) 

• The Tin Angel. Particularly 
committed to Philadelphia's con- 
temporary songwriter scene; no 
open stage but regularly works with 
promising locals. (20 S. 2nd St., 
Philadelphia. 215-928-0978) 

■ The Towne. Weekend headlin- 
ers, eclectic and mostly acoustic. Bi- 
weekly Wednesday o|x;n mikes, reg- 
ular showcase nights. Upstate New 
York club open since 1972. famous 
for its smart, solid booking and folk- 
sawv crowd. (62 Rte. 22, Pawling, 
N.Y.'914-855-1300l 

• West End Cultural Centre. 
Folk and alternative rock, authors 
series, poetry, dance. Acoustic mu- 
sic at least two or three times a 
week. Nonprofit and dedicated to 
keeping the doors open for all cul- 
tural and musical forms out of the 
mainstream. (586 Ellis St., Win- 
nipeg, Manitoba. 204-783-tf918) 

SCOTT ALAKIK 



MODERN AGENCY HAS FOLK APPEAL 

(Continued from page 5) 

ern folk market it is the Big Kids on the 
Block. It not only understands the mar- 
ket better than anyone in the business, 
it helped invent it 

Fleming-Tamulevich's 20-artist 
roster includes folk institutions Tom 
Paxton, Holly Near, Bruce "Utah" 
Phillips, and June Tabor, along with 
the cream of the singer/songwriter 
crop, such as Greg Brown, John 
Gorka, Dougie McLean, Patty Larkin, 
Cheryl Wheeler, and Garnet Rogers, 
and hot acoustic up-and-comers, in- 
cluding Dar Williams, Ani DiFranco, 
and Martin Sexton. 

The six-employee agency's active file 
of venues and promoters exceeds 4,000, 
ranging from church coffeehouses to 
women's bookstores to small-town arts 
societies to major urban concert spaces. 

"When I started out, I knew two 
things," says Jim Fleming, who started 
the agency in 1978. (David Tamulevich 
joined in 1982.) "One was that I wanted 
to support the careers of these very tal- 
ented artists who didn't seem to have 
any business structure supporting 
them. And that folk music was what I re- 
ally loved." 

In a nutshell, that's what separates 
Fleming-Tamulevich from the pack. Not 
only does it care deeply about the artists 
it represents, but it cares just as deeply 
about the medium itself. Where many 
agents and managers see their mission 
as single-minded pursuit of their clients' 
interests, Fleming-Tamulevich's com- 
mitment is also to the folk medium, 




which it regards more as a trade than as 
show biz. That is the key to the unprece- 
dented respect it commands in a forum 
notoriously hostile to business sensibili- 
ties. 

"We care about establishing a tri- 
umvirate between the agency, per- 
former, and presenter," says Tamule- 
vich. "We look at things long term, which 
often means making less money initially. 
But we believe that if it doesn't work for 
everybody, then it doesn't work. We're 
not just looking for gigs, we're looking 
for long-term relationships that work." 

This must be clearly understood be- 
fore any artist joins the roster. When 
one manager told Fleming and Tamule- 
vich that his hot young act was their 
"ticket out of coffeehouses and church 
basements," it was the beginning of the 
end of that association — even though 
the act was obviously on its way to ma- 
jor-label success. 

Fleming-Tamulevich is not interested 
in making stars, but in building careers. 
That may seem startling in an industry 
where hit-makers shy of their 25th 
birthday can be relegated to oldies bins. 



but this agency's favorite word is 
"longevity." "We've never been depen- 
dent on hits to drive a career," says 
Tamulevich. "Touring is what drives the 
careers of our artists." 

Gorka is the quintessential Fleming- 
Tamulevich artist His songs are smart 
folk-pretty, and socially relevant, his 
stage craft solid and winning. And he 
has patiently built his strong national 
following from the bottom up (see story, 
page 5). 

"They were willing to work with me 
when I was probably costing them more 
in phone calls than I was making them in 
commissions, because I never said no in 
those days," says Gorka. "Other agen- 
cies might have balked at the $50 guar- 
antees I was getting a lot of the time. It 
took longer to happen that way, but I 
think it stuck longer, too." 

That attitude was there from the be- 
ginning. Fleming got into the business 
as student activities director for Michi- 
gan State University, but he was drawn 
more to artists who had something to 
say than to big names. In addition to folk 
acts, he has worked with the influential, 
topically edged comedy ensemble Sec- 
ond City and recently with Washingtoa 
D.C., satirists the Capitol Steps. 

When the industry declared folk to 
be dead in the late '70s. Fleming dis- 
agreed and set out to prove his point At 
first he centered on the college folk cir- 
cuit. When that dried up, his budding 
agency helped to create a national folk 
(Continued on page 87) 



THE LEGEnD LIVES FOREVEF^in LAT.n 

DR. AfflfflOnDt 

elvis sonGS sunG in latih 




TRACKS 
English t Latin 



I. Surrenderor Nunc aetemitotis 
II. It's Now Or Never Nunc hk ant HHmquam 
II. Can't Help lulling In Lave ovNon adumare iwn possum 

IV. lis I mpossible Ot»> Impossibile 

V. Wooden Heart cuv Cor ligneum 
VI Love Me Tender Oh/Tcnere me ama 

VII. The Wings Of Dream <>•■> Alae somnii 



(^t 620(1 I 



■# Co tint titer demand driven by exposure on 
David Letterman, NPR and The World Wide Internet < 

Elvis songs sung in Latin Not an this impersonator. Qr- 
Latin and English lyrics included 
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Also availabU through most major L'.S One Stops. 
lw more information call J-800 -f.6-10 ext.»77 



Ot99S K-!el Inlaraaltonal (USA). Inc. OtstxbuW by k tel Internationa! (USA). Inc 



BILLBOARD NOVEMBER 1 1 . 1995 



23 



r 



BILLBOARD'S |— | ^ /\T S E E KE R S~ ALBUM CHART 



•THIS 
WEEK 


l AST 
WEEK 


WKS. ON 
CHART 


COMPILED FOR WEEK ENDING NOV, 11. 1995 FROM A NATIONAL SOUndSCSD* 
SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED. ■■■■Ill 
COMPILED. AND PROVIDED 8V ■■■■■■■ 

ARTIST TITLE 

LABEL It NUMBER/DISTRIBUTING LABEL 1 SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTEiCOJ 




2 


11 


* * * No. 1 * * * 

TAKE THAT arista )BBM<Q9)tT5 9B: 


NOBODY ELSE 


CD 




1 


FROST RUTHLESS 1504VRELATIVITY (10.98/16.96) 


SMILE NOW, DIE LATER 


3 


1 


3 


DEBORAH COX ARISTA 18781 1109*15.98) 


DEBORAH COX 


4 


3 


3 


MYSTIKAL BIG BOY 41581/JIVE (10 96U5 98) 


MIND OF MYSTIKAL 


CD 


- 


1 


MANDY PATINKTN NONESUCH 7939?,'AGUO 9&16.98) 


OSCAR & STEVE 


1 


i 


11 


EDWIN MCCAIN LAVA 926W*AG(10 9alS 98l 


HONOR AMONG THIEVES 


; 


5 


11 


GARBAGE ALMO SOUNDS 8OO04-GEFFEN (10 98.16 98) 


GARBAGE 


CD 


7 


17 


BRYAN WHITE ASYLUM 616122 (9.98)1!) 98) 


BRYAN WHITE 


CD 


8 


5 


HEATHER NOVA bigcat)work67015yt:olumbia uo9beo/159B) 


OYSTER 


(10) 


10 


7 


EDWYN COLLINS BAR NONE 58(9 9814 98) 


GORGEOUS GEORGE 


In: 


11 


4 


SEVEN MARY THREE mammoiwatlantic 92633/ag do 96716.98) 


AMERICAN STANDARD 


12 


6 


11 


TERRI CLARK mercury Nashville 26991 no 98 Eoyis.98] 


TERRI CLARK 


13 


9 


i 


PURE SOUL STEP SUNDNTERSCOPE 92638/AG (10.98(16 981 


PURE SOUL 


0€ 


16 


3 


STEVEN CURTIS CHAPMAN sparrow 1489 n 9&n 98i 


VIII 1 ill 1 -HIS-MAS 


15 


18 


4 


CRIPS DANGEROirSTn)MP6;39/WARL0CKI10 98)1598) 


NATIONWIDE RIP RIDAZ 


IS 


14 


8 


JARS OF CLAY FSSFNTIALSilvrRTONE4158OfJIVC(10 98/15.98> 


JARS Of CLAY 


17 


13 


3 


MR. BUNGLE warnlr Bros. 45963* (10.96)15 98) 


DISCO VOLANTE 


11 


12 


3 


JT THE BIGGA FIGGA straight out tha labb 53981»)T>riority do 98/16 98) DWELLIN' IN THE LABB 


19 


17 


3 


BONEY JAMES WARNER BROS 45913 110 98)15 98) 


SEDUCTION 


20 


25 


10 


RAY BOLTZ vyoro 4i&oi,epic 19 9b eo/15 98) THE CONCERT OF A LIFETIME 



The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the 
top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artisfs subsequent albums are immediately 
ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. 'Asterisk indicates vinyl LP is available. 
O Albums with the greatest sales gains & 1995, BillboaroVBPI Communications and SoundScan, Inc. 
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THA DOGG POUND DEATH ROWnNTERSCOPE 50546-/FRIORITY 110-98)16.96) DOGG FOOD 


22 


34 


2 


THE CORRS 143AAVA 92612)AG (10.96)15 98) 


FORGIVEN. NOT FORGOTTEN 


23 


24 


5 


JIM BRICKMAN WINDHAM HILL 11164 (9 96715.98) 


BY HEART 


24 


15 


10 


POINT OF GRACE word seo&TPtc 19.98 E0715.98) 


THE WHOLE TRUTH 


(25) 





1 


THE RENTALS MAVERICK 46093/WARN£RBROS.I1098J1&.9B) 


RETURN OF THE RENTALS 


26 





1 


SAVATAGE Atlantic 828507AG (10 98)15 98) 


DEAD WINTER DEAD 


27 


29 


16 


JEFF CARSON MCGCURB77744/CURB(1098)159B) 


JEFF CARSON 


21 


31 


12 


TRU W LIMIT 52983 , 'T»RIOfilTY 110.96715.961 


TRUE 


29 


21 


9 


WILLIAM BECTON & FRIENDS wtfl 9145a»tersoune i9.M713.981 BROKEN 


30 


23 


2 


KAUSION LENCH MOB 2002(10 98)16.98) 


SOUTH CENTRAL LOS SKANLESS 


31 


19 


10 


CIV LAVA 92603/AG (10 98)15.98) 


CIV 


32 


26 


6 


G. LOVE & SPECIAL SAUCE 0KEH 67152/EPIC HO 98 E0715.98) 


COAST TO COAST MOTEL 


33 


20 


10 


RON KENOLY integrity 02392 0 1 98/17 98) 


SING OUT WITH ONE VOICE 


(34; 




3 


DARYLE SINGLET ARY giant 2460&warner Bros (10 98/15 98 


DARYLE SINGLETARY 


C35J 




1 


KATHY TROCCOLI reunion 01 10 19 98)15 98) 


SOUNDS OF HEAVEN 


3t 


37 


105 


ADAM SANDLER • warned Bros. 45393 19.90715 981 THEY'RE ALL GONNA LAUGH AT YOU 


37 


32 


18 


MOKENSTEF OUTBURST/RAT 527364*)ISIANE) (10.98/15.98) 


AZZI2Z 


31 


36 


16 


THE IMMORTALS vernon yard 39629/vtrgin (9 9&715.9B) 


MORTAL KOMBAT 


i 39 




19 


KENNY CHESNEY BNA 66562.SCA (9 98)15.98) 


ALL 1 NEED TO KNOW 


40 


28 


6 


OCTOBER PROJECT EPIC 67019 (10 96 EO/1S.98I 


FALLING FARTHER IN 
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r AST-PACED: The Amps, the 
new alterna-pop/punk foursome 
headed by Kim Deal of the 
Breeders, are gaining momen- 
tum at modem rock radio with 
their first single, "Tipp City." 

The song, from the band's 
Elektra/4AD debut, "Pacer," 
was released on Halloween and 
is getting spins on such stations 
as KBBT Portland, Ore., KLZR 
(the Lazer) Lawrence, Kan., and 
WOXY Cincinnati. 



Intoxicating. Mick Harvey's 
second solo album, 
"Intoxicated Man." due 
Tuesday (7) on Mute, pays 
tribute to the late French 
composer Serge 
Gainsbourg. Harvey, of Nick 
Cave & the Bad Seeds, 
teams with sultry vocalist 
Anita Lane for 16 
Gainsbourg songs. The 
highly sensual album 
features the classic "Bonnie 
& Clyde." Triple-A radio 
should check out "Initials 
B.B." and "Ford Mustang." 



The band can be caught on 
the road with Sonic Youth until 
Nov. 11, when it will head to 
Europe for some dates. A more 
extensive Amps tour will com- 
mence in early 1996. 



ANYTHING GOES: Already 
off to a solid start with its suc- 
cessful first single, "Anvthing," 
3T is gearing up for the heavy 
promotion it's doing for its MJJ 
Music debut, "Brotherhood," 
due Tuesday (7). 

The R&B group consists of 
brothers Tariano "Taj" Adar- 
yll, Taryll Arden, and Tito Joe 
Jackson, the sons of Tito Jack- 
son and nephews of Michael 
Jackson (Billboard, Aug. 26). 

MJJ president Jerry Green- 
berg says that an extensive pro- 
motional tour is in 
the works for the 
first of the year. 
Meanwhile, the tal- 
ented trio has just 
taped a live perform- 
ance for BET and is 
scheduled to appear 
in January on a Lou 
Raw Is special, which 
will also feature Af- 
ter 7 and the Win- 
ans, among other 
artists. 

This week, "Any- |1 
thing" is No. 25 on 
Hot R&B Singles 
and No. 35 on Hot 
100 Singles. 

FoR SALE: Many 
triple-A stations, such as WXRT 
Chicago, KTAO Taos, N.M., and 
KFAN-FM Johnson City, 
Texas, are picking up on 
Yardsale's "Resurrection 
Mary" CD on Western Front 

The Chicago-based roots- 
rockers open for Blue Moun- 
tain Nov. 12 in Minneapolis and 
for Peter Hurtmelman Dec. 31 
in Chicago. The band heads out 
on a full tour in January, when 
the label will go for modern rock 
airplay. 

On THE TUBE: "Expecting 



Genius Debut. "Liquid 
Swords," the long-awaited 
solo debut from former Wu- 
Tang Clan member Genius/ 
GZA, drops Tuesday (7) via 
Geffen. His first single, the title 
track, is No. 33 on Hot R&B 
Singles, No. 3 on Hot Rap 
Singles, No. 48 on Hot 100 
Singles, and No. 18 on Hot 
Dance Music's Maxi-Singles 
Sales this week. 



REGIONAL HEATSEEKERS #1 



n MOUNTAIN 

Frost, Smile Now, Delator 




NORTHEAST 
Mondy Palinkn . Osca t Stave 






EAST NORTH CENTRAL ^ V 
TokeTM.rVrjborJySse f 



/A _^ 



WEST NORTH CENTRAL 
Bryan White. Bryon While 



PACIFIC 
Frost, Smile Now. DieLO* 



MIDDLE ATLANTIC 
Mandy Palinkm. Oscai 4 Sieve 



SOUTH ATLANTIC 



"^J ' Edwin McCain, Hoocv Among Jhteves 



SOUTH CENTRAL 
MysMal.MKdOfMyKlkd 



THE REGIONAL ROUNDUP 



Rotating top- 10 lists of best-selling titles by new 8. developing artists. 


EAST NORTH CENTRAL 

1. Tate nut. Nobody Dm 

2. Inn nt Clown Pom*. Riddle Bcu 

3. Mystokal, Mind 01 Mysllkal 

4. Tha Don Pound. Dogg Food 

5. Deborah Cos, Deborah Co* 

6. GarbAf*. GarbJfe 

7. Mandy Pattnkli., Osca> & Steve 

8. T*m Clark. Tem Clark 

9. Bryan WhIU, Bryan White 

10, Edwyn CoMlnt. Gorgeous George 


SOUTH ATLANTIC 

1. Edwin McCain. Hone Among Thieve* 

2. Savon Mary Threo. American Standard 

3. Datoarafci Con, Oaborah Con 

4. Pure Soul. Purt Soul 

5. Tike That, Nobody El*0 

6. William Becton, Broken 

7. Gartajja. Garbage 

8 Mandy PeVnkln. Oscar & Steve 

9 Bi»u a anion, HI Shiton 
10. Tartl Clark. Tern Oi* 



Heroes," from Stewart 
Frankc's Schoolkids Records 
debut, "Where The River Meets 
The Bay," has been chosen as a 
featured cut for the Monday (6) 



episode of Fox's "Melrose 
Place" . . . Hip-hop newcomer 
Larry Loc's video for the first 
single, "I'm Having Flash- 
backs," from his Zulu Interna- 



tional debut, "Flashbacks," 
clocks in at No. 4 on the Box for 
the week ended Oct. 27. The 
former member of the Original 
Compton (Calif.) Crips gang re- 
lays an anti-gang and anti-drug 
message on his just-released al- 
bum . . . The Chemical Broth- 
era' video for the single "Life Is 
Sweet" gets its shot on MTVs 
"120 Minutes," beginning Sun- 
day (5). The clip is from the 
band's Astrahverks album "Exit 
Planet Dust" The act heads to 
Europe for a string of dates be- 
ginning Nov. 6 
before heading to 
the U.S. for an- 
other tour. 

Regional 

happenings: 

Kenny Wayne 
Shepherd's East 
Coast tour and al- 
bum rock supjx>rt 
of his first single, 
"Deja Voodoo," is 
paying off. His 
Giant debut, 
"Ledbetter 
Heights," is No. 
22 in the Middle 
Atlantic Regional 
Roundup. Album 
rock stations 
KLOS Los Angeles, WMMR 
Philadelphia, and KIOZ San 
Diego get behind "Deja Voodoo" 
this week . . . Ana Gabriel's 
"Hoyas De Dos Siglos" on Sony 
Discos comes in at No. 25 in the 
Pacific Regional Roundup this 
week . . . Lonestar's self-titled 
BNA Records debut is No. 21 in 
the South Central Regional 
Roundup. 

RoAD WORK: The Honey- 
dogs can certainly be dubbed 
one of the hardest-working 
bands this year. The Minneapo- 



lis roots rock act hasn't had a 
solid week off all year. The 
quartet is in the midst of a West 
Coast swing now, which in- 
cludes a San Francisco date 
with Dick Dale Nov. 24. The 
hand will follow up its self-titled 
October Records debut with a 
new set in March 1996 . . . Boy's 
Life Records' Black Market 
Flowers are on the road 
through Nov. 25 . . . Cleopatra's 
Spahn Ranch and the Electric 




Finding His Way. "Which 
Way To Here," the second 
effort from singer/songwriter 
Anders Osborne, due 
Tuesday (7) on OKeh/550 
Music, is getting a strong 
response from triple-A 
WXPN Philadelphia, KTCZ 
Minneapolis, and KGSR 
Austin, -Texas. Key tracks 
include "Favorite Son," 
which will be serviced to 
album rock radio in 
December. The artist, from 
New Orleans via Sweden, is 
in the midst of a South 
Central tour. 



Hellfire Club teamed Oct. 24 
for a trek of dates through the 
end of the year, including some 
opening dates for Type O Nega- 
tive. 
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ROYALTIES 
UP THE 



ASCAP members make 
more of it on college radio. 



If you're a songwriter 
and want the highest 
payments for your 
college radio 
performances, 
ASCAP is the place to 
be. We were the first 
to pay royalties on 
college radio and we 
continue to conduct 
the most representative 
survey of college radio 
in the USA. 




IT PAYS TO BELONG TO 

ASCAP 

American Society of Composers, Authors & Publishers 



R&B 



ARTISTS 



Rap Confab Assembles Nation 

Artists, Others Discuss Lyrics, Promotion 



IBYJ.R. REYNOLDS 



LOS ANGELES — Concerns over free- 
dom of speech and a desire to become 
more business oriented were readily 
apparent as rappers, producers, and 
other creative individuals gathered for 
the Rap Sheet's second Working 
Towards A Unified Hip-Hop Nation 
conference, held Oct 25-28 at the Hol- 
lywood Roosevelt Hotel here. 

More than 1,500 people registered 
for the confab, according to Rap Sheet 
editor-in-chief Darryl James, 300 more 
than last year's attendance. 

"The cool thing is that trappers] are 
finally beginning to see that they do 
have control over their own destiny and 
the destiny of hip-hop, from a business 
perspective," he said. 

The opening panel, "Freedom Of 
Expression In The '90s," set the tone 
for the conference and provided a plat- 
form for debate of the rap lyrics con- 
troversy. James said, "Freedom of 
speech issue is probably the most 
important thing happening in hip-hop 
right now, and that panel was packed — 
even though it was held first thing in 
the morning." 

C. DeLores Tucker, chairman of the 
National Political Congress of Black 
Women, was a confirmed speaker on 
the panel and a much-anticipated par- 
ticipant among conferencegoers. How- 
ever, she was ultimately a no-show. 

"It was regrettable that such an out- 
spoken critic of today's hip-hop wasn't 
here to allow a constructive dialog to 
take place with her, but there were 
other panelists there who represented 
her side of the table," said James. 

Many hip-hop artists continue to 
assert that their work is getting a bad 
rap. Chrysalis/EMI's Rappin' 4-Tay 
said, "It's the media that don't go down 
in the "hood that say what we rap about 
ain't what's goin' on. They keep on top 
of ub, but rock acts like AC/DC can 
cuss all they want, and their crowds 
can slam dance and get all hurt, but 
nobody says anything." 

Although the current controversy 
over rap lyrics continues, Masai Films 
president Fritz Goode sees many rap 
artists expanding their creative hori- 
zons. "I do a lot of world travel, and I'm 
hearing more and more [American] 
rap music," he said. "A lot of these kids 
don't know it, but things that they're 



doing now originated in Africa. The 
same language and lyrical content is 
not there, but certain musical elements 
are, and the similarities are striking." 

The Los Angeles-based film and 
video producer said that rap videos are 
beginning to receive larger budgets, 
which give directors and artists 
greater creative latitude. 

"What was once just a street-based 
genre is now taking on broader images 
and issues, with a lot more filmmakers 
and artists becoming involved with 
their own money and doing produc- 
tion," said Goode. 

Market saturation of rap music has 
been forcing artists to explore alter- 
natives to signing with major labels. As 
a result, many acts are going the entre- 
preneur route and forming their own 
labels and securing independent dis- 
tribution. 

To tap into that niche, former BMI 
executive Dexter Moore recently 
formed Griot Records, a manufactur- 
ing and distribution company. Griot 
joins Bellmark and Solar on the grow- 
ing list of black-owned and operated 
record companies. 

"If you look at the overall sales pic- 
ture, you can see that independents are 
second only to WEA, so there are 
numerous opportunities for indies to 
compete in today's market," said 
Moore, who serves as Griot's CEO. 

In January, Griot will issue "Who 
You Gonna Roll With," the debut sin- 
gle by rap act H.I.M. Legacy. Also slat- 
ed for first-quarter release is the 
soundtrack for "Clash Live & Direct," 
the first single for which is "Nasty" by 
Born Jamericans, and Treva's self- 
titled album, a BMT Records produc- 
tion. 

Another sign of the intense compe- 
tition in the rap genre is the abundance 
of conference registrants who were 
street team employees. Their high 
numbers suggest a growing reliance by 
labels on their services. 

Former Warner Bros, black music 
division senior VP Greg Peck said that 
greater attention should be paid to pro- 
motion suggestions made by street 
teams. "They're right there in the 
trenches and know which consumers 
are listening to what acts and the 
places those record-buyers go," said 
Peck. 

"They're the ones in a position to 




know what works best in what market, 
and where — whether it's coffeehouses 
vs. underground clubs or on the radio," 
he said. 

According to one Los Angeles-based 
street team member, local promotion 
managers should be given greater 
autonomy, which would enable them to 
react more quickly in the fast-moving 
rap music market. 

"Things need to be less centralized 
because executives at a label's corpo- 
rate headquarters aren't allowing 
locals to make the decisions necessary 
to optimize dollars and marketing 
efforts," she said. 




Soaring Performance. The members of MJJ act Brownstone meet with Eagles 
member Timothy B. Schmit, second from left, following a recent House of Blues 
performance in Los Angeles. Brownstone's current single, "I Can't Tell You Why." 
a cover of the Eagles song, was written by Schmit. Pictured with Schmit, from 
left, are Brownstone's Maxee Maxwell. Kina Cosper. and Nicci Gilbert. 



Premeditated Powwow. Producer Howie Tee, right kicks It in the studio with 
Premeditated/Warner Bros, rapper Little Indian following the completion of the 
artist's self-titled debut set, which is due in January. "One Little Indian" is the 
album's recently released first single. 



A&R Execs Manufacturing R&B Clones; 
How About Black Alternative Radio? 



OEND IN THE CLONES: People close to me know 
that I'm a "Star Trek" fan and particularly like the 
episode in which Kirk creates all those clones of his 
crew to save the ship. However, I didn't know that most 
A&R execs out there like that same episode. 

In fact, they love it so much that many of them relive 
the show at work by signing recording acts that are 
clones of existing talent. And it's not just happening 
in R&B. 

During song-pitching sessions at the Songwriters 
Expo, which was held Oct. 27-29 at the Universal City 
Hilton in Los Angeles, it was observed that A&R crit- 
ics tend to embrace tracks that sound like existing 
chart tunes. Conversely, 
songs that sound different 
from the radio norm are cat- 
egorically rejected and 
deemed noncommercial. 

Now, everyone has to make 
a living — even A&R execs, 
who get paid a gang of 
change — and it's under- 
standable that exercising 
caution is prudent in the hire 
'em, fire 'em record biz. Still, 
we've got to do a better job of 
promoting new and exciting 
acts. 

Change comes from the top, and labels need more 
daring senior execs — top dogs who are willing to try 
something different and then go the distance. Two sin- 
gles do not make a commitment and are not around for 
enough time to imprint a new sound with consumers. 
Something more along the line of three albums offers 
an act more of a chance at a career. 

FlNGER-POINTING: Can't get R&B stations to play 
your "different" music? Then perhaps it's time to seri- 
ously consider a concept that keeps cropping up: a 
black alternative radio format. 

How many people would listen to a playlist that fea- 
tures such outstanding talent as Seal, Buju Banton, 
Kirk Franklin, Buddy Guy, Lenny Kravitz, Des'ree, 
Rachelle Farrell, Lisa Stansfield, George Duke, 
Stanley Clarke, Shara Nelson, Me'shell NdegeO- 
cello, Incognito, Marcus Miller, Aaron Neville (or 
any other Neville), Dionne Farris, Sounds Of Black- 
ness, Sade, Cassandra Wilson, and Kathleen Battle? 

My guess is that the format's listeners would be dis- 
criminating consumers, multi-ethnic in origin, and 
with an above-average disposable income, which would 
lure advertisers. 

C RYSTAL BALL: Be on the lookout for BasB Is 




by J. R. Reynolds 



Base, a Toronto-based band dealing in smooth-cool 
hip-hop, easy jazz, and funky R&B sounds. The act's 
album, "Memories Of The SoulShack Survivors," has 
already been released in Canada through A&M. Loose 
Cannon/PolyGram is handling the act's U.S. debut, 
which begins with the video release of "Floating" Nov. 
7, followed soon after by the first radio single, "I Cry." 
The album arrives in February 1996. 

EaZY ALBUM SET: Ruthless/Relativity plans to 
release "Str8 Off The Streetz Of Muthaphukkin' 
Compton," the final project from departed rapper 
Eazy-E, Jan. 16. 

The 12-track set was exec- 
utive produced by Eazy-E 
and associate produced by 
former N.W.A homie Yella. 
Naughty By Nature, Bob- 
cat, Tony G., and Stone The 
Lunatic also take production 
credits. 

Artists appearing on the 
project include former 
N.W.A-er Ren, Roger Trout- 
man, B.G. Knoccout & 
Dresta, and Dirty Red and 
Silk ofGBM. 
The first single, "Just Ta Let You Know," will drop 
sometime in November. 

FlLE FOLDER: Chaka Khan's recording career 
seems to be regaining momentum. The artist appears 
on three recent soundtracks, "Clockers," "To Wong 
Foo, Thanks For Everything! Julie Newmar," and the 
Nov. 14-slated "Waiting To Exhale." She is also fea- 
tured on two tracks from Quincy Jones' "Q's Jook 
Joint." Khan's anxiously awaited new album, still unti- 
tled, is scheduled for release during the first quarter 
of '96. 

Arista artist Whitney Houston has acquired the 
film rights to "Dorothy Dandridge: A Biography" and 
will produce and star as the legendary '60s 
actress/singer in a film adaptation. The book was writ- 
ten by noted Afro-centric author Donald Bogle and 
will be released by Amistad Press in 1996. Debra Mar- 
tin Chase will co-produce. At press time, it was not 
certain what studio will be issuing the film or when it 
would be released. 

British video director Mark Humphrey, who lensed 
the bubbly clip to "Keep It Real" for Mercury artist 
Jamecia, maintains with "Come Dig It" from debut 
Delicious Vinyl artist Machel. The New York-based 
director's clip features colorful footage of the West 
Indian Carnival last Labor Day in New York. 
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OCTOBER CERTIFICATION 

(continued from page 1 7) 
hits compilation of all time, tailing only 
the Eagles' 1976 collection "Their Great- 
est Hits 1971-1975." at 22 mUlion. 

Other multiplatinum .John titles certi- 
fied in October include "Don't Shoot Me 
I'm Only The Piano Player" (1973, 3 mil- 
lion) and "Elton .John's Greatest Hits, Vol- 
ume HI, 1979-1987" (1987, 2 million). His 
"Honky Chateau" (1972), "Live In Aus- 
tralia" (1987), "Decade— Greatest Hits 
1976-1986" (1992), and "Too Low For 
Zero" (1983) were all certified platinum, 
while "Your Songs" (1986) was certified 
gold. John now boasts seven multiplat- 
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inum, 19 platinum, and 30 gold albums. 

Bon Jovi's 1986 breaktiirough, "Slip- 
I>ery When Wet," was certified for sales 
of 12 million, bringing the New Jersey 
unit's domestic certified sales total to 29 
million. 

Celebrating their first million-sellers 
in October were former 10,000 Maniacs 
vocalist Natalie Merchant (Elektra) and 
country vwalist Neal McCoy (Atlantic). 

Gold album first- timers included rap- 
per Chef Raekwon (RCA/Loud), Christ- 
ian rock unit Petra (Dayspring/Word), 
R&B artists DAngelo (EMT) and Faith 



• JOHN 

Evans (Bad Boy/Arista), and alternathTe 
rock act Filter (Reprise). 

Michael Jackson notched his ninth 
platinum and 16th gold single with "You 
Are Not Alone" (Epic). 

A complete list of October RIAA cer- 
tific*<itions follows. 

MULTIPLATINUM ALBUMS 

Elton John, "Greatest Hits," Rock- 
et, 13 million. 

Bon Jovi, "Slippery When Wet," 
Mercury, 12 million. 

Hootie & the Blowfish, "Cracked 



Rear View," Atlantic, 10 million. 

Kenny G, "Miracles," Arista, 5 mil- 
lion. 

Pearl Jam, "Vitalogy," Epic, 5 mil- 
lion. 

Elton John, "Don't Shoot Me, I'm 
Only The Piano Player," 
Rocket/Island, 3 million. 

Alanis Morissette, "Jagged Little 
Pill," Maverick, 3 million. 

Bone Thugs-N-Harmony, "E. 1999 
Eternal," 2 million. 

Elton John, "Greatest Hits III," 
1979-1987, 2 million. 



New Edition, "New Edition," MCA, 
2 million. 

Notorious B.I.G., "Ready To Die," 
Bad Boy/Arista, 2 million. 

PLATINUM ALBUMS 

Bone Thugs-N-Harmony, "E. 1999 
Eternal," Ruthless/Relativity, its sec- 
ond. 

Elton John, "Honky Chateau," 
Rocket/Island, his 16th. 

Elton John, "Live In Australia," 
MCA, his 17th. 

(Continued on page 30) 
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Mercurial. BMl/Penny Funk. BMI) 

9 RUNAWAY (Black Ice. BMl/tMl April. ASCAP/Ffyte 
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LOVE U 4 LIFE 

MeaiunwftMCA! 


54 


b'6 


9 


CAN 1 TOUCH YOU. ..THERE? 

MICHAEL BCvTON (COLUMBIA) 


If 


17 


2 


WHERE EVER YOU ARE 

TERRY ELLIS lEASTWEST'EEGJ 


55 


45 


23 


HE'S MINE 

Llu,.FN:i!EF 


1! 


12 


23 


1 GOT 5 ON IT 

LUNI7 11.00 TRYEtEj 


56 


4J 


22 


WE MUST BE IN LOVE 

- J--. j'jL L i STEP SUN UTEPSCOPE 


'.5 


li 


7 


ALREADY MISSING YOU 

.1 !rr:.. i =-,■.„" sR :. r: ' , 


57 


52 


4 


EAST SIDE RENDEZVOUS 

FHCiiT R J T P| 1 " Ri , ,'.! . 


a 


16 


5 


ICE CREAM 

I'Hti VAE'i.vCN :.:JUE hi:a: 


5! 


54 


5 


KISS FROM A ROSE 

SEAL (TTT'iSIREYYARNER BROS ) 


Zl 


14 


15 


SUGAR HILL 

AT (EMI! 


59 


65 


11 


GIRLSTOWN 


12 


15 


11 


YOU ARE NOT ALONE 

MICHAEL JACKSON (EPlCI 


60 


61 


8 


WEST UP! 

WCA '-"t iljv-»*o cwxi :rMTW> uyiCJU'xfftJ' 


a 


41 


2 


HOOKED ON YOU 

SILK IFIEKTRA'TFCO 


61 


50 


4 


A NATURAL WOMAN 

MARY J BEIGE i'" .'.'." ~ 


a 


37 


3 


WINGS OF THE MORNING 

c.pi " i.jf. .irn ;:.t. :;'.'R rai. iLA-ic: 


12 


63 


15 


WHATZ UP. WHATZ UP 

I- a t'A p: :r-,:"i-'"i 6 - i 1 l fi L " Nn - , ■ ■ - 1 


!S 


23 


4 


HOMDIGI 

EHIC-: LEH '.(of, i-'.i ?LA\ri: 


63 


62 


23 


FREEK'N YOU 

JODECI ;uPTQrtN'MCA:> 


28 


40 


3 


1 MISS YOU (COME BACK HOME) 

MONIFAH (UPTOWN/MCAI 


64 


59 


t 


REAL HIP HOP 

DAS EfX i LAS I WE '2.1 i-M 


21 


2; 


5 


RUNNIN' 

14! !'t-.w.:-.'i:! 


65 


52 


2 


LIVIH' PROOF 

GROUP HOMF 1 PAY DAV'l Of.DOr* IS1 AND i 


21 


13 


S 


1 HATE U 

T NPE.',VAB\FR BROS 1 


66 


529 


2 


GHETTO PARADE 

BUSMAN AND tHt 3LAKJAH H L It! 


It 


24 


4 


CRUISIN' 

(>AN(.i(0 iFMIi 




67 


6! 


5 


LOVE T.K.O. 

RtGINA BELLC l 


1 


30 


5 


ANYTHING 

-LT MJJ:Sf.0r'' 


68 


12 


15 


PULL UP to 'Hi BUMPER 

PATRA (550 ML'j-CI 


31 


33 


6 


DANGER 

ULAMZAY BLAHZAY i EADER.T.IERCL'RYI 




(9 


64 


25 


WATERFALLS 

TLCilAFAC'.AhJ'A! 


3! 


26 


11 


VIBIN' 

BOYZ II MEN (MOTOWNI 


70 


65 


10 


SiniN' ON CHROME 

MASTA ACE INC. IDF! IOQIJS WNYWAPITOI 1 


33 


25 


2 


LAST DAYZ 

ONYXIIMA'RAL'ISLANLII 


71 


69 


13 


TONITE 

A FUW GOOD MEN lAF ACL AH 1 SI A j 


34 


22 


12 


HOW HIGH 

REEVAANMETHCO MAN iXJLJTiJLjRST.FtALtElAAC;! 


Tl 


— 


1 


IWANTYYJU BACK 

PURL SOUL ' -?'t >- S LIN Tl wSCOPf i 


35 


22 




THROW YOUR SET IN THE AIR 

C'vPHESS HILL (H'JFf HOUSE COLUMBIA 


n 


— 


10 


LOVE AMBITION (CALL ON ME) 

JASON WEAVER '.' ! .Vt, 


"36 


3a 


4 


AINT NUTHIN' BUT A SHE THING 

SAET-N-PEPA LONDOIi'l5LAND! 


74 


67 


13 


CURIOSITY 

AAHON HALL (MCA) 


3) 


28 


17 


PUYER'S ANTHEM 

JUNIORMA' A EJEAT.ATEAMICI 


15 




20 


1 CAN LOVE YOU LIKE THAT 

AU 4 ONE (BLITZZi 1 ATLANT IC ) 



(~) Records with the greatest sales gains. O 1995 Billooard/BPt &^muniC4itwris and SoundScan. Inc. 



47 RUNNIN' [Bedjunkye. BMI/EMI Blackwocd, 
BMI/Ephcy. ASCAP) HL 

5 SENTIMENTAL (EMI April, ASCAP/DA R P . 

ASCAPAVB. ASCAP/NultwuM, ASCAP/EMI Blackwood. 
BMI/Det»rari Co*. BMI) YfBfrVHL 
81 SEX IN THE RAIN (MqfceriiW. ASCAP/Ma'PM, ASCAP) 

48 SOMEONE TO LOVE (Sony Tree, BMIytcaf. BMI) HL 
92 SOMETHIN' 4 DA H0NEY2 (Chrysalis ASCAP/Mo 

Swnne. A$CAP/0|i's, BMI/Nornad Noman. 

BMUWarna-TamertanB. BMI/Songs Of PofyGratn, 

BMI/Madcastle. BMUSecond Decade, BMI) HL/WBM 
76 SORRY. I (Will Down. ASCAPAJncle Buddies, 

ASCAP/PolyGram Int l. ASCAP/Nectmity, SESAC) 
24 SUGAR KILL (Inchy Irack. BMI) 
59 SUMMERTIME IN THE LBC (FROM THE SHOW!) {Big 

Nuts. BMlrtMl Apnl. ASCAP) HL 
3 TELL ME (Almo. ASCAP/Groove 78. ASCAP/Iuop, 

BM«/Sony Tree, BMt/Drsam Team. BMI) WBM/HL 
48 TEMPTATIONS (Joshuas Dream. BMLInterscope 

Peart, BMI/Wamer-TamerlartB, ASCAP/Saja. 

SMfSnngs Of Lastrada. BMI/FunAy Knofjfe, 

BMI/Bndaeport, BML'Bee Mo Easy. ASCAP) WBM/HL 
91 THROW YOUR HANDS UP (I-eirl. BMiVlarge Vanety. 

BMlrTJ's Or*h/ BMI/AI lamatt 9. BMI/Maurice Thompson, 

ASCAP/Feel'it Blue. ASCAP/Story Teller. ASCAP) 
69 THROW YOUR SET IN THE AR (SoUAssasms. ASCAP/ 

MCA ASCAPAtts Fitjii Da Bong, ASCAP/BMG, ASCAP) H. 
19 TIL YOU 00 ME RIGHT (Sony Tree, BW/Ecat. 

BMItKmel, BMI) 
66 TORIGHT'S THE NIGHT (tort ASC^.rZarrta K£M>/ 



T Lucas, ASCAP,.Srrahn- Sound ASCAP,Ta*| ASCApi VVFW 
84 TONITE (EMI April, ASCAP/D A R P.. ASCAP) 
SO VIBIN' (Vanderpool. BMt/Aynaw. BMI/Shawn Patnch. 

BMI/Ertsign, BMI,' Hue & Tee, BMl/Butt«r Jinx. BMII HL 
40 WATERFALLS iTJrareod Nob. BMlSMf SbKt BMLBoll Star 

ASCAP/Tuto. ASCAP/FWAre fiSCJf.VM fljrt. ASCAP) HL 
30 WE MUST BE IN LOVE (Played Like A StepSun, 

ASCAP/Blach Art 01 War. ASCAP) 
81 WEST UP1 (Base Pipe. ASCAP/WMprtiwwoo, 

ASCAP/WB. ASCAP/Gangsta Boogie. ASCAP/Real An 

Ruff. ASCAP/Mycenae, ASCAP) WBM 
70 WHAT ABOUT OUR LOVE? (PotyGram Intl. ASCAPAJtrte 

Buddev ASOVVEMI Bbclwood. BfATMI. BMI) 
79 WHAT YOU WANNA DO? (Lench Mob. ASCAP/Gangsta 

Boogie. ASCAP/WB, ASCAP) WBM 
95 WHATZ UP, WHAT2 UP (Pepper Drive BMI) 
14 WHERE EVER YOU ARE llwo luff Enutl. BMI/EMI 

Blackwood, BMM) HL 
1 WHO CAN I RUN TO (Warner -Tamer lane, BMI) WBM 
56 WINGS OF THE MORNING (Irvmg BMI) WBM 
52 rAUAIN7REAOYm(Zrjmfu.ASCAP/Criin 

Checkin'. ASCAP) WBM 
16 YOU ARE NOT ALONE (Zomba, BMI/R Kaly, 

BMI/Wamer- Tamerlane, BMI/Btach Ice. BMI) WBM 
55 (YOU MAKE ME FEEL LIKE) A NATURAL WOMAN [FROM 

NEW YORK UNDERCOVER) (Screen Com - EM . BMD HL 
38 YOU PUT A MOVE ON MY HEART (Rodsongs. 

ASCAP/Almo ASCAP) 
22 YOU USED TO LOVE ME (Chyra Baby. EttAVIaro tonbs. 

milJA BlafJ««oa BMliNnth Srreet TLnnel BMI) HI 



28 



BILLBOARD NOVEMBER 11 . 1 995 



Biiiboord HOT R&B SINGLES 

FOR WEEK ENDING NOV. 1 1. 1 995 ■ I ■ Rl^RAlHRr Wll BVlHBiwi 



COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO 
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, 
R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL- 
LECTED, COMPILED, AND PROVIDED BY 2°i'Sf!f£^" 



THIS 
WEEK 




El 


2 

ll 


TITLE. ARTIST 

", ■ ■ f I ; LABEL 4 NUMBERTJfSTRlBUTING LABEL 


PEAK 

POSITION 






2 


5 


* * * No. 1 ★ ★ ★ 

WHO CAN 1 RUN TO 1 wee* al No. 1 ♦ XSCAPE 

ICI (01 SO SO OEF 7805feC0LUMBlA 




2 


1 


1 


7 


F4WTACV A iL>. PARTY 

i/MAl' E.wi. 5.MUES MCW C 'Ramj t rtlf UOjri* 3 HAii.A B!ii w,SST».mEt ; u n ;: ;>. c&jugw W3 


1 


ID 


3 


3 


16 


tfi i Mr a a nwnfwt tup ouv 
1 LLL Mt • * UKUUVt 1 ntUKT 

B P.WILSON '6 wilSON i LAC *::!'/. *n (C)(DI(T1(XI E?iC 77961 


3 


rr\ 


6 


9 


4 


1 [UP TUIC AND 1 IWP TI4 ATHFFflDF VHI 1 U/AI U fil IT DP MV 1 IFF A MOMIPA 

Lint i nio Ann Line, i n« i/Dcrunc iuu waliv uu i ur ini urc ▼ MUI1IL.M 

DIUnWCVWFt SOLIISKXjlKM.I 1 * ID ALSTIf* C Wlft UttP'IVC -CKAC* •. KAHilP. . ICI COJ (D ROWDY 3-50SUWSW 


A 




4 


5 


11 


SENTIMtNTAL • Dt.HUK.AH (JJX 

3 AUSTIN '0 At/STIN.C WC JE.D CCKI " ■"' '■' 1 1 ' i f. , « L . 


4 


g 


5 


4 


10 


H CROUCH * (ONES IK CBOOCH.K JONESi ICi (T) (XI ATLANTIC 87150 


2 


CD 


10 


12 


7 


ALREADY MISSING YOU ♦ GERALD & EDDIE LEVERTSR 

GLEVERT: i. RT.E T MCMLASI IC) (D) EAST WE ST 64374/EEti 


7 


8 


8 


1Q 


15 


HEAVEN ♦ SOLO 

JjAMT.LEWtS U.HATWIS III.T_LEWlS.l.Wfl)GHT,C.STOKES.C CHAVIS.E MACKS ZMK*\ !■ [V, X. PEJtSPECTiVE 7498 


7 


9 


7 


7 


9 


RUNAWAY ♦ JANET JACKSON 

■t"L:.-. -> . T LEV' i 1 ICHDMTJIVHXlAAM 1194 


g 


(To) 


12 


13 


4 


CRUISIN' ♦ D'ANGELO 

D'ANGELO (W.ROBINSON.M.TAPUN) .1 <.Q\ EMI bMka 


10 




9 


8 


13 


0 RASHLED (A.IVt Y J- L SANDERS L HASHEED.S.WONUERj n: ID) MCA SOLNUTHACKS 15104. MCA 


2 


(12J 


14 




2 


u/vtvrn nu vnn a cii v 
HUUI\tU UN TUU • bILK 

S0OLSH0CK.KARUN <SQULSWCKAMARTIN.K JOftESl 1C1 ID) EUKTRA 64359rTK 


12 


13 


11 


6 


8 


1 HAIL U tf 

■flf. ii: i CD i i ¥ l '."I." Nt'S 1 ;H::.WAh\tfi EHCS 


3 




1/ 




2 


WHERE EVER YOU ARE • ItHKY LLLIi 

OENZIL FOSIffi .T MCfLROY DET., 7 ! f r^rfR T }.'■:■ ^ Ji (C DJ i.) EASTWE5T fi-iiF.l.EEG 


14 




20 




10 


LUME WITH ME ♦ bHA! 

SWAI (SHAil IQ (U) IX) GASOLINE ALLEY 55061,'MCA 


15 


16 


13 


! 1 


11 


Vfll 1 ADP MOT Al flMF A * MIPHflPI lAPU^DM 
IUU Ant MKJ 1 MLUrlCJk V MIUrlMCL JMUrAOUI'f 

"5 KELLV.M JACKSON IR «EUYj iC: D ■ 1 T E 11 bOl. 


j 


17 


15 


15 


8 


FEEL THE FUNK (FROM "DANGEROUS MINDS") ♦ IMMATURE 

CSTOf-E^ l '_ JL'i ■-■ • .-Gh. iC: :D. MCA SOU'NOTftACKS L£>130'MCA 


15 


QD 


18 


25 


5 


CELL THERAPY ♦ GOODIE MOB 

OHHHDM MfiWmNaU,lL4WttOT 0<W<1)OOUfM£2-41]atWIIS4TI 


18 


19 


16 


14 


19 


'TIL YOU DO ME RIGHT ♦ AFTER 7 

BABYFACt lBABYFACE.M.EDMONDS.K.EDUONDSI 'Cj i D ■ > v: VIRGIN 38494 


5 




43 




2 


LOVE U 4 LIFE ♦ JODECI 

:ii v7.'in J" :;D.\','NSI .1 i DFVAKTE : |C) UPTOWN iV. .Vi'MCA 


20 




22 


26 


11 


PRPTTv ridi a inrj r 
rnt 1 1 1 ulnL * JUii D. 

BABYFACE {BA&VFACI : 1 _ . VAB YUM ■ UUSIC 


21 


22 


19 


16 


20 


vni ■ i iccr\ Tfi i nuc m c a a caitu cwamc 
TUU UbtU 1 U LUVt ML • ♦ rAI 1 n tVANb 

: TH0VPS3N.S COME? IF : .-'-V '.i. Mr (C) ■ 0 1 (Ml IT) iVi BAD BOV 7-9C25.'ARISTA 


4 


23 


23 


It 


15 


ON THE DOWN LOW ♦ BRIAN MCKNIGHT 

6. MCKNIGHT 18. MCKNIGHT/ . " MERCL.RY too* 


12 


24 


27 


23 


19 


SUGAR HILL* ♦ AZ 

L.E.S. EAFi-'JES K &i.Rf.tS. ICI T| :» EM M' 


12 


(D 


29 


32 


6 


ANYTHING ♦ 3T 

3T 'T .iif'.v-'n JACKSON T ..''-- v. OiD'MJJ MUSIC 


25 


26 


26 


22 


21 


ONE MORE CHANCE'STAY WITH VFA ♦ THE NOTORIOUS B.I.G. 

SXWeS. 0UVi[flP5MiT- -ME^TCfr-JL^aii.M^ESAPCE.E.OfltASSCOWK' iC :Dj(« iT'iADW T W31 WIST* 


1 


(27) 


32 


40 


5 


1 MISS YOU (COME BACK HOME) (FROM "NEW YORK UNDERCOVER") ♦ MONIFAH . o/ 

HEAVTD hLav j.T FiObi V _ f. _ '.' il • UPTOWN ■ l< 




21 


17 


23 


1 GOT 5 ON IT A ♦ LUNIZ 

TONE CAPONE lE-USBANDS ELLIS GiLUOUfl KING FOSTER, MCELROY BELL SMITH IC Cj i*. NOO THYBE 38474 


4 


29 


24 


21 


25 


BROWN SUGAR ♦ D'ANGELO 

D'ArVGELC HI r .['.--(.["r },'\.'W.W:> iCANMELC A '". ML mAMMFO iCKDIfTl 1* CM 


5 


30 


25 


24 


24 


WE MUST BE IN LOVE ♦ PURE SOUL 

K JCflDAVT MUSHAW ". IC-Tn 1 , (C) (MKT)IXI STEP SUN 98137/INTER&COPE 


11 




NEW ► 


1 


* * * Hot Shot Debut * ★ * 

hey lover ♦ ll cool j 

RED HOT LOVER TCAIE iR.TEMPERTON.LL. COOL J) 1 '.01 [Mt (Tl OEF JAWRAL 7494'TSLAND 


31 


CD 


34 


34 


4 


AIN'T NUTHIN' BUT A SHE THING ♦ SAl t N PEPA 

;.JAM£S Ci ■ L: ■ F| ;Vt IJDNOON 034frlSLAND 


32 


(33) 


33 


33 


3 


LIQUID SWORDS ♦ GENIUS7GZA 

Hlfi j.GWCt.Ft CjGS IC) (Tl GEf FEN 19390 


33 


® 


49 


SO 


6 


* * * Greatest Gainer/Airplay * * ★ 

danger ♦ blahzay blahzay 

P f CuTTlN.OUTLOUO fOUTLOl/D.P F CUTTlN) 


34 


35 


30 


28 


12 


HOW HIGH (FROM "THE SHOW!") • ♦ REDMAN/METHOD MAN 

E SERMON - N Cr lE E -zzRWl Z SM Th ICKTMXI DEF J At.' R«L J L* , .r 


10 




NEW ► 


1 


HURRICANE ♦ THE CLICK 

■ -i l.L STEVENS,! MNES D SI EVENSXSTEVENSI 'C W. SICK WID 1 IT ii _v i.'j .vt 


36 




28 


20 


27 


BOOMBASTIC/IN THE SUMMERTIME A ♦ SHAGGY 

R II'.'INGSTON.S PIZZONiA (O BURRELL.i FLOrC.R LIVlNGSTOVl :C iTnv; >. VIRGIN 3B482 


1 


45 


58 


4 


YOU PUT A MOVE ON MY HEART QUINCY JONES INTRODUCING TAMIA 

QUiNCY iO'.ES (R TEMPERTON! CCD (V) QWEST 1 775' I'-A-'JER BROS. 


38 




41 


47 


4 


BOMDIGI ERICK SERMON 

E.SCRM0N IE SERMON K JAMESI (CI 10) 1M] (T| OEF JAMRAL 7 196^5 LAND 


39 


Ah 

A 


36 


30 


23 


WATERFALLS A ♦ TLC 

ORGANIZED NOIZE (ORGANIZED HOi: DO L.LOPESI ICI (Dl (M) CT) (VI LAFACE 2-4107 ARI 


4 


(3D 


NEW ► 


1 


THE RIDDLER (FROM "BATMAN FOREVER") ♦ METHOD MAN 

PRINCE FiAf.-EW :J SM >,d t -LiLiS '* H- F "1 ■ tCHDl IT. ATLANTA a 7 1 


41 


42 


37 


37 


5 


ICE CREAM ♦ CHEF RAEKWON 

a;:., z :<w.v r i, -){•-.<': r ic. t m.jr. ^i.-n bt.a 


37 


43 


31 


27 


25 


HE'S MINE • ♦ MOKENSTEF 

HAM!>l-u.M ',ir>.'\ r rf-.R T = ."il TM.U, f: C.nCilM r-JTai.c^T r;,| [:,-_: Si ; ( » (r , 


2 


® 


NEW ► 


1 


1 WANT YOU BACK ♦ PURE SOUL 

T RILEY (T RILEY S 8L^ RE.K ANDERSON 1 (CI ID) STEP SUN 98108,'INTERSCOPE 


44 


GD 


NEW* 


1 


DAMN THING CALLED LOVE ♦ AFTER 7 


45 


46 


35 


35 


8 


TEMPTATIONS ♦ 2PAC 

■tS'UDBiE " '.- ; j ^ iWUX'i ; i>.. MTtKOPE 98120 


35 


QD 


47 


57 


5 


RUNNIN' ♦ THE PHARCYOF 

■ n r l ID-STEWART T>*«sns3N i WILCOX. I.YANCY) (C)iTi^i DEUCIDUS VINYL 5K-I=."I r.H'-iTFii 


4? 


41 


38 


31 


29 


SOMEONE TO LOVE* ♦ ON B FEATURING BABYFAC1 

BABYFACE ..C ^'"v. YABYUM rvn.-n MUSfC 


7 


49 


39 


38 


12 


1ST OF THA MONTH • ♦ BONE THUGS-N-HARMONY 


12 



THIS 
WEEK 


WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


TITLE ARTIST 

PRODUCER (SOIKWRITER) LABEL & NUMBEROISTRiBUTING LABEL 


C 

si 


50 


42 


41 


11 


VIBIN' ♦ BOYZ II MEN 

liw 4 fWB.isjYi i MEN iN.'/'j^- j.w '-''j" ■ I ■ MOHMM 0406 


27 


(51) 


55 




2 


FUNNY HOW TIME FLIES ♦ INTRO 

D HALL [K GREENE, D HALL 1 ICI (Tl ATLANTIC 87093 


51 


dD 


53 


59 


8 


Y'ALL AIN'T READY YET ♦ MYSTIKAL 

L EDWARDS :M TtlEF.L EDWARDS i ' Mr, 1; •• .1 


52 


53 


40 


29 


12 


LOVE T.K.O. ♦ REGINA BELLE 

G LE\£RT.£ NiChIlA':, i L .'. Jl.'- - "''JUL E.JR L WCMACC,.' :Ci rc 1 -TV COLUMBIA 77965 


29 


54 


46 


36 


17 


PLAYER'S ANTHEM • 4> JUNIOR M. A. F.I. A. 

DJ CLARK KENT iTh- '...Int.::..: ■■ ■ >, LiTTLf WM .IFKt Zif-ii'". iC! iV: :Ti :t UNDEiS E j BEAT 98U < -TL-MI , 


7 


55 


44 


39 


4 


IY0U MAKE HE FEEL LIKE) A NATURAL WOMAN (FROM "NEW YORK UNDERCWER") ♦ MARY J. BLIGE 

J. MTU ME !G GOtHN.C < fiG,J WEXLEW (C) UPTOWN -jb:n MCA 


39 


® 


64 


64 


3 


* * * Greatest Gainer/Sales * * * 

WINGS OF THE MORNING ♦ CAPLETON 

1 SMITH.P LEWIS (C BAILEY A.FONES. A . tSBE LLO. FCEDOINQ) (C! (0) (Ml (Tl AFRICAN STAR RAl 7199V1SIAND 


56 


57 


51 


56 


16 


BE ENCOURAGED WILLIAM BECTON & FRIENDS 


32 


@ 


62 


65 


5 


LOOK WHAT YOU'VE DONE ♦ ASANTE 

TPEREZ.KPERS:: 17 PERE7.K PEREZ.^ABf.LEi (C! COLUMBIA 77908 


58 


59 


58 


53 


IS 


SUMMERTIME IN THE LBC (FROM "THE SHOW!") ♦ THE DOVE SHACK 

L TUi"*tfl H THOMAS ■ & BRCWN A BLOUNT. M MAXOM.L Ti.HPi(tJ k 7>*CMASi IC :J i 'M :V r, Fur,^=A. ^^."."SlAND 


37 


GOD 


63 


79 


4 


IT'S IN GOD'S HANDS NOW ♦ ANOINTED 

C. HARRIS M SIC ■■■ WORD - -1. 


GO 


61 


SO 


55 


8 


Wul UI1 ▼ Wl, & 1 lit MftAU LIKLLt 


50 






SAT'TXNE: ■ . :.. ' J-^t'^^M 


62 


57 


54 


19 


LUVt AMbl 1 IUN (LALL UN mt) W JAaUIN VYtAVtK 

K.CROUCH IK CftOUCH!' '0 iDi MOTOWN 0318 


32 


KM) 


NEW ► 


1 


PLAYA HATA ♦ LUNIZ 

E-A-SKI.CM! IG HUSBAND 1 L.LiS,.f B.CAlJWlLL L A-SKI .CMT i iC iDkTi NOCl Th-BE 38617 


63 


&A 
W 


52 


44 


10 


uric An i iuc tu nnMT 1/kiAvif a vdc /M,ir 
ML, b AL.I LIKt IHtT DUN 1 KNUW 9 KKb-UNt 

P. -SEMIER f'Ai->.ri.:.L MARTIN) >C: ID [X) JIVE ^23:0 


35 




75 


78 


4 


U L bKUUL ♦ IbbAL d lobAL 

J ;iUWC«it W SAA-. i WC.: -CUM IS w SAtt.THE QL£V 6(*'."S CjUPERJ.U^ZELD MXANILl; ': MERCURY Z294 


65 


66 


54 


46 


13 


TriNinUT'^ THF m ir HT * HI ArUQTRFFT 
lUniUrll 3 InL PMufll ▼ DLMLrrAO 1 n CC 1 

T RILEY FT RILE'T LUCAS CHJGO.P wilLIAMS.M RILEY CUM) FT) DO INTER500PE 96111 


27 


67 


59 


43 


U 


ARE YOU READY? PEBBLES 

K' WiNANS \l> HOYLE.D KILLINGS M WINANS ^ RICHBC-'JRG.PES&LES, J.SYLVAIIV (C! ID) iMl (Tl MCA 54993 


38 


68 


56 


48 


g 


ALL 1 CAN DO ♦ TINA MOORE 

M J.POWELL (A.MARTIN.G SMITH! ifj: STREET LIFE 78Cii SCOTT] BRCS 


48 


69 


60 


62 




THROW YOUR SET IN THE AIR ♦ CYPRESS HILL 

f.'LGGSll MUGGER JCi.S f Rf ESti (C) 1 M i (T| (X> RJF r HOL. !TF 7Hn4?'C"l 'JURIA 


60 


70 


65 


51 


10 


WHAT ABOUT OUR LOVE? ♦ MAYS A 

R HAVOC N - .' " TEMPLE 1 iCi IT' Ki BLUE THLMB 3061.GRP 


51 


jj 


66 


68 


20 


LUVE UUN 1 LUVt NUdUUY rHIL rtnKT 

Li DUKE i: '■ MMGT.S J J[ FF iRVJN' ICI BLUl THUMB GRP 3D6J MCA 


46 


72 


61 




2 


1 ACT n AVT A i^NW 
LAb 1 UAT£ W UmYA 

F STARR F KBuGGS.K IC'IES T TAVL'ifi e »ll>gh;. :c .w T ■ i k ■ H.M - Al 7;?;.islan:. 


61 


73 


68 


69 


8 


FADES EM ALL ♦ JAMAL 

R NGBLE.ROCK WILDER .. PHIL. P3 » NDBLE.D S"INWN: ICI (D) 0) ROWDY 3-504&ARIST/1 


68 


id*) 


80 


82 


4 


THE RUN AROUND ♦ BOYZ OF PARADIZE 

D ALLEN ID ALLEN1 iZ . DFfE FT-'i »imThM SAFARI ; i,"'?f. PRIORITY 


74 


75 


77 


71 


II 


OIRL5TOWN * bUrtK LAI 

[ SERMON H KiHKPATifiCK |W MARAGH.E SERMON 1* TUCKERj iC: !Ml (Tl >; COLUMBIA 77850 


59 


QD 


81 


91 


3 


cnBRY i * wii i nnyvNiNf; 

junnl. 1 ▼ WILL t*VWTrlinU 

WLUiVMN:, "hi-.: ii iw Ij.iWN N'.j h K Ul t a : i-'-'im..-.n. (C) MERCURY ;4IC 


76 


77 


69 


81 


7 


JUST FOR MY MAN ♦ SKII I 7 

■ ■ '• I M i- i RING HI ' M ,C RAGING HULL 5007 


69 


78 


70 


67 


13 


CURIOSITY (FROM "DANGEROUS MINDS") ♦ AARON HALL 

r.'i' calv N ;Mn oai^:*, r.- ell dp a ha..: -:c MCA sc-jnothachs ^V^tKfl 


36 


79 


82 


B3 


g 


WHAT YOU WANNA DO? ♦ KAUSION 

ICECUBE f> » J'-jIDN ICI CUBf i d LiMTH MOB 2001 


72 


80 


73 


73 


9 


CAN 1 TOUCH YOU. ..THERE? ♦ MICHAEL BOLTON 


62 


V.B1J 


90 




2 


cry IfJ TUC DAIIJ A h^At/CMCTPC 

btA IN 1 Ht KAIN ♦ MU'AL\oltr 

HAM) i HAMI.MOKENSTEFl ICHD! JMiOL'BL'RST 7\'M ISLAND 


81 


82 


72 


60 


8 


ht AL Hlr HUr ▼ UAb trA 

[ .' t -EMiER a WESTON. k iCl(D iX) EASTWEST 64347 EEG 


48 


83 


76 


70 


12 


icrnr 1 rv mi IDC DIMA7 (7 PCM? A 1 ACT BAV7 

Jttrb, LtA LUUrb, tJIMAt & oc.nL ♦ LUbl bUYZ 

EAST MO BEE " S "ARVIy |R Mfi CH£E-.S.ej"TNAh[; TIM TJAWG: i ' UPTOWN ; ; "« " MCA 


63 


Si 


67 


52 


15 


TniiiTt a a fcw rrvnn mpm 

1 UNI It t A rtW oUUU MtN 

[ al : iT h i [j A r 5 T N. ■ T ■ .i-A" " A . :v. APr^TA 


44 




85 




2 


I'll A 1 lAf A VC DC ADA! |ljn A " UUCir flTTHDV CC^TI IBlhlf 4 HCb 11 C 17lf Q- A7V 

1 LL ALWATb Bt AKUUNU ♦ '„*u .'l,: l, r «L L'H* rtn LH Nb . .t « L' VIL C^ALK 

R.CL1VILLES iR Cliv.LLtS A.S H. ME r T^''TE*-' ^ ALLEN S hicks (C) (Ml (T: :«.. MCA 55145 


85 


86 


71 


61 


13 


IF Vnil U/AkIT IT A Cfll II FOR RFAI 
ir iuu whw i ii ▼ juul run rlml 

hE AW D HE.A,- T KOt'iNEuti . L CLi'i'lER 3 R N E i J C N'RCN' i _ F- T ,V, ■ :.:X'' MZA 


53 


87 


74 


75 




EAST SIDE RENDEZVOUS ♦ FROST 

M.CARLO 1 T iCi m RjUTHLESB 1534i1t£LATlVITY 


74 




95 




2 


1 CAN'T STAND THE PAIN ♦ JASON WEAVER 

h. i.i'OL _h ! * '_-ROJlM! ._ iK MO'OAN 


88 


fid 


S3 


88 


21 


Ml MD Rl nwlNH i'PHATT'i * nAViri ICi^lAC; 

DJOSLAS D.OSAS L la,: :--]■-.; i'iai.t r 


69 


90 


88 


93 




DN THFM THAkinC * MAPK 1FI 

THFJSflXLNiT ■ - PRIORITY 53220 


74 


(ID 


NEW* 


( 


THROW YOUR HANDS UP ♦ L.V. 

V THOMSON ) WILLIAMS (J WLLIAMS.K.BLUE A EDWARDS.A CR'SS) (C) IMl (T) TOMMY BOY 7699 


91 


92 


76 


66 


14 


SOMETHIN' 4 DA HONEYZ • ♦ MONTELL JORDAN 

;■; •■'lE^Ci U iC-CAf, : Rii:-H[[ Z ] il.h.-.AT, C '.• ..T .V * . VIP 6«;,1SLANC 


18 


93 


79 


72 


11 


HANDLE OUR BUSINESS ♦ TONY THOMPSON 

OMOLLISTER D HOLUSTER : SM TH ICi GIANT ; >7>-.'.VARN[R 


50 




94 




2 


LUVt IRIANLiLt ♦ UIANA KINU 

A. MARVEL CD KNG 1 MARVEI i 1 WOR-4 7 7<*89 


94 


95 


86 


64 


16 


WHATZ UP, WHATZ UP ♦ PLAYA PONCHO FEATURING L.A. SNO 

m::t p.i;.;k iplaya -o'.': hc l a snc. ichm) m (xi so so def 7--":.=.::ilvImria 


63 


CD 


N E W ► 


1 


DADDY'S HOME ♦ MONTELL JORDAN 

M IHCHN S TRAWORD-M riRTiAN ? ,7RAWF0PD' j ■ .■ r M^ Si, 74 ; 7 IS1 AND 


96 


97 


87 


80 


15 


PULL UP TO THE BUMPER ♦ PATRA 

C OIUON ID MANNO.S DUNBAR.RSMAKESPEARE.G JONES' '" 1 ' L " ■ " M . S i r ■ 


21 


98 


84 


63 


11 


YOU CAN T RUN ♦ VANESSA WILLIAMS 

BABYFACE IBABYFACE; ICI IDI WING 2224 M[RCUR« 


40 


99 


89 


86 


9 


KISS FROM A ROSE (FROM "BATMAN FOREVER") • ♦ SEAL 

T.HORN 'SEAL) [Ci D . /"':'•! 1 i'3c 'AA>',t« BROS. 


52 


100 


91 


94 


1? I THE NOD FACTOR ♦ MAD SKILLZ 

| THE iEATNUTi i[: L E 'V 1 ':. . . FF_(vr»A\ j£l . : ATLANTIC 


76 



O Records with the greatest airplay and sales gains this week, ♦Videoclip availability. •Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. ARIAA certification for sales of 1 million units, with additional million indicated by a numeral following 

the symbol Catalog number is tor cassette single 'Asterisk indicates catalog number is lor cassette mam -single; regular cassette single unavailable (C) Cassette single availability (D) CD single availability. (M) Cassette maxi-single availability (T) Vinyl maxi-single availability. 

(V) Vinyl single availability. IX) CD mam -single availability, c 1995, Billboard/BPI Communications. 
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I RADING PLACES: Columbia replaces one hit with another as Xscape's 
"Who Can I Run To" moves to No. 1 on the Hot R&B Singles chart, ending 
the six-week run by Marian Carey's "Fantasy." Groove Theory's "Tell Me" 
sits tight at No. 3; although still growing in airplay, the song seems to have 
stalled in sales. "Like This And Like ThatTBefore You Walk Out Of My 
Life" by Monica has no problem jumping into the top five this week (No. 
4), as both sides of the single are performing well at radio. 

MuSIC COMIN' AT'CHA: Shai's "Come With Me" (Gasoline Alley/MCA) 
turns around in a big way this week. It rebullets and moves back up the 
chart, 20-15, picking up sales and airplay points. It is No. 1 at KJMS Mem- 
phis and top five at five others. "Love U 4 Life" by Jodeci (Uptown/MCA) 
has the largest increase in total points on the chart, giving it a big 43-20 
boost. It is top 10 at five stations, including WQUE New Orleans, KIPR Lit- 
tle Rock, Ark., and KM.I.I Shreveport, La. "I Miss You (Come Back Home)" 
by Monifah (Uptown/MCA) continues to build its base. This week, it is top 
five at WEJM Chicago and top 15 at five others. 

MaMA SAID KNOCK YOU OUT: The Hot Shot Debut, at No. 31 on Hot 
R&B Singles, comes from L.L. Cool J with "Hey Lover" (Def 
Jam/RAL/Island). Sales so far have come only from maxi-cassettes; you can 
expect this single to have a surge in sales when the cassette single hits stores 
Tuesday (7). It's No. 1 at WEJM Chicago and top 10 at five other stations. 
The Greatest Gainer/Airplay award goes to "Danger" by Blahzay Blahzay 
(Fader/Mercury), a song that has been hot on the streets and is f inally get- 
ting its props at radio. This week, it is No. 1 at WKYS Washington, D.C., 
and top 10 at WHTA Atlanta, WXYV Baltimore, and WOWI and WMYK 
Norfolk, Va. 

Why WERE MUSIC CHARTS CREATED? And who were they meant 
to serve? The first chart to measure the popularity of music created by and 
marketed to African-Americans was started by Billboard in 1942. Back 
then, the chart was called the Harlem Hit Parade. As times changed, so did 
the name of the chart and the method used to compile the information. With 
the advent of SoundScan and Broadcast Data Systems, we have more accu- 
rate information than ever before. But what some seem to forget is that 
charts are not only used by record companies as a marketing tool, but are 
consulted by radio programmers, retailers, booking agents, consumer press, 
and television talent coordinators, and the list goes on. 

There's been a lot of discussion lately as to who should classify station 
formats, and the suggestion that there be one super chart that goes beyond 
musical classification seems to be rolling off the tongues of many radio and 
records executives. There may be some validity to that idea, hut, for many 
reasons, it is still important to rate the movers and the shakers in different 
musical genres. A super chart would in no way resolve the issue of how to 
present a consistent measure of R&B music when the stations that play this 
music place themselves in two different camps. Rather than deal with the 
real issue at hand, which I believes comes down to racism, some attack the 
integrity of the charts and their overall purpose. This is really frustrating, 
because the politics of labels and advertising agencies should have no influ- 
ence upon how charts are compiled. We are in the business of disseminat- 
ing information, and the music should speak for itself. 



BUBBLING UNDER 



HOT R&B 
SINSLES 



A 

i 


i 

5 


8 
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TITLE 

ARTIST (LABELDISTRIBUTING LABEL) 


1 


5 


1 


LET IT GO 

CLUB NOUVEAU (RlP-lTl 


2 


4 


7 


CALL IT WHAT YOU WANT 

MONUCOlMCA) 


3 


; 


! 


1 REFUSE TO BE LONELY 

PMYUIS HYMAN (ZOO) 


1 


i 


1 


LIVIN' PROOF 

GROUP MOUE (PAYDAX.'LONDOfi'lSLANO) 


i 


13 


2 


GET WITH YOUTO RATHER BE WITH YOU 

QUESTIONMARK ASYLUM IKAPER'RCA) 


1 


r. 


2 


I'M YOUR MAN 

ALL 4 DNE (BUTTZ'ATLANTICl 


1 


2 


3 


GHETTO PARAOE 

BOSSMAN AND THE BlAKJAK (4 UFE) 


8 


a 


3 


RUMORS 

FATHER DOM (JIVE) 


9 


i 


5 


SOME ENCHANTED EVENING 

IHE TEMPTATIONS IMOTOWNI 


10 


:i 


7 


ALL MY LOVE. ALL THE TIME 

PRINCE MAP.KIE DEE IMOTOWNI 


11 


10 


1 


BANKHEAO BOUNCE 

DIAMOND FEAT D ROC (EASTWESTXEG) 


12 




1 


LIFE GOES ON 

OIR CLIQUE (ALL NED 


13 


24 


2 


FUNKEY SITUATION 

TAG TEAM (LIFEVSELLMARKT 





a 
I 


z 




C 






TITLE 




? 


ARTIST (LABEL/DISTRIBUTING LABEL) 


14 


3 


12 


WASSUP. WASSUP 

A TOWN PLAYERS (PREMEDITATED.WBI 


15 




1 


MURDA-N DEATH 

MODERN TRAGEDY (tXJR) 


IS 




1 


WHERE VA AT? 

VARIOUS ARTISTS (MERGE LAlSOLAR) 


1J 




1 


HEART A SOUL 

THE WlNANS (QWEST/WARNER BROS.) 


1! 




1 


HUSTLIN' 

SM0OTHE DA HUSTLER IPROFILE) 


IS 


13 


IS 


DUNKEV KONG 

KILO IWRAPiYCHlBANl 


20 


25 


2 


USE ME 

AARON NEVILLE IAAM) 


21 


23 


2 


GIRLZ WIT ALL OA BOOTY 

MC NAS D IPANDISC) 


22 


19 


6 


TEMPERATURE'S RISING 

MOBB DEEP (LOUDRCAI 


23 


16 


» 


LOVE ME STILL 

CHAKA KHAN IMCAI 


24 




1 


MONEY (THE ROOT OF ALL EVIU 

GAIMBOIZ (STREET LIFE/SCOTTI BROS.) 


25 


20 


J 


WHAT'S IT LIKE 

U N V (MAVERtCK/WAPNER BROS 1 



Bubbling Under lists the top 25 singles under No. 100 
when haw* not y*t charted 



R&B 



3illboard 



OCTOBER CERTS 

(Continued from page 27) 

Elton John, "Decade— Greatest 
Hits 1976-1986," MCA, his 18th. 

Elton John, "Too Low For Zero," 
MCA/Geffen, his 19th. 

Molly Hatchet, "Beatin' The 
Odds," Epic, its third. 

Various artists, soundtrack, "The 
Show," Def Jam /RAL. 

Natalie Merchant, "Tigerlily," 
Elektra, her first 

All-4-One, "And The Music 
Speaks," Atlantic, its second. 

Neal McCoy, "No Doubt About It," 
Atlantic, his first 

GOLD ALBUMS 

Chef Raekwon, "Only Built 4 
Cuban Linx," RCA/Loud, his first 

Bone Thugs-N-Harmony, "E. 1999 
Eternal," Ruthless/Relativity, its sec- 
ond. 

Petra, "Beyond Belief," 
Dayspring/Word, its first. 

Matthew Sweet, "100% Fun," Zoo 
Entertainment, his second. 

Jimmy Buffett, "Barometer Soup," 
Margaritaville/MCA, his ninth. 

Brian McKnight, "I Remember 
You," Mercury, his second. 

D'Angelo, "Brown Sugar," EMI, his 
first 

The Presidents Of The United 
States Of America, "The Presidents 
Of The United States Of America," 
Columbia, their first. 

Elton John, "Your Songs," MCA, 
his 30th. 

Various artists, soundtrack, "The 
Show," Def Jam/RAL. 

Various artists, soundtrack, "Mor- 
tal Kombat," TVT Records. 

Filter, "Short Bus," Reprise, its 
first. 

Various artists, "Billboard Greatest 
Hits 1935-1954," Rhino. 

Paula Abdul, "Head Over Heels," 
Virgin, her third. 

Faith Evans, "Faith," Bad 
Boy/Arista, her first. 

PLATINUM SINGLES 

Coolio, "Gangsta's Paradise," MCA, 
his second. 

Michael Jackson, "You Are Not 
Alone," Epic, his ninth. 

Luniz, "I Got 5 On It," Noo 
Trybe/Virgin, its first. 

GOLD SINGLES 

Coolio, "Gangsta's Paradise," MCA, 
his second. 

Bone Thugs-N-IIarmony, "1st Of 
Tha Month," Ruthless/Relativity, its 
second. 

Michael Jackson, "You Are Not 
Alone," Epic, his 16th. 

Groove Theory, "Tell Me," Epic, its 
first. 

Redman & Method Man, "How 
High," Def Jam/RAL. 

AII-4-One, "I Can Love You Like 
That," Atlantic, its third. 

Soul For Real, "Every Little 
Thing," Uptown/MCA, its second. 

Assistance m preparing this story was 
provided by Douglas Reece. 



Reach For The STARS! 
Moving? Relocating? 

*J?E YOU INTERESTED IN RESIDENTIAL. 
COMMERCIAL OR STUDIO PROPERTIES' 
Bt \URE lO READ THE ADS IN THE REAL 
ESTATE TO THE STARS CLASSIFIED 

SECTION EVERY WEEK IN BILLBOARD 
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Hot Ra 


D Singles 


THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


COMPILED FROM A NATKHXAL SAMPLE OF RETAIL STORE SALES REPORTS 
CCUECTED. COMPILED, AND PROVIDED BY SoundScan ' 

TITLE lllllll ARTIST 

IR:BUT ■ " 










* * * No. 1 ★ * * 


1 


1 


1 


13 


GANGSTA'S PARADISE {FROM DANGEROUS MINDS") ▲ ♦ ClOJO WTUHSG IV 
. 7: o;x vj.r.C'^Ki'j'.iJ.LMCA 1 1 *«te at No 1 




2 


3 


5 


CELL THERAPY 

ICl (Dl !TI 1X1 LAFACE 2-4 1 L 1 ARISTA 


♦ GOODIE MOB 


'CD 


3 


; 


4 


LIQUID SWORDS 

ICl m GEf f EN '.9390 


♦ GENIUSvGZA 


CD 


NEW ► 


1 


HURRICANE 

ICl <TI f)(l SKA WD' IT 42335,'JIVE 


♦ THE CLICK 


CD 


NEW*' 


1 


RIDDLES 

ICl 101 IT: ATLANTIC &T10O 


♦ METHOD MAN 


6 


4 


2 


24 


1 GOT 5 ON IT A 

IC; ID; IT. N0O TRVBF 38474 


♦ LUNIZ 


7 


6 


6 


5 


ICE CREAM 

C: Dim LOUD 6J4267RCA 


♦ CHEF RAEKWON 


8 


5 


5 


19 


SUGAR HILL • 

IIT) (X) EMI 5840? 


♦ AZ 










★ * ★ Greatest Gainer* ★ * 


CD 


18 


16 


3 


WINGS OF THE MORNING 

(CI (0) (Ml (TI AFRICAN STARjUAL 719aiSLM» 


♦ CAPLETON 


10 


9 


13 


4 


BOMDIGI 

: 0; :'.(i (T: L7-7R jam ra. 7; 7-A i7.a-.7i 


♦ TRICK SERMON 


11 


7 


9 


5 


RUNNIN 

7 ; X.Dk :7I7.J7 7INI. RK4R7 A- 11. 


♦ THE PHARCYDE 


(3D 


14 


11 


6 


DANGER 

: 


♦ BLAHZAY BLAHZAY 


13 


10 


46 


3 


LAST DAY2 

7 7, i» JI.'J R.Xl .'..^ISLAND 


♦ ONYX 


14 


8 


; 


12 


HOW HIGH (FROM "THE SHOW!") • 

•O iTi Hi 7JF r iXIX RXI >A7A Si AN7 


♦ REDMAN/METHOD MAN 


15 


11 


l? 


5 


THROW YOUR SET IN THE AIR 

l in IX -f LA'-^L' i :.' 701 jmh a 


♦ YPRESS HILL 


16 


19 


15 


4 


AIN'T NOTHIN' BUT A SHE THING 

(C| (Dl (Ti LONDON 0346-iSlAND 


♦ SALT-N-PEPA 


17 


12 


8 


17 


PLAYER'S ANTHEM • 

!C tl7 :" IX '."-LiAiiU UEA' A" ; L'JAU 


♦ JUNIOR M A FI A. 


18 


16 


19 


' ! 


FADES EM ALL 

7 a ' RCAC 7- -OA77 AR 7~A 


♦ JAMAL 


19 


20 


18 


19 


SUMMERTIME IN THE L8C {FROM "THE SHOW!") ♦ THE DOVt SHACK 


20 


17 


14 


21 


ONE MORE CHANCE, STAY WITH ME A 


♦ THE NOTORIOUS BIG 


21 






8 


Y'ALL AIN'T READY YET 

ICl HI BIG BOX 42331,'JIVE 


♦ MYSTIKAL 


22 


13 


12 


12 


1ST OF THA MONTH • ♦ BONE {HUGS N HARMONY 

7 Mn' :X: "I.1R77 77 R77-: REIX'I'.'I'Y 


23 


IS 


10 


17 


BOOMBASTICTN THE SUMMERTIME A ♦ SHAGGY 


24 


22 


20 


13 


JEEPS. LEX COUPS, BIMAZ & BENZ 

7 \l *: JR-J 1 /.', 77707 mta 


♦ LOST BOYZ 


25 


24 


21 


10 


MC'S ACT LIKE THEY DON'T KNOW 

(C: IT) (X) JIVE 42319 


♦ KRS-ONE 


GD 


NEW* 


, 


PLAYA HATA 

(CMT)NOOTRYBE385i7 


♦ LUNIZ 


27 


25 


24 


9 


TEMPTATIONS 

IC> [MKXI INTFR777iRI A*:."!, aa, 


♦ 


28 


23 


23 


4 


EAST SIDE RENDEZVOUS 

17 Ti RJ-|o!77 7 R 3 A RT.A' ,77. 


» --7- ' 


@ 




28 


16 


GIRLSTOWN 

(C) IMI IT) IX) COLUMBIA 77850 


♦ SUPER CAT 


30 


29 


25 


8 


WEST UP! • WC & THE MAAD CIRCLE 

(C) (Dl (TI PAYDAY/LONDON 0254VISLAND 


31 


30 


29 


16 


WHATZ UR WHATZ UP ♦ PLATA PONCHO FLATUS MG L « S'.O 
;c iix: :T Xi 7.7 77 cf 1 a'a^ti Columbia 


32 


28 


26 


8 


REAL HIP HOP 

'A ill E7AL, IV.i'-I RA7H71LG 


♦ DAS EFX 


33 


26 




2 


LIVIN' PROOF 

(CI HI PA-LA- L7H.70'. '7 ■:<:: 7lAND 


♦ GROUP HOME 


34 


27 


48 


3 


GHETTO PARAOE BOSSMAN AND THE BLAKJAK 


35 


32 


27 


10 


SITTIN' ON CHROME ♦ MASTA ACE INCORPORATE 7: 

77 r ' C:AL 7 777 .7... '^(-77 OAROCA 


(D 


42 




5 


WHAT YOU WANNA DO? 

ICl lENCH MOB 2001 


♦ KAUSION 


© 


NEW ► 




LIFE GOES ON 


OTR CLIQUE 


38 


33 


33 


11 


WASSUP. WASSUP 

77 '..' RR7»7-77'X-Lj : 7P. - V-AR-.t-- 7R7A 


♦ A-TOWN PLAYERS 


39 


1 


36 


15 


WHERE'S DA PARTY AT? 

ICl (T) IA) GEE STREET INDEPENDENT 7K»7SlAND 


♦ DOUG E. FRESH 


40 


35 


32 


13 


THE NOD FACTOR 


♦ MAD SKILLZ 


® 


NEW* 


1 


HUSTLIN' ♦ SMOOTHE DA HUSTLER 


42 


36 


31 


29 


1 WISH • 

17 :': *i AUN7RIM 7R7 77 7.7 7-T itRi.O 


♦ SKEE-LO 


® 


NEW* 


1 


GIRLZ WIT ALL DA BOOTY 


♦ MC NAS D 


44 


45 


39 


6 


TEMPERATURE'S RISING 


♦ MOBB DEEP 


45 


38 


38 


i. 


ON THEM THANGS 

(C! IT) PRIORITY 53220 


♦ MACK 10 


46 


50 


42 


25 


FOE LIFE 

(0 IDPRIORIT' 537 92 


♦ MACK 10 


QD 


NEW* 


1 


NATURAL 


♦ MIC GERONIMO 


(48) 


RE-ENTRY 


j 


BANKHEAD BOUNCE ♦ DIAMOND FEATURING D-ROC 

ICl III (XI EASTWEST 6438Cl'tEG 


49 


39 


44 


10 


CLAP YO HANOS 

(CI (TI ;xi TOMMY BOX 703 


♦ NAUGHTY BY NATURE 


50 


34 


35 


12 


SULTRY FUNK ♦ M C. HAMMER FEATURING VMF 

(Dl !X| GIANT I 779TXVARNER BROS 



CD Records with the greatest sales gains this week. +Vkteoclip availability. ©Recording Industry Association 
of America CRIAA) certification for sales of 500.000 units A RIAA certification for sales Oi 1 million units Catalog 
no. rs for cassette ungte 'Asterisk indicates catalog number is for cassette maw -single- cassette single unavailable. 
(C) Cassette single availability. <D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single 
availability. (V) Vinyl single availability (X! CO maxi-single availability, c 1995. Billboard/BPI Communications, 
and SoundScan. Inc. 
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Michael Jackson Remixes Transcend History 



I H ROWING DOWN WITH MJ: It 
has not been easy to be a loyal fan of 
Michael Jackson's music over the 
past few months. We cannot even 
begin to describe the surprised looks 
we have received from friends and 
industry colleagues every time we 
jack up the volume when "You Are 
Not Alone" or "Scream" is played on 
the radio. But we are standing firm 
behind our support of this project — 
even though we are finding that 
many of the cuts do not wear well 
after a long period of time. Thank 
goodness for the onset of time-sensi- 
tive remixes for each single, which 
are not only renewing familiar songs, 
but are proving to be more creative- 
ly relevant and adventurous than 
anything that Jackson has recorded 
from scratch in eons. 

The latest offering from "HIStory " is 
the double-A-sided "This Time Around" 
and "Earth Song," both of which benefit 
from deft post-production by clubland 
figures who have their ears pressed 
firmly to the street. The former jam — 
originally produced by Dallas Austin 
and featuring rapper the Notorious 
B J.G. — is retouched by a virtual army, 
including David Morales, Maurice 
Joshua, the UBQ Project, Georgie 
Porgie, and Uno Clio. Each mix suc- 
ceeds in capturing the anger and irrita- 
ble paranoia of Jackson's lyrics, dousing 
the mantra-like chorus with storming 
house percussion that transforms the cut 
into the battle cry it was clearly intend- 
ed to be. The nice surprises here are 
Joshua's convincingly edgy Klp-hop 
mixes, which are ready for radio play and 
reveal a few new rhythm colors to the 
Chicago legend's already vast palette. 

The real jolt of this Epic release is 
up-and-comer Hani's brilliant rein- 
vention of "Earth Song." Virtually 
un lis tenable in its album incarnation, 
the soppy power ballad now thrills as 
a lush ambient anthem that, again, 
illustrates the urgency of Jackson's 
words better than does the original 
production. Hani's quietly rushing 
groove and soothing keyboards have 
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1. WALKIN' FRANKIE KNUCKLES 
FEATURING ADEVA vihgin import 

2. IF I WERE YOU K.D. LANG <uh» Bros 

3. SENTIMENTAL DEBORAH COX mm 

4. SIX WINGS OF BLISS GEOFF SMITH VK 

5. SAME THING IN REVERSE BOY 
GEORGE virgin 

MAXI SINGLES SALES 

1. REAL TING MAD LION weeded 

2. HUSTIIN' SMOOTHEDAHUSTLER 

PROFILE 

3. GET WITH YOU QUESTIONMARK 
ASYLUM kaper 

4. MACARENA LOS DEL RIO RCA 

5. I FOUND IT DAPHNE MAX) 

Breakouts: Titles with future chart potential, 
based on dub play or sales reported this week. 



a stately and cinematic quality that is 
simultaneously experimental and 
accessible. 

On the whole, this package works 
so well that we are left wondering if 
Jackson might consider saving a few 
cents on "superstar" pop producers, 
who are sometimes woefully out of 
step, and create tracks Like the kids 




by Larry Flick 



who apparently understand exactly 
what he is trying to communicate and 
can effectively take him where he 
wants to go. 

Turntable magic: if you have 

been fortunate enough to see M Peo- 
ple in concert over the past year, then 
you have likely heard its rendition of 
the Small Faces '60s nugget "Itchy- 
coo Park." As the act nears the close 
of its long and winding world tour, 
deConstruction Records in the U.K. 
issues a non-album recording of the 
tune in a double-pack that includes 
remixes by David Morales and Hed 
Boys, as well as Junior Vasquez's 
U.S versions of "Padlock." As always, 
Heather Small's voice is a delight, 
and Mike Pickering and Paul 
Heard's springy pop/house arrange- 
ment is firmly tucked into M People's 
musical pocket. Slated for inclusion 
on a Small Faces tribute disc due 
later this year, this is a yummy treat 
that should keep die-hard fans happy 
until a new album is completed some- 
time next year. Do not wait for this 
one to be released on Epic, the act's 
U.S. home. At this point, it is not on 
the label's agenda. 

New York's Kult Records is the 
home of Mark Rogers' strong "I Love 
To Love You," a mediative prayer for 
unity that is woven into an insinuating, 
jazz-splashed deep-house groove. 
Rogers' ethereal performance is offset 
by live sax and flute lines by Glen 
Guidone. Applause to producer Lenny 
Fontana for his well-measured under- 
ground remixes. 

Pauline Henry is the picture of sul- 
try soul on "Sugar Free," a lazy-paced 
funk/dance cover of the Juicy 70s-era 
chestnut that previews her eponymous 
second solo set on the U.K. -rooted 
Sony Soho-Squared label. As evident 
on this (.'ut father & Joe production, 
her delivery has matured tremendous- 
ly. All of those big, booming notes that 
fueled the previous hits "Feel Like 
Making Love" and "1-2-3" are now con- 
trasted by softened shades and flexi- 
ble phrasing. It bodes well for her 
album, which will include interpreta- 
tions of Diana Ross' "Love Hangover" 
and Stephanie Mills' "Never Knew 
Love Like This Before." No word yet 
on whether one of Sony's U.S. labels 
will pick up the project for the States. 

With the pleasant and memorable 
"Why Don't You Love Me," Canadi- 



an ingenue Nadja gives jaded ears 
plenty of reason to be optimistic that 
a new crop of club divas is on the 
horizon. This is the cutest, most 
unassuming li'l disco/house ditty, 
written and produced by DeLeon, 
Mayers & Xavier. The trio keeps 
things simple, sidestepping the 
smoke and mirrors to let Nadja's 
earthy voice command the listener's 
attention. We'll be keeping a close 
eye on her ... as should you. Avail- 
able on New York's independent So 
What! Records. 

Another out-of-nowhere gem is 
"Treat Me Right" by Temple Of The 
Groove, a disco-charged anthem that 
introduces a charming singer named 
Portia. She shines under the guid- 
ance of Michael McGregor, who 
gives her finger-waving lyrics to spew 
and a spirited beat to trot over. On a 
two-record collection of remixes by 
C.L. McSpadden, Sticks & Stones, 
Brothers On Soul Street, and Evan 
Landes, nearly every possible club 
subgenre is explored and plumbed for 
ideas. As a result, there is something 
for just about every DJ here. 

It has been been way too long 
since New Jersey's own Kerrl 
"KAOZ 6:23" Chandler gave us 
one of his quirky, wildly infectious 
dubs. After an impressive if under- 
appreciated foray into hip-hop, it is 
so good to have him twirlin' down 
an underground club road with 
"Finger Printz," a four-track EP 
on Madhouse Records that is rife 
with whirling organs and hypnotic 
keyboard loops. Chandler is not 
trying to reinvent the wheel here; 
he is just weaving jams that are 
apparently intended to merely 
warm a few bodies for a moment or 
two. Sometimes, such a simple goal 
is a far more noble gesture than the 
most earnestly innovative attempts 
at everlasting art. 




Winking At EMI. Philadelphia-based producer/composer/DJ Josh Wink is all smiles after 
inking a worldwide publishing agreement with EMI Music. Wink is currently riding a wave 
of international success, including the top 1 0 U.K. smash "Higher State Of Conscious- 
ness* on Manifesto/Mercury and "I'm Ready," which he recorded for Virgin under the 
name Size 9. He is working on an album for Nervous Records under the name Winx. as 
well as an EP for Strictly Rhythm and a single for his own independent Ovum Records, 
which he runs with producer/writer King Britt Pictured, from left, are attorney Kevin Glick- 
man; Sally Perryman, senior VP of A&R, EMI Music; Wink; Guy Moot, senior ASR manag- 
er, EMI Music; Britt; and Peter Reichardt. senior VP of international acquisitions, EMI 
Music. 



In THE MIX: Producer/writer David 
Anthony's fruitful pairing with saucy 
young belter Faye Victor is one of sev- 
eral appetizing 12-inchers christening 
New York's most promising new indie . 
label, Ton-A-Records. Anthony and 
Victor stir up soulful house action on 
their self-titled, five-song EP, which 
does not settle for a few sing-along 
hooks and a beat. Rather, songs like 
"It's Over" and "Wake Up" have story 
lines and vamps that will have you 
unwittingly reaching for fond compar- 
isons to Chaka Khan. This is one of 
those records that deserves the pro- 
motional funding that only a major 
label can provide. 

Another winner from Ton-A- 
Records is a six-cut EP by A-Men, aka 
West Coast producers/D Js Pete Avila, 
Jay J Hernandez, and Mark Jelly- 




Can They Touch You? Columbia artist Michael Bolton takes a break recently after recut- 
ting his vocals to a house music post-production of his current pop hit "Can I Touch You 
. . . There?" Clubland pioneer Frankie Knuckles was behind the board, and he was joined 
by engineer/musician John Poppo on the track, which is starting to gather widespread 
support from dub jocks around the U.S. With a busy schedule of turntable gigs that 
includes New York's hotly anticipated new Twilo nightclub, Knuckles is about to begin 
working with Luther Vandross on songs for possible use on the singer's next Epic collec- 
tion. Shown, from left, are Poppo, Bolton, and Knuckles. 



bear. Unlike the Anthony/Victor out- 
ing, this record is strictly disciples of 
dub, flexing muscular house basslines 
beneath melodic stews of pianos, 
organs, and assorted vocal samples. 
Hearty as heck . . . 

Speaking of West Coast f lava, 
the reliable Aqua Boogie Records 
offers fierce new musings by the 
minds of producers Pete Lorimer, 
Richard "Humpty" VIssion, and 
Andres Mijangos. Lorimer and 
Vission work up an aerobic-style 
sweat on "Energy," a shoulder- 
shaking romp by the swarthy 
Devone, while Mijangos teams up 
with Xavior for the hit-bound 
"Life," which is already garnering 
much-deserved DJ attention. In 
fact, the respect that all three of 
these producers have received over 
the past few months affirms the 
wisdom of Aqua Boogie's decision 
to nurture the work of fresh tal- 
ent — instead of queueing up for a 
toss-off from the more established 
(and often overexposed) figures of 
dance music, like nearly every 
other indie does. 

Damn Friedman's remixes of "I 
Specialize In Love" by Expose' are final- 
ly out, and we gotta give up the props. 
This is slammin' stuff We were a bit cold 
on the idea of Arista dusting off an 
album cut from the act's ancient last 
album. But Friedman kicks a lovely 
groove, nicely refreshing the vocals. In 
fact, Expose" comes off like quite the diva 
clique in this context Now, how 'bout 
some new material, kids? And no, we 
don't mean another round of power bal- 
lads. 

It has been awhile since the seem- 
ingly ageless Kim Wilde delivered a 
single as good as her current MCA 
U.K. single, "Breakin* Away." Under 
the production guidance of brother 
Ricki Wilde and the ever-fab Seri- 
ous Rope, she is the picture of sweet, 
girlish charm, gleefully romping 
through the track's plush retro-disco 
arrangement. Matt Darey comes to 
the party with a springy Euro-NRG 
remix that bleeds some of the fun 
from the track, though it is right in 
(Continued on next page) 
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2 


2 


7 


STAY TOGETHER STRICTLY RHYTHM 024 l«««*4tNo. 1 


♦ BARBARA TUCKER 


(2) 


4 


7 


5 


I'LL ALWAYS BE AROUND MCA «146 ♦ C + C MUSIC FACTORY FEAT A S.K. M.E. & VIC BLACK 


0) 


5 


5 


7 


TAKE ME HIGHER MOTOWN 0433 


♦ DIANA ROSS 


L*> 


6 


8 


6 


AUTOMATIC LOVER ICALL FOR LOVE) ARISTA : J877 


♦ RIAL MCCOY 


5 


1 


1 


1 


FANTASY COLUMBIA 78044 


♦ MARIAH CARE' 


1 


3 


3 


9 


RUNNING AROUND TOWN SIRE 660B6.EEG 


4> BILLIE RAY MARTIN 


(7) 


1 


11 


E 


BELIEVE IN ME GEFFEN 22104 


RAW STYLUS 


( >) 


8 


14 


6 


SO IN LOVE MOONSHINE MUSIC 88422 


ELL MAC 


cij 


11 


18 


6 


SAY A PRAYER ARISTA 1-2882 


TAYLOR OAYNE 


(10) 


12 


20 


5 


RUNAWAY AIM 1225 


♦ JANET JACKSON 


W 


17 


29 


4 


REACH STRtTLY RHYTHM 12SB0 


LIE MO' YIN YANG 


12 


10 


9 


15 


1 FEEL LOVE MANIFESTO IWPORTMERCLRY 


DONNA SUMMER 


13 


14 


22 


6 


PADLOCK ; 78022 


M PEOPLE 


14 


16 


25 


7 


DESTINATION ESCHATON EPIC 78038 


♦ THE SHAMEN 


(15) 


25 


41 


3 


ABRIENDO PUERTAS (OPENING DOORS) PC "571 


♦ GLORIA ESTEFAN 


16 


9 


4 


10 


WE CAN MAKE IT SIR CIY RHYTHM 023 


MONE 


:n; 


26 


37 


4 


HELLO RCA 54458 


STATE OF GRACE 


(16) 


27 


42 


3 


I'VE BEEN WAITING MB01B 


MAYDIE MYLES 


19 


15 


10 


9 


BRING BACK MY HAPPINESS ELEKTRA 660%/EEG 


MOBY 


20 


18 


6 


10 


YOU ARE NOT ALONE EPIC 7«ogj 


♦ MICHAEL JACKSON 


21 


20 


IS 


10 


1 WANNA B WITH U CURB EDEL 77088 


♦ FUN FACTORY 


23 


13 


13 


8 


CRAZY COOL CAPTIVE 3B5IQVIRGIN 


♦ PAULA ABDUL 


.23, 


34 


46 


3 


SHINE LOGIC 59026 


♦ ERIRE 


24 


19 


17 


10 


FREEK'N YOU UPTOWN 55041.WCA 


♦ 10DECI 


As 


32 


43 


4 


(WHEN 1 KISS YOU) 1 HEAR CHARLIE PARKER PLAYING LOGIC 59073 


SPARKS 


26 


23 


12 


13 


UNCONDITIONALLY SOLO! SOUL 20O&BOLO' 


SAUNDRA WILLIAMS 


27 


2S 


3; 


5 


VOICES IN MY MIND DA GROOVES 12B 


VO CES 


28 


24 


21 


11 


TRY ME OUT EASTWEST 6609SVEEG 


♦ CORONA 


129,. 


t; 




2 


FIND A WAY JELLYBEAN 2504 


♦ SOUL SOLUTION 


(30) 
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48 




2 


A MOVER LA COLITA (MOVE YOUR ASS) lOUC 59029 


CHAZ2 


31 


28 


23 


9 


ANOTHER DAY CURB r 7084 


♦ WHIGFIELD 


32 


30 


30 


9 


LUV CONNECTION 1 . 1 •: ' »« 6MSWEEG 


♦ TOWA TEI 


::3 


46 




2 


DON'T STOP NITEGROOVES 02B/KING STREET 


LEVEL 9 


(34) 


47 




2 


A MOVER LA COLITA GROOVE NATION 78O1B7SC0TTI BROS. ARTIE THE 1 MAN PARTY 


35 


36 


44 


4 


LOVE EHUFF VIRGIN 38508 


4> SOUL II SOUL 


3b 


45 


48 


3 


FAIRGROUND EASTWEST PROMOTEEG 


♦ SIMPLY RED 


37 


40 


50 


3 


PAPER MOON BOLD STARS 2015/BOLD' 


51 CAYS 


31 


35 


26 


M 


AFRO-LEFT COLUMBIA 78045 


♦ LEFTFIELD 


31 


38 


38 


9 


HIDEAWAY SLIP'NSUDE IMP0RT7DEO0NSTRUCT1ON 


DE'LACY 


40 


21 


19 


12 


PANINARO "95 EMI 58370 


♦ PET SHOP BOYS 


(4D 
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1 


BE MY LOVER RCA 64445 


♦ LA BOUCHE 


42 


43 


49 


3 


GOING ROUND VIBE import MCA 


D'BORA 




33 


27 


12 


FREE SILAS ALBUM CUT/MCA 


CHANTE MOORE 


1 


M 




2 


ALL OR NOTHING - :-,'■< ,tm* 


(."ISA 




NEW ► 


1 


TOCCATA A FUGUE IN D MINOR ANGEL 58450 


♦ VANESSA-MAE 


46 


22 


16 


12 


TURN IT OUT MCA SOUNDTRACKS 551 137MCA 


LABELLE 


47 


41 


39 


10 


THE HORN RIDE 'RIBAc AM LP LA bzici Id 


EN 




NEW*- 


1 


TO DESERVE YOU ATLANTIC 85531 


♦ BETTE MIDLER 


u<49) 


NEW P- 


1 


WE ARE FAMILY REPRISE 43553 


♦ BABES IN TOYLANO 


50 
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1 KNOW A PLACE NERVOUS 20150 


KIM ENGLISH 
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1 


1 
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★ * * No. 1 * * * 

FANTASY V - . - 1-. 7*ccti«No. 1 


♦ MARIAH CAREY 


2 


2 


2 


6 


TELL ME (Tt (XI EPIC 78068 


♦ GROOVE THEORY 


m 


9 


6 


fi 


* * * Greatest Gainer* * * 

DANGER IT; FADER 0O7&MERCURY ♦ BLAHZAY BLAHZAY 


4 


3 


3 


4 


WINGS OF THE MORNING (MKT) AFRICAN STAR/RAL 7199/lSLAND 


♦ CAPLETON 


9 


4 


26 


3 


RUNNIN' CT) (XI DELICIOUS VINYL 58483/CAPTTOL 


♦ THE PHARCYDE 


t 


8 


7 


7 


SET U FREE (Tl IX) STRICTLY RHYTHM 12362 


PLANET SOUL 


7 


7 


4 


5 


SENTIMENTAL IM) (T) (XI ARISTA 1 2B92 


♦ DEBORAH COX 


(T) 


NEWP 


1 


* * *Hot Shot Debut* * * 

THE RIDDLER IT) ATLANTIC 85536VAG ♦ METHOD MAN 


9 


6 


5 


7 


RUNAWAY it, .ii ASM 1225 


♦ JANET JACKSON 


10 


5 


36 


3 


LIV1N" PROOF IM) (D PAYDAYilONOON 0O77/1SLAND 


♦ GROUP HOME 


11 


10 


22 


18 


SUGAR HILL m IX) EMI 58407 


♦ AZ 


12 


11 


11 


5 


1 GOT DAT FEELIN' IMUTiCLR 521a 


O J. KOOl 


13 


15 


9 


S 


ICE CREAM (T) LOUD 6442SYRCA 


♦ CHEF RAEKWON 


" 


14 


13 


10 


5 


BOMDIGI (Ml (T) DCF JAM/RAL 7197ASLAND 


4> ERICK SERMON 


is; 


NEW* 


1 


BE MY LOVER (T) (XT RCA 64445 


♦ LA BOUCHE 


16 


12 


8 


4 


AUTOMATIC LOVER (CALL FOR LOVE) IMI (T) ARISTA 1 2877 


♦ REAL MCCOY 


(17) 


24 


16 


5 


THROW YOUR SET IN THE AIR IMI IT) LX) RUFF HOUSE 7B0467COUJMBIA 


♦ CYPRESS HILL 


13 


19 


12 


4 


LIQUID SWORDS/LABELS m GEFFEN 22106 


♦ GENIUS.'GZA 


_ 


19 


18 


17 


10 


MC'S ACT LIKE THEY DON'T KNOW (Tim JIVE 42321 


♦ KRS-ONL 


20) 


26 




2 


ENERGY IT) AQUA BOOGIE 020 


DEVONE' 


21 


17 


15 


4 


CELL THERAPY IMI IT) IX) LAFACE 2-4114/AHT5TA 


♦ GOODIE MOB 


(22) 


31 


27 


9 


REAL HIP HOP IT) 01) EASTWEST 65103/EEG 


♦ DAS EFX 


23 


22 


14 


4 


LIKE THIS AND LIKE THAT CT) ROWDY 3-50537ARISTA 


♦ MONICA 


24 


16 


21 


4 


I'LL ALWAYS BE AROUND (M; IT! IX) MCA 5514S ♦ CtC MUSIC FACTORY FLAT AS K M.E. t VC BLACK 


(25) 


NEW ► 


1 


PLAYA HATA NO0 TRYBE 38517.MRGIN 


♦ LUM.7 


26 


20 


18 


12 


HOW HIGH IDOO DCF JAM/RAL 9925/1SIAK) ♦ REDMAN/MET HDD MAN 


27 


23 


49 


6 


A MOVER LA COLITA (T) 00 GROOVE NATION 78048/SCOTTI BROS. 


ARTIE THE 1 MAN PARTY 


( 


28) 


50 




2 


A MOVER LA COLITA (MOVE YOUR ASS) T nnic 


CHAZZ 


29 


14 


13 


4 


SAY A PRAYER (Tl !X) ARISTA 1-2882 


TAYLOR OAYNE 


X 


21 


25 


9 


MISSING 111 ix: A-LAMIC 85620 AG *> EVERYTHING BUT THE GIRL 


u 


NIW> 


: 


THE NATURAL IT) (X) BLUNT 4917/TVT 


♦ MIC GERONIMO 


32 


28 


19 


21 


THE BOMB) [THESE SOUNDS FALL...) IV) m 00 HENRY >-=[n *G BEAT 95747/AG ♦ THE BUCKETHEAOS 


(33) 


NEWP- 


1 


HURRICANE IT; IX) SCK WIO IT 42334/JIVE 


♦ THE CLICK 


(») 


39 


- 


7 


MAGIC CARPET RIDE ITI (X) SM;rE 9014/PROFILE 4> THE MIGHTY DUB KATS 


(35) 


NEWP- 


1 


THROW YOUR HANDS UP ITI IX) TOMMY BOY 699 


♦ LV. 


(36) 


49 




2 


DEEP INSIDE IT) 00 STRICTLY RHYTHM 12399 


HARDRIVE 


37 


38 


31 


4 


LAST DAYZ IMI ITI IXI JMJ7RAL 71 15/rSLANO 


♦ ONYX 


31 


33 


39 


3 


1 MISS YOU (COME BACK HOME) " :': IX; UPTOWN 55132/MCA 


♦ MON FAH 


39 


29 


24 


17 


PLAYER'S ANTHEM (M) (I) 00 UWEAS/BIG BEAT 9S750/AG 


♦ JUNIOR MAFI A 


40 


40 


33 


12 


VIBIN- ITI (X) MOTOWN 0407 


♦ BOYZ II MEN 




RE-ENTRY 


6 


STAY TOGETHER r: IX; STRICTLY RHYTHM 024 


♦ BARBARA TUCKER 


42 


35 


23 


11 


YOU ARE NOT ALONE m (XI EPIC 78003 


♦ MICHAEL JACKSON 


43 


41 


37 


13 


A WHITER SHADE OF PALE/NO MORE "1 LOVE YOU'S" IMI (Tl (X) ARISTA 1-2851 4> ANNIE LENNOX 


44 


34 


34 


23 


BOOMBASTIC/IN THE SUMMERTIME III (XI VIRGIN 38496 


♦ SHAGGY 


45 


27 


20 


8 


TAKE ME HIGHER IT) (X) MOTOWN 0433 


♦ DIANA ROSS 


46 


44 


28 


5 


HEADZ AINT REDEE 'Tl WRECK BLACK MOON.ISMIF-N-WESSUN 




47; 


NEW ► 


1 


HEY LOVER (Ml (Tl C^r jamVRAL 7495ASIAND 


♦ LL. COOL J 




48: 


RE-ENTRY 


2 


WEST UPI IT) PAYDAY/LONDON 025SVISLANO ♦ WC & THE MAAD CIRCLE 


49 


30 


48 


1 


EVERYBODY BE SOMEBODY :': MAW 0002/STRICTLY RHYTHM RUFFNECK FEATURING "YAVAHN" 


50 


32 




10 


BROKENHEARTED (Dim ATLANTIC 8555WAG 


♦ BRANDY 



CD Titles with the greatest sales or club play increases this week. ♦Videochp availability. Catalog number is tor vinyl maxl-slngte, or cassette maxl-slngJe II vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) vinyl maxi-single availability (X) CD 
rnaxi-single availability. © 1995. Billboarct/BPI Communications. 



DANCE TRAX 

(Continued from preceding page) 
the pocket of ongoing dancefloor 
trends. Wilde completists will need 
the CD format for the sugary ballad 
"Staying With My Baby." This one is 
not slated for stateside release, so 
start dashing toward your trusty 
import shop now. 

"Into Ether" is the pleasantly 
accurate title of the second Reprise 
album by Babble, the adventurous, 
culturally exploratory act to which 
the Thompson Twins metamor- 
phosed two years ago. Tom Bailey 
and Alannah Currie contrast their 
typically tight dance/pop hooks with 
ambient, Middle Eastern-spiced 



instrumentation that is, by turns, 
chilled and spine-crawling. The folks 
at Reprise are still pondering a sin- 
gle selection for the project, which is 
due at the top of next year. Given the 
breadth of memorable material at 
hand, it should be a difficult choice. 

Of the current spate of retrospec- 
tives competing for holiday-season 
dollars, few raise the hair on the back 
of your neck as consistently as 
"Young Hearts Run Free: The Best 
Of Candi Staton" on the Warner Bros. 
Archives subsidiary. From the 1976 
title track to the 1978 classic "Vic- 
tim," Staton affirms her gift for 



pouring raw emotion into her music 
with minimal grandstand theatrics. 
Each of this collection's 14 songs is a 
thrill that you will want to experience 
over and over again. Our only quibble 
is with the absence of Staton's hit ver- 
sions of the Bee Gees' "Nights On 
Broadway*' and Elvis Presley's "Sus- 
picious Minds" — both of which were 
major club records for the singer. It 
is a minor flaw in an otherwise 
delightful journey back in time. After 
you take it, though, you may never 
want to put up with the lip-lacquered 
perpetrators who are shrieking their 
way through clubland at the moment. 



If you are a die-hard fan of 
DtReam — as well as an import hound 
like us — then it is likely that you have 
already snagged a U.K. pressing of the 
act's recent international hit, "Shoot 
Me With Your Love." The project is 
finally finding its way to the front 
burner of the Sire/Elektra U.S. prior- 
ity list, and that single is now circulat- 
ing here with a previously hard-to-find 
Junior Vasquez remix. Singer Peter 
Cunnah is as ebullient as ever, romp- 
ing through this playful, NRGetic 
anthem with infectious glee. Addition- 
al stateside remixes are in the offing 
by Teri Bristol and Richard "Hump- 



ty" Vission and should be ready by 
December. Look for the D:Ream 
album, "World," to hit the street in 
February. 

If you are looking for a compilation 
that is perfect for the youngsters in 
your life who like to twirl, but are not 
yet ready to pull an all-nighter at a 
local underground venue, consider 
"The Dance Box" on the Navarre-dis- 
tributed Damian Music. With a track 
listing that includes familiar record- 
ings by Reel 2 Real, Abigail, and 
Sphinx, this set actually serves as a bit 
of a dance music primer for main- 
stream niinds. 
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Diffie Is More Than 'Mr. Christmas' 

Epic Gears Up For 2nd Holiday Album 



I BY JIM BESSMAN 



NASHVILLE— The fact that Joe 
Diffie will have two new albums for 
the Christmas market — while not 
standard procedure— is not a major 
^^^^^^ concern to the 

artist's label, Epic 
Records. Diffie's 
"Mr. Christmas," 
released in Sep- 

joined by "Life's 

%M rive D e c . 

oiffie Epic believes it 

can effectively 
double-market Diffie through the hol- 
iday season. 

"Joe's very close to being a double- 
platinum artist, so we don't think it 
will hinder us," says Dean Broadhead, 
VP of marketing and artist develop- 
ment for Epic Records, referring to 
sales of Diffie's preceding nonholiday 
album, 1994's "Third Rock From The 
Sun." As for competition from "Mr. 
Christmas," Broadhead says the 
Christmas disc is "so distinctive com- 
pared to a regular studio album" that 



it shouldn't interfere with "Life's So 
Kunny." 

In fact, Epic is so excited about 
Diffie and his new product that there 
are plenty of year-end activities to 
"take him to the next level," says 
Broadhead, including syndicated radio 
tie-ins and a heavy consumer print 
campaign. Ads will appear in such 
country-oriented publications as New- 
Country and Country America, and 
press coverage will include December 
features in Music City News, Country 
Music, and Tune In. A photo spread 
that month in Country Weekly will 
highlight the "Mr. Christmas" album. 

Additionally, three major markets 
will be hit with ads in USA Weekend, 
and the Dec. 2 Christmas issue of TV 
Guide will also carry a Diffie album 
ad. "Hopefully, it will sit around for a 
while," says Broadhead of the TV 
Guide issue. He adds that TV spots, 
also tying in with "Mr. Christmas," 
will appear on TNN and CMT. 

On the sales side, Broadhead 
reports that Epic will be "very 
aggressive" in securing a mix of end- 
caps and TV spots that mention key 
accounts, including Handleman, Musi- 



Arista's Black Hawk Proves 
That It Is 'Strong Enough' 



■ BY DEBORAH EVANS PRICE 

NASHVILLE— Nearly every act try- 
ing to follow up a successful debut album 
worries about the "sophomore jinx." 
Arista trio BlackHawk needn't have 
worried. Its second album, "Strong 
Enough," entered at No. 4 on Billboard's 
Tbp Country Albums chart, the highest 
debut of any country group since Sound- 
Scan began tracking country sales in 
May 1991. It is also the highest debut by 
a country group since Alabama released 
"The Closer You Get" in 1983. 

BlackHawk members Henry Paul, 
Van Stephenson, and Dave Robbins 
attribute the strong out-of-the-box sales 
to a variety of factors. "I think it was the 
immense success and prolonged nature 
of the first album," Paul says. "And the 
exceptional setup by the marketing 
department here at Arista Records. 
These people are in the business of sell- 
ing records, and they do it very well." 

Mike Dungan, Arista's VP of mar- 
keting, also says the success of Black- 
Hawk's self-titled first album helped 
drive sales of "Strong Enough" and 
notes that the label learned some valu- 
able lessons from the earlier project. 
"The first album was very song driven," 
he says. "The album sold consistently 
from day one, but because we were out 
there competing in a sea of established 
artists, a lot of what you strive to obtain 
to complete the puzzle eluded us during 
much of the first album's life — in par- 
ticular, media exposure and the prime 
positioning in the mass merchants 
[stores]." 

Despite any missing pieces of the puz- 
zle, the first album was certified plat- 
inum by the Recording Industry Assn. 
of America. Dungan says combining "an 
incredible amount of radio impressions 



with some image-driven consumer mar- 
keting" and an opening slot on the Tim 
McGraw tour helped fuel sales of the 
debut album. "With the second record, 
we knew that the base was pretty 
strong, that we had made solid inroads 
on the image front and now was time to 
sell BlackHawk the band." 

To do that, Dungan says. Arista ran a 
series of teaser spots on CMT a week 
prior to the album's street date, followed 
by "sell" spots the week the album came 




BLACKHAWK 



out The label also planned an aggres- 
sive print campaign and radio specials. 

"We aggressively solicited the 
accounts and price-positioned the record 
out of the box at all major retailers," 
Dungan says. "After the first-day sales, 
we knew we had a hit." 

"BlackHawk came out strong 
enough," says Debbie Abbott, senior 
buyer for Best Buy, "and sales have been 
pretty steady. Arista supported it out of 
the box, and that helps me in promoting 
it" 

(Continued on page 38) 



eland, Target, Anderson, Circuit City, 
and Best Buy. 

He says that taste-maker trade 
events are also in the works. One 
already held was a promotional 
Christinas party at senior VP of pro- 
motion Jack Lameier's house, which 
was attended by Diffie and an embod- 
iment of the title character from 
"Leroy The Redneck Reindeer," the 
first single and video from "Mr. 
Christmas." Broadhead says the 
Leroy character will also appear at 
future Christmas and account parties 
and will be used to deliver copies of 
the single. 

(Contin ued on page 38) 




Dollars For Diabetes Research. Alan Jackson, right, joins Mark Collie at the 
annual Mark Collie's Race for Diabetes Cure at the Nashville Speedway. The 
event, which raised more than $400,000, will be televised Nov. 14 at 8 p.m. EDT 
on The Nashville Network, repeating at midnight and again on Nov. 25 at 4 p.m. 



Crutchfield Departs MCA Music Pub; 
Charlie Daniels Hits Talk Show Circuit 



McA SHAKE-UP: In a sudden move, MCA Music Pub- 
lishing/Nashville president Jerry Crutchfield announced 
Oct. 30 that he is stepping down, effective Dec. 31. MCA 
later said he will be replaced "in about a month" by Jody 
Williams of BMI. Crutchfield had no further details, but 
said he would soon announce a "major joint venture pub- 
lishing operation." 

Crutchfield has been MCA president for the past three 
years. He started the MCA Music catalog in the '60s and 
built the operation into the giant it is today. He left to head 
Capitol Nashville/Liberty Records for four years before 
returning to MCA Music. 



H 



Nashville 

Scene 



by Chet Flippo 



E SAID HE SAID: KKBQ Houston PD Dene Hallam 

called to amplify quotes r . 

stemming from the recent 
SRO conference. The 
quotes concerned the 
Faith Hill performance 
with Shelby Lynne on the 
CMA Awards show 
(Nashville Scene, Bill- 
board, Oct. 28). According 
to Hallam, what he said, in 
full context, was "that par- 
ticular song in that partic- 
ular setting was a turnoff 
to country people." 

He says he was refer- 
ring specifically to the performance and not to Faith Hill 
herself and that country guys in Pasadena, Calif., would 
not likely be turned off to Hill personally. 

On THE ROAD: Charlie Daniels is taking an original 
touring route to promote his current album, "Same 01' Me." 
The outspoken Daniels is going on talk shows, from Oliv- 
er North to G. Gordon Liddy to "Equal Time With Mary 
Matalin And Dee Dee Myers." 

He says that since his songs take on the IRS, the gov- 
ernment, and the American Civil Liberties Union, he may 
as well go on the right forums. 

The PERFECT GIFT: The original front windows from 
Tootsie's Orchid Lounge will be auctioned Feb. 2 at Toot- 
sie's. The windows were removed last year to bring the 
building up to code. Now Tootsie's owners, Steve Smith 
and Ruble Sanderson, are donating them for an auction 
to benefit Nashville's Monroe Harding Children's Home, 
which cares for abused and abandoned children. 

Robinson Regent of the Children's Home says that 
another auction item will be Minnie Pearl's original hat. 
Harlan Howard is honorary chairman of the event. 

Dickey Lee is and has always been named Dickey Lee 
and not Richard, as was misstated (Nashville Scene, Bill- 
board, Oct. 14). The name Dickey comes from his moth- 



er's maiden name. 

StILL ALI VE & WELL: New Country Music magazine, 
which had been publishing in partnership with Warner 
Music Enterprises, will go it alone as a result of the shut- 
down of that Time Warner venture (Billboard, Oct. 28). 
New Country Music's publisher, Connell Communications, 
will continue and says it will offer the formerly subscrip- 
tion-only magazine on newsstands beginning in February. 

On THE ROW: Paulette Carlson, Jack Daniels, and 
Curtis Stone have officially reunited as Highway 101. 
They're working on a WillowTree Records double CD with 
12 of their greatest hits and eight new songs. It's titled 
"Reunited" and is due Jan. 23. Carlson has a solo Christmas 
album currently available, 
titled "Christmas Is For 
You," on Cross Three. The 
title track and "Mrs. 
Santa Claus" are new 
Carlson-penned songs . . . 
Trisha Yearwood's Nov. 7 
single, "On A Bus To St. 
Cloud," has already earned 
her the key to that Min- 
nesota city . . . Tracy 
Lawrence's all-acoustic 
hourlong special airs on 
TNN Nov. 16 at 8 p.m. EST 
Joining him on "Tracy 
Lawrence: In The Round" are Wade Hayes and Toby Keith. 

Keith, meanwhile, is being backed by Ford in a Nov. 3 
to Dec. 2 promotion in Birmingham, Ala., in conjunction 
with his single "Big 01' Truck." Anyone test-driving a Ford 
truck at participating dealers will receive a double-CD 
special Keith package and a certificate worth $250 off the 
first month of a Ford lease. In addition, a two-year lease 
on a Ford F-150 will be given away through registration 
at area Ford dealers and Wal-Marts. 

Beginning Nov. 27, Wrangler will give away with a pur- 
chase a Christmas cassette featuring George Strait, 
Vince Gill, Alan Jackson, and others . . . Michael Mar- 
tin Murphey just taped a one-hour TV special to be made 
available to PBS stations in December for pledge specials 
and as regular programming next spring. 

The program is a companion piece to his Warner West- 
ern "Sagebrush Symphony" album and was taped with 
the Oklahoma City Symphony Orchestra. Guests 
including Herb Jeffries, Sons Of The San Joaquin, and 
Robert Mirabal. 




N 



OBODY ASKED HIM, BUT: Cledus T. Judd has put 
out a single dealing with the 0 J. Simpson trial. His ver- 
sion of the Tim McGraw hit "I Like It, I Love It" is called 
"I Hate It, So Shove It" and does make a judgment call on 
the case. It's getting play on WKJN Baton Rouge, La. 
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JOHN ANDERSON A BNA61029rT4CAC9.98yl3.96l 


SEMINOLE WIND 


35 




7 


THE CHARLIE DANIELS BAND A EPIC 38795.SONY (7.93 E0/U.9S1 


A DECADE Cf HI'S 


234 




20 




GEORGE STRAIT • MCA 10450 [9.98/15 981 


TEN STRAIT HITS 


71 




12 


GEORGE STRAIT A ; mca 5567* (7 98/12.98) 


GEORGE STRAIT'S GREATEST HITS 


232 




21 




GARTH BROOKS A ! CAPITOL NASHVILLE 98742 (9 98/15.98) 


BEYOND THE SEASON 


26 




10 


BILLY RAY CYRUS A 8 mercury Nashville 510638 (10.98 EQ/16.98) 


SOME GAVE ALL 


25 




22 


22 


REBA MCENTIRE A' MCA 10400 (10 98/15 9B) 


FOR MY BROKEN HEART 


13 




8 


ALABAMA A RCA 6B75 (7 9671 ! 981 


ALABAMA LIVE 


103 




23 


13 


ALAN JACKSON A' ARistABoSl 19 98 fan 9B; 


DON'T ROCK THE JUKEBOX 


22 




9 


SHANIA TWAIN mercury nashville 514422 19 98 EQ/15 »i 


SHANIA TWAIN 


15 




24 


16 


KEITH WHITLEY • RCA 6494 17 98/11 98) 


DON'T CLOSE YOUR EYES 


12 




11 


THE BELLAMY BROTHERS curb 4229&VCA [4 981 1 981 


GREATEST HITS VOL. Ill 


41 




25 


17 


COLLIN RAYEA EPIC 48983/SONY (9.98 EQ/13.98) 


IN THIS LIFE 


13 




15 


VINCE GILL A 1 mca 10140 19 98/15 931 


POCKET FULL OF GOLD 


28 


Catalog albums arc older titles wtiich are registering significant sales. C> 1995, Billboard/BPI Communications and SoundScan, Inc. 
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afcogd. HOT COUNTRY S 



COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. ISO COUNTRY STA- 
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY. 7 DAYS A 
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. 



THIS 
WEEK 


LAST 

WEEK 1 


2 WKS 
AGO 


5- 
|1 


TITLE 

PRODI. Cf H SCNGYYRiTER) 


ARTIST 

LABEL 4 NUMBER-DISTRIBUTING LABEL 


PEAK 
POSITION 










★ ★ * No. 1 * * * 




CD 


2 


4 


8 


CHECK YES OR NO l<M at No. t 

T.MOWN.G.STRAIT(DU/.:. _ . j: : 


♦ GEORGE STRAIT 

!VI MCA 55127 


1 


2 


1 


1 


14 


DUST ON THE BOTTLE 

TBROWN -C L uja-f-h- 


♦ DAVID LEE MUROHY 

. MCA 54*14 


1 


CD 


3 


5 


12 


NO MAN'S LAND ♦ JOHN MICHAEL MONTGOMERY 

S HENDRICKS ■•TmSii , -r.M-li <C) (V) ATLANTIC 67105 


3 


CD 


6 


9 


16 


1 LET HER LIE 

J.STROUD A TRAVIS [ MALLOY IT JOHNSON) 


♦ DARYLE SINGLETARY 

iCI(V)GIANT17818 


4 


CD 


5 


6 


16 


SAFE IN THE ARMS OF LOVE 

M MCBRIDE. P..VC«LtY I IFFY l-AJSi M HtV.il ' '■' tl' .INCH] 


♦ MARTINA MCBRIDE 
IQ(V RCA 64345 


i 


CD 


10 


15 


9 


WHO NEEDS YOU BABY 

J STROUD [C.WALKER R BClUUfitAJ:' > WILLIAMS? 


♦ CLAY WALKER 
ici :v- - I 


6 


7 


4 


3 


10 


SHE'S EVERY WOMAN 


GARTH BROOKS 

CAPITOL NASHVILLE ALBUM CUT 


1 


8 


S 


11 


16 


ALL 1 NEED TO KNOW 

B.&CKETT'S FESKIN V A SPRiNGEP. 


♦ KENNY CHESNEY 

ICIfV) BNA 64347 


3 


CD 


11 


14 


8 


WHISKEY UNDER THE BRIDGE 

5 HEr.CGlCkS.L--': CO* ci C-J'J- A BROOKS fi CJNT. 


Bh-jC t , s DUNN 

(V) ARISTA 1-2770 


9 


(D 


17 


27 


4 


TALL. TALL TREES 


♦ ALAN JACKSON 

CV) ARISTA 1-2B79 


10 


u 


9 


12 


15 


1 WANNA GO TOO FAR 

GFUNOIS . I/A"! -.! ~ • ROBBtNSl 


♦ TRISHA YEARWOOD 

TV) MCA 55078 


9 


GD 


12 


17 


13 


SOMETIMES SHE FORGETS 


♦ TRAVIS TRITT 
WARNER BROS 17732 


12 


CO) 


13 


19 


11 


BACK IN YOUR ARMS AGAIN 

J.STROUD . F KNCeiOCH * DAVIS 


LORRIE MORGAN 

IC. Vi BNA 64353 


13 


14 


7 


2 


16 


I'M NOT STRONG ENOUGH TO SAY NO 


♦ BLACKHAWK 


2 


© 


15 


20 


11 


LIFE GOES ON 

! '-[! TEXAS : I ' ,i- • KCIFi 


♦ LITTLE TEXAS 
.WARNER BROS 17770 


15 


COD 


14 


18 


14 


THE WOMAN IN ME (NEEDS THE MAN IN YOU) 

H J LANGE S .ANGE 


♦ SHANIA TWAIN 

ICI <V) MERCURY NASHVILLE 852206 


14 


QD 


19 


25 


7 


IN PICTURES 

E.GORDV.JR .ALAiJJWA IJ COv.E B E.BOYCi 


ALABAMA 

IC -.'i F-CA F.44IF- 


17 


(3D 


ia 


21 


14 


IF 1 WAS A DRINKIN' MAN 

B BECKETT R v ic-l i. M 


♦ NEAL MCCOY 

IC: . i ATLANTIC 87120 


18 


QD 


20 


24 


11 


THAT'S AS CLOSE AS I'LL GET TO LOVING YOU 

S -GIBSON : ,-. -i.F' ^JEFFERSON. cEYER' 


♦ AARON TIPPIN 

PC* 


19 










* ★ * AlRPOWER * * * 




QD 


23 


23 


9 


1 WILL ALWAYS LOVE YOU 


DOLLY PARTON & VINCE GILL 

COLUMBIA ALBUM CUT 


20 


21 


16 


10 


14 


1 LIKE IT. 1 LOVE IT 


♦ TIM MCGRAW 

ICI (V) CURB 76961 


1 


QD 


24 


2.3 


13 


TEQUILA TALKIN' 

- --■ W .'. - V- WA--F. 


LONESTAR 
C IVI BNA 64386 


22 


QD 


?? 


36 


5 


LIFE GETS AWAY 

- - N ><- ..-.' T SCHUYLER) 


CLINT BLACK 


23 


QD 


26 


29 


11 


GO REST HIGH ON THAT MOUNTAIN 


♦ VINCE GILL 


24 




QD 


31 


33 


6 


DEEP DOWN 

PTII.IS V.-TCLt '/.' ALDRIOGE 1 JARPARO;. 


♦ PAM TILLIS 

ICI ;Y1 ARISTA 1-2878 


25 


QD 


30 


34 


8 


TROUBLE 

! Hi- cri 


♦ MARK HESNUTT 

DECCA -jciJj 


26 


QD 


28 


31 


10 


LOVE LESSONS 

T BROWN . - C.iFF T.HEWITT " -V/..-J. . ■.',', F 


♦ TRACY BYRD 

IC) (V) MCA 55102 


27 


21 


21 


13 


16 


IF THE WORLD HAD A FRONT PORCH 


♦ TRACY LAWRENCE 
IC: IV) ATLANTIC 871 19 


2 


29 


22 


7 


18 


BETTER THINGS TO DO 

K.STE&AL l.C. WATERS iT.SHAPIfiO.T.ClARK.C.WATERSI 


» 1 :L;.Jk 

C IVI- MERCURY NASHVILLE B52 046 


3 


QD 


33 


35 


13 


HERE COMES THE RAIN 


♦ THE MAVERICKS 

i) TV! MCA 550E 


30 


QD 


35 


39 


8 


BORN IN THE DARK 

--CI i "'■ IC HINESLEY) 


DOUG STONE 

(V) COLUMBIA 78039 


31 


QD 


38 


42 


6 


REBECCA LYNN 

B J v.AL'ER.-R K LEHNINGIC SAMPSON.S EWINGI 


♦ BRYAN WHITE 
(C'| CVI ASYLUM 6436C 


32 


QD 


40 


43 


6 


THE CAR 

C HOWARD (C M SPPiGGS.G HE-FOE) 


♦ JEFF CARSON 

IC: D) IV; VCGC JRB 76970 


33 


QD 


37 


44 


5 


NOTHING 

P. ANDERSON !T YOAKAT.' .AOS TA.F 


DWIGHT YOAKAM 

REPRISE ALBUM CUT 'WARNER BROS 


34 


QD 


36 


37 


13 


irS NOT THE END OF THE WORLD 

B.BECKETT - Li .F'C. 1 C CM : ClF-r 


4> EMILIO 

IC) CAPnOL NASHVILLE 58432 


35 


QD 


50 


53 


5 


CANT BE REALLY GONE 

. STROUD. B GALL WORE (G BURR) 


♦ TIM MCGRAW 

-:C c:(V)CURB7697I 


36 


QD 


39 


40 


10 


WHEN A WOMAN LOVES A MAN 

s HENDR CK5 L FAF-.i ■- -. Fvarj.i- 


♦ LEE ROY PARNELL 
(V) CAREER 1-2B62 


37 


38 


32 


26 


16 


ONE BOY. ONE GIRL 

.V -.F- i -F-- - r ',- . : --p -,:..f- ■ 


♦ COLUNRAYE 


2 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


TITLE ARTIST 

PRODUCER -SONGWRITER: LABEL & NUMBER/DISTRIBUTING, LABEL 


PEAK 
POSITION 


39 


25 


8 


15 


LET'S GO TO VEGAS 

S.HENDRICKS IK. STALE Yl 


♦ FAITH HILL 

C IVI WARNER Bh'OC 


s 


40 


34 


16 


17 


(THIS THING CALLED) WANTIN' AND HAVIN' IT ALL 


♦ SAWYER BROWN 


11 


41 


41 


38 


19 


ONE EMOTION 

J.STROUD: FLA> C FLA> H MCHQLASi 


♦ 1 

. : RCA643B1 


2 


QD 


44 


55 


4 


IF 1 HAD ANY PRIDE LEFT AT ALL 

..BOWEN.C HOWARC IJ GREENEBAUM T SEALS, E.SETSER: 


♦ JOHN BERRY 

C VI CAFiTOL NASHvlLLf SFJAF.S 


42 


43 


42 


32 


19 


HALFWAY DOWN 


PATTY LOVELESS 

iCTiV)EPlC7J956 


6 


® 


46 


46 


7 


RUBADUBBIN' 


♦ KEN MELLONS 


44 


QD 


52 


5/ 


5 


NOT ENOUGH HOURS IN THE NIGHT 


♦ DOUG SUPERNAW 


45 


46 


43 


41 


19 


1 THINK ABOUT IT ALL THE TIME 

. RliViFN C KrA-A.PC iC SCHL.T7 t> LIVSEVi 


JOHN BERRY 

C---1IC. NASHVILLE ALBUM CUE 


4 


® 


53 


51 


5 


HEART HALF EMPTY ♦ TV HERNDON FEATURING cTEPHANIE BENTLEY 

D JOHNSON .£ SEAT G 8JRR.D CHILD) (CI(V)EPIL 7B073 


47 


48 


29 


22 


9 


ON MY OWN 

T BROWN A l.'-CE\T|PiF ?. FJACHARACH C SAGEP- 


♦ REBA MCENTIRE 

ICliV) MCA 55100 


20 


QD 


58 


75 


3 


WHEN BOY MEETS GIRL 

k a'E'GALl i WATFF : (T i-.k- PC T CiAFk c WATERS) 


♦ .:!( ciLAN-. 
C V - MERCURY NASHVILLE 852 388 


49 


50 


4? 


47 


20 


SHE AIN'T YOUR ORDINARY GIRL 

E GORDY .R i 


ALABAt.'A 
. .-. RCA643A6 


2 


QD 


55 


69 


3 


WHAT 1 MEANT TO SAY 


♦ WADE HAYES 


51 


52 


48 


45 


18 


DON'T STOP 

D.COOK :( FAIN-. T T.HAI'IF-, 


♦ WADE HAYES 
Ci (V.i COLUMBIA 77954 


10 


S3 


45 


4S 


10 


SAVE THIS ONE FOR ME 

S.BUCKINGHAM n I--. . ' -' '.' I : .'. '.'.O. '. "NC'-L p- 


♦ RICK TREVINO 

ICI . COLUMBIA 77900 


45 


54 


51 


49 


9 


ANYTHING FOR LOVE 

D COOK U HOUSE, P BARNHARTS HOGINi 


♦ JAMES HOUSE 


49 


QD 


54 


52 


7 


I'M A STRANGER HERE MYSELF 

L bliOJkC.C UNCkif I.MINDSEY " • - 


♦ PERFECT STRANGER 
i . CURB 76969 


52 


56 


49 


30 


15 


HEAVEN BOUND (I'M READY) 

D.COOK ID I iT.DEi 


♦ SHENANDOAH 


24 


QD 


57 


59 


4 


SHE SAID YES 


♦ RHETT AKINS 
c. CECCA 55085 


57 


QD 


62 


66 


3 


SMOKE IN HER EYES 

G FUNDIS H Flit cl'/io ci 


♦ TY ENGLAND 
c . RCA 64405 


58 


59 


56 


58 


:. 


KNOCK, KNOCK 


♦ THE HUTCHENS 

ATLANTIC A. Ell J,' CI T 


56 


QD 


NEW 8* 


1 


* * * Hot Shot Debut * * * 

it matters to me ♦ faith hill 

s -iET.I f : hilu (CI (V) WARNER BROS. 17718 


60 


QD 


63 


(2 


6 


THOSE WORDS WE SAID 

A RENNET I K M'CHEY ANGCLu 


♦ KIM RICHEY 

C: :'.' MCRCUR-. LIE FCC CCC 


61 


62 


60 


56 


18 


BIG OL' TRUCK 


♦ TOBY KEITH 

-OLTCCFNAC"-, 1L- c J | J 


15 


QD 


NEWtV 


1 


RING ON HER FINGER. TIME ON HER HANDS 

TBPOWN.R l.'CEVIR: :C GOODMAN. p RciE.V kENNED' 


REBA MCENTIRE 

v: ).'CA 56161 


63 


QD 


64 


63 


5 


1 JUST CAN T STAND TO BE UNHAPPY 

B BECKETT T.BROWN IH PRESTWOOO) 


♦ BOBBIE CRYNER 
MCA 55099 


63 


QD 


69 




2 


ALWAYS HAVE. ALWAYS WILL 

D.COOK IP lit . SO'. 1 BOONE W IEEI 


SHENANDOAH 

VI 'AFITOI NASHVILLE 1FJ9C.T 


65 


QD 


67 


71 


4 


LISTENIN' TO THE RADIO 


♦ CHELY WRIGHT 

CKV -ijCT'CF NAE-T.-LLE 577 282 


66 


QD 


65 


64 


7 


THE TROUBLE WITH LOVE 


♦ ROB CROSBY 
(ED mR NORTH 30DE 


64 


68 


66 




2 


WHEN HE WAS MY AGE 


CONFEDERATE RAILROAD 


66 


QD 


N EW ► 


1 


DOG ON A TOOLBOX 

D.JOHNSON " ■■ .'.'1 


♦ JAMES BONAMY 
c . EPIC 78090 


63 


QD 


NEWtV 


1 


NO YESTERDAY 


BILLY MONTANA 


70 


QD 


NEWp> 


1 


LIKE THERE AINT NO YESTERDAY 

M. BRIGHT W ACOR DGE TJ NARONE) 


BLACKHAWK 
iC V ARISTA 1, 2897 


71 


72 


70 


68 


4 


IF 1 COULD SEE LOVE 

S 90GARD .M CLUTE iS BOGARD.B .'AMES! 


♦ BRETT JAMES 


6-5 


73 


59 


SO 


9 


HONKY TONK HEALIN' 


4> DAVID BALL 

V WARNER RRCiF 17785 


50 


QD 


N EW ► 


1 


HIS MEMORY 

R PENNINGTON. WESTERN FLYER A ROSS. D KEESi 


WESTERN FLYER 
STEP ONE ALBUM CUT 


74 


QD 


NEW ► 


1 


GRANDPA TOLD ME SO 

B.BECKETT i»J A SPR:NGER,J D H1CKS1 


KENNY CHESNEY 

(Ci i v: SNA 64352 


73 



O Records showing an increase in detections over the previous week, regardless of chart rnovemeni. Airpower awarded to those records which 
attain 3000 detections tor the first time. +Vldeocllp availability. Catalog numter rs lor cassette single, or vinyl rt cassette is unavailable. (C> 
Cassette singte availability. (D) CD single availability. (M) Cassette mam-single availability. CT) Vinyt maxi-single availability. (V) Vinyl single avail- 
ability. (XJ CD maxl-slngto availability. t> 1995, Billboard/BPI Communications 
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i 


X3 


CI 


d Top Country Singles Sn 


les 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND 
RACK SALES REPORTS COLLECTED, COMPILED. AND PROVIDED BY 

FOR WEEK ENDING NOV. 11, 1995 




THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


,. a: 

11 


TITLE LABEL & NUMBERjDISTRlBUIING LABEL ARTIST 




THIS 
WEEK 


LAST 
WEEK 


AGO 


WKS. ON 
CHART 


TITLE LABEL & NUMBER.WSTRIBUT1NG LABEL 


ARTIST 










* * * No. 1 * * * 




14 


14 


13 


19 


PARTY ALL NIGHT yyarni r rp.os . ?BC* 


JEFF FOXWORTHY 


1 


1 


1 


12 


1 LIKE IT, 1 LOVE IT CUD 10 «»rt. « No l TIM MCGRAW 




15 


15 


14 


20 


NOT ON YOUR LOVE ucg curb -6954 


JEFF CARSON 


2 


2 


2 


5 


THE WOMAN IN ME (NEEDS THE MAN IN YOU) UiRCURY N.SH7.LE 852206 SHANIA TWAIN 




16 


16 


21 


. 


IN PICTURES RCA 64419 


ALABAMA 


3 


3 


3 


14 


ONE BOY, ONE GIRL epic 77973 COI LIN RAYE 




(") 


18 


18 


9 


IF 1 WAS A DRINKIN' MAN ATLANTIC 87120 


NEAL MCCOY 


4 


4 


4 


13 


I'M NOT STRONG ENOUGH TO SAY NO ARISTA 1 2867 BLACKHAWK 




18 


17 


16 


18 


SHOULD VE ASKED HER FASTER RCA 6428D 


TY ENGLAND 


(5) 


7 


7 


8 


NO MAN'S LAND ATLANTIC 87105 JOHN MICHAEL MONTGOMERY 




(ii) 


25 




2 


TEQUILA TALKIN' BNA 64366 


LONESTAR 


(6) 


12 


15 


8 


THAT'S AS CLOSE AS I'LL GET TO LOVING YOU RCA 64392 AARON TIPPIN 




20 


19 


17 


20 


ANGELS AMONG US RCA 62643 


ALABAMA 


7 


5 


6 


20 


YOU HAVE THE RIGHT TO REMAIN SILENT CURB 476956 PERFECT STRANGER 




(21) 


21 


19 


20 


WALKING TO JERUSALEM mca 5E049 


TRACY BYRD 


(8) 


6 




20 


WHEN YOU SAY NOTHING AT ALL BNA 64329 ALISON KRAUSS 8, UNION STATION 






20 


22 


7 


SAFE IN THE ARMS OF LOVE RCA 6434S 


MARTINA MCBRIDE 


(9) 


IC 


12 


7 


LOVE LESSONS mca 551 : ; TRACY BYRD 




ft 


NEWtV 


1 


BACK IN YOUR ARMS AGAIN bna 64353 


LORRIE MORGAN 


10 


11 


10 


6 


WHO NEEDS YOU BABY GIANT 17771 CLAY WALKER 






24 




2 


1 LET HER LIE GIANT 17818 


DARYLE SINGLETARY 


11 


8 


9 


12 


LETS GO TO VEGAS WARNER BROS 17181 FAITH HILL 




25 


23 


24 


8 


IT'S NOT THE END OF THE WORLD mmoi Nashville 58A32 


EMILIO 


12 


9 


8 


19 


SOMEONE ELSE'S STAR asylum 64435 BRYAN WHITE 


O Recovds witfr the greatest 


sales gains this week. •Recording Industry Assn. of America certification for sales of 500.000 units ARIAA 


13 


13 


11 


7 


BETTER THINGS TO DO mercury Nashville 852 046 TERRI CLARK 


certification for sales w 1 million units, with multimiilion titles indicated by a numeral folldwing the symbol. G 1995, Biliboard/BP 

CC "ilic'-icdi Cue jiiC SOJiVJSCd- tic. 
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Nobody delivers country music fans like we do. And where the audience is, 
advertisers follow. With cross-promotions and marketing alliances that can 
send your artist to the top, TNN: The Nashville Network brings it all together. 



OTNN 

THE NASHVILLE NETWORK. 

WE ARE COUNTRY. 



Country 



ARTISTS & MUSIC 



COUNTRY 

★**★**★★★* 





by Wade Jessen 

AlWAYS IN STYLE: Traditional country torchbearer Alan Jackson 
(Arista) snatches his first No. 1 debut on Billboard's Top Country Albums 
with "The Greatest Hits Collection." This disc parades his 11 No. 1 singles, 
seven other top 10 titles, and three other tracks, including his current single, 
"Tall, Tall Trees," which rockets to No. 10 on our airplay list after just four 
weeks. Jackson's chart-topping entry bests his prior benchmark debut, "Who 
I Am," which entered the country album chart 16 months ago at No. 2. With 
sales of more than 1 14,000 units, the new Jackson album sets up housekeep- 
ing on The Billboard 200 at No. 5. Wendy Schlesinger, director of country 
marketing for BMG Distribution, says that Jackson's superstar status and his 
recent entertainer-of-the-year coronation from the Country Music Assn. 
added to the vibrant retail welcome for Jackson's set. Schlesinger also cites 
the value of the 20-song set, which, with a $16.98 CD list, is priced the same 
as most 10-song releases. 

All FOUR ONE: AH four titles that debut on Top Country Albums are 
under the BMG Distribution umbrella. Besides Alan Jackson's Hot Shot 
Debut, "Tool Box" by Aaron Tippin (RCA) enters at No. 14, "Looking For 
Christmas" by Clint Black (RCA) bows at No. 25, and the Tractors (Arista) 
check in at No. 62 with "Have Yourself A Tractors Christmas." The Tippin set, 
which sold 16,000 units during its debut week, enters The Billboard 200 at 
No. 74 and features a cover of Billy Swan's 1974 crossover hit "I Can Help." 
Tippin has not had an airplay single in Billboard's top 10 in two years, but 
Ron Howie, RCA sales VE says that strong radio support for the new album's 
lead single, "That's As Close As I'll Get To Loving You" (20-19), fueled early 
album sales. Meanwhile, Tippin's single jumps 12-6 on Top Country Singles 
Sales, with unit sales increasing more than 30% over the prior week. 



Wi 



INNER'S CIRCLE: With a 9% gain, Bryan White's self-titled Asylum 
set shows the largest unit increase to win Greatest Gainer honors on Top 
Country Albums (34-30). Our Pacesetter title on Top Country Albums goes 
to Ty Hemdon's "What Mattered Most" (Epic), which jumps 71-63 on a 15% 
sales gain. Herndon's new single, a duet with labelmate Stephanie Bentley 
("Heart Half Empty"), jumps 53-47 on Hot Country Singles & Tracks. 

TuNING IN: George Strait (MCA) tops Hot Country Singles & Tracks for 
the 28th time with "Check Yes Or No." Strait's first No. 1, "Fool Hearted 
Memory" (1982), was featured in the film "The Soldier." Between 1986-89, 
the Texas calf-roper scored 11 consecutive No. 1 hits. Meanwhile, Strait's 
boxed set, "Strait Out Of The Box," moves more than 17,000 pieces, but with 
an 18% sales drop, it dips slightly (12-10) on Top Country Albums. 

It TAKES TWO: "I Will Always Ixwe You," Dolly Parton's history-making 
return to the airwaves with Vince Gill, earns Airpower stripes on our airplay 
list, jumping 23-20. This is the third country incarnation for Parton's self- 
penned ballad, which she took to No. 1 twice (1974 and 1982). Her duets began 
making chart history when she teamed with Porter Wagoner in 1967 on "The 
Last Thing On My Mind," which peaked at No. 7. Parton scored duet hits 
with former TV host Wagoner until 1980 and later with Willie Nelson (1982), 
Kenny Rogers (1983-1990), and Ricky Van Shelton (1991). Heavy airplay 
for the Parton/Gill title is being detected at KDDK Little Rock, Ark., WZZK 
Birmingham, Ala., WMZQ Washington, D.C., and W1L St. Louis. 



JOE DIFFIE 

(Continued from page 33) 

The leadoff single for "Life's So 
Funny" is "Bigger Than The Beatles," 
which goes to radio Nov. 20, one week 
after servicing of the "Leroy" single 
and, Lameier notes, one day before 
the new Capitol Beatles anthology is 
issued. Thus, the company's slogan, 
Lameier says, is "The only thing big- 
ger than the Beatles is country 
music." Broadhead expects "instant 
audience reaction" to the song and the 
accompanying video. 

"It's a great song that really shows 
that Joe's one of the best vocalists on 
the Nashville scene," he says. "He can 
sing with the best of them — there are 
times when he phrases like George 
Jones." The album as a whole, he adds, 
"shows a lot of depth" compared with 
previous Diffie albums. 

Diffie agrees. "I feel that this is a 
better album. To use a couple colloqui- 
alisms, I don't want to get off the horse 
I rode in on, but I don't go over already 
plowed ground. On every album I try 
to stretch out a little bit and do differ- 
ent things. I started off wanting to do 
a straight-ahead, by-God country 
album, but I didn't find the songs that 
lent themselves to that type of pack- 
age, so I found other songs that were 
great songs and went with that. So the 
title track really fits what the whole 
album is about — it's about life." 

"Life's So Funny" was again pro- 
duced by Diffie and his longtime 
album co-producer, Johnny Slate. 
"They have such an incredible under- 
standing of what works for Joe that 
it's one of the easiest A&R jobs we 
have," says Epic Nashville senior VP 
Doug Johnson, who was recently pro- 
moted from VP of A&R and is still 
involved in A&R. "I find myself just 
smiling and saying 'Hallelujah!' when 
they bring songs to me." 

The new album, Johnson adds, is "a 
perfect combination of where Joe is as 
a consummate honky-tonk singer and 
a return to some of the soulfulness of 
his first album. There's some great, 
fun, loud music that makes you want 
to drink a cold beer, while some of the 
ballads take a closer look into his soul. 

"On [his 1993 album] 'Honky Tonk 
Attitude,' Joe figured out who he was. 
He's now evolved into being very con- 
fident with who he is and what he does 
and who his fans are. On 'Life's So 
Funny,' he's made an effort at staying 
true to who Joe Diffie is and at the 
same time dig deeper inside Joe 
Diffie." 



ARISTA'S BLACKHAWK PROVES ITS 'STRONG ENOUGH' 



(Continued from page 33) 

Paul says the "human element" was also 
a factor in the album's strong sales. "Peo- 
ple were anticipating it We got letters say- 
ing, 'OK, we know every square inch of 
your first album. Let's ha\e some more.' I 
think they were really ready for it" 

Van Stephenson says the group was 
very intent on fulfilling the fans' expec- 
tations. "We knew we had to have great 
songs like we did on the first album. We 
had said early on, Tf we don't have the 
songs, we're not going to cut,' but lucki- 
ly we got some great songs . . . We went 
back to the same songwriters and got 
great material again." 

The trio also feels its distinctive sound 
has been an asset "There was a unique- 
ness in the first album," Paul says, "both 
instrumentally as a backdrop to our 



songs and our singing. But more impor- 
tantly, there was a uniqueness to our 
voices, and I think that separated us 
from the pack. [Additionally] our 
arrangements and our instrumentation 
are a little different than the normal, 
with the mandolin and high-powered 
acoustic guitars. I think it helps us with 
our identity on radio. If you hear us on 
the radio, you know exactly who it is 
instantly." 

Gary McCartie, PQtoperations man- 
ager at WMZQ Washington, D.C., 
agrees with Paul: "They're one of my 
favorite groups right now. I like the way 
they perform both on record and live. 
They are just one of those groups that 
are doing good things for the format 
right now," 



Twitty Honored In Documentary 



I BY CHET FLIPPO 



NASHVILLE — "I feel like the Susan 
Lucci of country music," the late Con- 
way Twitty once said of his career, 
referring to the fact that he was often 
nominated for Country Music Assn. 
Awards but won only for his duets with 
Loretta Lynn. 

"He used to joke that he wanted to 
win the Horizon Award [the award for 
promising newcomersj," says Dee 
Henry Jenkins, Twitty's widow. "He 
never won a CMA Award on his own. He 
couldn't win the awards, because he 
refused to get into the politics of the 
industry. He just never played the game, 
and I know that hurt his career." 

Jenkins served as consultant for an 
hourlong TV documentary on Twitty, 
the first to examine the life and career 
of the artist who died June 4, 1993. "The 
Life And Times Of Conway Twitty," airs 
on The Nashville Network on Nov. 15 at 
8 p.m. and midnight EST and will repeat 
Nov. 21 at 8 p.m. and midnight 

It's ironic, Jenkins says, that at 59, 
when he died of an abdominal aneurysm, 
Twitty's doctor had pronounced him in 
excellent shape. She and Twitty {his real 
name was Harold Jenkins) wed in 1987. 
"We had already started an exercise 
program, he quit smoking, and I would 
cook." Twitty shunned gyms and hotel 
exercise rooms because, says Jenkins, he 
"felt conspicuous. So we would exercise 
outside. We did that in Branson [Mo.] 
when we were there for his last show. 
There was just no indication that there 
was anything wrong with him." 



Twitty was stricken on his tour bus 
en route from Branson to Nashville and 
died in a hospital in Springfield, Mo. 

The documentary explores Twitty's 
last recording session, on May 3, 1993. 
He and soul singer Sam Moore com- 
bined for a stirring duet on "Rainy 
Night In Georgia" for the "Rhythm, 
Country & Blues" album. Dee Jenkins 
was there, and she remembers the obvi- 
oas chemistry between the two men. 

"I had never seen him more excited 
about a project than that project that 
day. [Producer] Don Was said to him, 'If 
you ever want to do an R&B album, I'd 
like to do it with you.* Conway wanted 
to pursue that." He was proud, she says, 
that he was able to keep re-creating his 
career: He charted hits in the '50s, '60s, 
'70s, '80s, and '90s, and he had 39 Bill- 
board No. 1 country singles, a figure 
unmatched by any other artist 

At the time of his death, Twitty had 
just finished a studio album with pro- 
ducer Don Cook (it became the "Final 
Tracks" album) and was looking for- 
ward to cutting again with Cook. 

Jenkins says she is working to tie up 
the loose ends of his career and wants 
to pursue developing his musical legacy. 
For the moment she says, his estate is 
unresolved because of lawsuits by chil- 
dren of an earlier marriage and because 
of a pending IRS audit 

The documentary is produced by 
Greystone Communications, with Craig 
HaSher and Donna Lusitana as executive 
producers. For TNN, Steve T Pickle is 
the executive in charge of production and 
Kevin T Hale is executive producer. 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TITLE (PubAsher Licensing Org) Sheet Music Dist 

9 ALL I HEED TO KNOW (Love This Town. ASCAP/Dmd 

Awin. ASCAP/Wurrari. BMI) WBM 
65 ALWAYS HAVE, ALWAYS WILL (Sony Tree BMl/Tenlee. 

BML/Sony Cross Iters. ASCAP/WB, ASCAP) 
54 ANYTHING FDR LOVE (Sony Tree. BMI/Taylor Rosa. 

BMI) HL 

13 BACK IN TOUR ARMS AGAIN (Almo, ASCAP/Garticky 

ASCAP/Psul And Jonathan. BMI) WBM 
29 BETTER THINGS TO DO (Great Cumberland, BMl/Dia- 

mofld Struck, BMl/Tom Shapiro. BMI/Sony tree, 

BMl/Mike Curb, BMI) W8M/HL 
62 BIG 0L' TRUCK (Songs Of PotyGram, BMI/Tokeco, BMI) 

HL 

31 BORN IN THE DARK (House Of Dust BMI/Tirst Write. 
BMI) 

31 CAN'T BE REALLY GONE (MCA. ASCAP/Gary Burr, 
ASCAP) HL 

33 TNE CAR (Diamond Storm, BMI/EMI Tower Street. 
BMI/EMI Blackwood, BMI) HL 

1 CHECK YES OR NO (John Juan. BMI/Victoruj Kay. 
ASCAP) HL 

25 DEEP DOWN (Rick Hall. ASCAP/WatMtRWIt. 

ASCAP/Alabama Band. ASCAP/Wildcourrtry. 

ASCAP/Miss Bly», ASCAP) WBM 
S9 DOG ON A TOOLBOX (Malaco. BMI/Nousenotes. BMI) 
52 DON'T STOP (Sony Tree. BMI/Great Cumberland. 

BMl/Diamond Struck. BMl/Wike Curb. BMI) WBM/HL 

2 DUST OH THE BOTTLE (N? D, ASCAP) 



24 GO REST HIGH ON THAT MOUNTAIN (Benefit BMI) 
WBM 

75 GRANDPA TOLD ME SO (Murrah, BM I/Tom Collins, 

43 HALFWAY DOWN (Mighty Nice. BMI/lauder songs. 

SMI/Blue Water. BMI) HL 
47 HEART HALF EMPTY (Gary Burr. ASCAP/MCA, 

ASCAP/EMI April ASCAP/Des mobile, ASCAP) HL 
56 HEAVEN SOUND (I'M READY) <EMI Blackwood. 

BMI/Ttiehl Key. BMl/LinrJe Manor. BMI) HL 
30 HERE COMES THE RAIN (Sorry Tree. BMl/Rauf Mah), 

BML/Sortgs Of PofyGram. BML/Seven Angels. BMI) HL 
74 HIS MEMORY (BMG Songs. ASCAP/Acufl-Rose. BMI) 
73 HONKY TONK HEALIN' (EMI Blackwood. BMVTorrest 

Hills, BMI) WBM/HL 
72 IF I COULD SEE LOVE (Warner Tamerlane. BMI/Ran- 

cho Belrta. BMl/Longrtutle, BMI/August Wind. BMI/Coy- 

ote Moon. BMl/Brelt lames, BMI) WBM 
42 IF I HAD ANY PRIDE LEFT AT ALL (WB. ASCAP/last 

64 th Street. A SCAP/Wamer -Tamerlane. BMl/Yasa, 

RMIi rt'RM 

II IF I WAS A 0RINKIN' MAN (EMI Tower Street. 

BMI/MCA Canada, SOCAN/Sold For A Song, 

SOCAN/Brottier Bart ASCAP) HL 
21 IF THE WORLD HAD A FR0HT PORCH CUE. 

ASCAP/Lac Grand. ASCAP/Muy Bueru, BMI/Sony Tree. 

BMI/Tnritee. BMI) WBM/HL 
64 I JUST CANT STAND TO BE UNHAPPY (Careers BMG. 



BMI/Hogh Piestwood, BMI) HL 
4 I LET HER LIE (Big Giant BMI/Dr. Vet BMI/Litlte 

Dakota BMI) WBM 
21 I UKE IT. I LOVE IT (Emdar, ASCAP/Tem Wedge. 

ASCAP/Rick Hall. ASCAP) WBM 
55 I'M A STRANGER HERE MYSELF (Cross Timbers, 

BMI/Bnght Like The Sun. BMI/T ore runner, BMI/Palm 

Island. BMI) 

14 I'M NOT STRONG ENOUGH TO SAY NO <2omba, 
ASCAP) WBM 

IT IN PICTURES (BMG. A5CAP/Cartors-BMG. BMI) 
WBHW 

41 I THINK ABOUT IT ALL THE TIME (New Oon, 
ASCAP/New Hayes. ASCAP.Irving, BMI) WBM 

60 IT MATTERS TO ME (Starstruck Writers Group, 
ASCAP/Mark D. 45 CAP. '"New Haven, BMI/Music Hill. 
BMI) 

35 IT'S NOT THE END OF THE WORLD (Sony Tree, 
BMI/TBrilee. BMI/0-Tex, BM(/Sony Doss Keys. ASCAP) 
HL 

11 I WANNA GO TOO FAR (Cateers-BMG. BMI/Doo 

layng. BML/lnnng, BMI/Coiter Bay. BMI) WBM/HL 
20 I WILL ALWAYS LOVE YOU (VnNet Apple. BMI) WBM 
59 KNOCK. KNOCK (WBM, SESAC/Extra Innings, 
SESAC/Wamer-Tamertane, BMI/Jeff Stevens. BMI) 
WBM 

30 LETS GO TO VEGAS (Al Over Town. BMI/Sony Tree, 
BMI) WBM/HL 

23 LIFE GETS AWAY (Blackened. BMI.'lruirg. BMI/EMI 
Blackwood, BMI/Betttlehem, BMI) WBM/HL 

15 LIFE GOES ON (Howlin Hits, ASCAP/Square West, 
ASCAP/Kicking Bird, BMI/Thomariawk, BMl/Careers- 
BMG. BMI/Breaker Maker, BMI) WBM/HL 

71 LIKE THERE AIN'T NO YESTERDAY [Rick Hall. 



ASCAP/Watertown, ASCAP/Tame. BMI) 
66 LISTEHIN' TO THE RADIO (Starstruck Angel. BMI/EMI 

Blackwood, BMI) HL 
27 LOVE LESSONS (Saddle Tan. BMI/Acutl-Rose. 

BMI/Hcwrtt. ASCAP) WBM 
3 NO MAN'S LAND (All Over Town. BMI/Sony Tree. 

BMI/New Wolf, BM I/Love This Town. ASCAP/David 

Aaron, ASCAP) WBM/HL 
45 NOT ENOUGH HOURS IN THE NIGHT (Sony Cross 

Keys. ASCAP/Kim Williams, ASCAP/0-Tex, BMI/Hrt 

Street BMI) HL 
34 NOTHING (Coal Dost West BMI/Wimer -Tamerlane. 

BMI/Songs Of PoryGram. BMlSeven Angels. BMI) HL/W8M 
70 NO YESTERDAY (Magnasong. BMI/Red Ouill. 

BMI.Anr* Green Eyes. BMI/EMI lower Street. BMl/Lit- 

tle Cayman. BMI/EMI Blackwood BMI) 
30 ONE BOX ONE GIRL (EMI Blackwood. BMI/Mark Alan 

Springer. BMI) HL 
41 ONE EMOTION (Blackened. BMiyirvmg. BMI) WBM 

49 ON MY OWN (Hew Hidden Valley. ASCAP/Carole Bayer 
Sager, BMI) WBM 

32 REBECCA LYNN (MCA. ASCAP/Acufi-Rose, BMI) WBrV/H, 
63 RING ON HER FINGER. TIME ON HER HANDS (Sony 

Tree. BMI/Egypt Hollow. BMI/My Choy. BMI/Copyngtrt 

Management, ASCAP) 
44 RUB-A-DUBBIN' (Goodman Walker. BMI/Beckaroo. 

BMl/Snoot Straight, ASCAP) WBM 
5 SAFE IN THE ARMS OF LOVE (Irving. BMI/Fortunate 

Moon, BMI/La Rue Two. BMWanesvutle BMI) W8M 
53 SAVE THIS ONE FOR ME (EMI April, ASCAP/lrJes 0* 

March. ASCAP/Starstrucfc Writers Group. ASCAP/Mark 

D. ASCAP) HI 

50 SHE AIN'T YOUR ORDINARY GIRL (Su2i Joe. BMI/My 
Spirt. BMI) WBM 



57 SHE SAID YES (BMG, ASCAP/Sony Tree. BMI) HL 
7 SHE'S EVERY WOMAN (BMG. ASCAP/Maior Bob. 

ASCAP) WBM/HL 
59 SMOKE IN HER EYES (Careers-BMG BMI/Hugh 

Prestwood, BMI) 
12 SOMETIMES SHE FORGETS (WB ASCAP) WBM 
10 TALL. TALL TREES TTno. BMfFort Knm. BMI) W8WM 
22 TEQUILA TALKIN' (Hidden Planet. BMI/Ensign, 

BMI/Great Cumberland. BMI) WBM/HL 
19 THAT'S AS CLOSE AS I'LL GET TO LOVING YOU 

(Mclames. BMI/1 R S BML'Buele. BML'lrwig. BMl'Ajmo. 

ASCAP/Tikki Merm ASCAP/Siren. SABAM) WBM 
40 (THIS THING CALLED) WANTIN' AND HAVIN' IT ALL 

(WB. ASCAP/Samosonian. ASCAP/Avalon Way. ASCAP) WBM 
91 THOSE WORDS WE SAID (Mighty Nice. BMI/Wart No 

More, BMI/Blue Water. BMI/PotyGram Intl. ASCAP) HI 
97 THE TROUBLE WITH LOVE (Musk Corp 01 Amend, 

8Ml$arm* fhvw. BMl/Biei(ci.wd, BMllicket to Rid* Bw i i-i 
26 TROUBLE (Bro N Sis. BMl/Keith Sykes. BMI) 
51 WHAT I MEANT TO SAY (Sony Tree. BMI/Don Cook, 

BMI/Katy's Rainbow. BMI/Sony Cross Keys, 

ASCAP/UII Village. ASCAP) 
37 WHEN A WOMAN LOVES A MAN (Major Bob. 

ASCAP/Sony Tree. BMI, 'True South. BMI) WBM/HL 
49 WHEN BOY MEETS GIRL (Great Cumberland. 

BMl/Diamond Struck. BMI/Sony Tree. BMI) WBM 
99 WHEN HE WAS MY AGE (Acufl-Rose. BMI/Laci Mor- 
gan, BMI/Collms Court. ASCAP) 
9 WHISKEY UNDER THE BRIDGE (Sony Tree. BMI/Don 

Cook. BMt/Buflato Prairie, H Ml, •'Show billy BMI) HL 
S WHO HEEDS YOU BABY (Lon James. BMIAinda Cobb 

BMvThats A Smash, BMlSony Cross Keys, ASCAP) HL 
16 THE WOMAN IN ME (HEEDS THE MAN IN YOU) 

(loon Echo. 6M(/7omba. ASCAP) WBM 
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MANDINGO DIBUJA UN BESO 
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ALEJANDRO FERNANDEZ ♦ COMO QUIEN PIERDE UNA ESTRELLA 
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TROPICAL/SALSA REGIONAL MEXICAN 



i<J STATIONS 



1 CRISTIAN . t > 

VUELVEME A QUERER 

2 RICKY MARTIN SON'Y 

TE EXTRANO. TE OLVIDO. 

3 LUIS MIGUEL wi» m una 

4 GLORIA ESTEFAN EPIOSONV 

5 JULIO IGLESIAS SONY 

6 PIMPINELA i- uvi 

7 MARTA SANCHEZ polvgram 
S ENRIQUE IGLESIAS 

9 JOSE JOSE AWiOiA'BMG 

10 ROCIO DURCAL :-i 

COMO HAN PASADO LOS. 

1 1 CARLOS VIVES poltgham 
LATINO PA MAYTE 

12 JON SECADA ft SHANICE 
HOUYWOOOCMI LATIN SI... 

13 EDNITA NAZARIO EH LAtih 

14 THALIA Emuatin 

15 THE BARRIO BOYZZ SEK-mi 



21 STATIONS 



1 MANNY MANUEL 

za-soNY Si UNA VEZ 

2 GIRO SOfSONY 
SI TU SUPIERAS 

3 GLORIA ESTEFAN -n.:,..'.. 
ABRIENDO PUERTAS 

4 REY RUIZ SONY 

EL REY DEL MUNDO 

5 ZAFRA NEGRA 
SUFRIENDO POR ELLA 

6 CRISTIAN • . v r. . 
VUELVEME A QUERER 

7 TITO GOMEZ u t- 
DEJALA 2 ND PARTE 

8 LUIS MIGUEL ALA LATINA 
SI NOS DEJAN 

9 JERRY RIVERA SONY 
AHORA QUE ESTOY SOLO 

10 TITO ROJASmp 
LLORARE 

11 MARC ANTHONY ■•■ 
NO/SONY NAD IE COMO ELLA 

12 CARLOS VIVES POiYGRAM 
LATINO PA MAYTE 

13 TITO NIEVES -MWSONY 

NO ME VUElVO A ENAMORAR 

14 RICKY MARTIN SONY 

TE EXTRANO, TE OLVIDO ... 

15 MARC ANTHONY r it 
NO/SONY SEME SIGUE 



S7 STAT flNS 



1 LOS TIGRES DEL NORTE 

fONOviSA GOLPES EN EL 

2 PETE ASTUDILLO EMi LATIN 
COMO TE EXTRANO 

3 LUIS MIGUEL WEA LATiNA 
SI NOS DEJAN 

4 SELENA I V LATIN 
TECHNO CUMBIA 

5 M A. SOLIS Y LOS BUKIS 
FONOVrSA EQUIVOCADO 

6 MAZZ EMI LATIN 
ESTUPIDO ROMANTICO 

7 ENRIQUE IGLESIAS ■ 
VISA SI TU TE VAS 

B SELENA H 

TU SOLO TU 
9 LOS REHENES 1 ■ - 

ME PIDES TU LIBERTAD 

10 DAVID LEE GARZA '.' 
TONTA 

11 MOJADO - • ■'■ 

TU PIERDES MAS 

12 GLORIA ESTEFAN 

13 JOSE MANUEL FIGUEROA 

14 JUAN GABRIEL ■ 



Artists & Music 



Brazil's Free Jazz Festival Pairs Stars 



Uelia, stevie bedazzle 

Brazil: The 10th installment of the 
Free .Jazz Festival in Sao Paulo, Brazil, 
witnessed two historical encounters: 
Brazilian singer/songwriter luminary 
Caetano Veloso singing with salsa 
diva Celia Cruz and Veloso's gifted 
Bahian counterpart Gilberto Gil doing 
likewise with the inimitable Stevie 
Wonder. 

Both artistic meetings mesmerized 
concertgoers. What's more. Wonder 
said during his performance with Gil 
that he would cut a Portuguese-lan- 
guage album in 1996 with Brazilian 
composers and musicians. 

"I'm sure that lots of Brazilians 
would love to try to write lyrics as 
beautiful as your melodies," said Gil 
upon hearing Wonder's announcement. 

That the festival's two most success- 
ful nights featured Cruz and Wonder 
underlined the event's musical shift 
away from jazz, 

"We felt we should broaden the lim- 
its of the festival to receive different 
kinds of audiences," said Sylvia Gar- 
denberg, partner of festival promoter 
Dueto Promo^coes. "Nowadays, the 
'classic' jazz nights are the hardest to 
sell." 

Indeed, the Free Jazz lineup this 
year sported a smorgasbord of jazz and 
K&B acts, including Rachel le Ferrell 
and George Duke, Roy Hargrove, 
Harry Connick Jr., Branford 
Marsalis, Brand New Heavies, and 
Sounds Of Blackness. 



Notas 




by John Lannert 



The Free Jazz events were offered 
Oct 17-24 in Sao Paulo, Rio de Janeiro, 
and Porto Alegre, Brazil. Gardenberg 
confirmed that the festival will go 
national next year. 

Both Veloso and Gil were nearly rev- 
erential when introducing their guest 
stars. "On this stage, I'm only part of 
the welcoming committee for Celia 
Cruz in Brazil," said PoIyGram's 
Veloso, who later sang two standards 
with the RMM/Sony icon: "Mi Croco- 
dilo Verde" and "Guantanamera." 

Backed by the Tito Puente Orches- 
tra, Cruz — now creeping close to 80 — 
spiked her two-hour set Oct. 17 with 
several trademark cries of "azzuu- 
caaa!" "Usted AbusoY' her late '70s 
Spanish-language hit, a take on "Voce 
Abusou," conquered the cheering 
throng while demonstrating that Afro- 
Caribbean sounds haw room to grow 
in Brazil. 

Warner's famed singer/songwriter 
Gil maintained the same air of solemn 
admiration as Veloso. "My concert is 
just an appetizer for the main attrac- 



tion," said Gil before performing a set 
of his evergreens that gave way to 
Wonder's nearly three-hour show. The 
concert took place Oct. 22 in Sao 
Paulo. 

During his rendition of "Ribbon In 
The Sky," the Motown megastar fol- 
lowed Cruz's lead by playing crowd- 
pleasing segments of "Voce Abusou" 
and "The Girl From Ipanema." 

Wonder later called his "longtime 
friend" Gil on stage, and they sang a 
song that Gil had recorded, "The 
Secret Life Of Plants." At the end of 
the show, after running through a 
string of '60s and '70s hits with the 
audience singing along. Wonder again 
asked Gil to join him for a spirited ver- 
sion of Wonder's hit "I Just Called To 
Say I Love You." 

McA APPOINTS KOLM: In a move 
to further expand its presence in Latin 
America, MCA has tapped indie veter- 
an Walter Kolm as managing director 
of MCA Argentina. Kolm most recent- 
ly was president of Main Records. 
Kolm's position takes effect Jan. 1. 
MCA is expected to name a managing 
director for Mexico wry soon. 

BoWS IN ARGENTINA: Two major 
companies have just set up shop in 
Buenos Aires: Hard Rock Cafe and 
Handelman. Hard Rock's 260-seat out- 
let opened in October to a flurry of 
record -company showcases and long 
(Continued on next page) 
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Yo Te VoyAAmar 



fle-edicion del multl-platlno 
"II" con 4 terras en espanol 

"Yo te voy a amar" 
"No dejemos que muera el amor" 
"Yesterday" 
"Me rindo ante ti" 
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After the huge success of their 
english album II, selling in 
excess of 12 million units worldwide. 

Boyz II Men release II with 
Spanish versions of classics such as 

'Water runs dry" 
(no dejemos que muera el amor), 
"I'll make love to you" 
(Yo te voy a amor) 
This album proves that there are no 
boundaries when it comes to music. 
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* * * Greatest Gainer/No. 1 ★ * ★ 








SELENA EMI LATStfElf! U123/BU LATIN 15 week 


i W 1 DREAMING OF YOU 


2 


i 


: 


LUIS MIGUEt WEA LATINA 11212 


El CONCIERIO 


1 


3 


5 


GLORIA ESTEFAN EPIC 672S-VSONV 


ABRIENDO PUERTAS 


CD 


4 


84 


SELENA A EMI LATIN 2&9j: ijIB 


AMOR PROHIBIOO 


s 


5 


31 


GIPSY KINGS NONESUCH 793WAG 


THE BEST OF GIPSY KINGS 


( 


6 


18 


JULIO IGLESIAS soNreiwa 


LA CARRETERA 


7 


7 


3 


JON SECAOA SB-: J546fl/£Mi iatin 


AMOR 


8 


8 


7 


MAZE fm< latin 1.* M 


SOLO PARA Tl 


9 


9 


17 


VARIOUS ARTISTS ar>ola 29136SMC 


MACARENA MIX 


(10) 


11 


44 


SELENA EMI LATIN 30907 


12 SUPER EXITOS 


11 


10 


62 


LUIS MIGUEL A wea latiha 9723J 


SEGUNDO ROMANCE 


12 


13 


6 


RICKY MARTIN Sony 81651 


A MED 0 V VIR 


QD 


16 


102 


SELENA • EMI LATIN 42770 


LIVE! 


M 


12 


12 


CARLOS VIVES polygram latino 52b i-j-.BB 


LA TIERRA DEL OLVIDO 


IS 


14 


1 


GILBERTO SANTA ROSA sony s:si7 EN VIVO DESDE EL CARNEGIE HALL 


16 


20 


97 


SELENA • EMI LATIN 42635 


ENTRE A Ml MUNDO 


17 


18 


123 


LUIS MIGUEL A wea latina 76805 


ROMANCE 


18 


15 


123 


GLORIA ESTEFAN A EP<C 53807,'sony 


Ml TIERRA 


18 


21 


27 


LOS TIGRES DEL NORTE fonovisa 6030 


EL EJEMPLO 


© 


23 


7 


THALIA EMI LATI4N 35217 


EN EXTASIS 








★ * ★ Hot Shot Debut ★ ★ * 


f5Tl 


NEW* 


ANA GABRIEL SONY 81678 


HOYAS DE DOS SIGLOS 


22 


19 


22 


INTOCABLE Emi latin 32632 


OTRO MUNDO 




27 


12 


BAN DA MACHOS fonovisa 6034 


Ml CHICA IDEAL 


® 


42 


2 


LOS TUCANES DE TIJUANA aiajw 3497MM lattn 


14 TUCANAZDS BEN PESACOS 


25 


22 


3 


VARIOUS ARTISTS max ai6?QSONY 


TDANO MIX 


26 


li 


27 


MANA WEA LATINA war* CUANDO LOS ANGELES LLORAN 


© 


29 


24 


M. A. SOUS Y LOS BUKIS • fonovisa ososfl POR AMOR A Ml PUEBLO 


28 


17 


3 


ZAFRA NEGRA ittt 349500*1 latin 


VAMOAL MAM BON 


28 


25 


15 


JUAN GABRIEL Ai-': )LA .-i-.k: , hm:; 


EL MEXICO QUE SE NOS FUE 


30 


28 


17 


JUAN LUIS GUERRA 440 WREN 2941&BMG 


GRANGES EXITOS 


© 


34 


31 


SELENA Y C RAGE. LA BELTRAN emi latin 32639 LAS REINAS DEL PUEBLO 


32 


31 


22 


MARC ANTHONY SOHO LATINO * 1 M2rS0WrM 


TODO A SU TIEMPO 


33 


20 


14 


LOS HERMANOS ROSARK) mkln oi wto-wmi latino LOS DUENOS DEL SWING 


34 


30 


123 


SOUNDTRACK f LEKTRA 96124Q/EEG 


THE MAMBO KINGS 


35 


32 


3 


DAVID LEE GARZA Y LOS MUSICALES fm latin 12899 Al GO DlFERENTE 


38 


37 


35 


LA MAFIA soNYb- cUB 


EXITOS EN VIVO 


37 


35 


11 


KINITO MENDEZ jAN 35164/EMI LATIN 


EL HOMBRE MERENGUE 


© 


44 


123 


MANA • WEA LATINA 90818 


DONDE JUGARAN LOS NINOS 


39 


39 


23 


VICENTE FERNANDEZ jNYUii.t, 


AUNQUE ME DUELA EL ALMA 


to 


36 


22 


LOS PALOMINOS sony 81567 


r - .-;r 


41 


40 


123 


LINDA RONSTADT A ElEktra 6076S/EEG 


CANCIONES OE Ml PADRE 


42 


38 


78 


CARLOS VIVES polygram lading 5ia -- ™ 


CLASICOS DE LA PROVINCIA 


4] 


33 


4 


CACHAO c h l st- 1 n t mow-pic *>n::^yjm 


MASTER SESSIONS VOLUME II 


44 


45 


57 


INDIA SOHO LATINOB1373/50NY 


DICEN QUE SOY 


45 


48 


5 


MANNY MANUEL MLHINGAZO B14&3/SONV 


RFY OF CORA70NFS 


© 


NEW ► 


LOS RIELEROS DEL NORTE fonovisa eo33 


TENDRE QUE COMPARTIR 


47 


■16 


18 


JERRY RIVERA sony 81583 


MAGIA 


48 


41 


38 


BRONCO FCNOV 5A eC29 


ROMPIENDO BARRERAS 


© 


RE-ENTRY 


GIPSY KINGS A ElEKTRA 60M5itEG 


GIPSY KINGS 


© 


RE-ENTRY 


JULIO IGLESIAS A' sony 38640 


JULIO 






POP 


TROPICAL/SALSA 


REGIONAL MEXICAN 
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1 SELENA EMI LAWEMrtMl LATIN 
DREAMING OF YOU 

2 LUIS MIGUEL wfaiat.ma 
EL CONCIERTO 

3 GIPSY KINGS nonesucwac 
THE BEST OF GIPSY KINGS 

4 JULIO IGLESIAS SONY 
LA CARRETERA 

5 JON SECADA SBKjtMl LATIN 
AMOR 

6 VARIOUS ARTISTS 
AROLA-BMG MACARENA MIX 

7 LUIS MIGUEL wea latina 
SEGUNDO ROMANCE 

S RICKY MARTIN SONY 

A MEDIO VIVIR 
9 LUIS MIGUEL WEA LATINA 

ROMANCE 

10 THALIA EMi LATIN EN EXTASIS 

11 MANA WEA LATINA 
CUANDO LOS ANGELES 
LLORAN 

12 M. A SOUS Y LOS BUKIS f ON> 
vw POR AMOR A Ml PULBLO 

13 MANA WEA LATINA DONDE 
JUGARAN LOS NINOS 

14 CARLOS VIVES POLYGRAM IATNQ 
CLASICOS DE LA PROVINCIA 

15 GIPSY KINGS fiEKTWEEG 
GIPSY KINGS 



1 GLORIA ESTEFAN LPiCSONY 
ABRIENDO PUERTAS 

2 CARLOS VIVES POLYGRAM LATI- 
NO LA TIERRA DEL OLVIDO 

3 GILBERTO SANTA ROSA 
SONY EN VIVO DESDE EL . . . 

4 GLORIA ESTEFAN EPIO50NY 
Ml TIERRA 

5 ZAFRA NEGRA SU'EM LATIN 
VAMO AL MAMBO" 

6 JUAN LUIS GUERRA 440 
KAHENiBMG GRANDES EXITOS 

7 MARC ANTHONY SOHO LAT(- 
NCVSONY TODO A SU TIEMPO 

8 LOS HERMANOS ROSARIO 
KARElWOLYGRAM LATINO 
LOS DUENOS DEL SWING 

9 SOUNDTRACK ELEKTRAJEEG 
THE MAMBO KINGS 

10 KINITO MENDEZ J&NtM LATIN 
EL HOMBRE MERENGUE 

1 1 CACHflOOiSCOil MOOJVEFCSJNY 
MASTER SESSIONS VOLUME II 

12 INDIA SOHO LATINO/SONY 
DICEN QUE SOY 

13 MANNY MANLCLMSfMMQ 
SONYRtY DE CCRAZONES 

14 JERRY RIVERA SONY MAGIA 

15 ALBITA vHfUTNl \*:ZNIF&&** 
NOSEPARECEANADA 



1 SELENA EMI LATIN 
AMOR PROHIBIDO 

2 MAZZ FMI LATIN SOLO PARA Tl 

3 SELENA EMI LATIN 
12 SUPER EXITOS 

4 SELENA EMI LATIN LIVE! 

5 SELENA EMI LATIN 
ENTRE A Ml MUNDO 

6 LOS TIGRES DEL NORTE 
FONOVISA EL EJEMPLO 

7 ANA GABRIEL SONY 
HOYAS DE DOS SIGLOS 

8 INTOCABLE EMi LATIN 
OTRO MUNDO 

9 BAN DA MACHOS FONOu SA 
Ml CHICA IDEAL 

10 LOS TUCANES DE TIJUANA 
ALACRANvtMl LATIN 14 
TUCANAZOS BIEN PESADOS 

11 VARIOUS ARTISTS 
MAX/SONY TEJANO MIX 

12 JUAN GABRIEL AR-3UVBMG 
EL MEXICO QUE SE NOS FUE 

13 SELENA Y GRAOELA BELTRAN 
EM LAW LAS RELNAS DEL PUEBLO 

14 DAVID LEE GARZA Y LOS 
MUSICALES EMi LATIN 
ALGO DlFERENTE 

15 LA MAFIA SONY 
EXITOS EN VIVO 



CZ) Albums witti the greatest sales gains this week. * Recording Industry Assn. Of America (RIAA) certifi- 
cation (or sales ol 500,000 units a RIAA certification tor Mies of 1 million units. Greatest Gamer shows 
chart's largest unit increase. ■ indicates past and present Heatseeher titles, c 1995. Billboard/BPI 
Communications and SoundScan, Inc. 



LATIN NOTAS 

(Continued from preceding page) 

queues of eager customers, and U.S. 
rackjobber Handelman has opened a 
store at a shopping mall in Buenos 
Aires. Six months ago, Handelman 
opened for business in Brazil. 

EiMM AC COUNTERATTACKS: 
Mexican publishing trade group 
EMMAC has countersued Mexican 
performance society SACM for alleged 
violations of the country's copyright 
law. Earlier this year, SACM sued 
dozens of publishers belonging to 
EMMAC for the exclusive right to col- 
lect author's mechanical and perfor- 
mance royalties (Billboard, Sept. 30). 
EM MAC's complaint called for SACM 
to respond to the suit by the end of last 
week. Stay tuned for details. 

STATESIDE BRIEFS: Former radio 
PD Raul Lope/. Bastidas is now pro- 
ducer/director of "Hecho En New 
York," a musical news magazine that 
airs on Telemundo's New York affiliate, 
Channel 47 . . . Spanish-language 
music video and entertainment pro- 
gram "El Mundo Latino" debuted in 
Los Angeles Oct. 13 on Telemundo 
affiliate KVEA-TV The show is pro- 
duced and syndicated by Tejano Syn- 
dications in 11 markets . . . After a two- 
month investigation by the Association 
Of Latin American Record Manufac- 
turers, the Los Angeles Felice Depart- 



LATIN TRACKS A-Z 

TITLE (Publisher - Licensing Ort > Sheet Music Dist 

2 ABRIENDO PUERTAS (FIPP, SMI) 

23 ANTES DE HUE TE VAYAS (Mas Lata. SESACI 

28 ARENA Y SOL (Copyright Control) 

12 BAILA MORENA HM Musk. ASCAP/RsIb Musk. 
ASCAP) 

25 CANCION 117 (BMG Sones. ASCAP) 

34 COHOHANPASAOOLOSAHOSam.ASCAP/RsIs, 

ASCAP) 

39 COMO QUIEN PIERDE UNA ESTRELLA (Uni Mi <.„■., 
ASCAP) 

7 COMO TE EXTRANO (A Q III Music. BMt/EMI 
Blackwood SMI/Peace Rock. BMI) 

37 DIBUJA UN BESO (Vanoer. ASCAP) 

35 ELLA (Peer Int l., BMI) 

3 EQUtWCADO (Mas Latm. SESAQ 

31 ERES Ml Vf ROAD ftOU'RE MY EVERYTHING) 
(Intarsong USA.. ASCAP) 

11 ESTUPIOO ROMANIICO (Peace Rock BMI/Lone 

Iguana. BMll 
22 EXPULSAOO DEL PARAISO CVandn. ASCAP) 
6 GOLPES EN EL CORAZON (Tigres Oel Norte E M . 

NO 

36 HUNDIDO EH UN RINCON (Copyngm Control) 
27 LA LLAMA (Manben. ASCAP) 

30 LA MENTIRA (Copyngfit Control) 

18 LLORA CORAZON ! Copy -girt Control) 

15 ME PIDES TU UBERTAD (Edimonsa. ASCAP) 
33 NO ME HAG AS MENOS (Zomba Golden Sands. 

ASCAP) 

32 NO PUEOO ACOSTUMBRARME A ESTAR SIN Tl 

(Copyright Control) 
14 PA MATTE (Cooynehl Control) 

38 PARA QUE QUIERO UN CORAZON (BMG Songs. 
ASCAP) 

29 PASE LO QUE PASE (Firstper Musk. ASCAP) 

40 PERDONAME (Copyright Control) 
10 PIEL MORENA (FIPP. BMI) 

26 QUE MAS QUI ERES (BMG Songs ASCAP) 

16 SERA MEJOR QUE TE VAVAS (Mas Utin, SESAC) 
1 SI NOS DEJAM (BMG Songs, ASCAP) 

17 SI TU SUPIERAS (Copy right Control) 
5 SI TU TE VAS {Fonovisa. SESAQ 

20 SI UNA VEZ (Peace Rock. BMI : Ml Blackwood. 
BMLfrv* Cartel, BMI) 

4 TECHNO CUMBIA (A Q III Music. BMI/EMI Blackwood. 
BMI/?eace Rock, BMI) 

9 TE EXTRANO. TE OLVIDO. TE AMO (Copyright 
Control) 

19 TONTA (Copynflht Control] 

21 TU PIERDES MAS (Copyright Control) 

13 TU SOLO TU (Peer MX, BMI) 

24 VELETA LOCA (Copynghl Controfl 

3 VUELVEME A QUCRER (Fonovisa. SESAQ 




Jewel Of A Star. Famed Sony Mexico 
recording artist Ana Gabriel performed 
a showcase Oct. 17 at Chapultepec 
Castle in Mexico to launch her latest 
album of Mexican classics, 'Joyas De 
Dos Siglos" (Jewels From Two Cen- 
turies). Shown, from left, at the post- 
showcase reception are Frank Welzer, 
president, Sony Music, Latin American 
region; Gabriel; and Wetzer's wife, 
Ann. 

ment launched a raid Oct 10 that net- 
ted 75,000 counterfeit Latin music cas- 
settes. Eight persons were arrested on 
felony charges at the pirate factory, 



where 20,000 illegal cassettes were 
being produced each week. 

ChART NOTES: Selena continues to 
sizzle at retail, and five of her six EMI 
Latin titles on The Billboard Latin 50 
gain bullets this week. "Dreaming Of 
You," which is back in the top 20 of The 
Billboard 200, drops this week from 18 
to 19. The titular hit track moves 26-23 
on the Hot 100. 

Though sales for his live record "El 
Concierto" are off 26% this week, 
WEA Latina superthrob Luis Miguel 
remains atop Hot Latin Tracks with 
"Si Nos Dejan." Meanwhile, Jos£ 
Manuel Figueroa, son of famed trou- 
badour Joan Sebastian, bows this 
week with "Expulsado Del Paraiso" 
(Fonovisa). 

Assistance m preparing thw column 
provided by Ettor Pakmo in Sao Paulo 
and Marcelo Femdndez Bitar in 
Buenos Aires. 
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TOP BLUES ALBUMS. 


THIS WEEK 


5 




Compiled from a national sample of retail store and rack sales swntiscm* 
reports collected, compiled, and provided by 1 1 i 1 1 1 1 

TITLE 

LABEL & NUMBER/DISTRIBUTING LABEL ARTIST 


1 


i 




* * NO. 1 * ★ 

FROM THE CRADLE A' ERIC CLAPTON 
DUCK/REPRISE 4S73.WVARNER BROS- 10 we** at No 1 


2 


2 


7 


HANDFUL OF BLUES ROBBEN FORD AND THE BLUE LINE 
BLUE THUMB 7004/GRP GB 


3 


« 


11 


SOME RAINY MORNING ROBERT CRAV 

MERCURY 526867 


4 


3 


10 


COVERTOCOVER rHE JEFF HEALEY BAND 
ARISTA 18770 


5 


5 


11 


BLUES JIMI HENDRIX 

MCA 1 1060 


CD 


1 


il 


CHILL OUT JOHN LEE HOOKER 

POINTBLANK fl0107/V!RGI.S 


CD 


NEW* 


TURN IT ON, TURN IT UP ROOMFUL OF BLUES 

BULLStTE BLUES I-jUV ! [- 


CD 


12 


11 


KEB' MO' KEB' MO' 
OKEH 57863/EPtC 


9 


11 


7 


STANDING ON THE BANK 1 A8 BENOI1 

JUSTICE 1203 


CD 


13 


11 


TEXAS SUGAR/5TRAT MAGIK CHRIS DUARTE GROUP 

SILVERTONE 4 1 546/JIVE BQ 


n 


9 


4 


BLUE STREAK LUTHER ALLISON 

ALLIGATOR 4FJ34 


12 


8 


5 


DEEP BLUE 25 YEARS OF BLUES ON ROUNDER RECORDS VARIOUS ARTISTS 

ROUNDFP 1 


13 


10 


7 


LIVE ALBERT COLLINS AND THE ICEBREAKERS 

POINTBLANK 406ba/VIRGIN 


14 


6 


11 


ESSENTIAL BLUES VARIOUS ARTISTS 
HOUSE OF BLUES 1 149 


15 


IS 


! 


BLUES OF THE MONTH CLUB JOE LOUIS WALKER 


TOP BEGGAE ALBUMS. 


i 


1 


16 


* * NO. 1 * * 

BOOMBASTIC SHAGGY 

virgin 40158* 16-rtf*salNo. 1 


2 


2 


15 


'TIL SHILOH BUJU BAN'ON 
LOOSE CANNON 5241I'!' ISLAND BS 


3 


3 


23 


NATURAL MYSTIC BOB MARLEY & THE WAILERS 
TUFF GONG 524 103VISLAND 


4 


5 


11 


SCENT OF ATTRACTION PATRA 

*.*>□ MUSIC 6/094' EH 


S 


4 


19 


TOUGHER THAN LOVE • DIANA KING 
WORK 64189- COLUMBIA EB 


6 


6 


16 


FREE LIKE WE WANT 2 B ZIGGY MARLEY AND THE MELODY MAKERS 

ELEKTRA 617027EEG 


7 


1 


13 


LYRICAL GANGSTA INI KAMOZE 
IAS1WLSI til ?64'fEG ""*J 


i 


e 


il 


THE STRUGGLE CONTINUES SUPER CAT 

COLUMBIA 64197' E@ 


CD 


n 


93 


BAD BOYS INNER CIRCLE 

PIG PFA1 9226] /AG 


c® 


10 


21 


REGGAE GOLD -95 VARIOUS ARTISTS 
VP 1429* 


n 


9 


28 


HERE COMES THE HOTSTEPPER INI KAMOZE 
COLUMBIA 67056* BB 


12 


12 


20 


A Ml SHABBA SHABBA RANKS 
EPIC 57801* 


OD 


13 


93 


PROMISES & LIES A UB40 
VIRGIN 8B229 


QD 


M 


25 


REAL TING MAD LION 

WEEDED 20O6VNERVOUS EB 


15 


15 


4 


BLESSED BEENIE MAN 

ISLAND JAMAICA 53995CVISLANO 


TOP WOBLD MUSIC ALBUMS . 


i 


1 


31 


Ttr A NO. 1 A * 

BEST OF GIPSY KINGS 
NONESUCH 7935B/AG 1 ! week- al No 1 


CD 


9 


■1 


CELTIC CHRISTMAS VARIOUS ARTISTS 
WINDHAM HILL 11178 


CD 


3 


36 


THE LION KING: RHYTHM OF THE PRIDE LANDS • 1 EBO M 

WALT OI5NEY 60871 


4 


2 


12 


CESARIA EVORA CESARIA EVORA 
NONESUCH '9379 AG "PJ 


5 


i 


50 


THE MASK AND MIRROR LOREENA MCKENNITT 

WARNER BROS 45420 flfl 


6 


1 


40 


THE LONG BLACK VEIL • THE CHIEFTAINS 

RCA 62702 


7 


i 


9 


CELTIC VOICES: WOMEN OF SONG VARIOUS ARTISTS 
NARADA 63921 


8 


1 


6 


CELTIC TWILIGHT 2 VARIOUS ARTISTS 
HEARTS OF SPACE 11106 


9 


1 


10 


THE BROTHERS MCMULLEN SOUNDTRACK 

ARISTA 18803 


CD 


10 


50 


ALEGRIA CIRQUE DU SOLEIL 

RCS 62701 


u 


11 


35 


CLANNAD THEMES CLAN NAD 

CELTIC HEARTBEAT/ATLANTIC «7 ' < ".'AG 


12 


12 


37 


CELTIC LEGACY: A GLOBAL CELTIC JOURNEY VARIOUS ARTISTS 
NARADA 63916 


13 


13 


53 


GIPSY KINGS A GIPSY KINGS 

ELEKTRA 60845'EEG 


14 


15 


9; 


LOVE l LIBERTE G! p SY KINGS 
ELEKTRA MUSICIAN 61S997EEG 


c® 


RE-EMTBT 


BANBA CLANNAD 

ATLANTIC B2503/AG 
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OMwre wtfi me pealest aim gains this meeh • Receding inOustry fesn Of America iHtAAJ cerWicalicn kx sales of 500.000 
units; • RIAA certification for mnb d 1 million units with each Addition* million indicated by a numeral Fallowing Ihe iytv'jol All 
album*, available on casaeHa and CO "Aye risk indcatts vinyl available Hmd-taiei past and present HHtseekers titles « 1995. 
Hi rer~ir-i,'FIPI Corn-run icahons and ScundScan, Inc. 





by Jim Macnie 



MLL ABOARD: For most mainstreamers, the general consensus regarding 
John Coltrane's late work is that the saxophonist's wild and woolly adventures 
are befuddling. Those with an ear for passionate innovation and sonic extrem- 
ity (who are often thought to be in the minority) are usually the only listeners 
applauding Trane's spiritually motivated derring-do. 

So how did "Stellar Regions," the Impulsel/GRP issue of newly found music 
from February 1967, get to No. 12 on the Top Jazz Albums chart? Either the 
entire minority whipped out its wallet to claim the 10 previously unreleased 
tracks or the general consensus is way, way off. The band on "Stellar Regions" 
is pianist Alice Coltrane (who recently found the tapes in her husband's 
archives), bassist Jimmy Garrison, and drummer Rashied Ali. 

In other Coltrane news, Rhino is set to release the vinyl version of its much 
ballyhooed boxed set "The Heavyweight Champion: The Complete Atlantic 
Recordings Of John Coltrane." The street date is Nov. 21 . Consisting of 12 LP's, 
of which 10 are exact replicas of the original records, the set will retail for $179. 
Some of jazz's most important music will be held on Ingram virgin vinyl. A 
softcover book of 36 pages will contain the notes. 

Only 3,000 copies of the set will be made on vinyl; that's about 500 copies less 
than the number of CDs "The Heavyweight Champion" has sold so far. But 
with the holiday season approaching, a jump in sales would not be shocking. 
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IG PICTURE: Eric Dolphy zealots also have new i.ianna from heaven. The 
Massachusetts-based GM label has just issued "Vintage Dolphy," which con- 
tains a previously unreleased live take of Gunther Schuller's "Variation On A 
Theme By Theionious Monk," a landmark of third-stream music (a confluence 
of classical and jazz). The setting is a 1962 show in Syracuse, N. Y. The release 
coincides with the arrival of several positive reviews for "Hidden In Plain View," 
bassist Jerome Harris' interpretation of Dolphy tunes on New World. Others 
have tried to negotiate the esteemed saxophonist's work in the past — Oliver 
Lake, notably — but few have fully understood the compositional pliability at 
the heart of Dolphy 's sound. Harris unquestioningly does. 

Those same zealots will be in heaven come Nov. 16. That's the street date of 
"Eric Dolphy: The Complete Prestige Recordings," a nine-disc boxed set that 
includes the alto saxist/bass clarinetist's work for the label. Besides the ses- 
sions done under his own name, tracks will be culled from Oliver Nelson and 
George Russell. The retail price is $140. 
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IORNS & HANDS: The World Saxophone Quartet augmented its reeds- 
only sound for a gig with three African drummers, Chief Bey, Mor Thiam. 
and Mar Gueye, at the Montreal Jazz Festival last July. The quartet has sub- 
sequently gone into the studio with the percussionists, recording a session for 
Canadian label .Justin Time. Arthur Blythe has departed the unit, and multi- 
reedist John Purcell sits in for the Justin Time record. A release is set for 
early 1996, with no title decided upon yet. 

The original WSQ foursome — David Murray, Oliver Lake, Hamiet Blui- 
ett, and Julius Hemphill — have the honor of creating the most modern of the 
95 tracks on the newly issued CD version of "Smithsonian Collection Of Clas- 
sic Jazz," distributed by Koch. It's the title cut from the quartet's riveting 1978 
Black Saint debut, "Steppin*. " 
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LARGEST DISTRIBUTOR 



OUR BLUES 
MEANS BUSINESS 




"qenuine houserockin' music'' 

For 2-t years, Alligator Records 
has released the finest quality 
blues and roots rock music with 
the label support to match. 




ALW37 
COREY HARRIS 
Between Midnight And Day 

Armed with only a National steel 
guitar and an expressive voice 
that belies his 26 years of age, 
COREY KARRIS summons the 
musical spirits of Delta legends 

like Son House and Big Joe 
Williams on his Alligator debut. 

Between Midnight And Day 
will delight acoustic blues lovers 
everywhere at a time when the 
phenomenal sales of the Robert 

Johnson boxed set and the 
emerging popularity of artists like 
Keb Mo (as well as the continuing 
popularity of Taj Mahal) indicates 
a burgeoning new audience 
for acoustic blues. 

I n Support Of Corey Harris 

• Full page, full color ads in living 
Blues mi Blues Seme, plus ads in 
Blues Access, Dirty Linen & Sing Out 

• Alligator publicity department 

placing national press 
and television stories 

• Posters and in-store play copies 

JUST RELEASED! 

Available from these fine 
independent distributors: 

Action • Associated 
Bayside* Big State* CRD 
DNA* MS* Old fogey* 
Passport • Record Depot 
Select-O-Hits • Silo • Tant 

Member of • 
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★ * NO. 1 * * 

MICHAEL W. SMITH 

REUNION 0106 lOwwksKNol I'LL LEAD YOU HOMF 


CD 


3 
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CECEWINANS sparrow 51 44 1 ALONE IN HIS PRESENCE 


3 


2 


21 


VARIOUS ARTISTS WORD 0604 MY UTMOST FOR HIS HIGHEST 


4 
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STEVEN CURTIS CHAPMAN sparrow 1489 ■ THE MUSIC OF CHRISTMAS 


5 


5 


10 


PETRA word 9624 BJ| NO DOUBT 


6 


8 


U 


VARIOUS ARTISTS 

sparrow i 44MH0R0ANT AMAZING GRACE: A COUNTRY SALUTE TO GOSPEL 


7 


t 


22 


JARS OF CLAY essential 5573/brentwood ■ JARS OF CLAY 


8 


10 


13 


RAY BOLTZ woro 41601 ■ THE CONCERT OF A LIFETIME 


9 


11 


76 


KIRK FRANKLIN AND THE FAMILY • 

GOSPO CENTRIC 721 1 9 CMORDANT Q KIRK FRANKLIN AND THE FAMILY 


10 


6 


34 


POINT OF GRACE word 5608 ■ THE WHOLE TRUTH 


11 


12 


61 


AMY GRANT A' MYRRH 6974/WORD HOUSE OF LOVE 


GD 


NE*H> 


THE Wl NANS QWEST 45888/WARNER BROS. HEART & SOUL 


13 


9 


11 


RON KENOLY imegri-' 3239; m SING OUT WITH ONE VOICE 


14 


13 


4 


KATHY TROCCOU reunion 01 10 ■ SOUNDS OF HEAVEN 


(S) 


13 


18 


YOLANDA ADAMS TRIBUTE 5921/DIADEM ■ MORE THAN A MELODY 


16 


lb 


9 


GEOFF MOORE it THE DISTANCE FOREFRONT 5l29OH0R0ANTpj)T HOME RUN 


02) 


27 


IS 


DONALD LAWRENCE i. TRI-CITY SINGERS 

SPARROW 1480yCHORDANT BIBLE STORIES 


18 


17 


67 


STEVEN CURTIS CHAPMAN • 

Sparrow ;s-m xohdani BS HEAVEN IN THE REAL WORLD 


19 


14 


65 


NEWSBOYS STARSONG 8814/CHORDANT pjl GOING PUBLIC 


20 


25 


153 


DC TALK A FOREFRONT 3002/CHORDANT FREE AT LAST 


3D 


23 


38 


NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE 

VERITY 43013 EH SHOW UP' 


22 


?2 


18 


HEZEKIAH WALKER' FELLOWSHIP CRUSADE CHOIR 

BENSON 4168 QB LI vt IN NEW YORK BY ANY MEANS \ECESSARY 


23 


25 


2 


VARIOUS ARTISTS 

BRENTWOOD 5342 AMt. n ILft b r AVUKI 1 1 rKAIbt & WUKinir VUL. 1 


24 


16 
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MICHAEL SWEET BENSON84175 REAL 
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ANOINTED woro 67051 CALL 


(2D 


35 


3 


JOHN BERRY capitol nashville 32663 O HOLY NIGHT 


(2D 


NEW> 


PAUL WILBUR HOSAHNAOS6327INTEGRITY SHALOM JERUSALEM 


(2D 


32 


107 


CARMAN • SPARROW 1387A3HORDANT DJTJ THE STANDARD 


29 


2; 


5 


LARNELLE HARRIS BENSON 84195 UNBELIEVABLE LOVE 


30 


18 


8 


SUSAN ASHTON 

sparrow 51 522 SUSAN ASHTON SO rAR THE BEST OF SUSAN ASHTON: VOLUME ONE 


31 


30 
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SHIRLEY CAESAR WORO3602 SHIRLEY CAESAR LIVE . . . HE WILL COME 


02) 


36 


11 


BIG TENT REVIVAL 

HWUtrN J j r UHt r mJ"Pi I i £{\*rnJnUnrt 1 DID 1 LI1 1 nLYIVML 


33 


28 
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MICHAEL W. SMITH • reunion O0S6WORD FIRST DECADE 1983-1993 
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RE-ENTRY 


HELEN BAYLOR WORD 66443 ■ THE LIVE EXPERIENCE 


35 
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OUT OF THE GREY SPARROW 1466 GRAVITY 


GD 


RE-ENTRY 


WES KING reunion 3720 COMMON CREED 


GD 


NEW> 


VARIOUS ARTISTS N SOUL 9927/oiamante NITRO PRAISE II 


GD 
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THE BROOKLYN TABERNACLE CHOIR 

WARNER ALLIANCE 45928 PRAISE HIM. ..LIVE! 
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CLAY CROSSE reunion 0104 TIME TO BELIEVE 
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RE-ENTRY 


RON KENOLY integrity 04*chordant LIFT HIM UP WITH RON KENOLY 
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by Deborah Evans Price 

PeTRA TRIBUTE: Star Song will release a Petra trib- 
ute album in February 1996. Among the acts paying 
homage to the musical legacy of Christian music's most 
enduring rock band are Newsboys, Audio Adrenaline, 
Sixpence None The Richer, Galactic Cowboys, and Jars 
Of Clay. Star Song president and the project's executive 
producer Darrell Harris lauds Petra as "one of the first 
Christian rock bands to achieve serious commercial suc- 
cess at both the radio and sales levels. They defined an era 
musically, then transcended it with amazing longevity." 

New GREENERY: I recently had a wonderful conver- 
sation with the late Keith Green's mother, and the good 
news for Green fans is that there's a new album available 
on Malibu, Calif.-based Sonrise Records titled "Keith 
Green Live: His Incredible Youth." The songs were record- 
ed during a concert at the University of New Mexico when 
Green was 18. (Green died in 1982 in a plane crash.) The 
album includes "War Games," "Stay On The Path," and 
"We're All In This Together." 

"He had a love affair with the world," Mrs. Green says. 
"On this collection you feel the joy, the enthusiasm, and 
the impact this young man made." 

On THE ROAD AGAIN: Myrrh's Amy Morriss and 
Star Song's Brian Barrett are currently on the 65-city 
I'm A Believer tour in support of Morriss' debut album of 



the same name, and Barrett's just-released sophomore set, 
"Nailed In Stone." Dates will involve radio, retail, and 
church participation in each market. The two artists will 
perform for donations (aka "love offerings" on the Chris- 
tian concert circuit) and donate a portion of the proceeds 
to the hosting church and radio station to aid the commu- 
nities. 

NeWS NOTES: Michael W. Smith and Kathy Troccoli 
performed for Pope John Paul IPs recent mass in Balti- 
more . . . Steven Curtis Chapman, Twila Paris, and 
Eddie DeGarmo are among those scheduled to appear 
Thursday (9) at a Nashville event sponsored by Benson 
Music Group and SESAC celebrating Dallas Holm's new 
release, "Face Of Mercy," and his 25th anniversary as a 
recording artist . . . ForeFront's Rebecca St. James is cur- 
rently on tour with labelmates and fellow Australians 
Serene & Pearl, a sister duo whose debut album, "Crazy 
Stories," was just released . . . "Release Backstage," a 
weekly, 30-minute show featuring Christian artists, pre- 
miered in October on the Faith and Values Channel. The 
show is produced by Royal Magazine Group, a division of 
Thomas Nelson Publishers, in conjunction with Release 
magazine . . . Amy Grant recently appeared as the musi- 
cal guest for "A World Transformed," a private summit in 
Colorado Springs, Colo., to discuss the end of the Cold War. 
Participants included George Bush, Mikhail Gorbachev, 
Margaret Thatcher, Francois Mitterand, and Canadi- 
an Prime Minister Brian Mulroney, as well as CEOs from 
100 companies around the world . . . Rugged Records' 
Bride invited retail and media people to skydive with the 
band celebrate the release of its new album, "Drop," by 
doing just that. However, weather conditions thwarted 
their attempted jump, and participants were happy to set- 
tle for a game of laser tag and a private concert by Bride 
and Paul Falzone. One label rep suggests that instead of 
"Splat," the next Bride album should be called "Tag." 




WEST ANGELES C06IC 



Bishop Charles E. Blake. Pastor 



PRESENTS: 



LIFT YOUR HANDS 

A NEW WORSHIP EXPERIENCE 



New name. New label. 

Just more saints in praise! 

COMPACT OISC & CASSETTE 

IhLSirjRES NATIONWIDE 



HtilAMmic 



AEC 




REPRINTS 

For reprints of advertisements or 
articles appearing in Billboard 
(minimum of 100) call Cindee Weiss 
212-536-5003 



42 



BILLBOARD NOVEMBER 1t. 1995 



Artists & Music 



Billboard. 




by Lisa Collins 

OuT OF THE SHADOWS: It was in 1986 that Chariene 
Bell made her recording debut with "Jesus Christ Is Com- 
ing Back" for an independent label based out of Detroit. 
But without national promotion, the project went unno- 
ticed and — for the most part — so did Chariene Bell, who 
is better known as Vanessa Bell-Armstrong's sister. 

It is a distinction she has not been able to shake since 
Bell -Armstrong rose to prominence on the gospel music 
scene a decade ago. Chariene — the oldest of the three Bell 
sisters who were local favorites in their hometown of 
Detroit while still teens — is ironically the last to release an 
album on a major label. Through a deal with Atlanta Inter- 
national Records last year, she was teamed with veteran 
producer/artist Rudolph Stansfield, who is also Aretha 
Franklin's musical director. 

The result of that collaboration, "Just Praise," released 
on Oct. 12, is being called one of AIR's best overall pro- 
duction pieces. That's according to VP Juandolyn Stokes, 
who says, "Early response has been phenomenal." Stokes 
believes it's due in part to the fact that "Charlene's about 
the only contralto soloist out there, and her music is sim- 
ple enough for any choir soloist to do." Also, she adds, "the 
collaboration was all we could have asked for. Rudolph real- 
ly pulled it out of her." 

Bell makes no bones of the fact that Stansfield took her 
to a new level. "When they played the final product back, 
nobody believed it was me," she says. "Even I couldn't 



believe it" 

Bell's own hopes are that "Just Praise" puts her back 
out there. She, however, realizes that she will never fully 
escape comparisons to her sister Vanessa, some of which 
have been quite favorable to her. 

"It's a matter of taste," Bell says. "It just depends on 
what people like. The fact is both of us haw our own unique 
styles. At church, they give me the lowest mike because I 
can really bail it out and I'm a 'no-frills,' just-straight- 
gospel singer. I'm not one for riffs and runs. I just sing 
under the anointing. However the Lord gives it to me is 
how I put it out there." 



H 



APPY DAYS: Sparrow is still celebrating CeCe 
Winans' entry on The Billboard 200 at No. 189. Sparrow 
president Bill Hearn says he couldn't be happier with the 
early response to Winans' first solo recording, particu- 
larly since the label's marketing campaign is just getting 
under way. Meanwhile, GospoCentric Records is gearing 
up for the Dec. 5 release of "The Full Gospel Baptist 
Church Mass Choir A New Thing." The album, which was 
recorded live at the second meeting of the Full Gospel IS:i|i- 
tist Church Fellowship in New Orleans in July, features 
Daryl Coley, Kirk Franklin, Ann Nesby, BeBe Winans, 
and Bishop Paul S. Morton. 

BrIEFLY: Albertina Walker's live recording for her 
fifth Benson Records release is slated for Monday, Nov. 13 
in Chicago, at her home church, the West Point Mission- 
ary Baptist Church. Guests include Milton Branson's 
Thompson Community Choir. The album is being slat- 
ed for release in January. In related news, Benson recent- 
ly announced the appointment (effective Oct. 16) of Earl 
Sellers to the newly created post of VP of gospel mar- 
keting. 




Just In Time For The Holidays! 
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Dottie Peoples - "Christinas with Dottie" 
„, . AIR 10217 

PCS 



Rev. Ernesl Davis, Jr.'i 
WILMINGTON CHESTER MASS CHOIR 
"LIVE-leaturlng: He Shepherds Me" 
AIR 10213 
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★ ★ No. 1 * * 

WILLIAM BECTON t FRIENDS 

WEB9I45.1NTERS0UN0IH 9*ttkiatfw I BROKEN 


CD 
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19 


DONALD LAWRENCE I THE TRI-CITY SINGERS 

CRYSTAL ROSE 51480/SPARROW BIBLE STORIES 


CD 


NEW»> 


THE WINANS QWEST 45888/warner BROS. HEART & SOUL 


CD 
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7 


EDDIE JAMES I THE PHOENIX MASS CHOIR fresh wine 00] HIGHER 
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2 


121 


KIRK FRANKLIN AND THE FAMILY • 

GOS°0 centric 21 :ci BE KIRK FRANKLIN AND THE FAMILY 
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3 
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CECE WINANS SPARROW 51441 ALONE IN HIS PRESENCE 


CD 
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KENNY ELDRIDGE 8. THE JESUS CELEBRATION MASS CHOIR 

BORN AGAIN 10O8 LXCIltD 
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39 


THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE 

VERITY 43010 CB SHOW UP! 
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19 


THE CANTON SPIRITUALS blackberry 1610/malaco LIVE IN MEMPHIS II 
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MONTEL THOMAS 8, THE NEW YORK SOUL WINNERS 

vectron 2 1 78 SEALED BY THE HOLY GHOST 
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REV. MILTON BRUNSON AND THE THOMPSON COMMUNITY SINGERS 

WORD 67303/EP1C SHOUT 
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i? 


61 


HELEN BAYLOR word 6644jepic a THE UVE EXPERIENCE 
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15 


55 


DOTTIE PEOPLES ATLANTA INTL 10200 ON TIME GOD 


14 


12 


14 


SHIRLEY CAESAR 

word 67301/epic SHIRLEY CAESAR LIVE. ..HE WILL COME 
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CARLTON PEARSON warner alliance 4189 LIVE AT AZUSA 


16 


11 
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HE2EKIAH WALKER/FELLOWSHIP CRUSADE CHOIR 

BENSON 4IG8B 1 IVF IN NEW YORK BY ANY MEANS... 


17 


20 


23 


TRI-STATE MASS CHOIR III parm>I5C7011,T(SCOT WORTHY 


18 
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JAMES HALL AND WORSHIP It PRAISE 

INTERSOUNO 9163 KING OF GLORY 


19 


10 


u 


YOLANDA ADAMS tribute 3592 ■ MORE THAN A MELODY 


20 


14 
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GMWA WOMEN OF WORSHIP 

ALtHU INI L MUSKjIYSCUI JOUtVnlLANIA INI L II 5UUn IINlt. 


21 


22 
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THE CANTON SPIRITUALS BLACKBERRY 160CVMALACO LIVE IN MEMPHIS 
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27 
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ANOINTED word 67051/EPIC THE CALL 


23 


18 


11 


VANESSA BELL ARMSTRONG verity 43011 THE SECRET IS OUT 


24 


20 


16 


MICHAEL FLETCHER SOUND OF gospel 216 HIGHEST PRAISE 
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29 


23 


MIGHTY CLOUDS OF JOY intersound 9147 POWER 


26 


36 
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YOLANDA ADAMS tribute 3937 SAVE THE WORLD 
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28 


73 


HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR 

»cmcau irairvi 1 IM ATI AMTA AT UnPFHDII^r fYTI 1 Ff-F 
BtNSON 10y//Uil LIVL UN M 1 USn 1 M rtl NIUKLnUUSt LULLCut 


28 


23 


49 


BEBE & CECE WINANS Capitol 28216 RELATIONSHIPS 
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DOROTHY NORWOOD malaco 4476 SHAKE THE DEVIL OFF 


30 


38 


19 


NORTH EAST OHIO MASS CHOIR REDEMPTION 75001 NO FAILURE 


31 
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MISSISSIPPI MASS CHOIR malaco 6013 IT REMAINS TO BE SEEN 


32 
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11 


GEORGIA MASS CHOIR savoy 711 7/malaco LORD TAKE ME THROUGH 


33 


39 


19 


THE JACKSON SOUTH ERNAIRES malaco 4472 THE WORD IN SONG 


34 


32 
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L.A. MASS CHOIR CGH161 UNCONDITIONAL LOVE 


35 


25 


71 


SOUNDS OF BLACKNESS 

PERSPECTIVE 9006 fJJ AFRICA TO AMERICA: THE JOURNEY OF THE DRUM 


36 


21 


39 


CDcn UlUMnNn JL DAniPAl FOB CUBIST 

BENSON 4008 THE INNER COURT 


37 


37 
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DONALD LAWRENCE PRESENTS RODNEY POSEY 

SPARROW 51470 UVE IN PRAISE & WORSHIP WITH THE WHITFIELD COMPANY 


38 


13 


77 


CHICAGO COMMUNITY CHOIR 

AMBASSADOR 470OE,T)EDEMPTION WE GIVE YOU PRAISE 


39 


34 


11 


GMWA WOMEN OF WORSHIP 

ALEHO INT L MUSIC 0OBO/STARSONG JESUS IS THE NAME! 


40 
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by Heidi Waleson 

BlIRNED AGAIN: Unlike the usual progress of soundtrack creation and 
production, Richard Einhorn's remarkable oratorio "Voices Of Light," just 
out on Sony Classical, post-dates the film that inspired it by about 60 years, 
and many more people will probably hear the music than will see the movie, 
at least for now. Einhorn — who saw Carl Dreyer's classic silent 1928 film 
"The Passion Of Joan Of Arc" in 1988 and was "shattered"— designed the 
work to stand alone or to be performed live with a screening of the movie. 
The film and music had two performances at the Brooklyn (N.Y.) Academy of 
Music in late October and will have a national tour in 1996-97. 

The film, a grippingly claustrophobic account of Joan of Arc's trial for 
heresy and her execution, collapsed into a single day, is all closeups, shot in 
jagged camera angles and centering on the expressive face of French actress 
Maria Falconetti, whose cropped hair, bulging eyes, and astonishing emo- 
tional range nakedly portray Joan's 
suffering and death. Einhorn's 
haunting score, which sets texts by 
female mystics of the Middle Ages, 
excerpts from the transcripts of 
Joan's trial, and selections from the 
Old Testament — all in their origi- 
nal languages — is a seamless yet 
varied stream of vignettes that 
conjures up the period and the sit- 
uation while sounding like Philip 
Glass-style minimalism and occa- 
sionally "Carmina Burana." The 
work is scored for amplified chorus, soloists, and orchestra, and on the record- 
ing (and on the tour, though not at BAM), Joan's thoughts are voiced by the 
female quartet Anonymous 4. 

The film and score fuse powerfully, particularly in the second half, but the 
recording can stand alone successfully, and Sony is planning to work the 
record heavily at radio. "We see this as a 'discovery record,' one that is more 
precious when you've discovered it yourself," says David Weyner, Sony Clas- 
sical USA's senior VP/GM. "It's an intimate work, a sacred work, and going 
ballistic with marketing is the wrong style. We're seeking to market it with 
teasers to reach out to audiences likely to respond to it, rather than pound- 
ing people over the head." 

Weyner, who calls the success of Nonesuch's Gorecki Symphony No. 3 an 
important industry precedent for the project, is hoping to create a grass-roots 
groundswell of interest through radio play, including a serious pitch to col- 
lege stations, plus listening stations and in-store play. Sony is also devoting 
several pages on its online site to the project: Computer users will be able to 
access a Q&A with Falconetti's granddaughter, sound clips of the oratorio, 
photos of Einhorn's studio, the historical background of Joan, and an intro- 
duction to Anonymous 4. In addition, the company is producing a five-track 
sampler for radio that will include selections of interviews with scholars spe- 
cializing in Joan of Arc and with Dreyer, Einhorn, and Anonymous 4; the 
interviews will be available in longer form on the World Wide Web site on the 
Internet. 

Issues about the film's ownership make speculation about the release of a 
synched home video version of the film and the score "premature," says Weyn- 
er. But he hopes that by the time the tour starts next year (21 dates are 
already scheduled, beginning in Orange County, Calif., in October 1996), "we 
will be well into our grass-roots exposure campaign, and there will be lots of 
'Voices Of Light' converts, so we'll be primed for the second or even the third 
wave. It would be the icing on the marketing cake — we're not putting all our 
marketing eggs into that basket." 

Out OF LATVIA: Another Slavic soprano is taking the West by storm: 
Inese (or now, apparently, Inessa) Galante's aria album, "Debut" (Campion) 
is doing some serious business. The label's U.S. distributor, Qualiton, reports 
that when New York's downtown Tower Records played Caccini's "Ave Maria" 
from the album, it sold its whole inventory (15 copies) in 90 minutes. The disc 
made it to No. 12 in Chicago's Tower, KKGO Los Angeles got two-dozen phone 
calls after playing it, and as of Oct. 30, it was No. 1 at L.A.'s Sunset Boulevard 
Tower, outselling Cecilia Bartoli. Qualiton shipped 1,000 discs initially and 
is happily accepting reorders. Galante, who has a darkly creamy voice and, if 
the CD is any indication, sings a luscious and heartfelt Mimi, was born in 
Riga, Latvia. She sang at the Kirov and in other Soviet houses, and, post-glas- 
nost, got a contract at the Mannheim Opera and started branching out. She 
has quite a voice, and the Latvian National Symphony Orchestra sounds 
good, too. 



FINDING CREATIVE WAYS 

(Continued frrxm page 5) 

Promotions like these prove that folk 
labels are trying hard to build part- 
nerships with music retailers. In fact, 
some record companies say that they 
are shipping more folk albums to retail 
now that chains are opening bigger 
stores with deeper inventory. 

Bruce Laks, buyer for wholesaler 
CD One Stop, says that superstores 
have helped the folk business. The one- 
stop "gets a lot of special requests and 
brings in entire lines," Laks says, in 
order to meet the deep-catalog 
demands of retailers. 

But the crisis in music retail — slug- 
gish sales and shrinking profits — 
proves that more bins and wider aisles 
do not always mean higher volume. 

Although the Musicland Group, the 
nation's biggest music retailer, is 
aggressively rolling out its Media Play 
and On Cue superstores, executives 
say that this is no guarantee of higher 
folk sales. 

"Just because it's a bigger store, that 
doesn't necessarily pick up the catego- 
ry much," says Kathy Dosdall, a Music- 
land buyer. "The clientele decides." 

The big bookstore chains that sell 
music, such as Borders Books & Music 
and Barnes & Noble, could be a boon 
to the business. Their customers often 
include people who do not shop in 
record stores. And bookstore demo- 
graphics are right for folk. 

With the aging of the average Amer- 
ican consumer, the time may be right 
again for the gentler, more reflective 
sound of folk music to find mainstream 
acceptance. Steve Bergman, owner of 
the independent Ann Arbor, Mich., 
store Schoolkids, says that folk is "def- 
initely crossing over" from its core 
audience. He attributes the change to 
maturing music consumers and 
younger customers who are "yearning 
to connect" 



REGIONAL RECOGNITION 

Some national music chains, on the 
other hand, are cited by labels as being 
unreceptive to folk. This is because 
chain buyers are worried about getting 
stuck with costly inventory that does 
not sell quickly. Label executives have 
been using sales data from market 
researcher SoundScan to pinpoint the 
regions where their releases have sales 
strength and to make appropriate 
pitches to chains. 

Bev Paul, director of sales and mar- 
keting for Sugar Hill Records, says 
that the label can persuade a chain 
buyer to consider a regional buy, based 
on SoundScan results, even if a nation- 
al buy is not warranted. 

The regionality of folk music is a 
concept stressed often by labels and 
retailers. Susan Piver, VP of sales and 
marketing for Rounder Records, the 
Cambridge, Mass. -based label that has 
led the folk revival, says that folk has 
always been a regional music and that 
recent sales trends show that it is 
becoming more popular in the markets 
where it has traditionally been strong, 
such as Boston/Cambridge, Mass., the 
San Francisco Bay Area, and New 
York. 

Minneapolis is said to be an up-and- 
coming folk market, and for this Piver 
credits Best Buy, a chain headquar- 
tered there. 

In September, Rounder completed a 
successful marketing campaign with 
Best Buy, in which the folk samplers 



TO SELL FOLK 

"Hills Of Home" and "Hand Picked" 
became two of the chain's top-selling 
titles. 

Many retailers consider Best Buy to 
be the most savvy national chain for 
marketing folk music. A source at the 
retailer says that, on average, the chain 
can sell 10,000-15,000 units of catalog 
folk music per month and 700-4,500 
units of a new title. By comparison, a 
recent new pop title sold more than 
40,000 units in just one week at Best 
Buy. 

Debbie Abbott, a music buyer at 
Best Buy, says that she buys more of a 
release when she knows that the label 
is willing to work with the chain to pro- 
mote it. Abbott estimates that Best 
Buy's folk sales are up 20% over last 
year, but acknowledges that some of 
that increase is due to the addition of 
new stores. 

One aid to the chain's folk sales is its 
system of district, rather than central- 
ized, buying. With this system, it is 
easier to take advantage of regional 
preferences. 



INDIE STORES PINCHED BY CHAINS 

Small independent stores specializ- 
ing in folk music, meanwhile, are bat- 
tling the wave of big chains. 

Sandy's Music, a shop in Cambridge 
that sells instruments as well as folk 
recordings, has lost business to the 
HMV and Tower chains, which have 
opened stores in nearby Harvard 
Square. 

Sandy Sheehan, the owner, says that 
he has to seek niches that the chains 
generally ignore, such as special order- 
ing. At concerts, he sets up a table to 
sell music and take special orders for 
hard-to-find titles. 

The hardships are real at mom-and- 
pop retail, but many folk labels see 
these establishments as the best 
accounts for folk. 

Although his Schoolkids indie can- 
not compete with huge new super- 
stores in terms of space, Bergman says 
that big-store inventory is "window 
dressing" and that his merchandise 
actually sells. 

Bergman does all he can to promote 
the music. He previews new titles, 
places them on the walls, and writes 
reviews that are posted with the prod- 
uct. All of this is designed to "get it in 
the customer's face," he says. 

While touring remains the best way 
to move product, especially when more 
than one artist appears on a bill, co- 
op advertising programs with retail- 
ers, built around the tours, are the 
most effective merchandising cam- 
paigns. 

George Deahl, music buyer for 
Anderson Merchandisers, which racks 
Wal-Mart stores, says that folk sells 
best when labels come up with attrac- 
tive promotions. But he points out that 
the average Wal-Mart customer still 
shops mainly for the hits, not for eso- 
teric music, like folk. 

Deahl believes that more radio air- 
play would help the genre. But com- 
mercial radio remains out of reach for 
most folk music (see story, page 5), and 
triple-A, which was initially open to 
folk artists, is now leaning more 
toward modern rock (Billboard, Oct- 
12). 

Labels and retailers, therefore, have 
learned to rely on listening stations in 
stores to get folk music into con- 



sumers consciousness. 

To get an album on a listening post, 
an independent retailer may charge a 
label $50 a month, while a chain may 
seek thousands of dollars for national 
exposure. 

Beverly Zeldin, marketing director 
of Flying Fish Records, says that the 
label's strategy is to get new releases 
on listening stations in appropriate 
stores when the artists are touring. 

Sugar Hill's Paul agrees that listen- 
ing stations are "very beneficial; if cus- 
tomers hear the music, they will 
respond positively." 



PRICING AND PROMOTIONS 

But no matter how the music is mar- 
keted, many people in the business 
believe folk suffers from an image 
problem. Observers say that major 
labels fear that young consumers view 
folk as the music of their parents. And 
the musicians prefer to be known as 
rockers or country acts rather than 
folk artists. 

"Some of my artists don't want to be 
put in the folk bin," says Steve Wilki- 
son, president of Dejadisc. "But they 
don't mind 'singer/songwriter.'" 

Sometimes other methods are used 
to introduce consumers to the music. 
Planet Music, a five-superstore chain 
based in Durham, N.C., came up with 
a successful promotion recently that 
both increased the exposure of new 
artists and provided extra value to cus- 
tomers. Ryan Dimock, independent 
buyer for the chain, says folk labels 
were solicited to place songs on a sam- 
pler album that Planet produced and 
gave away as an incentive to members 
of its consumer club. Approximately 
2,500 copies of the sampler were man- 
ufactured. 

Most retailers say that promotions 
move product. But at what price? 
Wilkison says that he participates in 
programs with retailers "as long as 
they don't require too much co-op 
from us; $750 for an ad doesn't make 
sense." 

Pricing is a key issue to many retail- 
ers. When folk music is on sale, it sells. 
Bernie Grossman, VP of sales and 
marketing for Vanguard Records, says 
that the label conducts several promo- 
tions a year with retail accounts. 

"Certainly, sale-pricing works," he 
says. "We spread them out throughout 
the year. We've done them with the 
Musiclands and the Camelots, as well 
as with the mom-and-pops." 

Michael Evans, folk buyer for Tower 
Cambridge, believes that record com- 
panies should develop midline pricing 
for folk. He wonders how long "the 
labels can continue to sell at $15.99 
albums that were recorded 15-20 years 
ago." 

But catalog still sells. Evans believes 
that the vinyl-replacement factor, 
which fueled overall CD sales for a 
number of years, still operates in folk. 
Every week, he says, he sells four or 
five copies of an old Peter, Paul & Mary 
or Leonard Cohen album. 

Mail order is a time-tested way to 
reach the consumer who doesn't shop 
in record stores. Ben Lewis, director 
of marketing and sales for Oh Boy 
Records, says that mail order has been 
an effective sales strategy since the 
early days of the label, when the late 
Steve Goodman sold his records at 
venues and through the mail. 
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Doormat Opens Door To New Acts 

Matador Co-Owners Help Things Along 



I BY IRV LICHTMAN 



NEW YORK— As a year-old publish- 
ing wing of Matador Records, a co- 
venture with Atlantic Records, Door- 
mat Publishing has got the ears of 
label co-presidents Gerard Cosloy and 
Chris Lombardi to help it along cre- 
atively, even if contenders for publish- 
ing deaU are not headed for a deal 
with the label. 

For Lyle Hysen, VP of the compa- 
ny, that's important input, considering 
he is Doormat's only executive staffer. 

"They are definitely active in persu- 
ing talent, even if there is no possibili- 
ty at a given time that they could be 
signed to Matador," says Hysen. 
"We're not set up that way." 

Conversely, Doormat has turned 
down deals with some of the 15 or so 
bands signed to Matador because the 
company could not offer the "insane 
vanity deals they could get elsewhere," 
Hysen adds. 

One definite connection between 
Matador and those acts Doormat has 



for publishing is that Hysen acts as a 
"one-stop" for those seeking master or 
song synchronization rights for usage 
of Matador/Doormat material in films 
or jingles. 

Hysen, a musician who was a drum- 
mer for various bands in the '80s, was 
brought into Matador's publishing 
affiliate by Cosloy and Lombardi after 
managing some bands, including a cur- 
rent Matador attraction, Yo La Tengo. 

The Doormat roster consists of such 
acts as DGC's Pell Mell, East Side Dig- 
ital's the Schramms, Scat's Nothing 
Painted Blue (whose lead singer/song- 
writer is Franklin Bruno), and East 
Side Digital's Liquor Giant, whose 
singer/songwriter is Ward Dotson. The 
latter and his group have recorded an 
EP for Matador. Another Matador act 
in the Doormat stable is Bardo Pond. 
Matador's current big acts, Liz Phair 
and Pavement, are signed not to Door- 
mat but to Sony Music and EMI Music, 
respectively. 

Hysen, with both BMI (Doorman) 
and ASCAP (Door-man) affiliates, says 



he is confident that current writers 
and those he'll bring on in the future 
are writers of songs that can be cov- 
ered by other acts and exploited in film 
and TV and used as jingles. 

Doormat has a worldwide adminis- 
tration arrangement with Warner/ 
Chappell Music. Although Hysen 
remains the only day-to-day executive 
staffer at Doormat — which is housed 
at Matador's offices in downtown Man- 
hattan — he says he can turn to Warn- 
er/Chappell staffers and even Matador 
label staffers to assist in spotting pos- 
sible acts to sign and, at times, in get- 
ting covers for songs. 

"While we don't have anyone on the 
order of Neil Sedaka yet, we can come 
up with important covers, especially if 
we pay attention to the country music 
area," he says. 

"While I was a manager, I worked 
with publishing companies who weren't 
active or supportive of bands signed to 
them," says Hysen. "I want to be part 
of a band's career. They know where to 
find me, and I return calls." 



PUBLISHING VETERAN LOU LEVY DIES 



(Continued from page 8) 

With English lyrics by Cahn and 
Chaplin, the song became an interna- 
tional favorite and the Andrews Sis- 
ters' ticket to stardom. The title of the 
song was altered to "Bei Mir Bist Du 
Schoen (Means That You're Grand)." 

Being one of the first publishers 
with links to foreign music markets, 
Levy introduced U.S. audiences to 
such writers as Europe's Charles 
Aznavour, Gilbert Becaud, and 
Charles Trenet. And he helped bring 
the bossa nova craze from Brazil in the 
'60s with works by Antonio Carlos 
Jobim, most notably "The Girl From 
Ipanema." 

Levy also played a role in the calyp- 
so phenomenon by publishing songs 
performed by Harry Belafonte, 
including "Matilda, Matilda," "Mama 
Look At Bubu," and "Man Smart, 
Woman Smarter." 

Levy also established an enviable 
catalog of jazz, boogie woogie, and 
blues from such talents as Louis Arm- 
strong, Benny Carter, Albert 



Ammons, "Big Bill" Broonzy, Dizzy 
Gillespie, and Louis Jordan. The 
pieces include "Struttin' With Some 
Barbecue," "Cow Cow Boogie," "In 
The Evening When The Sun Goes 
Down," "Salt Peanuts," "Night In 
Tunisia," and "Confessin' The Blues." 

Leeds Music also nurtured young 
staffers who would become leaders of 
the music publishing scene. They 
include Al Brackman, Sal Chiantia, 
Mickey Goldsen, Andy Gurwich, Billy 
Meshel, and Howard Richmond. Chi- 
antia eventually ran MCA Music, 
which purchased the Leeds Music 
Group in the mid-'60s. After Chiantia's 
death, MCA Music was headed by 
Levy's son, Leeds Levy, who now 
operates his own firm, Leeds Enter- 
tainment. 

Lou Levy, in a 1989 piece in Sheet 
Music magazine called "And Then I 
Published . . . ," wrote how, before 
forming Leeds Music, he got other 
publishers interested in material he 
was selling. "There was ... a boot- 




Lucky Seven. Writer Diane Warren's seventh anniversary as a writer with EMI 
Music Publishing was celebrated recently in Los Angeles, with the celebrants 
including Marty Bandier, chairman/CEO, left, and Peter Reichardt, managing 
director in the U.K. Warren's most recent compositions are the current Meat Loaf 
single, "I'd Lie For You (And That's The Truth)," and Al Green's "Your Heart's In 
Good Hands." 



black boy in [the Decca building in 
New YorkJ, and Sammy Cahn had 
written a song called 'Please Be Kind.' 
So I paid the boot-black five dollars a 
week to go around on his cart singing, 
'Please be kind, five cents.' Everyone 
had their shoes shined, every song 
publisher . . . there were thousands of 
people there in one publishing house." 

In recent years, Levy served as a 
publisher adviser, behind-the-scenes 
broker in the sale and acquisition of 
catalogs, and artist manager. 

As for Levy's career as a hoofer, a 
1933 edition of Billboard reviewed 
Levy and his partner Lee when the 
pair appeared at Roseland in New 
York, where they won a Lindy Hop 
contest, of which the up-and-coming 
Bob Hope was a judge. "It's easy to see 
how they won. The prancing is hot and 
surefire, and they stopped the show 
cold with it," said the review. 

Levy served on the board of direc- 
tors of ASCAP from 1968-70. He was 
cited by Billboard in its 90th anniver- 
sary edition in 1986 as "one of the 90 
who made it happen." In 1986, he was 
honored by ASCAP for "outstanding 
contributions as a major force in music 
publishing," and in 1987 he was the 
recipient of the Songwriter's Hall of 
Fame Abe Olman Award for Excel- 
lence in Music Publishing. 

Levy's survivors include Leeds and 
a stepson, Michael Sukin, an interna- 
tional entertainment lawyer, repre- 
senting, among others, the estate of 
George Gershwin. He is also survived 
by two other children, Peter and 
AJeda, who were adopted by him and 
Andrews. 

Memorial services for Levy are 
planned for Friday (10) at the Players 
Club in New York. The family has 
requested that charitable donations be 
made to the Sheet Music Society, 
which Levy helped found; the Society 
of Singers; or the Jacob Perlow Hos- 
pice at Beth Israel Hospital in New 
York. 



IMO. 1 SONG CREDITS 



HOT 100 SINGLES 
FANTASY • Marlah Carey, Chris Frantz, Tina Weymouth. Dave Hall, Adrian Belew, 
Steven Stanley • Rye Songs BMI, Sony Songs, BMI, PolyGram International ASCAR 
Metered, ASCAP, Stone Jam ASCAR Nets Nitty t Capono ASCAP. WB ASCAP 

HOT COUNTRY SINGLES « TRACKS 

CHECK YES OR NO ■ Danny M. Wells, Dana Hunt Oglesby • John Juan BMI, 
Victoria Kay ASCAP 



WHO CAN I RUN TO 



HOT MB SINGLES 

Roebuck, Simmon*, Alsttn, Jr. 



Wa rner-Tamertane BMI 



HOT RAP SINGLES 

GANGSTA'S PARADISE (FROM "DANGEROUS MINDS") • Artia Ivey, Jr., Larry 
Sanders, Doug Rasheed • T-Boy/ASCAR 0/6/0 Itself ASCAP Boo Daddv/ASCAR Carr 
Sanders ■BMl, Jobete/ASCAR Black Bull ASCAP 

HOT LATIN TRACKS 

SI NOS DEJAN • Jose Altredo Jimenez • BMG Songs ASCAP 



Executive Makes His Own Spirit; 
Online North Of The Border 



I HAT'S THE 'SPIRIT*: After a 
10-year association with BMI, most 
recently as senior director of writer- 
publisher relations, Mark Fried is 
stepping out on his own. Effective 
Nov. 1, he will operate a New York- 
based publishing firm called Spirit 
Music Group, a joint venture with 
U.K.-based Palan Music Ltd., which 
will be the company's subpublisher 
outside North America. 

"The company," says Fried, "will 
be dedicated to the revitalization of 
older copyrights through adminis- 
tration and and an aggressive menu 
of both traditional and nontradition- 
al song-plugging." 

Fried says he is assembling a 
board of advisers composed of "leg- 
endary writers," who will partici- 
pate in "a regular dialog on a pletho- 
ra of creative and ideological issues 

facing older 

copyrights and 
music publish- 
ing." 

Input from 
such valued 
creators as 
Steve Cropper, 
Dennis Lam- 
bert, John 
Phillips and 

Lloyd Price — whose works the com- 
pany may not necessarily repre- 
sent — will help maintain Spirit's 
writer-friendly philosophy. 

Fried notes that Palan, operated 
by ex-PRS executives Justin Sher- 
ry and Chris Gray, is "already seen 
as one of the continent's most thor- 
ough and aggressive players in 
tracking, auditing and recovery of 
so-called 'black box' monies." 

Fried adds that he will be creat- 
ing an online database of published 
works by title and theme for imme- 
diate use by ad firms, film music 
supervisors, among others. 

Speaking of online ser- 
vices: David A. BaBskin, presi- 
dent of the Canadian Musical 
Reproduction Rights Agency, 
writes Words & Music to inform 
that his organization, as its coun- 
terparts in the U.S., has had a 
World Wide Web site on the Inter- 
net since August. 

"On our Web site, you will find 
information about mechanical licens- 
ing in Canada, copies of briefs filed 
by the Canadian Music Publishers 
Assn. with Canada's broadcasting 




by Irv Lichtman 



and information highway govern- 
ment authorities and links to other 
interesting network sites," says 
Basskin. "We will shortly be adding 
forms to allow Web surfers to apply 
for mechanical and synchronization 
licenses online as well as other ser- 
vices." 

CRMRRA's site is at http://- 
www/cmrra.ca. 

ALL SET IN ASIA: Famous 
Music, which recently switched 
administration of its catalog from 
Warner/Chappell to BMG Music in 
most territories (Billboard, Oct 28), 
is sticking with Japan's Nichion Inc. 
in Asian markets, thus continuing a 
24-year relationship with the U.S. 
catalog. 

The territories covered under the 
deal are Japan, South Korea, Taiwan, 
Okinawa and 
Vietnam. Thir- 
ty-two-year-old 
Nichion is a 
subsidiary of 
Tokyo Broad- 
casting System 
and is headed 
by Mamoru 
Murakami. 

Big SALUTE 
FOR NO 10: The National Academy of 
Songwriters plans to celebrate its 10th 
anniversary with the Salute to the 
American Songwriters, the highlight of 
which will be the awarding of three Life- 
time Achievement honors to Alan and 
Marilyn Bergman, Kenny Gamble 
and Leon Huff, and Randy Newman. 

The event will take place Nov. 29 
at the Regent Beverly Wilshire 
Hotel in Los Angeles and will be 
hosted by comedian/actor Harry 
Shearer. Performers Lou Rawls 
and Bryndle have been confirmed. 

A salute concert is held annually 
by NAS to underwrite the acade- 
my's educational programs, says 
executive director Brett W. 
Perkins. 

PrINT ON PRINT: The following 
are the best-selling folios from 
Warner Bros. Publications: 

1. Michael Jackson, "HIStory." 

2. Green Day, "Dookie," guitar tab. 

3. Bush, "16 Stone," guitar tab. 

4. Melissa Etheridge, "Guitar 
Anthology." 

5. "Batman Forever," soundtrack 
selections. 
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AES' Cohen Advocates Future Media 



BY STEVE TRAIMAN 



NEW YORK— When the Audio 
Engineering Society marks its 
golden anniversary in 1997, it will 
have its first female president, with 
Dr. Elizabeth Cohen moving up 
from president-elect to the helm of 
the global organization for the 1996- 
97 term. 

Known as Liz to thousands of 
audio engineers, scientists, and 
other members worldwide, Cohen 
has paid her dues in more than 21 
years of active involvement with the 
society. Awarded a prestigious AES 
Fellowship at the society's 99th con- 
vention last month, she also pre- 
sented a paper on "Audio In A 5.1- 
Channel Environment" with John 
Eargle of JME Consulting and 
JBL. 

Committed to increasing the 
opportunities for women in the pro- 
fession, Cohen also was on the com- 
mittee that put together the 
"Women In Audio: Project 2000" 
session. With a focus on varied 
distaff success stories, the seminar 
drew over 400 at the convention to 
hear keynote speaker Catherine 
Steiner-Adair, among other partic- 
ipants. 

Head of her own L. A. -based 
Cohen Acoustical Inc. since 1981, 
Cohen is a respected acoustician 
with extensive research in psy- 
choacoustics, auditory perception, 
3D sound, and implementing audio 
technologies on the Internet. As a 
result, Cohen has strong opinions 
on a wide range of topics affecting 
musicians and studio engineers 
today. 

"Online, real-time transmission 
of music from one site to another is 
an opportunity for musicians to 
remain in communities that nurture 
them," she says, "but lets them get 
their work out to anywhere in the 
world. With growth in all areas of 
music for picture — film, the digital 



videodisc, and a variety of online 
services — every artist has a vital 
stake in the new technologies." 

This has led Cohen to be a vocal 
advocate for what she terms "open 
testing of sound formats that are 
candidates for the DVD. With the 
recent agreement between the SD 
rToshiba/Time Warner] and MMCD 
L Sony/Philips] groups for one DVD 
format, audio no longer has to take 
a back seat, and everything is open 
for discussion. 

"My personal feeling is that an 
artist has a right to faithfully 
reproduce what they intend, for 
sound with pictures," says Cohen. 
"One of my concerns for DVD is 
backward/forward compatibility, so 
that software recorded today won't 
be obsolete in a few years. As 
things go downstream from film, 
sync and timing issues become 
more vital, as we need a seamless, 
graceful process to transfer from 
one medium to another. We must 
have an intelligent-enough process 
to achieve this." 

Noting that a good portion of the 
emotional content of most films is 
carried by music and sound effects, 
she points to Phil Ramone's com- 
ments as AES convention keynote 
speaker that "soundtracks have 
been driving the movies," and his 
own concern that while the new 
media offer great promise, there 
are no guarantees without a lot of 
hard work ahead. 

"DVD is being positioned as a 
primary delivery medium for every- 
thing from games to music to 
movies and more," she says, adding 
that the creators of high-density 
CDs "are selling their product to 
deliver a high-quality picture and 
great sound. A lot of us in the pro- 
fessional sound industry are work- 
ing to insure the latter. 

"We're starting to see this con- 
trol over spatial dimension of sound, 
and if the DVD engineers choose a 




[digital] data-compression scheme 
that is transparent [i.e., pays atten- 
tion to both phasing and timing 
information], we may usher in an 
incredible era of creativity in 
music." 

In another area of contribution 
by Cohen, the former Hollywood 
Bowl acoustician and current 
Aspen Music Festival acoustician 
sees significant improvements in 
room acoustic design, with digital- 
signal-processing-chip-controlled 
loudspeakers now helping to opti- 
mize any room for speaker interac- 
tion. 

"We're seeing the acceleration of 
very powerful tools in the hands of 
newer, younger engineers, with the 
home-studio trend and the home- 
theater trend both bringing the 
artist to the audience," says Cohen. 
"Our knowledge of what sounds 
'natural' has increased dramatical- 
ly in the last five years, through 
auditory imaging and vocalization. 
The great achievement is that you 
no longer have to go through a 
matrix, with both DTS and Dolby 
offering multichannel, discrete 



sound." 

Addressing the concerns of copy- 
right protection as more music goes 
over the Internet, Cohen says, 
"Originality is the first line of 
defense against copyright violation, 
and the 'virtual experience' will 
serve as a stimulus to others." 

For example, she cites the Grate- 
ful Dead, who not only allowed but 
encouraged people to tape the 
band's concerts. "This was not a 
violation of copyright as |the band) 
saw it, but rather [it] stimulated 
audience attendance at live perfor- 
mances," says Cohen. 

Cohen believes that the concert 
hall and amphitheater experience 
on one hand, and home theater on 
the other, nurture each other. 
"Nothing replaces live music," she 
says, "but recordings are just a dif- 
ferent feast. As our professional 
audio tools become more sophisti- 
cated, turning our cars into multi- 
channel environments and our liv- 
ing rooms into concert experiences, 
the future offers exciting opportu- 
nities for all of us." 




Ham On It Pro audio industry veteran 
Ham Brosious held an auction of vin- 
tage recording equipment Oct. 24 in 
New York. Billed as the largest event 
of its kind, the auction included such 
items as a matched pair of Neumann 
M-249-C microphones; several Neu- 
mann U-47 mikes; preamps and 
equalizers from such quality makers 
as Neve, API, Pultec, and Telefunken; 
a 1955 Les Paul Gold Top; and, 
shown, a Neumann U-48 mike plated 
with 18-karat gold. 



NEW PRODUCTS & SERVICES 




NEUMANN M 149 



Wall Of Fame. Bigger-than-life producer Phil Spector, left, is inducted into the 
Technical Excellence and Creativity Awards Hall of Fame at the recent Audio 
Engineering Society Convention. Spector was honored for an oeuvre that 
includes Ben E. King's "Spanish Harlem" and John Lennon's "Imagine." Pre- 
senting the award is "Late Show With David Letterman" bandleader Paul Shaffer. 



IN A MARRIAGE < >f vintage and state-of-the- 
art technologies, Berlin-based Neumann 
introduces the 
M 149 tube mic- 
rophone, a 
large-diaphragm 
owderKT micro- 
phone with 
switchable po- 
lar patterns. 
The product is 
Neumann's first 
tube mike in 30 
years and claim- 
ed to be the 
world's first 
transformerless 
tube. 

The head 
grille of the M 
149 is that of 
the classic M 
49/M 50 scries, 
and the cap- 
sule (K 49)— 

also from the M 49 — is a select version 
of the K 47 capsule from Neumann's 
famous U 47 microphone. 

The circuitry of the M 149 includes a 
tube amplifier coupled with the same 
transformerless circuitry used in the 
award-winning TLM 50 model. 

"We have been approached by scores 
of customers asking us to build again the 
classic U 47," says a statement from 
Neumann. "Unfortunately, the VF 14 
tube of the U 47 is no longer available. 
We haw optimized the M 149 tube to 
have a sound "character" very similar to 
the U 47. Also, by incorporating modern 
technology with the tube amplifier, we 
are able to produce a tube microphone 
with unprecedented specifications. The 
M 149 tube has the lowest self-noise of 
any tube microphone on the market" 

The M 149 has nine polar patterns 
switchable on the microphone body and 
a nine-position, high-pass filter on the 



rear of the mike. The product is sched- 
uled to begin shipping in December for 
a list price of $4,750, which includes a 
power supply, elastic suspension, and 
carrying case. 

BSS AUDIO introduced the FCS-916 
microphone preamplifier/parametric 
equalizer at the recent 99th Audio Engi- 
neering Society convention. The unit is 
a discrete, high-quality mike preamp 
with gain control and phantom power, 
according to a statement from BSS, a 
Harman Internationa] company. It has 
a separate line input with gain control, 
six filters (each with independent in/but 
switching), independent sweepable high- 
and low-pass filters, four full paramet- 
ric bands (with a notch of up to 30-dB on 
each), bell/shelf selection on bottom and 
top bands, and a five-segment LED 
metering system that can be selected as 
pre- or post-eq t ualization. 

"With the FCS-916, customers can 
now get rid of their individual mixer 
channels," says David Angress, VP/GM 
of Harman Pro North America. "The 
FCS-916 can be used in digital record- 
ing for mike-to- workstation input; in 
analog recording for mike to mixer or 
direct to tape; in post-production for 
noise removal, equalization, and sweet- 
ening; and in the creation of sound 
effects." 

The unit's list price of $999 makes it 
suitable for project studios, sound rein- 
forcement, and fixed installation appli- 
cations, according to BSS. 

LOS ANGELES-BASED Apogee Electron- 
ics introduced several new products at 
AES. Its enormously successful UV-22 
mastering system is now available in a 
software version called MasterTools, 
which allows engineers to capture 20-bit 
resolution into the 16-bit CD in the same 
way as the original, hardware UV-22 
processor. In addition, MasterTools 



allows digital audio files to be captured 
from ProTools using the 24-bit TDM 
bus, then processed with the bit-reduc- 
tion algorithm of UV-22. The metering 
functions of MasterTools are available 
separately in a software package called 
Naked Meter, which is upgradable with 
subsequent versions of MasterTools. 

Another new Apogee product is the 
AD -8000 multichannel audio conversion 
system. Designed to offer eight chan- 
nels of high-quality, analog-to-digital 
conversion for recording directly to 
modular digital multitracks, the unit 
carries a suggested list price of $5,000. 
Apogee president Bruce Jackson says of 
the unit, "With the advent of 20-bit 
workstations, MDMs, and other high- 
resolution storage systems, there [is] a 
desperate need for high-quality analog- 
to-digital conversion. Unfortunately, in 
the past, only stereo A/D converters 
were available and were cost-prohibiti\ , e 
to much of this emerging market" 

Apogee has also added a digital input 
with UV-22 processing to its famous 
AD-1000 analog-to-digital converter. 

0TARI C0RR has just begun shipping its 
new UFC-24 universal digital audio for- 
mat converter, which can convert up to 
24 channels of audio at one time and 
simultaneously output up to five differ- 
ent formats. The UFC-24 comes with 
the capability to convert 24 channels of 
Adat/RADAR, TDIF-1, PD, or SDIF-2, 
with AES/EBU as an option. The four- 
format standard version, without the 
AES/EBU option, carries a list price of 
$1,995. 

"Since the UFC-24 can be linked, dig- 
ital audio can be easily transferred from 
any one source format to various 
machines, such as DTR-900s, 3324/48s, 
and multiple Adats and DA-885," says a 
statement from Foster City, Calif -based 
Otari. 

(Continued on page US) 
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FOR THE PASSION OF A SINNER, AND THE PATIENCE OF A SAINT. 

Capturing a musician^ artistry requires an extraordinary talent. The 3M Visionary Award honors 
those recording engineers and producers who use 3M audio mastering tape to reach the top of the Billboard* charts. Kudos for | 
), through heaven and hell in pursuit of the perfect sound. From the people who wont be satisfied until you are. 



3M Audio and Video Markets Division 
3M Center, St Paul, MN 55144 
Within the 703 area code: 1-800-831-8726 
All other US: 1-800-752-0732 ©1994 3M 
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NEW PRODUCTS AND SERVICES 

(Continued from page U6) 



Otari marketing manager James 
Goodman says the UFC-24 can play 24 
tracks from a RADAR and simultane- 
ously record onto a 24-track digital mul- 
titrack, three AriaLs, three DA-88s, and 
24 tracks of DTR-900. Track routing 
buttons on the front panel enable the 
machine to perform channel re-routing. 
For any output track selected, the user 
can specify any input track as the 
source. Plus, any given input can be 
assigned to any number of outputs at the 
same time. Up to six routing maps can 
be stored in the unit's internal memory. 

FOSTEX introduced the DMT-8, an 



eight-track, hard-disc recorder/edi- 
tor/mixer. The unit is billed as a com- 
pact, integrated analog/digital studio 
with random-access editing features. 

Offering 16-bit recording to an inter- 
nal hard-drive, the DMT-8 features non- 
destructive cut/copy/paste editing keys, 
user-friendly interface, a jog-shuttle 
wheel, two bands of sweepable equal- 
ization, and 16 channels of mixdown to 
analog and digital outputs. 

The unit comes with a 640-megabyte 
hard drive that provides 12.5 minutes of 
recording time across all eight tracks. 
The drive can be archived and restored 
from a low-cost DAT machine via an 




FOSTEX DMT-8 



S/PDIF fiber-optic cable. 

Fbstex also introduced an Adat-com- 
patible modular digital multitrack 
machine, the CX-8. The unit is not only 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (WEEK ENDING NOVEMBER 4, 1995) 


CATEGORY 


HOT 100 


R&B 


COUNTRY 


ADULT CONT. 


ALBUM ROCK 


TITLE 
Artist' 
Producer 
(Label) 


FANTASY 
Ma nafi uirty/ 
M, Carey 
D. Hall 

S rAliimhial 

lUGiumrjiaj 


FANTASY (R&B mil) 
Mariah Carey/ 
M.Carey 
0. Hall 

C rnmKc 

J. V.UIIIL/3 

(Columbia) 


DUST ON THE BOTTLE 
uavio Lee Murpny; 
T. Brown 
(MCA) 


KISS FROM A ROSE 

Seal/ 
T. Horn 
(ZTT/Sire/ 
Warner Bros.) 


NAME 

final Crv\ rVilk 

L Giordano 
(Metal Blade/ 
Warner Bros.) 


RECORDING 

STUDICKS) 

Engineer(s) 


CRAVE/HIT FACTORY 
(New York) 
Jay Healy 


CRAVE/HIT FACTORY 
(New York) 
Jay Healy 


SOUNDSTAGE 
(Nashville) 
Steve Marcantonio 


SARM WEST 
(London) 
Tim Weidner 


BEAR TRACKS 
(Sutlern, NY) 
Lou Giordano 


RECORDING 
CONSOLE(S) 


SSL 4000G Plus/ 
Neve VRSP Legend 
with Flying Faders 


SSL 4000G Plus.' 
Neve VRSP Legend 
with Flying Faders 


SSL4000E 
G Computer 


SSL 4000 
Euphonix 


Focusrite 


RECORDERIS) 


Sony 3348 


Sony 33-18 


Mitsubishi X-850 


Sony 3348 


Studer A820 


MASTER TAPE 


3M99rVAmpei467 


3M 99fcVAmpei 467 


Am pel 467 


Ampex 467 


Ampex 499 


MIX DOWN 
STU0IO1S) 
Engineers(s) 


HIT FACTORY 
(New York) 
Jay Healy 


HIT FACTORY 
(New York) 
Tony Maserati 


SECRET SOUND 
(Nashville) 
Steve Marcantonio 


SARM WEST 

(London) 

Steve Fitzmaurice 


BEAR TRACKS 

(Sufttm, NY) 
Lou Giordano 


CONSOLE(S) 


SSL 4096G Plus 
with UltJmabon 


Neve VRSP Legend 
with Flying Faders 


SSL4000G 
w/ Ultimation 


Euphonix 


Focusrite 


RECORDERIS) 


Sony 3348/ 
Studer A820 1/2" 
(dolby SR) 


Sony 3348/ 
Studer A820 1/2" 


Panasonic 3700 


Sony 3348 


Studer A820 


MASTER TAPE 


Ampei 499 


Ampex 499 


Sony DAT 


Ampex 499 


Ampex 499 


MASTERING 
Engineer 


GATEWAY 
MASTERING 
Bob Ludwig 


GATEWAY 
MASTERING 
Bob Ludwig 


GEORGETOWN 
MASTERS 
Denny Purcell 


PRECISION 
MASTERING 
Stephen Marcussen 


STERLING SOUND 
Ted Jensen 


CD/CASSETTE 
MANUFACTURER 


Sony 


Sony 


MCA 


WEA 


WEA 



C 1995, BillboaroVBPI Communications, Hot 100. R&B & Country appear 
Contemporary. Club Play, and Dance Sales. 



i this feature each time; Aloum Rock. Modern Rock, Rap. Adult 



fully compatible with Alesis* ground- 
breaking, S-VHS-based. digital audio 
machine, but it is built to the specifica- 
tions of the recently unveiled, second- 
generation Adat system (Billboard, Oct 
14). 

Among the special features of the 
CX-8 are a tape transfer mechanism 



vastly improved over the original Adat; 
balanced connections; an ergonomically 
designed front panel with access to 44 
functions; and built-in tape location fea- 
tures that were previously available only 
via a remote controller. 



EUR0S0UNDS 



A column by Zenon Schoepe on the 
European professional audio industry. 

U.K. 

PeAVEY ELECTRONICS U.K. has 
acquired new, 58,000-square-foot 
premises in Corby as part of a plan 
to develop pan-European distribution 
of its products. Managing director 
Ken Archard paid tribute to the sup- 
port received from Corby's Industri- 
al Development Centre, the Borough 
Council, and the East Midlands office 
of the Department of Trade and 
Industry. 

Included in the relocation is the 
company's manufacturing operation, 
which makes loudspeaker systems 
and microphones for the European 
market and has just released the 
HiSYS-XTF range of installation 
speaker systems. 

TlMELINE HAS added the Peavey 
Electronics MediaMatrix sound card 
to its StudioFrame digital audio 
workstation. The Peavey card was 
designed originally for the architec- 
tural acoustics market and has been 
installed at the U.S. Senate, Disney 
World, the Houston Astrodome, and 
several other theme parks and stadi- 
ums in the U.S. MediaMatrix 
employs audio processing, software- 
based devices for mixing, dynamics 
processors, routers, signal genera- 
tors, delay lines, distribution amps, 
crossovers, filters, and metering. 

Timeline director of European 
operations Chris Hollebone says the 
development illustrates TimeLine's 
eagerness to call on external product 
resources. The move coincides with 
sales to Studio Babelsberg Berlin 
(two), De Lane Lea London, and U.K. 



freelancers Rodney Glenn and Peter 
Joly. 

D A R has shown networking of two 
Sabre Plus DAWs interconnected to a 
new high-capacity server. "It's the 
result of our continued adoption of stan- 
dard technology and our Open Media 
plans," says DAR managing director 
Mike Parker. "Our Open Media 
release works entirely in a native OM 
format on disc, and networking is the 
first consequence of this. M 

Complementary to the new net 
concept is the provisionally titled 
Open Media recorder being shown in 
prototype. Intended to be as accessi- 
ble as a Tascam DA-88, the box has 
the added convenience of being an 8- 
track, hard-disc recorder with basic 
editing facilities. "We have developed 
a range of interconnecting and sup- 
porting technology," says Parker. 

SWEDEN 

INDEPENDENT television broad- 
caster TV4 is taking delivery of the 
first of three Calrec T Series digi- 
tally controlled analog desks for 
installation at a new television site in 
Stockholm. The news coincides with 
Suddeutscher Rundfunk in Germany 
ordering its second T Series for 
installation at TV studio PK2, fol- 
lowing the installation of the first at 
PK4 two years ago. 

Calrec's S Series has been ordered 
by Fountain TV in the U.K. "We 
required a comprehensive desk that 
was instantly recognizable to broad- 
casters coming in," says Fountain 
head of sound Peter Ball. "The S is a 
professional broadcast desk built for 
the broadcast environment at a price 
that was within our budget." 




Sony Opens In Oregon. Sony Disc Manufacturing Inc. has just inaugurated a 
huge digital optical disc manufacturing plant in Springfield, Ore. Sony's first 
manufacturing plant on the West Coast, the 336,000-square-foot facility can han- 
dle up to 4 million discs per month, according to a statement from the company. 
Shown at the opening, from left, are John Kitzhaber, governor of Oregon; 
Michael R Schulhof, president/CEO of Sony Corp. of America; James Frische, 
president of Sony Disc Manufacturing; and Thomas Constabile, senior VP of 
Sony Disc Manufacturing. 



More Studios 
go gold on Ampex 
than on all other tapes 
put together 

AMPEX 

A MASTER OF ENGINEERING 

Ampex fmrimsMttCvponlm 401 Bimhmi, M.S. 22-02 S3 Mumd Gty. Ca/rfr™ 94063 14151367-3809 
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B'buster Expands In Australia 

Chain To Hit Market With Music 



■ BY CHRISTIE ELIEZER 

MELBOURNE, Australia— Spurred by 
its success in Melbourne's video rental 
market, Blockbuster Entertainment 
Group has launched a $74 million oper- 
ation to break into the music retail sec- 
tor, worth $450 million-$600 million. 



MCA 



MCA Picks Heads 
For Asian Offices 

HONG KONG— MCA Music Enter- 
tainment International has named 
heads for its five newest Asia-F^cific 
operations, bringing to seven the 
number of regional subsidiaries 
opened in the past 10 months (Bill- 
board, May 13). 

The latest 
appointments 
are George 
Ash, GM, New 
Zealand; Wei-Chung Wang, manag- 
ing director, Taiwan; Young-In Kim, 
managing director, Korea; Raymond 
Hon, GM, Malaysia; and Gary See, 
GM, Singapore. 

They all report to Greg Rogers, 
senior VP, Asia-Pacific, MCA Music 
Entertainment International. Rogers 
reports to division president Jorge n 
Larsen. 

With domestic repertoire still 
under development, MCAs executives 
are focusing on such international 
acts as Live, Aerosmith, the Eagles, 
Bobby Brown, Robben Ford, Black 
Grape, and C J. Lewis. 

However, Rogers says that domes- 
tic releases will begin early next year 
with Cantonese and Mandarin 
albums, as well as Asian world music 
from Hong Kong joint-venture inde- 
pendent Schtung Music. 

MCA Music Entertainment Inter- 
national now has 23 subsidiaries 
worldwide, including new operations 
in Ireland and Portugal. 

MIKE LEVIN 




Anticipating to open 2040 sites annu- 
ally, Blockbuster says it intends to have 
100 megas tores by the year 2000. The 
chain has already promised to keep CD 
prices under $22 and also claims cus- 
tomer dissatisfaction with service and 
product availability 
in the other major 
chains. 

Blockbuster's Mel- 
bourne-based Asia/ 
Pacific VP John 
Mlynski says, "We're 
attacking music 
retailing the same 
way we did [with] video. We want to 
knock consumers out with our range 
and depth of product; store atmosphere; 
staff knowledge; listening booths for 
CDs, CD-ROMs, and computer games; 
long operating hours; and large parking 
spaces. 

"We want to get them excited about 
music and entertainment product. Our 
research shows 70% of consumers in 
music stores leave without [making a] 
purchase." 

Through four megastores in three 
state capitals from its former joint ven- 
ture with Virgin Retail, Blockbuster 
currently has 3% of the Australian 
music market. Brashs is the single 
largest player, with 138 stores national- 
ly and a market share of 15%-20%. 

Vox's 129 outlets across the country 
have 6.5%, and the Sanity chain — which 
is quickly expanding nationally — has 
5%. A buying group of 200 independent 
stores accounts for 16%, while other 
chains, such as Melbourne's JB Hi-Fi 
and Sydney's HMV, have 3%-4% each. 
The remainder is divided among such 
large department stores as Myer Grace 
Brothers, Kmart, Target, and Big W. 

If Blockbuster achieves its goal of 
becoming the biggest music retailer in 
Australia, it will expedite the chain's 
expansion in Asia. "There is no clear 
market leader," says Mlynski. "Brashs 
in its heyday was 20% [of the Australian 
market). We clearly want market dom- 
inance wherever we operate, so that's a 



realistic figure to aim for." 

Despite the country's population of 18 
million, Blockbuster is depending on 
high CD and video player penetration, 
and current enthusiasm for new music. 
Its greatest anticipated growth will be 
in the suburbs, which are underser- 
viced, according to Mlynski. 

"The [Central Business District] 
localities have always been big and 
prominent, with ourselves, HMV, and 
Brashs to a certain extent," he says. "In 
10,000 square feet, you can stock 50,000 
CDs and wide range of computer equip- 
ment and games. But out in the subur- 
ban malls, the 300-square-foot stores 
can't physically handle that range and 
depth." 

Reaction from other retailers is pre- 
dictably mixed. Most who spoke with 
(Continued on page 52) 



PolyGram Russia Turns To 
TV Spots To Push Pop Acts 



■ BY ERKIN TOUZMOHAMED 

MOSCOW — PolyGram Russia is devel- 
oping something new for Moscow's 
music industry: using TV advertising 
to promote the latest album by a top 
local pop singer. 

Phillip Kirkorov's double album, 
"Say Yes To The Sun," is being adver- 



PolyGram 



tised in November with 30-second TV 
spots on national all-Russian channel- 
RTR, Moscow outlet 2X2, and leading 
independent service NTV The com- 
mercial is being seen more than 20 
times a day, according to the label, 
which has teamed for the project with 



the country's second-largest TV adver- 
tising company. Video International. 

"I am doing it to check if TV promo- 
tion will influence sales dramatically," 
says Boris Zosimov, who heads Poly- 
Gram Russia. "If the result is positive, 
we will be the first company in Russia 
to give heavy TV support to our new 
releases." 

Zosimov has achieved another recent 
first: PolyGram Russia released the 
new Ace Of Base album, "The Bridge," 
one week before it was available else- 
where in Europe. 

The goal was to preempt parallel 
imports and pirate copies of the album 
by an act that is highly popular with 
local music fans. 

PolyGram reported first-day sales of 
"The Bridge" to be 5,000 units, an 
exceptionally strong result for the 
mainly cassette market. 



U.K.'s Sir Cliff Is Honored By ASCAP 



BY ADAM WHITE 



LONDON— "Thank God for 
singers who don't write," joked 
Marilyn Bergman on Oct. 27, as 
she presented Britain's Sir Cliff 
Richard with his latest accolade, 
the Pied Piper award. 

Bergman, president/chairman of 
the board of ASCAP, was hosting 
the U.S. society's annual dinner 
honoring writer and publisher 
members of the U.K.'s Performing 
Right Society. Richard's award was 
in recognition of his "contribution 
to the songwriter." 

The singer — who earlier that 
week received his knighthood from 
Queen Elizabeth at Buckingham 
Palace — described himself as "the 
last of a dying breed, the singer of 
songs." In fact, he told the audi- 
ence of writers and publishers, 
"I'll be glad to hear of any good 
ones that are out there." 

Another knight, Sir Tim Rice, 



was among those at the occasion; 
he has written lyrics for Cliff 
Richard's forthcoming EMI album, 
"Songs From Heathcliff," which is 
based on "Wuthering Heights." 
The evening also saw ASCAP 




scores for "Four Weddings And A 
Funeral" and "Mary Shelley's 
Frankenstein." Honored as the 
most performed album on U.S. col- 
lege radio from the PRS/ASCAP 
repertory was the Jesus & Mary 
Chain's "Stoned & Dethroned." An 
additional 17 songs licensed by 
ASCAP were recognized for being 
among its most-performed works 
in 1994. 

They included three by Elton John 
and Bernie Taupin: "Don't Let The 
Sun Go Down On Me," "Philadelphia 
Freedom," and "The One." 



honor Elton John and EMI Music 
as songwriter and publisher of the 
year, respectively; Phil Collins' 
"Everyday" (published by Hit & 
Run Music) was named song of the 
year. 

ASCAP's film awards went to 
Richard Rodney Bennett and 
Patrick Doyle for their respective 



FOR THE RECORD 

A story in the Nov. 4 issue incor- 
rectly reported the date of the 1996 
Brit Awards. The event will take 
place on Monday, Feb. 19, in London. 
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Now there's incredible news! 
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monitored airplay from Broadcast Data Systems. 
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JAPAN IDempa PuMcstlons Inc.) 1 1/6/95 


CANADA (Tn « RKon " 1 ! ' 4 "' 5 


GERMANY lcomp.led by Med* Control) 10/31/95 
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THB 


LAST 


SINGLfS 

RUNAWAY JANET JACKSON um 




LAST 


SINGLES 

GANGSTA'S PARADISE COOLIO FEAT. L.V. MCA 








WEEK 


WEEK 

2 


SINGLES 

LOVE PHANTOM B'Z BUG B0OUS 


WEEK 

1 


WEEK 

2 


WEEK 

1 


worn 

1 


WEEK 


wtin 

1 


SINGLES 

JE SAIS PAS CELINE DION Columbia 


2 


NEW 


TAMASHII WO OAITEKURE KYOSUKE HIMURO 


2 


1 


FANTASY MARIAH CAREY coiuhim 


2 


2 


SIE 1ST WEG FANTASTISCHEN VIER som 


2 


3 


YOU ARE NOT ALONE MICHAEL JACKSON epic 






POLYDOR 


3 


3 


I'LL BE THERE FOR YOU METHOD MAN Mf jam 


3 


3 


BOOMBASTIC SHAGGY virgin 


3 


2 


SCATMAN'S WORLD SCATMAN JOHN BMG 


3 


NEW 


ROMANCE DREAMS COME TRUE ip«V50Ny 


4 


4 


MACARENA LOS DEL MAR quality, 


4 


4 


STAYIN' ALIVE N-TRANCE intercord 


4 


4 


STAYIN' ALIVE N-TRANCE OANCE POOL 


4 


NEW 


BODY FEELS EXIT NAMIE AMURO avex trax 


5 


5 


YOU ARE NOT ALONE MICHAEL JACKSON epc 


5 


7 


EINE INSEL MIT... DOLLS UNITED eastwest 


5 


6 


SHIMMY SHAKE 740 BOYZ happt musc 


■ 


NEW 


BRAND NEW TOMORROW TRF AVUTRAx 


f 


NEW 


STAYIN' ALIVE N-TRANCE quauty 


6 


5 


FAIRGROUND SIMPLY RED eastwest 


6 


7 


FANTASY MARIAH CAREY COLUMBIA 


6 


5 


MY BABE KIMICA NEMURUMADE SHARANQ bmc 


7 


8 


DON'T TAKE IT PERSONAL MONICA arista 


7 


12 


1 GOT 5 ON IT LUNIZ virgin 


7 


6 


BOOM BOOM... OUTHERE BROTHERS kappy music 






VICTOR 


8 


10 


FAT BOY MAX-A-MILLION <K> 


8 


9 


FREEDOM DJ BOBO eam 


a 


11 


KISS FROM A ROSE SEAL ETTJWEA 


7 


1 


SURIRU TOMOYASU HOTEI tosmwa emi 


9 


13 


CAN 1 TOUCH YOU - . THERE? MICHAEL BOLTON 


9 


8 


YOU ARE NOT ALONE MICHAEL JACKSON epic 


9 


8 


MELODY TEMPO HARMONY BERNARD 


8 


7 


1 BELIEVE TOMOMI KAHARA pioneer LOC 






HUIWM 


10 


6 


EVER AND EVER JUST FRIENDS EDCi 






LAVILLIERS & JIMMY CLIFF Barclay 


9 


6 


MESSAGE MASAHARU FUKUYAMA bmg victor 


10 


20 


WATERFALLS TLC LAf«t 


11 


10 


EIN SONG NAMENS... ARZTE mhronoue 


10 


NEW 


LUCKY LOVE ACE OF BASE Barclay 


10 


3 


HELLO. AGAIN MY LITTLE LOVER TOT'S factory 


11 


NEW 


THROW YOUR SET IN THE AIR CYPRESS HILL 


12 


14 


CELEBRATION FUN FACTORY edci 


11 


5 


XXL MYLENE FARMER polydor 






ALBUMS 






OMMMM 


13 


13 


STARS CHARLY LOWNOISE & MENTAL THEO 


12 


12 


'74.75 CONNELLS EMI 


1 


10 


MASAYUKI SUZUKI MARTINI II EPKVS0NV 


12 


12 


HUMAN NATURE MADONNA mavcocn 






URBAN motor 


13 


13 


TOMBE POUR ELLE PASCAL OBISPO EPTC 


2 


1 


NAMIE AMURO DANCE TRACKS VOL. 1 icshibaemi 


13 


14 


TOTAL ECUPSE OF... NIKKI FRENCH CRnwuE 


14 


11 


1 WANNA... TECHNOHEAD im rcwOihcworl,"N n e r 


14 


9 


SURRENDER YOUR LOVE NIGHTCRAWLERS bmo 


3 


NEW 


KUBOH RURIKO BLUE TO BLUE epicsonv 


14 


15 


BIG TIME WHIGFIELD quality 


15 


18 


LUCKY LOVE ACE OF BASE metronome 


15 


NEW 


FRUIT DE LA PASSION FRANCKY VINCENT ARCADE 


4 


2 


MARIAH CAREY DAYDREAM cuiumbui 


15 


16 


SCREAM MICHAEL JACKSON epic 


16 


15 


WATERFALLS TLC aricxa 


16 


18 


LET ME BE A... SISTER QUEEN BAA DANCE 


5 


7 


MASAHURU FUKUYAMA M-COLLECTION 


16 


6 


GANGSTA'S PARADISE COOLIO FEAT, L.V. uca 


17 


NEW 


WILLY USE A BILLY... BOY E ROTIC intercord 


17 


NEW 


TRY ME OUT CORONA polygram 






BIRTHDAY PRESENT bmo victor 


17 


NEW 


SHY GUY DIANA KING Columbia 


18 


NEW 


1 CAN'T GET NO MARK 'OH urban motor 


18 


NEW 


BOOMBASTIC SHAGGY otLABEUviRGIN 


1 


5 


YUMI TANIMURA ATTOUTEKI Nl KATA0M0I SONY 


18 


11 


LICK IT ROULA SOS 


19 


20 


FIRST TIME KELLY FAMILY m 


19 


16 


TOUT BAIGNE MENELIK I LA TRIBU SNAIL 


7 


6 


SCATMAN JOHN SCATMAN'S WORLD bmgv.cic* 


19 


NEW 


1 WANNA BE WITH U FUN FACTORY ATTIC 


20 


NEW 


NORDISCH BY NATURE FETTS BROT inTcM* 


20 


NEW 


ANYBODY MASTERBOY Barclay 


• 


3 


SPIZ HACHIMITSU polydor 


20 


18 


THIS IS HOW WE DO IT MONTELL JOROAN pup 






ai nunc 






ALBUMS 


9 


4 


FIELD OF VIEW FIELD OF VIEW 1 SUN 






ALBUMS 


1 


7 


MARIAH CAREY DAYDREAM Columbia 


1 


1 


CELINE DION D'EUX COLUMBIA 


10 


NEW 


HIGH LOWS THE HIGH-LOWS mm 




. 


VAKIUUO Anlljlg U^iY^L MIA ?D UUALITT 


2 


1 


SIMPLY RED LIFE eastwest 


2 


2 


MYLENE FARMER ANAMORPHOSEE polydor 












GREEN DAY INSOMNIAC Rfprnst" 


3 


2 


PUR " BLN I L JLHLAND 'iTtftftWCj 


3 


3 


MARIAH CAREY DAYDREAM Columbia 


NETHERLANDS :skm-s >w •<* 501 1 ims 






A MORISSETTE JAGGED LITTLE PILL mawrick 
MARIAH CAREY DAYDREAM Columbia 


J 
5 


J 
* 


FANTASTISCHEN VIER LAUSCHGIFT SONY 
ARZTE PLANET PUNK metronome 
AC. 1)1, DALLoKLAKtK EASTWEST 


4 

5 


* 

5 


CRANBERRIES NO NEED TO ARGUE iSLANO 
AC/DC BALLBREAKER EASTWEST 
SOUNDTRACK LE ROt LION wait Disney 


IMS 

WEEK 


EAST 


SINGLES 






JANET JACKSON DESIGN OF A DECADE 1986.' 




f 


6 


NEW 


whk 






1996 a&m 


7 


5 


BOHSE ONKELZ HIER SIND OIE ONKELZ virgin 


7 


6 


MICHAEL JACKSON HISTORY PAST, PRESENT 


1 


5 


GANGSTA'S PARADISE C0OLI0 FEATURING LV. 






SOUNDTRACK DANGEROUS MINDS mca 


8 


8 


DIE SCHLUMPFE MEGAPARTY VOL. 2 em 






AND FUTURE — BOOK 1 Lpc 


2 
3 


2 
1 


MCA 

KNOCKIN' DOUBLE VISION mi 

HET IS EEN NACHT GUUS MEEUWIS i VAGANT 




7 


HOOTIE I THE BLOWFISH CRACKED REAR VIEW 

ATLANTIC 

V n 1 AMI" Al 1 VAI 1 raw TAT oiioiirD bewc 
t\.U. LANu ALL TUU U-Hri LMI WARNLR BROS. 


9 
10 
11 


9 

15 
10 


BADESALZ ZARTE METZGER SONY 
BAP WAHNSINN ■ HITS VON 79-95 EMI 
JANET JACKSON DESIGN OF A DECADE 1986/ 


8 

9 


12 
12 


RED HOT CHILI PEPPERS ONE HOT MINUTE 

i.',. l: BROS 

MARC LAVOINA MARC LAVOINA 1985-1995 RCA 


4 

9 


6 
4 


ARCADE 

TU M'AIMES ENCORE CELINE DION SORT 
BOOMBASTIC SHAGGY VIRGIN 


9 


9 


MICHAEL BOLTON GREATEST HITS 1985-1995 

COLUMBIA 

SHANIA TWAIN THE WOMAN IN ME mercury 


12 
13 


18 
NEW 


1996 polygram 

green day insomniac wea 
ROXETTE DON'T BORE US— GET TO THE 


10 
11 


9 
11 


TEARS FOR FEARS RAOUL AND THE KINGS OF 
SPAIN epic 

JOHNNY HALLYDAY LA LORADA mercury 


6 


7 


FAIRGROUND SIMPLY RED WARMER BROS 


11 


NEW 


VARIOUS ARTISTS PIRATE RADIO VOL 4. quality 


CHORUS! emi 


12 


NEW 


JOHNNY HALLYDAY PAROLES D'HOMMES 


7 


3 


HET BUSJE KOMT ZO HOLLENBOER BURNT 


12 


12 


SOUNDTRACK FRIENDS re««SE 






MARIA GLEN LOVE 4 RESPECT arkola 






Ml HI Jf< 


8 


8 


OMDAT IK ZO VAN JE HOU GORDON CNR 


13 


17 


USALOEB TAILS geftcn 


15 


13 


KELLY FAMILY OVER THE HUMP " ; . . ■ i. ('.- 


13 


7 


SIMPLY RED LIFE EASTWEST 


9 


9 


WHY GOD WHY ARNO KOLENBRANDER som 


14 


13 


BLUE RODEO NOWHERE TO HERE wea 


16 


12 


MICHAEL BOLTON GREATEST HITS 19B5-1995 


14 


14 


OASES (WHAT'S THE STORY) MORNING... small 


10 


NEW 


ZIA ME GRAAG CLOUSEAU CM 


15 


10 


AC/DC BALLBREAKER eastwest 






COLUMBIA 


15 


10 


J. DUTRONC BREVES RENCONTRES Columbia 






ALBUMS 


16 


15 


LIVE THROWING COPPER hadiqactive 


17 


14 


RED HOT CHILI PEPPERS ONE HOT... ws 


16 


18 


8. LAVILLIERS CHAMPS DU POSSIBLE BARCLAY 


1 


4 


BZN ROUND THE FIRE MERCURY 


17 


16 


OASIS (WHAT'S THE STORY) MORNING GLORY 


18 


NEW 


BLUE SYSTEM FOREVER BLUE ariola 


17 


8 


CHARLES AZNAVOUR PALAIS DES CONGRES 


2 


3 


CLOUSEAU OKER EMI 






EM 


19 


17 


SACRED SPIRIT CHANTS ft DANCES OF THE 






1994 EM 


3 


6 


SIMPLY RED LIFE Warner 


18 


14 


SEAL SEAL II irt 






NATIVE AMERICAN INDIAN virgin 


18 


NEW 


SMASHING PUMPKINS MELLON COLLIE AND THE 


4 


1 


MARIAH CAREY DAYDREAM SONY 


19 


NEW 


SOUNOTRACK PULP FICTION mca 


20 


NEW 


MICHAEL JACKSON HISTORY. PAST, PRESENT 






INFINITE SADNESS OELAHtAIRGiN 


5 


5 


CELINE DION D EUX SONY 


20 


NEW 


THE RANKIN FAMILY ENDLESS SEASONS EH 






AND FUTURE— BOOK 1 ep»c 


19 


NEW 


CLAUDE BARZOTTI JE T'APPENDRAI L'AMOUR 


6 


2 


MARCO BORSATO ALS GEEN ANDER poiyoop 
FRANS BAUER VEEL LIEFS TIPTOP 


















SONY 


7 


8 












rang 1 1 ix 


20 


16 


SACRED SPIRIT CHANTS ET DANSES DES... vyrgin 


8 


NEW 


JANET JACKSON DESIGN OF A DECADE 1986/ 






















1996 polydor 

RENE FROGER LIVE IN CONCERT ore 
RUTH JACOTT GEHEIMEN DiNO 


!■ 
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9 
10 


9 












U. IV; 


ITALY 


(Muska e Dischi) 10/24/95 (FIMI) 10/3CV95 
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C 1995. Billboariir'BPi Communications (Music Week/ © CIN) 1 1/4/95 


THIS 

WEEK 


SINGLES 


AUSTRALIA lAustrBlun Record Industry Asm ) 1 1/5/95 


THIS 
WEEK 


LAST 
WEEK 


SINGLES 


THIS 
WEEK 


LAST 
WEEK 


ALBUMS 


2 


1 
2 


BOOMBASTIC SHAGGY virgin 

ME AND YOU ALEXIA FEAT DOUBLE YOU DwA 

STAYIN' ALIVE N-TRANCE nvM 

THE POWER TO MOVE YA ZIGGY MARLEY ELEKTRA 

FAIRGROUND SIMPLY RED eastwest 

3 IS FAMILY DANA DAWSON EMI 

MIDNIGHT FARGETTA Dj movement 

EVERLASTING PICTURES B-ZET eyeivavahn 

EVERYBODY BE SOMEBODY RUFFNECK FEAT DC- 


THIS 
WEEK 

1 

2 
3 
4 
5 


LAST 
WEEK 

I 

2 
5 
9 
3 


SINGLES 

GANGSTA'S PARADISE COOLIO FEAT. L.V. MCA 
STAY1N' ALIVE N-TRANCE ftSTivAt 
LETS GROOVE CDS Columbia 
WATERFALLS TLC BMC 

WHERE THE WILD ROSES GROW NICK CAVE I 
KYLIE MINOGUE UBCRTv/resTrvAL 


';V 

2 
3 
4 
5 
6 


1 

NEW 

2 
NEW 

3 

a 


GANGSTA'S PARADISE COOLIO FEAT, L.V. tommy 

HEAVEN FOR EVERYONE QUEEN p«lopk>ne 
I'D LIE FOR YOU MEAT LOAF vimtN 
THUNDER EAST 17 lomxw 
FAIRGROUND SIMPLY RED eastwest 
MISSING EVERYTHING BUT THE GIRL BIANCO T 
NEGftorrEitNAi 


1 

a 

3 
4 

5 


1 
2 
NEW 

NEW 

NEW 


SIMPLY RED LIFE EASTWEST 
OASIS (WHAT'S THE STOFTYI MORNING... CREATKX 
DEF LEPPARD VAULT - GREATEST HITS 1980- 
1995 MERCURY 

SMASHING PUMPKINS MELLON COLLIE AND THE 
INFINITE SADNESS virgin 

ROXETTE OONT BORE US, GET TO THE CHORUS! 


1 
4 
S 
« 
7 
8 
9 


NEW 

3 

6 

S 

7 
NEW 
NEW 


6 
7 
8 

9 


4 
8 

10 

NEW 


KISS FROM A ROSE SEAL WARNER BROS 

YOU ARE NOT ALONE MICHAEL JACKSON epic 

MYSTERIOUS GIRL PETER ANDRE festmal 

I'D LIE FOR YOU (AND THAT'S THE TRUTH) MEAT 
LOAF VIRGIN 

YOU OUGHTA KNOW A. MORISSETTE warnersaos 


7 

9 

10 


4 

6 

7 


WHEN LOVE* HATE.., DEF LEPPARD mercury 
WHO THE F"K IS ALICE? SMOKIE FEATURING 
ROY CHUBBY BROWN wag 
POWER OF A WOMAN ETERNAL istavenueami 
BOOMBASTIC SHAGGY virgin 


6 

7 
S 
9 


3 

4 

5 
10 


JANET JACKSON DESIGN OF A DECADE 1986/ 
1996 asm 

ROBERT PALMER THE VERT BEST OF EW 
PAUL WELLER STANLEY ROAD GO! cases 
SACRED SPIRIT CHANTS & DANCES OF THE 


10 

t 
2 


4 

2 
NEW 


HIDEAWAY DE'LACY Euu time 

4LBUMS 

CLAUOIO BAGLIONI 10 SONO QUI COLUMBIA 
MINA PAPPA Dl L AT 1 f pdu 


10 


7 


11 


NEW 


YOU'LL SEE MADONNA mave^OVS** 


10 


6 


NATIVE AMERICAN INDIAN virgin 
MARIAH CAREY DAYDREAM crxuwntA 


3 


3 


LIGABUE BUON COMPLEANNO ELVIS WEA 


11 
12 
13 


6 
11 
15 


FANTASY MARIAH CAREY COLUMBIA 

RUNAWAY JANET JACKSON asm 

AS 1 LAY ME DOWN SOPHIE B. HAWKINS COLUMBIA 


12 


11 


WALKING IN MEMPHIS CHER wtA 


4 


1 


LUCA CARBONI MONDO RCA ITAUANA 


13 


9 


YOU ARE NOT ALONE MICHAEL JACKSON EPtC 


11 


9 


BLUR THE GREAT ESCAPE EcccyPARLORHONE 


5 


4 


ZUCCHERO SPIRITO DTVINO polydor 


14 


12 


FANTASY MARIAH CAREY COLUMBIA 


12 


13 


ALANIS MORISSETTE JAGGED LITTLE PILL 
MICHAEL BOLTON GREATEST HITS 1985- 1995 


6 


7 


ANTONELLO VENDITTI PRENDILO TU QUESTO 


14 


19 


BOOM BOOM BOOM OUTHERE BROTHERS 
UBERTYiVESTIVAL 

HOW DEEP IS YOUR LOVE PORTRAIT ear 
SOMETHING FOR THE PAIN BON JOVI mercury 
WASN'T IT GOOD TINA ARENA COLUMBIA 


13 


NEW 


UNTIL MY DYING DAY UB40 hp int£RNation-iv 

VIRGIN 


13 


8 


7 


5 


FRUTTO AMARO mcini 
SIMPLY RED LIFE eastwest 


19 
16 
17 


18 
14 

17 


16 
17 
IB 


10 
NEW 
NEW 


HIGHER STATE... JOSH WINK MANiFESTOVMf RCUOT 
YOU DO McALMONT ft BUTLER ■ ■ vrqn 
DIGGIN' ON YOU TLC la* aclaoist* 


14 
IS 


NEW 
NEW 


COLUMBIA 

ERASURE ERASURE mute 

BRYAN FERRYyROXY MUSIC MORE THAN THIS - 

THE BEST OF virgin 


8 

9 


8 

6 


RENATO ZERO TRACCE DELL' IMPERFETTO 

rONOPOLVSONY 

MICHAEL BOLTON GREATEST HITS 1985 1995 
COLUMBIA 

MARIAH CAREY DAYDREAM Columbia 


18 
19 


12 
NEW 


SCATMAN . REMIXES SCATMAN JOHN BMG 
SOMETHIN' 4 OA HONEYZ MONTELL JORDON 


19 
20 


15 
13 


LUCKY YOU LIGHTNING SEEOS EP»C 
AINT NOBOOY DIANA KING vwRrVCOiuuBtA 


16 
17 


11 

12 


WET WET WET PICTURE., precious ougamsatk* 
LUTHER VANDROSS GREATEST HITS 1981 1995 


10 


9 






POLYGRAM 


21 


14 


MIS-SHAPESySORTEDFORE-SlWIZZ PULP 


EPIC 

FREE THE SPIRIT PAN PIPE MOODS TWO 
POLYGRAM TV 

GERRY RAFFERTY ONE MORE DREAM . THE VERY 

BEST OF polygram n 

TLC CRAZYSEXYCOOL lafacearsta 

CAST ALLCHANGE POLYDOR 

0Z2Y 0S8OURNE OZZMOSIS ERC 

PRETENDERS THE ISLE OF VIEW WEA 

OASIS DEFINITELY MAYBE creation 








20 


16 


ALICE, WHO THE F—H... STEPPERS festival 
ALBUMS 

SMASHING PUMPKINS MELLON COLLIE AND THE 


22 


NEW 


HUMP 

BA8Y ITS YOU MN8 cauwBtA 


18 


NEW 


SPAIN 


(TVE/AFYVE) 10/21/95 


1 


NEW 


23 


NEW 


YOU DO NT HAVE TO SAY YOU LOVE ME/CRY ME 
A RIVER DENISE WELCH wncm 


19 


17 


THtS 
WEEK 


LAST 

WEEK 


SINGLES 


2 
3 

4 

5 


1 

2 

4 

3 


INFINITE SADNESS virgin 
SOUNDTRACK DANGEROUS MINOS MCA 
JANET JACKSON DESIGN Of A DECADE 1986/ 
1996 asm 

TINA ARENA DON'T ASK COLUMBIA 
MARIAH CAREY DAYDREAM Columbia 


24 
25 
26 
27 
28 


18 
NEW 
17 
19 

22 


BIG RIVER JIMMY NAIL EASTwest 

KING OF THE KERB ECHOBELLY r AuvE, rhythm m^ng 

RENEGADE MASTER WILDCHILD i*l)F&«xycoh 

LIGHT OF MY LIFE LOUISE 1ST avenuLEw ■ 

I'LL BE THERE FOR YOU REMBRANDTS eastwest 


20 
21 
22 
23 
24 


20 
7 

NEW 
25 
23 


1 

2 
3 
4 


1 

2 
7 
5 


SHUT UP (AND SLEEP WITH ME) SIN WITH 
SEBASTIAN ARIOLA 
SCREAM NEW LIMIT oani 
BOOMBASTIC SHAGGY vpagin 
STAYIN' ALIVE N-TRANCE CNOARCAOE 
THE VIBE E P. VIBEMAN maa mo 
CORAZON, CORAZON REBECA max music 


6 


NEW 


CHOCOLATE STARFISH BOX virgin 


29 


NEW 


EVERYBODY SAY EVERYBODY DO LET LOOSE 
MUCURY 


25 


16 


GREEN DAY INSOMNIAC reprise 


5 
< 


4 

NEW 


7 
8 

9 


5 
7 

6 


GREEN DAY INSOMNIAC WARNER BROS 

OASIS (WHAT'S THE STORY) MORNING GLORY* 

CREATION/SONY 

K.D. LANG ALL YOU CAN EAT WARNER BROS 


30 
31 

32 


23 
16 

NEW 


STAYIN' ALIVE N-TRANCE aatw 

DON'T YOU WANT ME (REMIX) HUMAN LEAGUE 

VWON 

1ST OF THA MONTH BONE THUGS-N- HARMONY 


26 
27 
28 
29 


14 
NEW 

21 
19 


SUGGS THE LONE RANGER WEA 
SHAMEN AXIS MUTATIS ONE IITTIE mm 
BEAUTIFUL SOUTH CARRY ON UP... GO Eases 
CEUNE DION D'EUX trt 


7 
8 
9 
10 


a 

3 
6 
10 


PLAY THIS SONG 2 FABIOLA ginger 
ESTRES EX-3 ginger 
FAIRGROUND SIMPLY RED drogingir 
2 IN A ROOM ANORA (NOW) MAX MLftHC 


10 


8 


LIVE THROWING COPPER AADYOACTrYE 


EPIC 

CAMDEN TOWN SUGGS *u 

WHEN YOU WALK IN THE ROOM STATUS QUO 

POLYQAAM TV 


30 


24 


MICHAEL JACKSON HISTORY: PAST, PRESENT 


ALBUMS 


11 


14 


HOOTIE 4 THE BLOWFISH CRACKED REAR VIEW 


33 
34 


21 
NEW 






AND FUTURE — BOOK 1 EPvc 






12 


11 


WARNER BROS 

RED HOT CHILI PEPPERS ONE HOT MINUTE 


31 
32 


18 
26 


INSPIRATIONS PAN PIPF DREAMS pure music 
BON JOVI THESE DAYS MERCURY 


1 
2 


1 
4 


GLORIA ESTEFAN ABRIENDO PUERTAS epic 
NINO BRAVO 50 ANIVERSARIO polydor 


13 


NEW 


WARNER BROS 

DEF LEPPARD VAULT • GREATEST HITS mercury 


35 


25 


THE MOVE YOUR ASS EP SCOOTER cubtdolmof; 


33 
34 


28 
29 


CEUNE DION THE COLOUR OF MY LOVE EPIC 
CRANBERRIES NO NEED TO ARGUE island 


3 


2 


EL ULTIMO DE LA FILA LA REBELtON DE LOS 
HOMBRES RANA chrysalis 


14 


NEW 


BAOLOVES HOLY ROADSIDE mushrooavtestival 


36 


NEW 


GIRLS ft BOYS HED BOYS decc*btruction 


35 


NEW 


BOYZONE SAID AND DONE polydor 


4 


3 


LLEZ COMO LA FLOR PROMETIDA hispavox 


IS 


16 


CHRIS ISAAK FOREVER BLUE warner BROS 


37 


26 


HAND IN MY POCKET ALAN IS MORISSETTE 


36 


NEW 


FOSTER AND ALLEN 100 GOLDEN GREATS 


5 


5 


MARIAH CAREY DAYDREAM SONY 


16 


NEW 


TLC CRAZYSEXYCOOL bmg 








6 


6 


JULIO IGLESIAS LA CARRETERA SONY 


17 


13 


SIMPLY RED LIFE warmrbros 


38 


24 


BROWN SUGAR D'ANGELO COOlTEMPO 


37 


NEW 


LIGHTNING SEEDS JOLLIFICATION i»c 


7 


9 


JUAN LUIS GUERRA GRANDES EXITOS AROLA 


18 


9 


CELINE DION THE COLOUR OF MY LOVE epic 


39 


20 


BULLET WITH BUTTERFLY WINGS SMASHING 


38 


15 


FINN FINN PARioPMONC 


a 


7 


KETAMA DE AKI A KETAMA MCRCLJfrv 


19 


NEW 


BON JOVI THESE DAYS mercury 


PUMPKINS virgin 


39 


NEW 


NEIL SEDAKA CLASSICALLY SEDAKA vision 


9 


8 


HEROES DEL SILENCIO AVALANCHA emiavjcon 


20 


17 


MICHAEL BOLTON GREATEST HITS 1985-1995 


40 


NEW 


THINGS THAT ARE RUNRIG Chkysalis 


40 


22 


K.D. LANG ALL YOU CAN EAT warner BROS 


10 


NEW 


SIMPLY RED LIFE drosingfr 
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LAST 
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SINGLES 




* 


BOOMBASTIC SHAGGY viBtVN 






GANGSTA'S PARADISE COOLlO FEATURING L.V 






VAI 1 ADT WAT Al nUC M " l.j " , l ■ coir 
TUU Ant NUI ALUNt MlUn^tL JnUfvoUN £->lt. 










4 


STAYIN' ALIVE N-TRANCE <V>tw 


2 


2 


BOOMBASTIC SHAGGY virgin 




NEW 


GANGSTA'S PARADISE CO0LI0 FEATURING L.V. 


3 
4 


1 


FANTASY MARIAH CAREY SONY 
STAYIN' ALIVE N-TRANCE festival 


5 


3 


FAIRGROUND SIMPLY RED lastwest 


5 


4 


RUNAWAY JANET JACKSON aim 


6 


5 


FANTASY MARIAN CAREY Columbia 


* 


NEW 


ci itiurDTiur iu rue i or rviLyr ruir^ ll ..^ ll - u 


7 


8 


WATERFALLS TLC laf*C£,'A.R<sta, 








8 


9 


LUCKY LOVE ACE OF BASE MtUiWEiRONOUL 




10 


TUDftUi Vni ID CFT IU TUIC AID rvPDf Ull i 
IMKyiV lUUn 3tl IN 1 HL AIM ^TrrXtOjnlLL 


9 


NEW 


l"D LIE FOR YOU (AND THAT'S THE TRUTH) MEAT 






SON* 






LOAF virwn 


8 


6 


FAIRGROUND SIMPLY RED wwser 


10 


NEW 


JE SAIS PAS CELINE DION EeidCOiuwaiA 


• 




CeA IU 1 rtUF XA/ITU VAN 1 IMW jiiDhfn 
*U IPl LUVL WITH TUU UniV WAWNE.R 






ALBUMS 


10 


NEW 


BOOM BOOM BOOM OJTHERE BROTHERS 


1 


1 


SIMPLY RED LIFE ustwtsi 






FESTIVAL 

ALBUMS 






MARIAH CAREY DA V DRFAM ;.ol uv^ij 






3 


3 


AC/DC BALLBREAKER eastwcst 


1 


NEW 


JANET JACKSON DESIGN OF A DECADE 1986/ 

1996 aawpol'tgram 

MARIAH CAREY DAYDREAM son* 


4 


4 


OASIS (WHAT'S THE STORY) MORNING GLORY? 
die* not 


2 


1 


5 




GREEN DAY INSOMNIAC otraiSE 


3 


2 


KOOTIE A THE BLOWF1SH CRACKED REAR VIEW 


6 


6 


MICHAEL BOLTON GREATEST HITS 1985-1995 






WAflrtER 








4 


NEW 


OASIS (WHAT'S THE STORY* MORNNING GLORY? 


7 


8 


CELINE DION D EUX epiqcoiumbia 




3 


MM 


8 


1C 


JANET JACKSON DESIGN OF A DECADE 1986/ 


5 


SIMPLY RED LIFE w-wnes 




1996 um 

RED HOT CHILI PEPPERS ONE HOT MINUTE 


6 


5 


CELINE DtON THE COLOUR OF MY LOVE sont 


9 


7 


7 


NEW 


K.D. LANG ALL YOU CAN EAT warmer 








S 


NEW 


SEAL SEAL (1ST AND 2ND ALBUMS) warner 


10 


9 


IRON MAIDEN THE X FACTOR DM 


9 


e 


RED HOT CHILI PEPPERS ONE HOT MINUTE 

WARNER 








10 


NEW 


SHAGGY BOOMBASTIC viRGiN 








BELGIUM IPramuvi) ll/a/95 








THIS 
WIEK 


LAST 
WEEK 


SINGLES 


SWITZERLAND ««» <-•=- <■•■->< »™n m zs^s 


THIS 
WEEK 


LAST 
WEEK 




1 


1 


HET IS EEN NACHT GUUS MEEUWIS & VAGANT 


SINGLES 


2 


2 


SHUT UP (AND SLEEP WITH ME) SIN WITH 
SEBASTIAN AAKXA 


1 
2 


3 
1 


WATERFALLS TLC BMG 

YOU ARE NOT ALONE MICHAEL JACKSON son* 


3 


4 


FAIRGROUND SIMPLY RED WCA 


3 


s 


STAYIN 1 ALIVE N-TRANCE wapner 


4 


3 


YOU ARE NOT ALONE MICHAEL JACKSON EP'C 


4 


2 


SIEISTWEG DIE FANTASTISCHEN VIER »nt 


5 


9 


BOOMBASTIC SHAGGY virom 


S 


4 


BOOMBASTIC SHAGGY emi 


6 


NEW 


WHERE THE WILD ROSES GROW NICK CAVE & 


i 


10 


FREEDOM D.J. BOBO f«sn 






KYUE MINOGUE mute 


7 


9 


KISS FROM A ROSE SEAL warner 


7 


8 


STAYIN' ALIVE N-TRANCE ROW 


S 


NEW 


WISH YOU WERE HERE REDNEX m 


S 


NEW 


IK BEN EEN VENT JIMMY B paradiso 


9 


6 


FAIRGROUND SIMPLY RED warner 


9 


NEW 


HETBUSJE KOMTZO HOLLENBOER Bunny 


10 


5 


BABY COME BACK WORLDS APART emi 


10 


NEW 


NOT AN ADDICT K'S CHOICE DOUBtfT 

ALBUMS 




4 


ALBUMS 

SIMPLY RED LIFE warner 


1 


1 


CELINE DION D EUX Columbia 


2 


1 


MARIAH CAREY DAYDREAM Sony 


2 


3 


K'S CHOKE PARADISE IN ME OOuBtf 1 


3 


3 


CELINE DION D'EUX SONY 


3 


4 


CLOUSEAU OKER EM 


4 


? 


AC/DC BALLBREAKER warner 


4 


6 


SIMPLY RED LIFE w» 


t 


5 


DIE FANTASTISCHEN VIER LAUSCHGIFT sew 


5 


2 


VAYA CON DIOS ROOTS & WINGS NWNWU 


6 


7 


MARLA GLEN LOVE & RESPECT bmc 


6 


5 


MARIAH CAREY DAYDREAM columai* 


7 


8 


RED HOT CHILI PEPPERS ONE HOT MINUTE 


7 


7 


JANET JACKSON DESIGN OF A DECADE 1986/ 






WARNER 






1996 aim 


8 


NEW 


GREEN DAY INSOMNIAC warmer 


8 


8 


CELINE DION THE COLOUR OF MY LOVE Columbia 


9 


10 


ARZTE PLANET PUNK poltoram 


9 


9 


MICHAEL JACKSON HISTORY: PAST, PRESENT 
AND FUTURE— BOOK 1 epic 


10 


e 


VAYA CON DIOS ROOTS AND WiNGS bmc 


10 


NEW 


WILLTURA BLOEED, ZWEET EN TRANEN topkapi 








SWEDEN ( QLF > 10/27/95 


FINLAND <Seuu(IFPI Finland) KV22/95 


THIS 
WEEK 

1 


LAST 
WEEK 

2 


SINGLES 

GANGSTA'S PARADISE COOLlO FEATURING L.V. 


THIS 
WEEK 

1 


LAST 
WEEK 

1 


SINGLES 

LUCKY LOVE ACE OF BASE megm<eeea»t 






MCA 


2 


2 


BOOMBASTIC SHAGGY virgwimi 


2 


1 


BOOMBASTIC SHAGGY virgis 


3 


9 


DO WHAT'S GOOD FOR ME 2 UNLIMITED BYTE/ 


3 


4 


LUCKY LOVE ACE OF BASE mega 






nun 


4 


3 


FISKARNA 1 HAVEN IDDE SCHULTZ mca 


4 


3 


MAN ON THE EDGE IRON MAIDEN EM 


5 


5 


STAYIN' ALIVE N-TRANCE PWMUSiC 


S 


6 


FEEL SO GOOD WALDO blue bus ble^lue biro 


6 


8 


WHERE THE WILD ROSES GROW NICK CAVE & 
KYLlE MINOGUE MUTE 


C 

7 


5 
B 


GEEK STINK BREATH GREEN DAY reprise/ma 
GANGSTA'S PARADISE COOLlO FEATURING L.V. 


7 


6 


YOU ARE NOT ALONE MICHAEL JACKSON Ep<£ 






MCA 


8 


7 


GIVE MY LIFE ARMY OF LOVERS Stockholm 


S 


NEW 


HARD AS A ROCK AC/DC warmer 


9 


N L 


I'D LIE FOR YOU (AND THAT'S THE TRUTH) MEAT 


9 


NEW 


YOU OONT UNDERSTAND ME ROXETTE emi 






LOAF vrncm 


10 


10 


WHERE THE WILD ROSES GROW NICK CAVE 4 


10 
1 


9 


YOU DON'T UNDERSTAND ME ROXETTE fv 

ALBUMS 

RE8ECKA TORNQVIST GOOD THING EUi 


1 


5 


KYLIE MINOGUE mute/polygram 
ALBUMS 

GREEN DAY INSOMNIAC r-prisewea 


2 


NEW 


SMASHING PUMPKINS MELLON COLLIE AND THE 


2 


1 


AC/DC BALLBREAKER warncr 






INFINITE SADNESS vWGW 


3 


4 


YO PARHAAT poko 


3 


2 


OASIS (WHAT'S THE STORY) MORNING GLORY' 


4 


2 


IRON MAIDEN THE X FACTOR (jm 






CRtATICW 


5 


NEW 


KLAMYDIA SLIMIAT SOTAPOLULLA krmiunp 


4 


NEW 


OZZY OSBOURNE OZZMOSIS Wi. 


6 


NEW 


TOTO TAMBU Columbia. 


5 


3 


SIMPLY RED LIFE warmer 


7 


7 


TOMM LANTINEN MAALLA, MERELLA JA 


6 


4 


MtLLENCOLIN LIFE ON A PLATE burk.*G heart 






ILMASSAL co LOMBi MOM 


7 


5 


GREEN DAY INSOMNIAC WARMER 


8 


NEW 


AIKAKONE TAHTIKAAREN TAA RCA 


8 


8 


EVA DAHLGREN JAG VILL SE MIN ALSKADE 
KOMMA FRAN OET VILDA record station 


9 


3 


RED HOT CHILI PEPPERS ONE HOT MINUTE 

WARNER 


9 


NEW 


OLLE UUNGSTROM TACK telegram 


10 


NEW 


ALAN IS MORISSETTE JAGGED LITTLE PILL 


10 


NEW 


ROBYN ROBYN IS HERE RiCOCwn 






MAVERICKJWAHNER 














PORTUGAL lugaWFP) 1CV2*V95 


CHILE 


(APF Chile! 8/95 


THIS 
WEEK 


LAST 
WEEK 


ALBUMS 


THIS 
WEEK 


LAST 
WEEK 


ALBUMS 


1 


2 


SIMPLY RED LIFE lastwlsi 


1 


NEW 


ILUPU MULTITUDES em. 


2 


1 


MARIAH CAREY DAYDREAM column 


2 


NEW 


NICOLE ESPERANDO NADA bmg 


3 


3 


IRAN COSTA ALBUM DANCE vioisco 


3 


NEW 


VARIOUS ARTISTS JUEGOS DE FUEGO polygaam 


4 


4 


CELINE DION D'EUX oxumbia 


4 


NEW 


LOS L LAN EROS DE LA FRONTERA LLEGO EL 
AUSENTE EM 

LA LEY LA LEY DE LA LEY wxyoram 


5 


7 


GREEN DAY INSOMNIAC warned 


5 


NEW 


6 


5 


MICHAEL BOLTON GREATEST HITS 1985-1995 


6 


NLA 1 


JUAN LUIS GUERRA GRANDES EXIIOS bmg 


7 


9 


IRON MAIDEN THE X FACTOR emi 


7 


NEW 


VARIOUS ARTISTS HUGO A TODO RITMO 

POLYGRAM 

VARIOUS ARTISTS 100% COOL polygram 


8 


NEW 


CELINE DION THE COLOUR OF MY LOVE columbia 


8 


NEW 


9 


6 


SHERYL CROW TUESDAY NIGHT MUSIC CLUB 


9 


r.F*v 


GILLETTE ON THE ATTACK bms 


10 


NEW 


BONJOVI THESE DAYS mercur. 


10 


NEW 


CAFE TACU8A RE waaner 



GLOBAL 
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THE LATEST MUSIC NEWS FROM AROUND THE PLANET 




EDITED BY DAVID SINCLAIR 

SOUTH AFRICA: You should never underestimate the power of music to shape opinion and alter 
the course of political events. That was certainly the belief of the discredited former South Afri- 
can government, which was so concerned about the possible effects of the lyrics of certain folk 
musicians that its security police apparently assigned an agent to destroy one artist's career. 
That is the explanation given by a former policeman, Paul Erasmus, for the failure of the criti- 
cally acclaimed foLk-rock performer Roger Lucey to build a record- 
ing career. Erasmus has sold to the independent weekly Mail & 
Guardian excerpts from an unpublished book about the security po- 
lice's dirty-tricks campaign against opponents of apartheid. In the 
book he admits that he personally launched the vendetta against Lu- 
cey. The singer's first album, "The Road Is Much Longer" (WEA), 
included a tribute to black activist Lungile Thabalazi, who was 
killed while in detention. The album was banned, but it was subse- 
quently rereleased minus the tribute. Erasmus says he was sent to 
see Lucey play and "see what could be done about stopping this 
filth." He secretly recorded Lucey's concerts, informed WEA in Joh- 
annesburg that Lucey was a security police suspect, and personally 
confiscated the singer's albums from a major record store. "I don't 
know what happened with his WEA contract," Erasmus writes, "but 
assumed that our 'dirty tricks' had worked, as I know of no further 
LPs or tapes they produced." In fact, WEA did release Lucey's next 
album, a live recording titled "Half-A-Live." Although Erasmus pro- 
claims himself a closet fan of Lucey's, his statements reveal the government's perennial igno- 
rance of folk music in South Africa. White folk singers in the '60s were constantly harassed and 
had their music banned for the most innocuous lyrics. Ironically, such heavy-handed treatment 
enabled some artists of limited ability to claim a far greater relevance for their music than it 
deserved. But Lucey belonged to a new generation, which aligned itself with active resistance 
to apartheid rather than a nebulous protest movement. His career did not survive apartheid — 
he Is a highly regarded TV news sound man today — but he is still revered in alternative music 
circles as one of the great inspirations during the darkest days of apartheid. 

ARTHUR CrOLDSTUCK 

U.K.: The Lighthouse Family is an odd name for a pair of unrelated men, one black, the other 
white. But that hasn't stopped the duo from Newcastle in the north of England from scoring 
two hits this year with the singles "Lifted" and "Ocean Drive," both on Wildcard/Polydor. The 
Family distinguishes itself from other dance-based acts by creating radio-friendly and midtempo 
pop-soul songs with intelligent arrangements and lyrics. They are written by keyboard player 
Paul Tucker and brought to life by the pensive voice of Tunde Baiyewu. Ending a short U.K. 
tour at Dingwalls in London last month, the duo proved it had plenty of quality songs, such 
as the ballad 'The Way You Are" and the funky, Seal-meets-Cat Stevens groove of "Loving 
Every Minute," with its lazy afternoon vibe enhanced by a brass line reminiscent of Herb 
Alpert's 'This Guy's In Love With You." Among the audience members checking out the sounds 
were Mike Pickering and Shove U of M People. While the material and performances on the 
Lighthouse Family's album, "Ocean Drive," released Monday (6), are faultless, the two musicians 
are still learning their stagecraft, and Baiyewu could have projected his laid-back vocals more 
forcefully at the gig. KfUUBD 

NETHERLANDS: Singer Patricia Paay, who scored 19 hit singles between 1967 and 1983 as both 
a solo artist and a member of the group the Star Sisters, has been signed by CNR/Arcade. Her 
comeback album, released Oct. 28, features covers of internationally well-known songs from fea- 
ture films. The album's title track, 'The Time Of My Life," is a duet with American singer and 
"Baywatch" star David Hasselhoff (Paay returns the compliment on Hasselhoff s new album, 
to be released worldwide by Arcade next year, by duetting with him on a cover of the old Freddy- 
Fender hit "Before The Next Teardrop Falls"). On her album, Paay also sings with her 5-year- 
old daughter, Christina, on a version of 'Tomorrow" from the film "Annie." The album features 
songs from such Disney classics as "Aladdin," "Beauty And The Beast," and The Lion King," 
along with the title song from the latest Disney smash, "Pocahontas." willem HOOS 

FRANCE: French -Canadian singer Celine Dion dominates the charts here like no other artist 
since Madonna in 1987. Dion's French -language album "D'Eux" 
(renamed 'The French Album" in Britain and America), written 
and produced by Jean-Jacques Goldman, is still the top seller 
here, with cumulative sales of 1.6 million. And the media cover- 
age surrounding her concerts in France has pushed four of her 
other albums back onto the charts. These are her live album, 
"Live A L'Olympia," a compilation of her earlier songs; "Les Pr- 
emieres Annees"; "Des Mots Qui Sonnent"; and "The Colour Of 
My Love." Olivier Montfort, GM of Columbia France, says this 
impressive chart performance is the result of a three-year proc- 
ess to establish Dion as a leading performer. "The right artist, 
the proper timing, and lots of work," he explains, adding that 
while Dion was already well-known in this country, a significant 
part of the public discovered her only with the release of 
"D'Eux." According to Montfort, Dion's profile increased dramatically after she was the subject 
of a prime-time TV news show called "Envoye Special," the French equivalent of "60 Minutes," 
in a mid-September broadcast just prior to her concerts in Paris. Dion will be one of the leading 
performers at the MIDEM trade fair next January in Cannes. 

EMMANUEL LEG RAND 
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'Chinese World Music' Act 
Dadawa Drums Up Acclaim 



HOME & 
ABROAD 




by Thorn Duffy 



UADAWA is the performing name 
chosen by 25-year-old Chinese singer 
Zhu Zheqin, because, she says, the 
sound of the name is accessible to 
Asian and Western listeners. 

In the same way, this intriguing 
vocalist, on an album titled "Sister 
Drum," performs music that is both 
inspired by a specific culture and 
universal in its appeal. 

With the release of "Sister Drum" 
by Warner Music 
labels in Asia, Aus- 
tralia, and Europe, 
and its impending 
arrival in the U.S. on 
Elektra Entertain- 
ment in January, 
Dadawa is emerging 
as the first Chinese 
pop artist brought to a 
global mainstream 
audience by a multina- 
tional label. 

"Sister Drum" is 
the result of a two- 
year collaboration 
between Dadawa, 
composer He Xunt- 
ian, and co-lyricists 
He Xunyou and Lu Yimi. The album 
draws on He Xuntian's 20-year inter- 
est in Tibetan folk music and marries 
lyrical and musical images of Tibet 
with modern recording styles. It is 
an ethereal, melodic, and engaging 
mix. 

Recently, at the Royal College of 
Music in London, Dadawa stood alone 
on a darkened stage, draped in a 
crimson cloak, flanked by two video 
screens and a pair of red spotlights, 
singing live to the recorded music 
from "Sister Drum." Her voice rose 
and fell like the peaks of the 
Himalayas on the screens beside her. 
Over tracks that combine chants and 
drums with modern synthesizers, 
her voice wavered and spun like the 
prayer wheels in the hands of Tibetan 
monks on the video. 

"Dadawa is Chinese world music," 
says Michael Chang, international 
director of UFO, the Warner Music 
label in Taiwan whose president, Wu 
Tsu Tsu, signed the artist Speaking 
to Billboard correspondent Hiroshi 
Fuji, Chang says, "This is the first 
time for a Chinese artist to go on tour 
like this [in which] the focus is clear- 
ly on the international market" 

That focus sharpened in May at 
MIDEM Asia in Hong Kong (Bill- 
board, July 1), where a tape of "Sis- 
ter Drum" was played by Warner VP 
and regional director Paul Ewing 
for such executives as Seymour 
Stein, who subsequently signed 
Dadawa to Elektra for the U.S. Sim- 
ilar strong reaction from other Warn- 
er labels followed, says Ann-Marie 
Nicol, VP of artist development at 
Warner Music International. 

"Everybody (for whom] I played 
the music, whether they were from 
Argentina, Canada, Australia . . . 
everybody had the same reaction," 
says Nicol. "It has taken on a momen- 
tum of its own." 

To maintain that development, 



Warner is staging a showcase and 
promotion tour for Dadawa and He 
Xuntian. After opening in Tokyo, the 
tour will include stops in Stockholm, 
London, Hamburg, Paris, and 
Madrid, and then will go to Toronto 
and Vancouver, two North American 
cities with sizable Chinese popula- 
tions. Warner also has confirmed 
plans for Dadawa to perform at the 
30th anniversary of MIDEM in Jan- 
uary in Cannes. 

So far, says Nicol, "the 

French are leading the 
pack." Reaction to "Sis- 
ter Drum" has been 
strong in that market, 
which has previously 
embraced such ethno- 
ambient artists as Deep 
Forest, Enigma, and, 
most recently. Sacred 
Spirit. 

Like similar projects, 
"Sister Drum" may face 
claims of cultural plun- 
dering, particularly in 
light of China's long 
domination of Tibet and 
the sometimes violent 
relationship between the two soci- 
eties. Dadawa and He Xuntian, how- 
ever, describe "Sister Drum" as a 
work of affection and respect for the 
unique spirituality of Tibet, a place 
like none other in the modern world, 
the singer notes. 

And the woman at the center of 
this global marketing campaign, 
meanwhile, is a self-assured artist 
who views "Sister Drum" not as an 
international breakthrough for Chi- 
nese music, but in simpler terms as 
a reflection of a musical and spiritu- 
al journey by the album's creators. 

"I'm not conscious of wanting to be 
a bridge for any gap," says Dadawa 
the afternoon after her London per- 
formance. "Basically I wanted to 
express what was in my inner self." 

BoRDER CROSSINGS: The Corre 
from Ireland are supporting Cana- 
da's Celine Dion on a European tour 
that opened Oct. 27 in Glasgow and 
runs through December . . . New 
Zealand alternative rock band the 
Nixons (Billboard, Aug 26), to avoid 
confusion with an American band of 
the same name, have rechristened 
themselves Eye TV for a U.S. tour to 
promote their album of the same 
name, on San Francisco's Incandes- 
cent label. The tour, which began last 
month in Berkeley, Calif., will hit 
CBGB in New York Nov. 22. 

Assistance in preparing this column 
ivas provided b y Hirosh i Fuji in Tai- 
wan and Graham Reid in Neiv 
Zealand 

Home & Abroad is a biweekly col- 
umn spotlightbtg the act ivit y of the 
internatioiujl music business and 
artists outside their home markets. 
Information may be sent to Thorn 
Duffy, 2.1 Ridgmount St., London, 
WC1E 7AH orfcaed to U-171-S2S- 
2.116. 
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EMI Exec Shapes Canadian Music 

Cameron Engineered Several U.S. Breakthroughs 



■ BY LARRY LeBLANC 

TORONTO— EMI Music Canada pres- 
ident Deane Cameron wasn't the first 
major-label A&R executive in Canada. 
But with his nine-year run as EMI's 
A&R head, coupled with his seven years 
as president, he has greatly shaped the 
face of Canadian music. 

With a national staff force of 240, 
EMI Music Canada has long led the way 
among multinationals based in Canada 
in recording and marketing domestic 
music. Some 22 Canadian artists are 
signed to EMI's domestic division, 
including Tom Cochrane, Anne Murray, 
Susan Aglukark, the Rankin Family, 
Tea Party, Moist, I Mother Earth, Rita 
MacNeil, Stompin' Tom Connors, Kim 
Stockwood, and John McDermott. In 
addition, Change Of Heart, Pluto, and 
Raggadeath are signed to EMI Music 
Canada's Virgin Music Canada division. 

EMI Music Canada also distributes 
such independent domestic labels as 
Aquarius (Sass Jordan), fre (Jim Witter, 
Alfie Zappacosta), Alert (the Holly Cole 
Trio), Wawatay Records (Lawrence 
Martin), and Duckworth Distribution 
(Theresa Malenfant). Virgin distributes 
Vancouver-based label Essential Noise 
(D.O.A., Show Business Giants). 

"We've never had such an [interna- 
tional to domestic] success ratio with 
Canadian repertoire as we're having 
now," says Cameron. "From January 
until the end of September, we sold 1.5 
million units of Canadian music. You're 
talking a lot of [artist] successes, but 
that has taken a long time to build." 

When Cameron, a former drummer 
with the group Cochrane, joined EMI 
Canada in 1977 as assistant to A&R 
head Paul White, the company (known 
as Capitol Records of Canada until 
1993) had, until a year earlier, been 
empowered to develop its own acts and 
its own territorial strategy. However, 
with the exception of Anne Murray, it 
had faced bruising brawls with its 
American counterparts in try ing to get 
them to release its Canadian acts. 

Under a North American A&R re- 
structuring in 1976 that took place 
shortly before Cameron's arrival, White 
reported to Rupert Perry, then head of 
A&R at Capitol Records U.S. Such 
Canadian acts as the Domenic Troiano 
Band and Colleen Peterson were signed 
directly to the American company in 
that year, and such previous Capitol 
Canada signings as Coyote, Peter Fokiy, 
Suzanne Stevens, and Sylvia Tyson 
were released in North America. 

At first, Capitol Record U.S. execu- 
tives were reluctant to see their A&R 
activities in Canada become part of an 
integrated North American plan, and 
many Capitol Canada executives were 
apathetic about building a strong 
domestic roster. But after taking over 
the A&R position when White left in 
1978, Cameron was hellbent on both 
cracking open the U.S.-Canada border 
and stifling skepticism about Canadian 
music at his company. 

"I had to establish a whole credibili- 
ty thing within this company and 
change the mentality that Canadian 
records were inferior," says Cameron. 

To quickly boost Capitol's domestic 
profile, the first two major Canadian acts 
Cameron set his sights on were April 
Wine and Rush, both of which were on 
independent Canadian labels, Anthem 




Records and Aquarius Records, respec- 
tively. Capitol then picked up Anthem 
and Aquarius for distribution in Canada. 

Cameron's instincts paid off profitably 
Anthem Records stayed with EMI until 
1989 and provided a string of top-selling 
Canadian albums by Rush, Max Webster, 
Bob & Doug McKenzie, Boys Brigade, 
Ian Thomas, and Coney Hatch. Aquarius 
Records, which is still with EMI, has had 
a roster with such Canadian top-sellers 
as Jordan, April Wine, and Corey Hart 
Explaining the importance of the two 
distribution agreements, as well as a lat- 
ter one with Nettwerk (Grapes Of 
Wrath, Sarah McLachlan), Cameron 
says, "My philosophy was, 'What's going 
to bring the big- 
gest sales and pro- 
file here?' I fig- 
ured then I'd have 
some credibility to 
sign acts and de- 
velop them. An- 
them and Aqu- 
arius immediately 
put sales volume in 
camerom here, and bringing 

Prism here from 
[bankrupt] GRT Records and doing 
deals like Streetheart and Powder Blues 
was also important in the early days." 

With his first few domestic signings 
to the label, Cameron earned a reputa- 
tion as an A&R high roller in a period 
when Canadian-based multinationals 
were reluctant to spend big sums on 
recording Canadian acts. 

"Working a week in Los Angeles 
every month then, I had my eyes 
opened," says Cameron. "I realized it 
wasn't such a big deal to spend a couple 
of thousand dollars making a record. If 
you believed in an act [there] you got the 
best producer and made the best record. 
In Canada, if you couldn't make a record- 
ing for $7,500, it wouldn't get made. My 
philosophy became. If you're going to 
step in the game ... go big or stay home." 

Cameron's belief helped lay the 
groundwork for eventual U.S. break- 
throughs for such Canadian acts as April 
Wine, Red Rider (with Tom Cochrane), 
Frank Mills, Sheriff, and Glass Tiger. 
His belief and increased internal label 
clout also led to the development of an 
impressive domestic A&R roster, as 
recordings by Prism, Strange Advance, 
David Wilcox, Streetheart, Long John 
Baklry, Luba, Powder Blues, and Helix 
achieved significant Canadian sales. But 
there were also several critically lauded 
and costly failures, including recordings 
by (Lisa) Dal Belk), Sherry Kean, the Jit- 
ters, the Deserters, and Zappacosta. 

"When I look back at recordings by 
the Deserters and [Lisa] Dal Bello, we 
were a little ahead of our time for Cana- 
da," Cameron says. "But [then Capitol 
U.S. A&R executives] John Carter and 
Rupert Perry told me a problem with 
the record business in Canada, and with 
a lot of the records I was bringing them, 
was that they already had [those lands 
of albums] in the U.S. 

"I realized the key for the future [of 
Capitol Records of Canada A&R] was 
to stop emulating what other countries 
already had," Cameron adds. "That's 
why I made crusades out of Max Web- 
ster and Boy Brigade, and why I put 
time into Dal Bello, the Deserters, Gary 
O'Connor, and Luba. I knew those acts 
weren't going to be instant hits in Cana- 
da, where the industry was still record- 



ing music very similar to what was com- 
ing out elsewhere, but I was looking to 
get attention within EMI. " 

Pivotal to EMI Music Canada's cur- 
rent domestic success is Tim Trombley, 
VP of of talent acquisition and artist 
development who came to the company 
in 1983. He worked five years as 
Cameron's A&R assistant before taking 
over the department when Cameron 
became head of the label. 

"When I came to work here, my per- 
ception was that the label was a player 
in the international record game," 
Trombley says. "I thought coming here 
that any acts that we did sign would get 
a shot in the U.S." 

Trombley praises Cameron's ongoing 
support for his A&R department. 
"Since becoming president Deane has 
never interfered with the A&R depart- 
ment" he says. "He's allowed my team 
to reshape the roster. We have a great 
balance between established main- 
stream artists, like Tom Cochrane, 
Anne Murray, and the Rankin Family, 
balanced out by the newer, more mod- 
ern side of the roster, with bands like 
Tea Party, Moist and I Mother Earth." 

"It's well-known [in Canada that] this 
company is A&R-driven and that we 
believe in Canadian music," says 
Cameron. "I'm happy that I've been able 
to provide the environment in which a 
half-dozen A&R people know they're a 
major part of the company's culture. 
Every day when I came in to work [in 
A&R], I wondered that if I wasn't bring- 
ing in a Prism that was doing 400,000 
units, would I still have a job." 



BLOCKBUSTER 

(Continued from page 49) 

Billboard agree that any chain's high- 
level promotion has a positive effect on 
the whole sector by lifting music retail's 
profile among consumers. 

Brashs GM Matt Campbell is skepti- 
cal of the newcomer's aspirations for 
market dominance. He cites Brashs' 
own expansion, TV advertising, tour 
association, and special product launch- 
es (30% of the Australian sales of 
Michael Jackson's "History") as exam- 
ples of a company not about to relinquish 
its position. 

Says one record company executive, 
"Blockbuster is just one of a number of 
chains which are expanding. It's up to 
all of them to show they can keep their 
promises. Good luck, because the mar- 
ket can be soft out there." 

Blockbuster's four existing mega- 
stores have been refurbished in the style 
of its U.S. and European outlets at a cost 
of more than $2 million. Product range 
has been widened to include Nintendo 
and Sony game software and hardware, 
CD-ROMs, and such computer software 
as Microsoft's Windows '95. 

Two new stores are to open in Mel- 
bourne this month, one among the 
upscale boutiques of South Yarra and 
the other in suburban working-class 
Glenroy. 

Brand repositioning began in mid- 
October with TV and theater ads star- 
ring Heather Locklear and Grant Show 
of "Melrose Place," targeting the 18-35 
demographic. The campaign incorpo- 
rates radio, press advertising, newspa- 
per inserts, and billboards, and will con- 
tinue into mid- 1996. 
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A THIRTIETH 




ANNIVERSARY CELEBRATION 



For ihe past 30 years. MIDEM 
has served the international 
music industry. Launched in 
1967— the year of "Sgt. 
Pepper," the Monterey Pop 
Festival and San Francisco's 
Summer of Love — the world's 
first marketplace for music 
rights anticipated the global 
growth that has now become 
the driving force of the music 
business. MIDEM '96. which 
will be held Jan. 21 to 25 in 
Cannes, marks the 30lh 
anniversary of an event that 
has both reflected and 
advanced the trends — artistic, 
economic and technological — 
that have shaped the music 
industry. MIDEM has staged 
hundreds of showcases to help 
launch an impressive array of 
artists to world markets 
beyond their home countries: 
the Supreraes. Tom Jones and 
Sonny & Cher in the '60s: 
Elton John, Stevie Wonder, Ike 
8c Tina Turner in the '70s: 
Simply Red. Fine Young 
Cannibals and Patricia Kaas in 
the '80s; Jon Secada, Arrested 
Development and Tricia 
Yearwood in the '90s, to cite 
but a few. Between 1967 and 
1978, MIDEM participated in 
the economic boom of the 
worldwide music business. 
When recession struck in the 
late '70s. MIDEM helped soft- 
en the effect of the crisis by 
offering a single consolidated 
event where deals for music- 
and later music-video rights 
could be struck with interna- 
tional partners. When the 
arrival of the compact disc 
revitalized the industry in the 
'80s, the stage was set for a 
new expansion of the music 
business with MIDEM once 
again playing its part. In 1967. 
MIDEM was attended by some 
900 participants from 349 com- 
panies, representing II coun- 
tries. In 1995, there were some 
10,000 delegates from 3,367 
companies and 79 countries. 
Since its launch, MIDEM has 
also been intimately linked to 
the city of Cannes. The city's 
hotels, bars and restaurants 
have often played a key role in 
the many deals made at the 
Palais des Festivals. Many of 
the memories and anecdotes 
shared by MIDEM attendees in 
this tribute capture both the 
business and the pleasure that 
MIDEM and Cannes together 
offer. "MIDEM has always 
combined a double vocation — 
economic and artistic, show 
and business," says Xavier 
Roy, chief executive of the 
Reed MIDEM Organization. -It 
is a L'nited Nations of music. It 
is the premier rendezvous for 
all the men and women from 
all over the world who can 
meet and share the same pas- 
sion, the same love — music." 
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Our personal touch and international reach keep us in $reat shape. 
Congratulations. MIDCM, on 30 successful years. 
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Xavier Roy, chief executive of the Reed MIDEM Organization, recently met at the company's 
headquarters in Paris with Billboard international deputy editor Thorn Duffy to discuss the 
past, present and future of MIDEM. 



Q; Afta MIDEM was launched in 
1 967. what led to its subsequent acquisi- 
tion by the Reed Exhibition Companies? 

A: Reed Exhibition Companies are 
the largest organizers of trade shows in 
the world, and at that time. Reed was 
very active throughout the U.K.. Asia 
and America, but much less in conti- 
nental Europe. MIDEM was an ideal 
platform for the Reed Exhibition 
Companies to launch their activities in 
Europe. It had a good name and a good 
reputation. 

Today, we have 1 1 7 staff people in 
Paris and Cannes We have our own 
offices in Nov York. London and Hong 
Kong and representatives in Tokyo and 
many other countnes. Of course, our 
corporate group expects better financial 
results cver>' year, and to get those 
results we have a very dynamic and cre- 
ative team. That's one of the keys. 

Q: I would like to ask about your per- 
sonal memories of the early days at MIDEM. 

A: Right from the beginning, MIDEM was, of course, a professional 
place, but n was also a place for amusement, for tun. Since 1989, we've 
added events, such as the Man Of The Year tribute, more conferences, 
more cocktail parties, ever more special events and more and more live 
music concerts. 

But now it is even more professionally oriented than in the past 

Q: Qf the many performances at MIDEM through the years, what have 
been some of your favorites? 

A: I will mention the one concert that had the greatest impact since 
I've been chief executive, the one which 1 chensh in my memory: the 
Marvin Gayc tribute [in 1993]. For two reasons: it was a remarkable 
lineup ol artists, and more importantly, we were able to give I million 
francs to AIDS research. 

Another fantastic memory, shared by 400 industry professionals, 
was the Diana Ross ton*. en [in )3Q-t|. ,i really unique invasion and a 
wonderful conceit It is a rare pnvilcgc to have Ms. Ross to perform a 
show of this kind 

I also have to mention the great performances organized by EMI 
Records and Publishing, by Charles Koppelman and Martin Randier, 
which have featured Jon Secada and Arrested Development, among 
many other artists. 

MIDEM has also served as the launching pad for artists whose 
careers were just about to start. Among them: Tom Jones. Ellon John. 
Ike & Tina Turner. Julio Iglesias. Simply Red, Celine Dion. Patricia 
Kaas and Tncia Yearwood. And I would also like to mention one other 
very important memory, and it was the concert lor South Alnca. which 
we organized last year with Youssou N'Dour as MC and one of the star 
performers. 

And. of course, we have had fantastic classical concerts. We try to 




have all the musical trends represented I 
love to organize crossover concerts, to mix 
different kinds of music. 

Q; What is the best thing about the music 
business today? 

A: I think the music industry has a 
healthy future. What is very important is 
the opening of new markets: Asia, with 
one-third of the total world population; 
Latin America, which has evolved from a 
ruined economy to an economy in full 
progression; and Eastern Europe, with all 
its future long-term potential. There also is 
the very important development within 
the European marketplace, where true 
home-grown talent, capable of crossing 
borders, now exists. 

We are also now at the point where the 
new technologies will provide original and 
exciting means of distribution, and 1 hope- 
digital radio and TV will give the possibili- 
ty of specialized listening to niche music 
genres. 1 think that's also very good for 

people who love music. 

The biggest thing now is the globalization of the business, and 
MIDEM has played an important part in this But 1 also want to men- 
tion MTV. which has done a lot as a pioneer of this internationaliza- 
tion 

Q: What is the worst thing about the music business today? 

A: Music piracy. Not only for its negative impact on the financial 
aspect of ihe industry — producers and dismbutors— but especially for 
the very negative impact it has on creators — the authors and com- 
posers. 1 know r the IEPI are fighting this fiercely, and I have excellent 
relationships with them, including in Hong Kong, because 1 was 
extremely concerned that MIDEM Asia would not become a platform 
for pirates. 

Q: In America, and more recently in Europe, independent record and 
publishing companies haw been acquired and absorbed by multinational 
Companies who make global deals for repertoire internally. How has that 
trend affected MIDEM as a marketplace? 

A: There is nothing new in this. It's part of the industry cycle An 
active period of acquisitions, joint ventures and alliances is always fol- 
lowed by a llourish of new independents Where MIDEM is concerned, 
this trend has no real negative effect and maybe to the contrary. It has 
obviously changed the way certain companies exhibit, because some 
do not exhibit independently any longer. But at MIDEM. every year 
you see new names. 

MIDEM always has been a lantastic platform lor independents, and 
this period of acquisitions encourages the launch of even more inde- 
pendents And every year we have more and more companies repre- 
sented. These kinds of consolidations do not change the essential 
nature ol the industry. 

Q: bl the past 30 years, it has become easier than ever for people to 
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communicate around the world using e-mail, fax, etc. What advantage 
docs a face-to-face marketplace such as MIDEM continue to offer in this 
new communications era? 

A: MIDEM by modem would not work, and would be very boring! 
Nothing has ever — or will ever — replace the face-to-face meeting, the 
human element. Of course, communication means have multiplied 
over the past 30 years. That offers possibilities to prepare for MIDEM 
better. And in the future. I am sure we will have even more such tech- 
nologies at each MIDEM. and as well, the reality of an electronic on- 
line lead-up to MIDEM to better prepare the market that already exists 
With all respect for all these new technologies, they can't replace the 
buzz, the excitement, the presence of the live music shows, the con- 
tact with the artists, the innovative conferences. This can't be reduced 
to e-mail and faxes. U will be a combination in the future And the 
preparation of MIDEM will be more and more online 

Q: What is your reaction to the growing popularity 0) Popkomm in 
Germany, and your view of this event? 

A: It's a very good market. It s a sign of the growing vitality and 
importance ol the music industry. Popkomm is concentrated on the 
regional German industry, and it is essential for the major players con- 
cerned with the German market, which is the biggest in Europe 
MIDEM remains an entirely international event I consider Popkomm 
totally complimentary to MIDEM and not a rival And to underline 
this. Popkomm intends to have a concert at MIDEM. and we intend to 
have a MIDEM concert at Popkomm. 

Q: What is the general strategy of the MIDEM organization regarding 
expansion and new ventures? 

A: Our extension is both by sector of activity and geographical. It 
always aims to identify a need that exists in certain industry sectors and 
Create the relevant response. Of course, before creating any event, we 
insist on a market study, and we have done that for MIDEM Asia and 
for [the muhimcdia marketplace) MILIA. Aficr that, when we are sure 
ol this idea to bring people from a certain sector together, we decide to 
launch the market Rut we have to adapt our event lomiula to the spe- 
cific sector and the geographic requirements. We have adapted 
MIDEM in Asia, and we are thinking ol a MIDEM Latino maybe for 
1997 

Q: What Jed to the launch in \994qf\ttUA? 

A: Dunng the last 10 years, we have had a lantastic opportunity 10 
observe the new technologies affecting the total entertainment indus- 
try. We realized that, with the emergence of multimedia, it was very 
important lor professionals from all the sectors of entertainment activ- 
ity — particularly all content-providers— to meet together and develop 
new forms of titles — not only TV, but also electronic publishing, 
games, computing and even the cinema industry. 

Q: what led to the launch this past year of MIDEM Asia? 

A: The dynamic economy ol the region was, and remains, a major 

Continued on page MM 
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/was assumed to be something of an extraterrestrial at the time," 
says Bernard Chevry, recalling the reaction to his creation in 
1963 of the international television programming market MIP- 
TV in Lyons. M1P-TV subsequently moved to its current home- 
town of Cannes, where, in 1967. Chevry launched MIDEM as the first 
international market for music rights. In 1983, to his rosier of trade 
events, Chevry added MIPCOM, the inter- 
national film and program market for TV, 
video, cable and satellite broadcasters. 

In 1986, Chevry sold the three fairs to 
British company TVS, Television South and 
its subsidiary, Telso Communications. In 
1989, the markets were acquired by the 
Reed Exhibition Companies, a subsidiary of 
the Reed International Group, the world's 
largest trade-show organizer. Chevry today 
views Reed's acquisition of the trade fairs as 
proof of his foresight. 

His eye for a market has not deserted him, 
and today his company BC Editions is a 
leading publisher of lifestyle magazines. His particular niche is travel 
titles. Even before he sold the MIDFM Organization, he had taken 
control of Panows. the in-flight magazine of French internal airline 
Air Inter. Chevry declares that Parcours is not an ordinary in-flight title 
as it is good enough to be sold at newsstands. 

Chevry has since bought Grande* Ugncs, the in-train glossy month- 
ly disrributcd on board France's TGV high-speed trains. Having also 
picked up Appnuhe. the Paris airports' magazine and multiplied the 
circulation of France's Golf Magazine tenfold, Chevry has undertaken 
his latest project: the launch or a new title for Eurostar. the high-speed 
train that connects Paris. Brussels and London via the Channel 
I unncl Chevry is particularly pleased that his company has been 
awarded contracts by the rival forms of transport. "It proves we are 
producing quality magazines and are still innovating," he says. fl 



XAV1ER ROY 

Continued from page M-.l 

factor, but also the dramatic upsurge in the youth population. Fifty 
percent of this region's population is under 25 and very hungry for 
music and entertainment. 

ALso. the very particular way in which the Asian music-industry has 
developed, with each country developing its own local artists, and also 
the existence now of major companies throughout Asia, especially in 
Hong Kong It must also be remembered that the music-industry com- 
munity as a whole made it very clear to us that they welcomed an ini- 
tiative such as MIDEM Asia. 

All those factors made MIDEM Asia essential. You put all the ele- 
ments of a market in place — a good conference, a good keynote speak- 
er — but you never know if it will work But it was magic The first 
morning, immediately, people began exchanging lnlormauon. getting 
to know each other, and starting to do business That was really magic. 
It was very personally satisfying 

Q: How will MIDEM have changed by its -Wth anniversary? 

A: I'm sure MIDFM will have changed noticeably, because MIDEM 
is a mirror of the industry We will always remain a creative and per- 
sonalized, lace-to-face affair. We will try to anticipate, to renal and to 
reflect, to serve more and more, and to inform more and more, and to 
enfidl the marker wc represent. 

I would like to finish with a quote from one of my good friends. 
IF.M1 Music Pubhshrng chairmanl Martin Bandier: "MIDEM is like 
good wine, it improves with each year. " H 
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The American Experience At The Annual French Confab Has Included A Broad Variety 
Of Planned Agendas And Chance Encounters 



mm CKM1, president, Oesij Uteris 

"The international market is a crucial pan of our compa- 
ny's existence, since over 50% of our business is interna- 
tional. MIDEM gives us the opportunity to find new dis- 
tributors and cultivate relationships with our existing 
distributors, so it's a very productive show. I'm also one of 
the first American companies to go to MIDEM Asia." 

mm mm m it celebrity licensing m. 

"I've been going to MIDEM since 1968, and every year 
before 1 go 1 prepare an agenda of 10 things I'd like to 
accomplish and put them in order of importance. Every 
year on the plane coming back, there are at least two items 
in the top five of the list of things that were accomplished 
that weren't even on the original agenda — every year with- 
out fail) These arc opportunities that spring out of dialogue 
and conversations with colleagues — and in some cases, 
competitors." 

Km HSMm, mar mew it internment sties nei 
mrtetine, Rhino Records 

"I've been going to MIDEM since 
197-f and have always considered it 
worthwhile on many different levels. 
For those who don't have the oppor- 
tunity because they don't have the 
time or wherewithal, it offers a chance 
to meet almost every player who 
means something in terms of record 
companies in one area, and it's not a 
bad place to be, even in January! Of 
course, my hotel stay is what I could 
buy a car for, but it's held its value 
through the years, and with the 
overdue addition of MIDEM Asia, 
they're beating on eight cylinders 
now." 

Crescendo Records 

"I think I missed MIDFM maybe 
twice. It's absolutely vital for me 
because I'd been in the record 
business long before MIDEM and ! 
used to have to travel from country 
to country to see people. So 
MIDEM is brilliant and valuable to 
me. and now all my foreign affili- 
ates go. It's a marvelous thing and 
the meetings are very profitable 
for me and naturally. I've fallen 
in love with the South of 
France, with the great food and 
the chance to enjoy another 
culture. And culturally, it's 
unbelievable: I saw Maurice 
Chevalier there, and last time 
Yasha Hcifctz played with 
Stefane Grappelli. Last year. 1 
took five people!" 

HARRIS Hi A. president . Big fasy 




600 pounds of Mardi Gras trinkets, 
which was really a kick, because we'd 
give out beads and people would wear 
rhem. and other people would sec 
them in the aisle and get sent over to 



HICHIIll MH, president, KM 



Michael Koch 



"This was the first year we 
had i bood) at MIDEM. and wc 
gave away 700 catalogs in the 
first three days. We couldn't 
move, eat or go to the bath- Harris Rca 
room! The response was amaz- 
ing among those who knew New Orleans music or wanted to have it. 
many of whom mispronounced the word 'Zydeco.' We also shipped 



"It's the independent-music conven- 
tion of the world, and MIDEM '87 was 
my First day in the music business! I 
went there to meet people, and it was 
very good for making business con- 
tacts. You meet a lot of people — not 
like an American convention, where 
you sit around the pool! We met New 
York City label Razor & Tie there two 
years ago. They'd just lost their distrib- 
utor and were desper- 
ate! We're so close to 
them here, but we had 
to go to MIDEM to meet 
them! Now we're their 
distributor." 

UtPHma,U,eniimu 
ten" CSS, peermusic 

"Just as Cal Ripkin Jr 
never missed a baseball 
game, peermusic has 
never missed a MIDEM. 
Monique Peer was one 
of the earliest delegates. 
My first MIDEM was in 
1969. My experiences and 
memories vary, from amus- 
ing and unusual encounters 
to intense and serious busi- 
ness meetings. Always 
important was the opportu- 
nity, first championed by 
Sal Chiantia, to gather with 
fellow publishers from 
around the world under the 
auspices of IFPMP. From 
MIDEM's early years to this 
year's 30th anniversary, 
MIDEM quite simply is the 
most important internation- 
al music event of its kind." 

HARM ftKM. president. Spiral 
Record Corp. 

"This past year, I celebrated 50 
years in the music business, and 
I've attended every MIDEM except 
last year's, which I missed due to 
ness. What's so important about 
MIDEM is that any newcomer can 
find it very profitable, since 
MIDEM provides worldwide 
exhibitors who look for buying 
and selling their music. Nothing 
else offers this one-stop, one-on- 
one contact." 



Mf Hmis, president nt IP. torris Mertninment Group ant Hiss 
Cassandra Music 

"I've been ro 29 consecutive MIDEMs from the second onward, so 

Continued on page M-6 
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S/r«i?i/ff Sff/#, pres/rfeflf, Brittn Internment tap 

"1 was at the very lirst MIDFM, which was held in ver 
fashion ai the Martinez Moid, with rooms and suites rented oui by 
exhibitors instead of booths. I stayed around (he comer from die 
Carlton at a cheap hotel and ate most of my meals at the pizzeria 
on the CTOtselie near the Martinez, whk h in lact is still there, feast- 
ing on scampi with three kind> ol sauce It was not only MIDEM's 
first year, it was Sire's, as well, and looking hack, MIDFM got ofl 
to a better start. 

"Richard Goctehrer, my original partner in Sire, and I had just 
been at the San Remo Music Festival and took ihc train from there 
directly to (anno when I heard about MIDEM. 




"1 am happy to say I have attended every M1DTM but one since 
the first, that being in 1973 when I was anxiously awaiting the 
birth of my first daughter, Samaiitha, who actually arrived Ju>t 
after MIDFM on February 2 My younger daughter, Mandy, thank- 
fully was Iwin ju<t before MIDFM. on [anuary 14. 1975. 1 remem- 
ber arranging for a limousine 10 take mother and ihild home Irom 
the hospital prior to hoarding my flight to Nice. 

In recent years, although there is always strong new music pre- 
sented and always a deal to be made, MIDFM has become a bit 
more social; a chance to see people from around the world. I here 
was a time back in the late 1 970s when I depended upon deals ai 
MIDFM. both acquiring new acts and the advances from licensing 
the Sire catalog, to get us off to a good start each year. 

"For example, I acquired world nghts to Focus, Sire's tirst plat- 
inum- selling band, from Hubert Tcrhcggcri ol Radio Tele Music 
in 1971 Hubert knew the shape Sire was in at the time, but he 
also knew the value of enthusiasm and passion, which we cer- 
tainly had for focus. I had first heaid ol the Dutch guitarist Jann 
Akkcrman through his solo recordings and Bovcma/EMF When i 
learned he had founded Fix us with classically trained musician 
I lujs van l eer, equally adept on keyboards and (lutes, and that the 
band had no recording commitment, 1 was on the first plane DO 
Amsterdam to catch one of (heir gig? 

"Unfortunately, that performance was as the backup band for 
the Dutch production ol 'Hair." but altei the show we sat around 
an Indonesian restaurant, where I heard the music they were plan- 
ning for their first album. Tcrhcggcn, who ran Radio 
Luxembourg's music publishing companies, controlled the global 
licensing of Focus product We struck a deal at MIDFM lor 5-5,000 
for world tights excluding Benelux. I immediately sold off the 
Freiuh rights to the legendary 1 m ien Morivsc, who ran not only 
Disc' A-Z, but Hiiro I [the leading radio station in Fiance in the 
1970s|, a* well. With die combined strength of France's top two 
inde|H'ndent radio stations. RTF and Euro I . we launched Focus 

Continued im pugr M-8 
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1 know wfaal it really is. As a young record executive, 
1 was running AVI Entertainment Group, and I 
attribute much of its growth to MIDEM. It's a place 
where Americans can learn much about the interna- 
tional marketplace, and aside from that, as my dear 
friend Ncsuhi Ertegun pointed out. it gave us the 
opportunity to understand the cultures of other peo- 
ple and learn their styles of doing business, their 
foods, their wines. At the same time, it opened up 
the marketplace to where the big communication 
companies today are taking a big share of their busi- 
ness from overseas — not like when 70% to 80% was 
coming from America- When I started going, albums 
weren't even a factor in France — it was all singles." 

SUM wttss, co-owner {with Michael Weiss}, Memos 
Records 

"MIDFM is still the best place to liaison with 
European labels and arrange releases with European 
licensees. In 1994, we set up 
the Winks' "Don't Faugh" 
release while at MIDEM, and 
it went on to go Top 40 in 
France, Germany, the U.K., 
and Spain. In addition, we 
concluded a massive pub- 
lishing deal with EMI for 
Europe." 

IftWIH RGBiHSBH, chairman, 
famous Music 

"1 still think MIDEM is one 
of the last places to meet up 
with foreign affiliates to have 
meaningful discus- 
sions. I no longer think 
it's the place to make 
deals with American 
lawyers — which you 
can make back home. 
But if your time is sen- 
sibly used for overseas 
people, it's a great place- 
to do it." 



Rm$UUt1t, present . 
Sanjek Internment 
laterarises 

"At my first MIDFM 
in the late '70s, I truly 
felt like a pioneer in a 
brave new world, sell- 
ing country music in a 
market desperately 
seeking the next disco 
hit. But with my saddle- 
bag of tapes, wearing my 
cowboy hat and boots. I 
was able to attract atten- 
tion and make deals. 
Seventeen MIDEMs later, 
Nashville has grown, just 
as MIDEM has. into a 
diverse musical market- 
place. More and more, I 
see my longtime MIDEM 
friends coming through 
Nashville and my Music 
City neighbors headed to 
MIDFM to partake in the 
international-music mar- 
ketplace that MIDFM has 
helped nurture and prosper." 

pmmriih, mutm iinetir, HMO 

"MIDFM has proven to be an excellent source for international con- 
tacts and business for many NAIRD member companies, the NAIRD 
stand at MIDEM continues to grow and expand each year." 

mum witsitm w mtmiimi zttmmi, mm Music mustim 

"MIDEM's terrific! It provides the opportunity to meet with inter- 
national offices, renew old relationships, meet new people and. of 
course, make new deals. For me, it's an important part of annual plan- 
ning." 

CHARM f HUM AH, VP writer publisher relations. Ml 

"Fast year's MIDEM was lantastic for me and BMF It gave us a 
chance to celebrate with Clive Davis, who was Man of the Year, and 
Ace Of Base, who happened to be there, and we secured representa- 
tion of their product and got a chance to celebrate their success with 




them. It also gave us the chance to 
interact and communicate not only 
with the heads of all the U.S. publish- 
ing companies, but with all the territo- 
rial executives throughout the world 
for each major publishing company." 

MM mm, irtsUut, Wtbr 




Pat Martin 



"I consider MIDEM to be an essen- 
tial and vital convention for anybody 
in the independent record business 
who wants professional international 
representation. This will be my fifth 
year — I'm sorry 1 didn't go earlier." 

M)flB BtRCUSOH, P.L, JNjjdi entertain- 
ment lawyer and chairman of fterifa Ear 
section an Basic aai records 

"For a lawyer, MIDEM is a way to do 
great service to your clients by getting 
them to a place they've never been 
before or acquiring product for them, 
and at the same time en- 
hance your own practice. 
And the MIDFM staff is a 
dream to deal with, especial- 
ly Boll Craig and Ronni 
Potosky. When I first went. I 
was so overwhelmed by the 
parties and concert oppor- 
tunities, every night I tried 
to go out and see things 
from different parts of the 
world. I still have the desire, 
but now I start meetings at 
8:30 in the morning, and 
the day is so intense that I 
don't have time for lunch 
anymore, so at 7 p in I grah 
a sandwich and go to sleep! 

■ mm im, presi- 
dent. Williamson Music 

"MIDEM is an in- 
valuable way to get to 
know foreign reps 
and future foreign 
reps, all in one setting 
for a fixed, intense 
period of quality time. 
You also get to see 
aspects you don't 
normally get to sec in 
meetings in your own 
office. One time, we 
tried to get to a rest- 
aurant up in the hills 
and were following 
one gentleman who 
said he knew the way. 
There were several 
cars following 
him — for two and 
a half hours 
around the hills of 
Mougins — and we 
were about to kill 
him, but luckily, 
we became really- 
good friends — 
and the friendship 
has continued." 

Mtf Brattc, 
Senior VP/director 



mm 

"The world has 
gotten larger, and 
so has MIDFM. But 
it's still the best 
place to meet and 
Muxvne Lang form frindships 

with those who are 

shaping the world's indusrry today, as well as those who will shape it in the 
future. It's lunny to look back at my initial years at MIDEM and realize that 
those who then were just starting out and snuggling are now many of the 
primary powers that 1 deal with today. At a recent major music-awards 
week, I watched as [someone I met long ago at MIDEM walked on stage 
multiple times to collect awards, and the person who had introduced us 
was publisher of the No. 1 song of the week. Probably the best 200 francs 
I ever spent was at the Martinez bar. H 
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STEIN 

I "«m turned /torn /Hige M-6 

in France and Holland before breaking the U.S. and U.K. market*. 

"Sire's first European Licensee was Decca Records Ltd., in a deal 
first discussed with Minn Trcpcl in New York and Sir Edward 
Lewis and Bill I ownslcy and later closed at MIDEM after meeting 
the Dccca International staff The deal excluded France, where I 
w as commuted to Disc' A-Z, whose international department was 
run by Barbara Baker, wife of legend Mickey Baker (Mickey and 
Sylvia). Barbara's younger sister, who stil! looks remarkably the 
same, was Nanou Lamblin Her IthenJ husband was L>ominiquc 
lamhlin. who headed Sofrason/Decca's international depart men i 
Domestic disputes caused by Sire's opting to be with A-Z were 
memorahle Dominique, who developed a close relationship with 
the Rolling Stones, eventually moved to Warner Music France, 
along with lormer Dtsques Barclay executive Bernard de Rosson 
and Benoit Gaurier I am happy to say that Nanou, Dominique, 



Bernard and Benoit still attend MIDEM and I took forward to see- 
ing them each year. 

"In the mid-1970s. Sue formed a joint venture company, 
Passport Records, with Many Scott of ticm Records, pioneers in 
the record import/export field. His taste predominantly favored 
the German rock ol the day, bnnging me in contact with Rranko 
Zivanovic of Belkiphon Records and his brilliant staff producer, 
Peter Hauke, from whom we signed the band Nekiarat MFDEM. 

"I had known ol Roland Kluger long before MIDEM. having met 
his father. Jacques Kluger. co-founder (with Felix Eaceq) of World 
Music Publishing and Palette Records, Belgium's firsi important 
indie label. World Music represented King Records' publishing 
arm, Lois Music, in Benelux m the days when I worked for Syd 
Nathan at King's headquarters in Cincinnati 



Although there is always strong new music 
presented ana always a Heal to he made, 
Miami has become a hit more social; 
it's a chance to see people from around 
the world. 

"In 1077. strolling by klugcr's RKM MIDEM booth, law tipcat 
video. Il was 'Ca Plane P<mi Mm' by Plastiquc Benrand. and I had 
ro have it. We acquired it for the U.K., where n reached lop 5 and 
in the U.S. and Canada, where it reached lop +0 The record was 
masterminded and produecd by Lou de Prick, not to be contused 
with Charlie Prick, both MIDEM perennials to this d.iv From 
RKM came a long-standing relationship with Herman van 1 jar — 
ntnv managing one of Belgium's most successful producers, Dan 
I .ivni.in -Iroiu whom I licensed Teles at a later MIDTM. whose 
Moscow Disco' was a hit on both sides of the Atlantic 

"The British, early supporters ol MIDEM, always turned out in 
Cannes I expect ihis had something ID do with the I' K Board of 
Irade subsidizing (he cost ol MIDI M stands and travel costs, as 
well. L'.K record companies large and small were always in atten- 
dance, but none as prominent as EMI, with a delegation usually 
headed by managing director I en G W.iod. always a gentleman 
always a pleasure ro deal with, and his international VP. Prank 
Chalmers, the only early MIDEM attendee 1 knew who ahrayi 
~iaud ai ihe old Grcv d' Albion Hold, raa'd in the early '70s, I 
enjoyed several business breaklasLs therewith LG, and I rank and 
in fact closed a publishing agreement there with I G who also 
looked aftet EMI's publishing companies, Ardmore and 
Becchwood Musk 

"It was a different business back then m the late 'f>0s and catlv 
'70s. with independent publishers still holding sway over much ol 
ihe U.K. business, most ol whom wete early and longtime atten- 
dees ai MIDEM. including Dick lames, (original publisher ol the 

It was a different business back in the late 
'BOs and early '70s, with independent pub- 
lishers — most of whom were early and 
longtime MIBtM attendees — still holding 
sway over much of the B.K. business. 



Beatles and later Elton John' and son Stephen, ihe llalubovant 
Cyril Simon of Leeds Music; Cyril Gee ol Belwin Mills; Boh 
Kingston of Peer-Southern; Freddy Bienstock ol Carhn and side- 
kick Paul Kick from then posh offices on Savillc Row . Leslie Could 
ol Famous Music; Ben Ncsbitof B. Feldman, who looked aftet one 
of Sire's U.K. bands. Renaissance; David Day of Francis Day and 
Hunter; Ceolliev I v erm of MAM; Mvstcrv Man Hal Shapiro of the 
I lorida Sparta Croup; |ohn Nice from Decca's Burlington Music. 
Bernard Brown of Apple Music; Noel Rogers ol United Artists 
Music, who also looked alter Shirley Basscy; Sydney, son Gerry 
and wife Lillian liron ol Bron Music and elder statesman Teddy 
Holmes ofChappell's Jimmy Phillips ol KPM Music, who was usu- 
ally accompanied by his two sons, Robin and Pete. 

"Young Turks of British publishing In those days Lionel Conway 
ai Island. Hob Grace at Chrysalis, Malcolm Forrester of Getaway 
Music, Derek Green al Almo Irving and fbny Roberts of Warner 
Bros., soon lo be succeeded h\ some 22-year-old upsiart who was 
to become arguably the greatest U.K publisher. Rob Da kins, were 
all early and Ircqucnt M1D1.M attendees. 

"I first met the late great Tony stralton Smiih al MIDLM. when he 
was a publisher running Stratsongs Later, it was a privilege to do 
business with him at Charisma Records, along with Gail Cotson. 
Stmt was equally ai home holding conn in the Carlton or Martinez 
bar as he was al The Ship, his local on Ward, air Street . It was through 
thai associanon ihai I first met Paul Conroy. who was then manag- 
ing the Kursaal I lyers, and aLso Ice Gopthal ,,| Ikvt Records. ■ 
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International 

JxecDLLeccLuris 

Over three decades, MIDEM guests have seen it all, from spilt tea and sweaty palms to 
gale-force mistrals and Jackson Browne's Spanish double. 



lit 30 years, 
weVe yet to 
find a better 
excuse to 
expense a 
trip to 
France. 

Merci, MIDEM! 



RHiNo 




■v. > ' <".-'■ * 



The U.K. 



Peter Knight Jr., general manager of Global Music in the U.K., isa 
veteran of every MIDEM, plus the debut of MIDEM Asia in 1995. "It's 
great to have eyeball contact with peo- 
ple." he says. "MIDEM is still very hard 
work, with about 80 appointments in 
five days as well as lunches, dinners and 
bar meetings, but it's very effective. The 
Global team stay on for two or three days 
afterward to review and assess what 
we've done and work out the next steps. It's a great social event as 
well, and my French wine knowledge has increased magmucendy." 

Peter Dadswell, secretary of the Music Publishers Assn. in the 
U.K.. recalls with horror his first MIDEM. when the MPA unwittingly 
sponsored a purveyor of pornographic videos. "I casually played one 
of the tapes and spilt tea all over myself when 
I saw what it contained," shudders Dadswell, 
He says that the MPA attends ever)' year to 
provide a "hands-on service" for all its mem- 
bers from its stand. Dadswell is gratified that 
the U.K. music-industry stand is now joindy 
shared by the Peforming Rights Society, the 
Mechanical Copyright Protection Society and the British 
Phonographic Industry trade groups. 



ri: 



a 




Ann-Mane Nkol 



Stq)hcn James 



Ann-Marie Nicol, artist development VP at Warner Music 
International 's office in London, traveled to Cannes for the first rime 
in the mid- '80s and was greeted by a 120-mile- 
an-hour mistral gale "It was bizarre, sitting in 
the [Hotel] Martinez bar watching chairs, display 
posters and bits of palm trees hurtling past." she 
recalls. "Later at a concert, we wondered 
whether Simply Red or the gale would raise the 
roof first." When attendance dropped in 1991 
during the Gulf War, MIDEM actually benefited. Nkol suggests. 
"Those who didn't go that year realized how important and useful it 
can be. I value it from a media standpoint. A lot of coverage is possi- 
ble, but you've got to work hard at it." 

Continued on page M-I2 
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With you 
since 
the first Midem 

Congratulations ! 

Joaquin Alfonso 
Teddysound's President 





MUSIC PUBLISHERS 

Ronda General Mitre 207 08023 Barcelona - Spain Tel. (34. 3) 41 7 87 90 Fax (34.3) 41 8 43 66 



CONGRATULATIONS TO MIDEM AND XAYIER ROY 

ON YOUR 30TH ANNIVERSARY 
THANKS FOR MAKING US PART OF YOUR FAMILY! 



Musica l 



DAVID L. SHERMAN 
VICE PRESIDENT MUSIC 6C BUSINESS AFFAIRS 

DEBRA L LEONARD 
ASSOCIATE DIRECTOR MUSIC PUBLISHING 



ABC MUSIC 47 WEST 66TH STREET, NEW YORK. NEW YORK 100*3 



INTERNATIONAL RECOLLECTIONS 

Continued from page \t-10 

MIDEM is habu-forming. bordering on addictive. Those who 
aitend from May complain about costs or accommodations, but they 
keep going back- Stephen James of Dejamus Limited has been to all 
but two MIDEMs. He missed the first and cancelled, along with many 
others, in 1991. the year of the Gulf War. "Since 1 sold DJM [Dick 
James Musicl to PolyGram. my reason for being there has changed." 
James notes. "Dejamus has a worldwide sub-publishing deal with 
PolyGram, and it's useful to catch up with the people involved around 
the world and also let everybody know I'm still in the music business. 
MIDEM has changed dramatically over the years. There are a lot of 
non-music people attending now. and the less people from the major 
music companies there are, the less important it becomes. But it's still 
VOy good from a contact point of view." 

Ronnie Simpson of lona Records in Scotland first went to MIDEM 
in the early '80s and recalls hurting his shoulder as he earned packs 
of sample records around. "The second year, we 
took a stand instead of dashing about and wor- 
ried that nobody would visit a company special- 
izing in Scottish music." he says. "But on the 
first day. we were totally rushed off our feet by 
Australians. Canadians and others assuring us 
they* could sell our product." 

lona and the rest of the Lismor Recordings 
group are now in 40 markets around the world and still expanding. "1 
find it hard to believe things like an inquiry from South Korea for 
Scottish harp music, but we got the order and we got paid and so it 
goes. MIDEM is great for face-to-face meetings, which can't be beaten 
for gauging the possibilities of overseas markets, he says." 



France 



Village People producer Henri Betolo, now president of Scorpio 
Music, attended the first MIDEM at the Martinez Hotel in Cannes 
when he was A&zR and marketing manager for Polydor France. 





Henri Be lolo and the Village People 

"We all had the feeling we were living something unique for the 
first time— and many of us thought it was also the last time!." he 
recalls. In 1972, Belolo returned with his two-year-old company 
Carabine Music and cut a deal with a Swiss company for the instru- 
mental production "Con- 

(^^^^ ""^S^— certo pour un Ete," which 

ScO^PlO singles 
=T-.^ i ~ ^ albums. "It was a 

music jii-L , 

good-luck sign, he says. In 

1973, Belolo met a young 

American music attorney named Allen Grubman. "It was a meeting 

that really changed my life," Belolo explains. "He was just starting in 

the business and was unknown at that time. We got along quite well. 

and he became our partner in our American adventure. Thanks to 

Continued on page M-M 
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ELECTRONIC DATA INTERCHANGE 

Track your store inventory and orders the easy way. 



With Southwest Wholesale's 
Electronic Data Interchange 
(EDI) system you no longer 
have to spend hours on the 
phone, write out orders and 
log sales. EDI links your 
computer with ours, allowing 
you to spend less time 
placing orders and more time 

Houston 



taking them from your 
customers. 

In addition to EDI, 
Southwest Wholesale is a 
national leader in service, 
and selection, with over 
110,000 titles in stock. 
Southwest Wholesale is your 
hest source for import titles, 



laser discs and Latin music. 
We have a comprehensive 
developing artist program 
and a weekly mailer, 
providing up-to-date new 
release information and 
weekly specials. Southwest 
Wholesale is your best One 
Stop choice. 

Atlanta 



800-275-4799 800-856-3874 

4240 Lockefield, Houston, Texas 77092 
713/681-0629 Fax 713/681-3037 



INTERNATIONAL RECOLLECTIONS 

Continued from page M-12 

him, I got to meet such key people in the industiy as David GcfFen, 
Clive Davis and Neil Bogart. at Casablanca, with whom we made a 
deal, for which Grubman was the architect. And we are still friends 2 ^ 
years later — which proves it is possible to be friends with a U.S. 
lawyer." 

Georges Mary, founder of 
independent company Lei 
Editions Productions Georges 
Mary, attended his first 
MIDEM 26 years ago and has 
since become a legendary fig- 
ure in the French music 
industry. In those early days, 
he recalls meeting French 
producer and business pio- 
neer Eddie Barclay, who 
introduced him to many in 
the industry'. "He was buying 
us dinners almost every 
evening." recalls Mary. 

In 1977, he remembers 
that someone put something 
on his ears. It was a Walk- 
man, a new device the Japanese had brought to the market Mary also 
remembers a day in the early 1980s when Alain Levy, then CFO of 
CBS in France, was trying to enter the hall 
where two of his acts were playing. " The control 
'ffTTW¥TTTT - n Y wouldn't let him come in," he says. "Levy 
IHPjb dressed with a leather jacket, and his shin 

^^L3^m#W didn't exactly fit. He said 'I'm the president of 
W I CBS. 'and [a security guard] answered 'And I'm 
the Queen of England.' I had to go to the guy 
and convince him [Levy] was really the presi- 
dent of CBS." 




Georges Man 



GEORGES MARY 



For Jean-Franc,ois Michel of the French 
Export Office. MIDEM has always been a land of opportunities. "1 
went there for the first time 25 years ago and I haven't missed many 
of them," he says "The best I can say is that MIDEM has given ■ 
rhythm to my professional I He. For us. it is an inescapable event, dur- 
ing which we can see in a very short period of time all the people 
involved in the export of French music." Michel says MIDEM is like 
"saving 20.000 kilometers in jusr two days on the same spot to meet 
all that counts in the industry." His best memory* ts undoubtedly of 
the first MIDEM Man Of The Year dinner, held in honor of the late 
Nesuhi Ertegun, then president of WEA International: "Everything 
dunng this event was exceptional — the greatness of the man himself, 
his kind and warm presence, the general ambiance. And one of the 
most touching moments was the speech he gave. It was very moving, 
and I will always remember this moment." 

Loic dc Poix. managing director of independent French manufac- 
turing company MPO. praises MIDEM for having opened its doors to 
ihe international market. "In 1984. we had embraced CD technology, 
and the people at MIDEM had been very receptive to us," explains De 
Poix. "We were the first CD-pressing plant present at MIDEM, and 
the following year, others followed. This is where we meet all our 
clients from around the world." De Poix recalls that, during a MIDEM 
opening party in 1985. he initiated discussions with another attendee 
about opening a plant in Quebec. Six months later, a deal was signed 
with Quebec authorities, and the plant opened in 1987. 

The company now has plants outside France in Spain and 
Thailand. De Poix shares the same vision as MIDEM chief executive 
Xavier Roy abour the potential of the Asian market. "The creation of 
the MIDEM Asia in Hong Kong is a great thing," maintains De Poix. 
"We were at the first edition, where we announced the opening of our 
Thailand affiliate. This market has a fantastic potential, and both we 
and MIDEM view it as a land of opportunities." 

Continued m page M-/6 
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MIDEM : STAND 2102/2303 
Tel : |33| 92 99 81 46 



YY hen we first came to MIDEM in 1984, we had just become 
the first French company to manufacture a compact disc 
operating out of our only plant in France, 
lust a few years later, the story of our first subsidiary outside 
France, Americ Disc - Drummondville, Canada - began at MIDEM. 

hen we get to MIDEM in 1996, we will be there as a 
multinational CD manufacturing network with six plants 
on three continents and a production capacity 
of one million CDs daily. 

w 

hat lies in between ? 



m i 

1 1 a 



Lots of CDs and the contacts made at MIDEM ! 



Congratulations \ 



MILIA: STAND 2401 
Tel: 133) 92 99 81 13 
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Congratulations for 30 years of dedication to music and constant support 

to authors, composers and music publishers. Happy birthday to Midem! — — £ 

JEAN-LOUP TOURNIER GERARD CALVI Uf^mM^aJ^mJ 
President du Directoire President du Conseit d'administration 
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Congratulations 
to the 

Music Show 

from the 

No1 5 
UK Exporter 

EXPORT ACHIEVEMENT 




Units 3-4, Northgate Business Centre, 
Crown Road, Enfield, Middlesex EN1 1TG 
Switchboard Tel: (44)181 805 8005 
Sales Tel: (44)181 805 5151 Fax: (44)181 805 5252 
Accounts Fax: (44)181 805 1177 
E-Mail: lightningftlightningexport.co.uk 
Compuserve: 100665,2337 



nun 

MIDEM 

For your 30 years 
of worldwide 
success!!! 



Via Rovereto 23/29 
20059 Vimercate 
(Milano) - Italy 
Phone 39 + (0)39 + 69911 
Fax 39 + (0) 39 + 6991401 
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Comimu-d fiom pqge M-H 



GERMANY 



BMG UFA's thief Hartwig Masuch mei White Lion's lawyer at 
MIDEM, and a tew weeks later, during Us ume at Warner Ghappell, 
he tontludcd a worldwide publishing 
contract tor the band And he met his two 
subsequent employers, F.d Heine at 
Warner Ghappell. and Nitk Firth of BMG 
Music Publishing, for the first lime at 
MIDEM "A nightmare: the gale alter (he 

Simply Red debut at the Whiskey a Go-Go — I was a bit tipsy and had 
BO drive along the toast at night while the waves were trashing onto 
ihe road." retails Masuth "That was tough " 



9 MG LI>A MLSIKVERLAGt 




Ra\p\\ SiegeJ 

Peter Kirs ten. president of Global Music in Germany, recalls that 
one of the most important single song deals he made at MIDLM look 
plate in 1976, when Neil Diamond's publisher. David Rosner, tame 
to the Global stand offering a tune written by Larry L. Williams, a 
roadie for Diamond: "1 immediately felt what I'm hearing is an 
absolute smash hit with standard potential. I was sure, rightly or 
wrongly, that David must have seen all my German competitors, as he 
tame to our stand only in the last hour of the last day of MIDEM. I 
offered, being way excited and anxious to get the deal, a humble 
advance of $750. on a 30/90 basis. David and 1 shook hands, and the 
rest is history," The song. "Let Your Love Flow." was a major hit for 
the Bellamy Brothers and a No. 1 cover by Germany's Juergcn Drews, 
with German lyrics by Michael Kunze. 

In the opinion of publisher Rolf Budde in Berlin. M1DFM has made 
considerable progress over the past 10 years. "Particularly in the past 
two or three years, the increased presence of independent companies 
has generally been very good for our businos. and especially MIDLM 
1995 was extremely suttessful for us." he says. "At this, fair we man- 
aged to conclude deals like the Gilbert O'SulIivan catalog and the Roy 
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HOTEL MARTI flEZ 
CAfincs 

For 30 years an 
unforgettable rendez-vous 



Orbison catalog," says Buddc. The most positive thing in the MIDEM 
years was undoubtedly the establishment of a joint stand lor German 
music publishers, which has provided not 
only organizational assistance but has 
improved relationships among various 
publishers. 






For Pcicr Endc of EMI Publishing, 
MIDEM opened the door 10 international 
business not tied to his own group. 

"Friendships grew," he says. "The most vivid memory is of the group 
Days from Holland, with the song 'Weekend.' Four weeks after 
MIDEM, this group held the No. 1 position in 
the German charts for several weeks. 

"As yesterday's memones always get nicer 
and bigger." says Ralph Siege I. publisher and 
owner of Jupiter Records in Munich, "I recall 
having the most wonderful time in our differ- 
ent MIDEM exhibition stands ai the old 
Festival Palais, making worldwide catalog 
deals in and out of Germany, promoting acts 
like Silver Convention, Penny McLean, Dee 
Dee Jackson, Ghenghis Khan, Nicole and 
many others. Altogether. 1 enjoyed MIDEM. 
with its people, restaurants, golf etc. more 
than any other business trip. The biggest nightmare was flying to 
MIDEM and not recognizing anybody anymore after all those years." 



JAPAN 



For Avcx D.D. chairman Tom Yoda. 199 l's MIDEM was easily the 
most memorable. "Most Japanese delegates didn't go to MIDEM that 
year because of the Gulf War," recalls the dance label's chief execu- 
tive. "But we did — in fact, [Avcx managing director] Max Matsuura 
and I were about the only Japanese who went to Cannes that year. But 
we always do things differently from other people." Yoda and 
Matsuura's fortitude — or foolhardiness — in the face of the threat of 
war-related terrorism paid off. "We were able to license good techno- 
house music just as that genre was taking off." says Yoda. "and of 
course we were able to see all of our friends in the international music 
business at MIDEM." Yoda adds that his way of making each MIDEM 
memorable is to bring large 
quantities of sushi for Avcx's 
annual party at (he confer- 
ence, something which is 
greatly appreciated by the 
many gourmets who come to 
Cannes each year. 

Mamoru Murakami. 

president of Nichion Inc.. 
Japan's biggest music pub- 
lisher, says MIDEM was of 
immense help 1 2 years ago 
when he decided to enter the 
recorded- music library busi- 
ness, supplying prerecorded 
music to a variety of clients, 
including broadcasters. 
"When Nichion got into that 
business, MIDEM was the 
only place for us to get 

acquainted with other music publishers." says Murakami. "Thanks to 
MIDEM, we developed the Nichion Sounds Library into the No. 1 
music library in Asia." 

Hiroshi Inagaki, deputy president of Sony Music Entertainment 
(Japan), sees MIDEM as an opportunity to learn about new musical 
trends. "Going to MIDEM lets us learn about what's coming out of 
the American indies and European dance-music scenes, for example," 
he says. "And we've always been able to make contact with other 
major record companies and music publishers." Inagaki adds that 
MIDEM also serves as a good place to introduce Japanese music to a 
broader international audience. 



Felix Buget, director general of leading Barcelona- based indie label 
Blanco Y Negro, describes MIDEM as "something unique and really 
magical " But he swears his praise has 




Mamoru Murakami 



bianco y iiegru 



nothing to do with the fact that years 
ago he was mistaken for Jackson 
Browne by autograph-seekers at the 
event. This was "when more artists 
used to visit the festival and walk 
around. Even when I insisted 1 was not 
Browne, the kids wanted me to sign an 
autograph." he recalls with amusement. "No, the great thing about 
MIDEM is that it gives me an opportunity to arrange meetings ai the 

Continued on page M-18 




The Hotel Martinez hosted 
the first Midentfair hack in 1967. 

Today, this legendary luxury hold is slill the place for a 
relaxed evening in the piano bar where the atmosphere 
lasts the whole nighl through. 

Are you planning a successful cocktail party, lunch, dinner 
or press conference for Miclem ? 

Book one of our private function rooms now or reserve the 
best table in our gourmet restaurant «La Palme d'()r» or in 
«L'Orangeraie» with its magnificent sea-view terrace. 

lor Informal ion and reservations : 

H6tel Martinez : 73, La Croisette - 06406 Cannes Cedex 
Tel : (33) 92 98 73 00 - Telex : 470708 - Fax : (33) 93 39 87 94 
Banqueting Service : Francois Rouliere - Tel : (33) 92 98 74 03 

;l member iif c Ihe c Jeading : Hotels of the World 
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John McDonald 



Scott Mtitphy 



lion-seller with Melbourne band the Mixtures' "Pushbike 
Song" in 1971 . a chan-iopper in the U.K. and a hii in the 
U.S. and Germany. Image once 
boasted 14 records in the 
Australian Top 40. largely 
repertoire licensed from 
Europe. McDonald attributes 
80% of his business to M1DEM 
contacts — which includes 
some 26 countries for which 
Image provides lilm and TV 

music, and a recent lucrative deal with a Japanese pro- 
duction library. "The second year, I was panicking on the 
last day because I hadn't sold enough to cover my expen- 
diture," he recalls. "Ray Rives of K-Tcl asked what I had. 
1 pulled our a compilation of Irish smgalongs we put 
together for Australian TV. It did 800,000 worldwide and 
is still selling in Ireland through Castle." A disco track he 



INTERNATIONAL RECOLLECTIONS 

Continued from page M-I7 

stands, in the restaurants, hotels, concerts and so on, with all the peo- 
ple and companies that 1 want to meet, precisely at a time of year 
when people traditionally travel."* Buget adds that MIDFM for him has 
been the key to getting to know the music world in its international 
context. 

Eduardo Bautista, CEO of Spain's authors '-rights society SGAE. 
resists being called a MIDEM "veteran" despite the 
12 occasions on which he has attended. "What hits 
me each time is the commercial tension that 
impregnates every operation," he says. "But 1 have 
met many people who have had a decisive impact 
on my business activities. " Among his most impor- 
tant relationships have been those with Quincy 
Jones. Nesuhi Ertegun, Zigfried Loch. Pino 
Sagliocco, Harvey Goldsmith and Jim Fifield "and 
many more who have helped consolidate SGAE as a 
key agent in the international markets Bautista 
says the best thing MIDEM has shown him is the success that Latin 
music can have in the most competitive markets "if the adequate 
means arc used properly." And the worst, he reckons, "is the number 
of people who want a meeting with you, instead of writing a letter 
explaining what their proposals are." 






Felix Buget Eduardo Bautista 



AUSTRALIA 



Australia's regular presence at MIDEM since 1973 has been spear- 
headed by John McDonald, managing director of the Image Music 
Group. One of Australia's original independent labels, Image had a mil- 



Fmckaco FaWo 

had little fondness (or. Genghiz Khan's "Moscow" from part of a 
German deal, was a sleeper for four years — and went to No. 1 during 
the 1980 Moscow Olympics. 

Scott Murphy, head of the export and label-distribution divisions of 
the Mushroom Music Group, notes that Australia's geographic location 
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SEMITE DES BIENS EI DES PERSONNES 
SECURITE PRIVEE 



Pour CANNES et sa region des 
professionels de la securite, a 
votre service. 

Gardiennage - Surveillance Hotel 
Congres 

Protection lieux a risque 
Surveillance et Controle d'Acces 
d'Unite a Rot 
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37, RUE D'ANTIBES 06400 CANNES TEL. : 93 38 48 00 
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LOOKING FOR A BREAKTHROUGH IN JAPAN? 

In order to make a breakthrough into the Japanese market, you need 
to know how the system works, and to search for a reliable partner. 

The Japanese record market has a very distinctive distribution set up. If you want to know how to enter the Japanese 
market, we would be happy to talk to you at MIDEM "96. We'll explain now the "baffling" Japanese market works, and 
how Green Energy Alternative Distribution (the only independent nation-wide distributor in Japan) has a tail y unique 
operation. Over 40 labels from around the world are already using Green Energy to distribute their product in Japan. 

If you are interested in joining the companies that have already made a breakthrough in Japan, contact us NOW at 
the following: 



GREEN ENERGY, INC. 



FAX: +813-54100935 

E-mail address: GC6K-NMN@asahl-net.or.jp 



Even if you won't be at MIDEM '96, feel free to contact us for more information! 
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makes continual contact and service feedback with customers "uneco- 
nomical and impractical, unless you have something like MIDEM, 
where you do a deal every 20 minutes." With 50 regulars contributing 
to the $7 million annual turnover of 
Mushroom Exports, and Mushroom | ^ 

; VKlhillk'H \ ■ l m.lJ, l - - I » * 

liccnsing of local talent, Murphy has 

been a regular attendee tor nine years Once robbed ol his CD samples 
hours after arriving, he nevertheless brokered Aussie deals for KLF's 
"The White Room," a pair of 2 Unlimited albums that went gold 
(30.000 each) and a U.K. deal with Pulse 8 for Aussie dance act Ground 
Lewd, which resulted in a Top 40 hit. 



Shock Records took out its own 
booth last year after being pan of the 
Australian stand since 1989. "That's 
how much wc rate MIDEM as the 
most important meeting place in the 
world to do music business," says 
Franchcsco Falvo, co-director of 
the company, which attained sales 
status on par with the multinational labels after five years in operation. 
"It it hadn't been lor M1DIZM, Shock would be considerably smaller." 
The company licenses 1 50 intemanonal and domestic labels, with an 



annual export custom of around $9 million. Falvo believes "the reputa- 
tion we gained at MIDEM as a responsible and viable alternative when 
one thinks of Australia " led to important deals with 4AD, Beggars 
Banquet and Roadrunner and current negotiarions for its Mr. Wilson 
Says publishing arm. 

Phil Tripp, publisher and head of the the public-relations firm 
lmmcdia!, says the 2.000 copies of the "Australasian Music Industry 
Director)'" distributed at MIDEM each year "have been important in 
terms of contacts and deals, not just for 
me. but for the hundreds of companies 
listed, as focus increasingly turns to the 
Australian and Asian marketplaces." 
Tripp's favorite MIDEM memory is of 

the time he wus asked to receive a televised award on behalf of video- 
makers Rich Kids and decided to make the acceptance speech in 
French. 'T rehearsed for half a day and scnbblcd notes on my palms, 
which were obliterated when they became sweat)'." His worst experi- 
ence was at his first MIDEM. in 1980. "when 1 discovered what one star 
for a French hotel means!* H 
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GOING TO MIDEM '96? 



U.S.A. Dance/Rap/R&B 








will be there ready to deal! 



/ Can Provide you Kith... 

-New artists for your label- 
-Production of your current artists- 
-Licensing deals on material ready for release- 
-Investment opportunities in my current projects- 
Appointments are now being set for meetings during MIDEM. Call (804) 321-2522 




BILLBOARD NOVEMBER 11, 1995 



A BILLBOARD ADVERTISING SUPPLEMENT 



M-19 



WORLDWISE 



From Paris to 
London to Tokyo to 
New York, MIDEM 
has been a leader 

In supporting the ~~~~~IJk 
international iTLiL 
community of music. ^k^^ 

ASCAP has been a ^^^^ ^-^ ^^^^^^ 

leader in supporting J^^i^^^ 
the international 

community of music 40 
creators. 
We were the first 
performing rights 

organization to pay royalties for college radio performances; the first to pay 
for live concerts; and the first to provide an online title clearance system. 
And, along with MIDEM, we're continuously seeking innovative new ways to 



benefit those who create and promote music throughout the world. 



WE CONGRATULATE MIDEM 
ON THEIR 30TH ANNIVERSARY! 



American Society of Composers, Authors and Publishers 
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Marketers Eye Online Advantages 

Intouch Moving Service To New Web Site 



■ BY EILEEN FITZPATRICK 

SCOTTSDALE, Ariz.— Entertain- 
ment companies are increasingly 
looking to the Internet as an adver- 
tising and promotional medium. In 
the latest instance, one well-known 
music marketer is abandoning tra- 
ditional retailing in favor of the 
World Wide Web. 

Unhappy with its return on 
investment, the Intouch Group has 
begun pulling its 511 i-Station music 
sampling kiosks from 225 retail loca- 
tions, including Camelot and Straw- 
berries, and has established a Web 
site, "World Wide Music," to provide 
a preview and buying service direct 
to consumers on the Internet. The 
site has 21 genre departments, list- 
ing over 5,000 titles. CDs are priced 
at $11.99 for new titles and $14.99 
for catalog titles. 

Intouch Group president Josh 
Kaplan announced the new strategy 
at the sixth Interactive Marketing 
Conference, held here Oct. 22-25. 
Kaplan and others at the confab 
lauded the marketing possibilities 
presented by the Internet. 

"It is the first worldwide commu- 
nication vehicle with a direct rela- 
tionship with the consumer," said 
Paramount Television Group execu- 
tive VP Richard Lindheim in his 
keynote address. "There's no time 
constraint, because it's available 24 
hours a day. Online, the customer is 
always there." 

Statements like that had the 300 
marketing and advertising execu- 
tives at the conference ready to 
scrap expensive promotional plans 
for an inexpensive space on the Web. 

For the Intouch Group, that 
means trading in its retail kiosks for 
a Web site in which consumers will 
be able to purchase the music they 
preview. At the same time, Intouch 
will continue to gather data about 
people who access its service. Since 
1992, the company has signed up 1.2 
million i-Station members, creating 




A page from the new "World Wide 
Music" Web site created by the 
Intouch Group. 



a database, which, according to 
Kaplan, is worth $15 million. 

Kaplan said the company still 
wants to work with retailers and 
may establish cross-promotions with 
outlets via the Internet. "Online 
couponing can drive customers into 
stores," he said. "If retailers want 
sampling, you can give them a 
Netscape browser for 'X' amount of 
dollars per day. That's the future of 
kiosks." Additionally, Kaplan said 
that his firm would help retailers set 
up their own Web sites. Cost for the 
Web-site-building service would be 
$75,000-$150,000. Intouch would 
receive a flat fee — in the range of 30 
cents to 90 cents — for each transac- 
tion on the retail site. 

Most marketers at the Scottsdale 
confab were not ready to abandon 
traditional methods, but they were 
eager to hear the advantages and 
disadvantages offered by the Inter- 
net. 

On the plus side, sites are inex- 
pensive to launch and operate; start- 
up costs range from $500-$4 00,000, 
depending on the quality of the 
graphics. Sites can be used to pro- 
mote products to individual con- 
sumers or to solicit actual sales. 

Visitors to sites can also be moni- 
tored, and this information can be 
used for a variety of targeted mar- 
keting campaigns. One frequently 
cited is bounce-back E-mail, which 



can alert specific site visitors to con- 
tests and new products. Direct com- 
munication via the Internet can also 
improve and cut the costs of cus- 
tomer service. 

Although Internet users often use 
pseudonyms, which can make it 
difficult to create accurate con- 
sumer profiles, such companies as 
San Francisco-based Internet Pro- 
files Corp. (I/PRO) have sought to 
register Internet users to improve 
tracking. 

I/PRO offers its consumer-track- 
ing service to companies that have 
Web sites. "You have to first under- 
stand the users in order to develop a 
relationship with them," said I/PRO 
president Ariel Poler. 

Consumers also can be reached 
with a talk-back feature that allows 
Web sites to conduct user polls, such 
as if "Mad About You" characters 
Jamie and Paul should have a baby. 
"The Internet enables people to feel 
like they are empowered," said 
Richard Glosser, senior VP of inter- 
active programming at Columbia 
(Continued on page 60) 



Indie Music Store Coalition 
Uses R&B Marketing Model 



BY ED CHRISTMAN 



NEW YORK— In an attempt to win 
some of the privileges enjoyed by large 
music chains, a number of independent 
stores have joined forces to form a 
nationwide marketing coalition. 

Dubbed the Coalition of Indepen- 
dent Music Stores, the organization is 
borrowing a page or two from the 
urban coalitions that have popped up 
throughout the U.S. in the last few 
years. Those coalitions, consist of 
retailers in a single metropolitan area, 
such as New York, Chicago, Detroit, or 
Los Angeles, that have organized to 
promote R&B and rap music from 
baby acts being pushed by labels. The 
Coalition of Independent Music Stores 
focuses on rock and alternative music 
and is a nationwide organization con- 
sisting of 27 companies with 60 stores. 

"A lot of indie stores have the com- 
plaint that we are out there breaking 
records, but when it comes to doling 
out advertising dollars, the labels pass 
over us due to the [small] volume of 
business we do," explains Don Van 




Here's To Romance. Singer Remo Capra, center, recently visited the easy lis- 
tening/classical section at HMV on 86th Street and Lexington Avenue in New 
York to promote his album "Romantic Standards," released on Sony Music Spe- 
cial Products, Shown with Capra. from left, are Jim Gavigan of Sony Music and 
Adam Feldman, manager of the department. 



Cleve, who heads up the coalition. 
"Instead, we watch the big guys get 
every square inch of their stores paid 
for" in price and position dollars. 

At the National Assn. of Indepen- 
dent Record Distributors and Manu- 
facturers convention in San Francis- 
co, about 15 independent merchants 
discussed how the independents could 
make their presence more pro- 
nounced to the industry, says Van 
Cleve, who owns two Magic Platter 
stores in Birmingham, Ala. 

Out of that conversation, the coali- 
tion was formed. In addition to Magic 
Platter, the retailers in the group are 
Bionic Records in Los Angeles; Cac- 
tus in Houston; Ear-X-tacy in 
Louisville, Ky.; Electric Fetus in Min- 
neapolis; Face the Music in Eugene, 
Ore.; Fingerprints in Long Beach, 
Calif.; Kief's in Lawrence, Kan.; 
Manifest Disc in South Carolina; and 
Music Millennium in Portland, Ore. 

Also in the group are Phillips 
Enterprises in Cary, N.C.; Record & 
Tape Traders in Owings Mills, Md.; 
Record Archives in Rochester, N.Y.; 
Record Exchange in Boise, Idaho; 
Record Revolution in King of Prussia, 
Pa.; Record Service of Champagne, 
111.; Red Tyler Records in Chicago; 
Repeat the Beat in Dearborn, Mich.; 
Rough Trade in San Francisco; 
Schoolkids in Ann Arbor, Mich.; Twist 
& Shout in Denver; Uncle Sam's in 
Miami; Vintage Vinyl in Fords, N.J.; 
Lou's Records in San Diego, Calif.; 
Lakeshore Record Exchange in 
Rochester, N.Y.; and Waterloo in 
Austin, Texas. 

Van Cleve says that Mark Cope and 
Yvette Ziraldo Oyabe of Album Net- 
work served as catalysts in putting 
together the coalition. Also, George 
Daniels, of George's Music Room in 
Chicago, gave advice based on his 
experience in an urban coalition. 

"We want to use our strength to get 
behind records," Van Cleve says of the 
coalition. "It's kind of like an adopt-a- 
band program, where we will do 
(Continued on page 70) 




When it comes to music 
storage, there's only one 
place to turn. And that's 
Case Logic, the world 
leader in quality cassette 
and CD storage systems. 



6303 DRV CREEK PARKWAY 
L0NGM0NT. COLORADO 80501 

■800-447-4848 
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Rockaway Beach Taps Into Youthful 
Customer Base On New Jersey Shore 



BY KAREN BRUNO 



POINT PLEASANT BEACH, N.J.— 
There are three tattoo parlors and one 
record store in this seaside town — and 
the singularity of the latter pleases 
John Ficarrotta, owner of Rockaway 
Beach Compact Disc. 

"I plotted out all the towns near 
here with record stores, and this was 
the largest town without one," he says. 
He doesn't mind the tattoo parlors, 
except for the "bad image" they cre- 
ate. 

Rockaway Beach Compact Disc is 
not named after the beach in New 
York, where Ficarrotta grew up, 
although people who come here often 
think so. The name derives from rock- 
'n'roll — practitioners of which play in 
the small area bars that dot these 
beach towns; Bruce Springsteen, for 
one, was discovered in just such a Jer- 
sey bar years ago — and, of course, 
from the nearby beach. 

With his pony tail and sales person- 
ality, Ficarrotta, 35, looks the part of a 
hip music-store owner and has obvious 
rapport with the young people who 
frequent his shop. One hot weekend 
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John Ficarrotta is owner of Rockaway 
Beach Compact Disc, a music store in 
Point Pleasant Beach, N.J. (Photo: 
Karen Bruno) 



this past summer, when the beach was 
crowded, the store was bustling with 
conspicuously pale twentysome thing 
customers. Most of these people heard 
about the store, which has been open 
about 18 months, by word of mouth. 
Ficarrotta says he purposely did not 
advertise at first, because he wanted 
to build business the old-fashioned 
way: "A young person won't look in 
newspapers or read ads," he says. 
"They w p ould rather come to a store 
because a friend has told them about 
it" 

Considering their pallor, most of the 
customers that day probably didn't see 
the huge banner that flies over the 
beach every Saturday during the sum- 
mer. Pulled by a small plane that flies 
along one section of the Jersey shore — 
from Seaside to Belmar — the sign 
gives only the store name and address. 
A $175 a pop, Ficarrotta feels that is 
well worth the expense and says he 
has gotten a "good" response from the 
banner. "That is where my core cus- 
tomers are," he says. "They are most- 
ly college kids." 

But now he's ready for television, 
with commercials set to run in the 
local market on MTV 

Rockaway Beach Compact Disc car- 
ries a little more than 5,000 titles, 
mostly new CDs, although there is a 
small selection of vinyl — "things that 
are hot and current," he says. The 
inventory includes about 600 used CD 
titles, although the section is expand- 
ing. The store specializes in rock — 
including grunge, metal, funk, and 
alternative — and also carries reggae, 
soundtracks, soul, world beat, folk, 
jazz, and country. 

"Music is a disease, and if you haw 



the disease you buy a lot of it. My mar- 
ket is having the things that the people 
who spend half their paycheck on 
music want," he says. He also sells a 
lot of what he calls "core" music — 
Hootie & the Blowfish, Widespread 
Panic, Rusted Root, and Phish, as well 
as the Dave Matthews Band and Fred- 
die Jones. "I get their releases before 
the malls do, so people come to me 
first," he says. Punk and hardcore are 
also big. 

He says, "Ninety percent of people 
buy the same music, which you can get 
at a Kmart." But he specializes in 
serving the remaining 10%, those who 
may want, for instance, an old King 
Crimson album. "If you have that, peo- 
ple will remember you and come 
back." 

Among the titles that Ficarrotta 
stocks in the 500-square-foot store are 
King Crimson's "In The Court Of The 
Crimson King"; Carole King's "Tapes- 
try"; the first albums by Meat Loaf 
and Boston; and the entire catalogs by 
the Doors, the Grateful Dead, Led 
Zeppelin, and Jimi Hendrix. He car- 
ries 20 Neil Young titles and 15 each 
of the Beatles and the Rolling Stones. 

To reduce theft, he uses the LIFT 
system. And he'll play any title for a 
customer. 

CDs sell for $13.99, with some 
marked at $11.99. Used CDs are $4.99- 
$7.99. Ficarrotta's profit margins run 
20% or $3 a CD, although they can go 
as high as 40% on CDs on such inde- 
pendent labels as Lookout and Epi- 
taph. 

He carries every band on those two 
labels — about 20 — and carries the cat- 
alog of such popular punk groups as 
Green Day. "My customers can't find 
this stuff at the malls, except maybe a 
current title." 

Although independent product 
accounts for only 5%-10% of his CD 
inventory, it rings up about 30% of his 
sales. 

(Continued on next page) 
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newsline... 



MUSICLAND STORES reports that third-quarter revenues rose 1&2% to $357.6 
million from $302.5 million in the same period last year. For the three months 
that ended Sept 30, the Minneapolis-based retailer posted a net loss of $144.5 
million, compared with a loss of $2.6 million a year ago. The quarterly loss 
includes a $138 million charge to write down the value of certain assets and 
a $5.4 million charge to close 35 mall stores. Sales from the mall outlets Sam 
Goody, Musicland, and Suncoast Motion Picture Co. declined 1.6% to $248.9 
million; on a same-store basis, sales were down 3.5%. Sales at Media Play and 
On Cue superstores jumped 123% to $105.3 million; same-store sales were 
up 9.1%. Musicland's overall comparable-store sales fell 1.4%. 

BMG'S Loud Records/RCA Records is teaming with three other major labels 
for an unusual marketing campaign involving Loud rap act Wu-Tang Clan. 
Loud/RCA, PolyGram/Island-distributed Def Jam Records, WEA-distrib- 
uted Elektra Records, and Uni-distributed Geffen Records have created for 
retail accounts a life-size cardboard standup displaying the "Wu-Tang Clan 
Family Tree," showing titles from Wu-Tang members who have gone solo: 
Method Man (Def Jam), Of Dirty Bastard (Elektra), Raekwon (Loud), and 
Genius (Geffen). New and catalog product from these acts will be part of the 
promotion. 
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THE ELECTRONIC ENTERTAINMENT EXPO, organized by the 
Interactive Digital Software Assn., will be held May 16-18, 
1996, at the Los Angeles Convention Center. The IDSA says 
it has already sold 360,000 square feet of exhibit space to 
108 companies — almost as much as was booked for the 
entire 1995 show — and expects total space to be 30% above 
the '95 figure. 



ORION HOME VIDEO and Major League Baseball Home Video will release "The 
Official 1995 World Series Video" Nov. 16. 
The one-hour-plus documentary about the 
contest between the Cleveland Indians 
and the winning Atlanta Braves has a 
suggested list price of $19.98. It will be 
available in 24- and 50-piece floor displays 
and a 12-piece counter display. 
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REC0T0N, the consumer electronics accessories manufacturer, says its board 
of directors has adopted a shareholders rights plan designed to prevent any 
attempt at a hostile takeover of the company. The rights plan would make it 
costly for any unauthorized bidder to acquire the company. However, Recoton 
says it is "not aware of any effort" for a takeover bid. 

UNAPIX CONSUMER PRODUCTS, the sell-through video division of Unapix 
Entertainment has acquired the North Amer- 
ican video rights to tbe seven-volume collec- 
tion "Planet Earth," the Emmy-winning 
; . >..: - . series produced in association with the Nation- 

al Academy of Sciences. The series is sched- 
uled for release during the first quarter of 
1996. 




RETAIL. Larry Cohen is named VP of 
music and video for Ames Depart- 
ment Stores in Rocky Hill, Conn. He 
was director of music and video mer- 
chandising for Borders Books & 
Music. 

DISTRIBUTION: Warner Christian Dis- 
tribution in Nashville names Jay R. 
Schield national sales manager, Scott 
Wagner regional sales specialist. 
East, and Scott Harvey regional sales 
manager, West. They were, respec- 
tively, regional director for 
EMI/Chordant, regional sales and 
marketing director for Chordant Dis- 
tribution Group, and manager of 
international sales for Benson 
Records. 

HOME VIDEO: Richard Longwell is 

appointed senior VP/GM, internation- 
al, for MGM/UA Home Entertainment 
in Santa Monica, Calif. He was senior 
VP sales and distribution, for Buena 
Vista Home Video. 
Playboy Entertainment Group in 




'Lion King' Titles Reign At 
The NARM Indie Awards 



Beverly Hills, Calif., promotes Jeffrey 
Lai and Stuart Kricun to, respec- 
tively, senior VP and VP of business 
and legal affairs. They were VP and 
director of business and legal affairs. 

Mark Workman is appointed VR 
integrated marketing, for Turner 
Home Entertainment in Atlanta. He 
was VP of marketing for Buena Vista 
Television. 

Hallmark Entertainment in New 
York appoints Janet Jacobson VP, 
legal and business affairs, and pro- 
motes Alan Lewis to senior director, 
legal and business affairs. They were, 
respectively, general counsel for Scala 



Productions and director, legal and 
business affairs. 

ENTER'ACTIVE: Bruce L. Stein is 

named president/CEO of Sony Inter- 
active Entertainment in Los Angeles. 
He was a consultant for DreamWorks 
SKG. 

Martin Homlish is named presi- 
dent of Sony Computer Entertain- 
ment America in Foster City, Calif. He 
was senior VP of the consumer prod- 
ucts group of Sony Electronics. 

Disney Interactive in Burbank, 
Calif., names Dan Adler VP, talent 
and entertainment development. 



PHOENIX— Walt Disney Records* 
soundtrack for "The Lion King" col- 
lected two Independent Best Seller 
Awards, and two "Lion King" spinoff 
records scored one award apiece at 
the Oct. 21 awards banquet held dur- 
ing the independents conference at 
the National Assn. of Recording Mer- 
chandisers' Wholesalers Conference 
here. 

The awards were determined by 
SoundScan figures for the period 
between July 31, 1994, and Sept. 24, 
1995. 

"The Lion King" soundtrack, 
which has been certified for sales of 
10 million units by the Recording 
Industry Assn. of America, took 
repeat NARM honors as best-selling 
record of the year and best-selling 
soundtrack. "The Lion King: Rhythm 



Of The Pride Lands" won as best- 
selling world music recording, and 
"The Lion King Sing-Along" was 
acknowledged as best-selling chil- 
dren's recording. 

GTS Records was honored in two 
categories: Label chief John Tesh's 
"Sax By The Fire" was named best- 
selling jazz recording, and his "Live 
At Red Rocks" was saluted as best- 
selling new age recording. 

Offspring's Epitaph album 
"Smash" repeated its '94 successes 
as best-selling hard music recording 
and best-selling alternative music 
recording. Bone Thugs-N-Harmony 
also prevailed in two categories, best- 
selling rap recording and best-selling 
R&B recording, with its Ruthless/ 
Relativity EP "Creepin On Ah Come 
(Contin ued on next page) 
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Strawberries Conference 
Awards Vendors, Chains 



PROVIDENCE, R.I.— Approximately 600 people attended the annual man- 
agement conference for Strawberries, the operator of 167 Strawberries and 
Waxie Maxie music stores, Oct. 9-12 at the Rhode Island Conference Cen- 
ter here. 

Following are the vendor awards presented at the conference: label of the 
year, Island Records; independent label of the year, Tommy Boy; major ven- 
dor of the year, Sony Distribution; major-vendor sales representative of the 
year, Ben Kline, PGD; independent vendor of the year, Priority; indepen- 
dent sales representative of the year, Anne Rodgers, Allegro, and Deb 
Micallef, Koch; video vendor of the year, Sony Video; and accessory vendor 
of the year. Creative Point (Laserline). 

Chain awards were as follows: district manager of the year, John Maron, 
Boston/North Shore District; store manager of the year. Warren Maddock, 
South Portland, Maine; best G.U.E.S.T. Star (the chain's customer-service 
program). Glade Odhner, Bala Cynwyd, Pa.; best visual presentation, Ann 
Marie Brennan, Hudson, N.Y.; training manager of the year, Michelle Bauer, 
North Haven, Conn.; Street Smart Award, Troy Scott, Security, Md.; Rising 
Star, Kevin Lcroux, Framingham, Mass.; and shrinkbuster of the year, Doug 
Fortner, Landmark, Va. 




Strawberries presented its label of the year award to Island Records. Accept- 
ing for Island is Wayne Chernin, regional director, second from right. Also 
pictured, from left, are Strawberries executives Ivan Upton, president/CEO; Al 
Wilson, senior VR merchandising; and Tracy Waksler, head buyer. 



Strawberries named Ben Kline of PGD as sales representative of the year. 
Pictured, from left, are Ivan Upton, Strawberries president/CEO; Al Wilson, 
Strawberries senior VP of merchandising; Kline; and Paul Grasso, Strawber- 
ries director of sale promotion. 




Geffen Records artist Lisa Loeb appears with label and Strawberries execu- 
tives after her performance at the chain's annual awards banquet. Shown, 
from fett, are Wayne Twitched. Geffen East Coast regional sales; Al Wilson, 
Strawberries senior VP of merchandising, Ivan Lipton. Strawberries presi- 
dent/CEO; Loeb; Ivan Upton's wife, Becki; Jane Simon, Geffen head of sales; 
Tracy Waksler, Strawberries head buyer; Paul Grasso. Strawberries director 
of sales marketing; and Kathryn Gawlak, Strawberries senior VP of stores. 



ROC KA WAY BEACH TAPS INTO YOUTHFUL CUSTOMER BASE 



(Continued from preceding page ) 



Special orders are 10% of sales, 
which he expects will total $250,000 in 
1996. 

Ficarrotta plans to sell more high- 
profit-margin items, such as T-shirts, 
posters, and bumper stickers. And he 
carries some rock videos, as well as a 
few on snowboarding, surfing, and 
skateboarding. 

After studying broadcast communi- 
cations at Suffolk Community College 
on Long Island, N.Y., working in the 
cable television industry, and making 
legal videos, he befriended the owner 
of a record store in New Hope, Pa., 
who "told me everything I needed to 
know to succeed in business," such as 
keeping overhead down and going for 
volume. He also knew about the long 
hours involved in running your own 
business, which do not bother him. He 
used to be a music collector. "Now I 
don't collect one thing. My job is to 
sell." 

Rockaway Beach is open seven days 
a week, except on the major holidays 
and in late January or early February, 

'Music is a disease... if 
you have the disease, 
you buy a lot of it 

when Ficarrotta takes time off. Busi- 
ness is seasonal, with summer and 
Christmas stronger than other times 
of the year. 

He finds the economy of Point 
Pleasant Beach depressed. "I go to 
local council meetings, but they don't 
do much to promote business here," he 
says. In an effort to revitalize the 
town, he would like to offer free jazz 
and blues concerts during the summer, 
using an underutilized parking lot 
behind his store. These, he feels, would 
draw the adult audience he currently 
lacks. 

"Older people are just finding out 
about me," he says. 

Rockaway Beach draws its youngish 
customer base from surrounding 
working-class towns, such as Brick 
and Wall, as well as affluent seaside 
communities Bay Head and Mantolok- 
ing. 



LION KING' 

(Continued from preceding page) 
Up." 

Following are other NARM Inde- 
pendent Best Seller winners: 

Best-selling single: "Tootsee 
Roll," 69 Boyz (Rip It). 

Best-selling country recording: 
"Now That I've Found You: A Collec- 
tion," Alison Krauss (Rounder). 

Best-selling blues recording: 
"Bow Wow," Johnny "Guitar" Watson 
(Wilma/Bellmark). 

Best-selling dance recording: 
"Fantastic Voyage," Coolio (Tommy 
Boy). 

Best-selling gospel recording: 

"Live In Atlanta At Morehouse Col- 
lege," Hezekiah Walker/Fellowship 
Crusade Choir (Benson/CGI). 

The awards ceremony, which was 
hosted by Billboard senior writer and 
Declarations of Independents colum- 
nist Chris Morris, featured a perfor- 
mance by Sin-Drome recording artist 
Peter White. 




Rockaway Beach Compact Disc is located not in Queens, N Y, but in Point 
Pleasant Beach, a working-class resort town on the New Jersey shore. (Photo: 
Karen Bruno) 




A customer browses through the CD racks at Rockaway Beach Compact Disc, 
500-square-foot store that stocks more than 5,000 music titles. (Photo: Karen 
Bruno) 




[ Compact Discs 

t> Cassettes 

I> Uideos 

t> Laserdiscs 

t> Accessories 

l> Gxcellent Seruice 

l> Super Prices 

> Best Fills 

I Knowledgeable Sales Reps. 

Same Day Shipping 

I Deep Catalog 

•> Customer Satisfaction 
Guaranteed! 



Reach For The STARS! 
MOVING? RELOCATING? 

ARE YOU INTERESTED IN RESIDENTIAL. COMMERCIAL OR STUDIO 
PROPERTIES 7 BE SURE TO READ THE ADS IN THE REAL ESTATE TO THE 
STARS CLASSIFIED SECTION EVERY WEEK IN BILLBOARD 
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95.7% of 
readers 
worldwide 
find Billboard 
extremely 
important 
for wort 




ISSUE DATE: DEC. 2 

AD CLOSE: NOV. 7 

In a continuing effort to 
embrace Latin American 
markets worldwide, Billboard 
shines the spotlight on Brazil in 
its December 2nd issue. This 
late-breaking comprehensive 
review of Brazil's market 
includes profiles/outlooks 
from record labels, an 
update on the concert scene 
and a report on the recent 
resurgence of veteran pop 
acts. We'll also take a look 
at certain "hot" topics in the 
market, such as the effect of 
the government's monetary 
policy on industry activity. 



Contact . 

Angela Rodriguez 
305-441-7976 




QUINCY JONES 



ISSUE DATE: DEC. 16 

AD CLOSE: NOV. 20 

Quincy Jones, one of the 
entertainment industry's 
premier talents, celebrates 
a half-century of wide- 
ranging accomplishments. 
Billboard's December 16 
spotlight is anchored 
around an up- close, 
exclusive interview with 
Quincy, highlighting his 
career milestones as a 
music producer, arranger, 
artist, publisher, and film 
producer/scorer. We'll also 
take a look at his much 
anticipated new release 
Q's Jook Joint and his 
future projects. 



Contact 

Gary Nuell 
213-525-2302 




YEAR IN MUSIC 

ISSUE DATE: DEC. 23 

AD CLOSE: NOV. 28 

Billboard's 1995 Year 
End Issue is a renowned 
event, where artists 
and the entire industry 
take the spotlight. It 
contains the Year End 
charts, chronicling the 
year's best releases. 
Plus, expanded 
editorial coverage 
recaptures the 
impactful trends and 
happenings of the past 
year. A Collector's 
Issue, it remains on the 
newsstand for two 
weeks. 



Contact 

Pat Rod Jennings 
212-536-5136 



Reach Billboards 300,000 readers worldwide. 
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AMANDA GUEST 

MEXICO/ 
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YEAR IN VIDEO 



ISSUE DATE: JAN. 6 

AD CLOSE: DEC. 12 

Enjoying another successful 
year, the home video 
market continues to diversify 
and expand its products. 
This January 6 spotlight is 
anchored around the 
year-end positions of 
Billboard's home video 
charts, including Top video 
sales. Top video rentals and 
Top kid video. In addition, 
Billboard takes you through 
the major trends of 1995 as 
well as taking a look at 
predictions for 1996 trends 
and developments. 



Contact 

Jodie Francisco 
213-525-2304 





FRANCE 

ISSUE DATE: JAN. 20 

AD CLOSE: DEC. 26 

Preceding the Victoire 
de la Musique awards 
ceremony. Billboard's 
spotlight on France offers 
readers a comprehensive 
current overviewiew of the 
French music market. In 
addition to listing key 
contenders in the various 
categories for the awards, 
the January 20 issue also 
explores the revitalization of 
French popular music, 
featuring capsule reports on 
French acts, music video 
production and always 
important.... French radio! 
Large Bonus distribution 
at MIDEM! 

Contact 

Francois Millet 
331-4549-2933 



PRE-MIDEM 
MIDEM 

PRE: 

ISSUE DATE: JAN. 20 
AD CLOSE: DEC 26 
MIDEM: 

ISSUE DATE: JAN. 27 
AD CLOSE: JAN. 2 

After 30 years of annual growth 
and high productivity, MIDEM 
projects the largest music market 
ever. Billboard's January spotlight 
previews the January 21-25 
MIDEM meeting in Cannes, 
France. As a follow-up, our 
January 27 issue highlights the 
event's activities including 
in-depth coverage of European 
licensing, music publishing, and 
Asian Pacific and Latin American 
music explosion. 
Large Bonus distribution 
at MIDEM! 

Contact 

Christine Chinetti 

Catherine Flintoff 

0171-323-6686 

NY: Pat Rod Jennings 

212-536-5136 
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THE MOST 

RELIABLE 



CD LISTENING 
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WORLD 

A 

SOUND 
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IN QUALITY 




Model cdls 106 
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Model cdls 212 
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FULL ONE YEAR WARRANTY INCLUDED 

DEV8LQMD BY 

HIGH LEVEL MARKETING 
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Ii3 SUNSET BOULEVARD SUITE J5I8 LOS ANGELES. CALIFORNIA ''111 



400 CD BOOKLETS in 2 SQ. FT.! 

actual CD's kept in jewel boxes behind the counter. 

Full line ol counter, wall and floor displays 
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DISPLAY SYSTEMS 
CHICAGO ONE STOP. INC. 
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• One of The Largest Selection of Independent Titles Anywhere 
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MCI Reaches Out, Touches 
Retail With Direct Marketing 



BeWARE: Retailers, brace yourself: 
Starting on Wednesday (8) and rolling 
out over the following three weeks, 
prepare for a direct-marketing 
onslaught, as MCI launches its effort 
at selling music over the phone. In 
every major market, be ready for radio 
DJs at as many as five stations — every 
day, dozens of times a day — to play a 
song such as "Fantasy" and then say, 
"That was Mariah Carey, and if you 
want to buy that record call 1-800 . . 
followed by that number. 

When those listeners call that num- 
ber, they will be given a choice of five 
genres — country, rock, R&6, alterna- 
tive rock, and pop — and after choosing 
one, they will be greeted by the record- 
ed voice of a radio personality from the 
local station playing that format who 
will guide them through a menu. If 
they choose to buy an album, which 
likely will be about $1 below list price, 
they will receive their purchases with- 
in three or four 
days at a slight 
incremental cost. 

And if having 
every major radio 
format in a mar- 
ket isn't enough 
to get people to 
call, MCI plans to 
unveil a multim il- 
ium dollar campaign to advertise the 
service. As one person familiar with 
the operation says, "We will make sure 
all of America knows about it" 

The service has been created by a 
company called Diamond Creative 
Partners, which includes MCI and 
Album Network (Billboard, Sept 23). 
Uni Distribution will do fulfillment for 
the service, which will stock as many 
as 8,000 titles. 

Sources say that MCI is touting the 
service as having the potential to 
obtain a 2% market share of The Bill- 
board 200, which would place it among 
the 25 largest music accounts. 

One main advantage of the service 
is to shorten the time between the 
impulse to buy and the actual pur- 
chase, says the source, adding that the 
service will be easier and more conve- 
nient than going to a store. But he also 
says that he doesn't expect the service 
to cannibalize retail sales. 

MCI thinks there is a demand that 
retail and the two record clubs are not 
meeting. "MCI really expects to grow 
the market" says the source. 

Retail Track finds it hard to believe 
that the service won't eat into retail 
sales. But the service will probably also 
generate incremental sales. However 
it works out, merchants should view 
this as only the first of what will like- 
ly be many serious direct-marketing 
efforts that will compete for music 
sales. Undoubtedly, other deep-pocket 
competitors will come along with their 
own methods of selling music directly 
to the customer. 

Some retailers are already con- 
cerned about the MCI effort and are 
trying to discourage their local radio 
stations from participating. Some sta- 
tions already recognize this and tell 
Billboard that they will refrain from 
taking part. But retailers should rec- 
ognize that unlike record clubs, MCI 
will be working on a "level playing 
field" with merchants. 



RETAIL 
TRACK 

by Ed Christman 




CaMERAS, ACTION: The Musicland 
Group is launching its own in-store net- 
work, dubbed Sam Goody TV or SG- 
TV, in 600 of its largest stores in the 
top 20 markets, according to a press 
release. The initial program will be a 
two-hour video countdown show that 
will play the hottest videos and provide 
music news and touring information. 
The show will be produced by Request 
Media, the Musicland division that pro- 
duces the chain's in-store magazine. 

IEAH, YEAH, YEAH, YEAH: Sony 
Signatures has signed on as exclusive 
worldwide licensing and merchandis- 
ing agent for the Beatles. Under the 
agreement, Sony Signatures is devel- 
oping a line of products based on Bea- 
tles album covers and other well- 
known Beatles artwork. In addition to 
its own line of Beatles apparel, Sony 
Signatures plans to issue limited- 
edition collectables, accessories, toys, 
housewares, gifts/ 
novelty items, 
paper products, 
and games, 
according to a 
press release. 
The mer- 

chandise is 

™ ~ ™ ™ ^ timed to hit 
store shelves to 
coincide with the Nov. 21 release of the 
Beatles "Anthology." 

Beyond the call of duty 

This week, Retail Track trekked to 
Fez, a club in New York's Greenwich 
Village, for Razor & Tie's listening 
party to celebrate the release of its Joe 
Meek compilation. Meek, who has been 
dubbed the British Phil Spector, pro- 
duced such hits as the Tornadoes' 
"Telstar" and the Honeycombs' 
"Have I The Right?" 

In addition to an hourlong open bar, 
free food, and high-caliber schmooz- 
ing, the night featured a performance 
by the Joe Meek Unlimited Orches- 
tra, which was under the direction of 
Smithereens drummer Dennis 
Diken, who wrote the liner notes for 
the album. The band consisted of 
Marshall Crenshaw and other local 
music luminaries, including former 
Bongos, Aquanettas, and Waitress- 
es. And anchoring the band on bass 
was Mike Rosenberg, Razor & Tie's 
head of sales. Talk about going the 
extra yard to insure a successful lis- 
tening party. 

OoPS: A few weeks ago (Billboard, 
Oct. 21), I misspelled Sony Music Dis- 
tribution VP of distribution Rich 
Bengloff 's last name. For the correct 
spelling, see the preceding sentence . . . 
In the market-share story in the same 
issue, I made a mistake of omission. In 
naming independently distributed 
records that have moved over a million 
units, as counted by SoundScan, I was 
remiss in not mentioning Bone Thugs- 
N-Harmony's "E.1999 Eternal" and 
Alison Krauss' "Now That I Found 
You: A Collection" as albums that have 
accomplished that feat 

MAKING TRACKS: Pat Berry, VP 
of sales and marketing at Windham 
Hill Records, has left the label. 



ADVERTISEMENT 




Mickey 
Music Mania 

He CAN SING! COUNTRY, 

Rap, Disco — you name it. 

He can dance! Just ask 
Minnie. 



He's Mickey! And Mickey 
music mania is sure to break 
out with our reissuing of the 
collection of children's 
albums featuring everyone's 
favorite pal ! 

It's our Special Values 
Collection. And it allows you 
to offer timeless Disney 
children's music to your 
consumers at a great price, 
including seven titles never 
before released on CD! 



We're shipping December. 
You should be ordering now . 
With this collection at a hoi 
retail price, you'll be making 
some Mickey music sales 
mania of your own come 
January. What a nice way to 
start the year! 



Share the Music 
of Disney 

til our website: 
http://www.disney.coni/records 
Now on-line! 
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FLOOD OF RELEASES IN '95 s 4TH QUARTER WORRIES RETAIL 

(Continued from page 17) 



over are albums by Def Leppard, 
Madonna, Frank Sinatra, Ace Of 
Base, Alice In Chains, Bonnie Haiti , 
Coolio, Queen, Melissa Etheridge, 
Boyz II Men, the Rolling Stones, R. 
Kelly, Meat Loaf, Garth Brooks, the 
Beatles, L.L. Cool J, Vince Gill, Bruce 
Springsteen, and Don Henley. 

John Marmaduke, president of 
Amarillo, Texas-based Hastings 
Books, Music & Video, says, "We 
should do a post-mortem in March to 
determine all of the great records 
that will get lost in this fourth quar- 
ter because artists, attorneys, and 
managers are deciding release 
dates." 

Lew Garrett, VP of purchasing at 
North Canton, Ohio-based Camelot 
Music, says, "We have them again, 
don't we, a whole bunch of superstar 
releases at the end of the year. I am 
thankful to have the releases at any 
time, but it is unfortunate that we 
can't level out the flow." 

Of the 41 albums that have 
achieved more than 1 million in sales 
so far this year, as recorded by 
SoundScan, the only superstar 
albums released in the first eight 
months were by Van Halen, Michael 
Jackson, Springsteen, White Zombie, 
Bon Jovi, and Annie Lennox. A cou- 
ple of other superstar releases from 
that time period, such as albums by 
Paula Abdul and Rod Stewart, have 
had weak sales. 

Label sales and distribution execu- 



tives respond by saying that they tra- 
ditionally release big records in the 
fourth quarter because that's when 
artists deliver them. Also, they point 
out, that's when the customers are in 
the stores. 

Garrett says, "Admittedly, there're 
not as many customers in the stores 
in February as there are in Decem- 
ber, but it's not like we don't have cus- 
tomers then or in August or January." 

Marmaduke wonders why, if the 
movie industry can hold back a $50 
million movie for the right release 
date, labels can't hold back an album 
release to a date that will be more 
advantageous for sales. 

At the National Assn. of Recording 
Merchandisers' Wholesalers Confer- 
ence, held in Phoenix Oct. 20-25, dis- 
tribution executives called on NARM 
to do a traffic study so they can show 
artists and managers that it is worth- 
while to release albums at other times 
of the year. 

The International Council of Shop- 
ping Centers, a trade association 
based in New York, tracks specialty- 
store sales in 400 malls. According to 
Mark Schoifet, a spokesman for the 
council, annual sales from home 
entertainment and consumer elec- 
tronics stores are as follows: January 
accounts for 6.3% of sales for the cat- 
egory; February is 6.1%; March, 
6.8%; April, 6.1%; May, 6.2%; June, 
7%; July, 7.3%; August, 7.2%; Sep- 
tember, 7.1%; October, 7.4%; Novem- 



ber, 9.6%; and December, 22.8%. 

Next year will be different, accord- 
ing to some distribution executives. At 
the NARM conference, John Madison, 
executive VP at distributor PGD, 
announced that among the releases 
coming in the first quarter are sets by 
the Cranberries, Stereo MC's, Van 
Morrison, Lionel Richie, Soundgarden, 
the Gin Blossoms, and Johnny Gill. 

In the first six months of 1996, says 
John Burns, president of Uni Distri- 

'The industry is 
cutting off its nose 
to spite its face' 

bution, his company will release 
albums by Salt-N-Pepa, Weezer, Hole, 
Vince Gill, George Strait, Wynonna 
Judd, George Michael, Guy, and 
Counting Crows. 

In the first quarter of next year, 
WEA will release albums by Min- 
istry, Color Me Badd, Tevin Campbell, 
Jackson Browne, Tracy Lawrence, 
Tori Amos, and Stone Temple Pilots, 
among others. BMG will have out Toni 
Braxton, Usher, Wu-Tang Clan, SWV, 
Craig Mack, and Diamond Rio. Cema 
will release albums by Rosanne Cash, 
Cocteau Twins, Butthole Surfers, the 
second Beatles "Anthology" album, 
and Shenandoah, as well as best-of 
albums from M.C. Hammer and Con- 



crete Blonde and a second "Dead 
Presidents" soundtrack set. 

Sales, which have seen an annual 
growth rate of approximately 10% 
over the last five years, are down 
0.2% from last year, according to 
SoundScan. 

Al Wilson, senior VP of purchasing 
at Milford, Mass. -based Strawber- 
ries, says the product flow this year 
was "ugly" and played into the weak 
sales that the industry has been suf- 
fering throughout the year. 

"We went for five or six months 
with virtually nothing. Then there 
was the nirvana month of June when 
all the titles that were being held until 
then were supposed to ignite our 
business, but it was summer already 
and nobody cared about the releases," 
Wilson says. "And then another long 
period of time went by without any 
significant releases, and now they are 
coming out fast and furious." 

In fact, albums are coming out so 
fast that there is not enough time for 
them to develop, according to mer- 
chants. Stan Goman, senior VP at 
West Sacramento, Calif. -based Tower 
Records, says the labels are putting 
out so many titles now that "the hot 
new records are not lasting. That is 
more alarming than anything else." 

Among the star releases that have 
fizzled too quickly, according to 
Goman and other merchants, are 
those by Green Day, Janet Jackson, 
Lenny Kravitz, and Candlebox. 



Also, merchants wonder what is 
going to happen with all the develop- 
ing artists that are releasing albums 
now. "There is not a prayer we can 
merchandise all the other titles cor- 
rectly," says Garrett. "So there is no 
need to buy them, or if you do, then 
[you] severely reduce orders on them. 

Skip Young, senior music buyer at 
Hastings, says that endcap slots are 
filled for the rest of the year. Some 
supposedly best-selling titles are not 
going to get positioning. Given that 
big acts will lose out, this will also be 
"detrimental" to newer acts, he says. 

"The industry is cutting off its nose 
to spite its face by releasing so many 
big records in the fourth quarter," 
Young says. "The lost sales will hurt 
everybody." 

John Grandoni, director of pur- 
chasing at National Record Mart, 
says that with the "avalanche of prod- 
uct hitting all at once," he is being 
more conservative with his initial 
orders. "Not everything will be a hit 
in the fourth quarter. There is too 
much coming out, so we have to 
remain cautious. I would rather lose 
3% or 5% on a buy-in deal than get hit 
with a 10% return penalty down the 
line." 

Tower's Goman wonders when the 
labels will learn that "you can't have 
all the excitement compressed into 
one three-month period. You have to 
spread the excitement all year 
around" for a healthy industry. 
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Warner Cos. Restructured As WEA Inc. 

Move Melds Manufacturing, Printing, Distribution 



NEW YORK— Warner Media Manu- 
facturing and Distribution has restruc- 
tured its organization and changed its 
name to WEA Inc. 

WEA Inc., which consists of WEA 
Corp., WEA Manufacturing, and Ivy 
Hill, was reorganized to "enhance the 
focus and coordination of the compa- 
nies* varies activities," according to a 
company statement 

In the statement, WEA chair- 
man/CEO Dave Mount says, "We took 
a fresh look at the way our three sepa- 
rate companies were doing business, to 
see if we could improve our stand-alone 
operations. 

"Since last March, we have dramat- 
ically upgraded manufacturing and 
delivery times and yielded significant 
service and profit improvements for 
Warner Music Group." 

Mount says that the new name is 
symbolic of the company's belief that 
it can further improve customer ser- 
vice by breaking down barriers 
between manufacturing, print- 
ing/packaging, and distribution. 

Warner Media Manufacturing and 
Distribution was formed in March 
1994, when all three companies were 
placed under Mount's command. 

Coinciding with the name change, 
Mount announced that Lawrence 
Weiss has been promoted to executive 
VP of operations at the company, while 
Michael White has been named execu- 



tive VP of administration and general 
counsel. Both had been senior VPs for 
the company. 

WEA Corp., the distribution arm, is 
headquartered in Burbank, Calif., and 
has 15 sales offices in major markets 
throughout the U.S., as well as fulfill- 
ment centers in Los Angeles, Chicago, 
Philadelphia, and Atlanta. 

Ivy Hill, the printing and packaging 



company, is headquartered in New 
York and has manufacturing facilities 
in Long Island, N.Y.; Louisville, Ky.; 
Terre Haute, Ind; Burbank, Calif.; and 
Vernon, Calif. 

WEA Manufacturing, which makes 
compact discs, CD-ROMs, and video 
cassettes, has facilities in Olyphant, 
Pa., and Commerce, Calif. 



ONLINE ADVANTAGES 

(Continued from page 53) 

TriStar Television, which produces 
"Mad About You." "We don't look at 
the Internet as being part of a mar- 
keting plan, but as a way to create 
entertaining programming." 

And it's entertaining program- 
ming with a corporate logo embla- 
zoned across the home page, in the 
tradition of Hallmark's "Hall of 
Fame" TV specials, product place- 
ment in movies, or the "Jurassic 
Park" Happy Meal at McDonald's. 

Despite such enticements, confer- 
ence attendees were warned that no 
Internet site can be guaranteed to 
attract attention. 

"You have to give consumers a 
compelling reason to go to a site," 
said ElectroMedia/Virtual Vegas 
director of online services John 
Bates. "Reality is just fine, and peo- 
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pie don't need a computer buddy. 
They want it to be able to do stuff 
that makes ordinary life better." 

One way to do that using the 
Internet is shopping at home, which 
as evidenced by the explosion of cat- 
alog sales and home-shopping chan- 
nels in the '90s. 

According to the Intouch Group's 
Kaplan, i-Station research indicates 
that 57% of users would purchase 
music online. Among all the products 
offered on the Internet, music was 
the one that most consumers want- 
ed to buy, Kaplan said. 

Not all statistics about online buy- 
ing habits are as upbeat as those 
cited by Kaplan. For example, Time 
Inc. New Media GM Bruce Judson, 
who put up Time's Pathfinder Inter- 
net site, said that his company's 
research shows 65% of Web users go 
online for information, but only 15% 
purchase products. 

He suggests the potential for sales 
is hurt by the perception that online 
transactions are not secure, a lack 
of name brands on the Web, high 
prices, few women on the Web, and 
slow consumer adaptation levels. 

Judson points to Shopper's 
Advantage, which sell 250,000 prod- 
ucts, as the only Web site to offer a 
wide variety of brand-name mer- 
chandise. 

But, Judson said, shopping on the 
Internet is "moving into that possi- 
bility," and by next year more brand- 
ed products will be for sale. It may 
take another year or two before con- 
sumers catch onto the idea, he said. 

"It's ultimately enormous," said 
Judson. "Like the ATM, shopping on 
the Internet is an extraordinary 
convenience." 
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Never-Heard Inventions On Zappa Records; 
20/20's Vision Sharpened On New Release 



tAPPED AGAIN: Hitherto unheard 
music by the late Frank Zappa will 
be issued in 1996 by the newly reacti- 
vated Zappa Records in Studio City, 
Calif., via a distribution deal with 
New Hope, Minn. -based Navarre 
Corp. 

Gail Zappa, Frank's widow, has 
started up the label again to issue 
works that the prolific musician com- 
pleted before his death in December 
1993. The imprint was originally 
active in the late '70s, when it 
released such Zappa fare as "Sheik 
Yerbouti" and the two-part rock 
opera "Joe's Garage." 

The back catalog of Zappa and the 
Mothers Of Invention is also avail- 
able independently: Earlier this year, 
Salem, Mass.-based Rykodisc, which 
purchased the catalog last year, rere- 
leased 53 titles (Billboard, May 6). 
Two other Ryko sets are scheduled 
for release in 1996. 

Zappa Records plans to issue non- 
pop orchestral works, including 
Zappa's last production, "The Music 
Of Edgard Varese," devoted to the 
compositions of Zappa's favorite 
avant-gardist. (Varese coined the 
maxim "the present-day composer 
refuses to die," which was often quot- 
ed by his latter-day acolyte.) 

The first release from the reacti- 
vated label, set for February, is 
"Music For Pets," a new album by Z, 
the group featuring Zappa's sons 
Dweezil and Ahmet. (Dweezil has 
also been finishing work on his 
father's orchestral recordings, with 
engineer Spencer Chrislu.) A Frank 
Zappa orchestral album will follow in 
the spring, while the album of Vare'se 
compositions is tentatively slated for 
December 1996. 

Sounding retreat: The 

National Assn. of Independent 
Record Distributors and Manufac- 
turers' 1996 convention in Baltimore 
is still seven months away, but the 
dozen members of NAIRD's board of 
trustees will begin planning for the 
confab— and the years ahead— in 
early December. 

On Dec. 2-3, the NAIRD board will 
convene on Sanibel Island, off the 
Florida coast near Fort Myers, for its 
first-ever retreat. 

"I brought this [idea] up when I 
was on the board," says NAIRD exec- 
utive director Pat Martin. "At that 
time, there wasn't enough interest to 
do it." 

Martin sees the retreat as an 
opportunity to forward topics that get 
short shrift in regular board meet- 
ings. 

"At every board of trustees meet- 
ing I have led since taking this job, we 
get into these discussions that we 
don't have time to finish," she says. "I 
have to cut short some very good dis- 
cussions. 

"The primary purpose of the 
retreat is to have some time to talk 
about some bigger issues we need to 
address. It's imperative as an organi- 
zation that we take some time to 
address . . . flux in the industry, 
things that are going on with the 
retail marketplace, and our focus on 
trying to get more involvement from 
the retail community." 




by Chris Morris 



One potential area of fruitful dis- 
cussion could be NAIRD's opportuni- 
ties for growth in the realm of service 
to the wholesale and start-up label 
communities. As noted here last 
week, this year's National Assn. of 
Recording Merchandisers Whole- 
salers Conference was lightly attend- 
ed by new companies, leaving dis- 
tributors with some unexpected time 
on their hands. 

Could NAIRD's spring convention 
become a more important locus for 
interplay between distributors and 
new labels? That's a likely agenda 
item at the retreat, along with the 
trade group's continuing solicitation 
of retail players. 

FlAG WAVING: For anyone who fol- 
lowed the Los Angeles new wave 
scene of the late 70s and early '80s, 
20/20 was among the cream of the 
crop. 

The Tulsa, Okla.-bred band was 
among the most popular L.A. attrac- 
tions at the Whisky A Go Go and 
Madame Wong's in Chinatown; the 
group's piquant hard pop was show- 
cased on a pair of Portrait albums, 
"20/20" (1979) and "Look Out" (1981). 
Long after the act disbanded, it was 
fondly remembered: Big Deal 
Records' recent power pop series 
"Yellow Pills" drew its title from a 
20/20 tune. 

The original Portrait LPs have now 
been reissued on a single CD by the 
Redondo Beach, Calif.-based Oglio 
Records, which specializes in vintage 
new wave acts. But the best news for 
fans is that Oglio has also released "4 
Day Tornado," the first new 20/20 
record in 14 years. 

Guitarist Steve Allen says that the 
idea for a 20/20 reunion started brew- 
ing four years ago during a conversa- 
tion with bassist Ron Flynt. 

"We've been friends since the sixth 
grade, and we really missed playing 
together," says Allen, who visited 
Flynt in Tulsa, where the bassist 
returned several years ago. 

"We started to jam, and hey, it was 
great," Allen says. "It was mainly out 
of friendship . . . and Ron thought 
there was some unfinished business." 

To fill the drum chair on "4 Day 
Tornado," Allen and Flynt called 
upon Bill Belknap, who runs a local 
studio and played on some demos that 
Allen cut for Warner Bros, during the 
'80s. 

If anything, 20/20 sounds even 
punchier on "4 Day Tornado" than it 
did in its major-label days. The album 
is studded with tautly played, tuneful 
material, with "Song Of The Uni- 
verse" and "Nothing At All" standing 
out among a solid set of songs. 

Beyond the fine new music, the 
enhanced CD includes video inter- 



views and performances. "We did a 
day of live video shooting in Tulsa," 
Allen says. "Three or four of those 
performances are on there . . . 
There's a whole new realm of possi- 
bilities for artists." 

The members of 20/20 are current- 
ly scattered around the country — 
Allen lives in Nashville, Flynt has 
moved to Austin, Texas, and Belknap 
remains in Tulsa — but they are look- 
ing forward to a date tentatively set 
for Texas in the spring. 

"We are ready to play live," Allen 
says. "We've all got our own gigs and 
own families, so we don't want to get 
into a van forever . . . [but we want to 
do] a few gigs here or there." 
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Retail Seeks Space, Strategy For CD-ROMs 



■ BY FRANK DICOSTANZO 

LOS ANGELES — With growing num- 
bers of CD-ROM music titles beginning 
to penetrate conventional music stores 
and crossing distribution channels, 
many retailers are finding that effec- 
tively positioning such product within 
their merchandising mix takes more 
than the click of a mouse. 

For instance, does Bob Dylan's "High- 
way 61" CD-ROM belong in the music 
section or alongside computer software? 
And how do music retailers deal with 
CD-ROM packaging differences, espe- 
cially following the longbox battle? 

The whole multimedia convergence 
can be confusing even from a subject 
standpoint, says Rob Simonds, CEO for 
the Minneapolis-based national distrib- 
utor REP "Does a musical soundtrack 
to a National Park CD-ROM qualify as a 
music product?" he asks. 

TAKING THE PLUNGE 

REP, owned by Rykodisc, recently 
took the plunge into CD-ROM when it 
reached an agreement with the Voyager 
Co. to distribute its CD-ROM line to 
record stores. Voyager, an industry 
leader in multimedia with more than 60 
titles, has published such targeted music 
CD-ROMs as the Residents' "Freak 
Show" and Laurie Anderson's "Puppet 
Motel." 

REP's initial thrust, says Simonds, will 
focus on 12 music-based CD-ROM titles 
that will easily fit in with music-store 
product Fart of the promotional mix, he 
adds, will include freestanding racks, dis- 
counts, and low-cost ($10) samplers. 

"There will be 30 million CD-ROM 
drives in homes by early 1996," says 
Michael Kushner, senior VP/GM for 
I 'hi lips Media Multimedia Music, who 
adds that, once CD-ROM music titles 
begin to proliferate, retailers will have 
the incentive to merchandise them as a 
separate section, similar to music videos. 

Meanwhile, music retailers continue 
to test the CD-ROM waters. 

"Right now, we're sticking to the best- 
selling music CD-ROMs and putting 
them in selected stores," says Dave 
Robicheau, accessories and software 
buyer for the 160- store Massachusetts- 
based Strawberries. Robicheau says the 
chain will be making a very serious push 
into CD-ROM in the fourth quarter. 
"Well be working closely with distribu- 
tors to familiarize our employees in CD- 



ROM so that they in turn can help our 
customers understand it via in-store 
demos." 

Although Strawberries is designing 
fixtures to accommodate both CD-ROM 
jewel boxes and the larger software 
packages, Robicheau says he's "anxious 
to see some level of standardization in 
CD-ROM packaging for the sake of bet- 
ter merchandising." 

Nevertheless, larger, higher-priced 
CD-ROM packages are not likely to 
change, despite the convergence into 
music stores, observes Angela Aber, 
executive VP at Graphix Zone, a leading 
developer and publisher of such CD- 
ROM titles as Dylan's "Highway 61." 

BIG AND SMALL PACKAGES 

"Our experience is that retailers and 
end users are not leaning toward jewel 
case packaging because of the soft- 
ware's higher price point," Aber says. 

Mike Gaffney, VP/GM of Minnesota- 
based Navarre, a music and computer 
software national distributor, sees the 
packaging differences as simply the 
early stages of two industries coming 
together. The distributor has been 
strategically coordinating its music and 
software divisions to help bring more 
interactive product to music channels. 
To that end, Navarre has been working 
closely with such retailers as Block- 
buster, Strawberries, and Trans World, 
all of which have recently started sell- 
ing computer software. 

As for Navarre's CD-ROM promo- 
tional strategy, Gaffney says the dis- 
tributor will work toward cross-pro- 
moting artists who haw both CD-ROM 
and audio CD releases. 

Oversize software packaging remains 
one of the main concerns for the 402- 
store, Ohio-based Came lot "It's an issue 
with us, because our stores are config- 
ured for jewel cases," says spokesman 
Bob Roberts. "Frankly, we feel we could 
do a better job merchandising them if 
they were in jewel boxes." He also notes 
that CD-ROM prices, which tend to be 
higher due to the product's development 
costs, tend to discourage impulse pur- 
chases — a key part of music retailing. 

"A $20 CD-ROM is really what's need- 
ed, but CD-ROMs just aren't there yet," 
Roberts says. The chain carries 500-600 
CD-ROM titles. 

CD-ROMs that are shipped in jewel 
boxes, he explains, are merchandised 
similarly to music in an individual sec- 




While music-based CD-ROM titles, such as Queensryche's forthcoming 
"Promised Land," pictured above, are increasingly finding homes in music and 
video retail stores, they are also the subject of ongoing retail questions about 
merchandising, pricing, and packaging. 



tion designated CD- ROM/multimedia. 
The chain's CD-ROMs are sold on a 
store-by -store basis. 

Although Camelot's CD-ROM sales 
and customer acceptance have visibly 
increased in the past 12-18 months, 
Roberts remains cautious. "It's still 
early in the game," he says. 

Also diving into the CD-ROM testing 
waters is Florida-based, 533-store 
Blockbuster Music. So far, the chain has 
set up 24-square-foot in-store sections 
of assorted CD-ROMs in 20 of its stores, 
which feature nearly 300 titles. Navarre 
will serve as the exclusive distributor for 
the test areas (Billboard, Sept 9). 

"Obviously, it's a developing category," 
says Andrew Bailen, director of mer- 
chandising. "The installed base of CD- 
ROMs is growing dramatically each 
year, and it's something we have to look 
at — but it's risky in terms of the heavy 
inventory investment that's needed." 

With video game sales on the decline, 
Bailen says, the chain will allocate part 
of that section to CD-ROMs, in addition 
to creating in-store demonstration sys- 
tems. Prices on CD-ROMs will range 
from $12.99 for budget to $59 for main- 
line product. 



To help customers differentiate 
between CDs and CD-ROMs, Bailen 
says, "During our test period, I don't 
believe you'll see any CD-ROM jewel- 
box-only packaging on our shelves, with 
the exception of some budget product" 

At the 59-store, Miami-based Spec's 
Music, the multimedia focus is on music 
CD-ROMs, top-selling games, and edu- 
tainment Two of the chain's superstores 
feature large CD-ROM children's sec- 
tions and carry 275-350 CD-ROM titles, 
while other stores carry 15-30 titles, 
reports Gary Kessler, Spec's accessories 
buyer. "CD-ROMs are still new to us, and 
because we're not really known for selling 
them, our intent is to focus on best-selling 
titles, fair prices, and products that are 
directed to music and entertainment 
only," says Kessler. CD-ROM prices, he 
notes, range from $14.99 to $89. 

CD-ROM merchandising is a matter 
of targeting the products within the 
store's retail mix, explains Brian Regan, 
spokesman for Virgin Retail, which has 
four megastores in the U.S. and approx- 
imately 60 worldwide. He says that Vir- 
gin will place music CD-ROMs both in 
the store's main entrance and in its mul- 
timedia department. 



Rock The Vote 
Active Online 



FOR THOSE blissfully unaware, here's 
some bad news: The *96 election cam- 
paign is underway. The silver lining is a 
should-be-happening Internet World 
Wide Web site launching Nov. 20 from 
the Rock the Vote organization, a Santa 
Monica, Calif -based nonpartisan, non- 
profit group aimed at encouraging par- 
ticipation among young voters. Accessi- 
ble at httpyywww.rockthevote.org, the 
site will feature an "artist spotlight" 
arena boasting a collection of public- 
service announcements from a variety 
of music and entertainment figures, 
including L.L. Cool J, talking about the 
moments in which they first got politi- 
cally active. The primary focus of the 
site, a production of Los Angeles-based 
AND Interactive Communications 
Corp., will be analysis and commentary 
on issues believed key to a young demo. 

FURTHER PROOF THAT its fashionable 
to be online comes from Motown diva 
Diana Ross, whose new album is being 
uniquely showcased within the "@fash- 
ion" arena of News Corp/MCI 's pace- 
setting online inform ation/re tailing site 
(httpyAvww.internetMCI.com). Within 
the (oifashion pages are audioclips from 
Ross' new album, "Take Me Higher," 
an exclusive interview, and a multime- 
dia showcase of Ross. 

VIACOM NEW MEDIA and sister compa- 
ny Paramount Home Video are joining 
forces to cross-promote their respec- 
tive "Congo" CD-ROM and home video 
releases, both due in stores in Novem- 
ber. Paramount's home video of the hit 
film, due on store shelves Nov. 21, will 
sport a 30-second spot touting Viacom's 
CD-ROM. The CD-ROM, "Congo: The 
Movie — Descent Into Zinj," due in mid- 
November, will reciprocate with a 30- 
second trailer promoting the video at 
the beginning of its own program. 

KUNG FU KOs multimedia fans? That's 
the hope behind a groundbreaking new 
accord between Fremont, Calif-based 
Tao Research Corp. and four Chinese 
film studios for exclusive rights to 40 
kung-fu movies produced by the Bei- 
jing, Shanghai, Xian, and Manchule 
studios. Tao plans to incorporate video- 
clips from the Chinese-language films 
into upcoming chapters of "Reflux," its 
quarterly series of interactive comic 
books, the first of which is out now. 



BILLBOARD'S MUSIC VIDEO CONFERENCE Sc EXPO 

PUTT INC THE FOCUS ON MUL TIMEDIRU! 



PANE 



iNELS INCLUDE: 
•Creating software 
for multimedia 
•Online opportunities 
•Licensing videos 
for multimedia 
•Creating a website 



Keynote address by 
Quincy Jones live via satellite & Herbie Hancock 
discussing the creative links between the music video 
and multimedia communities 




To register or exhibit call: Maureen Ryan at (212) 536-5002 or fax: (212) 536-5055 



MULTIMEDIA 
EXPO II: Back by 
popular demand — 
Multimedia and online 
companies exhibit 
their products & 
services to the 
music video 
community. 
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CD-ROMS Give Users/Listeners Opportunity To Play More Than The Music 



I BY MARILYN A. GILLEN 



While music and technology's 
newest offspring — the En- 
hanced CD — learns to crawl, 
the coupling's firstborn product is 
already testing its legs and pushing up 
against the existing bounds of creative 
possibilities and retail expectations 
with a strong slate of the highest-pro- 
file and most hotly awaited music- 
based CD-ROMs ever. 

Unlike their more traditional 
younger kin, these "full-blown" CD- 
ROMs use music only as the jumping- 
off point for a much deeper multime- 
dia experience, which can take a 
myriad of forms, from the rich inter- 
active autobiographies/biographies 
of, say, MCA's "On The Road With 
B.B. King" (January) and GTE 
Entertainment's "Forrest Gump — 
Music, Artists And Times" (Nov. 7) to 
the "Myst"-type explorations possible 
in EMI's "Queensryche: Promised 
Land" (March) and Philips Media's 
"H.O.R.D.E. Festival CD-ROM" (Jan. 
30). 

The broad range also encompasses 
the performance-heavv likes of 'The 
MTV Unplugged CD-ROM" (No- 
vember) and the game-skewed ap- 
proaches of Inscape's "Devo Presents 
The Adventures Of The Smart Patrol" 
(early "96) and the Residents' "Bad Day 
On The Midway" (Oct. 31), as well as 
such band-centric titles as Virgin's 
"Rolling Stones Voodoo Lounge 
Interactive CD-ROM" (Nov. 7) and 
Starwave's "All This Time." featuring 
Sting (November), and "Eve," centered 
around music by Peter Gabriel (early 
•96). 

Also among the high-profile CD- 
ROM releases on the 1995-96 retail 
radar are Crunch Media's "Virtual 
Graceland," Interplay's "Tommy." 7th 
Level/Quincy Jones' "Q's Jook Joint," 
Graphix Zone/Herbie Hancock's still- 
unnamed history of jazz, Philips 
Media's multi-artist "Virtual Night- 
club" and Santana, and Inscape's 
Thomas Dolby-scored Edgar Allan Poe 
adaptation "The Dark Eye." 

In short, music-based CD-ROMs 
are as different as the growing num- 
ber of artists creating them — and are 
adamant about not being pigeonholed. 
And while that may give headaches to 
marketers, who must somehow posi- 
tion them for consumers as mu- 
sic/games or music/bios or music/ex- 
plorations, and to retailers, who must 
decide where to stock them, it's giving 
artists a "new canvas," in the words of 
A&M artist Sting, and software 
developers a rich new source of con- 
tent 

WE ARE NOT ROMS 

"Devo had a lot of ideas and concepts 
and humor that we never got to use 
because we were funneled into being a 
band on a label putting out pop records 
and doing videos for MTV," says 
Devo's Gerald Casale, who along with 
partner Mark Mothersbaugh scripted 
and wrote the music for a CD-ROM due 



out early next year from Santa 
Monica-based startup Inscape, a 
Warner Music Group/HBO joint ven- 
ture with founder Michael Nash. 

"We felt a little like bartenders that 
ended up being drunks — we ended up 
on the wrong side of the bar somehow," 
Casale continues. "With CD-ROM, 
we're back in the director's chair cre- 
atively, and that feels nice." 

"We are musicians first and fore- 
most, but there is a lot more that we 
feel like we have to say than we can say 
on an album," says Chris DeGarmo, 
guitarist for Queensryche, whose two- 
disc "Promised Land" also hits next 
year. The band originally had planned 
to film a documentary \ideo about the 
making of their most recent album of 
the same name, but eventually decided 





Rolling Stones' "Voodoo Lounge" 
and a scene from "Devo Presents 
The Adventures Of The Smart Patrol." 

to wrap that footage into a much broad- 
er game/adventure CD-ROM, which 
features five distinct "worlds" repre- 
senting each of the band members. 

"It's not a sales piece for the band or 
a career retrospective or fanzine, 
although there is a strong documen- 
tary element," says Matthew 
MacLaurin, president of Santa Cruz, 
Calif.-based MediaX, which developed 
the Queensryche title as well as MCA's 
forthcoming "B.B. King." "I'd describe 
it as an island of documentary in a sea 
of fantasy." 

Like "Devo Presents The Ad- 
ventures Of The Smart Patrol," the 
Queensryche title also contains new 
music in addition to snippets from its 
"Promifipd Land" album. An exclusive 
song, "Two Mile High," which the band 
wrote for the project, is the gamer's 
"reward" for solving all of the CD- 
ROM's mysteries and puzzles. 

The Devo CD-ROM, which Casale 
describes as a "darkly humorous 
adventure game," also represents, in 
effect, a new album from the band, 
though one with a number of twists. 

While the title features classic Devo 
songs and music videos, it also contains 
new songs written by the band mem- 
bers but performed by the titular 
"Smart Patrol," real-life musicians 



assembled to play the in-game band as 
it tries to overcome mind-stretching 
obstacles in order to make it to a gig. 

STONES' ROLLOUT 

Virgin's hotly awaited Rolling 
Stones CD-ROM, developed by Los 
Angeles-based Second Vision New 
Media and distributed by GTE En- 
tertainment, also is getting a new- 
album tie-in and cross-promotion: The 
Stones' new "Stripped" album, an 
Enhanced-CD due Nov. 14 from Virgin 
Records, includes a "trailer" promoting 
the CD-ROM, which hits stores Nov. 7. 

For distributor GTE, which will also 
ship the music-intensive "Forrest 
Gump — Music, Artists & Times" to 
stores Nov. 7, the one-two punch of 
these big-name properties promises to 
pave new inroads in what has until now 
been a relatively tough sell. 

"The general attitude [in software 
stores] is that music CD-ROMs haven't 
been particularly hot properties," says 
Tim Pivnicny, director of product and 
channel marketing for GTE En- 
tertainment. "While there has been 
some critical acclaim, there hasn't been 
the sort of explosive hit they maybe 
would have liked to have seen." 

The release bv Graphix Zone of the 
Bob Dylan CD-ROM "Highway 61 
Interactive" this past summer RUtfktd 
the beginning of a shift, Pivnicny 
believes, in that perception. "That 
showed that there was potentially a 
true mainstream audience for the first 
time," he says. 

Chuck Cortright, president/CEO of 
the Irvine, Calif.-based Graphix Zone, 
has a longer-term view on the subject, 
having released one of the first major- 
artist CD-ROMs last year: "Prince 
Interactive." 

"We've sold more than 80,000 copies 
of that title to date, and that many of 
Dylan in the few months since it's been 
out," he says. "They are the two most 
successful music CD-ROMs out 
there." 

It's a moving target other con- 
tenders will be shooting at this winter. 
"Every new genre needs a category- 
breaker," says Pivnicny. 

Toni Young, co-executive producer 
of the Stones* CD-ROM, is among the 
many developers who think they've got 
what it takes. 'This is truly the band's 
project; there is so much of them in 
this," she says. "We went out on the 
road with them, we caught them doing 
exclusive acoustic jams of songs, we've 
got their influences and their humor 
and live footage and casual banter. It's 
really like hanging out with the band." 

The title, expected to retail around 
$40, is themed around a 3-D rendering 
of a virtual "Voodoo Lounge," through- 
out which visitors can wander and 
explore — going into bedrooms (don't 
ask) and bathrooms (ditto), the library 
and the lounge. At the bar, visitors can 
choose a drink and create their own 
customized Screensaver, choosing 
background music for it from a menu of 
previously unreleased mixes of tracks 
from the "Voodoo Lounge" album. In 
(Continued o» page 6£) 



License To CD-ROM Drive 

Publishers Keep Up With New Medians 
Opportunities And Challenges 



I BY STEVE TRAIMAN 



The expanding use of music in an 
exploding number of CD-ROMs in a 
wider spectrum of entertainment pro- 
grams beyond the initial game-based 
releases has led to a more focused look 
at all licensing aspects. The growing 
number of households owning multi- 
media computers with CD-ROM 
drives is augmented by others up- 
grading older svstems with external 
CD-ROM kits. 

The National Music Publishers 
Assn. (NMPA) and its subsidiary 
Harry Fox Agency (HFA) represents 
more than 20,000 publishers. ASCAP, 
BMI and SESAC license the right to 
perform publicly all copyrighted musi- 
cal compositions of thousands of their 
respective members. Record compa- 
nies have an investment in their 
respective catalogs, and individual 
publishers represent their songwrit- 
ers' rights. 

FAIRLY FLEXIBLE 

All share the belief that there is a 
need for flexibility and fairness in 
dealing with producers of the new CD- 
ROM programs. "The first CD-ROM 
licensing activity for some of our pub- 
lishers began several years ago," 
recalls Ed Murphv, president and 
CEO of both NMPA and HFA "We're 
now starting to see some very sub- 
stantial royalty payments in the most 
recent quarter — as high as six figures 
for one of the first games to incorpo- 
rate one of our member's music back 
in 1994. 

"Our job is to help producers cut the 
red tajje to get in touch with any pub- 
lisher through the HFA. It's such a 
confusing problem to clear all the 
rights in a multi-song CD-ROM and to 
do it quickly and efficiently. We can 
help any producer get a license direct- 
ly from any NMPA member, or work 
through the HFA with that publish- 
er—or any number of publishers. 

"With a new, growing technology 
like CD-ROM or the E-CD, this is 
where the royalty payment makes a 
lot of sense. Producers shouldn't have 
to make a buy-out to survive, and our 
publishers have to be mindful of the 
need to nurture this new area of 
income and share the risk on this new- 
programming." 

His comments draw solid agree- 
ment from several key publishers. 
Brady Benton is manager of the film, 
TV and new media department for 
peermusic — a global network of 74 
wholly owTied music publishing com- 
panies in 24 countries, with a catalog 
of more than 250,000 titles. "While our 
key duty is to protect our writers' 
rights, we want to be an active partic- 
ipant in all the new technologies," says 
Benton. "We want producers of CD- 
ROMs, as an example, to tell us what 
they want — not just musically, but 
how we can work together to make the 
opportunity work for the writers, the 
publishers and the producers." 




peer music's Benton 



I Music | 



Most impor- 
tant from peer- 
music's point of 
view, says Ben- 
ton, is that 
"with a grow- 
ing number of 
CD-ROM and 
E-CD projects 
in the works, 
we're defi- 

Initely willing 
to share some 
of the risks, 
f We want 

I ft J. J. J_ IX ■ ~ every new 
?f product to be 
l^^fce^ ^B \ a success, but 
Association if for some 

reason it's 
less successful than anticipated, we're 
not going to put the screws to the pro- 
ducers. We take each project on its 
own merits; our writers are eager to 
participate in the creation of a whole 
new product." 

Benton also observes that CD-ROM 
is a particularly active emerging mar- 
ket in France and, of course, Japan. 
"Having offices in 24 countries makes 
it that much easier for CD-ROM pro- 
ducers to contact us," notes Benton. 
"For these producers, we have five 
new CD samplers out earlier this year, 
covering country, Latin and pop hits 
from the '20s to the '90s. In Europe, 
we've added a sixth sampler for key 
markets over there and may do a CD- 
ROM sampler down the line." 

STAYING ON TOP OF IT 

At EMI Music Publishing, Joanne 
Boris, executive VP, music services, 
has seven departments, with licens- 
ing, copyright, promotion and track- 
ing (payments) most involved with 
CD-ROM and E-CD product. "Pub- 
lishers have the responsibility to edu- 
cate themselves and their staffs," 
Boris says. "We attend many confer- 
ences and share notes with the entire 
staff; we have speakers from ASCAP, 
BMI and other groups come in to talk 
about key topics like online licensing; 
we constantly review articles on the 
'new media' from a variety of publica- 
tions. And we're looking to develop 
our own Internet home site by next 
year." 

Her department has both a licens- 
ing form and a data form in place to 
cover CD-ROMs. The latter includes 
the number of songs, duration of use, 
number of times each song can be 
accessed, the selling price and the 
nature of the product. "We have to 
make a distinction between a 'music- 
enhanced' product, which might have 
more or less music content, and a 
'music-based' program that would be 
artist-oriented, like a history of rock, 
for example," she explains. "A lot of 
judgments come into play, and, as the 
volume of these projects increases, we 
want to have guidelines in place." 

Boris believes that developers have 
to recognize that publishers have a lot 
(Continued on page 64) 
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MULTIMEDIA MUSIC 

(Continued from page 63) 

the library, they can watch vintage 
videoclips of the Stones' blues and 
country influences. 

One of many nifty nuggets is onstage 
footage, shot through a tiny camera 
attached to Ronnie Wood's glasses. It 
gives users a chance to see what it 
would bo like to be the band up there. 

STING'S "TIME" TO SHINE 

Another title with sure appeal is "All 
This Time," a two-disc collaboration 
between multiplatinum Sting and 
Seattle-based developer Starwave 
that's due out by Thanksgiving at 
under $50. 

"The emphasis was on really getting 
to know Sting," says Ralph Derrickson, 
VP of entertainment product develop- 
ment, who racked up reams of fre- 
quent-flier mileage working with the 
U.K.-based artist. "And I don't mean in 
terms of a biographical approach or 
career retrospective, but in a way that 
you understand him as an artist" 

Set within a 3-D environment, the 
title includes a number of distinct areas 
to explore, including a room in which 
Sting's musical influences are hanging 
out, and with whom users can interact 
while the singer offers commentary on 
the impact the other artists had on him. 
There's also an area in which users can 
watch videoclips from Sting's film 
career, again while the artist offers his 
take on the experience. 

There is also untold exclusive inter- 
view and performance footage, 
Derrickson says, all within a Tarot- 
influcnced setting that changes with 
every return visit and newly drawn 
card. "The idea is to offer things you 
couldn't get anywhere else," Der- 
rickson says. "Otherwise, why bother?" 

CONCERT IN A BOX 

Philips Media's Multimedia Music 
label, which released a Cranberries 
Enhanced CD in September, taps a 
very different vein for its own two-disc 
take on the music CD-ROM genre, 
"The H.O.R.D.E. Festival CD-ROM," 
due in stores Jan. 30. 

"It's all the fun, none nf the mud," 
quips Philips Media VP Ted Cohen of 
the innovative "festival in a box." 

Keyed to the 1995 alternative-music 
tour, the title includes more than 30 
minutes of live performances by main- 
stage acts including Blues Traveler, 



Sheryl Crow, The Dave Matthews 
Band, the Black Crowes, and Ziggy 
Marley & The Melody Makers, as well 
as music clips and bios for all the "sec- 
ond stage" bands and for many bands 
from past H.O.R.D.E. tours, Cohen 
says. 

Beyond the real-world experience 
captured on disc, the title also offers 
experiences few actual attendees could 
have had. Users can hang out with the 
artists in 3-D tour buses, for instance, 
while a romp through the cool but dicey 
"Psychedelic Forest" allows them to 
sneak backstage without a laminate. 
Also included are band-member 
recipes, a beer garden with details on 
40 microbreweries and an area for 
ordering band and tour merchandise. 

With more than 10 million records 
sold between the five main-stage acts, 
and plenty more from the up-and-com- 
ing second-stagers, Philips has high 
hopes for this CD-ROM, which is 
already getting a strong online promo- 
tion in advance of its launch and will 
target both music and computer stores. 

PLUGGING INTO ROM 

In a similar vein, MTV is merging 
one popular medium into another — and 
adding new elements that couldn't be 
experienced otherwise — with its "MTV 
Unplugged CD-ROM," due out by 
Christmas from Viacom New Media at 
an expected retail price under $20. 

The disc, developed by New 
York-based REV uses video-compres- 
sion technology from New York-based 
Duck Corp. to render full-screen mov- 
ing video along with CD-quality sound. 
It features more than 40 different 
artists who have performed on the 
MTV series since its inception, with a 
rundown of the songs [)erformed, lyrics 
and performance videoclips. 

The title's "Unreleased" section will 
feature full performances that weren't 
Included on the televised programs by 
Lenny Kravitz, Paul McCartney and 
10,000 Maniacs, according to MTV 
senior VP of program enterprises and 
business development Van Toffler. The 
"All Access" area will include behind- 
the-scene footage and interviews. 

"This is the ultimate guide to 
'Unplugged' and to the artists featured 
on it," says Toffler. "And the full- 
screen video is as pristine and the 
sound as great as you'd get anywhere." 

The low price point is key to helping 
the title reach its targeted audience, 
Toffler adds. 'That is near and dear to 



us at MTV — that there is distribution 
to the places where our audience shops 
and that it's in record stores," he says. 
"That's the reason we pushed to keep 
the price point around that of an 
album." 

KING OF THE ROM 

Still another approach can be found 
at MCA, where the time was deemed 
right for an in-depth look at a premier 
bluesman, according to Alex Melnyk, 
VP of interactive for the MCA Music 
Entertainment Group. 

"When I started looking at our ros- 
ter, I thought about B.B, King and was 
amazed to find that no one had done 
anything (with the exception of a book 
in the '60s) about this man, who is an 
icon," Melnyk says. 

Thus began "On The Road With B.B. 
King," a groundbreaking "interactive 
autobiography" led onscreen by the 
legend himself and due in January at 
around $40. 

From the main interface of a 3-D 
tour bus, users can travel through time 
and space with King to a variety of fully 
navigable environments, including 
Indianola, Miss., in the '30s; Memphis' 
Beale Street in the late '40s; and the 
present-day B.B. King Blues Club in 
Los Angeles, in which footage of King 
performing with other legends can be 
found. 

Also included are stories relating to 
King's life, illustrated in a variety of 
African-American traditions by five 
different artists. 

"We had B.B. in to see the final prod- 
uct," says Melnyk, "and he said, 'That's 
it,* Then we knew we had really done it 
right." 

CLOSING THE SALE 

However "right" these and other 
titles are, however, the question 
remains whether the public is ready to 
embrace this new breed of music. 

A strong marketing push by all par- 
ties into music and video stores as well 
as computer software outlets can be 
expected to help, as will mass-market 
campaigns aimed at moving beyond 
"preaching to the converted," in the 
words of marketing executives. 

"The fact is, this whole area is so new 
that no one really knows yet what's 
going to work and what's not going to 
work," says Graphix Zone's Cortright. 
"So like with an album or a movie, you 
just make the best product you can and 
trust that the market will follow." ■ 



Ctlt was the mother of all rights- 
I clearance projects," exclaims 
Neli> Anderson, director of music 
business development for GTE 
Interactive Media. He's talking about 
"Forrest Gump — Music, Artists And 
Times," a three-disc CD-ROM out 
this month at $39.95 suggested retail, 
based on the super-hit Paramount 
filnu Billboard, Sept. 23). 
"I knew what to expect, and it 
; wasn't impossible to do, but it was 
j arduous," he says. It took three 
months of concentrated effort to 
| secure all clearances for 23 of the 32 
1 songs in the movie and on the mulU- 
j platinum Epic Soundtrax two-CD 
; soundtrack used in the CD-ROM. 
1 "Each act had a record label and pub- 
lisher, and that meant 46" sets of 
I papers with dost 1 to 10 different eom- 
i panics," he adds. 

Kim Cahil), a new-media attorney 
with his own Cahil) and Co., headed 
up the process, and for rights-clear- 
ance assistance, GTE used the Loeb 
and Loeb entertainment firm. 
Anderson also worked closely with 
the Paramount Pictures legal depart- 
ment for clearance of talent, artist's 
approval rights, use of likeness and 
other movie -related asj>eets. 

"One thing that helped get things 
through more quickly was co-opting 
the assistance of the CD-ROM pro- 
duction company Upstream, headed 
by Larry Johnson and partner Tim 
Broderick," Anderson notes. "Larry 
has a 25-year-plus history with many 
of the artists, going back to the first 



LICENSE TO DRIVE 

(Continued from page 63) 

to contribute to the content of a suc- 
cessful release. "When you look at 
both CD-ROMs and the new E-CDs, 
the developing design is considerably 
better every day, and competition is 
going to heat up," Boris says. "As pro- 
ducers develop projects upfront, they 
have to think about — and cover — 
many more options. More producers 
and others involved in clearing these 
rights are getting educated in dealing 
with publishers, and that's why edu- 
cating our staff is so important." 

ASCAP ONLINE 

Randy Castleman, director of 
ASCAP's department of new media 
and technology strategy, reports that 
the society is determined "to respond 
flexibly and fairly to allow for a multi- 
plicity of uses of music over the 
Internet and for public performances 
of the underlying musical works in 
any CD-ROM, E-CD or other new- 
media." ASCAP has a New Media Lab 
at its N.Y. headquarters, enabling 
staff and members to explore interac- 
tive media like CD-ROMs and E-CDs. 
It is expanding the ASCAP Online 
Service on the World Wide Web, 
which includes the ASCAP Clearance 
Express (ACE) database with free 
information on its catalog, which rep- 
resents several million compositions 
by more than 68,000 members. 

He also points to ASCAP's first- 
ever performance license agreement 
for computer transmissions of music 
with Santa Monica, Calif.-based 



Forrest 

^Pmisc. Artists 
and limes 0 . 




Woodstock. With the talent's full sup- 
port, he helped put pressure on both 
the labels and publishers to cooperate 
with getting the necessary clear- 
ances." 

Artists sharing stories and songs on 
the CD-ROM include Clarence 
"Frogman" Henry, "(I Don't Know- 
Why) But I Do"; Michelle & John 
Philips of The Mamas & The Papas, 
"California Dreamln' "*; Joan Baez, 
"Blowin" In The Wind"; Brian and Carl 
Wilson, "Sloop John B"; Eric Darling, 
"Walk Right In"; and Scott McKenzie. 
"San Francisco (Be Sure To Wear 
Some Flowers In Your Hair).* 1 

Anderson makes it clear that he 
understands much of the holdup was 
due to the fact that they were in 
"uncharted territory." 

"Nobody knows the value of this 
new medium, and there is no 'normal' 
royalty pattern for this combination 
of music, pictures and live inter- 
views," he notes. "If everybody looks 
for a "reasonable' advance and royalty 
structure, focusing more on the 
|w>tentia!Iy greater royalties over the 
long haul, more of these projects have 
a chance of getting made — and estab- 
lishing this emerging CD-ROM 
music marketplace." —ST 



Internet radio station Radio HK back 
in June. The tiered agreement allows 
each online service to control the 
annual fee by electing from three rate 
schedules: based on a percentage of 
gross revenues derived from opera- 
tion of the service, based on a percent- 
age of revenues attributable to the use 
of music on the service, or based on a 
percentage of revenues attributable to 
use of ASCAP repertory music on the 
service. 

BMI's Technology Committee, 
headed by John Shaker, senior VP, 
licensing, was instrumental in struc- 
turing the industry's first Internet 
blanket music license. Granted to 
Manhattan-based On Ramp in April 
for unlimited access to more than 3 
million BMI compositions of 160,000 
songwriters, composers and music 
publishers, it covers a variety of 
planned music uses. 

"This groundbreaking agreement 
already is starting to generate new- 
income from new media for our writ- 
ers and publishers," Shaker notes. 
"Our committee of about 10 BMI exec- 
utives in all departments is focusing 
on how best to meet the challenges 
and opportunities from new media 
and new r technology like CD-ROMs 
and E-CDs. We're constantly study- 
ing the best approach to efficiently 
and effectively ensure that producers, 
developers and other customers are 
informed of the law and are not taking 
advantage of another's intellectual 
property. At the same time, we want 
to encourage them to use our mem- 
bers' music to enhance their programs 
and services." ■ 
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s a busy year for The Rolling Stones. Now the band that doesn't s 
invites you to explore their first ever CD-ROM. A very special place* ' • 

16 fully navigable 3D environments. Featuring 

e remixes. Live footage. 
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East Coast Show Deals Winning Hand 

Atlantic City Confab Fills Void For Vid Vendors 



The Bucks Started Here, With Him. Blockbuster Video went home to celebrate 
its 10th anniversary in Dallas, where the first store opened in the Medallion 
Shopping Center on Oct. 19. 1985. Diane Lucas, regional director of operations 
in Blockbuster's central zone, met there to recall old times with Peter Dickson, 
an early and loyal customer. Blockbuster, now a Viacom subsidiary, has 3,200 
locations in North America and 1 ,400 overseas. 



■ BY SETH GOLDSTEIN 

ATLANTIC CITY, N.J.— The East 
Coast Video Show held Oct. 24-26 drew 
a royal flush in New Jersey's gambling 
capital — high time for an industry 
plagued by a yearlong run of losing 
hands. 

Rental activity has been disappoint- 
ing, down 10$ -20% from previous 
years, and observers don't see a revival 
in the cards, given the paucity of box- 
office hits. Consolidation among retail- 
ers, indicative of a maturing business 
that rewards only the big and the 
strong, has scared the independents 
out of several year's growth. Worried 
about their future and unhappy with 



Felix Latest Member Of BMG's Catalog; 
Internet Study Bad News For Home Vid 




THIS 



BrEAKOUT: BMG Video is cat-footing it out of the 
exercise cage. Some hamburgers will aid in the 
escape. 

The New York-based vendor, which has had little to 
market except "The Firm" Fitness tapes, has nought rights 
to 13 episodes of a new cartoon series, "The Twisted Tales 
Of Felix The Cat," at $12.98. Three titles arrive in Janu- 
ary. Wendy's has been enlisted to cross-promote "Twist- 
ed Tales" on 20 million fast-food bags, backed by TV ads 
through March. 

Trade veterans will 
recall that this is Felix's 
second life on cassette. The 
old black-and-white series, 
once a TV-syndication sta- 
ple, had been available on 
a variety of small labels. 
BMG's deal doesn't include 
those programs. 

The new edition, from 
producer Film Roman, is 
in color and can presently 
be seen Saturday morn- 
ings on CBS. For BMG, it's the first kid-vid addition since 
the Olsen Twins decamped to WarnerVision earlier this 
year. More should be forthcoming. "We're hot on the trail 
of good children's product," says BMG marketing VP 
Mindy Pickard. 

She won't have far to look for some titles. BMG's 
U.K. operation is sourcing two 1996 titles, "Peter And 
The Wolf," directed by legendary animator Chuck 
Jones, and "Wind In The Willows." Pickard, newly 
arrived from CBS/ Fox Video, thinks that the 60- 
minute "Peter" may have a shot at a precassette the- 
atrical release. 

The INDUSTRY MOURNS the loss of Jeff Rabi- 
novitz, sales VP of Columbia TriStar Home Video. 
Rabinovitz, 38, died Oct. 30 of heart failure. He is sur- 
vived by his wife, Kathy. Rabinovitz began his video 
career with Ingram Distribution and then moved to 
Sony Video Software in New York before joining 
Columbia TriStar in 1991. 

VlDBITS. The Internet is offering home video some 
serious competition. A Nielsen Media Research survey 
of 4,000 households found that 24 million North Ameri- 
can users of the Internet spend an average of five hours 
online each week, more time than TV viewers spend with 
their VCRs, according to The Wall Street Journal. The 
study has gotten the attention of the ad community, which 
has been afraid to commit to online services without suf- 
ficient audience research. 



More bad news has surfaced from the Inteco study 
noted here a few weeks ago (Picture This, Billboard, Oct. 
28). Not only are direct satellite subscribers not renting 
as many tapes, they're not buying as many, either. Inte- 
co, based in Norwalk, Conn., says that 41% of the 1.2 mil- 
lion DSS or Primestar homes with VCRs had not pur- 
chased a new or used cassette in the past 12 months, 
compared to 34% of the total population. Only 34% of 
cable subscribers and 29% of pay-per-view customers, by 
contrast, had abstained over the same period. 

Kultur/White Star has 
acquired all video and audio 
rights to United Nations 
concerts performed annu- 
ally since 1954. It will 
release one concert every 
other month over the next 
three years, at $19.95 per 
tape. 




by Seth Goldstein 



UN THEIR OWN. A 
couple of Handleman 
alums will sink or swim 
together. Dave Stevens, formerly video VP, and Mark 
Schwartz, who had been marketing VP, now operate S&S 
Entertainment Group in Birmingham, Mich. 

Record distribution is their game right now, hut 
Stevens says, "There may be some video in the future. 
We believe there are opportunities. I don't see us in 
films, but we'd like to be active in original program- 
ming." He lists children's and fitness as two possibili- 
ties. 

Stevens, Schwartz, and record veteran Jerome Bowie 
are partners in the Coyote record label, which is releas- 
ing a line of $9.99 CDs. 

TaPE TO DISC TRANSFER: More refugees from home 
video have found a home in CD-ROM. Danny Wettreich, 
whose Dallas-based Camelot Corp. used to license Ran- 
dom House kid-vid titles for the discount trade, is busy 
establishing Mr. CD-ROM, a retail chain that he claims 
could sport 100 locations by the end of 1996. About six 
stores have opened in the Dallas area, where Blockbuster 
had its start. 

Wettreich says that he hired Patrick Kane to run 
Mr. CD-ROM, in order to tap Kane's experience in 
introducing rental revenue sharing to Wal-Mart super- 
centers. "We got rid of everything to focus on CD- 
ROM," says Wettreich. "We can establish our presence 
very quickly." This is unlike the studio-dominated, mar- 
gin less sell-through business. Camelot, traded on Nas- 
daq, has raised $3.5 million to finance the development 
of franchise sales. 



the venue, the rank and file largely 
avoided the Video Software Dealers 
Assn.'s convention in Dallas in May, the 
worst-attended VSDA in a decade. 

Retailers anxious for a show to 
attend were one reason for ECVS' suc- 
cess in Atlantic City. Event organizer 
Expocon Management Associates in 
Fairfield, Conn., counted 7,030 retail- 
ers, 15% more than the 1994 total of 
6,200. This year's turnout exceeded 
that of Dallas, which drew more peo- 
ple but fewer store personnel. 

A second reason ECVS prospered 
was a four-letter word: "porn." The 
adult community, threatened with 
arrest if triple-X vendors exhibited in 



Dallas, flocked to Atlantic City. 
Expocon, anticipating the response, 
gave them the equivalent of the pent- 
house suite at Motel 6 prices. Adult 
exhibitors were moved off the main 
floor of the Trump Taj Mahal to a spa- 
cious mezzanine ballroom, probably the 
most luxurious setting for their wares 
at any trade show. 

Diane Stone, Expocon show manag- 
er, says the 1 10 adult booths constitut- 
ed almost half of the ECVS exhibit 
space and, on occasion, contained near- 
ly all the attendees. An hour before the 
5 p.m. closing one afternoon, the ball- 
room was packed with distributors and 
(Continued on jwge 71) 



Sell-Through Stays Strong 
Through First Half Of '95 



■ BY SETH GOLDSTEIN 

NEW YORK— Sell-through was old 
reliable during the first half of 1995 — 
and thank heavens for that, says an 
industry plagued by a year of declining 
rentals. 

According to MRCA Information 
Services in Stamford, Conn., con- 
sumer purchases of cassettes hov- 
ered around 30 million a month from 
January through June with one 
exception. February volume unac- 
countably dropped 30% to 21.4 mil- 
lion units, "and we don't know why," 
says president David Learner. What- 
ever the cause, it was a relatively 
minor glitch in otherwise strong sell- 
through performance. 



MRCA data, drawn from monthly 
market research calls to 12,000 house- 
holds and 33,000 individuals, place total 
purchases at approximately 170 million 
cassettes. Based on that number, Bill- 
board estimates that sales for 1995 
could approach 500 million tapes with 
a wholesale value of $5.5 billion-$6 bil- 
lion. Rental is expected to add $2.5 bil- 
lion, unchanged from 1994, for a total 
of $7.5 billion-$8 billion, 10%-15% 
ahead of last year. 

Not surprisingly, mass merchants 
and supermarkets were the big 
movers of big sell-through titles in 
the January- June period, as is clear 
from the accompanying table that 
MRCA has compiled exclusively for 
(Continued on page 72) 
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Playboy Cools Down To R; 
Disney Vid Feeding Frenzy 



SHELF 
TALK 



EASIER ON THE EYES: Playboy 
Home Video wants to make Pamela 
Anderson and Anna Nicole Smith 
easier on the eyes for stores that 
avert their gaze from sexy videos. 

The vendor has R-rated versions of 
its unrated releases of both Play- 
mates, priced at$19.95, and hopes to 
entice orders from mass merchants 
and chains, such as Blockbuster. PG- 
13 editions might follow. "I think we 
have more than enough material," 
says Playboy Home Video senior 
VP/GM Barry Leshtz, to flesh out 
new tapes. 

He thinks 
that less- 
revealing cas- 
settes of either 
model could 
generate 25%- 
30% of the 
sales of the 
original titles. 
In the case of 

Anderson, that could be an impres- 
sive figure. "The Best Of Pamela 
Anderson" is closing on 200,000 units 
with steady reorders, Leshtz says. 

If the idea works. Playboy is pre- 
pared to turn down the heat of its 13- 
tape erotic couple series, which, 
Leshtz says, has sold 1 million units. 
Big retailers haven't been solicited, 
but Leshtz expects them to respond 
favorably. 

FoOD FOR THOUGHT: Burger 
King and Planet Hollywood will put 
Disney on the menu to stimulate the 
consumer's video appetite. In con- 
junction with the Feb. 27 video 
release of "Pocahontas," Burger 
King will debut six toys from the 
movie, to be included in Kids Meals. 

Burger King partnered in a simi- 
lar promotion with the theatrical 
release of "Pocahontas" that parlayed 
into 8 million Kids Meals sales per 
week, according to the fast-food 
chain. A multimillion-dollar television 
advertising campaign alerting con- 
sumers to the new offer runs for five 
weeks starting on street date. TV ads 
and in-store materials will also alert 
consumers to retail availability. 

In addition to Burger King, Buena 
Vista has Nestle, Mattel, and Chex 
cereal ready to spread the word 
about "Pocahontas." Nestle will offer 
a $5 rebate with the purchase of the 
title and Nestle Quik, chocolate chips, 
or ice-cream treats. A Mattel "Poca- 
hontas" toy bought with the video can 
produce three lithographs for $3.99. 
The lithographs normally sell for $15 
and are only available until May 31. 
Finally, inside several million boxes 
of Chex are instant -win "Pocahontas" 
game cards that give cereal lovers 
the chance to win the movie or vari- 
ous "Pocahontas" merchandise. 

If that's not enough, Buena Vista 
will offer an additional $5 rebate with 
purchase of the title and participat- 
ing Masterpiece Collection or Fami- 
ly Film Collection titles. "Pocahon- 
tas" is priced at $26.99. 

Over at Planet Hollywood, "While 
You Were Sleeping," "Crimson Tide," 
and "Judge Dredd" will be on the 
menu and featured at the restau- 



by Eileen Fltzpatrlck 



rant's locations in 22 cities. 

Customers can already order a 
"While You Were Sleeping" specialty 
drink and will soon get a taste of 
"Crimson Fries" and "Fudge Dredd." 
Each is set to appear on the menu for 
one week only near the respective 
street dates of Nov. 14 and Dec. 12. 

Tent cards on tables will urge din- 
ers to rent the movies, and the 
restaurant will conduct contests with 
cassettes as prizes. The tie-in is the 
first that Planet Hollywood has con- 
ducted with a video vendor. 

Brand new 

BRAND: In 
yet another 
attempt to get 
that all-impor- 
tant brand 
recognition, 
MGM/UA 
Home Enter- 
tainment has 
formed the "Family Treasures" label. 

Four titles will debut under the 
line: "Please Don't Eat The Daisies," 
"Tom Sawyer," "Tom Thumb," and 
"Yours, Mine And Ours." Each is 
priced at $14.95 and will be available 
Jan. 23. The new family entertain- 
ment label dotes on animated titles, 
such as "All Dogs Go To Heaven." 

Four repackaged and repriced live- 
action features will be added to the 
Family Treasures quarterly. 

To satisfy cultist customers, retail- 
ers should reserve some space for 
"Blaxploitation," also set for release 
Jan. 23. MGM/TJA is spiffing up the 
packaging and price of six titles, 
including three "Shaft" videos. Each 
is priced at $14.95. 

Other titles include "I'm Gonna Git 
You Sucka!," "Cotton Comes To 
Harlem," and "Body And Soul." 

Everything you wanted to 

KNOW: Can't find that video about 
how to repair your 1965 Mustang or 
how to make the perfect putt? "The 
Complete Guide To Special Interest 
Video" probably has the answer. 

Available from the Video Learning 
Library in Scottsdale, Ariz., the book 
lists more than 10,000 how-to titles. 
The guide includes such details as 
whether the title is available in the 
European or PAL format 

The book costs $19.95, plus ship- 
ping and handling, and can be 
ordered by calling 800-3S3-8811. 

QuiZ MASTER: Ingram Enter- 
tainment sales rep Tom Harold of 
East Rutherford, N.J., knows 
videos — and baseball. Harold beat 
out 100 contestants to win the Orion 
Home Video World Series contest. 

The distributor contest asked par- 
ticipants to answer 10 difficult base- 
ball questions. Several answered 
them all correctly, but Harold was 
lucky as well as smart. He won the 
final-elimination lottery to pick up 
tickets for the first two World Series 
games in Atlanta. The only negative: 
He and his wife are Yankee fans. 

Sctlt Goldstein contributed to this 
week's Shelf Talk. 
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Release 
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1 


* 
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CASPER 


MCA/Unn/ersai Home Video 
Uni Disl. Corp. 82586 


Christina Rial 
Bill PullnnjL^ 


1995 


PG-13 


2298 


2 




134 


CINDERELLA 


Wall Disney Home Video 
Buena Vista Home Video 410 


Animated 


1950 


G 


26.99 


3 


< 


34 


STAR WARS TRILOGY 


FoxVideo 0609 


Mark Hamill 
Harrison Ford 


1995 


PC 


49.98 


4 




4 


LEGENDS OF THE FALL 


Columbia TriStar Home Video 78723 


Brad Pt! 

Anthony Hopkins 


1994 


R 


19.95 


S 


5 


18 


PLAYBOY: THE BEST OF PAMELA 
ANDERSON 


Playboy Home Video 
Uni Oist. Corp. PBV0790 


Pamela Anderson 


1995 


NR 


19.95 


( 


6 


5 


A LITTLE PRINCESS 


Warner Home Video 19100 


Liesel Matthews 


1995 


G 


7494 


7 


10 


11 


PLAYBOY: REAL COUPLES-SEX 
IN DANGEROUS PLACES 


Playboy Home Video 
Uni Dist. Corp PBV0777 


Various Artists 


1995 


NR 


1995 


8 


» 


8 


A GOOFY MOVIE 


Walt Disney Home Video 
Buena Vista Home Video 4658 


Animated 


1995 


G 


22 99 


9 


8 


2 


JANET JACKSON: DESIGN OF 
A DECADE 1986/1996 


A&M Video 6577 


Janet Jackson 


1995 


NR 


19.91 


10 


9 


9 


MORTAL KOMBAT-THE ANIMATED 
VIDEO 


New Line Home Video 

Turner Home Entertainment 4010 


Animated 


1995 


PG 


14.98 


11 


13 


:i3 


STAR WARS 


FoxVideo 1130 


Mark Hamill 
Harrison Ford 


1977 


PC 


1998 


12 


11 


45 


RETURN OF THE JEDI 


FoxVideo 1478 


Mark Hamill 
Harrison Ford 


1983 


PG 


19.98 


13 


18 


11 


PLAYBOY: WET & WILD-HOT 
HOLIDAYS 


Playboy Home Video 
Uni Dist. Corp. PBV0776 


Various Artists 


1995 


NR 


1995 


14 


16 


55 


THE EMPIRE STRIKES BACK 


FoxVideo 1425 


Mark Hamill 
Harrison Ford 


1980 


PG 


19.98 


IS 


12 


11 


PLAYBOY THE GIRLS OF RADIO 


Playboy Home Video 
Uni Dist. Corp PBV0775 


Various ArtiStS 


1995 


NR 


1995 


16 


15 


5 


STARGATE 


Live Home Video 60222 


Kurt Russell 
James Spader 


1994 


PG-13 


19.98 


17 


14 


5 


CLEAR AND PRESENT DANGER 


Paramount Home Video 32463 


Harrison Ford 
Willem DaF« 


1994 


PG-13 


14.95 


18 


20 


6 


BEAVIS t BUTT-HEAD: CHICKS 
N' STUFF 


MTV Music Television 
Sony Music Video 49684 


Animated 


1995 


NR 


1498 


19 


37 


2 


PENTHOUSE: 1995 PET OF 
THE YEAR PLAY-OFF 


Penthouse Video 

WarnerVrsion Entertainment 50793-3 


Various Artists 


1995 


NR 


1995 


20 


17 


10 


ABSOLUTELY FABULOUS SERIES 
1, PART 1 


BBC Video 
FoxVideo 8258 


Jennifer Saunders 
Joanna Lumley 


1995 


NR 


19.98 


21 


21 


2 


INDIGO GIRLS: WATERSHED 


Columbia Music Video 
Sony Music Video 49195 


Indigo Girls 


1995 


NR 


19.98 


22 


23 


35 


THE LION KING 


Walt Disney Home Video 
Buena vista Home Video 2977 


Animated 


1994 


6 


28.99 


23 


40 


2 


PENTHOUSE: EARL MILLER'S 
GIRLS OF EUROPE 


Penthouse Video 

WamerVisron Enlertainment 50789-3 


Vanous Artists 


1995 


NR 


19.95 


24 


25 


2 


THE REAL WORLD: VACATIONS 


MTV Music Television 
Sony Music Video 49686 


Various Artists 


1995 


NR 


1498 


25 


35 


21 


THE CROW 


Miramax Home Entertainment 
Buena Vista Home Video 3034 


Brandon Lee 


1994 


R 


19 91! 


26 


NEW ► 


THE SANTA CLAUSE 


Walt Disney Home video 
Buena vista Home Video 3633 


Tim Allen 


1994 


PG 


19.99 


27 


33 


26 


FORREST GUMP 


Paramount Home Video 32583 


Tom Hanks 


1994 


PG-13 


22J35 


28 


28 


9 


PENTHOUSE: BEHIND THE SCENES 


Penthouse Video 

WarnerVision Entertainment 50785-3 


Vanous Artists 


1995 


NR 


1995 


29 


22 


8 


ABSOLUTELY FABULOUS SERIES 
2, PART 2 


BBC Video 
FoxVideo 8261 


Jennifer Saunders 
Joanna Lumley 


1995 


NR 


1998 


30 


27 


4 


NATURAL BORN KILLERS 


Warner Home Video 1 3228 


Woody Harrelson 
Juliette Lewis 


1994 


R 


1998 


31 


19 


9 


ABSOLUTELY FABULOUS SERIES 
1, PART 2 


BBC video 
FoxVideo 8259 


Jennifer Saunders 
Joanna Lumley 


1995 


NR 


1998 


32 


RE-ENTRY 


IT'S THE GREAT PUMPKIN. 
CHARLIE BROWN 


Paramount Home Video 83718 


Animated 


1994 


NR 


1295 


33 


RE-ENTRY 


PINK FLOYD: PULSE A 


Columbia Music Video 
Sony Music Video 50121 


Pink Floyd 


1995 


NR 


24 98 


34 


36 


9 


SCHINDLER'S LIST 


MCA/Universal Home Video 
Ur.i D.it. Corp 82133 


Liam Neeson 
Ben Kingsley 


1993 


R 


2998 


35 


39 


60 


RESERVOIR DOGS 


Lrve Home Video 68993 


Harvey Keitel 

7 i' Roth 


1992 


R 


1498 


36 


NEW ► 


BON JOVI: LIVE FROM LONDON 


PotyGram Video 8006392193 


Bon Jovi 


1995 


NR 


1995 


37 


RE-ENTRY 


PLAYBOY: PLAYMATE OF THE 
YEAR 1995 


Playboy Home Video 
Uni Oist. Corp. PBV0773 


Julie Lynn Cialini 


1995 


NR 


1995 


38 


24 


9 


ABSOLUTELY FABULOUS SERIES 
2. PART 1 


SBC V*K 

FoxVideo 8260 


Jennifer Saunders 

Joanna Lumley 


1995 


NR 


19 91 


39 


32 


24 


PLAYBOY: THE GIRLS OF HAWAIIAN 
TROPIC 


Playboy Home Video 
Uni Dist. Corp PBV0771 


Vanous Artists 


1955 


NR 


1995 


40 


34 


12 


THE SWAN PRINCESS 


Turner Home Entertainment 8021 


Animated 


1995 


G 


24.98 



• RIAA goW cert for sales of 50.000 units or SI million in sales a! suggested retail A RIAA platinum cert, lor sales of 100.000 units ex S2 million in sates at suggested 
retail ♦ ITA gold «ttrfi«t»on for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and SI 
million at suggested retail for rwtheatrical titles ITA platinum certification for a minimum sale of 250.000 units or a dollar volume of S18 million at retail for theatrically 
rrlmnrrl programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. C 1995, Billboaitl/BPI Communications 
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Apollo 13 Will Splashdown One 



Week Ahead Of Schedule! 



""5555S: 1(1 «*» """mi 



^ Retail Availability Date: 1 1 /21 /95 
Nationally Advertised Availability Date: 11/24/95 

This updated release date also affects Apollo 13: To The Edge And Back, Apollo 13 Letterboxed, Apollo 13 Spanish version 
and expands retail eligibility dates with cross promotional partners. Laserdisc street dates are not affected. 
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A R l< E T I N G 



Olsen Twins Debut Feature, Video Double-Header 



I WO FOR THE SHOW: The pre- 
miere of Mary-Kate and Ashley 
Olsen's first feature film, "It Takes 
Two," is set for Nov. 17, and Warn- 
erVision expects the movie to have a 
sizable impact on the twins 1 Dualstar 
Video/WarnerVision catalog. Accord- 
ing to Robert Thorne, lawyer for the 
Olsens' Dualstar Entertainment 
Group, "WarnerVision and Dualstar 
Video have stepped up manufacturing, 
warehouse inventory, co-op and con- 
sumer advertising, and television bar- 
tering by 100%." 

Thorne says public previews of "It 
T^kes Two" (the working title was "Me 
And My Shadow") racked up a 96.8% 
approval rating for adults and kids 
together. That, plus favorable reactions 
from exhibitors and producer Warner 
Bros, resulted in the movie's release 
date being moved up from spring 1996 
to the '95 holiday season. "It's their 
family holiday release," says Thome. 
"It tested so high with adults, it's not 
being positioned as [simply] a kids' 
movie." 

"It Takes Two" will follow Warner 
Bros.' Ace Ventura sequel, "When 
Nature Calls," by a week, says Thorne, 
and will be previewed on the record- 
breaking number of screens showing 
the Jim Carrey movie. 

Thorne estimates that the Olsens* 
video catalog will have moved 3 million- 
4 million units by the end of '95, includ- 



ing tapes sold by BMG, which lost the 
line several months ago (Billboard, 
April 15). "Every quarter, the Dual- 
star Video catalog has grown 25% or 
more in terms of initial shipments." 
He notes that the twins' inaugural 
release, "Our First Video," which he 
says has sold 500,000 tapes, was 
recently reordered by Wal-Mart to 
the tune of 90,000-110,000 units. 

"It Takes Two" will reach home 
video in the spring or summer of 1996. 
"We expect to sell 2 million-4 million," 
says Thorne. A cross-promotion 
between the Dualstar catalog and the 
Warner Home Video sell-through title 
will involve 60-second on-<?assette spots 
and insert cards pushing Olsen prod- 
uct. Thorne says the studio released 
the twins' first two made-for-TV 
movies in cardboard sleeves, rather 
than the customary clamshell, so that 
they could be displayed alongside the 
line "The Adventures Of Mary-Kate 
And Ashley." 

Two new "Adventures" installments 
debut in February. The first is "The 
Case Of The U.S. Space Camp Mis- 
sion," taped at Space Camp in 
Huntsville, Ala. On Oct. 21, after the 
taping, the twins and Apollo 12 astro- 
naut Alan Bean, the fourth moon 
walker, made a public appearance at 
the U.S. Space & Rocket Center in 
Huntsville. 

A national retail /broadcast promo- 



by Moira McCormick 

tion, "Lift Off With The Olsen Twins 
At U.S. Space Camp," will kick off the 
release, with prizes including Space 
Camp trips and a space-shuttle launch 
viewing with Mary-Kate and Ashley. 
The other "Adventures" episode to be 
released in February is "The Case Of 
The Shark Encounter," taped at Sea 
World in Florida. 

Meanwhile, Thorne claims that 
"Sleepover Party," the first installment 
of the newest Olsen series, "You're 
Invited To Mary-Kate And Ashley's," 
is outselling the other titles. 

KlDBITS: Disney's new sell-through 
title, "Gordy," which debuted Wednes- 
day (8), comes with cross-promos 
galore, including a plush toy of the title 
character (a talking pig), a $3 mail-in 
rebate (with purchase of "Gordy" and 
one of 16 eligible titles), and a $2 off 
"Gordy" coupon (available to those who 
participate in Disney's concurrent 
refund offers for "A Goofy Movie," 



INDIE MUSIC STORE COALITION USES R&B MARKETING MODEL 



(Continued from page 53 ) 
things in our stores to make that 
record happen. The people that we 
have been dealing with haw been cool 
about not getting corporate with us." 

The coalition is looking for vehicles 
to emphasize that it is made up of "key 
players" in many markets, Van Cleve 
explains. Labels that participate in the 
program pay about $175 per store for 
a month, and in return, the coalition 
promises to provide a big in-store pres- 



ence for featured albums. Although 
that effort doesn't include advertising, 
Van Cleve says that the emphasis will 
be on using a variety of tools to pro- 
mote albums, including listening 
booths (depending on the store), in- 
store play, displays of the album on 
counters and in windows, and give- 
away contests. 

According to Van Cleve, the coali- 
tion chooses albums that it wants to 



EXPERIENCE THE POWER! 

Brought to you by Bilfcoard and Monitor, the most comprehensive 
guide to radio and record promotion — THE POWER BOOK! 

JAM-PACKED WITH LISTINGS: ■ Radio Stations 
—Top 40, Country, Rock, R&B ■ Record Company 
Promotion Personnel ■ Radio Syndicators 
■ Top 100 Arbitron Markets 

The most important tool for music, radio, 
and promotion executives to use everyday! 

Order you copy now for just $75 (plus $5 
shipping and handling, $12 (or international 
orders). Please add appropriate sales tax in NY, 
NJ, PA, CA, TN, MA, IL & DC. Orders payable in | 
U.S. funds only. All sales are final. 

To order, or for more Information, call (800) 344-71 19 or 
(800) 223-7524. In NY call (212) 536-5174. In NJ call (908) 363-4156. 
Or mail this coupon with your payment to: 
Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701. 




support and for which it believes it can 
make a difference, and then labels are 
approached. In October, the first two 
albums promoted by the coalition were 
Ben Harper for Virgin and Hum for 
RCA. 

Van Cleve says that the coalition 
chose Ben Harper, because the artist 
"was No. 1 on everybody's list of who 
we wanted to [support]. We all did well 
with him on the first album, but the 
album didn't go too far. The new record 
is a really incredible album that hasn't 
gotten the attention it deserves." 

Joyce Castagnola, senior VP of sales 
at Virgin, says that attitude is one of 
the main reasons why she chose to sup- 
port the coalition. "It's one thing when 
you go to retailers and ask them to pro- 
mote an album," she says. "It's anoth- 
er when they come to you and say they 
are high on a record and want to pro- 
mote it." 

Melanie Levy, national alternative 
marketing coordinator for Virgin, says 
that so far the label's participation has 
been "overwhelmingly positive. Al- 
though retail sales were down in Octo- 
ber, the exposure and visibility the 
coalition provided has definitely helped 
in sales. You can look in SoundScan 
[markets] where the coalition's stores 
are and see a difference being made." 

The coalition, according to Levy, 
delivered "everything you would want 
for a developing artist" 

In November, the coalition is work- 
ing the "Empire Record" soundtrack 
on A&M and albums by Southern Cul- 
ture On The Skids on Geffen and John 
Hiatt on CapitoL 



"Cinderella," or "The Santa Clause") 
. . . Barney producers the Lyons 
Group recently named Ernie Fraus- 
to president. Frausto is an 18-year 
entertainment-industry vet who pre- 
viously served as senior VP and CFO 
of Lyons parent Lyrick Corp. 

Republic Pictures Home Video will 
support its Dec. 19 release of direct- 
to-video "Rent-A-Kid," starring 
Leslie Nielsen and Christopher 
Lloyd, with a multifaceted promo 
package. It includes a "Rent Your 
Dreams" screener game, available to 
distributors and retailers, with prizes 
including a rental home at Disney 
World, passes to indoor play facility 



Discovery Zone, and $500 in cash (ear- 
marked for the winner's choice of spe- 
cial services); a "Kid Power Give- 
Away," involving a $500 toy shopping 
spree. Discovery Zone birthday par- 
ties, and "Rent-A-Kid" backpacks; and 
"DZ Dollars," which can be redeemed 
at Discovery Zones. 

"How A Car Is Built, With IQ Par- 
rot" from Think Media in New York 
has received laurels from Parents' 
Choice and the Kids First! program of 
the Coalition for Quality Children's 
Media, among others . . . "It's Just 
Good Manners," aimed at 4- to 10-year- 
olds, Is the latest from Mind Your Man- 
ners in Atlanta. 
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COMPILED FROM A NATIONAL SAMPLE OF 
RETAIL STORE SALES REPORTS. 
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TITLE 

Label, Distributing Label, Catalog Number 


Year of 
Release 










* * + No. 1 * * + 






1 


1 


167 


CINDERELLA 

Walt Disney Home Video/Buena Vista Home Video 410 


1950 


26.99 


2 


2 


; 


A GOOFY MOVIE 

Walt D sney Home Video/Buena Vista Home Video 4658 


1995 


22 99 


3 


4 


35 


THE LION KING 

Watt O'sney Home Video/Buena Vista Home video 2977 


1994 


2699 


4 


3 


7 


MORTAL KOMBAT-THE ANIMATED VIDEO 

New Line Home Video/Turner Home Entertainment 4010 


1995 


14.98 


5 


1 


11 


THE SWAN PRINCESS 

Turner Home Entertainment 8021 


1995 


2498 


6 


7 


15 


DISNEY'S SING ALONG SONGS: POCAHONTAS 

Walt Disney Home Video/Buena Vista Home Video 4814 


199S 


1299 


7 


5 


7 


MARY-KATE it ASHLEY'S SLEEPOVER PARTY 

Dualstar Video/WarrterVision Entertainment 53307-3 


1995 


1295 


8 


6 


7 


FREDDIE THE FROG 

MCA/Universal Home Video/Uni Dist. Op. 82368 


1995 


19.91 


S 


15 


11 


SCHOOLHOUSE ROCK: GRAMMAR ROCK 

ABC Video/Paramount Home Video 47021 


1995 


12.95 


10 


10 


5 


MARY-KATE 1 ASHLEY: THE CASE OF THE FUNH0USE MYSTERY 

Dualstar Video/WarnerVision Entertainment 53306-3 


1995 


12.95 


11 


11 


109 


ALADDIN 

Walt Disney Home Video/Buena Vista Home Video 1662 


1992 


2499 


12 


13 


9 


THE PEBBLE AND THE PENGUIN 

MGMAJA Home Video/Wanw Home Video 505247 


1995 


22 98 


13 


12 


5 


MARY-KATE 1 ASHLEY: THE CASE OF THE CHRISTMAS CAPER 

Dualstar Video/WamerVision Entertainment 53305-3 


1995 


12.95 


14 


RE-ENTRY 


IT'S THE GREAT PUMPKIN. CHARLIE BROWN 

Paramount Home Video 83718 


1994 


12.95 


15 


9 


7 


THE MAGIC SCHOOL BUS: INSIDE THE HAUNTED HOUSE 

Kidvision/WamerVision Entertainment 51232-3 


1995 


12.95 


16 


14 


3 


BARNEY: RIDING IN BARNEY'S CAR 

Barney Home Vioeo/The Lyons Group 2007 


1995 


1495 


17 


19 


53 


SNOW WHITE AND THE SEVEN DWARFS 

Walt Disney Home Video/Buena Vista Home Video 1514 


1937 


2699 


18 


16 


11 


SCHOOLHOUSE ROCK: AMERICA ROCK 

ABC Video/Paramount Home Video 47022 


1995 


1295 


19 


18 


11 


SCHOOLHOUSE ROCK: MULTIPLICATION ROCK 

ABC Viceo. 1 Para mount Home Video 47023 


1995 


12.95 


20 


21 


5 


BEAVIS & BUTT-HEAD: CHICKS N' STUFF 

MTV Music television/Sony Music Video 49684 


1995 


1498 


21 


RE-ENTRY 


SCHOOLHOUSE ROCK: SCIENCE ROCK 

ABC Video/Paramount Home Video 47024 


1995 


12.95 


22 


17 


7 


WINNIE THE POOH: FRANKENPOOH 

Walt D sney Home Video/Buena Vista Home Video 3944 


1995 


1499 


23 


25 


33 


WE'RE BACK!: A DINOSAUR STORY O 

MCAAJniversal Home Video/Uni Dist. Corp. 81289 


1993 


1498 


24 


20 


43 


DISNEY'S SING ALONG SONGS: CIRCLE OF LIFE 

Walt Disney Home Video/Buena Vista Home Video 3491 


1994 


1299 


25 


22 


11 


BARNEY: MAKING NEW FRIENDS 







♦ ITA gold certification for a minimum of 1 25,000 units or a dollar volume of $9 million at retail 
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for 
nontheatrical titles. O ITA platinum certification for a minimum sale of 250.000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and 
$2 million at suggested retail for nontheatrical titles. 0 1995, Billboard/BPI Communications. 
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EAST COAST SHOW 

(Continued fmtn pctfft 67) 

program suppliers who weren't sta- 
tioned at booths on the floor below. 
Except on those occasions, however, 
mainstream exhibits drew plenty of 
attention. 

For the first time in the history of 
ECVS, which stretches back to "the 
mid-'80s, exhibitors lavished consider- 
able attention on their booths. The 
ubiquitous low-rent card tables gave 
way to displays that, on occasion, 
rivaled the glitz of VSDA. Turner 
Home Entertainment, the biggest 
exhibitor in terms of floor space, went 
to the greatest heights as well, sus- 
pending a circular banner with the 
company name from the ceiling. 

Also for the first time, the studios 
that exhibited far outnumbered those 
that didn't. Columbia TriStar Home 
Video was the only major not present. 
"We do have a tremendous relationship 
with distributors and retailers. We 
participate in the regional meetings of 
the VSDA, and at this time they serve 
our purposes," says Columbia Tri- 
Star's Fritz Friedman. But, he main- 
tains, "we're always open to new 
ideas." 

ECVS got the desired effect from 
those present. "They've built a great 
show,' 1 said Herb Dorfman, president 
of Orion Home Entertainment, who 
thought ECVS lived up to the expecta- 
tions that had been dashed in Dallas. 
Orion has already committed to the 
1996 show, he added. 

Buena Vista Home Video executive 
Matt Brown, giving Atlantic City two 
thumbs up, said the studio put time and 
money into its exhibit and reaped the 
rewards of heavy traffic. So did Playboy 
Home Video, which spent $30,000- 
iMO.OOO, and a new label, Independent 
Filmworks in Santa Monica, Calif. 

Independent Filmworks founder 
Claire Tamarelle, a veteran of the sub- 
titles market, gambled that ECVS 
would draw a crowd to her line of for- 
eign titles, many of them reissues now 
priced for sell-through. "The response 
was great," she said. Independent is a 
division of Japanese animation spe- 
cialist Streamline Pictures, distributed 
by Orion, another foreign movie spe- 
cialist. 

Next to the quantity of retailers, 
exhibitors were most impressed by 
their quality, including that of Stop & 
Shop and publicly held chains, such as 
Moovies and Video Update. The .$15 
admission fee helped to keep out the 
retail wannabes who "just come for the 
free stuff," says Flash Distributors' 
Stew Scavelli. "At first, I didn't like the 
charge, but then I saw the results. 
There was good representation." Flash 
took an off-the-floor room for "nice, 
quiet, and professional meetings." 

Scavelli's only complaint: ECVS 
lacked celebrities. Playboy did bring in 
about a dozen Playmates, who mingled 
among exhibiting distributors. "It was 
a triple win, for the show, for Playboy, 
and for us," Scavelli says. "If the stu- 
dios would have spent a few dollars, 
that would have helped." 

Returning exhibitors will be in a 
familiar location in 1996, but perhaps 
not the year after. Expocon's Stone 
said that the Atlantic City convention 
center, presently under construction, 
is being considered for 1997. 

Stone predicts further growth for 
ECVS and more comparisons to VSDA. 
However, she cautions, "We don't make 
them. This show has grown of its own 
hard work." 
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back 
with a new movie, 
his own band - 
The Clayboys - and 
all kinds of trouble in 
a totally new clay 
animation adventure! 





Hero Size Promotion!!! 



Notional & Spot Television 



December 
if of 

' 15 



January 
tftf 



February 
tftf 



National Radio Contest & Promotion tftf tf tf tf tf tf tf 
Top 70 markets •|f|A' 

Consumer Print tftf tftftftf tftf tftf 
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DIRECT FROM NATIONWIDE FALL 
THEATRICAL RELEASE! 

• Millions of fans watch the Gumby>TV Show on 
Nickelodeon! - The #1 rated network for kids. 

• Massive nationwide Gumby- merchandising & 
licensing program commencing Fall '95. 

• Releasing pre-Christmas: 

Peak rental and sell-through period. 



DON'T BE A BLfflCKHEAD - 
STOCK UP ON DISPLAYS! 
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Purchase GUMBY 'S RENTAL 6-PACK 

and receive 24 FREE GUMBY, Growth Charts' 
for in-store giveaways and promotions! 

Price: S119.70 Cat.#53705-3 

3" Bendable Gumbya not available in rental pack 
*Wn*e supplies last 
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Contact your local UJ69 representative for more information. 



Street Date: December 19, 1S9S 
Pre-Order Date: November 28, 1995 
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SELL-THROUGH 

(Continued from page 67) 

Billboard. Such key titles as Buena 
Vista Home Video's "The Lion King" 
and Paramount Home Video's "For- 
rest Gump" did especially well in 
both classes of trade. Video stores, 
which still consider sell-through as 
cheap rental inventory, were a dis- 
tant third. 

MRCA's figures indicate that con- 
sumers purchased about 15 million 
copies of "The Lion King," below 
Buena Vista's figures, and close to 10 
million of "Gump," within hailing dis- 
tance of Paramount's. Most of the 
entries on the MRCA list were 
released direct to sell-through, but 
several, including FcocVideo's "True 
Lies" and Warner Home Video's "Mav- 
erick," had been rental hits. In fact, 
direct-to-sell-through is a small part of 
the whole. 

The MKCA top 10 represents just 
22.4% of total volume; none of the bot- 
tom five reached the 1% mark. "If a 
title has a 0.25% share, you've got a 
success on your hands," says Learn- 
er. "In this business it works, but in 
no other I know." But success 
requires that discounters and gro- 



Best-Selling Titles, By Type Of Outlet 
January-June 1995 

Share Of Discount/ Super- 
Total Dept. Direct Video Market/ 
Market Stores Mail Stores Grocery 



All 
Others 



The Lion 
King 


8.6% 


14.6% 


0 -4" = 


4.0% 


14.3% 


9.8% 


Forrest 
Gump 


5.8% 


9.5% 


0.9% 


4.0% 


13.6% 


3.5% 


Angels In 
The Outfield 


2.0% 


3.3% 


0.2% 


2.3% 


1.3% 


2.0% 


True Lies 


1.1% 


1.1% 


2.1% 


1.0% 


0.9% 


1.3% 


Jungle Book 


1.1% 


1.3% 


0.2% 


1.1% 


3.2% 


1.8% 


Jurassic 
Park 


0.8% 


0.8% 


0.8% 


1.0% 


1.2% 


1.3% 


Maverick 


0.8% 


1.1% 


0.9% 


1.0% 


0.8% 


0.3% 


Little 
Rascals 


0 8°-. 


1 2% 


0.2% 


0.3% 


1.9% 


0.5% 


Snow White 


0.8% 


1.1% 


0.2% 


0 3'. 


1.3% 


1.0% 


Speed 


0.6% 


0.4% 


0.6% 


1.7% 


0.6% 


0.3% 


Source: MRCA Information Services 



ceries be involved. Without them, he 
adds, "you're dead." 

Note: The figures in each column 
refer to the percentage of sales in that 



class of trade. Since the columns are 
not weighted to account for their share 
of the total, the figures cannot be 
added across to reach 100%. 
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Compiled from a national sample of retail 
stores sates reports. 
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I WKS ON 
CHART 


Compiled from a national sample of retail 
stores sales reports. 

TITLE 

Program Supplier. Catalog Number 


1! 

in _i 


RECREATIONAL SPORTS . 




HEALTH AND FITNESS 


i 


a 


23 


* * NO. 1 * * 
SHAWN KEMP THE REIGNMAN 

FoiVxteo (CBS/Fox) 8219 


19.9! 




i 


1 


19 


★ * NO. 1 * * 

THE GRIND WORKOUT HIP HOP AEROBICS 

Sony Music Video 49659 


1! 35 


2 


1 


97 


BAD GOLF MADE EASIER 

ABC Video 45003 


13 M 




2 


2 


9 


DEMISE AUSTIN: HIT THE SPOT (ABS) 

Parade Video 183 


9 98 


3 


3 


55 


75 SEASONS: 75 TH ANNIVERSARY OF THE NFL* 

PolyGram Video 8006319053 


19" 




3 


3 


13 


KATHY SMITH'S NEW YOGA BASICS 

WarnerVision Entertainment 50910-3 


19 95 


4 


2 


13 


MIKE TYSON: THE INSIDE STORY 

MPI Home Video 7074 


19.58 




4 


13 


185 


ABS OF STEEL WITH TAMILEE WEBB 

WarnerVision Entertainment 132 


9.95 


S 


14 


7 


NFL'S GREATEST EVER: VOL. 1 

PolyGram Video 800635a? 1 3 


14.95 




5 


9 


57 


STEP REEBOK: THE POWER WORKOUT 

PolyGram Video 44O0B77673 


19 95 


6 


5 


71 


SIR CHARLES 

FoxVideo (CBS/Fox) 5992 


19.91 




6 


4 


7 


PAULA ABDUL'S GET UP AND OANCE! 

lm Home Video 01 14 


1491 


7 


i 


39 


SHAQUILLE O'NEAL: LARGER THAN LIFE 

FoxVideo (CBS/Fox) 8179 


19.MI 




7 


6 


S 


DAISY FUENTES: TOTALLY FIT WORKOUT 

WarnerVision Entertainment 51760 


19JM 


8 


t 


13 


OFFICIAL 1995 NHL STANLEY CUP VIDEO 

FoxVideo (CBS/Fox) 6779 


19.91 




8 


11 


37 


MEN OF STEEL: ABS OF STEEL 

WarnerVision Entertainment 185 


14.95 


9 


t 


39 


NBA SUPER SLAMS 2 

FoxVideo (CBS/Fox) 8198 


14.91 




9 


15 


3 


THE FIRM: S DAY ABS 

BMG Video 801 16-3 


14 91 


10 


10 


29 


NBA JAM THE MUSIC VIDEOS 

FoxVideo I' M:- • ■ 4301 


149! 




10 


5 


41 


YOUR PERSONAL BEST WITH ELLE MACPHERS0N 

Buena Vista Home Video 3851 


19 93 


11 


7 


125 


MICHAEL JORDAN: AIR TIME 

FoxVideo (CBS/FoO 5770 


IM 




11 


10 


49 


ALI MACGRAW'S YOGA MIND 8, BODY 

Warner Home Video 35826 


19 5! 


12 


15 


3 


NFL: TURF TALK 

PolyGram Video 8006353653 


1995 




12 


7 


17 


KAREN VOIGHT: STRONG Si SMOOTH MOVES 

ABC Video 4403S 


19 55 


13 


\2 


4!. 


LESLIE NIELSEN'S BAD GOLF MY WAY* 

PolyGram Video 800633 1153 


19 9S 




13 


2S 


s: 


YOGA PRACTICE FOR BEGINNERS 

Healing Arts 1088 


19* 


14 


13 


294 


MICHAEL JORDAN: COME FLY WITH ME* 

FoxVideo (CBS/Fox) 2173 


19* 




14 


16 


61 


JANE FONDA'S YOGA EXERCISE WORKOUT* 

WarnerVision Entertainment 55021-3 


1 1 ■ 


15 


Rt-orrw 


NFL ROCKS-EXTREME FOOTBALL 

PolyGram Video 4400876853 


1495 




15 


1 


131 


CINDY CRAWFORD/SHAPE YOUR BODY WORKOUT 

GoodTimes Home Video 7032 


15 39 


16 


IG 


9 


THE OFFICIAL 1995 NBA FINALS VIDEO 

FoxVideo ICBSTFox) 8271 


»JS 




16 


K-orntY 


ABS OF STEEL 2 WITH TAMILEE WEBB 

WarnerVision Entertainment 133 


3 95 


17 


;i 


57 


WORLD CUP USA: OFFICIAL PREVIEW 

PolyGram Video 80063 1 5733 


:>'•' 




17 


12 


13 


KATHY SMITH'S NEW YOGA CHALLENGE 

WarnerVision Entertainment hO'Jl 1-3 


19195 


18 


NEWF- 


NFL: CAROLINA PANTHERS 

PolyGram Video 8006351933 


IUS 




18 


HE-DUm 


BUNS OF STEEL 3 WITH TAMILEE WEBB 

WarnerVision Entertainment 131 


9 95 


19 


19 


3 


THE FOOTBALL HALL OF SHAME 

ABC Video 44033 


19.95 




19 


N E W ► 


THE FIRM: LOW IMPACT AEROBICS 

BMG Video 801 11 -3 


19 9! 


20 


17 


25 


THE OFFICIAL 1995 NCAA CHAMPIONSHIP 

FoxVideo (CBS Video) 8217 


19.91 




20 


19 


95 


CINDY CRAWFORD/THE NEXT CHALLENGE 

GoodTimes Home V.deo 05-7100 


13 93 
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1 THIS 


LAST 


•i 


TITLE <K<ting) 


Label 

Distributing Label, Catalog Number 


Pnncipal 
Performers 








* * ★ No. 1 * * * 




1 


1 


7 


PULP FICTION IKI 


Miramax Home F nlerta 1 \ 
Buena Vista Home Video 1438 


John Travolta 
Samuel L Jackson 


2 


2 


!■ 


FRENCH KISS (PG-13) 


FoxVideo 8823 


Meg Ryan 
Ken* Kline 


3 


5 


! 


CASPER (PG-13) 


MCA/Uniuenal Home Video 
Uni Dist. Corp. 82586 


Chnstina Ricci 
Bui Pullman 


4 


)! 


2 


WHILE YOU WERE SLEEPING IPC) 


Hollywood Pictures Home Video 
Buena Vista Home Video 5396 


Sandra Bullock 


5 


3 


4 


DON JUAN 0EMARCO (PC.) 


New Line Home Video 

Turner Home Entertainment 4027 


Johnny Depp 


6 


7 




ROB ROY IR) 


MGM/UA Home Video 906228 


Liam Neeson 


7 


4 


12 


OUTBREAK ■ 


Warner Home Video 13632 


Dustin Hoffman 


8 


HI 


2 


TOMMY BOY (PG-13) 


Paramount Home Video 3 3 1 3 1 


Chns Farley 
David Spade 


9 


6 


7 


KISS OF DEATH (Rl 


Fo»V*o 8782 


David Caruso 
Nicolas Cage 


10 


8 


13 


JUST CAUSE («) 


Warner Home Video 13623 


Sean Conner/ 


11 


11 


2 


FRIDAY (R) 


New Line Home Video 

Turner Home Entertainment 3019 


Ice Cube 
Chhs Tucker 


12 


9 


( 


MAJOR PAYNE (PG-13) 


MCA/Universal Home Video 
Uni Osl. Corp 82323 


Damon Wayans 


13 


12 


5 


THE MADNESS OF KING GEORGE [R 


Hallmark Home Entertainer*. 65013 


Nigel Hawthorne 
Helen Mirren 


14 


16 


2 


VILLAGE OF THE DAMNED (Rl 


MCAAJnivenal Home video 
Uni Dist Com. 82823 


Chnstopner Reeve 

LfiHpi* All*., 


15 


13 


4 


THE BASKETBALL DIARIES (Rl 


PolyGram Video B006358993 


Leonardo Dicapno 


16 


18 


5 


ONCE WERE WARRIORS (Rl 


New Line Home Video 

Turner Home Entertainment 4177 


Rem Owens 

TcTnuca Morrison 


17 


NEWe 


THE PEREZ FAMILY (R) 


Hallmark Home Enterta-iment 75043 


Marts) Tomei 
Alfred Molina 


18 


14 


10 


CIRCLE OF FRIENDS (PG-13) 


HBO Home Video 91214 


Chris O'DonwII 
Minnie OtT^er 


19 


NEW* 


TALES FROM THE 'HOOD (Rl 


HBO Home Video 91217 


Ltldre-X* * jrii ■ 1 
David Alan Grier 


20 


15 


6 


LOSING ISIAH (R) 


Paiamount Home Video 32836 


Jess** Langs 

i J-i □ Ll orr 


21 


NEW* 


PANTHER [K 


PoNGram Video 8006363093 


Kadeem Harbison 
Courtney B. Vance 


22 


17 


11 


THE QUICK AND THE DEAD IR) 


Columbia TnStar Home Video 73513 


Sharon Stone 
Gene Hadunan 


23 


21 


5 


A LITTLE PRINCESS IG) 


Warner Home Vrteo 19100 


Uesel Matthews 


24 


23 


4 


NEW JERSEY DRIVE (R) 


MCMInnersal Home Video 
Uni Disl. Corp 42520 


Sharroo Corley 
Saul Stem 


25 


19 


i 


ROOMMATES (PG) 


Hollywood Pictures Home Video 
Buena Vista Home Video 2559 


Peter Falk 
D.B. Sweeney 


28 


20 


11 


NOBODY'S FOOL (Rl 


Paramount Home Video 3294 1 


Paul Newman 
Jessica TarxJy 


27 


22 


8 


HIDEAWAY m 


Columbia TnStar Home VkJco 73463 


Jeff OoMWum 
Christine Lahti 


28 


27 


4 


THE JERKY BOYS-THE MOVIE (R) 


Touchstone Home Video 
Buena Vista Home Video 3624 


The Jerky Boys 


29 


33 


29 


THE SHAWSHANK REDEMPTION (R) 


Columbia TnStar Home Video 74593 


Tim Robbins 
MorjjiSii Freeman 


30 


26 


14 


BOYS ON THE SIDE (R) 


Warner Home Video 13570 


Whoopi Goldberg 


31 


34 


15 


IMMORTAL BELOVED : - 


Columbia TriStar Home Video 74763 


Gary CHdman 
Isabella Rossellmi 


32 


NEW* 


FARINELLI (TO 


Columbia TnStar Home Vkjso 10623 


Sttfano Dwrwi 
Enncrj Loverso 


33 


24 


11 


BILLY MADISON (PG-13) 


MCAAJniversal Home Video 
Uni Dot. Coip 87395 


Adam Sandler 


34 


30 


19 


DISCLOSURE (R) 


Warner Home Video 13575 


Michael Douglas 
Demi Moore 


35 


25 


11 


MAN OF THE HOUSE IPG) 


Walt Disney Home Video 
Buena Vista Home Video 4703 


Chevy Chase 
Jcrtattw T*tto Thomas 


36 


29 


5 


JEFFERSON IN PARIS (PG-13) 


Touchstone Home Video 
Buena Vista Home Video 4708 


Nick Nofte 
Greta Scacchi 


37 


28 


8 


A GOOFY MOVIE (G) 


Walt Disney Home Video 
Buena Vista Home Video 4658 


Anrmated 


38 


31 


17 


CINDERELLA (G) 


Walt Disney Home Video 
Buena Vista Home Video 410 


Animated 


39 


31 


5 


LITTLE ODESSA (R! 


Live Home Video 69979 


Tim Roth 
Edward Furlong 


40 


32 


14 


THE BRADY BUNCH MOVIE (PG-13) 


Paramount Home Video 32678 


Shelly long 
" . Co E 



♦ ITA gold certification for sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, 25,000 units and $1 million at sug- 
gested retail for nontheatncal titles O ITA platinum certification tor sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released pro 
grams, or 50.000 units or $2 million at suggested retail for nontheatncal titles. 4? 1995, Biliboard/BPI Communications. 



♦ ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail 
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for 
rwntheatrical titles. 0 ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatricalry released programs, and of at least, 50,000 units and 
$2 million at suggested retail for nontheatrical titles. © 1995, Billboard/BPI Communications. 
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GREEN LINNET MAPS WORLD OF CELTIC MUSIC AND BEYOND 

(Continued from page IS) 



of years." 

A peace and civil- and human- 
rights activist during the Vietnam 
War, Newton and her husband, 
David, took a holiday in 1975, wind- 
ing up in Ireland at a pub in the town 
of Ennistymon, County Clare. 

"We were in the right bar at the 
right time," says Wendy Newton. "I 
heard some fiddlers and was 
stunned, and came back to America 
wanting to find out more. Ultimate- 
ly, I acquired a tiny folk record com- 
pany as a vehicle to record tradition- 
al Irish music. 

Green Linnet's first releases under 
Newton in 1976 were traditional, 
including field recordings of 
deceased Irish pipers Tommy Reck 
and Seamus Ennis. Newton eventu- 
ally added Scottish and other Celtic 
music to the Green Linnet mix, which 
in the late '70s also included tradi- 
tional Irish music played by first- 
generation Irish-Americans. 

"After a while we began to deal 
with working bands, like the Irish 
tradition out of Washington, D.C., 
and developed the Redbird Series of 
original American artists, like folk 
legend Rosalie Sorrels (see story, 
page 13), James Keelaghan, and 
Brooks Williams." 

Irish folk artists on Green Linnet 
include Tommy Sands, Niamh Par- 
sons, and Fairport Convention. 
Among the many noteworthy tradi- 
tion-derived acts recorded by the 
label are the Bothy Band, Silly Wiz- 
ard, Patrick Street, De Dannan, 
Capercaillie, Tannahill Weavers, 
Allan, and Wolfstone. 

Accordionist Sharon Shannon, 
Newton notes, is one of the younger 
Green Linnet artists who are scoring 
for the company, as are fiddler Mar- 
tin Hayes (son of great Irish fiddler 
PJ. Hayes) and Cherish The Ladies, 
a group of female Irish traditional 
players. 

The label's 19 staffers are still 
recovering from Green Linnet's third 
annual Irish Music Weekend Party of 
the Year, held in mid-October, which 
featured more than 100 Irish musi- 
cians performing before 1,200 guests 
at Kutsher's Country Club in the 
heart of "the borscht belt" in New- 
York's Catskill Mountains. 

"We had the same technical team 
that did the Million Man March!" 
says Newton, adding that attendance 
at the festival was up 50% from last 
year. 

Meanwhile, Green Linnet's Celtic 
Classics series continues to reissue 
out-of-print albums from other labels 
by such older masters as Ennis, fel- 
low fiddler Martin Mulvihill, and 
accordionist/flutist Joe Burke. 

"We have to make sure that people 
understand that without the older 
players, from whom the tradition 
comes from, there isn't anything," 
says Newton. 

BEYOND CELTIC 

In addition to preserving the Celtic 
tradition, Green Linnet also offers 
music from around the world on its 
Xenophile imprint. 

Three years ago, Newton institut- 
ed Xenophile as a Green Linnet 
series for music outside the label's 
traditional realm. 

"I got a demo tape of a half-Argen- 
tinian, half-Mexican singer accompa- 
nied by a jazz bassist — which was 
obviously inappropriate for Green 
Linnet," says Newton. "So we start- 
ed a new world music series, with a 
name that didn't sound self-righteous 
or have 'earth' or 'world' in it." 



Xenophile— "the opposite of xeno- 
phobe, which you usually hear," says 
Newton — became a separate imprint 
this year. Its best seller is Cuban 
music act Conjunto Cespedes; other 
prominent artists include Chile's Inti 
Illimani, Samite of Uganda, Puerto 
Rico's Yomo Toro, and Madagascar's 
Tarika Sammy. The imprint also has 
a "Finnish Fever" roster that 
includes Vaarttina and Klezmer 
group the Klezmatics (Billboard, 
June 5, 1993). 

Altogether, the Green Linnet 



labels — which are distributed by sev- 
eral major indies, including Passport, 
DNA, and City Hall— had sales in the 
"mid-seven figures" last year, says 
Newton, and a "mid-30% increase" 
over the preceding year. She adds 
that this year's sales should also 
increase by 30%. 

"People are tired of listening to 
bad rock'n'roll," Newton says of the 
increasing demand for her product, 
which is reflected also in Green Lin- 
net's T-shirt slogan: "The sky's the 
Linnet." 



RHINO BRIT FOLK SET DOCUMENTS HISTORY 



(Continu£d from page 5) 

in the U.S. on Nov. 21. 

Even by its own standards, this his- 
tory of Britain's most traditional, yet 
also its most contemporary, music 
form rates among the label's most 
ambitious projects. Containing some 
50 tracks and spanning 40 years, the 
three discs have the individual titles 
"Unearthing The Tradition," "Folk 
Into Rock," and "An Evolving Tradi- 
tion." 

The trio of volumes will be issued 
separately in the U.S. for $15.98 each 
and only on CD, with the possibility of 
a later slipcase edition encompassing 
all three. 

There are no international distribu- 
tion or marketing plans, as Rhino has 
licensed the material for U.S. release 
only. 

The releases follow a similar Rhino 
series devoted to the U.S. genre, 
"Troubadours Of The Folk Era," 
issued in April 1992. Two further discs 
covering '70s and '80s performers 
appeared in March. 

The British volumes have been com- 
piled by Sam Epstein, who works at 
the Rhino Records store in Claremont, 
Calif., and is credited by the label's 
A&R coordinator, Ted Myers, as the 
prime mover behind the project 

"Sam is the real brains behind it," 
says Myers. "He's the real expert 
around here on British folk. One thing 
I can say with relative certainty is that 
we've covered the bases with this pro- 
ject as thoroughly as it can be done." 

Myers says that the "troubadours of 
folk" phrase was his concept. "We 
started with the American folk stuff 
from the folk revival of the '50s and 
'60s, which I remember and lived 
through," says Myers. "I hung out in 
Greenwich Village [New York] as a 
kid. It was only later that I found out 
that a parallel scene had been hap- 
pening in London." 

Rhino publicity manager John 
Hagelston says that the label's jour- 
neys into the folk archives have been 
well received, if not commercial 
groundbreakers. 

"(The U.S. folk albums] weren't 
huge sellers, but they certainly did 
well enough for us to keep going back 
to the well," says Hagelston. 

The first bricks in that well were 
laid many hundreds of years ago. In 
the liner notes to the first volume of 
British folk, veteran journalist and 
musician Karl Dallas notes a visit by 
Henry VIII to a factory in Newbury, 
England, where the king witnessed 
workmen singing at their looms. "The 
song they sang was a somewhat liter- 
ary effusion . . . but the anecdote 
showed that song could survive in the 
factory." 

In documenting the development of 
British folk, the compilations deliber- 
ately set ambassadors of the genre in 
its purest form among those trouba- 
dours who have taken the style beyond 



specialist clubs and early radio pro- 
grams to a wider audience. 

Thus, the first volume, "Unearthing 
The Tradition," makes no bones about 
opening with England's "King Of Skif- 
fle," Lonnie Donegan, and the 1955 
recording that gave him the first of 17 
U.K. top 10 hits, "Rock Island Line." 

The disc also mixes landmark 
recordings, such as Ewan MacColl's 
"Dirty Old Town," with traditional 
pieces, such as "Down In The Coal 
Mine" by the Ian Campbell Folk 
Group, along with Donovan's 1966 pop 
hit "Colours." 

Volume one goes on to take the folk 
tradition through the '60s with entries 
by Bert Jansch, the Incredible String 
Band, Fairport Convention, and Steel- 
eye Span. 

"When we do a genre compilation," 
says Myers, "we do it expecting that 
we're not really going to touch on this 
again. We try to do a genre compila- 
tion for the neophyte, as a sampler for 
someone that's not really familiar with 
the genre at all." 

AN EVOLVING TRADITION' 

As the title of the second volume 
suggests, "Folk Into Rock" plots the 
folk-rock explosion of the early '70s, 
an era that, as journalist Colin Irwin's 
liner notes acknowledge, "produced a 
lot of garbage, pretentious chancers, 
and bandwagon-hoppers, but its effect 
on folk and rock were huge." 

Fairport Convention's famous 1969 
recording "Matty Groves" is here, 
with Traffic's "John Barleycorn" and 
two songs that breached the U.K. top 
five in the mid-'70s, Ralph McTell's 
"Streets Of London" and "All Around 
My Hat" by Steeleye Span. 

On volume three, "An Evolving Tra- 
dition," the listener is invited to wit- 
ness how such contemporary stars as 
Richard Thompson, Billy Bragg, and 
even the Proclaimers (with "accents as 
thick as phone books") have turned 
centuries of musical lore into a breath- 
ing art form for the '90s. 

Other respected performers, such 
as June Tabor, the Oyster Band, and 
Runrig, take their places on this clos- 
ing disc, with liner notes by writer 
Simon Jones and the artists them- 
selves explaining how British folk 
music survived punk, an era in which 
it seemed to have "jigged itself up a 
dead end." 

While accepting that the project will 
necessarily have fringe appeal at 
radio, Rhino feels that radio and retail 
may be wooed by the current activity 
of artists whose work furthers the folk 
tradition, such as Robyn Hitchcock, 
John Wesley Harding, and Thompson. 

The label will look toward airplay on 
some triple-A stations. However, the 
focus will be on more folk-oriented 
public radio stations, which Rhino 
national promotions manager Eric 
(Continued on next page) 
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Over 3,000 listings in 1 8 countries worldwide 
lets you reach record company executives... 
research music publishers... find a wholesaler or 
distributor... get in touch with Latin Music radio 
stations in the U.S. and Puerto Rico. ..locate 
clubs, latin talent and their managers and 
agents. ..and much more! 

The 1 995 International Latin Music Buyer's Guide 
is a vital business tool for anyone involved in the 
Latin Music marketplace. To order your copy call 
toll-free 1-800-344-71 19 or 1-800-223-7524. 
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Update 



CALENDAR 



A weekly listing of trade shows, con- 
ventions, award shows, seminars, 
and other events. Send information 
to Calendar, Billboard, 1515 Broad- 
way New York. N.Y. 10036. 



NOVEMBER 

Nov 6-15. Special Music CD Packaging 
design exhibition. Die One Club Gallery. New York. 

212- 979-1900. 

Nov. 7, 10th Annual Washington Area Music 
Awards, Washington Hilton Ballroom. Washing- 
ton, D.C, 703-237-9500 

Nov 8-10. Billboard Music Video Confer- 
enca, Loews Santa Monica Beach Hotel, Los 
Angeles. 212-536-5002. 

Nov 9, "How Music Finds Its Audience," pre- 
sented by the Entertainment Publicists Profes- 
sional Society, Beverly Hilton Hotel, Los Angeles. 

213- 891-2781. 

Nov 9-10. On-Demand Digital Delivery Con- 
ference, covering electronic distribution of print 
media and software, presented by Knowledge 
Industry Publications Inc.. Hyatt Regency. San 
Francisco. 914-328-9157. 

Nov. 12-14, Seventh Annual EPM Entertain- 
ment Marketing Confereice, "Extending Your 
Promotional Reach." Universal City Hilton & Tow- 
ers. Los Angeles. 312-988-3700. 

Nov 11. Juvenile Diabetes Foundation Pre- 
sents The 23rd Annual Promise Ball, honoring 
Tony Bennett, Waldorf-Astoria Hotel, New York. 
212-689-2860. 

Nov. 13, "Getting Songs Into Soundtracks." 
panel presented by the Los Angeles Music Net- 
work, the Derby, Los Angeles. 818-769-6095. 

Nov. 13, "Children's Music Grows Up," sem- 
inar presented by the New York chapter of NARAS, 
location to be announced. New York. 212-245- 
5440. 

Nov 15. Nordoff-Robbins Music Therapy 
Foundation's Eighth Annual Silver Clef Award 
Dinner And Auction, honoring Eric Clapton, 
Roseland, New York. Sunny Ralfini. 212-541- 
7948. 

Nov 15-18. 11th lazzTimes Convention, 

Loews New York Hotel. New York. 301-588-4114, 
xlO. 

Nov. 16, "Opportunities In Broadcasting," 

seminar presented by On the Air Studios, Sobel- 
son School. New York. Richard Bianco. 212-362- 
0830. 

Nov 16-17, Telco Video Platforms 101 Sum- 
mit, co-sponsored by the Interactive Television 
Assn. and Video Information Provider Consulting, 
ANA Hotel, Washington. D C. 202-408-0008. 

Nov 16-19. National Assn. For Music Ther- 
apy 46th Annual Conference. "Music Therapy 
Explonng Frontiers, Expanding Horizons." Westin 
Gallena Hotel. Houston. 301-589-3300. 

Nov 20, "The Making I Breaking 01 The 
Independent CD," symposium presented by the 
Los Angeles chapter of NARAS. A&M Chaplin 
Sound Stage, Los Angeles. 310-392-3777. 

Nov 20, "Hip-Hop: Where It's At," panel and 
performance sponsored by the Chicago chapter 
of NARAS, the Dome Room, Chicago. 312-786- 
1121. 

Nov. 29. Tenth Annual Salute To The American 



FOR THE RECORD 

In the special section on 
enhanced CDs in the Nov. 4 issue, 
Chris Tobey, senior VP of market- 
ing/new technologies for Elektra 
Entertainment, was incorrectly 
identified. 



Songwriter, presented by the National Academy of 
Songwriters. Regent Beverly Wilshire Hotel. Beverly 
Hills. Calif. 213-463-7178. 

Nov 30, Women's Health Luncheon '95, spon- 
sored by Sony Music Entertainment, proceeds to 
benefit the Kristen Ann Carr Fund and Home Alive, 
at Sony Music. New York. 212-833-8485. 

DECEMBER 

Dec 4. 18th Songwriter Showcase, presented 
by the Songwriters' Hall of Fame and the National 
Academy of Popular Music, Tramps. New York. Bob 
Leone, 212-957-9230. 

Dec 4. "Entertainment Law: The Year In 
Review," presented by the Entertainment. Arts & 
Sports Law Section of the New York State Bar Assn., 



Marriott Marquis, New York. 518-487-5630. 

Dec. 6, Billboard Music Awards Show. Col- 
iseum, New York. Mary Runco, 212-536-5267. 

JANUARY 

Jan 5-8, Consumer Electronics Show, Las 

Vegas Convention Center, Las Vegas. 800-237-5655. 

Jan. 8-10. 19th National Nightclub And Bar 
Convention And Trade Show, Bally 's Grand Hotel, 
Us Vegas. 601-236-5510. 

Jan. 21-25. MIDEM, Palais des Festivals. 
Cannes, France. 212-689-4220. 

FEBRUARY 
Feb 28. 38th Annual Grammy Awards, Shnne 
Auditorium. Los Angeles. 310-392-3777. 



LIFELINES 



BIRTHS 

Girl, Victoria Edmunds Holt, to Jill and 
Sid Holt, Oct 12 in New York. Mother 
is a senior account executive at Tech- 
nology Solutions Inc. public relations 
agency, representing interactive enter- 
tainment and music accounts. Father is 
managing editor of Rolling Stone mag- 
azine. 

Girl, Rachel Claire Devery, to Anita 
Acosta and Glenn Devery, Oct 13 in 

Woodland, Calif. Mother is field mer- 
chandising rep for Sony Music in San 
Francisco. Father is sales manager for 
Bayside Distribution in West Sacra- 
mento, Calif. 



gio and Angle Cimaglio DiMaggio, 

Oct. 17 in Los Angeles. Father is a 
drummer and session musician who has 
worked with such artists as El Debarge, 
All-4-One, and David Bowie and con- 
ducts drum clinics for Peavey Drums. 

Girl, Angelina Belle to Will and Debbie 
Golemon, Oct. 22 in Nashville. Father 
plays guitar and banjo in Capitol record- 
ing group the Cactus Brothers. 

MARRIAGES 

Phil Michaels to Kathia Umana, Oct 

21 in Miami. Groom is assistant 
PJJ/music director at WHQT (Hot 105) 
Miami. 



Boy Christian Robin, to Robin DiMag- Catharine Masters to Michael Plen, 



GOOD WORKS 



MuSIC ON CAMPUS: Nashville's 
Belmont University honored Curb 
Records chairman Mike Curb Nov. 3 by 
renaming its music business program 
the Mike Curb Music Business Program. 
In an event featuring speakers and 
music on campus, Belmont president 
William E. Trout i hailed Curb for his 
generosity and fund-raising efforts on 
behalf of the-program and its 9,000- 
square-foot Center for Music Business. 

"This program was bom out of indus- 
try initiative," Dr. Troutt told Billboard, 
"and we're grateful at the level of com- 
mitment from the industry." The full- 
time faculty of 12 is complemented by 14 
adjunct professors who work full time in 
the music industry. 

Associate dean for music business 
Robert E. Mulloy said that music-indus- 
try involvement and interchange have 
been invaluable in the program's 25-year 
history. He noted that there are now 582 
students majoring in the subject, and 
that at any one time, there may be as 
many as 200 interning on Music Row. 

"The music business is so fragment- 
ed, with virtually no employee recruit- 
ment" he says, "that a Belmont intern- 
ship is the major key to breaking into the 
industry." 

The program leads to a four-year 
H. B.A. degree, with music emphasis and 
specialization areas in product develop- 



ment marketing, and management Its 
most illustrious recent graduate is 
Trisha Yearwood, class of "87. 

For THE KIDS: Singer/songwriter 
Richard Marx will perform at the 1 1th 
annual Adam Walsh Dinner and Auc- 
tion Nov. 11 at the Radisson Hotel in 
downtown Rochester, N.Y. The event is 
held each year to raise money for the 




Bowling For Charity. Sparrow artist Steven Curtis Chapman chats with Arista 
duo Brooks s\ Dunn at the recent T.J. Martell Bowling Bash benefit in Nashville. 
Brooks 8. Dunn co-hosted the bowling segment of the event, with proceeds 
going to cancer, leukemia, and AIDS research. Chapman recently released his 
first Christmas album, "The Music Of Christmas," and will co-host the Young 
Messiah Farewell Tour with Twlla Paris beginning Nov. 24 In San Jose, Calif. 



Oct 22 in Hartford, Conn. Bride is pres- 
ident of Catalyst Artist Management 
Groom is senior VP of promotion at Vir- 
gin Records. 

DEATHS 

Eric Heim ( "lya"), 34, of gunshot 
wounds, Oct 16 in Minneapolis. Iya was 
a reggae musician and soul singer on 
October Records. Born in Tokyo, he 
traveled around the world before set- 
tling in Minneapolis and beginning a 
music career in 1982. He was a longtime 
member of the band Shangoya and 
released his first solo album, "Send The 
Love," in July of this year. A versatile 
songwriter and musician who played 
saxophone and guitar, Iya wrote music 
that reflected themes of peace and har- 
mony. He was gunned down by an 
unknown assailant He is survived by his 



parents. 

Joseph ("Mickey") Franko, 51, of can- 
cer, Oct 24 in Columbia, Ohio. Franko 
was head of radio operations far Nation- 
wide Communications Inc. since 1989. 
The company owns 12 radio stations. 
Franko began his tenure with NCI in 
1977 as general sales manager of 
WKTQ Pittsburgh. He was named GM 
of WSHH-FM Pittsburgh in 1979. From 
1982-85, he headed WBJW-AM-FM 
Orlando, Fla., and from 1985-89, he was 
group manager, based at KZZP 
Phoenix. He is survived by his wife, 
Linda Lee, and daughter, Courtney Lee. 

Send information to Lifelines, c/o Bill- 
board, 1515 Broadway lith Floor, New 
York, N. Y. 10036 within six weeks of the 
event 



New York branch of the National Cen- 
ter for Missing and Exploited Children, 
formerly known as the Adam Walsh 
Center. The dinner is in honor of the 
late son of John Walsh, host for the 
popular Fox TV show "America's Most 
Wanted." Adam Walsh was abducted 
and slain; a TV film about his life was 
made. For ticket information, call 716- 
242-0900. 

Serving many needs: Delight- 



ful Divas Productions is presenting 
"Thanks And Giving," a fuixl-raiser to 
benefit the Partnership for the Home- 
less, Children's Hope Foundation, and 
Hale House, which provides homes for 
children born addicted to drugs and 
alcohol or with AIDS. The event is Nov. 
12 at the System in New York. There 
will be cocktails and dancing, with Red 
Alert serving as DJ. Tickets are $20 in 
advance, $25 at the door. Contact: 800- 
935-1261. 



RHINO BRIT FOLK SET DOCUMENTS HISTORY 



(Continued from preceding page) 

Kayser will target via a "folk news- 
group" on the Internet 

"It was started by a folk DJ at Penn 
State University," says Kayser. "It's a 
newsgroup where anyone interested 
in folk music, especially DJs, can 
trade information. What I do is send a 
message in advance of product com- 
ing out, and I've built a mailing list 
from all the responses. It's a good way 
to hit a lot of people all at once for 
free." 

Jeff Gill, music director of com- 
mercial folk music station WADN 
Boston, says that "Troubadours Of 
British Folk" should be "right up our 
alley." 

Gill adds that most of the artists 
will fit in with the station's main pro- 



gramming, but there will be addition- 
al interest from the station's special- 
ty shows. 

At press time, the label's retail 
strategy had not been determined, 
but Myers says that Rhino will "seek 
out some alternative marketing 
strategies" and looks to place the 
albums "in bookstores and other 
places where you wouldn't normally 
find CDs." 

At retail, Pemberton Roach, folk 
buyer at Manhattan's Tower Records 
on the Upper West Side, is confident 
that Rhino's reputation will generate 
interest 

"Almost every Rhino compilation 
does well; they do a good job of 
putting those out," Roach says. 



"There isn't really much else available 
in terms of compilations of British 
folk, apart from the traditional Celtic 
stuff, and [the Rhino discs] have extra 
appeal because they cross over to a 
couple of different genres." 

Myers says he is particularly proud 
of the liner notes, for which a quote 
has been gathered from a participant 
in each track. "Seeing all this mater- 
ial laid out, when I got the first round 
of galleys, I flipped out," he says. "I 
said, "This is a book, it's a historical 
document. It deserves to be in a 
library.'" 

Assistance in preparing this story 
was provided by Terri Horak in New 
York. 
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»- JOHN HI ATT 
Walk On 

PRODUCER: Don Simih 
Capitol 33416 

Indiana-born singer/songwriter 
makes his label debut with a collec- 
tion of songs that showcase his cyni- 
cal wit and rootsy rock'n'roll delivery. 
Album takes awhile to shift into high 
gear, but once it does, it stays there. 
Among Hiatt's most inspired 
moments are "Shredding The Docu- 
ment," "Wrote It Down And Burned 
It," and "The River Knows Your 
Name." 

* FRANCIS OUNNERY 
Tall Blonde Helicopter 

PRODUCER Richard DoM 
Atlantic 82825 

On his second Atlantic album, English 
singer/songwriter Francis Dunnery 
demonstrates a mastery of various 
pop/rock forms, from hook-laden 
tunes that measure up to Nick Lowe's 
best material ("48 Hours") to confes- 
sionals ("Too Much Saturn," "In My 
Dreams") and ironic portraits ("The 
Johnny Podell Song," about the 
artist's booking agent). Dunnery also 
turns in a heartfelt cover of "Father 
And Son" by the artist formerly 
known as Cat Stevens. 

I AIM E KAZAN 
Body l> Soul 

PRODUCER: Dae Bennett 
Music Masters 65126 

Kazan, who hit paydirt as a vocalist in 
the '60s and more recently has had a 
respectable career as an actress, 
appears as comfortable as ever in the 
studio, performing with warmth and 
swinging grace a collection of notable 



VARIOUS ARTISTS 
Blues, Boogie And Bop 

PROOUCER Kiyoshl "Bo-man" Koyama 
Mercury Jazz 314 525 609 

Despite its title, this limited-edition set 
from the Mercury vaults is heavy on the 
first two B's but light on the third — the 
jazz is mostly pre-bop mainstream. 
Housed in a replica vintage plastic radio 
case are seven discs containing 172 songs 
< most never on CD) from such diverse 



SPOTLIGHT 




TONY BENNETT 
Here's To The Ladies 

PRODUCER: David Kanne 
Columbia 67349 

Perennial ladies' man Tony Bennett 
keeps his considerable momentum 
going with a dazzling collection of 18 
tunes popularized by women, from 
Barbra Streisand vehicle "People" to 
Billie Holiday standard "God Bless 
The Child" to Doris Day nugget "Sen- 
timental Journey." Singing in a mix- 
ture of band, orchestra, and small- 
group settings (with the Ralph Sharon 
Trio), Bennett is the essence of suave 
here. Among his most surprising selec- 
tions is a spirited take on Judy Garland 
classic "Somewhere Over The Rain- 
bow." A well -conceived, superbly exe- 
cuted, and impeccably timed release, 
sure to delight fans in high schools, 
nursing homes, and every place in 
between. 



evergreens that include the title 
song, "When I Fall In Love," "I'm A 
Fool To Want You," and "I Concen- 
trate On You." She's accompanied by 
a cozy jazz trio that keeps the singer 
up front, where she most assuredly 
should be. Her frequent TV exposure 
and dates on the cabaret trail are a 
sales plus. 



artists as Eddie "Cleanhead" Vinson, 
Umgie-wortgie king Alliert Ammons. 
vocalist Helen Humes, bandleader Jay 
McShann, Ellingtonians Rex Stewart and 
Cootie Williams, and Buddy Rich's debut 
tt a leader. There are also two unre- 
leasetl tracks by pianist Mary Lou 
Williams and several classic New Orleans 
R&B sides by Roy Byrd (aka Professor 
Longhair). Variety is king here. A single- 
CD sampler is also available. 



SPOTLIGHT 




MICHAEL NYMAN 
Camngton 

PRODUCER: Michael Nyman 
Argo 444 873 

More than any other composer for 
film, Michael Nyman fashions 
soundtracks that stand as works of 
art independent of any accompany- 
ing images. Nyman scores, such as 
those for "The Piano" and the films 
of Peter Greenaway, have merited 
attention far beyond their consider- 
able programmatic duties. The 
music for "Carrington" is no differ- 
ent, drawing as it does from 
Nyman's underappreciated "String 
Quartet No. 3" for its haunting main 
theme, "Outside Looking In." 
Bonus: The album features the 
Amadeus Quartet performing the 
adagio from Schubert's "String 
Quintet in C," which figures promi- 
nently in the film. 



R & B 



► INTRO 
New Life 

PRODUCERS: Various 
Atlantic 82662 

Youthful act's sophomore effort empha- 
sizes classic song construction and 
meaty lyrics resulting in head-nodding, 
11 -track set. Threesome's vocals show 



THE GEORGE SHEARING TRIO 
Jazz Moments 

ORIGINAL PRODUCER Tom V. > • 
REISSUE PRODUCER M*hael Cusoina 
Capitol 32085 

In IW>2. George Shearing hired the 
rhythm section from Ahmad Jamal's 
newly disbanded trio, Israel Crosby on 
bass and Vemell Fournier on drums. 
The only recording they made — and the 
last one for Crosby, who died later thai 
year — is one of Shearing's finest and a 



SPOTLIGHT 




THE RENTALS 
Return Of The Rentals 

PRODUCERS: Matt Sharp & Tom Gnmley 
MmricVReprise 46093 

In the tradition of ground-breaking 
bands like Suicide, the Cocteau 
Twins, and Polara, the Rentals make 
great power pop that happens to 
shatter the sonic boundaries between 
instruments — guitars, basses, synthe- 
sizers, etc. Lead single "Friends Of 
P" is a Modern Rock Tracks chart 
climber with a $400 video that is the 
most unlikely MTV hit of the year. 
Other cuts, such as "Wailing" and 
"The Love I'm Searching For," could 
easily follow suit. Band bills itself, 
tongue in cheek, as a pioneering 
Czech synth-pop outfit, but it's actu- 
ally a side project for Weezer bassist 
Matt Sharp that features other mem- 
bers of the L.A. alternative rock com- 
munity. 



maturity, and project benefits from 
array of producers, yet maintains over- 
all theme consistency. Production varies 
from complex, multilaycred tracks, such 
as the mellow rock'n'groove "Strung 
Out On Your Lovin'," to simplistically 
styled selections, such as the drum and 
rhythm track "Funny How Time Flies." 
Album includes well-adapted rendition 



high point in traditional jazz trios. The 
understated power of Shearing's "locked 
hands" voicings combines effortlessly 
with Crosby's fluidly melodic basslines. 
Included in this 12-song set are an effer- 
vescent version of "Makin' Whoopee" 
and a richly harmonized "When Sunny 
Gets Blue." The recording is not just a 
textbook lesson in jazz piano harmoniza- 
tion, but as near perfect a listening 
experience as one could wish for. 



of Bobby Caldwell's "What You Won't 
Do For Love." 



RAP 



► THA DOGG POUND 
Dogg Food 

PRODUCER Dat Nlgga Da; 
Death Row/I nter«ope/Pnority 50546 
Tongue-tied and stale, Kurupt and Daz 
remain content to peddle trite ghetto 
ghoulishness for cash on such tracks as 
"Ridin', Slipin' And Slidin'." "If We All 
Fuc," and "Some Bomb Azz Pussy," 
treating women as gang-rape trophies 
while selling their bigoted portrait of 
the urban poor as a sea of pompous 
felons. Out of sync with the diverse mul- 
titude of African-American men who 
marched on D.C. to defend themselves 
against such stereotypes, this moldy 
Pound cake is an instant relic. 

|> CYPRESS HILL 
III (Temple Of Boom) 

PRODUCER: 0J Muggs 
Rumiousc/Columoia 669911 

Group consisting of DJ Muggs, B-Real, 
and Sen Dog has made its landmark 
first album over once again — except 
that there's less nimble noise and more 
jazzy jingle accompanying the blunted 
bounce. The songs "Illusions" and "Red 
Light Visions" are "I Could Just Kill A 
Man" reborn, while much of the rest 
talks about — what else? — smoking 
weed. Sen Dog's monotone barks are 
mostly missing throughout; "Killa Hill" 
features Wu-Tang wordsmith RZA. 

» KRS-0NE 

PRODUCERS: Various 
Jive 41570 

Veteran artist who once claimed "I am 
hip-hop!" embodies the passion, intelli- 
gence, and experience lacking in much 
of now-school hip-hop. He's an anomaly: 
In a genre that's all about change! his 
eighth album shows signs of being his 
biggest commercial hit to date. First 
single, "MC's Act Like They Don't 
Know," has fluid lines that offer brilliant 
refills on skills. The service continues 
throughout the set with braggadocio, 
social commentary, and political 
activism riding bubbly B-boy beats. 
"Wannabemceez" features Mad Lion, 
"Represent The Real Hip-Hop" show- 
cases Das EFX, and "De Automatic" 
spotlights Fat Joe. On "Free Mumia," 
ONE pairs with Channel Live for some 
sharp rap journalism. 




» JOHN SCOFIELD 
Groove Elation 

PRODUCER Lee Townwnd 
Blue Note 32801 

Deepening the grooves he set down on 
(Continued on next page) 
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Alpha Security 



STOP THEFT... AND SECURE SALES! 

The industry leader provides security solutions for: 

• CDs 

• Cassettes 

• Videos 

• Video Games includins SATURN 
and PlayStation™ 

• And more... 

• E.A.S. Tas Compatible 
Call (800) 525-3401 for free product 
samples or the distributor nearest you. 
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last year's "Hand Jive," John Scofield 
keeps the backbeat in motion with this 
newest blues/funk excursion, featuring 
percussionists Idris Muhammad and 
Don Alias, brass men Randy Brecker, 
Steve Turr£, and deep-lunged Howard 
Johnson, whose tuba can be heard dri- 
ving the edgy groove of "Peculiar." 
Other highlights include the acoustic, 
understated lilt of "Old Soul," the lyri- 
cal interludes of "Carlos," the wicked 
blues riffery of "Lazy," and the snappy, 
Vince Guaraldi-like ambience of "Let It 
Shine." 



COUNTRY 



ft> PAM T1LLIS 
All Ot Tins Love 

PRODUCER: Pam Tills 
Anita 18799 

Tillis continues to mature as a singer, 
writer, and producer. She is also a shrewd 
judge of writing talent, who calls on such 
diverse songwriters as Kim Richey, Bob 
Dipiero, Bruce Hornsby, Kim Carnes, and 
her dad, Mel Tillis. She's even got the rari- 
ty: a female novelty song, in "Betty's Got A 
Bass Boat" 

lltrd TYMEOUT 
Letter To Home 

PRODUCERS: lllrd Tyme Out 
Rounder 0333 

One of the youngest bluegrass ensembles 
remains one of the most effective working 
today, effortlessly blending the old — from 
the Delmore Brothers to the Carter Fami- 
ly — with new, original material. Even an a 
cappella rendering of the Platters' "Only 
You" works here. Instrumental! y, the group 
is flawless. 



GOSPEL 



|V MILTON BRUNSON & THE THOMPSON COM- 
MUNITY SINGERS 
Shout 

PRODUCER Percy Bad? 
Epic 67303 

Perennial chart-toppers the "Tommies" 
continue to be masters of mixing contem- 
porary and traditional gospel into a sound 
that is always identifiably and irresistibly 
its own. Producer Percy Bady draws from 
a pool of richly gifted soloists and adds his 
own distinctive touch throughout with full, 
rich choral vocals underpinned by a right- 
eously funky rhythm section. With celebra- 
tory uptempo romps to wake the dead and 
a number of strong, heart -stopping ballads, 
the Tommies are a gospel institution still as 
fresh and vital as the day they were born. 



NEW AGE 



► BRIAN ENO & JAH WOBBLE 
Spinner 

PRODUCERS: Brian Eno & Jah Wobble 
Gyroscope 6614 

With ambient music reaching a popular 
peak, Brian Eno, the man who coined the 
term, returns with an album that both chal- 
lenges and embraces ambient concepts. 
"Spinner" was supposed to be Eno's long- 
awaited "Glittcrbug" album, the sound- 
track to a Derek Jarman film. Instead, he 
gave the mixed tracks to bassist Jah Wob- 
ble (of Public Image Ltd/Invaders Of The 
Heart), who added his own music on top. 
The result is a bracing, often swampy mix 
of textures moving toward melody, edgy, 
mechanistic rhythms, and dubbed basslines 
swirled in a neo-psychedelic brew. 



CONTEMPORARY CHRISTIAN 



PHILLIPS. CRAIG I DEAN 
Trust 

PRODUCER. Paul Mills 
StarSont 0074 

Each member of this trio — Randy 
Phillips, Shawn Craig, and Dan Dean — 



also serveB as pastor in his respective 
church. Their dual roles compliment 
each other, and their pastoral experi- 
ences imbue their musical endeavors 
with extra depth and passion. Like the 
group's two previous albums, this release 
is marked by strong vocals and solid 
songs. Highlights include "You Don't 
Have The Right," "Reckless Ride Of 
Kaith," contemplative tune "Ready For 
The Rain," and "Thank You For Pray- 
ing" — a beautiful ballad Phillips co-wrote 
in remembrance of a woman whose 
prayers had tremendous impact on his 
life. 



LATIN 



p- Dl BLASIO 

Latino 

PRODUCER. Phil Ramorw 
Ar tola/8 MG 31945 

Expressive Argentinian pianist takes 
dead aim at mainstream market with 
exquisite, Latin-glazed pop opus 
anchored by his tasteful tinkling and Phil 
Ramone's stylish, often dramatic back- 
drops. Leadoff single, "Eva," heads up 
strong cast of radio candidates that 
includes majestic cover of "Bridge Over 
Troubled Water." 

k» ANA GABRIEL 
Joyas De Dos Sigloa 

PRODUCER: Ana Gabriel 
Sony 81678 

Always emotive siren returns with a 15- 
song set featuring climactic Mexican 
standards from the 19th and 20th cen- 
turies. Wisely redone with only Ana 
Gabriel's familiar raspy intonations and 
sublime guitar accompaniment, com- 
pelling album contains several memo- 
rable entries, led by "Reconciliation," 
"Boda Negra," and "Pobre Bohemio." 

if WILLIE ROSARIO 
iSorpresas! 

PRODUCER: Willie flosarw 
Tiffany 0070 

While appealing salsa record seldom 
explores the new musical terrain that its 
title suggests, this 10-song set by veter- 
an timbalero boasts smart, roots-style 
arrangements, memorable choral seg- 
ments, and heartfelt vocal performances 
by front men Henry Santiago, Cheo 
Andujar, and Rico Walker. Best radio 
bets are "Lo Que Mas Yo Quiero," 
"Esperando Llamada," and "Rutina." 




-A* BRAHMS: LIEBESLIEDERWALZER; NEUE 

LIEBESLtEDER WALZER 

Barbara Bonney, Anne Sofie Von Otter, Kurt 

Streit, Oiaf Bar; Helmut Deutsch, Bengt Fors- 

berg 

PRODUCER: David R Murray 

EMI Classics 55430 

This is truly generous casting. You don't 
generally get voices of this quality 
singing such an engaging repertoire. The 
women, in particular, are splendid, and 
the singing is well integrated and suit- 
ably understated — it's not a bunch of 
divas competing. The Schumann 
"Spanische Liebeslieder" included on the 
disc isn't as fine as the Brahms. 

* TRAVELER 
The Waver ly Consort 

PRODUCER: rim Martin and Chnstiaone Orto 
Angel 5 5559 

This American group's output sometimes 
has mixed results, but this is an excellent 
record. The Spanish music (14th-century 
pilgrim songs from the "Libre Vermeil" 
of Montserrat and 13th-century Gali- 
cian/Portuguese lyrics> is well-selected 
for interest and variety, nicely arranged, 
and extremely well-rehearsed and per- 
formed. The atmosphere is spiritual but 
has a certain gutsy earthiness that fits 
the music. 




EDITED BY LARRY F LICK 




p> C00LI0 Too Hot (4411 

PRODUCER Brian Dobbs 
WRITERS: A. Ivey Jr., B. Dobbs. 0. Brown 
PUBLISHERS: T-Boy/Boo Daddy, ASCAP; Wino 
Funk/Second OecadeW/arner-Tamerlane, BMi 
Tommy Boy 713 (c*utti> iintu) 
With this wicked follow-up to the No. 1 
"Gangsta*s Paradise," Coolio is primed 
for deserved props as hip-hop's best 
and most successful export into the pop 
mainstream in eons. The hook from 
Kool & the Gang's timeless song of the 
same name will draw immediate recog- 
nition, though Coolio's savvy, world- 
conscious rhymes are what will hold lis- 
teners' attention beyond initial 
novelty — as will the track's bumpin' 
midtempo funk pace. With luck, the 
song's safe-sex message will not be lost 
on the millions of kids who will be jam- 
min' on this future smash in the months 
to come. 

I> BOYZ II MEN I Remember 0:38> 

PRODUCERS: Tim a. Rob 

WRITERS: N. Morris. W. Morris, S Stockman, T. Kel- 
ley, B. Robinson 

PUBLISHERS: Va nder pool.' Aynaw/Sfiawn 
Patrlck/Enslgn/Tyme For Ftyte/Butter Jinx, BMI 
Motown 860480 Ic/o PCD) (cassette single) 

Umpteenth single from the vocal quar- 
tet's rightfully massive "II" opus is a 
percussive and richly atmospheric jeep 
jam that couples smooth signature har- 
monies with pleasantly fluid soulful 
lead vocals. It sure would be nice to see 
programmers warm up to something 
other than a ballad by this talented act. 
To that end, it remains to be seen 
whether or not this refreshing, wholly 
playable single will find the across-the- 
board radio approval it deserves. 

* DIANA ROSS Gone U 02) 

PRODUCER; Jon John 
WRITER: Jon-John 

PUBLISHERS: Sony Songs/Vab Yum/ Brow nstown 
Sound, BMI 

Motown 860492 Ico PGD) (cmsetle single) 

Fast on the heels of "Take Me Higher" 
comes a shuffling, R&B-spiced ballad 
that shows La Ross in tip-top form. The 
influence of producer/artist Jon- John is 
strongly felt in the song's subtle jeep- 
soul nuances, which are deep in the 
pocket of current radio trends without 
sacrificing the legendary vocalist's dis- 
tinctive, much beloved style. Play it. 



NEW & 
NOTEWORTHY 

J'SON Take A Look (*3& 

PRODUCERS: Red Hoi Lover Tow. Poke 
WRITERS. S Barnes. J C. Olivier. T Rofrnson 
PUBLISHERS: Slim U Well/Jumping Bean, BMI; 
EveHe/Wamer-Chappell/Twelve And Underbelly's 
Jams. ASCAP 

Hollywood 64003 (cassette single) 

It would be no surprise to see Holly- 
wood Records enjoy its biggest hit to 
date with this charming, instantly 
memorable pop/hip-hop gem. Fif- 
teen-year-old J'son triggers fond 
comparisons to a boyhood Michael 
Jackson and Tevin Campbell within 
an arrangement that places an 
impressive lead vocal atop pillowy 
layers of his own harmonies and a 
sweet, shuffling groove that is mildly 
reminiscent of Mariah Carey's 
"Dream Lover." A fun sing-along 
ditty that will sound just dandy 
cranked to peak volume on top 40 
and R&B radio. 



JILL SOBULE Good Person Inside (3,12> 

PRODUCERS: Brad Jones. Robin Eaton 
WRITER; J- SoOulfl 

PUBLISHERS: Warner Tamerlane/ril Show You. BMi 
Lava/Atlantic 6059 (cassette single) 

After singing the not-so-flattering 
virtues of being a "Supermodel," Jill 
Sobule explores below the surface at 
the "Good Person Inside." Sobule digs 
deep into the infectious melody with 
hopelessly clever lyrics and a happy-go- 
lucky vocal. From the self-titled album. 

SORELLA What You Do To Me (4=45) 
PRODUCER: Michael Castaldo 
WRITER: C. Virata 

PUBLISHERS: Seminara/C/F/v. SESAC 
MJM 7275<CDslngn) 

Highly videogenic female duo is ready 
to invade crossover radio airwaves and 
dancefloors with this lively pop/dance 
twirler. Diva wailing is in ample supply 
here, as are youthful harmonies and 
slick retro-disco keyboard references. 
One of several notable moments on the 
act's fine "Symmetry In Motion" EP 
Contact: 212-947-7271. 



R&B 



AL GREEN Your Heart's In Good Hands <4:09) 

PRODUCER: Narada Michael Walden 

WRITER: 0. Warren 

PUBLISHER: not listed 

MCA 3563 <c/o Urn) (wsctte ungi.l 

With a solid production team at the 
helm, multiple- Grammy winner Al 
Green is in good hands with his latest 
soul spinner. Produced by Narada 
Michael Walden and written by Diane 
Warren, this smooth and slightly 
uptempo track should soar at R&B 
radio. From the album of the same 
name. 



COUNTRY 



k> REBA MCENTIRE Ring On Her Finger, 
Time On Her Hands a:56> 

PRODUCERS: Tony Brown, Heba McEntire 
WRITERS; D. Goodman, P. Rose, M. A Kennedy 
PUBLISHERS: Sony Tree/Egypt Hollow/My Choy. BMI 
MCA 55161 (Co Un.H7-inch single) 

The second single from McEntire's 
"Starting Over" album of cover tunes is 
a deft reworking of Lee Greenwood's 
mid-'80s hit. Changing the lyrics slight- 
ly to deliver the song from a woman's 
perspective works well, and McEntire 
performs the song with her usual vocal 
passion. If the production had been 
solidly country and less an orchestrated 
AC affair, the song could have been 
more effective. 

I> black hawk Like There Ain't No Yester- 
day c3ii;i 

PRODUCER: Mark Bright 
WRITERS: W. Aldndge, M. Narmore 
PUBLISHERS: Ricky Hall/Waterlown. ASCAP; Fame. 
BMI 

Arista 2897 <ao BMG) [7-tncn sin«ie) 

From the a cappella opening line, front 
man Henry Paul's voice grabs you and 
pulls you into this well-written tune 
about leaving the past behind: "Throw- 
ing caution into the wind/Getting down 
to the business of livin* again/Back in 
the saddle and holdin' the reins/Gonna 
find someone and love her like there 
ain't no yesterday." Paul's compatri- 
ates, Dave Robbins and Van Stephen- 
son, add their considerable talents, and 
the result is one of the best country sin- 
gles this year. These guys just keep 
getting better and better. 

LISA BROKOP She Can't Save Him ufcOH 

PRODUCER: Jerry Crutchfteld 
WRITERS; L Henger, B Regan 
PUBLISHER: not listed 
Capitol 10318 Ico Cema) ICO oromo) 

The first single from Brokop's new 
album. "From The Heart" (due in Janu- 
ary), is a powerful ballad about a 
woman coming to terms with the fact 
that she can't save the man she loves 
from destroying himself. Brokop has a 
strong and powerful voice that, on this 



song, exhibits more ability to capture 
subtle nuances than it did in some of 
her previous outings. The strength of 
the song and her performance make 
this a strong contender for country 
radio. 

MARK COLLIE Steady As She Goes (2=56) 

PRODUCERS: James Stroud. Mark Collie 
WRITERS: B. Di Piero, J S. Sherrlll, M. Mug rage 
PUBLISHERS: Little Big Town/American Made/Sony 
Tree/All Over Town/New WoJte/M.S.L.. ASCAP 
Giant 7801 (c'o Warner Bros ) 1 7- inch sinaSe) 

Lively and full of infectious energy, Col- 
lie delivers this up-tempo ode to a man 
trying to keep control of his love life 
with charming hillbilly panache. Anoth- 
er strong release from his fine "Ten- 
nessee Plates" collection. 

* DOUG STEVENS & THE OUTBAND When 
Love Is Right <2.3b) 

PRODUCERS: Marjor.e Fein. Anne Pope, Doug Stevens 
WRITERS: 0. Stevens, M. Fein 
PUBLISHER: not listed 
Red Hill 102 (CO cut) 

The title track from this openly gay 
country singer's second album ts an 
old-fashioned two-stepper, replete with 
fine fiddling and cry-in-your-beer 
lyrics. Will country radio make room 
for a gender-specific gay twanger? Not 
likely. But this is a crackling, credible, 
and brave effort that open minds should 
seek out nonetheless. Contact: 718-274- 
1455. 



DANCE 



* ZEN COWBOYS Mad World (6.37) 

PRODUCERS: Zen Cowboys 
WRITERS: Leclair. Mansobr, Pomerans 
PUBLISHER: not Inted 

REMIXERS: Pete Larimer, VkU, Greta & Splee. the 
Crystal Method. Danny Saber 
Moonshine 88426 (CO sing*) 
Count the genre nuggets that spike this 
winning and clever club hybrid: coun- 
try, hip-hop, ambient-pop, dancehall, 
and retro-funk. Though that sounds like 
a messy hodgepodge, this single actual- 
ly deserves high marks for its brash 
inventiveness and crazy-catehy chorus. 
Five varied remixes are aimed at alter- 
native-thinking club DJs and modern- 
rock radio. Let your curiosity draw you 
to the track the first time, and then let 
its high quality bring you back again 
and again. 



ROCK TRACKS 



h» ALICE IN CHAINS Grind [*4H 
PRODUCERS: Toby Wright. Alice In Chains 
WRITER: J. Cantrell 
PUBLISHER: Buttnugget. ASCAP 
Columbia 7444 fco Sony) (CD promo) 

From the opening attack of rumbling 
guitar riffs to the surprisingly harmon- 
ic vocal pop hook, Alice In Chains 
grinds out another winner for modern 
rock radio. From the act's forthcoming 
self-titled Columbia album. 

p> SILVERCHAIR Pure Massacre « 30) 

PRODUCER: Kevin Shirley 
WRITERS: 0 Johns. B. Gillies 
PUBLISHER: not listed 
Epic 7275 too Sony) (CO promo) 

Those Nirvana-like teenagers from 
Down Under are back with a follow-up 
to their breakthrough debut "Tomor- 
row." Naysayers will be surprised by 
the lyrical and musical depth of this 
track, which is filled with gliding vocal 
intonations, raging guitar riffs, and 
intense drumming. From the mega- 
large album "Frogstomp." 

* BABE THE BLUE OX Hazmats r*a7l 

PRODUCERS: Brian Martin. Babe The Blue Ok 
WRITERS: T. Thomas, Babe The Blue Ox 
PUBLISHER. Babe The Blue Ox. BMI 
Red Hot/Kinetic 4S983 <c/o w a . ie- Bios > (CD cull 

Emphasis cut from the "Red Hot + 
Bothered: The Indie Rock Guide To 
Dating" AIDS awareness/fund-raiser 
album is a rumbling rocker that tem- 
pers its grinding grunge attack with a 

(Continued on next page) 
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raw funk edge. An easy programming 
choice for modern rock and college 
radio formats, programmers should 
view this as a chance to feast on sub- 
stantial music and help out a worthy 
cause at the same time. 

SMILE Rock Anthem For the Retarded Teenage 

Hipster Population (319) 

PRODUCER, not listed 

WRITERS: Smile 

PUBLISHER: not listed 

Atlantic 6485 ICO promo] 

Though this track does not quite live up 
to its overly ambitious title. Smile does 
deliver an impressive effort that non- 
hip, older, mentally competent rock 
fans will enjoy. Intriguing lyrics and 
rowdy rock vocals are layered over a 
compelling guitar-laden hook. From the 
album "Marquee." 

SHELTER Here We Go u.aa: 

PRODUCER: Tom Seam 
WRITER: R- Cappo 

PUBLISHERS: Raadblock/Govindiji. ASCAP 
Roadrunnsr 137 (CO tingle) 
With a rock sound that is somewhere 
between Green Day and Sigue Sigue 
Sputnik, this quintet balances punk-like 
vocals and powerful guitar melodies 
with a shamelessly simple pop hook. 
From the album "Mantra." 

TIM MAHONEY Lay Down Low o 2s> 

PRODUCERS: Tom Herbert. Tim Mahoney 
WRITER: T. Mahoney 
PUBLISHER: Weenie, BMI 
Meenie 2502 (CO cut) 

Minneapolis-based rocker will continue 
to make friends in album rock circles 
with this rootsy, live-sounding throw- 
down. Mahoney has a sense of lyrical 
irony that hearkens back to "Scare- 
crow "-era John Mellencamp, with a 
boyish charisma that would play well at 
top 40 radio. Janglv good fun. Contact: 
612-379-0735. 



★ DEBBIE GIBSON Didn't Have The Heart 

(4001 

PRODUCER: Deborah Gibson 
WRITER: D. Gibson 

PUBLISHER- EMI-Apniypossibilities, ASCAP 
SBK/EMI 10432 (c/q Ctm») (cassette tingla) 

It is such a shame that more folks have 
not embraced Gibson's mature and utter- 
ly satisfying SBK debut, "Think With 
Your Heart." Radio programmers and 
consumers get another chance with this 
lustily arranged pop ballad, on which Gib- 
son performs with theatrical finesse in 
front of a 40-piece orchestra. Give it a fair 
shake. 



RAP 



SUPERNATURAL Buddah Blessed It . 

PRODUCER; D|in|i Brown Sirround 
WRITER: Supernatural 

PUBLISHERS: Be BlacWMirxj Purpose, ASCAP 
EastWest 9352 (CD v- s - 

A raspy-voiced rapper reveals his blunt 
passions as he blesses the attributes of 
his own homegrown Buddah. Subtle musi- 
cal textures are created by lingering hip- 
hop beats and a casual melody, which con- 
tains a sample from Cal Tjader's "Cherry 
Blossom." Smokin*. 

OMNISCENCE Amadn' Htlfl 

PRODUCER: Rhefi Bufretl 

WRITERS: Omnisccnce. R Wilson. C. Wilson, rj Morgan 
PUBLISHERS. Bunrell, ASCAP. 3 Boy? From 
Newark/Wamer-Chappell/Oie LineWTakin' Care Of Bosi- 
nesVBam Jams. BMI 
EastWest 9330 (CO untfe) 
This quirky rap track contains a hoarse 
vocal and a crafty hook that integrates 
melodic elements of SWV's "Weak." The 
3 Boyz From Newark Ka-Ka Lak mix, 
which is produced by Fanatic, adds a 
bumbling baekbeat to the mix. A bammin' 
jam. 

FATHER MX. Hey, How Ya Doin (Sili) 

PRODUCERS: Fabian Ashe. Mark Adtam 
WRITERS: F Ashe. M Adlam. I Brown 
PUBLISHERS SorntrVy Music, ASCAP 

Moj* 1900 ICO vnglr. 

Father M.C., who is now signed to the 
independent Moja Entertainment, 
returns with a smooth and funky track 
that lingers somewhere between R&B 



and rap. Soulful vocals soar through a 
laid-back hip-hop beat, while a sexy rap 
delivers a positive message. 

SPECIAL ED Lyrics (4:24) 

PRODUCER: Mark Sparits 

WRITERS: E. Arcnet, M Sparks. L. Parker 

PUBLISHERS: PromuseVSpecial Ed/CJyde Otis, BMI; 

Zomba/ltseir/BDP ASCAP 

Profile 7446 (man cassette single) 

Some of today's younger rappers could 
learn a thing or two from Special Ed, who 
delivers a well-seasoned street perspec- 
tive within these well-worn grooves. Old- 
school scratching abounds on the Buck- 
wild remix, which contains a sample from 
KRS-ONE's "Mortal Thought." Spin it. 

TWINZ Jump Ta This 12.99 

PRODUCER: Warren G 

WRITERS: D. Williams, D. Williams. W. Griffin 
PUBLISHERS: not listed 

RAL'Def Jam 7082 (c/o PGO) ImancaueHe single) 

With Warren G. aboard as producer, this 
track's shrewd rap should grab the ears 
of rap-friendly pop radio programmers. 
The Twinz' funk-driven vocal twists over 
a deep bass beat. From the album "Con- 
versation." Jump on it. 

DJ TRANS Thump That Funk (42N 
PRODUCER DJ Trans 
WRITERS: J. Nash, G. Gamble. T. Weeks 
PUBLISHER: Jeff Cohen. ASCAP 
Attitude 17025 (cassette yngie) 

DJ Trans thumps another bass booty 
thang. The bassmeister bumps and 
grinds a boisterous vocal chant over 
screaming samples and deep dub beats. 
From the album "Quad Central." 



SPIN ALTERNATIVE RECORD GUIDE 
Edited by Eric Weisbard with Craig Marks 

Vintage Books. $20 

Spin steps up with its guide to 
the world of alternative records, 
and if readers are familiar with the 
magazine at all, much of what is 
talked about here will come as no 
surprise: Guided By Voices, the 
Mekons, Yo La Tengo, the Fall, the 
Raincoats, et al. But, if you're 
expecting much more than these 
faves or, at least, an objective dis- 
sertation on them, then you'd bet- 
ter move on. 

Like a busted water main, the 
writing gushes — bleating about 
some groups, venting a spleen on 
others, and short on biographical 
info all around. Song lyrics worked 
into the write-ups is a common arti- 
fice that works but is overused. 

There's the obligatory "what is 
alternative rock?" introduction, 
which says (five years too late): 
"This may be the last moment in 
time when alternative rock can be 
summed up as a musical genre 
apart," and, in the .same paragraph, 
"alternative lacks strong bound- 
aries." 




HOME 
VIDEO 

EDITED BY CATHERINE APPLEt ELD 

MUSIC 



MUDHONEY: NO. 1 VIDEO IN AMERICA THIS 
WEEK 

Warner Repose Video 
45 minutes. 514,98 

From its tasty Sub Pop beginnings to its 
current Reprise run with "Piece Of Cake" 
and the recently released "My Brother 
The Cow," Mudhoney has cultivated its 
own distinct take on grunge that contin- 
ues to turn heads. This videoclip collec- 
tion, which is peppered with hangout 
scenes of the guys tooling around town, 
inhaling meals, and other such morsels, 
features such untamed numbers as "Here 
Comes Sickness," "Judgment, Rage, Ret- 
ribution And Thyme," "Into The Drink," 
"Suck You Dry," and "Generation Sui- 
cide." 

SLAYER: LIVE INTRUSION 

American Recordings 
75 minutes. $19.95 

The metal arsenal's first longform begins 
with a closeup of somebody carving the 
name Slayer in his forearm with a knife, 
dousing the wound in gasoline, and then 
lighting it on fire. This special moment 
segues into a live performance of "Reign 



This book does try to focus on the 
important and seminal, as well as 
the commercially successful, and 
while some entries are quite wel- 
come (Ornette Coleman, Hal Will- 
ner, John Fahey), there are baffling 
inclusions and egregious omissions. 
For every Frightwig, Arvo Part, 
Plastic People Of The Universe, and 
Teena Marie, there's an Uncle 
Tupelo, Buffalo Tom, the Shoes, 
and Sisters Of Mercy missing in 
action. 

There's also a big emphasis on 
rap and hip-hop, and less of one, but 
still too much, on world beat, coun- 
try, and jazz, among others. These 
could be trimmed considerably and 
still not detract from the book's 
overall diversity. While it's com- 
mendable to give these genres 
exposure to the mainstream people 
supposedly buying this, the guide's 
choices and manner of presenting 
them (such as trying to cram an 
essay on world beat compilations 
into 1,000 words) are inexplicable 
and/or misguided. 

Wide-ranging compilations and 
other genres are organized hap- 
hazardly. Instead of being separat- 
ed or alphabetized according to a 
general name, they tend to be put 
under the name of a specific title 
(ic., hardcore under "Flex Your 
Head"). Plus, some of these lists are 
far too long — who wants to read 
about volumes 1-25 of "Ultimate 
Breaks & Beats"? 

In short, even though the editors 
hedge their bets by saying that this 
volume was meant to be "suggestive 
more than comprehensive," the 
result is mostly that of looking at 
the in-crowd, instead of peering 
toward the fringe. 

BETH KENAUD 



In Blood," and thus the madness begins. 
Produced by NFL Films, the video main- 
ly comprises performance footage from 
around the globe that Bpans the band's 
career from its Metal Blade years 
through its most recent American album, 
"Divine Intervention." The 15 concert 
outtakes include "Killing Fields," "At 
Dawn They Sleep," "Captor Of Sin," "Sex. 
Murder. Art.," "Witching Hour," and 
"Chemical Warfare." A long-awaited 
debut that should receive an additional 
boost via the recent American-sponsored 
online chat with the band members. 



CHILDREN'S 



SPOT'S MAGICAL CHRISTMAS 

Walt Disney Home Video 
30 minutes. S12.95 

The 5-and-under crowd will delight in 
this animated Christmas package that 
presents the sweet little dog in his first 
holiday video. The ever-curious Spot — 
whose optimistic outlook on the world 
is a whole lot like that of his most- 
devoted fans — lends a hand to some of 
Santa's reindeer, who have accidentally 
misplaced Santa's sleigh. In the 
process he enlists the help of his 
friends, who will be familiar to fans of 
the series, and winds up getting a big 
thank-you from none other than Father 
Christmas after he finds the missing 
vehicle. Unlike most of the previous 
"Spot" tapes, which hold three or four 
shorts, this one contains only one long 
story that's filled with more than 
enough magic to keep young viewers* 
attention. 

KATHIE LEE'S ROCK N' TOTS CAFE 

KidVlswi/WarnerVision 
30 minutes. S 14.95 

Christmas- spirited program provides yet 
another outlet for that ever-ambitious 
Kathie Lee Gifford, who here combines 
two of her favorite, and public, loves: 
music and children. Fresh from her 
stints in the fitness and concert video 
arenas, Gifford suits up in full '50s wait- 
ress gear to welcome kids to her bustling 
cafe. Helping Gifford spread the cheer — 
and providing a thankful reprieve from 
her grating antics — is a gaggle of puppet 
pals named Moochie Mouse, the Paw, 
Giff the Bear, and Duke the Juke, a juke- 
box with a mind of its own. Holiday 
music includes renditions of "Jingle Bell 
Rock," "We Wish You A Merry Christ- 
mas," and "Jingle Bells"; the goofy jokes 
and skits are all Gifford originals. 



HEALTH & FITNESS 



HARPER'S BAZAAR SPA WORKOUT 

Video Treasures 

approximately 55 minutes each, $14.95 each 

It will come as no surprise to veteran 
readers of Harper's Bazaar that the 
new line of workout tapes bearing the 
magazine's name— "Body Toning Work- 
out," "Fabulous Abs Workout," "Yoga 
Workout," and "Bottom Line Work- 
out" — feature instruction and fitness 
advice from some of the most glam- 
ourous spas around. These programs 
are ultra-sleek and filled with well- 
selected target segments from aerobics 
to yoga, and each includes extras rang- 
ing from beauty tips to low-fat recipes. 

GREAT CHANGES WITH CARNIE ft IDREA 

Body Vision 

55 minutes. $16.95 

Novice fitness enthusiasts who are 
tired of paper-thin models shaking 
their bodies all over their TV sets will 
rejoice in this workout from a full-fig- 
ured woman. Carnie Wilson, of the 
vocal trio Wilson Phillips and the latest 
celeb to don the sw r eats and sneakers, 
gets down to basics in her segmented 
fitness video. Wilson guides viewers 
through her low-impact aerobics along 
with instructor Idrea. a former plus- 
size model and personal trainer who 
has her own fitness video on the mar- 
ket. The benefits here are the pacing, 
or lack thereof, within each exercise 
segment, among with the zero intimida- 
tion factor. 



AUDIO 

BOOKS 

EDITED BV TRUDI MILLER ROSENBLUM 



NAKED LUNCH 

By William S. Burroughs 

Read by the author 

Warner Audio Video Entertainment 

3 hours (aDhdged). $1 7.00 
Originally published in 1959, Bur- 
roughs' disturbing, surreal story of a 
junkie's journey from New York to 
Tangier, Morocco, to the other-worldly 
Interzone has become a modern classic 
and has sold more than 2 million copies 
in two dozen languages worldwide. 
Burroughs has become a cult icon, par- 
ticularly among modern rockers, and 
alternative music stores have been 
eagerly awaiting this audiobook 
release. Burroughs' gravelly, slurred 
reading effectively evokes the book's 
atmosphere of a drug-induced night- 
mare. The cover features a photo of 
Burroughs reading the work. "Naked 
Lunch" marks Time Warner Audio- 
books' name change to Warner Audio 
Video Entertainment. 

COUPLEHOOD 
By Paul Reiser 
Read by the author 
BDO Audio 

3 hours, 20 minutes (unabridged). S18.99. 
Reiser's book hit No. 1 on The New- 
York Times best -seller list when it 
came out last year; the audiobook ver- 
sion is tied in to the release of the 
paperback edition, which is already 
doing well on the paperback charts. 
The big advantage of the audio is Reis- 
er's familiar voice and relaxed delivery, 
as the popular star of "Mad About You" 
reflects humorously on marriage, rela- 
tionships, driving, answering machines, 
and the other minutiae of everyday life. 



ENTER* 
ACTIVE 

EDITED BY MARILYN A GILLEN 



AJACKKEROUAC ROMnibus 
Penguin Electronic 

Hybrid PCrMacmtosh CD-ROM, $49 95 

The Beat Generation gets wired — 
again — via this way-hep trek through 
all things Daddy-O. Primed for place- 
ment in forward-thinking bookstores, 
the disc contains the entire multimedia- 
annotated text of Kerouac's "Dharma 
Bums," along with selections from 
other seminal works of his (though, 
oddly, not "On The Road"). Multimedia 
elements, which can seem forced on 
other book-derived CD-ROMs, shine in 
this particular setting, allowing users 
to experience in video and audio seg- 
ments the singular sights and jazz- 
fueled sounds that were so intimately 
tangled up with the San Francisco Beat 
scene. A keeper. 

PEACE ON EARTH/LITTLE DRUMMER BOY 
Oglio Records 

Mybnd PC/Mac mtosti Ennanced CO. $7.98 
One of the more offbeat — and endear- 
ing — titles to emerge in the nascent 
ennanced CD arena, this multimedia 
single unearths a classic scene from 
holiday TV programming: when a dap- 
per David Bowie introduced himself to 
an always-suave, besweatered Bing 
Crosby before launching into an unex- 
pectedly stirring and memorable 
Christmas duet during Crosby's 1977 
Christmas special. The ECD single con- 
tains the full song they performed on 
the show — playable on CD audio 
decks — as well as the complete video of 
their TV performance, including some 
delicious presong banter, accessible via 
CD-ROM drives. 
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Call Jeff Serrette NY State - 212-536-5174 
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SMC0 X Um SA-« Pro 
SM X30 30 SA-XPltt 
SM UG 60 Mm. SA X Pro 
SM-X90 90 Urn SA X Pro 

NOW! RECORDING SYSTEMS, INC. 
32 WEST MTH STREET, 9TM FIOOH, NEW YORK. NY 10018 
T**phon* 212-768- 7800 • 600- 859- 35TB I Fax 212-766-9740 

MASTER DtSnvBUFORS ot 
3M • AMPtX - BASF - DEMON - DC - FUJI . MAXfU • *ONV • TDK • lUfX 
AMD MUCH UUCH. ICK 
•Mm Acc>B> VISA - MMirCtH InKMlipMorlMCCOClMCHv 




PROFESSIONAL RECORDING AND DUPLICATING SUPPLIES 



CUSTOM 
AUDIO CASSCTTi BLANKS 
1 Mm. -136 Min. 



MAX ILL XL II 

HKJH BIAS TAPE 



a BASF 



3M 



A'MI'J/ 

zsazsrt&n 
DIGITAL 
fiiuuimea'. 



AMPEX 



STDK 



maxell 





SONY 











SHaVTS 



ON CASSETTE PRINTING - PRINTED LABELS & J-CARDS SHRWK WRAPPING 



CALL FOR 764 5th Avenue. Brooklyn, New York 11232 
OUR FREE t m New York Telephone: (718] 369-8273 
CATALOG m 24 Hour Fox (718) 369-8275 



i RacofOng So«*n me. 



TOLL FREE 1-800-538-2336 




GLOSSY PHOTOS 

In Quantity 
B&W 8x10's Irom 27 cents 
Color from 70 cents 

Jet Prioio Service 15 Academy Hill Hd Brighton MA 0213S 
Call 1-800-2S2-4JET 



CALL TOLL FREE! 



.•800-APD-DISC 

/ 8002733472 APB quihfy CD i asst tit 
pmdvdm servxts ndudt Pnntmij ctmrdtsgn 
wrthoaastg ixd stonge tkvaqtartfcalulf jM 
sm Cnu i matui pannttti Cili ::: tl- 
frr? tstimatt and citabqvt 




EKHHD 



FROM THE USA-AIR FREIGHT 

Transport daily. Special to the Music Indus- 
try since 1953. Worldwide. Confidential At- 
tention. Low Rates. Contact 

Dennis Klainberg. Dir. 
BERKLAY AIR SERVICES CORP. 
POB 665. JFK Airport. NY 11430. U S A 
Fax: 718-917-6434 Ph: 718-656-6086 



CUSTOM COMPACT DISCS 

Allowable single copy CDs starling at 
$35 Write, call or tax tor intormation 
46 PRODUCTIONS 

42W557 Hawk Circle. SI Charles. IL 60175 
TEL (800) 850 5423 
FAX (800) 203 1725 



NEW SONGS 

wanted T 
0067 234 4280 
International Music Line 



f 




FREE CATALOG a 

FREE DIGITAL BIN DEMO fM 
CALL 1-800-95 5-7271 



EUROP ADISKjLTDL 



CD-Audio or CD-ROM 




From your CD Master 
& label him. 



Also. BEST MICE & SERVICE in the industry for 
Complete. Retail-Ready Packages - CO fi Cassettes! 



CALL FOR OUR CATALOG! 

u ropad i sk , ltd. 1-800-4558555 

75 Var.ck Street, New York. NY 10013 • FAX (212) 966-0456 



COMPACT DISCS • 89C EACH 



(Bulk From your CD. raody matter and iobal paurrw) nwnbnum 1000 

Complete CD and CatMlta Podragas Available in quantities of 250/500/1 000 

1-800-874-4174 

CALL FOR A QUOTE 
Digital Mastaring Syiftemt • Dig ad Audio ftrpfccoabn • Compwtar GraphJo 

NATIONAL TAPtfpISC 

1110-48th AvenuB North • Naahvllle, TrT37209 



COMPACT DISCS 

500 - $1099.00 


CASSETTE SINGLE 




FROM YOUR CO-ftEAOY MASTER ^■"»" 

Glassmaster 
Free Layout £ Design 
2 Color Label Printing 
Protective Vinyl Sleeve 

Conwrtibto en our 1 Color CO Package 
anytime, ((rum your CamWO-ftwdy Art) 
1 Color - P PfltfO Booklet and Traycard, JevnUbOM 
and Sfirtnktu/rap 
imdudutg Composite Nook) mid S39B OO 
1 Color Roar Curtis including Typewriting 
add SIOO.OO 


500 - $499.95 (Reorder - $349) 
1 000 • S799.95 (Reorder - $659) 

f Includes: 

/y RUNNING MASTER 

£ _ t ' TEST CASSETTE 

* APEX PRINTING ON SHELL 
1 COLOR WRAP-AROUND CARD 
COMPOSITE NEGS • SHRINK WRAP 
am rotouknataoctmmw 


~BJ/0 Rainbe Records and Cassettes 

J8L I7JB Berkeley Street, Santa Monica. (A 90404 • 4310] 829-3476 • Fa< |3I0| 828-8765 



1000 $899 

DIGITAL BIN DUPLICATION 
CHROME - HX PRO 

COMPACT DISCS 
1000 $1890 

FREE REFERENCE CD 

PACKAGES INCLUDE: DIGITAL MASTER & 
TEST « PROFESSIONALLY DUPLICATED 
CASSETTES OR CD S • FULLY PACKED 

• PRINTED INSERTS (FROM customer 5 FILM) 

GUARANTEED QUALITY 

(800) 423-2936 • FAX (818) 569-3718 



ISABEL STREET ■ BURBANK. CA 91506 



PROMOTION 

National promotion, distribution and 
marketing of the highest caliber. In 
business 26+ years. 
RCf RECORDS, INC. 

4721 Trousdale Dr. Nashville. IN 37220 
(615)833-2052 • Fax (615)833-2101 
1(800)737-9782 



SECURE A MAJOR MANAGEMENT CONTRACT 

National management company with successful 
track record and close Major Label A&R ties It 
running competition lor unsigned artists in 
Contemporary Jazz. Submit demos with bio 
into lor consideration. All considered. First come 
basis. Mail to: PROTOCOL. GRP. PO. Box 607245, 
Orlando, FL 32860- No returns w/o prepd mailr. 
No ph calls. 




CALL TOLL-FREE 

U8O0.5Z7.9225J 

FOR A FREE 
BROCHURE 



DIGIT RL FORCE' 



212-333-5953 

E-Mail: digitalforce@morebbs.com 



TOTAL CD. CD-ROM 
& CASSETTE PRODUCTION 



MASTERING GRAPHIC DESIGN 

REPLICATION PRINTING 
PERSONALIZED EXPERT PACKAGING 
SERVICE 



The Power of Excellence SM 



330 WEST 58th ST, NY. NY 10019 



QUALITY ■ 



FREE CATALOGUE or SPECIAL QUOTE, CALL 
AUGNED AUDIO 1 - BOO - 869 6661 
or 718 ■ 788 ■ 6969 FAX 718 ■ 499 - 0421 



NOVELTIES 



MUSIC MERCHANDISE 

The grealesl variety ol licensed product around' 
POSTERS T-SHIRTS STICKEttS PATCHES 
CAPS JEWELRY TAPESTRIES BUTTONS, ETC 
Same day snippng | NO mrmmurns 
GET IT ALL WITH ONE CALL" 1 
DfALERSONiv * 1-800-248-2238 • CAii fOR CATALOG 
ZMACHARS POSTERS INC 
(305) BBft-2236 fAX (305)888-1924 
7911 NW 7? AVf SUITE 102 MEDLEY. FL 33166 
SERVICE IS OUR *1 GOAL' 



INVESTORS WANTED 



INVESTORS WANTED 

Independent distribution label with 5 
major current projects that have a mm 
potential ol 3 million salet each it 
seeking Investors. Only serious Investors 
need reply. 

Far more inls, fax 1-202-364-1362 
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HELP WANTED 



HELP WANTED 



HELP WANTED 



LOOKING FOR 
AN ALTERNATIVE: 

MAJOR LABEL SEEKS MANAGER 
OF ALTERNATIVE DISTRIBUTION 

Needed now: a self-starter with extensive knowledge of 
independent distribution and a solid marketing 
background. Focus on alternative music, but familiarity 
with all music genres is necessary. Will interface with 
national promotion, publicity and product development 
departments to design and implement artist marketing 
campaigns at grass roots level. Field marketing 
experience highly desirable. Retail/distribution 
background a plus. Send resume and cover letter to: 

Box 8280 
Billboard Classified 

1515 Broadway 
New York, NY 10036 



One of the world's fastest growing, rule breaking, 
international and (still) truly Independent record 
labels Is looking for: 

Experts in Music Marketing Promotion publicity to help 
lead in the development of our artists in Europe. 

Show us we're not looking for the impossible! We want 
you if you are: 

1 . A dedicated and hard working team player ( you're not 
a clock watcher, a solitaire player, or a lazy bastard) 

2. An experienced, but non-corporate, professional with 
a pan-European perspective. 

3. Fluent in at least two Euro-tongues. 

4. Hungry enough to eat stress for breakfast. 

5. Stoked about living in Amsterdam. 

6. Not an over-sensitive, whiny, wimp. 

7. Ready to start kicking ass with us NOWI 

8. High tech enough to know the difference between 
Super VGA and Rad VGS*. 

9. In possession of an E.U. passport. 

Send your propaganda to: 
Meneer Beffen 
c/o Epitaph Europe 
PO Box 10574 
1001 EN Amsterdam 
The Netherlands 

Fax (+31) 20 626 7365 

* — One of our new bands 



SINGLE MINDED 
MAJOR LABEL SEEKS 
NATIONAL SINGLES COORDINATOR 

West Coast Major seeks motivated person with a strong background in 
single sales. Must have ability to coordinate and implement national sales 
campaigns, as well as interlace with dislribution statl and national account 
base. Strong retail/distribution background with some manufacturing 
experience a plus. Send resume to: 

Box 8282 
Billboard Classified 

1515 Broadway 
New York, N.Y. 10036 




Epitaph 




Challenge your creative vision: 

Make the world see us through your eyes! 

Columbia House, the leading direct marketer ot audio and video 
entertainment, is looking for a seasoned art director to give our 
material a whole new dimension. It you can perform equally well as 
an artist and a mentor. .if you've done your best work under tight 
deadlines. ..If you've accomplished more than most of your peers, 
we'd like to see your work. 

We're looking for someone like you to work with Associate Art Directors, 
Marketing. Production and Film departments to design and develop 
all areas of our Video Club magazine and related materials from start 
to electronic final output. We require that you have 3-5 years 
experience as an Art Director, strong typographic/design skills, an 
extensive knowledge of production and printing, and strong 
interpersonal skills. Proficiency in Quark, Adobe Illustrator and 
Photoshop is a must. In return, we offer a competitive salary, 
comprehensive benefits and growth potential. 

Send your resume with sample of your work on disk or hard copy 
(we regret samples cannot be returned) and salary history to: 
Director, Recruitment, Columbia House, 
1221 Avenue of the Americas, New York, NY 
10020-1090. Only resumes with salary 
information will be considered. EOE M/F/D/V 




DIRECTOR, 
QUALITY ASSURANCE 

EMI Manufacturing (USA) is looking for an experienced individual 
to direct the Quality Assurance function in its Injection Molding, 
Cassette and Compact Disc facility in Jacksonville, Illinois. The 
position reports directly to the President and requires a BS in 
Engineering, Science or Industrial Technology; or equivalent 
experience of 7-10 years in a high volume, tast-paced 
manufacturing environment. The individual should have a 
background in SPC & SQC and a knowledge of ISO 9000. Good 
interpersonal skills are required since this individual will be 
interacting with all levels of personnel within and external to the 
company. Resumes will be kept confidential. 

EMI Manufacturing (USA) 
Attn: Professional Employment 
#1 Capital Way 
Jacksonville, IL 62650 

Fax: (217) 479 2523 
EOE 



PRODUCT MANAGER, CHRISTIAN MUSIC 

New York, New York 

A growing U.S. music company is seeking a product manager with a strong background 
in Christian Music. The successful candidate should have professional experience 
within a Christian products/media company. Primary responsibilities include serving as 
a liaison frdtn the company to the Christian music industry which includes contacts 
with record labels and artists. Experience in Christian retail is a plus. Moreover, strong 
communication and writing skills as it relates to Christian music are essential. Strong 
computer skills are also critical. II you have a passion and appreciation for the 
message and the impact of all forms of Christian music, and are Interested In this 
industry, please send or fax resume in confidence to: 
Meridian Consulting Group 
Five Rhrerway, Suite 300 
Houston, Texas 77056 
Fax (713) 840-7953 



SALES POSITION 



Ful Growing New York Bawd One Slop / 

Tradiog Card Distributor Seeks 
Self Motivated Experienced SekspenooXi). 

I N-HOUti Tl Lit* HO Ml 1AJ.EI 

• Must Hive Strong Knowledge of Muuc * 
(Hip Hop, Da**, Ra\B, Refjja*, FmsttW. Rock; etc.) 

- Motivated / Professional Style • 
Awmrcoeu of Cltttomer Setiifactioo and Service 



Fa & Resume (&16) 294-1044 
Or Call fran (516) 294-5905 Cut 470 



RETAIL SALES REPS 

Established Poster Co. needs top quality 
reps In many key mkts including New 
England, M0, NC SC, GA & CO. We carry 
the hottest selection ot music, movies, 
fantasy, collegiate, grateful dead & morel 
Fax resume to 513-577-71 10 



DYNAMIC RECORD COMPANY LOOKING 
FOR EXPERIENCED, INTELLIGENT, 
PERSONABLE. HIGH ENERGY SENIOR 
DIRECTOR. PRODUCTION WITH EXTENSIVE 
KNOWLEDGE AND BACKGROUND IN PRE- 
PRODUCTION IMPLEMENTATION AND 
POST-PRODUCTION MANUFACTURING A 
MAJOR PRE-RE0UISITE IS ABILITY TO 
WORK UNDER EXTREME PRESSURE AND 
COMMUNICATE WELL WITH STAFF. SENIOR 
EXECUTIVES. AND OUTSIDE CONTACTS. 
SALARY WILL COMMENSURATE WITH 
EXPERIENCE. PLEASE SEND RESUMES 
ONLY TO BOX # 8245 - BILLBOARD 
MAGAZINE - 1515 BROADWAY - NYC. NY 
10036 



ENTERTAINMENT RELATIONS MANAGER 
ORLANDO OFFICE 
GIBSON GUITAR CORP 

Gibson Entertainment Relations 
is seeking a highly motivated 
management professional. This 
Is a fast moving job with a 
growing company. Must have 
music Industry experience and 
connections, be extremely 
organized and have outstanding 
people skills. Must also have 
general business experience 
with an emphasis on personnel, 
and Inventory. PC skills a must, 
Film Industry experience a plus. 
Only the BEST need applyl Fax 
resume and salary history 
(resumes without salary history 
will not be considered) to: 

Fax: (800)446-4376 

ATT OMOR 
1818 Elm Hill Pike 
Nashville. TN 372210 



MUSIC PUBLISHING OPPORTUNITY 

Small mulllnational publisher requires a bright, 
ambitious Individual w/excallent music Industry 
contacts to bacons Mgr ot Creative A Adm 
Services Exp. In song.pkjgg.ing, synchronization 
placemen! copyright adm. and royalties Is 
idoal. Plaase send letter A resume to: 
Box 8281. Billboard Classllled 
1515 Broadway, New York, NY 10036 



A&R MANAGER 

Windham Hill Records is looking lor 
an A&R Production Manager. 
Responsibilities include assembly, 
editing, mastering on Sonic Solutions 
system, rep-ing, talent acquisition. 
Strong technical skills essential. 
Previous label experience preferred. 
Mac literate. Please send latler, 
resume, tape and salary history to: 
Billboard Magazine 
1515 Broadway - Boi 8283 
New York, NY 10036 



LIVE MUSIC TALENT BUYER 

1600 capacity concert club 
in Detroit suburb needs 
experienced talent buyer. 
Must have agency and record 
company contacts. 

1.BOO.34O-0110 



"Well-financed Los Angeles based 
independent record label seeks 
experienced sales, marketing and 
advertising personnel with 
substantial experience in breaking 
musical artists throughout the 
United Stales and in foreign 
territories. Send all resumes to 
Human Resources, P.O. Box 6103, 
Burbank, California 91510. At least 
2 current references required." 



(Continued on next page) 
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FOR SALE 



videos •audio cassettes/cds 
computer software 



Thousands of Titles! 
Call for Catalog 
Contact Ext. 300 
(8001 486-6782 
FA X [803) 548-3335 



Colored Jewels • Jewel Boxes 
*\ CD BILttcrs • Security Packaging 
lUo* \ Plastic Sleeves • Price Guns 
Mailers • Dividers • Norelcoi 



The Jewel master Packaging System 

Retail-level shriniwrapping. Does CL?s, Videos 
cassettes, LP's, posters A more...only J189.95! 
India. • Budget* • Ncrve'tie* • Acccuonrt • Blink Ilpe 

Performance Dirt's. 

2 Oak St. New Brunswick NJ 00901 
T«<;eOB.S*5.3DO» rwJoaOB.MS.wPS* 



LEASE FOR SALE 

In Major Western Nassau County Strip 
Mall | with major anchor stores). For use 
ot reco rds tapes, CD's etc. Reply To: 

Art Gio Company, 
45-45 B Austin Blvd. Suite 1 24 
Island Park, NY 11558 



Buy direct and save! While other people are 
raising their pnees. we are slashing ours. Major 
label CD's, cassettes and LP's as low as 50C 
Your choice from the most extensive listings 
available. For tree catalog call (609) 890-6000 
FAX: (609) 890-0247 or write 
SCORPIO MUSIC, INC. 
P.O. BOX A 
TRENTON, NJ 08691 0020 



SPANISH CUTOUTS 

Large Selection of Cassettes & CD's 

Custom Prepacks Available 
TARGET MUSIC DISTRIBUTORS 

7925 NW 66rh Street - Dept. S 
Miami Florida 33155 
PH: 305-591-2188 • FAX: 305-591 -7210 
DEALERS ONLY 



Campus Records 



'DrlHioM • Orertlarki" 
rt Mfcaa> SJMlr R«. 

Laawa. VY MM 

tSiSl 783 6698 
44101 783 67S3 FAX 



7 or a Untquf Blend of Indrprndrnl aid 
Ma/or LoM Chuoun and Oiemockt 



BUSINESS 
OPPORTUNITIES 



Original rock act from California 
seeks good representation to the 
recording industry. 

R. p.o. box 7441 
Santa Cruz, Ca 95061 
408/459 7947 



AT&T, MCI 900# S 

Starting a Turnkey 900 line 
as a side business is easier 
than you think! 
•free internet advertising* 

Call 1-800-417-4900 
FOR FREE INFORMATION! 



"Management and distribution 
wanted for established 

hard rock band 
with independent CD, r 
airplay and touring experience. 
For more info, contact 
718.449.9415." 



COMPUTERS 



YSL COMPUTER SYSTEMS 
MIAN MORI PROFIT! 

Coll or fax todoy lo see why YSl m undent' 
ably hSe leader in computer systems for 
music and video retailers and wholesalers 
We buili 20+ years of music and video in- 
dustry experience into our computer systems 
to help make your business more profitable 

YOUNG SVS1EMS UMITED ftwit ,404) 449 0338 
ran 1404 j MO 97 2 3 
Antral id: |0*J 338 2477 

6182 IJufOrO Mwy Su C-1O0. NoraoM, G* 30071 



RecordTrak 



Inventory Management 
For Record Stores 

800-942-3008 




jttbk Coni > k»i COS / iMMotry 

j flk CotMraJ t or ALL ytMir reword and 

A«IUb*a in Spanr.fi Ml 

•C* V PHONE: {919)83^5533 
P FAX: (919)833-1900 

mfceWe 5t- S«ti*» 40 6, lUWofc, MC IfVH ( Aieo U E^«»oe 



PROFESSIONAL 
SERVICES 



I o n g s 



Wanted 

Call: 
+ (672)3 4444 3 
+ (672)3 4444 4 
+ (672)3 4444 5 



WANTED TO BUY 



3 



WE PAY TOP 

CDs-cassettes 
videos & 
Audio Books 

WE BUY IT ALL 



ii 1 1 



(305)351 

FAX (305) 351-0561 - CALL NOW! 



WANTTO BUYCLOSEOUTS! 



VIDEOS/PVs* COMPUTER SOFTWARE 

AUDIO CASSETTES / CDs 
Contact Ed Pernick 
or Steve Nicholson 
I800) 486-6782 
FAX (8031 548-3335 



WANTED TO BUY 

MUSIC PUBLISHING CASH PAID 
FOR CATALOGS WITH A 
PROVEN TRACK RECORD. 

Call (305) 969-1623 



POSTERS 



WHOLESALE POSTER CATALOG 
Hottest Music, Movies, 
Fantasy, Collegiate A More! 
Plus It's FREE! 
POSTERSERVICE, INC. 
Available to retailers only. 
800-666-7654 



POSTERS • POSTERS 
BUY DIRECT FROM THE LARGEST 
MANUFACTURER IN THE U.S. 
ROCK «• ROLL • PIN UPS • SPORTS • WE ALSO 
SPECIALIZE IN SLACK LIGHT VELVET POSTERS 
AND MUCH MORE!! 
FULL COLOR CATALOG AVAILABLE 
CALL Toll Free 1 -100-221 -6730 
(In N.Y. 718-441-6500) 

tlAAT ENTERPRISES, INC. 
~ 132-05 ATLANTIC AVE. 
RICHMOND HILL, N.Y. 11418 
DEALERS ONLY 



FIXTURES 



FACTORY DIRECT 

• CDfEWELBOX STORAGE 
CABINETS. In Stock Now. No 
Waiting Choice ot colors. 2 sizes 

2 drawer 570 Capacity. S234 

3 drawer. 855 Capacity. S289 



Prices INCLUDE locks. Textured 
steel construction. 



•CDJFWELBOXSHEII',2-"flEU. 

Gndwall. Slatwall. Pegboard 8 
lacings, capacity 64 25" long, 
double tier Black, white, grey. 
Adjustable dividers "Flip-thru" 
browsing Use tor CD-ROM 



Architectural Merchandising Floor 
Plans at no cost or obligation. 



•|E\YEL BOX OR LONG BOX 
COMPACT DISC DISPLAYERS 
•AUDIO CASSETTE DISPLAYERS 
•LASER DISC DISPLAYERS 
•VIDEO CASSETTE DISPLAYERS 
• ELECTRONIC ARTICLE 
SL RVE1LLANCE SYSTEMS 



■if ✓ NEW! V 



• COMIC BOOK DISPLAYERS 
•TRADING CARD DISPLAYERS 
•COLLECTIBLLS DISPLAYERS 

For Gndwall. Slatwall. Pegboard 
•GLASS SHOWCASES 



Stocked in Chicago, Baltimore, 
Los Angeles, and London, England 



Free 100 Page Color Catalog 

1-800-433-3543 

Ask tor Jim McFarland 

Fan: 213 624 9022 



USED LIFT FIXTURES 

1. Storage cabinets 

2. Wall / Center units 
"Call for best selection and price' 

(408) 446-0276 



REAL ESTATE TO THE SMflS 



If you seelc luxury, 
elegance ami refinement, rliu 
wi III. e music to your ears. 



Trie elegant new apartment residences of LEstancia reflect the rich 
heritage of Mediterranean architecture, with graceful arched door- 
ways and lush gardens around a tJerJ courtyard with pool and spa. Located 
in the heart of the entertainment industry, LEstancia is freeway-close to 
all of your destinations. Customized floor plans include charming studios, 
one and two bedroom residences and magnificent penthouse suites. 
Apartments feature wocJ-buming fireplaces, spacious halconies, granite 
countertops, individual alarms and a complete fitness Center. The lifestyle 
of LEstancia is not easy to come huy. Yet now it's quite simple to lease. 



l3gj2SNCIA 

The Most Elegant Apartment ResiJence in Los Angeles 
VlnclanrJ Avenue at Ventura Blvd. • Open daily from QAM to 6PM 

Snown by appointment only • |818| 506-6000 , f ^ gf 
» CMgpMfl * Els RV, M Fb, f ntt* PiMssionNr Itaqtf ^EiSM|lfengMMlC«|Mlii 



Commercial building - 
NASHVILLE'S MUSIC ROW - 

OFFICE, RESTAURANT, RETAIL SALES, 
MUSEUM; UNBELIEVABLE EXPOSURE! 
3,600+ sq.ft. • $749,000. 

Call BsmI Nash at Tho Rutty Center 

615-244-2626 



Reach For The STARS! 
Moving? Relocating? 

ARE YOU INTERESTED IN RESIDENTIAL 
COMMERCIAL OR STUDIO PROPERTIES? 
BE SURE TO READ THE ADS IN THE REAL 
ESTATE TO THE STARS CLASSIFIED 

SECTION EVERY WEEK IN BILLBOARD 



TAPES 



"TARA" - NASHVILLE 

Stately mansion, 
retiring music exec; 
7 acres, guest house, 
pool and poolhouse, 
separate artist/music/ 
workout studio, tennis court, 

6-car garage; 
near Radnor "Walden Pond" 
Lake and Music Row. 
$2.9 million. 

Call Baml Nash at The Realty Center 
615-244-2626 




ACCESSORIES 



PRO SING Karaoke 

JNk"** FrooCalaloqWorld'slnrnosI 
BfiJ selection All FJrandsol equipment 
l aw CD*G LDs VocarEhminators 
I^PS .MA Plavers Speakers Mies 
bB|-x'tT a 7* CSP P O BOX I T06 
EST ,JtJam Bndqevicw II 60J55 
aVS<i OJf^. ' 80" >"-»-> 846G 



BUSINESS FOR SALE ■ T-SHIRT 



****************** 



* 
* 
* 
* 
* 
* 
* 

****************** 



NASHVILLE Showcase/ 
Beat 'N' Track Cafe; 

50-seats; 48k* 
(615) 889-4192 



LICENSED T-SHIRTS! 



Mortal Kombat • Elvis Presley 
Barney Fife /The Andy Griffith Show 
BELOW MARKET PRICE! Call Today! 
(800) 486-6782 ext. 300 
UAV 2200 Carolina Place 
Fort Mill.SC 29715 



YOUR ADVERTISEMENT 
HIRE ... 
800-223-752, 



80 
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WFNX Holes Up At Fort Apache 

Studio Is Home To Weekly Live B'casts 



BY KRISTIN LIEB 



Reunion, Sort Of. Two legends from WABC New York's "Musicradb" era and 
two stalwarts of sister station WPU's rock heyday were at the kickoff party for 
the Museum of Television and Radio's two-week radio festival Shown, from left, 
are Maureen Donnelly and her husband, Dan Ingram, formerly of WABC and 
now at WCBS-FM New York; EFM Media's Ed McLaughlin; former WPU morn- 
ing man Jim Kerr, now with WMXV New York; Chuck Leonard, formerly of WABC 
and now at WBLS New York; and former WPU host Pat St. John, now morning 
man at WNEW-FM. 



BOSTON — Every Thursday afternoon, 
WFNX, "the station that plays it first," 
also plays it live from the legendary Fort 
Apache Studios. 

Listeners tuning in to the modern 
rock station Thursdays between noon 
and 1 p.m. will find high-quality live 
broadcasts of a different artist perform- 
ing at the Cambridge, Mass. -based Fort 
each week. In addition, WFNX runs a 
contest on Tuesdays to give away 101 
pairs of exclusive tickets to the intimate 
shows. 

The series is slated to run for two 
eight-week sessions each year. The first 
season began in May and featured such 



artists as Belly, Juliana Hatfield, Mor- 
phine, and Fort co-owner Billy Bragg. 
The current season kicked off Sept 28 
with Radiohead. Recent shows include 
local favorites the Mighty Mighty Boss- 
tones, Letters To Cleo, and Buffalo Tom. 

The Innocence Mission played the sec- 
ond show of the fall season, and guitarist 
Don Peris describes his Fort experience 
as the nicest radio encounter of his life. 
"It was interesting to play live at the 
same time the broadcast was going out 
over the air," he says. "It added a whole 
new dynamic to the show. I was also 
amazed at tiie fidelity of the recording." 

WFNX PD Troy Smith shares the 
enthusiasm. "With the Fort Apache 
series, we turn an amazing recording 



Fragmenting Formats Foster Several New Subgenres 



BY CHUCK TAYLOR 



Maybe it isn't news that radio pro- 
gramming has fragmented into enough 
slices to amply feed the narrowest of 
music and/or information tastes. 

Perhaps it is not a new concept that 
an artist like the Gin Blossoms fits any 
number of formats today, from top 40 
and modern rock to AC and album rock. 

But according to a new study released 
by CBS Radio Representatives, the 
quest to reach underserved listeners has 
led to the evolution of nearly 50 dis- 
cemable formats over the airwaves of 
the mid- "90s. While the number is eye- 
popping as a stand-alone statistic, con- 
sider that little more than a decade ago, 
saleable radio formats could be counted 
on a pair of hands. 

"This isnt surprising. I could probably 
come up with 100 legitimate formats 
today," says Robert Unmacht, co-pub- 
lisher of the M Street Journal, whose mis- 
sion includes the exhaustive tracking of 
radio-format evolution. 'This is a business 
that is ideally suited to fragmentation." 

The CBS study is based on interviews 
with radio programmers and supports 
radio's reputation as a highly targetable 



medium for both listeners and advertis- 
ers. 

"Understanding the changing radio 
climate, as well as the diversity of for- 
mats and their audiences, makes radio 
a user-friendly, effective medium for 
today's advertiser," the study says. "This 
evolution allows advertisers to target 
specific customers by age, sex, qualita- 
tive profile, and buying habits." 

The 50 formats identified in the study 
are categorized under eight general 
headings: AC, adult rock, top 40, coun- 
try, new age, oldies, R&B, and in forma- 
tion. There is also a miscellaneous catch- 
all classification. 

The largest fragmenting, according 
to CBS, has occurred within the AC for- 
mat In all, nine splinters are cited: soft 
AC, with music from the late '50s 
through the '80s; light AC, from the '80s 
to today; the ubiquitous '70s format; 
easy listening, which adds limited 
instrumental cuts; personality AC, with 
an emphasis on am -drive DJs; rock AC, 
featuring rock-oriented songs from such 
artists as Rod Stewart and Genesis; 
okiies-based AC, like soft AC but with a 
heavier emphasis on songs from the '50s 
and '60s; the deflated beautiful music, 



which includes pop instrumental? and 
orchestral arrangements with limited 
soft vocals; and hot AC, tending toward 
top 40, with heavy use of recurrents. 
Overall, AC appeals to women 25 to 54 
years old. 

Under the identity-challenged top 40 
format, just three format segments are 
identified: top 40, a combination of 
strong personalities and top hit records 
in high rotation; rock 40, with top 40 
rotation of rock cuts; and rhythm-lean- 
ing, which emphasizes dance-oriented 
Hispanic product In general, the study 
says, top 40 is mass appeal, high cume, 
service oriented in drive times and 
offers a strong morning show to its 12- to 
34-year-old core. 

Among country formats, there are 
young country, playing "fresh and 
upcoming'' artists from the '80s and "90s; 
modem country, with upbeat *90s artists; 
traditional country, playing such classic 
artists as Jim Keeves and Conway Twit- 
ty; and easy country, with light, mellow 
artists. Overall, the format features a 
loyal audience, high time spent listening, 
and unlimited age appeal. 

New age stations offer two focuses: 
traditional jazz vocals (or instrumentals. 



the study claims) to contemporary jazz 
hits; and melodic, structured, instru- 
mental new age music. The target of 
these stations is an upscale 25-54, with a 
35- to 44-year-old core, most often 
shared with urban AC and AC. 

Urban formats, which the study says 
offer high cume, high time spent listen- 
ing, and high loyalty, consist of urban 
contemporary, including disco, house, 
and rap targeted to black/Hispanic 
teens and young adults; R&B, a mixture 
of spiritual, gospel/soul, and Motown; 
urban AC, which is music intensive and 
often has an oldies base; gospel; and, 
simply, black, targeted specifically to 
African-Americans. 

Rock radio, characterized as person- 
ality oriented and music intensive, with 
a loyal 25- to 34-year-old male core, con- 
sists of music-intensive album rock with 
a strong male appeal; modern rock with 
a male audience of 18-34; hard 
rock/heavy metal, going for 12- to 24- 
year-olds; triple-A with a softer clas- 
sic/folk/modern rock bent, targeting 
those 30-49; and rock 40, a top 40 
crossover. 

The study cites two rock fragments 
(Continued on page 8U) 



studio into a radio-ready broadcast stage 
for one hour," he says. "It's the best of 
both worlds. You have a legendary alter- 
iiative-driven recording studio, with well- 
respected board operators, engineers, 
and producers, working with a radio sta- 
tion completely devoted to the alterna- 
tive artists who record there." 

Asked what the series does to change 
competition in the market, Smith says, 
laughing, "Competitors in the market 
are trying to emulate something we've 
been doing — the lifestyle we've been liv- 
ing — for the last 10 years. But they 
aren't us. They don't break new artists; 
they just play hit records. I don't feel 
threatened by them, ever." 

Assistant PD Todd Wilkinson adds, 
"We didn't start the series for any com- 
petitive reason. Co-owner Gary Smith 
approached us, and we thought it would 
be a really cool promotion. Since then, 
[former album rock, now modern rockj 
WBCN has programmed against us, and 
we think that's great but that really was- 
n't a consideration at the time. I mean, 
they were still playing Aerosmith and 
Pink Floyd" 

Nevertheless, Troy Smith says the 
series is giving WFNX a competitive 
edge, while boosting its image. 

"The Fort Apache series gives us 
excellent ratings and is our way of shar- 
ing with Boston a heritage that is truly 
representative of the alternative music 
format," Smith says. 

Gary Smith says he wants to push for 
national syndication and eventually live 
broadcasts over the Internet "But there 
are a lot of legal issues we will have to 
confront first," he says. 

Still, both Smiths say the first phase — 
some degree of national syndication — 
should be an easy sell and just around 
the corner. "We're gonna make it hap- 
pen, and it's gonna rule," WFNX's Smith 
says. 

Both add that they would like to 
become the U.S. version of John Heel, and 
without giving away any secrets, Troy 
Smith indicates that the Fort may 
release consented recordings akin to the 
Peel sessions, donating the proceeds to 
a charity agreeable to all parties. 



A MUST BUY FOR '95! 



Billboard's 1995 Record 
Retailing Directory 

"Outstanding source materiaL.an invaluable tool in 

seeking new Opportunities." H. Brnwn. Impel Marketing 

Billboard's 1995 Record Retailing Directory provides the accurate 
information you need to reach record retailers and sell them your 
products and services. 




Relied upon by the entire record and video industry. Billboard's 1 995 Record Retailing 
Directory contains over 7.000 listings of full-line record stores featuring chain stores, 
chain headquarters and independents. 

Packed with comprehensive listings that give you the information you require to reach 
record rctailers...phonc and fax numbers, store names and addresses, chain store planners 
and buyers. Plus the I995 RRD packs all this essential information into one compact 6 \ 
9 directory — so it's easy to handle and take on the road. 

Industry leaders agree — this source of reliable information is too valuable to be without. 
To order your copy at SI 35 plus S5 shipping and handling ($12 for international orders) 
call l-(800) 344-71 19. In NY call (2I2) 536-5I74. In NJ call (908) 363-4156. Or send 
check to: Billboard Directories. Dept. BDRD3035. P.O. Box 2016. Lakewood. NJ 08701. 
Get a jump on your competition! Order bulk copies for your entire 
sales staff and marketing team — call us today for special rates! 

Plcix add appcopnalc Mtlcv tax in NY. N). PA. CA. TN. MA. It. & IK". Oder, payable in U.S fundv only 
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12 12 41 10 IS 

45 12 30 36 15 
II 1 5 23 41 11 
19 15 7 2 26 11 



14 14 
16 II 



GRAND RAPIDS, 

WECT 7.7-7-7. 

WOOD FM AC 

Will Ubum 

WU« ell rock 

WLMT AC 

WOOD IM H/t 

WSM-FM top 40 

WSID-1«-F« modern 

W00J oldies 

HCUZ-FM coantry 

WIH relrrlMl 



leAtywi 
R(9 



MICH 

91 9.7 

70 11 

11 15 

IS 69 

7.1 64 

77 11 

5.0 50 

51 51 

41 5.1 

44 4.9 

21 17 

21 2 6 



.-(65) 

9.5 101 11 

7.1 11 11 

9.0 9.1 II 

51 56 1.9 
61 60 IS 
71 7 2 II 
5 2 SO II 
6.5 5 6 41 
12 45 14 

52 49 14 
2.9 13 12 

.7 21 11 



KTEX 
U1T 
UN 

tin 
mi 

UD 
njtVITM 
IS01-FM 

■im 

niY 



McALLEN, 

lop 10 

Spanlsk 
ccwntry 
Spanlstt 
album 
Spanish 
oldies 

SPA7I56 

Sua -ish 
olovn 



M/T 
easy 



TEXAS— (66) 

15.4 12.2 12.7 12.1 12S 

101 110 124 113 119 

9.1 17 9.1 9.2 IIS 

94 115 91 111 11 

46 11 11 5 8 1.1 

60 5 7 4 5 46 12 

74 69 50 19 41 

3! 29 47 40 41 

51 49 56 61 U 

3.1 20 1.7 1.7 14 

3.0 3 5 2.1 14 11 

12 17 14 1.5 11 



SYRACUSE 


N.Y.— (68) 






■no 


top 40 


106 100 95 


11 


10.1 


mri 


N/T 


112 112 101 


31 


11 


«0I 


album 


91 91 11 


8 0 


U 


WHS 


country 


6 5 6 0 IS 


7.5 


11 


irrfY 


AC 


11.7 11 1 92 


OA 


1 2 


WSEH-FH 


oldies 


68 62 6.9 


S-5 


50 


»FBL 


adult std 


41 5 3 31 


36 


41 


mu 


Ubum 


11 3 0 4 9 


5 0 


42 


WHEH-rM 


7n,nt'y 


31 4 0 4 0 


u 


31 


WTIW 


els rock 


2.7 19 1.1 


12 


12 


WHEH-AM 


HT 


25 32 24 


31 


2! 



ALBUQUERQUE, N.M.— (69) 

111 101 116 91 1.1 

7.0 61 61 6.2 1.1 

10 1 93 95 8.7 71 

1.7 2.6 50 43 5.7 

80 5.2 6 6 6 7 14 

SI El 42 15 41 

5 1 6 1 60 6.2 4.1 

19 1.7 44 5 4 4.1 

14 It 46 40 4.1 

2-11 10 II 

19 36 42 11 16 

13 5 3 3 9 54 1.5 

SI IS 4 7 16 1.4 

21 26 22 22 11 

26 38 28 21 11 

36 2 5 IS 18 15 



24 8 28 3 27 0 24 8 21.7 

8 6 90 8 4 10.1 111 

10 8 103 14 10 7 14 

91 16 10 12 11 

15 4 6 44 6 2 42 

'6 19 64 51 II 

51 55 52 62 11 

58 SO 58 5 6 48 

18 16 23 17 11 

EL PASO, TEXAS— (72) 



UST 


counby 


KISS 


tora 40/rhythym 


MOB IM 


1172 


ell rock 


H0IFM 


AC 


i»i-Fa 


iftPJlS 


mu 


AC 


KTEG 




tKFM 


classical 


«L«D 


6;a- 76 


« .< 


adun std 


USY 


country 


12SV12» 


album 


nor 


els rock 


1210 


album 


(LSI 


els rock 


KNOXVILLE, 


WIVK-FH 


country 


« M7 


album 


WE2!.'WIIB 


AC 


worn 


country 


msT 


top 40 


wm 


70 s oldies 


W0IB-1M-FM 


adult std 


WlH.AII 


It/T 



too lOrrhyllim 



Mi 

una am fm Spaaisb 
album 



ETSM-FM 
KHEV-Fal 
(III 
I0FI 
UN 7 
ITSM AM 

on 

IHH.UPK 



AC 

country 
Spanish 



10 6 111 13 2 111 111 
121 111 1D.5 130 14.4 
10.2 10 5 10 0 9 7 11 
96 101 101 It II 
105 9 6 SB 8 3 1.4 
SO 31 14 5.1 II 
16 11 52 St 17 
46 31 31 11 14 
3 6 3 8 3 8 2 6 11 
IS 2 4 34 11 11 
21 2 2 21 21 11 



HARRISBURG, PA. — (73) 



WUIFM 


top 40 


120 


119 


11 j 


11 ; 


102 


WHP 


N/T 


u 


9 0 


12 


72 


IS 


■in 


els rock 


S.1 


7.1 


74 


10.5 


15 


■id 


country 


6.8 


96 


91 


« : 


11 


WIPA 


album 


86 


6.1 


79 


1 : 


71 


WWII 


oldies 


SJ 


5.9 


1 9 


14 


t 1 


wau FM 


modern 


14 


1.1 


12 


1.9 


1! 


■■02 


AC 


11 


31 


17 


17 


IS 


WCTX 


easy 


21 


2.5 


1 3 


1 1 


34 


WHTL-IM 


adult std 


11 


IS 


45 


3 3 


33 


WTCI 


RIB adult 


11 


2 2 


1.5 


2 1 


17 


WYHJ 


AC 


It 


25 


17 


1.0 


24 


WLIR 


AC 


22 


1.1 


11 


26 


22 


WHTLF1I 


country 


21 


11 


13 


2 > 


71 


W01C 


religious 


LI 


2.6 


17 


1.7 


11 



wno 


country 


122 


111 


13 1 


10 7 


111 


wns 


top 10 


101 


12 


76 


92 


101 


W10T 


album 


99 


7 7 


52 


71 


7.1 


WWWM-FM 


K 


70 


S3 


71 


6 5 


72 


Wl« 


AC 


6.9 


6 3 


7.0 


7.0 


(7 









Si 


Fa 


W 


sp 


Su 


Call 


Format 


94 


'94 


'15 


■95 


'95 


WSP0 


N/T 


76 


66 


SS 


IS 


17 


W»0« 


oldies 


45 


42 


AS 


5< 


51 


mi2 


llbuai 




M 


29 


47 


41 


•OLII 


els rock 


54 


11 


49 


SJ 


3-7 


Oil 


AC 


40 


1.1 


31 


11 


u 


WWWM-AM 


■6B itt 


22 


33 




11 


11 


mm 


adult std 


21 


26 


10 


1 5 


21 


mu 


RIB 


6 


2.2 


10 


22 


u 



SPRINGFIELD, 

wioi la-Fa album 
Ml 

WMISFM 

WHTN-FH 



WM7N AM 
AMIS AM 

«TOF« 

WUF 

WH»P-FB 

its 



country 

AC 

AC 



AC 
adult std 
top 40 
album 
top 40 

77 7 (C -.'6-7 

oldies 
modtn 



MASS. — (75) 

III 100 6 4 71 114 

121 10 S 10 91 111 

9 3 6.7 7 1 7.6 71 

7 6 76 9 7 11 7^ 

6 1 5 6 7.3 6.1 II 

51 55 55 51 17 

57 61 17 48 IS 

3 6 41 1.9 4 4 II 

16 17 17 20 II 

1.9 2.2 1.7 I I 11 

29 4 2 2 2 3 6 11 
12 



25 2.1 26 2 3 
.1 .4 1.1 2.1 



22 



mull I tntr, s,NLir. V / II 

■60 N/T It 7 1 7 2 6 1 


60 


>10M IM FM 


country 


7.9 


7.0 


11 


5.7 


51 


(039 


top la'rhythm 


IS 


11 


7.1 


5.6 


u 


l»H 


AC 


6.6 


1.3 


11 


5.2 


41 


KYLD/1TFL2 


top 10/rWythm 


3 5 


IS 


16 


1.2 


u 


IIOCFK 


oldies 


1.1 


29 


2.1 


35 


u 


■no 


album 


2 3 


17 


21 


41 


4.1 


■on 


Pld.es 


1.3 


18 


17 


25 


41 


■ SCO 


N/T 


1 5 


10 


14 


U 


u 


■in 


ds rock 


41 


40 


45 


IS 


u 


(H0 


classical 


41 


47 


1.7 


IS 


M 


1UT 


AC 


4.4 


47 


3J 


IS 


M 


IL01 FB 


Spa Risk 






14 


11 


21 


n» 


Spanish 


M 


38 


2.1 


11 


EJ 


■•■■ 


HT 


14 


IS 


2.7 


76 


1.2 


HAT 


Spanish 


17 


19 


2.9 


2 6 


□ 


11. F 1117 


Spanish 


M 


14 


1.7 


17 


20 


LITTLE ROCK. 


ARK.— (81) 




KSSI 


country 


139 


153 


153 


13 2 111 


■ U R B IM FM 


AC 


7.7 


82 


93 


M 


1! 


on 


■IB 


11 7 


116 


9.1 


9? 


11 


iaiiii 


N/T 


11 


62 


7.1 


7.1 


71 


UUI 


album 


7.1 


7.1 


62 


7.1 


17 


ia» 


country 


3.2 


14 


1.4 


40 


11 


■DDI 


country 


7.4 


68 


51 


7.) 


SI 


■DLL 


oldws 


4.1 


41 


SS 


41 


IS 


HPT 


els rock 


19 


41 


1 1 


11 


44 


im 


R&B adult 


M 


11 


14 


16 


44 


(E20 


AC 


11 


M 


11 


11 


u 


■DIE 


modem 




16 


15 


1J 


21 


DTI 


reil|M*s 


1.1 


11 


14 


2.2 


12 



BATON ROUGE, LA.— (82) 



.■OIL 


RIB 


111 


11.7 


14.7 


'.3 8 


HI 


WTH-FB 


country 


147 


115 


146 


15 9 11.5 


WIOI 


■IB adult 


101 


10 5 


11 


95 


■ 5 


WFMF 


top 10 


5.5 


52 


14 


u 


71 


•ike 


f bu -n 


5.4 


17 


61 


13 


51 


iim 


AC 


59 


5JJ 


6.0 


70 


5 5 


mu 


oldies 


11 


14 


17 


17 


55 


WC1WFM 


album 


15 


11 


12 


17 


41 


WHO 


N/T 


5.4 


S7 


52 


SI 


4) 


WhOC 


religion 


2.5 


11 


2.4 


32 


15 


mil 


country 


44 


SJ 


42 


41 


14 


W0U6 FM 


RIB 


1.1 


11 


4.1 


11 


21 


CHARLESTON. S.C.— (83) 




WWW2 


RIB 


11.0 


11.7 


116 


112 12.6 


«E2L 


country 


75 


9! 


is 


114 


91 


•HYF 


album 


98 


1 9 


3 : 


11 


u 


WThU 


N/T 


7.S 


4.9 


58 


5.1 


70 


mi 


album 


1.1 


11 


2.1 


18 


10 


Will 


counby 


5.9 


11 


SI 


70 


51 


WXLT 


oldies 


52 


41 


47 


11 


11 


mn 


AC 


6.7 


17 


51 


44 


41 


wsin 


AC 


I i 


IS 


54 


45 


44 


WMGL 


RIB aduR 


1.1 


45 


51 


4.9 


11 


WSSP 


adult std 


2.3 


13 


12 


37 


11 


WPAL-AB 


RIO adult 


12 


11 


11 


L9 


21 


WFAL-FB 


RIB 


1.1 


12 


12 


: i 


17 


WHTCFB 


70 s oldies 


42 


26 


10 


IS 


25 



Will FB 
WISI-IB- 
WtO< 
Wlll-FB 
WOLT 
W»TB 
WWRO 

mni 
ware 
wowc 
mci 
woww 

WB1C 



MOBILE, 

RIB 

EM country 
religious 
top 40 
R&8 aduri 
N/T 

ds lock 
alas 
country 
country 
els rock 
modem 
AC 

country 

WICHITA, 



89 



ALA.— (86) 

111 I3 S 133 

111 16 9.4 

5.7 4.1 

6 7 71 

61 51 

51 51 

63 56 52 

6 34 3 1 

4t 20 31 

41 St 19 

26 30 3.5 



ISO 111 

98 111 

55 7.1 

61 11 

14 11 

5 7 41 

57 11 

31 41 

21 41 

SI 41 

2 3 II 

3 5 15 
5 2 II 
24 12 



kTDI-FB 


country 


1,266 FM 


cc.nt-y 


HMO 


top 10 


1122 


album 


KR1I 


AC 


■OCT 


album 


IFDI-IB 


country 
okhei 


IETN 


IDLE 


RIB 


ITU 


religious 


■NSS 


a/r 


OLE 


AC 


KYOjO 


country 


I0E2 


easy 


ILU 


70 s oldies 



KAN. — (88) 

16 11.0 12.1 

107 100 90 

100 103 99 

6.1 6.7 57 

69 62 43 

66 47 56 

56 54 63 

51 7 5 63 

— 44 39 

II 25 19 

4 0 5 9 3 6 

36 40 45 

16 11 4 2 

4 2 4 2 11 



1 3 



116 11.1 

9 3 12 

12 1.1 

5 3 7.0 

51 11 

5 9 II 

51 11 

18 41 

SI 41 

32 41 

39 41 

31 4.1 

59 II 

3 6 II 

21 11 



BAKERSFIELD, 

UZ2-FII couatry 

1 77L1 1077,-6^ 

album 
N/T 



IIHII 



1166 AM 

■Tin 

KERN-FB 

lira 
■all 

ILLT 

■me 



oldies 
AC 
N/7 
AC 

Spanish 
ds rock 
Spanish 
Spanish 



CALIF.— (89) 

160 167 126 156 12.4 

101 17 109 101 1.5 

12 71 91 61 11 

70 II 7 1 6 7 14 

62 45 36 14 11 

57 19 32 51 14 

51 4 1 51 46 II 

1.9 1.1 24 26 1.4 

4 7 3 3 4 9 2 8 11 

1 4 32 II 2 6 2.1 

— .9 10 29 II 
32 44 13 20 II 

- - - I 11 
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BILLBOARD NOVEMBER 11. 1995 



BY ERIC BOEHLERT 



This band has never got a speeding ticket," 
boasts Brian Henneman of the Bottle 
Rockets, calling from a pit stop in the mid- 
dle of Missouri. The band's ode to state troopers, 
"Radar Gun," clocks in at No. 28 on the Album 
Rock Tracks chart. 

"In the old days we were just lucky. Actually, 
what we used to use was the CB. The truck dri- 
vers will always tell you where a cop's hiding. 

"Now we'll never get [pulled over] because we're 
got a new rental van with cruise control," he 
reports, a perk of being picked up by TAG Records. 

"It's a big huge long Dodge thing with air con- 
ditioning, reading lights all the way back. Totally 
airtight — no wind whistling around. Yeah, we're 
stylin'." 



Quite a move up from the band's previous vehi- 
cle, a war-torn '87 Ford. "Aw, it's like a Learjet. 
That poor old thing's for sale now in [our home- 
town) Festus [Mo.]. We're asking $1,500, but 
nobody's calling, so we'll have to lower it. It just 



R7« 



'The truck 
I drivers will 
always tell 
] you where a 
I cop's hiding.** 

— Tilt Bottle Rrxkeh 



wore out. 

"We bought it with 100,000 miles on it and put 
on another 100,000. It was just too old and too 
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FOR WEEK ENDING NOVEMBER 11, 1995 



Album Rock Tracks 








M. 


TRACK TITLE 

ALBUM TITIF [IF AW) 


ARTIST 

labeuo nMamiftiUfi 










* * * No. 1 * * * 


CD 


i 


2 


10 


NAME 2» 

ABOT NAMED GOO 


msaino I ♦ GOO GOO DOLLS 

METAL BLADE/WARNER BROS. 


2 


2 


1 


8 


HARD AS A ROCK 

BALLSREAKER 


♦ AC [X 

EASTWESTEEG 


CD 


5 


7 


6 


MY FRIENDS 

•a HOT WIM If 


♦ RED HOT CHILI PEPPERS 

WARNER BROS 


4 


3 


3 


14 


COMEDOWN 

'TEEN STONE 


♦ BUSH 

TPAJMA TERSCC'R; 


CD 


4 


4 


5 


PERRY MASON 

JttMOS 


♦ 022Y OS80URNE 

EPIC 


CD 


9 


11 


3 


YOUR LITTLE SECRET 

»OUR LITTLE SECRET 


♦ MELISSA ETHERIDGE 

ISLAND 


7 


7 


8 


9 


LUMP ♦ THE PRESIDENTS OF THE UNITED STATES OF AMERICA 

"HE PRESIDENTS 0' '"E UN TED STATES OF AWERCA COLUMBIA 


8 


6 


5 


19 


TOMORROW 

FROGSTOMP 


♦ SILVERCHAIR 
EPIC 


CD 


11 


14 


6 


HAND IN MY POCKET 

JAOGED LT'LL pll 


♦ ALANIS MORISSETTE 

WAUERO.. RLPRIS: 


© 


12 


13 


4 


GRIND 

A.iCF IN CHAINS 


♦ ALICE IN CHAINS 
COLUMBIA 


GD 


10 


12 


9 


CUMBERSOME 


♦ SEVEN MARY THREE 
7.".-" ;.l_:.vi, 


(3D 


14 


18 


4 


BULLET WITH BUTTERFLY WINGS ♦ SMASHING PUMPKINS 

MELLON COLLIE AND THE INFINITE SADNESS VIRGIN 


QD 


13 


9 


6 


GEEK STINK BREATH 


♦ GREEN DAY 

... . : 


14 


8 


6 


9 


SIMPLE LESSONS 

LUCY 


♦ CANDLEBOX 

MAvER'CNWARNER BROS 




17 


2! 


6 


I'LL STICK AROUND 

■ L-H'EI.'S 


♦ FO0 1 IGHTERS 

ROSWEcL'CAPrOL 


16 


IS 


10 


23 


POSSUM KINGDOM 

RUBBERNECK 


♦ TOADIES 
•,-rn :--iit 


17 


16 


.j 


20 


AND FOOLS SHINE ON 

El ::: 


♦ BROTHER CANE 

VIRGIN 










* * *AlRPOWER* * * 




20 


25 


7 


HOOK 

eo. 


♦ BLUES TRAVELER 

^JjJM_ 


(3D 


21 


26 


5 


GOOD INTENTIONS 

■ R ENDS 


♦ TOAD THE WET SPROCKET 

COLJMB ^REPRISE 


QD 


22 


27 


5 


RAININ* 

RC'TINC- PSNATA 


♦ b u ONGt 
.'. ,:i • 


QD 


25 


29 


5 


DROWNING 

CRACKED RLAP'.'lEW 


mi; T 1 .'. thi RIOV.'I SH 

ATLANTIC 


22 


18 


16 


16 


IN THE BLOOO 


♦ BETTER THAN EZRA 

ELEKtRAtiG 


23 


19 


17 


14 


TIL 1 HEAR IT FROM YOU 

I.'PIR f PFCjRjE 'C . T> T "P A " ■ 


♦ GIN BLOSSOMS 

AAM 


24 


24 


20 


15 


YOU OUGHTA KNOW 

JAGGED LITTlE PILL 


♦ ALANIS MORISSETTE 
MAjEP nreprisi 


QD 


29 


19 


3 


BREADMAKER 

SEEDS 


BROTHER CANE 

VMM 


26 


26 


28 


24 


ALL OVER YOU 

THROWING COPPER 


LIVE 

R.JiJ j.V.IIVI MCI- 


QD 


33 


.13 


3 


DEJA VOODOO 

LEDEJETTER HEIGHTS 


• rNNf WAVtjr SHEPHERD 

GIANT 


QD 


35 




2 


RADAR GUN 


THE BOTTLE ROCKETS 

ESD.TAG ATLANT C 


QD 


39 




2 


LOCK AND LOAD BOB SEGER & THE SILVER BULLET BAND 

IT'S A MYSTERY '.I li 


QD 


if 




2 


PURE MASSACRE 


♦ SILVERCHAIR 

EPC 


QD 


NEW* 


1 


THE WORLD 1 KNOW 

COLLECTIVE SOUL 


♦ COLLECTIVE SOUL 

ATLANTIC 


32 


; • 


22 


7 


SCUM 

Mi JOKE 


♦ MEAT PUPPETS 

LONDON/ISLAND 


33 


30 




2 


(YOU'RE) MY WORLD 

JOE SATRlANi 


JOE SATRIANI 

RELATIVITY 


34 


2B 


31 


10 


SOLITUDE 

HONOR AMONG 'MEvtC 


♦ EDWIN MCCAIN 

LAVJVATLANTIC 


35 


31 


30 


11 


WARPED 

■'.| HOI MINI IE 


♦ FflC HO * L- LI PEP-EH; 

WARNER BROS 


36 


RE-ENTRY 


22 


ONLY WANNA BE WITH YOU 

CHACKED REAR VIEW 


♦ HOOTIE & THE BLOWFISH 

AIJ^N'I 


QD 


NEW ► 


1 


ONE OF US 

RELISH 


♦ JOAN OSBORNE 

JJLLE U. "II. .AMI - . ! ■■ 


QD 


NEW ► 


1 


CABIN DOWN BELOW 


TOM PETTY 

WARNER BROS 


33 


38 


37 


17 


ANTS MARCHING 

UNDER THE TAB.E AND DREAMING 


♦ DAVE MATTHEWS BAND 

RCA 


40 


27 


19 


13 


SMASHING YOUNG MAN 

COLLECTIVE SOUL 


♦ COLLECTIVE SOUL 

ATLANTIC 
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small. It was a cargo van we fixed up. Went down 
to the custom van shop, put a window in the back, 
put a bench seat in there, which actually came out 
of the old Uncle Tupelo [band] van. We bought her 
for $2,900. Got it from a friend in Jasper, Ind„ at a 
place called Ruxer Ford. 

"It tried to heat us, but it didn't do too good. The 
problem with it was there was so much wind leak- 
ing around inside, you couldn't ever get it too warm 
in there." 

The band found that out firsthand during its first 
trip to New York . . . during the blizzard of '93. 

"In Washington, D.C, it stared icing. Philadel- 
phia, it was snowing, and then we were done. It was 
rough, man. The washer thing was frozen up, so 
we had to keep pouring coffee on the windshield." 
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Corr-pitw itom a national urtiM of 4WDUy sup P* «0 tr< Broadcast Data Systems' Radio Track wwe. 105 a 
CD T>arJa ifttMrrg an incus in drteclmm over tt* pmiouti week. regBtdtaj of chart rncntmrtt. topOM 



win rock ttaCons an) 63 moOe*ti rock it 
awMtad to these recant .in attain 800 



Modern Rock Tracks 


- i 


i 






TRACK TITLE 

ALSUV TITLE (IF AN*! 


ARTIST 

LABEb'D.STRIBUTING LABEL 


1 


1 


1 


14 


* * * No. 1 * * * 

NAME 4«aU«Nol ♦ GOO GOO DOLLS 

ML' JAI.'tj C 'i. METAL BLADE/WARNER BROS 


CD 


4 


5 


4 


BULLET WITH BUTTERFLY WINGS 

MELLON COLLIE AND THE INF Nit£ SADNESS 


♦ SMASHING PUMPKINS 
. RG '. 


CD 


3 


3 


6 


GEEK STINK BREATH 


♦ GREEN DAY 

REPRISE 


CD 


5 


8 


7 


MY FRIENDS 

ONE HOT MINUTE 


RED HOT CHILI PEPPERS 

WARNER BROS 


5 


2 


2 


13 


LUMP ♦ THE PRESIDENTS Of THE UNITED STATES OF AMERICA 

THE PRES DENT' '• ..I'. 'EC ' TA'E ' QE AMERICA COLUMBIA 


CD 


7 


7 


II 


POSSUM KINGDOM 

RUBBERNECK 


♦ TOADIES 

INTERSCDPE 


7 


6 


■1 


12 


HAND IN MY POCKET 

JAGGED LITTLE P .1 


♦ ALANIS MORISSETTE 

'.'-'.I- _E.HEJT! it 


8 


9 


10 


8 


I'LL STICK AROUND 

ECO -IGHTERS 


♦ FOO FIGHTERS 

R0SWELLCAR1T0L 


9 


8 


6 


17 


COMEDOWN 

SIXTEEN STONE 


♦ BUSH 

TRAUMATNTERSCCPE 


CD 


12 


15 


4 


FRIENDS OF R 

RETURN OF THE RENTALS 


♦ THE RENTALS 

MA.EH'CF.RfPR SE 


n 


10 


9 


12 


A GIRL LIKE YOU 


♦ EDWYN COLLINS 

BAR NCTJE. 


CO) 


13 


12 


4 


NATURAL ONE 

VS SO .NCTRACK 


FOLK IMPLOSION 
LONDON 


QD 


15 


14 


8 


QUEER 

GARBAGE 


♦ GARBAGE 

ALMO SOUNDSSEFFEN 


14 


11 


11 


12 


TIME BOMB 

AND OCT COME THE WOLVES 


♦ RANCID 

EPITAPH 


(3D 


17 


19 


7 


★ * *AlRPOWER* * * 

ONE OF US • JOAN OSBORNE 

REICH BLUEGGRIL.A'MESCJPr 


QD 


18 


18 


f 


* * * AlRPOWER * * * 

HOOK « BLUES TRAVELER 

FOUR AAM 


17 


16 


13 


11 


WALK THIS WORLD 

OrSTER 


♦ HEATHER NOVA 

BIG CAT/WORK 


18 


14 


12 


21 


TOMORROW 

[TOME 


♦ SILVERCHAIR 

EPIC 


QD 


19 


21 


3 


GRIND 


♦ ALICE IN CHAINS 
'.'hi;. 


CD 


23 


27 


5 


GOOD INTENTIONS 

ILIFVIT 


TOAD THE WET SPROCKET 

COLUMBIAjREPftlSE 


QD 


27 


37 


3 


CUMBERSOME 

AMERICAN STANDARD 


♦ SEVEN MARY 'HRir 

MAME/DTH. ATLANTIC 


QD 


26 


31 


4 


WONDER 

RGBULV 


NATALIE MERCHANT 

ELEKTHAEEG 


23 


21 


20 


9 


DO YOU SLEEP? ♦ LISA LOEB 4 NINE STORIES 

•AI.S GEFFFJN 


QD 


25 


29 


4 


UNINVITED 

LAUGHING GA.LERT 


♦ RUTH RUTH 

.'ENTRJE. AMERICAN "WARNER RRDS 


25 


20 


16 


21 


IN THE BLOOD 

DELUXE 


♦ BETTER THAN EZRA 

ELEKTHAEEG 


QD 


NEW ► 


1 


PURE MASSACRE 

FROGSTOMP 


♦ SILVERCHAIR 

EPIC 


QD 


34 


39 


3 


ALL 1 REALLY WANT 

JAGGED LTT.E PIE. 


ALANIS MORISSETTE 

MAVERiCnREWISE 


28 


24 


24 


6 


MORNING GLORY 

(WHAT'S THE STORY! MORNING GLORY 


♦ OASIS 
EPI'J 


QD 


31 


38 


3 


DON'T STAY HOME 


♦ 31 1 

CAPRICORN 


30 


22 


25 


8 


CAN'T WAIT ONE MINUTE MORE 

SET YOUR GOALS 


♦ civ 

LA'.'-, AT. AN TIC 


QD 


NEW ► 


1 


GLYCERINE 

SIXTEEN STONE 


HUSH 

"RAUMA'RTERSCOPE 


QD 


NEW»- 


1 


SANTA MONICA (WATCH THE WORLD DIE) ♦ EVERCLEAR 

SPARALE AND FAOE CAPITOL 


QD 


33 


36 


3 


YOUR LITTLE SECRET 

OUR LITTLE SECRE ' 


♦ MELISSA ETHERIDGE 

Si ANT 


QD 


35 




2 


RAININ' 

ROn NG PINA'A 


♦ SPONGE 

WORM 


35 


29 


23 


22 


CARNIVAL 

TIGERLILY 


♦ NATALIE MERCHANT 

El EKTRAEEG 


36 


30 




6 


BREAKFAST AT TIFFANY'S 

HOME 


♦ DEEP BLUE SOMETHING 

RA'NMAKEFLTNTERSCOPE 


QD 


39 




2 


JUST 

THE BENDS 


♦ RADIOHEAD 

CAPITOL 


38 


32 




23 


SAY IT AIN'T SO 

.VEEIE- 


♦ WEEZER 

DGCGEEEEN 


QD 


NEWP> 


1 


ROSEALIA 

DELUXE 


BETTER THAN EZRA 

elektrajeeg 


CD 


NEW ► 


1 


PIRANHA 

- :..v .'II 


TRIPPING DAISY 


ons««R 
detacUM 


cTOnc**, ™.'riii «... 24 mnadsy. 7 dtffi M». ScnpwWti by nwnter rfddeUAre. 

* (Album RtKU w 900 dcMcUom (Modon RodO lor the M tune 4) YNfeodlp iwilaoAty e 1995 BilLwaBPi Cwnmuncjlicm. 




Week of October 22. 1995 

® FantBsy / Mafiali Carey 
© Runaway/ Janet Jackson 
@ Fairground / Simory Rad 
® Roll With tt/ Oasis 
(S) Endorph.fimach.iie / -f 1 

Lost In You I Matt Bianco 
Q> Rock And Roll Is Dead / Lenny Kravtti 
® Warped / Rad Hot Chili Peppers 
® Scatman / Scatman John 

@ Cotiniry Housa / Blui 

O Walk This World / Heather Nova 

@ Downtown Venus / P.M. Dawn 

Q Do You Sleep? / Lisa U«b & Nine Stories 

O Jump To My Love : Incognito 

<9 Take Me Higher / Diana Ross 

O 3 Is Family/ Dana Dawson 

& Kiss And Tell / G. Love And Special Sauce 

Q The Hearts fiHhy Lesson / Oavx) Bowie 

9 1 Con id Fall In Love / Selena 

© fane Into My Life / Gerry DeVeaux 

0 Money / Ragga Twins 

& You Learn / Alams Morissette 

9 Are You Ready? Pebbles 

O Scatman's World / Scatman John 

© Abriendo Puertas / Gloria Estefan 

@ I'll Be There For You / The Rembrandts 

0 Naked / Reel 

© R To The A /C.J Lewis 

© Strength / Tohko Furuuchi 

© Ainokotoba / Spm 

® You Are Not Atone / Michael Jackson 
® Yes, I'm Ready/ 

Janet Kay With Drummie Zeb 
© Sentimental / Oeborah Cox 
© It's A Beautiful Day / Carnation 
@ PuB Up To The Bumper / Patra 
® To Love Yoti More / Celine D.on 
® Could It Be I'm Fallin' In Love : Regina 

Belle 

9 Funk tt Up / Tothi Kubota 

© Sunday To Saturday / Take That 

® Tunnel Vision / Lenny Krevrtz 

® Koravamide Kiss ■ Krss In The Darkness / 

Flying Kids 
© Waterfalls /TIC 

® Naked And Sacred / Chynna Phillips 
© Let It Go / Mayse Leak 
©Oh Baby /Great 3 

© When Love & Hate Collide / Def Leppard 
© Baby Come Back / 

Heaven Featuring New York Voices 
© Thank You / Boyi II Men 
© Stay / Lisa Lo«b & Nine Stories 
© The Long And Wimjnvg Road / 

George Benson 
Selections caa be beard on 
"Sapporo Beer Tokio Hot 100' 
every Sunday 1 PM-5 PM on 
FM JAPAN / 81.3 FM in TOKYO 



B1.3Ffn J-WAUE 

Slatioii information available at: 
http://www.infojapan.com/JWAVE/ 
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Radio 

Sample Snafu Gets Fresno Arbs Axed; 
Jay Albright Resigns To Become Jaye 

Arb 



SBITRON HAS canceled phase one 
fall Arbitrends for Fresno, Calif., and 
will delete them from the fall book 
because of an error that caused 39.8% 
of the metro to go unsampled during 
the first four weeks of the survey. 

The mistake resulted from 10 ZIP 
codes being dropped from the city's 
high-density Hispanic area. Six other 
Arbitron markets have been affected by 
variations in sample allocation: Albu- 
querque, N.M., Buffalo, N Y., Dallas, 
Milwaukee, New York, and Philadel- 
phia. Additional samples have been 
added in phases two and three to make 
up for the sample imbalance. 

In other news, well-known radio 
consultant Jay Albright has relin- 
quished his position as GM of Seattle- 
based BP Consulting Group as he pre- 
pares to undergo "gender correction" 
surgery in early November that will 
turn him into a woman. Albright, who 
will change his first name to Jaye 
after the operation, will continue to 
consult some BP clients as an inde- 
pendent contractor. 

Albright says that he has strug- 
gled for four decades with a condition 
known as "gender dysphoria," which 
involves having the biological char- 
acteristics of one gender and the 
emotional and psychological charac- 
teristics of the other. 

"I have come to the point in my life 
where I do not have the energy to con- 
tinue to hide, deny, and ignore the full 
reality of my situation," Albright said 
in a letter to clients. 

BP clients were alerted to the 
change Oct. 26 via letters from 
Albright and Edith Milliard, presi- 
dent/GM of parent company Broad- 
cast Programming. Response from 
clients has been overwhelmingly sup- 
portive, BP says. Wrote one, "You are 
our consultant; you'll remain our con- 
sultant." Albright will spend Novem- 
ber recuperating. 

The Radio Advertising Bureau 
reports the industry's 37th consecu- 
tive month of revenue gains in Sep- 
tember. Local and national spot adver- 
tising was up 8% over September 1994. 

And confirmed at deadline: Park 
Communications sold New York AC 
WPAT-FM to SBS for a reported 



$83.5 million. WPAT-AM went to Hef- 
tel for $19.5 million. 

PROGRAMMING 

PD Randy Lane is out after only eight 
months at Viacom's KYSR (Star 96.7) Los 
Angeles. The station has been seguing to 




by Chuck Taylor 

with reporting by Eric Boehlert 
and Douglas Reece 



a modern rock-based adult top 40. At 
croBfitown KJLH, PD Frankie Roes steps 
down; those duties are being handled by 
assistant PD Cliff Winston for now 

WYSP Philadelphia has dropped its 
classic rock format to become "the Rock 
Station." The Infinity station offers 
Howard Stern, Greaseman, and Scott 
FarrelL followed by a mix of modern and 
album rock. 

Radio One director of programming 
Terri Avery exits to pursue a master's in 
business. The two R&B adult stations that 
Avery programmed— WWTN-FM Balti- 
more and WMMJ Washington, D.C. — are 
to get separate PDs. APD Doug Gilmore is 
handling the latter for now 

KDGE Dallas PD Joel Folger is con- 
sulting KTBZ (the Buzz) Houston. Buzz 
PD Cruze did mornings for Folger years 
ago at KJYO (KJ103) Oklahoma City. 
Jeff Pollack wfll continue to consult both 
Cruze and Folger. 

PD Don Cody is out at WTMP Tampa, 
Fla. Midday host Stacy Powers is upped 
to music director. Operations manager 
Yolanda Anderson assumes the remain- 
der of Cody's duties. Cody is headed back 
to St Louis. 

APD/p.m. driver Alex Luke is named 
PD at KPNT (the Point) St Louis. 

APD Sonia Jimenez becomes acting 
PD at KGGI Riverside, CaHf., following 



newsline... 

BILL STAKELIN joins Regent Communications as executive VP/COO. He was 
formerly president/CEO of Apollo Radio. The announcement follows 
Regent's acquisition of KALL/KKAT/KODJ Salt Lake City and KMXV/- 
KUDL Kansas City, Mo., from Apollo. 

JOAN GERBEROING has been upped from VP/GM to executive VP/COO at 
WHWH/WPST Princeton, N.J. She will oversee day-to-day operations there 
and at Nassau Broadcasting Partners' other stations, which include WVPO/- 
WSBG Stroudsburg, Pa., and WHCY Blairstown, N.J. Daniel Henrickson 
has been promoted to senior VP/GM of WHWH/WPST 

STATION SALES: WINE/WRKI Danbury, Conn., and nearby WVIB, 
WVYB, and WPUT, from BCI Advisors to Commodore for $15 million; 
WADK/WOTB Newport, R.I., from, respectively, Newport Broadcasting 
and Perry Communications of Rhode Island to Bear Broadcasting Co. (New- 
port and Perry were both owned by Bernard and Jane Perry.) 

WWWZ/WMGL Charleston, S.C., from Southern Communications to 
Mayo Radio; WRDJAVJJS/WJJX/WLDJ/WVLR Roanoke/Lynchburg, Va., 
from Virginia Network to Cavalier Communications for $5 million. 



('army Ferrari's move to KRLA Los 
Angeles. Overnighter Jeff Garcia is tem- 
porarily handling nights. 

KXTZ Las Vegas picks up the old 
KJMZ calls from the station now known 
as KRBV (V100) Dallas . . . KUPL-AM 
Portland, Ore, which simulcast its coun- 
try FM sister, flips to religion. 

As of Monday (6), WDJX Louisville, 
Ky, PD Chris Shebel (aka Chris Hamil- 
ton) is PD at WPRO-FM Providence, 
It. I ., replacing 15-year station vet David 
Simpson. 

KOOJ San Bernardino, Calif., has 
changed its handle from "OJ92.7" to 
"New Country 92.7" as part of the fallout 
from the 0 J. Simpson verdict. 
K K KG KOOJ OM Lee Logan says the 
station's handle generated a slew of angry 
calls after the verdict The station will 
change calls. 

PEOPLE SHAKES SHAKE UP 

KKH San Francisco OM Dave Shakes 
will resign at the end of the year. Shakes 
will consult owner Evergreen on special 
projects. Consultant Steve Wyrostok will 
be more involved in day-to-day operations 
for now 

WEJM (106 Jamz) Chicago morning 
co-host AJ. Parker — who is expected to 
become Doug Banks' co-host when he 
moves to the ABC Networks in Janu- 
ary — is off the air for what The Chicago 
Sun-Times calls 'Vxmbact renegotiation." 
Remaining morning-team members 
"Jammin* " Dave Michaels and M ('He- 
Mel are handling mornings with help 
from 13-year-old Kidd Kool, who had 
been part of the weekend mix show Also, 
part-timer J.C. Collins is upped to 
overnights. 

Crosstown WGCI-FM adds week- 
enders Devante Stone (formerly Don 
Powers at KPRS Kansas City, Mo.) and 
First Lady from WEJM. Donnie DeVoe 
returns as overnight weekend host 

WYXR (Star 1045) Philadelphia ups 
swing jock Rich Davis to full-time nights, 
replacing Walt Seal. Davis (aka Joe Fri- 
day) leaves the MWhight post at WAEB- 
FMAUentown, Pa. Also, Rob Mason and 
Gary Dixon join for mornings from 
WWWW Detroit PD Bill Young wfll do 
afternoons. Nights are still open as the 
station ends its initial jockleas stint 



FORMATS 

(Continued from page 81) 

shared with oldies radio: CBS' own 
Arrow rock'n'roll classics format, which 
includes artists from the late '60s to the 
mid -'80s, with a focus on the 70s; and 
classic rock, centering on 1964-73. 

Oldies radio's remaining segments 
are graffiti gold/golden oldies, with '50s 
and '60s artists, such as Elvis and Buddy 
Holly; and doo-wop '50s groups, includ- 
ing a cappella. Generally, oldies radio is 
service oriented, features speciality 
shows and weekends, and appeals to a 
strong, 25- to 54-year-old loyal audience 
with an even mix of men and women. 

Among information stations, the 
study cites news/talk; talk only; sports; 
news/talk/sports; and full service, which 
blends the previous elements with music. 
The format skews an upscale 35- to 64- 
year-old audience and dominates on AM. 

Finally, under miscellaneous formatt, 
the study lists classical or modern clas- 
sical, nostalgia, big band, adult stan- 
dards, ethnic, Spanish, and religious. 



Henries' Back-To- Basics 
Top 40 Takes Over WQSL 



Broadcast veteran bui 

Hennes certainly knows top 40 radio. 

He programmed CKLW Detroit 
and WKLO Louisville, Ky., during 
their top 40 heyday, before moving to 
heritage stations WMAQ/WKQX 
Chicago in the late 70s/early '80s. He 
later was GM of WBCK/WBXX Bat- 
tle Creek, Mich. He also operated 
Bill Hennes & Associates, a pro- 
gramming, management, and sales 
consultancy. 

Until August, 
Hennes was GM of 
Tri-State Broadcast- 
ing's country/'70s 
combo WNWN/- 
WFAT Kalamazoo, 
Mich. That's when he 
got the call to travel 
south to head the "Q- 
Network," becoming 
GM of HVS Partners' 
country WWQQ 
Wilmington, N.C., as 
well as '70s-based 
classic rocker WXQR 
(Starl05.5) and AC 
WQSL (Whistle 
92.3)— both dual- 
licensed to Wilming- 
ton/Jacksonville, N.C. 

The results of 
Hennes' first re- 
search were clear. "There was a huge 
hole in the Wilmington and Jackson- 
ville markets for a pure top 40 sta- 
tion," he says. There had been no top 
40 in Wilmington for at least three 
years, although nearby New 
Bern/Jacksonville has top 40 WRHT 

Hennes decided to break every 
rule of today's overly niched top 40 
and program the format as it was 
originally designed: Play the most 
popular hits, regardless of musical 
genre, in heavy rotation. 

"Everybody wants to put a label on 
everything," Hennes says. "No one 
lives by one genre alone. That 
becomes evident when you look at 
anyone's record collection. People's 
tastes are eclectic by nature. It was 
up to us to put the blend together." 

The new WQSL (All Hit 92.3) plays 
Bone Thugs-N-Harmony, Tim 
McGraw, and Green Day. Initially; it 
played powers 133 times a week to 
establish an identity; it has since 
backed off to 95. The station plays no 
gold. "The listeners always hear a 
popular song when they tune in.** 

And the response after less than 
two months on the air? "The reaction 
has been phenomenal, both on the 
phones and on the street People have 
identified with this station immedi- 
ately, saying it's a breath of fresh air. 
This was a radio station that nobody 
knew or cared about, and suddenly 
listeners care about us. Top 40 radio, 
done correctly, becomes a part of the 
listeners' lives. What's not to like? 

"The key word that keeps coming 
back to us in our research is 'vari- 
ety,' " Hennes adds, using a buzzword 
often associated with AC stations. 
That word is not used on the air, but 
the perception is that WQSL delivers 
a variety of music. "All the songs we 
play transcend their labels," Hennes 
says. "We play popular songs for reg- 
ular folks who don't apply labels to 
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Bill HENNES 

GM 

WQSt Wilmington. N.C 



records they like." 

Here's a recent 6 p.m. hour: Janet 
Jackson, "Runaway"; Luniz, "I Got 5 
On It"; Goo Goo Dolls, "Name"; 
Groove Theory, "Tell Me"; Take That, 
"Back For Good"; Shaggy, "Boom- 
bastic"; Green Day, "Geek Stink 
Breath"; Coolio, "Gangsta's Par- 
adise"; Gin Blossoms, "Till I Hear It 
From You"; Natalie Merchant, "Car- 
nival"; Mariah Carey, "Fantasy"; 
TLC, "Waterfalls"; Red Hot Chili 
Peppers, "My 
Friends"; AC/DC, 
"Hard As A Rock"; 
and Lisa Loeb, "Do 
You Sleep." 

So what about 
train-wreck segues? 
"The audience only 
cares if they like the 
songs or not, and they 
wind up listening 
longer," Hennes says. 
"With our quick rota- 
tions, if they do go 
away, they'll come 
back quicker. [For 
example,] Sophie B. 
Hawkins has a big 
AC song, but they'll 
hear it more often 
here than from [AC] 
WGNI. 

"The same holds true with the 
biggest hits on crosstown modern 
rocker WSFM and urban WMNX. 
We're rotating their biggest hits and 
rotating them faster than they do. 
When a song is hot, the listeners 
want to hear it more often. We want 
equal-opportunity enemies." 

As for WQSL's music meetings, 
Hennes says, "we check retail sales 
in both markets, our callout research, 
requests, Billboard/Airplay Monitor, 
and weigh everything to give us a 
well-balanced playlist. During an 
average week, we may lean more 
urban, rock, or pop, depending on 
what's hot at any given time." Label 
reaction, Hennes says, has been "fab- 
ulous, very supportive. They recog- 
nize what we're doing is reality." 

Hennes recently hired new 
PD/p.m. driver Jake "the Jammer" 
Edwards from WKPK Traverse City, 
Mich. Music director/morning host 
Gary Alexander is a WQSL veteran. 
The night jock is Tyler Richman 
from KYKY St Louis. Middays and 
overnights are currently being han- 
dled by part-time talent 

WQSL is in the process of assem- 
bling its sales staff. "It's important 
for us to train our sales staff in the 
value of this format," says Hennes. 
"Top 40 has always been about 
putting bodies in seats, not about 
whether the advertiser likes the for- 
mat or not The bottom line is, 'Can 
we deliver the consumer, the lifeblood 
of their business?' Not every adver- 
tiser listens to every station, but if 
they're smart, they'll spread the 
message around. " 

For now, Hennes and company con- 
tinue to use a word-of-mouth, grass- 
roots campaign to create awareness 
of WQSL. "We treat it like a big 
secret and let the listeners find out 
about it," Hennes says. 

KEVIN CAKTKK 
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Maxwell Brews Righteous 'Freak 1 

DC Talk Aims To Turn Heads With Clip 



■ BY BRETT ATWOOD 

It's an odd pairing, but Christian act 
DC Talk has teamed with Simon 
Maxwell, known for his direction on 
Nine Inch Nails' "Hurt," for one of the 
most progressive religious music clips 
ever released. 

In the video for "Jesus Freak," white 
doves and Christian imagery collide 
with footage of burning books and 
crosses, hate crimes, and World War II 
propaganda films, while screechy gui- 
tars and aggressive vocals form a loud 
rock hook. The clip's slick style and in- 
your-face imagery could easily fit 
between cutting-edge videos from the 
likes of Nirvana and Nine Inch Nails — 
which is exactly the point 

"We had seen some of Simon's work 
with Nine Inch Nails," says DC Talk 
vocalist Toby McKeehan. "His style 
appealed to us. Our manager suggest- 
ed we try to work with him for the 
video, and when we contacted him, he 
was extremely interested." 

Maxwell says that after a career of 
work on alternative clips, such as the 
Orb's "Little Fluffy Clouds," he took on 
the project for a challenge and a 
change. 

"The track inspired me greatly," 
says Maxwell of his work on the clip, 
which is a production of Los Angeles- 
based the Underground. "I didn't think 
of the political implications of it Maybe 
it's because I come from England, 
where there are less preconceived ideas 
about Christianity than in the U.S. I 
had no prejudices about it. In many 
ways, the challenge was to portray 
something different than what people 
expect [DC Talk] are so cutting edge, 
in terms of the Christian music com- 
munity." 

Maxwell says the process of creating 
the DC Talk clip wasn't much different 
from what he did on the Nine Inch 
Nails video. 

"Both artists were equally concerned 
about their art and clearly getting 
across their point," says Maxwell. 
"They were just different points." 

McKeehan says that DC Talk gave 
Maxwell a lot of creative freedom to 
create the clip, but that the group made 



clear its concerns about the meaning 
behind the music. 

"The first thing that we told him was 
that this wasn't just another song to 
us," says McKeehan. "This song repre- 
sents our beliefs. It is about our faith, 
and we were not about to back down 
from that. Then we told him that we did 
not want to send out a message that 




DC TALK 



was confusing. We are not confused 
about our faith, and it was important 
that the video represent our strength 
and conviction. He was extremely sen- 
sitive to our belief and to our faith." 

McKeehan says the intention of the 
clip was to "push the envelope" of the 
Christian music community. 

"The problem with a lot of religious 
and Christian music is that it tends to 
be watered down," says McKeehan. 
"Some artists tend to back away from 
what they really want to say. People 
respect you more for taking hold of a 
stance and sticking with it. Our goal 
has always been to be out there on a 



mainstream level, but we won't com- 
promise our message to achieve that." 

To reach a wider audience, the clip's 
theme of strength despite intolerance 
transcends the subject of religion. 

"The video shows the perseverance 
of standing up for what you believe in — 
even in the midst of persecution," says 
McKeehan. "The visuals point toward 
many types of oppression, whether it is 
based on religious belief or color of 
skin." 

McKeehan and Maxwell say that they 
expect some of the more conservative 
members of the Christian community 
to frown on the adventurous clip. 

"There will obviously be some peo- 
ple who miss the point entirely or who 
interpret this differently," says 
Maxwell. "But you can't please every- 
body. That would be completely bland." 

The clip isn't too cutting edge for Z 
Music, which programs 24-hour Chris- 
tian music to 17 million cable house- 
holds and broadcasts part time to 13 
million homes. The channel is airing the 
clip in heavy rotation. 

"It's definitely more aggressive for 
DC Talk," says Graham Barnard, Z 
Music network programming manager. 
"But this is not out of step for the types 
of Christian music that we are now 
playing. Some people still generally 
associate Christian music as shoddy 
and inferior, but clips like this show oth- 
erwise. It's an inspiring message that 
happens to be delivered through an 
aggressive, driving tune." 



PRODUCTION NOTES 



LOS ANGELES 

Daniel ZirilH of Pop/Art Film 
Factory directed the Twinz' "Jump 
Ta This" with Warren G, as well as 
BG Knocc Out & Dresta's "Jeal- 
ousy." Zirilli also produced Jonatha 
Brooke's clip "Nothing Sacred," 
which was directed by Michael 
Nesmith. 

Russell Young of One World Pro- 
ductions recently completed direct- 
ing duties on several clips, including 




Law(s) And Order. Jazz artist Ronnie Laws takes a break from the video 
shoot for his new clip "Soon As The Posse Rides Out." which details the role of 
African-American cowboys in tbe exploration of the American West. Pictured, 
from left, are director Bill Pratt, Laws' manager Alister Abrahams. Laws, and the 
Right Stuff's Tom Cartwright and Charles Levan. 



Dana Dawson's "Got To Give Me 
Love," Louise's "Light Of My Life," 
and Gemini's "Even Though You 
Broke My Heart." 

NEW YORK 

Daniel Zirilli directed Suga's 
"What's Up Star." The clip, which is 
taken from the soundtrack to "The 
Show," was produced by Marlon 
Parry and Carrie Bornstien. Jamie 
Rosenberg directed photography. 

Real Live's "Real Live Shit" was 
directed by Dwayne B. Perryman 
III, and Stephen Chase produced. 
Sean Ramjerdi directed photogra- 
phy for GPA Films. 

Brian "Black" Luvar directed 
the Grouphomes' clip "Livin' 
Proof," which was produced by Anis- 
sa Davis. Baron Claiborne direct- 
ed photography on the shoot. 

Stacie Passon is the eye behind 
Babe The Blue Ox's "Hazmat" clip, 
which is taken from the "Red, Hot + 
Bothered" compilation. Romeo 
Tirone directed photography on the 
Brooklyn shoot. 

The Mighty Dub Hats' "Magic 
Carpet Ride" clip was directed by 
Yaron. Daniel Sollinger produced. 

OTHER CITIES 

The Phunk Addict Crew's "Get 
With You" clip was directed by the 
General and Tommy Bone. Grant 
Washburn directed photography on 
the Monterey, Calif., shoot. 



Billboard Music Vid Conference 
Sessions Will Inform, Entertain 



CONFERENCE UPDATE: The 
Billboard Music Video Conference is 
almost here! Registration informa- 
tion for the event, which will be held 
Nov. 8-10 at the Loews Santa Monica 
Beach Hotel in Santa Monica, Calif., 
is available from Maureen Ryan at 
212-536-5002. 

JlJST ADDED: Atlantic Records 
act the Co its will perform live at the 
Billboard Music Video Awards on 
Nov. 10. Admission to the event is 
included in the conference registra- 
tion. Additional tickets for the show 
can be purchased separately for $65 
at the walk-up registration booth at 
the hotel. 

Multimedia and music artist Todd 
Rundgren will join the "Multimedia 
and Music Video: the Real 
Deal" panel, to be held 
Thursday (9) at 11 am 

Rundgren was among 
the first musicians to 
explore the merging of 
music, music video, and 
multimedia with his 
1993 project "No World 
Order." The artist has 
just released another 
interactive music pro- 
ject, "The Individualist" 
on Digital Entertain- 
ment. The disc contains 
an interactive music 
video that can be direct- 
ed by the computer user. 

Rundgren tells the 
Eye that he plans to 
transfer all of his 
recordings to new media 
formats so that the 
music becomes interactive. 

"There are a lot of old and inter- 
esting things hidden in there," he 
says. "The audience will be able to 
take advantage of it immediately by 
Egging deeper into the music. They 
can go back and revisit the music and 
even disassemble it, if they want to." 

Breakfast roundtable: 

The Music Video Assn. is finalizing 
its agenda for the Breakfast Round- 
tables, which will take place Nov. 10 
at 8:30 a.m. Following are some of 
the topics to be discussed at the ses- 
sion, which is open to all attendees: 

• "Nielsen Music Video Tracking": 
Nielsen Media Research senior prod- 
uct planner Brian Fuhrer will dis- 
cuss Nielsen's new rating and 
research efforts for music video pro- 
gramming (Billboard, Oct 4). 

• "Creating A Web Site": BoxTop 
Interactive leader Charles Como 
will discuss the ins and outs of get- 
ting online with your company's own 
site on the Internet's World Wide 
Web. BoxTop Interactive has created 
Web sites for Fox Broadcasting Co., 
United Paramount Network, and 
Lenny Kravitz. 

• "Licensing Videos For Multime- 
dia": This group will discuss the legal 
realities of licensing music videos for 
use in CD-ROM and online ventures. 
Sony Music's Steve Gordon will 
guide the discussion. 




by Brett 
Atwood 



• "Broadcast Data Systems: Video 
Monitor": BDS GM George Chaltas 
will be available to discuss BDS and 
the Video Monitor that appears 
weekly in Billboard. 

• "Positive Forces: Music Video 
And Community Service": The 
effects of music video on youth are 
falling further under the microscope 
of many political forces. This group 
will examine ways to make a positive 
impact with music video through 
community service. 

• "Regional Programming: Pulling 
It All Together": This group will dis- 
cuss how to use programming tools, 
retail tie-ins, and original produc- 
tions to make your show more valu- 
able to the record companies. 

In addition, don't forget that the 
MVA will hold a meet- 
ing Nov. 8 from 3 to 4 
p.m. at the hotel. The 
first 100 people to 
attend will receive a 
free Kodak single-use 
camera. Immediately 
following the meeting 
will be an MVA cocktail 
reception, sponsored by 
Kodak. 

Awards update: 

For the first time ever, 
the final round of voting 
for this year's Billboard 
Music Video Awards 
will take place on-site 
at the Loews Santa 
Monica Beach Hotel. 
To place their votes, 
conference attendees 
will enter private 
booths that look suspiciously like 
those used in political elections. A 
large-screen video presentation will 
expose voters to all nominated clips 
and regional music video shows so 
that they can see and hear the final 
entries before they cast their votes. 
Please note that we will allow write- 
in votes in the best local/regional 
video show categories. All votes must 
be received by noon on Nov. 10. 

Remembering selena.* Sele- 
na may be gone, but she is not for- 
gotten by the director of most of her 
music videos. Cecilia Miniucchi 
seamlessly merges unused footage of 
Selena with a cast of lively young 
dancers for a new video for the 
singer's 'Techno Cumbia." 

"It was very much a challenge to 
do," says Miniucchi, who constructed 
the Visages Film clip from outtakes 
of the singer's last video, "Bi Di Bi Di 
Bom Bom." 

"We had footage of her dancing 
against a blue screen for that video, 
but we never got around to using it 
The spirit of her movement was right 
for this song, so we decided to use it 
It is a celebration of her life, more 
than anything else." 

In addition, Miniucchi recently 
prepared a documentary on Sele- 
na's life, to be released Nov. 14 on 
home video by EMI Latin (Bill- 
board, Oct. 7). 
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In Memory Of 
Maxine Andrews, 
Who With 
The Andrews Sisters 
Brought Us Hope 
In Times Of Strife 
And In More Than 
One Hundred Hits 
A Legacy Of Joy, 
Success And Victory 



MCA 



Music Entertainment Group 



Cc 



FOB WEEK ENDING OCTOBER 27, 1995 



Billboard. Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY 80S) FOR THE WEEK AHEAD 



14 hours daily 
1899 9th Street NE, 
Washington, D.C. 20019 

1 Boyi II Men. Vibin" 

2 Mariah Carey, Fantasy 

3 Whitney Houston, Exhale 

4 Groove Theory. Tell Me 

5 Cootro Feat. LV., Ganglia's Paradise 

6 TIC, Digpn' On You 

7 Deborah Cot, Sentimental 

8 Sai-N-Pepa, Aint rejthn' But A She Thing 

9 Pure Soul, I Want You Back 

10 Xscape, Who Can I Run To 

11 Immature, Feel The Funk 

12 Monica, Before You Walk Out Of My Lite 

13 Janet Jackson, Runaway 

14 C*r*tt I EAkt Lnot. Sr, Alnud, Um^; rau 

1 5 Anointed, It's In God's Hands Now 

16 Earth Gyrta, Love 01 Mine 

17 Diana Ross. Take Me Higher 

18 Brandy. Brokenhearted 

19 Skee-lo, I Wish 

20 Solo. Heaven 

21 Faith Evans, You Used To Love Me 

22 Monica. Like This And Like That 

23 Craig Mack. Making Moves With Puff 

24 Goodie Mob. Cell Therapy 

25 Alter 7, Damn Thing Called Love 

26 Tamia, You Put A Move On My H 

27 Keith Murray, This That Hit 

28 Pharcyde, Runnin' 

29 Blackstreet, Tonight's The Night 

30 Jon 8., Pretty GUI 

* * NEW ONS * * 

Cooko, Too Hot 
Souttry, Cash Money 
I, Positive 
My Girl Josephine 
Simply Red, Fairground 
Mystidlous Misfits. Upside Down 
lift, i: i Everywhere 



a™ 



Continuous programming 
2806 Oprytanrj Dr., 
Nashville. TN 37214 

1 Travis Trttt, Sometimes She Forgets 

2 Little Texas, Life Goes On 

3 Sawyer Brown, 'Round Here 

4 Vt»GfLGoRr4r^frTr*Mountan 

5 John Mchasi Montgomery. No Man's Lanj 

6 Shania Twain, The Woman In Me 

7 Daryte Singtetary, I Let Her Lie 

8 Clay Walker, Who Needs You Baby 

9 Reba Mc Entire, On My Own 

10 Kenny Chesney, All I Need To Know 

11 Bssckhawk, rm Not Strong Enough To Say 



12 Wade Hayes, What I Meant To Say 

13 Alan Jackson. Tall. Tall Trees t 

14 Martina McBridt, Sale In The Arms.. 

15 Usa Brokop, She Can't Save Him 

16 terU,.- . • ■ , - 

17 Terri Clark. Better Things To Do 

18 Tim MeGraw, Can't Be Realty Gone 

19 David Lee Murphy, Dust On The Bottle t 

20 TracyLawieri%rJThev\orUHadAFiDrt-- 

21 George Strati, Check Yes Or No t 

22 Chety Wright, L*1enrrV To The Radio t 

23 Terri Clark. When Boy Meets Girl I 

24 Helen Darting. I Haven't Found ft Yet t 

25 Ty Hemdon, Heart Halt Empty t 

26 Ty England, Smoke In Her Eyes t 

27 Pam THItt, Deep Down t 

28 John Berry, « Uv*J flfry Prtte Left Ai AJ ' 

29 um tor Pamst, Wen A Woman Lo*s A Man 

30 Mark Chesnutt, Trouble 

31 John Prlne, Ain't Hurtin' Nobody 

32 Rhett Akin*. She Said Yes 

33 Faith HID. Let's Go To Vegas 

34 Ken Menem, Rub- A- Dubbin' 

35 Belamy Brother*. We Dared The L#itr»ng 

36 Ml Canon, The Car 

37 The Mavericks, Here Comes The R*n 

38 Bryan White, Rebecca Lynn t 

39 Rhonda Wort, What More Do You Want.. 

40 Asleep Al The Wheel Lay Down Sally t 

41 Shelby Lyme, I'm Not The One 

42 Rick Trevino. Save This One For Me 

43 James House, Anything For Love 

44 Brett James, It I Could See Love 

45 BobtaeCryner, ljust Cant Stand To Be... 

46 Doug Supemaw, Not Enough Hours In 

47 Trisha Yeerwood, On A Bus To St Cloud 

48 Tracy ByrrJ, Love Lessons 

49 Rob Crosby, The Trouble With Love 

50 Hutchenv Knock. Knock 

t Indicates Hot Shots % 

* * NEW ONS* * 
Faith H.tl, It Matters To Me 



Hi 

Continuous programming 
1515 Broadway. NY. NY 10036 



1 Coollo Feat LV., Gangsta s Paradise 

2 Red Hot Chili Peppers, My Friends" 

3 Alanrs Morissette. Hand In My Pocket 

4 PrraidentsOt The United States, Lump 

5 Bush, Come Down 

6 Janet Jackson, Runaway 

7 Green Day, Geek Stink Breath 

8 Goo Goo Do**. Name 

9 Srrjrshing IVnptum, BulM WW> Buferty... 

10 Mariah Caray, Fantasy 

1 1 Whitney Houston, Exhale 

12 TLC. Diggm' On You 

13 Hootic l The Btowflsh, Time 

14 Brandy, Brokenhearted 

15 Melissa Etheridgt, Your Little Secret 

16 Foo Fighters. I'll Stick Around 

17 Sak-N-Pspa, Ain't Nuthrn' But A She Thing 

18 Lb* Lor* t r*ne Stones. Do You Sleep 7 

19 LV.. Throw Your Hands Up 



20 Toadies, Possum Kingdom 

21 R.E.M.. Tongue 

22 Rancid, Time Bomb 

23 Garbage, Queer 

24 Heather Nova, Walk This World 

25 Meat Loaf, I'd Lie For You 

26 Joan Osbome, One 01 Us 

27 Deep Bk* Somethre, Breatrfast Aj 

28 AC/DC, Hard As A Rock 

29 Take That, Back For Good 

30 Candleboi. Simple Lessons 

31 Edwyn Collnt, A Girl Like You 

32 Natalie Merchant, Carnival 

33 Rentals, Fnends Of P. 

34 Ozzy Osboume, Perry Mason 

35 Xscape, Who Can I Run To 

36 Mariah Carey I Boyi II Man, One Sweet Day 

37 Boyz II Men, Vibin' 

38 LL Cool J, Hey Lover 

39 Sophie B. Hawkins, As I Lay Me Down 

40 Groove Theory, Tell Me 

41 Dave Matthews Band. Ants Marching 

42 Dr. Dm, Keep Their Heads Ringin' 

43 Edwin McCain, Solitude 

44 Seal, Kiss From A Rose 

45 Shaggy. Boombastic 

46 Beaitfc Boys, Sabotage 

47 Sirverchair. Tomorrow 

48 Nirvana, Come As You Are 

49 Snoop Doggy Oogg, What's My Name? 

50 Stone Temple Plots, Interstate Lowe Song 

" Indicates MTV Exclusive 

* * NEW ONS * * 

Coollo. Too Hot 

Tha Don Pound, Let's Play House 

Afcce In Chains, Grind 

Bone Thugs- N -Harmony. 1st Of Tha Month 

Madonna, You'll See 

Rancid, Ruby Soho 

Bon Jovf, Lie To Me 

R. Kelly, You Remind Me Of Something 

Ruth Ruth, Univrted 

Sltverchair, Pure Massacre 



OTNN 

THE NASHVILLE NETWOB1* 
The Heart of Country 

30 hours weekly 
2806 Oprytand Dr.. 

TN 37214 



1 Tney L— renci. If The Wcrtd Kad A Front 

2 Tim MeGraw, Can't Be Realty Gone 

3 Martina McBrtde, Safe In The Arms. . 

4 John Michael Mflntjyaaanr, No Mans Land 

5 Shania Twain, The Woman In Me 

6 Daryte Singtetary, I Let Her L* 

7 Kenny Chesney, All I Need To Know 

8 Faith Hill, Let's Go To Vegas 

9 The Mavericks, Here Comes The Rain 

10 Neal McCoy. If I Was A u- - - - Man 

1 1 Tracy Byrd. Love Lessom 

12 Little Texas, Life Goes On 

13 VirctGl, Go Rest High On That Mcurfcsn 

14 Clay Walker. Who Needs You Baby 

15 Reba McEnbro, On My Own 

16 George Stra;t. Check Yes Or No 

17 AJan Jackson, Tall, Tall Trees 



18 Ken Melkms, Rub-A-Dubbin' 

19 Helen Darting, I Haven't Found It Yet 

20 Ty Hemdon, Heart Hart Empty 

21 Wade Hayes, wrujt I Meant To Say 

22 Jeff Carson, The Car 

23 Lee Oof Pamrii, Whs Antra _lvtt, ^ Ma 

24 Travis Trrtt, Sometimes She Forgets 

25 Aaron Tlppin, That's As Close As I'll Get 

26 Perfect Stranger, I'm A Stranger Here My 

27 Ty England, Smoke in Her Eyes 

28 Bryan White. Rebecca Lynn 

29 Pam Tilts, Deep Down 

30 RhorxlaVnwnL /.'-Lir f.V^fc 'LLi/.jrt. 

* >V NEW ONS* * 

Terri Clark, When Boy Meets Girl 
Tracy Lawrence, The Acoustic Sides Of... 
Saywer Brown 'Round Here 
Trisha Yearwood, On A Bus To St. Cloud 



Conbnuous programming 
1515 Broadway, NY. NY 10036 

1 Janet Jackson, Runaway 

2 Sophie B. Hawkins, As I Lay Me Down 

3 Gin Blossoms. Til I Hear It From You 

4 Blues Traveler, Run Around 

5 Melissa Ethertdge. Your Little Secret 

6 Mariah Carey, Fantasy 

7 Whitney Houston, Exhale 

8 Natalie Mer cha n t , Carnival 

9 Seal, Kiss From A Rose 

10 Hootie l The BJowfHh. Time 

1 1 Joan Osborne, One Of Us 

12 k.d. lang, If I Were You 

13 Meat Loaf. I'd be For You 

14 TLC, Waterfalls 

15 Elton John, Blessed 

16 Alanrs Mortssette, Hand In My Pocket 

17 HoDtaaneBbwa^Oiy Warrar>Wo>You 

18 Edwin McCain, Solitude 

19 Dave Matthews Band, Ante Marching 

20 Hootie I The Btowftsh, Let Her Cry 

21 Dlonne Farm, I Know 

22 Usa Loeb L NineStenes. Da Vol Sleep? 

23 Bryan Adams. Haw You Ever ReaHy La*d.„ 

24 Take That, Back For Good 

25 Ptul Collins. Take Me Home 

26 Boyi II Men, Water Runs Dry 

27 Elton John, Believe 

28 Bruce Springsteen, Glory Days 

29 Blues Traveler, Hook 

30 Collective Soul. December 

* * NEW ONS* * 

Madonna. You'll See 

Tina Turner, Goldeneye 

Rolling Stones, Like A Rolling Stone 

TLC. Diggm' On You 

Toad The Wet Sprocket. Good Intentions 

Heart, Alone 

Chynna Phillips. Naked & Sacred 
Xscape. Who Will You Run To 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL 4 LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING NOVEMBER 11. 1995. 



voecoNii 
Continuous programming 
1221 Collins Ave 
Miami Beach, f L 33139 

AMERICA'S NO. 1 VIDEO 

Bones Thugs- N-Harrnony, East 1999 

BOX TOPS 

Mystlkal. rail Ain't Ready Yet 
Whitney Houston. Exhale 
Larry Loc, I'm Having Flashbacks 
Eifhtball 4 MJG. Break Em Off 
Jodeci, Love U 4 Lite 
Umtt, l Got 5 On IKRemu) 
Click. Hurricane 

Cooik) Feat. LV., Gangsta's Paradise 
Xscape, Who Can I Run To? 
Junior rV.A.F i A . I Need You Tonight 
Bone Thufs-N-Harrnony, 1st Of Tha 

Month 

Mariah Carey, Fantasy 
2 Pec, Temptations 
Silk. Hooked On You 
Onyx, Last Dayi 

Backstreet Boys. We've Got It Coin' On 

Immature. Feel The Funk 

Deborah Con. Sentimental 

Fat Joe. Success 

Mack 10. On Them Thangs 

Genius/GZA. Liquid Swords 

3T. Anything 

DasCFK, Real H,p Hop 

Groove Theory, Tell Me 

Rack won, Ice Cream 

Shai. Come With Me 

LAD Rid>n' LOW 

Jodeci, Freek'n You 

A-Town Players, Wassup, Wassup 

Ruth Ruth, Uninvited 

Take That, Back For Good 

NEW 

Blahtay Blaluay. Danger Danger 
Blind Melon. Toes Across The Floor 
Cooik). Too Hot 

Manah Carey & Boyi II Men, One Sweet Day 
Spice 17MC Eiht, 1990-SJiCk 
The Dogg Pound, Let's Play House 



HTvR 

music tv 



Continuous programming 

11500 9th St N 

St Petersburg. FL 33716 

Martina McBnde, Safe in The Arms 01 Love 
Sarah McLacMan. I Will Remember You 
Tracy Bird, Love Lessons 
Mariah Carey. Fantasy 
Reba McErttW, On My Own 
Tim MeGraw, I Like It, I Love It 
John Ram, They Say It's Wonderful 
Brian Wilson, Do it Again 
Jann Arson, Could I Be Your Girl 
Michael Borton. Can I Touch You . There 
Jon Secada/ShaniOB. If I Never Knew You 
Selena, I Could Fall In Love 
Ne s tor Torres, El Dorado * 
Terri Clark. Better Things To Do 
Deep Forest, Mana s Song 
Eagles, Learn To Be Shll 
Gloria Estefan. It's Too Late 
Vince Gill, Go Rest High... 
Sophie B. Hawkins, As I Lay Me Down 
Hoose I Ihs Bfcwfch. Only Wanre Be Win You 

Continuous programming 
299 Queen St West 
Toronto. Ontario MSV2Z5 

Smashing Pumpkins, Bullet With,.. 
Black Grape, In The Name... (new) 
WIM Strawberries, Fall (new) 
The Pharcyde. Runnin' 
The Tragically Hip, Thugs (new) 
The Cranberries, i Can't Be. (new! 
Cipher, Peepfnew) 

AJanis Morissette, Hand In My Pocket 



m 



Continuous programming 



Pet Shop Boys, Pamnaro '95 
Take Thai. Back For Good 
Alanis Morissette. You Oughta Know 
Lenny Kravrtz, Rock & Roll... 
Shaggy, In The Summertime 
Diana King, Shy Guy 
La Ley, El Duelo 
Edwyn CoNlns, A Girt I ike You 
Michael Jackson, You Are Not Alow 
Los Tres, La Espada Y La Pared 
Real McCoy, Come And Get Your Love 
BJork. Isobei 

Wet Wet Wet Donl Want To Forgive Me 
Bon Jovt, Something For The Pain 
Natalie Merchant, Carnival 
Mariah Carey, Fantasy 
Charty Garcia, Cerca De La Revolucion 
Hooka & The Btartrth, Orfy Warm Be Wth You 
Boyz II Men, Water Runs Dry 
Faith No More, Evidence 



Five 1/2-hour shows weekly 
Signal Hill Df 
Wall. PA 15148 

Chrtstafari, Listening 

Rich Mullins. Creed 

Ughtmusic Band, Mother Nature's Son 

Innocence Mission, Wonder Of Birds 

Voice 01 The Spirit. Allies 

Out Of The Grey, Gravity 

Jars Of Clay. Flood 

Petra, Think Twice 

DC Talk, I Wish We'd All... 

PFR. Wonder Why 

Sieve Taylor, On The Fritz 

Dakoda Motor Co., Stand Up 

ErM Champion, Touch 

Walter Eugenes, Crawl 

Audio Adrenaline, We re A Eland 




TtLiVIIION 



Five hours weekly 
223-225 Washington St 
' NJ 07102 



Tim Keyes, Ail I Need Is You 

Ozzy Osboume, Perry Mason 

Smoking Popes. Rubella 

Hootie Ik The Blowfish. Time 

Natalie Merchant, Wonder 

The Pretenders, Sense Of Purpose 

Sait-N-Pepa, Ain't Nuthin' But A She Thing 

Jonathan Brooke, Nothing Sacred 

Babes In Toyland, We Are Family 

Joan Osbome, One Of Us 

Jason Weaver, I Can't Stand The Pam 

Smashing Pumpkins, Bullet With... 

Mike Watt. E Ticket Ride 

TLC, Diggm' On You 

Sponge, Raimn' 

Jann Arden, Insensitive 

Meat Loaf, I'd Lie For You 

Sonic Youth, Diamond Sea 

Shampoo, Delicious 

Pure Soul, I Want You Back 



CMC 



CALIFORNIA MUSIC CHANNEL 

1 5 hours weekly 
10227 E 14th St 
Oakland. CA 94603 

TLC, Diggm' On You 

Groove Theory, Tell Me 

Xscape, Who Can I Run To? 

Mariah Carey, Fantasy 

Dove Shack, Summertime In The LBC 

Janet Jackson, Runaway 

Luna, Playa Hata 

The Pharcyde, Runnm' 

The Click, Humcane 

Frost, Eastside Rendezvous 



PRE-1978 SONG COPYRIGHTS IN JEOPARDY 



(Continued from page 7) 

needs to be remedied immediately.'* 

Complicating the situation ftirther is a 
1976 2nd Circuit Court of Appeals rul- 
ing that concluded pre- 1978 songs are 
still protected by copyright 

Industry lawyers and other experts 
worry that new court cases outside of 
the jurisdiction of the 2nd Circuit could 
side with the 9th Circuit decision. 

The judgment of the 9th Circuit con- 
tradicted the music industry's 
decadeslong practice of releasing 
records without first securing federal 
copyright protection for the songs, ac- 
cording to Murphy and copyright ex- 
perts such as Peters and Michael S. 
Oberman of Kramer Levin, lead counsel 
for the coalition of music-industry 
groups that sought a Supreme Court re- 
view. 

"This practice was based on and ap- 
proved by authoritative court decisions, 
pronouncements of Congress, and the 
U.S. Copyright Office's century-old poli- 
cies and procedures," says Oberman. 

The interpretation of the law was 
based on the 1908 Supreme Court deci- 
sion in the case of White-Smith Music 
Corp. vs. Apollo Co. that a player-piano 
roll was not a "cop/* of the composition 
performed, but merely a mechanical re- 
production and thus not entitled to copy- 
right protection. Protection of the songs 
was not afforded until a sheet music 
"copy" was registered and published. 
(Further, the sound recording itself was 
not entitled to copyright pr<rtection until 
a 1971 amendment to the Copyright 
Act) 

"Now, uncertainty reigns on a ques- 
tion of paramount importance to the mu- 
sic industry because of the continuing 
conflict between the 2nd Circuit Court of 
Appeals and the 9th Circuit,'' says Ober- 
man. 

Peters agrees. "What [the decision] 
does is cast a huge cloud over a lot of the 
songs, whether they are in the public do- 
main or not" 

Peters adds, "We have practices that 



go way back that say that if you distrib- 
uted a [record], and you had a circle-C 
notice on it, we would register the claim. 
So this case goes against ail of our prac- 
tices." 

Adding to the confusion is the 1971 
amendment that granted protection to 
sound recordings. After that develop- 
ment, the copyright notification was al- 
most always for the record itself, not for 
the underlying musical compositions. 

Even ZZ Top's label, Warner Bros. 
Records, weighed in with a Supreme 
Court amid brief containing a dire pre- 
diction. Curiously, although the compa- 
ny opposed a Supreme Court review on 
several legal points, it favored a review 
on the so-called "divestment" issue of 
copyright protection of the songs, which 
it said "would have a devastating effect 
on composers and music publishers, in- 
cluding a sister corporation in the Warn- 
er family, Warner/Chappell Music'' 

The brief also called the 9th Circuit's 
decision "grossly at odds with the inter- 
ests of the creators and owners of copy- 
righted musical works." 

The Warner brief continued, "A con- 
flict between the two most influential 
circuits on copyright law on a fundamen- 
tal principle at once leaves in doubt the 
status of a countless number of copy- 
rights . . . unless this conflict is resolved, 
there is certain to be immediate confu- 
sion and heightened strife in the music 
industry." 

Industry veterans say chances are 
slim that hordes of opportunists will sud- 
denly decide not to pay for songs and 
risk going to court. But the NMPA's 
Murphy warns that it would take only a 
few cases for the issue to become a dis- 
aster for the industry. 

"It's a time bomb waiting to explode," 
Murphy says. "The ZZ Top case estab- 
lished this appeal, and now the next ac- 
tion would be for local groups of people 
to use the material and refuse to pay, 
and when that happens, that* s when the 
time bomb goes off." 



MODERN AGENCY HAS FOLK APPEAL 



(Continued from page 23) 
circuit. 

That often required working with 
people and groups who were not in the 
music business, showing them the steps 
and helping them develop, just as the 
agency did with its artists. There are lit- 
erally hundreds of stories around the 
country about people or organizations 
who have called Fleming-Tamulevich 
wanting to do one concert or benefit and 
ending up, with the agency's help, start 
ing a folk series, opening a coffeehouse, 
or becoming professional producers. In 
many cases, this meant telling presen- 
ters that they were offering too much 
money. 

"A lot of producers, especially in the 
early days, were willing to give it all 
away," Fleming says. "They'd just get so 
excited about the artists. And we'd ex- 
plain to them that if they had 10 shows 
that were hits, they could still get blown 
away by one bomb if they weren't pre- 
pared for it" 

When artists are ready for bigger 
venues, Fleming-Tamulevich works 
hard to help the loyal, small promoters 
develop their skills, rather than desert- 
ing them for established major produc- 
ers. That is one of the things that drew 
radical singer/songwriter DiFranco to 
them (see story, page 13). 

"It's important for me to work with 
peoplewho are kind, who are poHtfcil" 
says DiFranco. "Now that I'm sort of 
outgrowing some of the small, indepen- 
dent folk promoters and getting into the 



commercial rock-promoter world, we 
want to help those small promoters to 
grow, even if there are growing pains in- 
volved." 

Venerable folk star Phillips says, 
TheyVe had to overcome a real onus at- 
tached to agents in our medium, that 
they're hard-sell and all about money. 
And they've overcome that with their ci- 
vility and the humane way they do busi- 
ness. These people's lives are not about 
money; they're about art" 

Fleming and Tamulevich are excited 
about mainstream interest in folk music, 
though many in the field worry that the 
recording industry, with its hunger for 
what's hot and its trend-driven attention 
span, could end up strip mining the 
genre, then abandoning it, as happened 
after the '60s folk revival. 

But the folk market did not have such 
deeply rooted business structures 
around it then. Fleming-Tamulevich & 
Associates is not just stopping by folk 
music; it built its house there. 

"When people ask me why folk music 
or singer/songwriters are popular again, 
I tell them that I honestly don't pay 
much attention to that type of thing, be- 
cause the nature of a trend is that it 
changes," says Fleming. "We just keep 
on doing what we're doing the best way 
that we can." 

Scott Alarik in editor of the Cambridge, 
Ma,ts.-based New England Folk Al- 
manac. 
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6b 


69 


2 


1 MISS YOU (COME BACK HOME] 

MONlFAH (UPTOWNMCA) 


28 


30 


11 


PRETTY GIRL 

JON 8. (TAB YUM/550 MUSIC) 




66 


57 


4 


THE WOMAN IN ME . . . 

. ..TWAIN M l-. In. NASHVILLE) 


29 


25 


13 


AS 1 LAY ME DOWN 

SOPHIE B HAWKINS (COKJMBIA) 




67 


59 


9 


CARNIVAL 

NATALIE MERCHANI lELEKIRAvEEG) 


30 


ia 


U 


1 ST OF THA MONTH 

BONE ■ RUTHLESS) 




68 


56 


7 


I1L BE THERE .THIS HOUSE IS NOT... 

THE ...'.V i . ..v.-.'.. ' 


II 


41 


s 


ANYTHING 

3T (MjJ/550 MUSIC) 




69 


64 


3 


AUTOMATIC LOVER (CALL FOR LOVE) 

REAL MCCOT (ARISTA) 


32 


29 


5 


THROW YOUR SET IN THE AIR 

CYPRESS HILL IRUFFHOUSEVCOEUMBIA) 




70 


60 


14 


ONLY WANNA BE WITH YOU 

bOCTlF A THE R.CJWFISH AT 1 ALT IC. 


33 


28 


11 


VIBIN' 

BC-7 MEN MOTCI.VN 




71 


56 


2 


LAST DAYZ 

ONYX UMJETALTSI ANO 


34 


42 


6 


BREAKFAST AT TIFFANY'S 

DEEP BLUE SOMETHING (RAINMAKER) 




72 


61 


7 


TEMPTATIONS 

2 PAC IINTERSCOPE] 


35 


34 


4 


RUNNIN' 

THE PHARCYDE IOEUCKXJS VTNYL/OAPITOL) 




73 


6b 


3 


EAST SIDE RENDEZVOUS 

FROST iRUTHiCS'RFIATlviry 


36 


.''1 


2? 


IWISH 

SKEE40 (SUNSHINEVSCOTTI BROS ) 




74 


63 


12 


SCATMAN (SKI BA BOP BA OOP BOP] 

SCATMAN JOHN (RCA! 


37 


32 


19 


'TIL YOU DO ME RIGHT 

AFTER 7 (VIRGIN) 




n 




1 


PLAYA HATA 

ivnu 1- 



(3) Records with the greatest sales gains. t> 1995, BillBoarA'BPl Communications and SoundScan, Inc. 
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Lob. ASCAP/EMI Apnl. ASCAP) HL 
PLAYER'S ANTHEM (Undoes. ASCAP.Oart s True Ftnk. 
BMLTMI Acri, HSCfiPfhisto, AECAFiBtf Pcfva, ASCAP) HL 
PRETTY GIRL (Sony Tree, BMl.Tcai. BMI) HL 
REAL HIP HOP (StraigM Out Da Sewer. ASCAP) 
THE BIDOLER (FROM BATMAN FOREVER) (Rarrrtu 
BMWu-Tant WfcCanx-s BMG BMVMier. ASCAP) 
ROLL TO ME I IMiyGM-'i ASCAP) HL 
RUN -AROUND (Blues Traveler, BMI/lrving. BMI) WBM 
RUNAWAY (Black Ice. BMI/EMI Apnl, ASCAP/FlytB 
Tvme. ASCAP) WBM 
RUNAWAY (PotyGiam) HL 
RUNNIN' (Beet|unkye. BMI/EMI Blachwood, 
BM 1/Epftcy . ASCAP) HL 

SCATMAN ISW-BA-BDP-BA-DOP-BOP! (ktbOS, 
ASCAP.tM, ASCAP/BMG. ASCAP/Etttai Scales. ASCW1 HL 
SENTIMENTAL (EM1 April, ASCAP/D.A.R.P , 
ASCAP/WB, ASCAP/Niithause, ASCAP/EMI Blackwood. 
BMt/Oeborah Cot. BMI) WBM/HL 
SET U FREE (New York House, BMI/Wax Head, 
BMVNadina Renee. BMI) 
SEXUAL HEALING (EMI Apnl, ASCAP/Ekig Pie. 
ASCAP/ftiD Rights, ASCAP/EMI Blackwood, BMI) HL 
SOLITUDE ILMI, ASCAP/Harr<r«ton. ASCAP/EMI Apnl. 
ASCAP) HI 

43 SOMEONE TO LOVE (Sony Tree, BMI/Ecal. BMI) HL 
19 SOMnHIH4 0AHONEY2(MoSwarfctASCAP/0iis, 

BMl/Madcastle. B Ml/Chrysalis. ASCAP/TSomad- 
Noman, BMI/Wamsr-Tarnertarw. BMI/Sonp Ol 
PolytVam. BMtySecond Decade. BMI) HL/WBM 



n 



41 SUGAR HILL (lucky Track. BMI) 

M SUMMERTIME IN THE LBC (FROM THE SHOW!) (Big 

Nuts. BMI/EMI Apnl ASCAP) HL 
5 TELL ME (Almo. ASCAPAVoove 78, ASCAP/lirop 

BMVSorty Tree. BMI/Oream Team, BMl) WBM/HL 
SI THROW YOUR SET IN THE AIR (Soul Assasre, ASCAPMCA 

ASCAP Mb From Ot 8orc ASCVV6MG. ASCAP) HL 
36 'TIL YOU 00 ME RIGHT (Sony Tree. BMI/Ecaf, 

BMI/Kmel, BMI) HL 
CZ TIME (Monca's Uctance To lob. ASCAP/EMI Apnl, ASCAP) 

78 VIBIN (Black PanQier. EMI/Vanderpooi. BMl/Ayna«. 
BMI/Shawfi Patrick. BMt/Ens^. BMl/Bee & lee. 
BMI/Butter lure. BMI) HL 

20 WATERFALLS (Orgarwtwf Noire. BMI/Stiff Shirt. 

BML/Berl Star. A^CAPAutu. ASCAP/Pebbitone. 

ASCAP/EMI Apnl, ASCAP) HI 
SS WEST UP! (Base Pipe. ASCAP/WmprBewoo, 

ASCAP/WB, ASCAP/Gangsta Boogie, ASCAP/Real An 

Rutt, ASCAP/Mycerue. ASCAP) WBM 

12 WE'VE GOT IT GOING ON (Owirori. ASCAPjWega. ASCAP) 
73 WHERE EVER YOU ARE (Two TuH-EnuN, BMVEMI 

Blackwood. BMI) HL 
1 WHO CAN I RUN TO (Wanwr- Tamerlane, BMI) WBM 

79 WINGS OF THE MORNING (Stai 01 Afnca. BMI/lrving. 
BMI) WBM 

19 THE WOMAN IN ME (NEEDS THE MAN IN YOU) 

(Loon Echo. BMVZornta. ASCAP) 

13 YOU ARE NOT ALONE CZomba. EIWH.Kety, BM) W3M 
13 YOU USED TO UM ME fOYv&txWcmiCirt^ BMlWl 

BtadnmcrJ. Bht^nlh Street TumeJ, BMTJ HL 
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SPOTLIGHT 




by Jerry McKenna 

SeVEN AND STILL COUNTING: "Fantasy" by Mariah Carey (Colum- 
bia) holds at No. 1 on the Hot 100 for the seventh consecutive week. It is now 
tied with Madonna's "Take A Bow" (Maverick/Warner Bros.), Montell Jor- 
dan's "This Is How We Do It" (PMP/RAL/Island). and TLC's "Waterfalls" 
( La Face/Arista) for the songs with the most weeks at No. 1 this ehait year. It 
appears likely that "Fantasy" will break the tie next week, since its overall 
chart points continue to be well ahead of the competition. The scenario pre- 
sented last week, in which the No. 2 single, "Gangsta's Paradise" by Coolio 
Featuring L.V. (Tommy Boy), could reclaim the No. 1 slot, seems less likely 
this week, since "Paradise" lost more combined airplay and sales points than 
"Fantasy" over the last seven-day peiiod. 

DOUBLE UP AND GAIN: Monica's double-sided single "Before You Walk 
Out Of My LifeTLike This And Like That" (Rowdy/Arista) is the greatest 
overall gainer on the chart. "Before" *' Like This" also has this week's greatest 
increase in airplay points, despite the fact that neither side has cracked the 
Hot 100 Airplay chart. The top 40 radio A-side, "Before," should hit the airplay 
chart next week, considering that it's already top 10 at four monitored sta- 
tions, including No. 2 at WERQ (92Q) Baltimore and WJJS Roanoke, Va. The 
second-biggest overall gainer on this week's chart is Jodeci's "Love U 4 Life" 
(Uptown/MCA), in part because it wins the Greatest Gainer/Sales award. It 
catapults 90-60 on the main chart, while debuting at No. 45 on the Hot 100 Sin- 
gles Sales chart. It too is breaking at 92Q, where it is No. 5. The third-largest 
increase in points is "Blessed" by Elton John (Rocket/Island), which moves 
87-69. It debuts at No. 74 on the airplay chart after developing a solid base at 
top 40/adult radio. "Blessed" is top 10 at 14 monitored stations, including No. 
2 at WMJQ Buffalo, N.Y., and WLHT Grand Rapids, Mich. 

The GREATEST GAINER/AIRPLAY award goes to Deep Blue Some- 
thing's "Breakfast At Tiffany's" (Rainmaker/lnterseope). It holds at No. 21 in 
a crowded region of the Hot 100, despite showing substantial airplay growth 
and a 32-25 jump on the airplay chart "Breakfast" is No. 1 at five monitored 
stations, including KTCL Denver. The runner-up for the airplav award, at No. 
23, is "Dreaming Of You" by Selena (EMI Latin/EMI). It is No. 3 at KKSS 
Albuquerque, N.M., and top 10 at 10 other stations. 

The PUMPKINS' SMASH: The Hot Shot Debut, at No. 28, is "Bullet With 
Butterfly Wings" by the Chicago-based band the Smashing Pumpkins (Vir- 
gin). This is an amazingly high debut for an act new to the Hot 100. "Bullet" is 
already No. 2 on the Modern Rock Tracks chart and No. 1 in monitored play 
at KITS (Live 105) San Francisco, WMMS Cleveland, and eight other stations 
on the Hot 100 panel. Entering close behind, at No. 30, is "Beautiful Life" by 
Ace Of Base (Arista). It is top 10 at 14 monitored stations, including No. 6 at 
WZJM Cleveland. In addition to the Pumpkins, two acts make Hot 100 chart 
debuts. Entering at No. 63 is Bay Area rap group the Click with "Hurricane" 
(Sick Wid' It/Jive). It is the most-played single at KMEL San Francisco. De- 
buting at No. 85 is "Be My Lover" by RCA's La Bouche, a U.S. act whose 
members reside in Germany. It was a No. 1 single throughout Europe and is 
currently No. 1 at WBBM (B96) Chicago. 
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TITLE 

ARTIST ILABEbOISTRIHUTING LABEL) 
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19 


2 


GANGSTA'S PARADISE/THROW YOUR . . - 

LV (TOMMY BOT) 


2 


2 
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IF YOU WANT IT 

SOUL FOR REAL (UPTOW+MCAI 


3 


12 


2 


RIOIN' LOW 

LAO (P&HDILYWOODI 


4 




1 


PLAYA HATA 

LUMZ INOO TRY BE) 


5 


3 


J 


GOO'S MISTAKE 

TEARS FOR FEARS IEPICI 


1 


S 


13 


DAUGHTERAELLOW LED6ETTER 

PEARL JAM IEPICI 


7 


< 




I'M NOT STRONG ENOUGH TO SAY NO 

BLACK HAWK {ARISTA) 


! 




1 


1 WANT YOU BACK 

PURE SOUL fSTEP SU^INTERSCOPEf 


• 


! 


3 


FAOES EM ALL 

JAMAL (ROWDYi'ARISTAJ 


10 


E 


; 


Y'ALL AINT READY YET 

MYSTIKAL (BIG BOT1JIVE) 


11 


10 


6 


IF 1 NEVER KNEW YOU 

JON SECAOA A SHANICE [HOLLYWOOO) 


12 


13 


S 


NO MAN'S LAND 

JOHN MICHAEL MONTGOMERY [ATLANTIC) 


13 




1 


THAT'S AS CLOSE AS I'LL SET TO LOVING TOO 
AARON TIPPIN (RCA) 
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TITLE 

ARTIST ILABELD STRIBUTING LABEL) 


14 


ii 


14 


WHATZ UP, WHATZ UP 

PLAYA PONCHO (SO SO DETCOLUM9IA; 


15 


i 


4 


A DREAM IS A WISH YOUR HEART 

UNOA RONSTA0T WALT DISNEYl 


IS 


7 


8 


CLAP YO HANDS 

NAUGHTY BY NATURE (TOMMY BOT) 


17 


IS 


6 


JESUS FREAK 

DC TALK (FOREFRONT^HORDANT) 


1! 


It 


2 


I'M YOUR MAN 

ALL-4-0NE IBLITZtATLANTKI 


19 


25 


2 


LOVE LESSONS 

TRACT BVRO (MCA) 


20 




2 


WHO NEEDS YOU BABY 

CLAY WALKER IGIANT) 


11 


21 


9 


ROBI-ROB'S BORIQUA ANTHEM 

OC MUSIC FACTORY (COLUMBIA: 


22 




1 


FUNNY HOW TIME FUES 

ITRG ATLANTIC) 


23 


18 


3 


TONITE 

A FEW GOOD MEN ILAFACE/ ARISTA) 


24 


14 


S 


TAKE ME HIGHER 

DIANA ROSS [MOTOWN! 


a 




1 


FAIRGROUND 

SIMPLY RED :EASTWEST)EEGI 



FEMALE FOLK ARTISTS FIGHT PIGEONHOLING 

(Continued from page IS) 

20 years on the performance trail, 
she seems to have found that place 
with "Phantom Center." 

The album was originally re- 
leased in 1990 on Chameleon 
Records, which closed its doors in 
1993 (Billboard, Nov. 27, 1993). The 
album was remixed and remastered 
for its Earth Beat release this fall. 

The Warner team that is handling 
Ferron's record is headed by Carl 
Scott, VP of artist relations, who 
calls his work with the artist "a la- 
bor of love." 

Ferron has been on a promotional 
tour since early September, focusing 
on triple-A markets, such as Seattle, 
New York, San Francisco, Chicago, 
and Boulder, Colo. While in those mar- 
kets, she has been making in-store ap- 
pearances, and the label has been do- 
ing retail tie-ins with the concerts, 
according to Alis.se Kingsley, director 
of publicity and another member of the 
Ferron team. The tour ends in mid- 
November. 

The label's promotion VP, Nancy 
Stein, is working the record at hot AC 
and triple-A radio. Warner has hired 
promoters to work public and college 
radio also, according to Scott. 

Scott says that the climate is right 
for an artist like Ferron, and he has 
not found any resistance at triple-A 
or among retailers. 

"She just needs to be exposed to a 
broader audience, a newer audi- 
ence," Scott says. "She's an enor- 
mously talented and gifted writer, 
and her concert performance is gift- 
ed. Let me stress that none of this 
should be construed as a lack of suc- 
cess. She's sold records, built a very 
loyal and strong audience. I just 
don't think she's ever had an oppor- 
tunity of having a major record com- 
pany appreciate and value her." 

"Phantom Center" is more serene 
and less restless than Ferron's previ- 
ous albums, such as "Driver," which 
was released on EarthBeat in 1994 
and brought her much critical acclaim. 

"By making the record with 
Warner Bros., I wasn't asked to be- 
come something different; I felt like 
I was being honored to be w r hat I 
have been for the last 20 years," 
says Ferron. 

Ferron says she is "fiercely and 
proudly a lesbian person, living 
here, trying to get it all done. I'm 
trying to keep a house together, and 
I have a child, and I have morals, 
and I have problems, and I have 
passions, just like everyone. I'm liv- 
ing it out, and I will not be stopped." 

'THE MARKET IS THERE' 

DiFranco's intensely charming 
brand of in-your-face acoustic rock 
has made her a favorite college act, 
with heavy play on college and 
triple-A radio. Her seven albums 
have generated total sales of 
200,000 copies since 1990. 

"Not A Pretty Girl" is DiFranco's 



seventh recording and her fastest- 
selling to date. In addition to main- 
stream distribution from Koch, al- 
ternative markets will be handled 
by Golden Rod/Horizon and Lady 
Slipper, which specialize in women's 
music, gay and lesbian, and eclectic 
and folk titles. 

According to Michael Rosenberg, 
VP of sales and marketing with Koch, 
the majority of DiFranco's sales are 
still at alternative outlets and indepen- 
dent record stores. "About one-third 
of her sales are at major chains," says 
Rosenberg. "We're working on in- 
creasing that, because the market is 
there, and her label is working hard 
trying to increase her presence with 
radio and press." 

Koch is also distributing DiFran- 
co's catalog, which Rosenberg says 
still has "a lot of life." 

According to Rosenberg, the dan- 
ger for DiFranco is that she is pi- 
geonholed not only as feminist, but 
as a folk artist. 

"Radio doesn't take her seriously, 
because they think she's a folkie, and 
the trick for the label is to get people 
beyond those boundaries they've set 
up and to listen to what she's doing. 
It's unique, but shouldn't be circum- 
scribed by these categories." 

Rosenberg says that Koch is 
telling its accounts to rack DiFran- 
co under rock. 

"A few years ago, you had artists 
like Suzanne Vega, and people got 
excited about folk, but there's still a 
perception among retailers that folk 
doesn't sell as well as other genres 
and they don't need to pay as much 
attention to it," says Rosenberg. 
"There aren't many 'folk' artists on 
the top half of The Billboard 200, 
but many up there could be called 
folk, like Joan Osborne. For a folk 
artist to be successful, he has to no 
longer be considered a folk artist." 

The 24-year-old DiFranco, who 
has been performing since the age 
of 9 and living on her own since she 
was 16, has some thoughts on 
pigeonholing. 

"Gender definitions are an imposi- 
tion," she says. "I grew up in a world 
where I assumed that women can 
make noise, and that noise should be 
put on a shelf right next to the noise 
that men make. There is an ever-ex- 
panding vocabulary now of alternative 
and rock 'babes'. . . and they're out 
there convincing people that both 
women and men can rock in a whole lot 
of different ways.** 

ROOTED IN POLITICS 

Like Ferron, DiFranco finds 
themes everywhere, around many 
corners. 

"It's not like I have an agenda in 
my music," DiFranco says, "it's just 
that to me, the world is political. 
Politics is music — is life! That's the 
lens I look through. 



"I don't have this message that I 
want to convey musically. It's al- 
most more subconscious. I'm telling 
my story; I'm writing songs about 
my life. Just like any other personal 
songwriter or rock musician, I'm a 
politicized person." 

It was political music that gave 
Ferron her start. She is quick to re- 
member that 20 years ago was a dif- 
ferent era of song. Her "training," 
as she calls it, was in 1975-82 in 
Canada, where she started singing 
to "political folk-type people, mixed 
audiences of men and women." 

Ferron says, "We were all mixed 
up together, trying to get co-ops 
happening, live communally, make a 
better world." 

Ferron's third album, "Testimo- 
ny," was released in the U.S. in 
1980. The powerful title track in- 
stantly became a folk standard and 
an anthem for women. Invitations 
followed for Ferron to tour the U.S. 

"I was kind of stunned when I got 
down to the States and learned that 
there were places where women 
played to just women, or where men 
played to just men ... I don't feel sep- 
arated like that. I have a huge amount 
of confidence and connection with peo- 
ple. I think, on the whole, that people 
are hungry, and intelligent, and in- 
sightful, and heartfelt, and coura- 
geous, and wonderful. I write from 
that place. I not only expect to be met 
there . . . but I am!" 

DiFranco says she has built up 
her audience through a slow, 
steady, and arduous career. "Right- 
eous Babe Records doesn't have a 
big publicity and marketing budget. 
My marketing and publicity, and 
the whole reason I have this big au- 
dience base, is because of years of 
playing." 

Ferron is also reflective about the 
work she has put into her career. 

"My young years were rugged and 
rough — not enough tools and not 
enough trust. It's like I should still be 
in an apron in a factory and somebody 
took the lid off ... I am still writing 
from the inside. I've spent all of my life 
without a label, without a hook, except 
for just my own private life, and I'm 
still doing it," 



ENHANCED CD SINGLE 

(Contin ued from page 8) 

two performed a medley. The 
"Peace On Earth/Little Drummer 
Boy" one-track single, distributed 
by Digital Entertainment, is priced 
at $7.98. 

Elektra doesn't have additional 
enhanced CD singles on tap, but ex- 
pects "Wonder" to pave the way for 
more such releases — its own and 
those of other labels — next year. 

"This will certainly be a trend for 
the future," Mefford says. 



BuoWmg Under lists th« top 25 singles under No. 100 
which ha«e fxrt yet charted. 



ON YOUR MARK ... 
GET READY . . . 
GET SET... 
CALL 

BILLBOARD CLASSIFIED 
TODAY!! 
800-223-7524 
FAX: 212-536-5055 
212-536-5174 



Look what's up our Safety-sleeve now! 




Safety-sleeve - Binder Pages for CDs available in 20 different sly les and colors 
Perfect for multi-disc sets, manuals, or special projects 
See your disc manufacturer or call us for details 
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COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO AIR- 
PLAY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 
RADIO PLAYLISTS, AND RETAIL AND RACK SINGLES SALES COL- 
LECTED, COMPILED, AND PROVIDED BY 
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FANTASY 7 <kcU it No. 1 

'.' :^E' : Ht._ \i ;f-ff t 


♦ MARIAH CAREY 

ICIIDI Tllv: COLUMBIA FSCA3 
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13 


GANGSTA'S PARADISE frcm "DANGEROUS MINDS")*, ♦ COOLIO FEATURING L.V 

D RA5HEED :a r.Tv ip sancipf f p. ' .-ff f .■. -\-.ff. r ■ MCA soundtracks '■ - 
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CD 


3 


3 


9 


RUNAWAY 

J JAM.T UWIS.J JACKSON IJ JACKSON J HARRIS III 7 LEWIS! 


♦ JANET JACKSON 

(Q ID) CD (V) 00 AAM 1194 
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4 
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21 


KISS FROM A ROSE (FROM "BATMAN FOREVER") • ♦ SEAL 

T.HORN (SEAL! - L) . :, -> ! .'- .V-.< '. 1 : 
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CD 
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12 


TELL ME • 

B P V, ISO!. '.VILSON 


♦ GROOVE THEORY 

LCJ ID) ITnxi EPIC 77961 


5 


t 


6 


6 


24 


AS 1 LAY ME DOWNi 

S UPSON IS B HAWKINS! 


♦ SOPHIE B. HAWKINS 

!CI (D! COLUMBIA 77801 


[. 


CD 


9 
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14 


BACK FOR GOOD 


♦ TAKE THAT 

IC'FDi (V) ARtSTA :-Z8A8 


7 


8 


7 


s 


15 


ONLY WANNA BE WITH YOU 

DGEHMAN M BRYAN D iUB : * D "IT'F- S:NET1LC 


♦ HOOTIE 4 THE BLOWFISH 

C i ATLANTIC 67132 
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CD 


11 


15 


5 


WHO CAN 1 RUN TO 

J CJPR : i ::. - I.IMQNS AlSTIN.JR 


♦ XSCAPE 

c. DFSOSOOCF 7805* COLUMBIA 
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12 


17 
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NAME 

LGIORDANO U RZE2NIK) 


♦ GOO GOO DOLLS 

UETAlBJLfE I 


10 


u 


10 


12 


19 


ROLL TO ME 

A. CUT (J CURR1E! 


♦ DEL AMITRI 

(OCX) AAM 1114 


10 


12 


14 


10 


15 


CARNIVAL 

N MERCHANT (N. MERCHANT) 


♦ NATALIE MERCHANT 

(C)(0) ELEKTRA64413EEG 


10 


13 
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11 


YOU ARE NOT ALONE A 

RKLLU" ' '.IRKELL'' 


♦ MICHAEL JACKSON 

(CKD)iT: :vi ixi EPIC 78002 
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14 


13 


i: 


10 


BROKENHEARTED 


♦ BRANDT 

• ■ ATLANTIC 87150 
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© 


19 


:: 


4 


I'D LIE FOR YOU (AND THAT'S THE TRUTH) 


♦ MEAT LOAF 

(CXDl MCA 5S13A 


15 


16 


15 


13 


22 


1 CAN LOVE YOU LIKE THAT • 

C FOSTER . -VIM • — KIMBALL 


4> ALL-4-0NE 

[CI (D) BUTZZ 67 1 34' ATLANTIC 


5 


17 
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16 


34 


RUN-AROUND 

S.THOMPSCN M BARSiERC !J POPPER 


♦ BLUES TRAVELER 

:c v: ix jFid: 


8 


(39 


18 


19 


8 


DO YOU SLEEP? 


♦ LISA LOEB 4 NINE STORIES 

get-en inai 


18 


® 


24 


32 


4 


BEFORE YOU WALK OUT OF MY LIFE LIKE THIS AND LIKE THAT ♦ MONICA 

f F". ; klfe : . ' sew ■"- 


19 


20 


17 


14 


23 


WATERFALLS A 

ORGANIZED NCI7E (ORGANIZED NC ZE M [THER'DGE L LCPES 


4> TLC 

CnC Mi Tifv LAFACE2-4I07APISTA 
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* * * Greatest Gainer Airplay * * * 
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BREAKFAST AT TIFFANY'S 

D.CASTELL (TRIPES) 


♦ DEEP BLUE SOMETHING 

(0 RAINMAKER 9813B1NTERSCOPE 


21 
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23 


22 


27 


DECEMBER 

-: - (.• fe-.e' : ie rolandi 


♦ COLLECTIVE SOUL 
ICI IV) ATLANTIC 87 157 


20 


© 


26 


38 


3 


DREAMING OF YOU 

G ROCHE (FGOLrr T SNOW] 


SELENA 
(C) EMI LATIN 58490/EMI 


23 


24 


20 


18 


23 


1 GOT 5 ON IT A * LUNI2 

TCNE CATONC 'MLSEAIOS ELIS G.MDUR < NG FOSTER MCELRGY.BELL SMITH! IC! !C ! NOO TITYSE 3S47A 


8 


© 


25 


26 


11 


PRETTY GIRL 

GABYFACE iBABYFACEl 


♦ JON B 

j L ' 1. YABYUM -..f FfL MUSIC 


25 


21 


22 


20 


7 


I'LL BE THERE FOR YOU THIS HOUSE IS NOT A HOME ♦ THE REMBRANDTS 

aiwcut»r:*iDE=.soiD(i :: c ANEM«AFFwwiAiLSPs:LEucA.:EvsjiLCfp to»wiBlBTMST-;: ; -EEj 


17 


© 


28 


31 


10 


SENTIMENTAL 

d Austin r. - r '. : .'.~. r E : rr < 


♦ DEBORAH COX 

F j V " • ARISTA 1 2852 


22 










* * ★ Hot Shot Debut * * * 




® 


NEW ► 


1 


BULLET WITH BUTTERFLY WINGS 


♦ SMASHING PUMPKINS 
F:: Eii v -FjiV 4;:fF"V 


28 


> 


29 


29 


15 


LET ME BE THE ONE 

emosia (E. Sloan, j p£r»:E emosiAi 


♦ BLESSID UNION OF SOULS 


29 


® 


NEW ► 


1 


BEAUTIFUL LIFE 

D.PCP M MARTIN .OKE 


ACE OF BASE 
ALD! IX ARISTAt-2889 


30 


11 


27 


23 


26 


BOOMBASTIC IN THE SUMMERTIME A 


♦ SHAGGY 

ci r . V xi virgin j.g-.e; 


3 


® 


40 


43 


3 


A GIRL LIKE YOU (FROM "EMPIRE RECORDS") 

E COLLINS IE COLLINS! 


♦ EDWYN COLLINS 

C (XJ BAR NONE 1234 AAM 


32 


33 


30 


33 


11 


COMEDOWN 

C.lANGER.A WINSTANLEY BlSh (G.ROSSDAlE) 


(C) TRAUMA 9813AJNTERSCOPE 


30 


34 


31 


27 


21 


COLORS OF THE WIND (FROM "POCAHONTAS") • ♦ VANESSA WILLIAMS 

K THOMAS lA MENKEN '!>-•', AP" L ' ICl (Dl IV! HOLLYWOOD 64001 


4 


® 


39 


39 


6 


ANYTHING 

3T IT - - '■ T ■'. ■ ', T - KSON E ALI .'.(!! - KETT'.EP 


♦ 3T 

!C)(DI MJJ 779137550 MUSIC 


35 


36 


34 


35 


19 


TIL YOU DO ME RIGHT 

BABVFACE iBAB-'A'-E EX'.IFf.'OE - EDMONDS) 


♦ AFTER 7 

ICI (Dl IV) VIRGIN 38494 


31 


37 


36 


28 


29 


DONTTAKE IT PERSONAL (JUST ONE OF DEM DAYS) A ♦ MONICA 

D.AUSTIN FC AUSTIN, D SIMMONS.Q.D II. J T SMITH. W BAKER) (CXDl (M) IT! (V| ROWDY 3-50AO'APISTA 


2 


® 


38 


40 


4 


AIN'T NUTHIN BUT A SHE THING 

CJAMES C JAMES 


♦ SALT-N-PEPA 

X'EDi IT) IVI .0NCON D3Jt ISLAND 


53 


39 


32 


25 


22 


HE'S MINE • 

HAMI (HAMI.MOKENSTEF P.TP.C JTMAN «J 


♦ MOKENSTEF 

C iD 'I.' C'JTBURETRA. HE-I ISLAM 


1 


■1 


44 


60 


.- 


MISSING 

B WATT T ~- - '. ' IT B iVATT 


♦ EVERYTHING BUT THE GIRL 

(CUT) IX) ATLANTIC 87124 


40 


41 


33 


34 


18 


SUGAR HILL • 

LE.S. (AZJ BAPNtS K BA.RN-S! 


♦ A2 

i: 1 1 1 x ■ EMI 58407 


25 


42 


37 


37 


5 


ICE CREAM 

RZAiR D'GGS.C WOODS. 


♦ CHEF RAEKWON 

(O (01 (T) LOUD 64426 R CA 


37 


43 


41 


44 


29 


SOMEONE TO LOVE • ♦ JON B. FEATURING BABYFACE 

BABVFACE iBABYFACEl C O! IV YABYUM MUSIC 


10 


® 


52 


6; 


5 


CELL THERAPY 

ORGANIZED NOZE F'-'^m:;:: E--.E-T ■ ... .-, ,vi>-i 


♦ GOODIE MOB 

■Z' .AH !T IXILAFACEZJKE-Pj 1 - 


44 


45 


46 


52 


11 


MACARENA (BAYSIDE BOYS MIX) 

C DE -ARZA y TRIAY ;A MONDE. R RUIZ) 


♦ LOS DEL RIO 

F DnTi '. RCA 64407 


45 


® 


59 


77 


4 


SET U FREE 


PLANET SOUL 

(C! IT) (X) STRICTLY RKYTHM 12362 


46 


47 


35 


30 


12 


1ST OF THA MONTH • 

OJ U-NEEK'!BON£,U NE£K,M POWELL! 


♦ BONE THUGS-N-HARMONY 

ICI (Tl (XI RUTHLESS 6331 RELATIVITY 


14 


(.« 


56 


66 


3 


LIQUID SWORDS 


♦ GENIUSj'GZA 

IC: IT) GEFFEN 19390 


48 


49 


49 


51 


17 


1 WANNA B WITH U ♦ FUN FACTORY 

p'l'^.ir .-: op: : ,t e. a- f- - • !■: oElbal e- * i ! ~t . - a p ~~p f : : . ,t > e.pb ee-:l 


45 



THI5 
WEEK 




2WKS 
AGO 


.a o: 

11 


.- 

TITLE ARTIST S5 

PRODUCER (SONGWRITER) LABEL A NUMBERjDISTRiBUTlNG LABEL | S £ 


50 


48 


41 


12 


1 LIKE IT, 1 LOVE IT ♦ TIM MCGRAW ;c 

. ' CURB76%1 




60 


68 


6 


DANGER ♦ BLAHZAY BLAHZAY 

P.FCUTTlN,OUTLOu!ji:OJ7lC-JD,P,FCljTTINi Cf (T i FAOER 7049 MEPCJPy 


® 


55 


59 


4 


AUTOMATIC LOVER (CALL FOR LOVE) ♦ REAL MCCOY j » 

. -• . . '-L BEBMAN BROTHERS f. • c C M ' AfifiTA 1-2876 


53 


42 


49 


14 


HEAVEN ♦SOLO ,? 

' LEAF i. "ARfiis ' , -:'"!" - FERSFECTFi'E 


© 


54 


58 


14 


SUMMERTIME IN THE LBC (FROM "THE SHOW!") ♦ THE DOVE SHACK H 


© 


62 


69 


9 


COME WITH ME ♦ SHAI 


55 


® 


NEW ► 


1 


THE RIDDLER (FROM "BATMAN FOREVER") ♦ METHOD MAN 

Hft^CE "«*■::'.' L :V H - 'J.GGS N lEfT !C) (Ol " ATLANTIC - "; 


56 


® 


61 


-37 


6 


HOOK ♦ BLUES TRAVELER 

S IhOV^SCN '■' ["1 .'.POPPffll (C)(VI IX' *AM 1176 


57 


58 


4! 


46 


8 


FEEL THE FUNK (FROM "DANGEROUS MINDS") ♦ IMMATURE 

J j" > [ : '_ CUENI 1 '-. ' _ ■ : _ '- . -'. . j 1 - _ 1 ' _ ■"■ SOUNDTRACKS 


46 


59 


43 


42 


12 


HOW HIGH (FROM "THE SHOW!") • ♦ REDMAN/METHOD MAN 

E-$£nMON R E .E SE s WOf*.C SMITH] (C) ITHX i DEF - RAL 5*92 4 


13 


® 


90 




2 


* * * Greatest Gainer/Sales * * * 

love u 4 life ♦ jodeci 

DEFVAN'E 4P.ISDAMNSELF IDEVAN7E 4P SDAMNSELFJ !C) UPTOWN 55133A1CA 


S3 


61 


51 


53 


5 


THROW YOUR SET IN THE AIR ♦ CYPRESS HILL 

MUGGS ILMLKiGERiJO SfREESEf (C)(M1{THX) Ruff HC'JSE "^8042 COLUMBIA 


45 


© 


NEW ► 


1 


TIME ♦ HOOTIE & THE BLOWFISH 

PGE^MAN ^/D^YAN"i r E B£^*'"UC^E^ Cj C | ^EF£lD i (CJ fV) (X) ATLANTIC ft '"095 


62 


© 


NEW* 


1 


HURRICANE ♦ THE CLICK 

STUM) TOh V A'H l'.' _ \ ]f\tS^STt u £NSTST£wESS ~ ' SICK ft'iD' FT JiVE 


■33 


© 


68 


75 


4 


RUNNIN' ♦ THE PHARCYDE 

J DEE " hAROSON.E. WILCOX, J.YANCY Cl.STEAART i ' ' 'li I '_ i: . > . ^h-!" : >'•■" " I 


■34 


65 


53 


56 


20 


GOOD ♦ BETTER THAN EZRA 

D ROTMCHILD KGRiFTIN : 'J l.l' t v; 


30 
27 


66 


58 


55 


11 


CAN 1 TOUCH YOU— THERE? ♦ MICHAEL BOLTON 

" '''.' .r ■■ .'■ *' '• r (Ci r . COLUMBIA 77991 


67 


53 


3b 


8 


1 HATE U T 

r it i ' ' • ■ : "i i '. '. .'. -x \ ■ "< r - " r 


12 


68 


65 


65 


7 


A MOVER LA COLITA ARTIE THE 1 MAN PARTY 

OJ JJiANlTO { DJ JUANITO) (C) (DMT) IX) QAOOVC NAT CN 7SOUSCOTT BROS 


65 


@ 


87 




2 


BLESSED ♦ ELTON JOHN 

G : E\Y* -; JOHN (E WHN.3TAUPINI 1C1 (01 IV I ROCKET 2394 'ISLAND 


69 


© 


79 




2 


HOOKED ON YOU ♦ SILK 

SOOLSMOCK.KARLIN ISCOLSHOCK KARLiN A MASTiN,* tO\ES! (C) (Dl ELEKTRA M359 EEG 


70 


© 


71 


78 


5 


MAGIC CARPET RIDE ♦ THE MIGHTY DUB KATS 

^ZZAAIAN N COOK) (CI (D) (T) (JO SM:)E 901 ^ PRO^I lE 


71 


® 


72 


76 


5 


RUNAWAY ♦ THE CORRS 

- : FT-TF if F" ; --i "-RF IF" . - i - F-F I " _- -1 .'. |,F 


72 


© 


75 




2 


WHERE EVER YOU ARE ♦ TERRY ELLIS 

DENZIL * dT; - T MCELRO 1 ' !:'■..' L • . Si: u T V. : L- ' ICI ID'f IX) EASTWIST 64361 1 EG 


73 


® 


74 


85 


3 


1 MISS YOU (COME BACK HOME) (FROM "NEW YORK UNDERCOVER ") ♦ MONIFAH 

HEAVY D 'hEA'.'Y D.T ROBINSON' 1 (0 IM1 FT! IX) UPTOWN 55107 MCA 


74 


75 


67 


57 


17 


PLAYER'S ANTHEM • ♦ JUNIOR M.A.F.I.A. 

C. CLAR'. KIN" --: NOTORIOUS : . .:. ■'.'.". ' '■! ■'■ 3 EAT -- 


13 


© 


76 


82 


6 


SOLITUDE ♦ EDWIN MCCAIN 

■ . E " I - id LAVA9BU1FATLJLNTIC 


76 


© 


77 


80 


4 


ALREADY MISSING YOU ♦ GERALD S, EDDIE LEVERT.i h 

GLEVERT E N'CMOLAStG-LEVERT E.T NCHOLASl c D EA5TWEST :f,, 


77 


7B 


64 


64 


11 


vibin; ♦boyziimen 

'■".' - ii utiu.s y^c^pT 'i 1 - - . -v v.flfl 1 : .'.'Vh'i t.kell* e = cs \sct* ' >.''■'." 3406 


56 


® 


88 


88 


3 


WINGS OF THE MORNING ♦ CAPLETON 

5 SPC'iYN . >l' "h P.LEWS ;C B* it" " DICING A cSflELLA jONES'i ■'. Dl i'M' iTl AFRICAN STARRAL 7 i ?9ilSLAfiC 


79 


80 


66 


71 


20 


BROWN SUGAR ♦ D'ANGELO 

D ANGEL0 AL i ShAhEEC '.'UHAM'.IED D'A'iGElC A S tVUHAMMEO; (C) (0) (T) 1X1 EH M36C 


27 


s: 


81 




2 


SEXUAL HEALING MAX-A-MILUON 

i uf-f ■■....> . - ...v.: Rr2i ci SO.S. 1424B2C'D 


81 


® 


82 


97 


3 


WE'VE GOT IT GOING ON ♦ BACKSTREET BOYS 

OPOP'J "AP- ■. ! ■ l"".'FF.- •. - - ,\ : TRANSCONTINENTAL- ■ - . 


33 


83 


73 


53 


20 


YOU USED TO LOVE ME • ♦ FAITH EVANS 

C T - ! V : F F: '. F F'FVEFS '. EVANS S COMB;' (C) (DHM) CD (V! BAD BO* 7.'jc;5 AfiisTA 


24 


84 


69 


J? 


7 


BOOM BOOM BOOM ♦ THE OUTHERE BROTHERS 

W r;'.;"- : ; - : brothers ■ 1 u l * *. vats- s-- 1 iC! :T; .xj AUREUS 1100 


69 


® 


NEW ► 


1 


BE MY LOVER ♦ U BOUCHE 

k 9RCN'i:;-i Tj A ^..'i-.-' ;G A SARAF.- ■ - fi'.CR Tnr ->:, T i" l.MCCRA*: 1 I! RCA 64446 


85 


© 


65 


86 


4 


FOREVER TONIGHT ♦ PETER CETERA 1 CRYSTAL BERNARD 

P-f"L-- i -"'.'!', .1 . . . ' !- i ' ICI RIVER NORTH 30O5 


86 


® 


89 




2 


CRUISIN' ♦D'ANGELO 

0'ANGELO(W ROBINSON Al TAPL Nl ICI ID) EMI 58468 


87 


88 


73 


81 


3 


EAST SIDE RENDEZVOUS ♦ FROST 

M.CARLO ALT :j F, EMUS. FROST 2ANELLA SCC22EFEI IC: !T' RUTHLESS 1 53A'RELATIVITY 


73 


89 


53 


74 


14 


SOMETHIN' 4 DA HONEYZ ♦ ♦ MONTELL JORDAN 

C PiEPCE.U JEiPEiAN.: PASHEEE 'F . F -'!'-'< F - 1^ .E E i M) I) v 1 PMP PAL 65t)F ^n(f 


21 


90 


85 


83 


8 


REAL HIP HOP ♦DASEFX 

F PPEI.' E- - '.'■ E'F T F 'i ■■ PIF.EF f-f:-'.f-- 


61 


91 


84 


93 


3 


BOMDIGI ♦ ERICK SERMON 

E.SERMON, SUGARLESS !E SEWMCN R JAMES C Dl M 1 1 ■ DEF .-VI RAI '1-r'F.A'O 


84 


92 


80 


73 


10 


MC'S ACT LIKE THEY DONT KNOW ♦ KRS-ONE 
01 PREMIER L : --"E- . '.'F-; ', - ai JIVEA2319 


57 


® 


NEWlV 




LAST DAYZ ♦ ONYX 

F STARR (F SCRUGGS. K. JONES. T TAYLOR, E ALUGf-! C M T » i JMJ RAL 71 UySLAND 


93 


® 


NEW ► 


1 


WILL REMEMBER YOU (FROM "THE BROTHERS MCMULLEN") ♦ SARAH MCLACHLAN 

p i.'APChAMD l&MCLKRtAN.S EGAN.D MERENDA) CnCi ■ 1-28B3 


94 


95 


96 


94 


7 


WESTUPI ♦WC i THE MAAD CIRCLE 


33 


96 


78 


70 


8 


DOWNTOWN VENUS ♦ P.M. DAWN 

P M DAWN - [F Pr.EJ.J SOUTH) . . FEE 1 'F-E E ~ . . F - F . -'. .' 


48 


97 


94 


92 


14 


MOLLY (SIXTEEN CANDLES) ♦ SPONGE 

SPONGE (SPONGE F WORK >>. 


33 


98 


91 


84 


13 


SCATMAN (SKI BA BOP BA DOP BOP) ♦ SCATMAN JOHN 


60 


99 


95 


90 


3 


THE WOMAN IN ME (NEEDS THE MAN IN YOU) ♦ SHANIA TWAIN 

R J LANGE s TWAIN. R.J. LAN GEi (0 (VI MERCURY NASHVILLE 852206 


90 


100 


92 


79 


10 


JEEPS, LEX COUPS. BIMAZ i BENZ ♦ LOST BOYZ 

EASY MO BEE (OS HARVEY, JF AEDTIMOAW LPTCvvr, 


67 



O Records with ihe greatest ai-play ana sa*s gdirs tt s week ♦Vitexlip aua lability. •Retarcng 'ndusiry Assn. 01 Arrencji (RIAA) oertificatity, for sales of 500,000 units. ARIAA certificatwri tof sales of 1 million un 1s, wittr aMiiional Tiillion indicated tiy a ni/neial following Hie syntxil. Catalog numbef ts fOf cassette 
singte "Astensk indcates catalog wmbtt is tor ca«*lt* man-single-, rtgular ussdle single un*vaii»We (C) Cassette wigle avMaMity. tO) CO smgle sw*aWify. (M) Cassette ma w- single ivsrfflWity (T) vinyl mtu-single *v*l«Wity (V) Vinyl i-ngie amiability. (X) CD mtxi-taigH availability, 1 1995. fWiDoani'BPI Communications. 



90 
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In Memory Of Lou Levy 
Whose Songs Shaped Our Past 
And Whose Spirit 
Inspires Our Future 
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MCA Music Publishin g 



THE 



Billboard 200 



FOR WEEK ENDING 
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THE TOP-SELLING ALBUMS COMPILED FROM A NATIONAL 
SAMPLE OF RETAIL STORE AND RACK SALES REPORTS 
COLLECTED, COMPILED, AND PROVIDED BY 

SoundScan' 

limn 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

LABEL & NUMBf RjDISTRIBUTING LABEL .SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD! 


PEAK 
POSITION 


CD 


NEW ► 


1 


* * * No. 1 /Hot Shot Debut * * ★ 

SMASHING PUMPKINS MELLON COLLIE AND THE INFINITE SADNESS 
VIRGIN 40861 1 19 98/22.98) lwwLitNo. 1 


1 


2 


1 


1 


4 


MARIAH CAREY COLUMBIA 66700 110 9B EO/16 98) DAYDREAM 


1 


3 


2 


3 


20 


ALANIS MORISSETTE A • 159 . ■• BB JAGGED LITTLE PILL 


1 


CD 


NEW> 


1 


OZZY OSBOURNE EPIC 67091 no 98 EQ/16 981 022MOSIS 


4 


CD 


NEV»> 


1 


ALAN JACKSON arista ibboi no.g»i6 ssi THE GREATEST HITS COLLECTION 


5 


6 


1 




68 


HOOTIE I THE BLOWFISH A" ATU-mc 5?6ii»G lie 9916 9si HB CRACKED REAR VIEW 


1 


CD 


; 


11 


6 


* ★ * Greatest Gainer* * ★ 

MICHAEL BOLTON COLUMBIA 67300 (!0.98 EQ/16 98) GREATEST HITS 1985-1995 


5 


8 


5 


5 


14 


SOUNDTRACK A- MCA SOUNDTRACKS n228VMCA(109a/17.98) DANGEROUS MINDS 


1 


9 


3 


4 


3 


JANET JACKSON DESIGN OF A DECADE 1986/1996 
A4M 540399* 11198/17.98) wl " »*»-ww tm » *v\n ***** 


3 


10 


6 


2 


3 


GREEN DAY REPRISE 46046*,WARNER 8ROS 110 98/16.98) INSOMNIAC 


2 


11 


8 


10 


.50 


TLC A* LAFACE 26009/ARISTA (10.98/16.981 CRAZYSEXYCOOL 


3 


12 


3 


i 


6 


TIM Mrr.RHW : All 1 WANT 
1 1 HI HNL»UT\MW CUntJ ' ' KAJ 1 IV I/ft • u 701 MLL 1 , 1 


4 


13 


10 


9 


35 


SHANIA TWAIN A* MERCURY NASHVILLE 522B86 110 98 EQ'16.9BlB THE WOMAN IN ME 


6 


14 


11 


7 


4 


REBA MCENTIRE mca 1:264 co 9»'l6 981 STARTING OVER 


5 


19 


13 


14 


7 


RED HOT CHILI PEPPERS WARNER BROS. 45733 110.98/16 981 ONE HOT MINUTE 


4 


16 


16 


17 


19 


NATALIE MERCHANT A elektra 61 745/EEG (10.98j I6.98i DGERLILY 


13 


17 


14 


26 


5 


SOUNDTRACK UNDERWORLD 32438CAPITOL 19 98/13.98) DEAD PRESIDENTS 


14 


18 


12 


13 


14 


BONETHUGS-N-HARMONYA »urHLESS5539«um«mil0 98'1598) E. 1999 ETERNAL 


1 


19 


18 


25 


15 


SELENA EMI LATIN 34 123 -Ml I10.98J16.9B) DREAMING OF YOU 


1 


20 


15 


12 


5 


AC/DC EASTWEST617aJJjEEGI10.9J3,16.98) BALLBREAKER 


4 


21 


17 


16 


48 


BLUES TRAVELER A- aimmo265i9.9SjT5.98i FOUR 


8 


(ZD 


NEWiV 


1 


ONYX .MJ.KAL 529265". ISLAND 110 9& 16 98) ALL WE GOT IZ US 


22 


23 


20 


23 


11 


l^S^^lT^m" a ' Xmal,U * THE PRESIDENTS OF THE UNITED STATES 


20 


24 


19 


21 


42 


BUSH A TRAUMATNTERSCOPE92531:AG(109a'1598)B SIXTEEN STONE 


17 


29 


21 


18 


18 


SILVERCHAIR A EPIC 67247 1 10 98 EO/15 981 ■ FROGSTOMP 


! 


CD 


30 


45 


55 


SOUNDTRACK A MCA 1 1 103- H0.9ftl6.98l PULP FICTION 


21 


QD 


NEW> 


1 


BOB SEGER Capitol 99774- (10.9&T6 98) IT'S A MYSTERY 


27 


28 


22 


20 


15 


JEFFFOXWORTHYA Warner BROS. 45856 (10.98/16 981 GAMES REDNECKS PLAY 


8 


29 


23 


27 


56 


DAVE MATTHEWS BAND A UNDER THE TABLE AND DREAMING 

■- A '_ . . 1 1 - 1 1 r". 


11 


30 


v. 


29 


15 


XSCAPE* SO SO 0EF67O22-.COLUMBIA 110 98 £0,15.981 OFF THE HOOK 


23 


(3D 


51 


62 


7 


* * * Pacesetter * * * 

"*«a"h««^"T° U98, CHRISTMAS IN THE AIRE 


31 


32 


34 


30 


5 


LISA LOEB i NINE STORIES GEFFEN 24734 (10.96J16.96) TAILS 


30 


33 


31 


41 


9 


FAITH EVANS • BAD 90V 73003,'ARlSTA U09B/15 98) FAITH 


22 


34 


25 


34 


: 


GERALD LEVERT & EDDIE LEVERT, SR FATHFR AND tra 

EASTWESI 61859JtEG(l0.9(VlS.981 rAI MtK ANU SUN 


20 


35 


38 


36 


46 


GARTH BROOKSA'DLP)T0LNASMVlLL£29689(10.9a'15.98l THE HITS 


1 


3G 


26 


33 


69 


• •*'. A (10 98/15.98) SEAL 


15 


(J/J 


NEWk 


1 


TOAD THE WET SPROCKET Columbia t j-*j it SiEi'iisai IN LIGHT SYRUP 


37 


38 


35 


32 


7 


<>0 9*>6 98, GREATEST HITS - FROM THE BEGINNING 


21 


39 


29 


28 


10 


SOUNDTRACK • m 61 10 19 98/16.98) MORTAL KOMBAT 


10 


40 


33 


35 


79 


LIVE A' RADWACTTVE 10997-/MCAM0 98/15 98) THROWING COPPER 


1 


41 


43 


43 


10 


GOO GOO DOLLS WARNER BROS 45750 19.9ft 15 98) B A BOY NAMED GOO 


■:i 


42 


28 


22 


4 


CANDLEBOX MAVERICK 45%2- WARNER BROS. (10.98/16 981 LUCY 


11 


43 


32 


11 


11 


SOUNDTRACK A DEF/am/RAL 52902 l-ASLANO 00.98/16 98) THE SHOW 


4 


44 


41 


38 


31 


l^«"l^:?2!l7S? MER,fA ' J0HN MICHAI 1 MONTGOMERY 


5 


45 


37 


37 


3 


K.D. LANG WARNER BROS 46034' (I0.9EII6.96) ALL YOU CAN EAT 


J.' 


46 


39 


24 


38 


f^S?^^^™.— NOW THAT IVE FOUND YOU: A COLLECTION 


13 


(ZD 


NEW ► 


1 


ANTHRAX ELEKTRA 61S5&EEG 110.98/16 981 STOMP 442 


47 


(48) 


NEVf> 


1 


JOHN HIATT CAPITOL334]6(1098J15.9B> WALK ON 


48 


49 


48 


49 


5 


SOUNDTRACK REPRISE 4600B/WARNER BROS. (10 9ST6 98) FRIENDS 


44 


50 


45 


47 


14 


VARIOUSARTISTSTOMMY80Y1137<*09&15 98| JOCK JAMS VOL. 1 


30 


51 


52 


48 


61 


BOYZ II MEN A' MOTOWN 0323 1 10.9ft 16.98) II 


1 


52 


5S 


55 


12 


DAVID LEE MURPHY mca uO4iil09ft'l598)IB OUT WITH A BANG 


52 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


z 

*l 
s5 


ARTIST TITLE 

LABEL 4 NUMBER/DISTRIBUTING LABEL 1 SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CDI 


PEAK 
POSITION 


53 


27 


15 


3 


AZ EMI 32631- 110 98 15.98) 


DOE OR DIE 


15 


54 


59 


56 


15 


u™wN l n2 5 8-,«CA,,o.9ft,6 MB THE SH0W * THE AFTER PARTY * THE H0TEL 


2 


55 


56 


50 


29 


ce!™ M?*^! E 9ftl6 98) ASTR0 CREEP: 2000 S0NGS 0F L0VE ' DESTRUCTI0N 


6 


56 


36 


19 


3 


KRS-ONE JIVE 41570* 110.98/15.98) 


KRS-ONE 


19 


57 


49 




7 


BLACKHAWK ARISTA 18792(10.98/15 981 


STRONG ENOUGH 


22 


58 


42 




2 


SHAI GASOLINE ALLEY 1 1176/MCA 110.9815.98) 


BLACKFACE 


42 


GOD 


NEW> 


1 


MARILYN MANSON NOTHING 92641.TNTERSCOPE 19.98/11.96) 


SMELLS LIKE CHILDREN 


59 


60 


60 


59 


14 


TOADIES INTERSCOPE 922402'AG 110 9815 98) III 


RUBBERNECK 


56 


61 


53 


44 


19 


™S» HISTORY: PAST, PRESENT AND FUTURE BOOK 1 


1 


62 


54 


46 


17 


FOO FIGHTERS • ROSWELL 34027VCAPITOL 11098/16.98) 


FOO FIGHTERS 


23 


63 


55 


61 


17 


D'ANGELO • EMI 33629 C9.9&13 98) 


BROWN SUGAR 


42 


64 


50 


68 


7 


GEORGE STRAIT MCA 1 1263 (39.98/49 98) 


STRAIT OUT OF THE BOX 


50 


65 


57 




2 


CLAY WALKER GIANT 24640'WARNER BROS. (10.98/15 981 


HYPNOTIZE THE MOON 


57 


(of) 


68 


69 


15 


MONICA • R0WOY 3700£vARISTA(10-9ftlS 98) 


MISSTHANG 


36 


67 


63 


52 


22 


SOUNDTRACK A' WALT DISNEY 60874 110.98/16.98) 


POCAHONTAS 


1 


61 


62 


53 


9 


JUNIOR M.A.F.I.A. UNDEASBIG BEAT 92614,'AG (10 98/15.98) 


CONSPIRACY 


8 


(69) 


NEW* 


1 


GROOVE THEORY EPIC 57421- (10.98 EQ/15 98) 


GROOVE THEORY 


69 


70 


65 


78 


12 


SOPHIE B. HAWKINS COLUMBIA 53300 110.96 EQ/16.98) 


WHALER 


65 


(7D 


NEW*' 


1 


FAT JOE RELATIVITY 1239* 110 98/16.98) 


IFAIOUS ONF S FNVY 


71 


72 


i: 




2 


STEELY DAN GIANT 24634/WARNER BROS. 110 9671698) 


ALIVE IN AMERICA 


40 


73 


4/ 


40 


3 


INDIGO GIRLS EPIC 67229 (IS 982498) 


1200 CURFEWS 


40 


(74) 


NEW* 


1 


AARON TIPPIN RCA 66740 (9.98/15 98) 


TOOL BOX 


74 


75 


44 


39 


5 


•9- NRG 45999/WARNER BROS. (10 98/16 98) 


THE GOLD EXPERIENCE 


6 


76 


73 


97 


10 


JOAN OSBORNE BLUE GORILLA 526699.MERCURY (10.98 EO/15 


98) BB RELISH 


73 


(TD 


NEW ► 


1 


SIMPLY RED EASTWEST6]853/EEGU0.9ft)S.9S] 


LIFE 


77 


78 


69 


57 


67 


VINCE GILL A MCA 11047 110 9815.98) 


WHEN LOVE FINDS YOU 


6 


79 


." 


72 


17 


LUNIZ • NOO TRYBE 40623 (9 98/13 98) 


OPERATION STACKOLA 




80 


71 


66 


16 


SHAGGY • VIRGIN 40158* (1098)5981 


BOOMBASTIC 


34 


81 


74 


71 


l* 


EAGLES A' GEFFEN 24725 (12 98/17.98) 


HELL FREEZES OVER 


' 


QD 


NEW* 




ERASURE ELEKTRA 61852*/EEG 11098/16 981 


ERASURE 


82 


83 


76 


58 


5 


THE MAVERICKS MCA 11257*(109ftl5.98) 


MUSIC FOR ALL OCCASIONS 


58 


84 


64 


127 


15 


BETTE MIDLER ATLANTIC B2823AG H09Bjl6.98( 


BETTE OF ROSES 


64 


85 


67 


54 


9 


DOLLY PARTON COLUMBIA 67140 19 98 EQ/15 981 


SOMETHING SPECIAL 


54 


86 




83 


7 


SOLO PERSPECTIVE 54901 7/AAM 


SOLO 


66 


17 


45 




2 


LUIS MIGUEL WEALATINA 11212I1S.9&/2298) 


EL CONCIERTC 


45 


88 


75 


63 


12 


BRIAN MCKNIGHT • MERCURY 528280 110 96 £015 981 


1 REMEMBER YOU 


22 


89 


79 


77 


33 


COLLECTIVE SOUL A ATLANTIC B2745JAG (10.9ft 16.981 


COLLECTIVE SOUL 


23 


90 


61 


51 


3 


JOE SATRIANI RELATIVITY 1500 (10 98/16.98) 


JOE SATRIANI 


51 


91 


72 


65 


13 


RAEKW0N GUEST STARRING TONY STARKS IGH0ST FACE KILLER) • ONI V Rl III T 4 n IRAN I INI 

LOU066663*RCAil09ft'1698) ONLY HUILI 4 CUBAN UNA. . 


4 


92 


85 


75 


21 


ALL-4-ONE A 8LITZZ/ATLANTIC 82746/AG (10.9B/16.98) 


AND THE MUSIC SPEAKS 


27 


93 


82 


60 


9 


FAITH HILL WARNER BROS. 45872 (10.98/16 98) 


IT MATTERS TO ME 


36 


94 


83 


70 


21 


SOUNDTRACK A ATLANTIC 82759/AG 110.98/17.981 


BATMAN FOREVER 




95 


91 


104 


29 


SOUNDTRACK A PRIORITY 63959' I10.9ft l5.981 


FRIDAY 


1 


96 


89 


96 


10 


DEEP BLUE SOMETHING RAINMAKER/)NTEI--SCOPE926O&AGI10 98y159BIH HOME 


S9 


97 


78 


fi 


10 


SOUNDTRACK aam 640384 UO.98'16 981 


EMPIRE RECORDS 


63 


98 


86 


86 


56 


THE CRANBERRIES A ISLAND 524050 (10 98/16 96) 


NO NEED TO ARGUE 


6 


99 


80 


81 


5 


GLORIA ESTEFAN EPIC 67284 18 98 EO/16 981 


ABRIENDO PUERTAS 




GD 


NEW ► 


1 


TONY BENNETT Columbia 67394 (I09ftl6.98i 


HERE'S TO THE LADIES 


100 


m 


NEW ► 


1 


PRETENDERS WARNER BROS. 460B6 (10.98/16.981 


THE ISLE OF VIEW 


101 


102 


81 


64 


5 


GRATEFUL DEAD GDR 14O20/ARISTA (13 98/20.981 


HUNDRED YEAR HALL 


26 


103 


87 


87 


10 


RANCID epitaph 86444* (8.98/13 98) AND OUT COME THE WOLVES 


45 


104 


77 


90 


28 


RUSTED ROOT • MERCURY 522713 (9 98 EO/15 9&i|ffl 


WHEN 1 WOKE 


51 


3D 


108 


117 


53 


BOB SEGER d THE SILVER BULLET BAND A 

CAPITOL -0334- 1 1C % i b 


GREATEST HITS 


8 


106 


99 


92 


33 


ANNIE LENNOX A ARISTA 25717 11098/16.98) 


MEDUSA 


11 


107 


90 


B8 


84 


TIM MCGRAW A' CURB 77659 (9.98/15 981 


NOT A MOMENT TOO SOON 


1 


@ 


105 


109 


9 


TAKE THAT ARISTA 16800 19 9&15.9SI OB 


NOBODY ELSE 


105 



O Aluufn^ with the greatest sales gams Wis week. •Recording Industry Assn. Of America (RIAA) certification for sales of 500.000 album units (250.000 for EPs). ARIAA certification for shipment of 1 million units (500.000 for EPs), with multiplatinum Idles indicated by 
a numeral following the symbol. 'Asterisk indicates LP is available Most tape prices, and CO pnces tor WEA and BMG labels, are Suggested lists. Tape prices marked EQ. and all other CD prices, are equivalent prices, which are projected from wholesale pr ices. Greatest 
Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week, ■indicates past or present Heatseeker title, c 1995, Billboard/ BPI Communications, and SoundScan, Inc. 
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Rillknnrrl 900 

UIHL^V-AJl vJ. COntinilBd for week ending November 11,1995 


THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


as 

5 0 


ARTIST m „ , M , ttocasseiilc T ' TLE 


PEAK 
POSITION 




THIS 
WEEK 


5s 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITI F 

MR 1 13 1 III LC 

LABEL & NUMBEFLUISTRIBUIING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CO) 


PEAK 
POSITION 


109 


84 


67 


5 


DAS EFX EASTWEST 61829' 'EEC 1 10 9(1' 15 98) HOLD (T DOWN 


22 


155 


136 


123 


30 


MONTELL JORDAN A -mpyul 527179- islard (10WT6 98) THIS IS HOW WE DO IT 


12 


110 


104 


1% 


57 


BRANDY A ' ATLANTIC 82610i'AG (9 98' 15 98) BRANDY 


20 


156 


126 


99 




BROOKS & DUNN A ARISTA 18766 110.W1S.W1 WAITIN' ON SUNDOWN 


:s 


111 


94 


79 


3 


Jp" 7?.8°09 RAOUL AND THE KINGS OF SPAIN 


79 


(2D 


194 





58 


ABBA A POLVDOR517007/ISLANDI10.96716WI GOLD 


63 


158 


•,; ] 


154 


69 


Cftl IM ftTDAfftf A 1 CDir cri mnTDiiv ^iicliedt^ i \ k qb rnrtA qq\ f (~\Q Q t" QT PI [MP 
OUUnu 1 KM!ul\ M LrJL, SlAJnU 1 K*\A tJOJZwtPTl, 1 15 50 tUVl.TtJ] rllnRLol VJUrVlr 


2 


112 


100 


82 


5 


LITTLE TEXAS WARNER BROS »6017(10.9»159» GREATEST HITS 


82 


159 


146 


131 


5 


EMILIO CAPITOf. NASHVILLE 37392 (9 98713. 991 LIFE IS GOOD 


62 


113 


101 


93 


90 


GREEN DAY A' REPRISE 45S29'.WARRER BROS. (9 98,'IS 98i OH DOOKIE 




160 


139 


149 


33 


0 PAP A ipurt o<rri&t 1 an • , at* jq oo/tc (Mi PL/1 V AP» A 1 WQT TUT VrVPlPI H 


1 


114 


109 


108 


220 


METALLICA A" elektra 611 13VEEG U0.9&15 981 METALUCA 


1 


161 


149 


158 


102 


TOM PETTY & THE HEARTBREAKERS A pdcatcct witc 

MCA 10813 UO 9&17 981 GREATEST HITS 


5 


115 


92 


95 


13 


JIMMY BUFFETT • iuroaritavilie 11247 1 MCA<10.98'169ei BAROMETER SOUP 


g 


116 


110 


1O0 


11 


ALABAMA rca 66525 no wis 98) IN PICTURES 


100 


162 


163 


171 


245 


ENIGMA A' CHARISMA 86224/VIRGIN I9-9&'13.98) MCMXC A.D. 




117 


88 


84 


5 


KOOL G RAP COlOCMIlUN/EPtCSTREET578OB'.'EPIC(10.98EO/159SI 4,5,6 


24 


163 


11? 


101 


18 


BON JOVI A MERCUflV 528181 (10.98 EC* 16 961 THESE DAYS 


9 


118 


113 


122 


15 


AFTER 7 virgin 40M7 (10.W16.98I REFLECTIONS 


40 


2E) 


175 


181 


13 


BRYAN WHITE asylum 616122 (9.98-15 9B) BB BRYAN WHITE 


120 




NE 


W ► 


1 


FROST RUTHLESS 1S04-/REUTIVITV 110 9&/16 981 B SMILE NOW. DIE LATER 


119 


165 


137 


150 


68 


^S^Sit^lS^lm m CREEPIN ON AH COME UP (EP) 


12 


120 


103 


91 


18 


LORRIE MORGAN • bra 66508 110.98/15 981 GREATEST HITS 


46 


166 


132 


107 


30 


JOHN BERRY capitol masmville 28495(10 98/15 98> STANDING ON THE EDGE 


69 


121 


96 


89 


10 


MICHAEL W. SMITH reunion 0106,aristai10.98/17 S»i I'LL LEAD YOU HOME 


16 


''167 


192 


189 


3/ 


CECE WINANS sparrow simi i9.W13 98) ALONE IN HIS PRESENCE 


167 


122 


102 


105 


3 


DEBORAH COX arista 16781 U0.9&15 981 OB DEBORAH COX 


102 




168 


133 


139 


S 


REGINA BELLE COLUMBIA 66813(10.98 EOy 16.981 REACHIN' BACK 


115 


123 


97 


74 


10 


COLLIN RAYE EPIC 67033 110 98 EQ15.98I 1 THINK ABOUT YOU 


40 


169 


144 


116 


4 


MARK CHESNUTT DECCA H261.>mca (1098/15.98) WINGS 


116 


124 


111 


112 


31 


REAL MCCOY A arista 18778110 WT5 98I ANOTHER NIGHT 


13 


170 


162 


157 


52 


NIRVANA A' DGC 24727*/geffen 110 98V16.98) MTV UNPLUGGED IN NEW YORK 


1 


125 


95 


76 


7 


LENNY KRAVITZVIRGIN4O696I10 98I1698I CIRCUS 


10 


171 


160 


159 


13 


AL GREEN the right stuff 3O8OOCAPIT0LI10 9&16 98) GREATEST HITS 


127 


126 


107 


98 


64 


WEEZERA 7 0GC2462SVGETFENI10W159S>9J| WEEZER 


16 


172 


161 




202 


PEARL JAM ▲* EPIC 47857* (10.98 EQ' 16 981 ■ TEN 


2 


127 


98 


85 


5 


MARTINA MCBRIDE RCA 66609 19 98.15.991 WILD ANGELS 


77 




151 






SOUNDTRACK MCASWNDTRACKS11294*/MCA(10.9firl7.98) MALLRATS 




128 


118 


120 


110 


MELISSA ETHERIDGE A island 848660 (10.WT6 981 YES 1 AM 


15 


174 


168 


175 


87 


YANNI A 1 PRIVATE MUSIC 821 16 110.98/15.981 LIVE AT THE ACROPOLIS 


5 


129 


93 


80 


5 


DAVID BOWIE VIRGIN 40711 0 098/16 98) OUTSIDE 


21 


175 


177 


170 


122 


THE CRANBERRIES A' EVERYBODY ELSE IS DOING IT. SO WHY CANT WE? 

ISLAND til 4 .56 ( 10.98 £& 16 981 H 


18 


n 


NEW ► 


1 


SOUNDTRACK COLUMBIA 67381 11098E0/16.9B) NOW & THEN 


130 


176 


169 


174 


51 


SADE A' epic 66686' (10.98 ECtVlfe 98) THE BEST OF SADE 


9 


131 


114 


102 


30 


BETTER THAN EZRA elektra 6178VEEG (10.W15.98) B DELUXE 


35 


177 


131 


125 


18 


SKEE-LO SUNSHINE 75486,-SCOTTI BROS (9 98/15.98) 1 WISH 


53 


132 


117 


115 


87 


SHERYL CROWA ..r «... . SB IUESDAY NIGHT MUSIC CLUE 


3 


178 


147 


183 


3 


IRON MAIDEN CMC MERNAHONAL 8003 (1 1. 98/] 5 98) X FACTOR 


147 


133 


122 


121 


86 


NINE INCH NAILS A' WMWmmTEHSCOd 923»6« no MT691: THE DOWNWARD SPIRAL 


2 


(2D 


181 


- 


2 


HEATHER NOVA BIG CAT 67019/COtUMBlA (10.98 EO/15 981 B OYSTER 


179 


134 


115 


103 


3 


MYSTIKAL BIG BOY 41581.1'VE (10 9815 98i SB MIND OF MYSTIKAL 


103 


180 


180 


185 


89 


SARAH MCLACHLAN A r*Env£-tn l872SARiS'A. i ]S 96 EE FUMBLING TOWARDS ECSTASY 


50 


135 


120 


114 


76 


OFFSPRING A'' EPITAPH 86432* I8.W14.98) ■ SMASH 


4 


181 


116 


34 


3 


6*"' a T 09» 16 98) W0RKING CLASS HER0: A TRISUTE T0 J0HN LENN0N 


94 


US 


NEWI» 


1 


MANDY PATINKIN NONESUCH 79392HG (10.W16.98) ■ OSCAR & STEVE 


136 


137 


125 | 126 


74 


SOUNDTRACK A'' WAIT CBSNE7 60658 1 ID 9817 981 THE LION KING 


1 


182 


164 


163 


28 




61 


NEW ► 




PI IUT HI ft r U or a utm tin am nm am 1 , .' ■ ■ 1 , ; ■ DICThJ AC 

LL1N1 OLAltx RCA 66593 (10 9a 15.981 LUUMNU rUK LnKlb 1 Mnb 


138 


QD 


190 


200 


3 


EDWYN COLLINS bar nom 6819.98/11 98 IB GORGEOUS GEORGE 


183 


139 


106 




— 

2 


VARIOUS ARTISTS INNER CITY BLUES: THE MUSIC OF MARVIN GAYE 


ICS 


184 


157 


134 


79 


REBA MCENTIRE A' MCA 10991 (1098-16 9B) REAO MY MIND 


2 


185 


176 


180 


3 


VARIOUS ARTISTS PINnFRFI 1 A- TRIRIITE TO A fl A^IP 
»AL!DISNEY60S86(lO9S16.98] LirJULHtLLS. IKIOUIt IUA(.LAS1IL. 


176 


@ 


RE-ENTRY 


g 


Rl 1 N n M PI DKI rtonru ?07^7> m n QB'i s qui CAl IP 


28 


141 


119 


110 


4 


OASIS EPIC 67351 1 10.98 ECV15.98) (WHAT'S THE STORY} MORNING GLORY? 


72 


dD 


RE-ENTRY 


27 


WADinilC ADTICTC 

VAKIUUb AK 1 lb l!» CLASSIC DISNEY VOL. 1 ■ 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60865 110.98716.98) 


95 


142 


121 


151 


11 


EDWIN MCCAIN lava 92609MG Il0.9a i5.98l Bfl HONOR AMONG THIEVES 


107 


'187 


195 




2 


SEVEN MARYTHREEMun«m»TUWTiC9»]SAG(l098TS9i:.H AMERICAN STANDARD 


187 


143 


128 


119 


64 


W^ER™^!^ W15.,8,B Y0U M ' GHT BE * REDNECK ' F - 


38 


188 


187 


190 


208 


NIRVANA A' DGC J44J5-SEFTEN 110.98/15 98] NEVERMIND 


1 


189 


155 


:3c 


8 


TERRI CLARK MERCURY NASHVILLE 526991 * 1 10 98 E0715-98) ■ TERRI CLARK 


136 


144 


127 


146 


7 


GARBAGE ALMO SOUNDS 80004*/GEFF£N (10 WI6 98) B GARBAGE 


127 


190 


159 


152 


19 


MACK 10 • PRIORITY 5393B 19 98714.98) ■ MACK 10 


33 


14S 


142 


■M 


6 


VARIOUS ARTISTS 0OU> FROKT 6186 (8. W14.981 CLUB MIX '95 VOLUME II 


142 


146 


124 


129 


12 


KORN IMMORTAL 66633T.PIC 19 96 EQ'i5 981 B KORN 


99 


191 


156 


160 


59 


THE NOTORIOUS B.I.G. A- badFjOY73000-iaristai9.98TS.98) REAOY TO DIE 




147 


134 


147 


154 


KENNY G A* arista 18646 do.wis 98) BREATHLESS 


2 


(ID 


191 




30 


ELTON JOHNA ROCKET 526188/ISLAND (109&16.9B) MADE IN ENGLAND 


13 


148 


140 


135 


V: 


TRACY BYRD • MCA 11242 (10.9815 98) LOVE LESSONS 


44 


193 


150 


128 


21 


SOUL ASYLUM A Columbia 57616- (10 98 EO/16.98) LET YOUR DIM LIGHT SHINE 


6 


149 


145 




2 


VARIOUS ARTISTS tommy boy 1136 10 wis 99) JOCK ROCK VOLUME 2 


145 


194 


153 


161 


20 


BJORK ELEKTRA6174QtEGI10.9B/16.98l POST 


32 




158 


177 


297 


ORIGINAL LONDON CASTA' PHANTOM OF THE OPERA HIGHLIGHTS 

POLTDOR 831S63':AAM CO 99 EG.T6 98) 


46 


195 


189 


193 


163 


QUEEN A HOLLYWOOD 61265 (10.98/16.96) GREATEST HITS 


11 


196 


184 


162 


39 


SPONGE • WORK 57800/COLUMBIA 110.98 ED716.98) ■ ROTTING PINATA 


58 


lbl 


130 


138 


7 


™ H -,„*. ,!,?„, IDIOT'S GUIDE TO CLASSICAL MUSIC 

RCA VICTOR 6264 , (3 98 CDI 


104 


197 


154 


137 


40 


VAN HALEN A ; WARNER BROS 45760* 110.98/16.981 BALANCE 


1 


152 


123 


133 


23 


CHRIS ISAAK • REPRISE 45845'WARNER BROS. (10.WT5.98) FOREVER BLUE 


31 


199 


167 


144 


10 


VARIOUS ARTISTS word osottPic (9 96 EO/15 981 MY UTMOST FOR HIS HIGHEST 


99 


153 


129 


145 


5 


EMMYLOU HARRIS ASYLUM61S54tEGI10.W15.98> WRECKING BALL 


9J 


199 


174 


148 


73 


TRACY BYRD A mm 10991 (10 98 15 981 NO ORDINARY MAN 


1:1 


154 


138 


164 


23 


JON B. YAS YUM.S50 MUSIC 66436,EP*C (9.98 EQ'15 98) B BONAFIDE 




200 


179 


155 


6 


DOWN EASTWEST 61830/EEG (10 98/15 98) NOLA 


57 



TOP ALBUMS A-Z (LISTED BY ARTISTS) 



AMa 157 
AC/DC 20 
Alte 7 118 
A; aha n- 3 1 L6 
AH-4-One 92 
Anthrax 47 
A2 53 

JonS. 154 
Refiitia Belke 168 
lorry Bennett 100 
John Bftry 166 
BWet TKan tm 131 
BfOfk 194 
Clint Black 138 
Bi*ckn*w<A 57 
BkndMeton 140 
Blues Traveler 21 
Michael Bolton 7 
Bon Jovi 163 

Bone Tn*j|i>*H-MairTK)ny 18. 165 

David Bo«« 129 

Boy? II Won 51 

Brandy 1 10 

Brooks 4 Dunn 156 

Gatin Brooks 35 



Jimmy Buftett 115 
Bush 24 

Tracy Byro 148. 199 
Candtetxw 42 
Marian Carey 2 
Mark Chesnutl 169 
Tern Clark 189 
Collective Sou! 89 
Edwyn Collins 183 
CWorahCm 122 
The CranOemes 98. 175 
SherylCrow 132 
O'Ancelo 63 
Das EFX 109 
Deep Blue Something 96 
Down 200 
Eagles 81 
Emilio 159 
Enigma 162 
Erasure 82 
Gloria Fste'an 99 
Me.issa Etiertfee 12B 
Faith Evans 33 

FalJcc 71 
Foo F ighters 62 



Kenny G 147 
Garbage 144 
VlnceGiH 78 
Goo Goo Dolls 41 
Grateful Dead 102 
Al Green 171 
Green Day 10. 113 
Groove Theory 69 

Emmylou Harris 1 53 
Sophie B. Hawkins 70 
JohnHiaEI 48 
Farm Hill 93 
Hootie & The Bkwrtish 6 
Indigo Girls 73 
Iron Ma*den 1 78 
Cnnslsaak 152 
Michael Jackson 61 
Alan Jackson 5 
Janel Jackson 9 
Jodeci 54 
Ellon John 192 
Montell Jordan 155 
Junior M.A.F. 



68 



Koo G Rn^ ; 1? 

Kom 146 

Alison Kraoss 46 

Lenny Kravitz 126 

KRS-One 56 

k-d. lang 45 

Annie Lennox 1D6 

GeraM Levtrt & Eddie Levert, $t 

Little Texas 1 12 

Lwe 40 

Lisa Loeo & Nine Stones 32 
Lunir 79 

Mack 10 190 
Mannneim SleamroHer 31 
Marilyn Mamon 59 
Dave Matthews Band 29 
The Mavericks 83 
Martina McBnde 127 
Edwin McCain 1 42 
RebaMcEnbre 14,184 
TlmUcGraw 12.107 
Brian McKnight 88 
Sarah WcLachlan IBO 
Natalie Merchant 16 
Metaiica 114 
Bette Midler 84 



John Mictiael Montgomery 44 
Lome Morgan 120 
Alanis Mohssette 3 
Dav*j Lee Murphy 52 
Mystikal 134 
34 Nme Inch Nails 133 
Nirvana 170. 188 
The Notorious BIG. 191 
Heather Nova 179 
Oasis 141 
Offspring 1 35 
Onyx 22 

ORIGINAL LONDON CAST 

P''.j"'ir'l I'' 1 \'r IU...-M 'Hit ' .'Ill- 
ISO 

Joan Osborne 76 
toy Osbourne 4 

Do»y Parton 85 
Mancly Patinkin 136 
Pearl Jam 172 

Tom Petty & The Heart breakers 161 
The Presidents Of The United States 
01 America 23 
Pretenders 101 



Queen 195 

Raekwon Guest Starring Tony Starks 

(Ghost Face Killer) 91 

Rancid 103 

Collin Rave 123 

Real McCoy 124 

Red Hot Chili Peppers 15 

Rusted Root 104 

Sade 176 

JoeSainani 90 

Seal 36 

BobSeger 27 

Bob Seger & The Silver Bullet Band 
106 

Selena 19 

Seven Mary Three 187 

Snai 58 
Silgerchair 25 
SrnplyRed 77 
SkeeLo 177 
Smashing Pumpkins 1 
Micnael w. Smith 121 
Solo 86 

Soul Asylum 193 



SOUNDTRACK 
Batman Forever 94 
Dangerous Minds 8 
Dead Presidents 17 
Don Juan Demarco 182 
Empire Records 97 
Forrest Gump 158 
Friday 95 
Friends 49 
The bon King 137 
Ma 1 1 rah 173 
Mortal Kornoat 39 
Now & Then 130 
Pocahontas 67 
Pulp Fiction 26 
The Show 43 

Sponge 196 

Steely Dan 72 

George Strait 64 

Take That 108 

Tears For Fears 1 1 1 

Aaron Tippin 74 

TLC 11 

Toad The Wet Sprocket 37 
Toadies 60 
Travis Trrtt 38 
Stiania Twain 13 



vanHalen 197 
VARtOUS ARTISTS 

Cinderella. Tribute To A Classic 

185 

Classic Disney Vol. 1 60 Years Of 

Musical Magi 186 

Club Mw -95 Volume II 145 

Idot/s Guide To Classical Music 

151 

Inner City Blues: The Musk Of 

Marvin Gaye 139 

Jock Jams Vol. 1 50 

Jock Rock Volume 2 149 

My Utmost For His Hignest 1 98 

Working Class Hero A Tribute To 

John Lennon 181 

Clay Walker 65 

Wccfer 126 

Bryan White 164 

While Zombie 55 

CeCeWinans 167 

Xscape 30 

Yanni 174 
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HIT MIX 96 



Includes current 
Billboard singles: 

• OUTHERE BROTHERS 

- Boom. Boom. Boom 

• MAX A MILLION 

- Take Your Time 

• ANO MANY MORE!' 

Non-Stop-Remixed Hits 



Rock My Heart (Extended Mix) 



Take Your Time {Euro Mix) 
MAX A MILLION 

Lick It (20 Fingers Club Mix) 
ROULA 

Boom. Boom. Boom 
(U.S. OH B Extended Mix) 
OUTHERE BROTHERS 

Color 01 My Skin (Original Mix) 
SWING 52 

Short Short Man (Bass Mix) 



Body To Body (Original Mix) 
SHADES OF LOVE 

Absolute E-Sensual 
(Jak-D House Mix) 
JAKI GRAHAM 

My Love Is Deep 

(Lenny B's House 01 Love Mix) 

SARAH PARKER 

Conway 

(Erick "More ' Club Mix) 
REEL 2 REAL 

Jump ForJoi 
JOI CAROWELL 

CS 6207-4 CD 6207-2 
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Total Eclipse 01 The Heart 
(Mobius Loop Mix) 
NICK) FRENCH 

Cotton Eye Joe (Madcow Mix) 
REDNEX 

Mr. Personality (Radio Mix) 
GILLETTE 

Fat Boy (J.J. k Club Mix) 

MAX -A MILLION 

What Hope Have I 

(The Big Mix) 

THE SPHINX 

Gel Ready For This 

(East Orange Boot Mix) 

2 UNLIMITED 

Tootsee Roll 

(Set It Oil Dance Version) 
69 BOYZ 

Wanna Bel Busy (Club Mix) 
REALITY 

Yolanda (Club Mix) 
REALITY 
Back S Forth 
AALIYAH 

Lick II (20 Fingers Club Mix) 
ROULA 

CS 6186-4 CD 6186-2 




GORKA, SMITHER DO IT ON THE ROAD 

(Continued from page 5) 



says Smither. "The access to it is get- 
ting tight, just the way it was for 
every other kind of radio ... As soon 
as the major labels see another outlet 
for stuff that they're trying to sell, 
just by their very presence they tend 
to dominate it." 

Gorka concurs: "It seems like 
there was a window of opportunity 
for people like me for about maybe 15 
minutes, and then it got over- 
whelmed by the major labels." (See 
story, page 5.) 

Fortunately, both men are hard- 
working veterans whose live shows 
have built a healthy fan base for their 
music. 

Smither's blues-inflected sound 
flourished in Boston in the late '60s, 
when he played with such folk stal- 
warts of the day as Eric von Schmidt 
and Bonnie Raitt (who later covered 
Smither's "Love Me Like A Man"). 

After Smither recorded his first al- 
bums for Poppy Records in the early 
70s. a long hiatus ensued. However, 
two albums for Firing Fish Records 
in Chicago garnered attention in the 
early '90s; earlier this year, he cut an 
earthy debut set for Oakland, Calif- 
based HighTone Records. "Up On 
The Lowdown." 

Gorka got his start as an aspiring 
banjo player and bluegrass fan; he 
cites the Nittv Grittv Dirt Band's 
"Will The Circle Be Unbroken" as a 
favorite. Since making his recording 
debut in 1987 on St. Paul, Minn.- 
based Red House Records, he has cut 
four albums for Windham Hill sub- 
sidiary High Street Records. The 
most recent, last year's "Out Of The 
Valley," reflected the root of Gorka's 
style: Recorded in Nashville by Mary 
Chapin Carpenter's producer/gui- 
tarist John Jennings, it featured 
guest appearances by Carpenter, 
Kathy Mattea, and guitarist Jerry- 
Douglas, among others. 

WHAT DO YOU CALL YOURSELF 7 

Both Gorka and Smither have 
found that their eclectic styles can 
enlist listeners beyond straight- 
ahead folk enthusiasts. 

Smither says, "I play folk festivals; 
I play blues festivals; I play semi-pop 
stuff. The people who really like it 
come up and ask, 'What do you call 
yourself?' I say, "Well, if you want me 
to get academic about it I call myself 
a singer/songwriter with a lot of 
blues influences.' " 

Gorka, a Pennsylvania native who 
lived in Nashville for several years, 
has managed to penetrate the Music 
City establishment through televi- 
sion rather than radio. He has made 
in-person and video appearances on 
both TNN and CMT. 

But Gorka confesses that even 
though "Out Of The Valley" utilized 
some of the cream of Nashville in its 
supporting cast, "it didn't expand 
[my career] in country radio or any- 
thing like that. That's been pretty 
closed off. The country video people 
have been a lot more open to what 
I'm doing than the radio [people]." 

Both musicians say that live per- 
forming is the critical element on 
their career agendas. 

Smither says he tours "a lot — be- 
tween 160 and 200 [dates]. I haven't 
done less than 150 for three or four 
years. 

"One of the advantages of being a 
solo act is that I can actually make 
money touring," he adds. "None of 
the people that I know in bands can 
afford to tour. It costs them money to 
tour, for the most part, unless they're 
really big. It costs them more than 



they can possibly earn." 

Says Gorka, who plays 130-150 
dates a year, "I enjoy the traveling, 
and I enjoy performing. I don't see it 
as a real burden." 

He adds, "The focus for what I do 
has always been the writing and the 
performing, and I've not really con- 
centrated all that much on getting ra- 
dio play, because I didn't see the op- 
portunities there." 

The roadwork has paid off in in- 
creasing dividends, though none that 
can be measured on a platinum- 
record, or even a gold-record, scale. 

Smither says, "The last two 
records, each one of them has just 
about doubled [in unit sales]. But 
we're still talkin' small numbers. 
We're not even talkin' to the point 
where major labels are pickin' up 



Ashley Maclsaac (A&M/Loose Can- 
non), who plays an unlikely mix of 
traditional, punk, and grunge musical 
styles. 

Traditional folk music of European 
descent has been present in Canada 
since the arrival of the first French 
and British settlers in the 16th and 
17th centuries, providing a rich 
French, English, Gaelic, and Irish 
musical heritage. In the decades fol- 
lowing World War II, there were 
massive arrivals here of refugees 
from Europe, Southeast Asia, and 
Latin America, who also brought 
their unique musical traditions. 

During North America's '60s folk 
music boom, such Canadian perform- 
ers as Ian & Sylvia, Gordon Light- 
foot, Leonard Cohen, Buffy Sainte- 
Marie, and Bonnie Dobson had 
substantial follonings outside Cana- 
da. 

In the '70s, such folk-based acts as 
singer/songwriters Bruce Cockburn, 
Stan Rogers, Murray McLauchlan, 
John Allan Cameron, Valdy, Willie P. 
Bennett, as well as Kate & Anna Mc- 
Garrigle, Stringband, and Figgy 
Duff, spoke eloquently of Canadian 
sensibilities at home and abroad. 

As well, chansonniers Georges 
Dor, Claude Gauthier, Feiix Leclerc, 
Raymond Levesque, and Gilles Vig- 
neault perserved the unique qualities 
of French-speaking Quebec folk mu- 
sic throughout the '60s and '70s. 

While many Canadian performers 
today have difficulty defining con- 
temporary folk, they generally agree 
that it encompasses music acoustical- 
ly performed by singer/songwriters 
or groups rooted in traditional styles. 

"Folk music is alive and well in 
Canada, but many people now avoid 
the term and call it roots music," says 
Jack Schuller, president of Vancou- 
ver-based Festival Distribution Inc., 
the country's leading distributor of 
grass-roots folk. "They consider folk 
a four-letter word." 

Says Nancy Franklin, music pro- 
ducer of CBC-Radio's Peter Gzow- 
ski's "Morningside" program, "A lot 
of Canadian artists worry about be- 
ing labeled folk because [music-in- 
dustry] people would think they'd 
only be able to get airplay on CBC 
and nowhere else." 

Industry observers agree that 
without access to commercial main- 
stream radio, it's important for folk- 
based acts, particularly newcomers, 
to get national CBC-Radio airplay. 

"We've been very successful with 
the Rankin Family, Laura Smith, and 
even the Barenaked Ladies, which 



your options yet." 

Gorka says, "It seems like there's 
been a slow increase. Each record 
has sold more than the last. The 
record company, especially for the 
first three records, did a good job of 
promoting things." 

Tim Ziegler, manager of Hear Mu- 
sic in Santa Monica, Calif., part of the 
eclectic seven-store, Boston-based 
chain, says that Smither and Gorka 
have performed well when featured 
in the store's listening posts. 

"They've both done well when 
we've done features [on them], which 
is kind of our vibe with people who 
don't get radio play," Ziegler says. 
"They sell consistently." 

COVERS HELP CAREERS 

Beyond recording their own mate- 



we looked at as being folk-pop, mak- 
ing their first national exposures on 
'Morningside,' " says Franklin. "Our 
program is the first-stop call for 
[folk] artists." 

CBC programs, like "Morning- 
side," "Gabereau," "Disc Drive," and 
"Gilmour's Albums," are very impor- 
tant to Festival, according to 
Schuller. "Our acts get little airplay 
on commercial stations, mostly on 
specialty programs," he says. 

Canadian music retailers have 
been wary of Canadian folk, but there 
are signs that this is changing. "In 
general, it's improving at [retail] 
chains," says Schuller. "A chain like 
Pindoff Record Sales, which was top 
40, is starting to look at Connie 
Kaldor, the Arrogant Worms, and 
the cream of our catalog." 

WRITERS LOST IN ANTIQUITY' 

"[Today's] folk music is actually 
roots-based music," says folk pioneer 
Sylvia Tyson of Quartette and for- 
merly of Ian & Sylvia. "Artists 
who've taken from their own tradi- 
tions, their own folk music, and creat- 
ed current music. I'm a bit of a purist, 
because, for me, folk music is songs 
whose writers have been lost in an- 
tiquity. Nobody knows who wrote 
those songs. They passed into the 
oral tradition and survived to present 
day." 

Folklorist/bagpipe player Ian 
McKinnon of Rawlin's Cross agrees: 
"The majority of the groups from 
[the Atlantic] region are from a folk 
music tradition that is learning old 
tunes from someone else. The roots 
music description is not in the ver- 
nacular here. When I think of folk 
music, I think of [folklorist] Helen 
Creighton's collections. When I think 
of traditional music, I think of a 
largely instrumental Celtic tradition 
that is here." 

The leading Canadian English- 
speaking folk artists today are from 
the Atlantic region, including tradi- 
tional-based Rawlin's Cross 
(Groundswell), the Rankin Family 
(EMI), Barra MacNeils (PolyGram), 
Irish Descendants (WEA), Tom 
Lewis (Flying Fish), and such abo- 
riginal acts as Kashtin (Sony), Susan 
Aglukark (EMI), Tom Jackson (Oak 
Street), and Lawrence Martin 
(Wawatay). 

Among the prominent English- 
speaking singer/songwriters with 
folk music roots are Bruce Cockburn 
(True North), Rita MacNeil (EMI), 
John McDermott (EMI), James Kee- 
laghan (Green Linnet), Ron Hynes 



rial, both Smither (whose publishing 
company is Hommunculus Music, ad- 
ministered by Bug Music) and Gorka 
(published by Blues Palace 
Music/ASCAP) have benefited from 
covers by other artists. Smither— 
who admits that most of his covers 
have come about "through friend- 
ships in the past" — can look forward 
to a new version of "Love Me Like A 
Man" on Raitt's live album "Road 
Tested," due Tuesday (7). Three of 
Gorka's songs were recently covered 
by Irish vocalist Mary Black. 

In the immediate future, Smither, 
whose career is directed by 
Young/Hunter Management in Ar- 
lington, Mass., will squeeze some 
songwriting between concert dates. 
Having wrapped up a tour of Europe 
and the U.K. this month, he will be 



(EMI), Quartette (Denon), Laura 
Smith (Atlantica), Connie Kaldor 
(Coyote), Eileen McGann (Dragon 
Wing Music), Three Sheets To The 
Wind (Canal), UHF (Tangible), and 
the Arrogant Worms (Arrogant 
Worms label). 

Selling significant numbers of al- 
bums in New Brunswick and Quebec 
are such French-speaking folk- 
styled acts as Beau Dommage 
(EMI), Richard Seguin (Musi- Art), 
Daniel Beianger (Audiogram), Dan 
Bigras (Disques de L'Angeanimal), 
Edith Butler (Kappa), Paul Pichi 
(Audiogram), Francine Raymond 



partners tried, the label was unable 
to recover. Philo's distributor and 
pressing plant went out of business. 
Eventually, Rounder took over dis- 
tribution, thus beginning the rela- 
tionship that would ultimately se- 
cure Philo's future as the 
preeminent source of folk music. 
Rounder purchased Philo outright 
in 1984. 

Even though its financial ground 
was shaky, Philo's musical legacy 
was firmly entrenched. "One of the 
main reasons why Rounder bought 
the label was because it was simpati- 
co with Rounder," says Brad Paul, 
Rounder's VP of national promotion 
and publicity. "Philo was very much 
of the belief that it's best to give the 
artists complete control." 

Schubart and Couture are no 
longer affiliated with Philo. 
Schubart is president of and Cou- 
ture is partner in Resolution, a du- 
plication and fulfillment facility in 
Burlington, Vt. 

Early Philo signings under 
Rounder's leadership not only ex- 
panded on the parent company's 
bluegrass and traditional folk repu- 
tation, but went a long way toward 
revitalizing the popularity of 
singer/songwriter folk. 

Some of the first, then relatively 
unknown, acts to come on board in 
the mid-'80s were Christine Lavin, 
Nanci Griffith, Patty Larkin, and 
Bill Morrissey. "Rounder wanted to 
work with artists like them," Paul 
says, "and once it bought Philo, we 
were in a really good [position] with- 
in the Rounder framework to pro- 
mote those acts." 

While Rounder had distributed 
Philo exclusively for two years pri- 
or to its purchase, once that was 



playing scattered shows in Virginia, 
Massachusetts, and Colorado before 
"woodshedding" for his next album; a 
tour of Australia is scheduled for 
spring. 

Gorka, who is managed by Flem- 
ing, Tamulevich & Associates in Ann 
Arbor, Mich, (see story, page 5), has 
finished most of his next record, 
which he hopes to have released in 
the first quarter of 1996. He has cut 
five songs with Carpenter's band and 
another 10 with a small acoustic en- 
semble that includes Peter Ostroush- 
ko on mandolin and violin, Dean Ma- 
graw on acoustic guitar, Michael 
Manring on bass, and Jennifer Kim- 
ball, formerly of the Story, on backup 
vocals. "I wanted this to be a little bit 
more intimate than the last couple of 
records," Gorka says. 



(Deauville), Kevin Parent (Tacca), 
and traditional-styled group La Bot- 
tine Souriante (Audiogram). 

According to Mario Lefebvre, mar- 
keting director of Distribution Select 
in Montreal, current recordings by 
all of the above French-speaking folk 
acts have sold platinum (100,000 
units), while Beau Dommage and 
Daniel Beianger are double plat- 
inum. 

"I'd say that at the core of any suc- 
cessful Quebec hit over the last 50 
years, there's been folk music," says 
Lefebvre. 



complete it was quickly able to take 
advantage of other promotion av- 
enues, such as its existing radio and 
retail contacts, to "get the ball 
rolling." 

Now entering its third decade, 
Philo has seen a number of its core 
artists move on to other labels. 
Larkin, Lavin, and Griffith have 
sought to build on their national 
breakthroughs achieved by Philo, 
though, as Paul says, "Nanci has 
probably made more money off of 
her Philo catalog than her MCA 
records." 

But one of Philo's biggest recent 
success stories is Kansas City, Mo.- 
based singer/songwriter Iris De- 
Ment. When Warner Bros, bought 
her contract from Philo, it also 
bought and reissued her break- 
through album "Infamous Angel." 

"That attracted attention to Philo 
and gave us the cash to continue to 
grow and get more aggressive," says 
Paul. 

While being enterprising was al- 
ways part of the Rounder/Philo mar- 
keting plan, its means have certainly 
improved. "Back in '84, the promo- 
tion department was pretty much 
me, myself, and I," Paul says. Now 
he has a staff of 10, and there's also 
a marketing department with an ad- 
ditional 10 staffers. 

"The concept is the same — we try 
to leave no stone unturned — but it's 
more doable now because we have a 
larger staff," Paul says. 

Such recent signingB as Carrie 
Newcomer, Ellis Paul, Vance 
Gilbert, and the BurnB Sisters will 
reap the benefits of the success of 
two previous generations of Philo 
artists. And with much greater re- 
(Continued on next page) 



TAPPING INTO CANADA'S RICH FOLK HERITAGE 

(Continued from page IS) 



PHILO PRESERVES FOLK LEGACY 

(Continuedfrom page IS) 
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BLACK FOLK IS VOCAL MINORITY 

(Contin ued from page 5) 



such notable folk artists of color as 
Odetta, Richie Havens, Taj Mahal, Ben 
Harper, and Tracy Chapman come 
readily to mind, these acts seem few 
and far between. 

Or are they? Venerable Rhino artist 
Havens, who, it should be noted, sees 
himself not as a black folk artist but as 
"an American singer of songs," says he 
sees just as many artists now as there 
were in the fertile '60s folk scene in 
New York's Greenwich Village. 

"I travel every weekend all year 
round," says Havens, "and run into 
quite a few people in different places 
who are black with acoustic guitars 
who are doing some traditional stuff 
and modern folk singer/songwriter 
stuff." 

Like the '60s — when Haven and fel- 
low black folkies Odetta, Josh White 
Jr., Len Chandler, Hal Waters, and 
Casey Anderson inspired-a^d-fllayed 
alongside their w f hitogoj iferees) ack- 
ling issues like racism and civil 
rights — the '90s are ripe for folk in 
terms of topical issues, notes Havens. 

Christine Lavin, Shanachie 
singer/songwriter and acknowledged 
"ambassador" of contemporary folk, 
expects increased participation from 
black artists and audiences. 

"The whole black community is go- 
ing through a real awakening and tran- 
sition," Lavin says, pointing to the Mil- 
lion Man March in Washington, D.C., 
in October. "Folk music has always had 
an elite, upscale, educated, and politi- 
cally aware crowd, which tends to be 
more white. But more black people are 
moving into that category, and I bet 
there will be more black folk artists." 

Still, Peter, Paul & Mary's Peter 
Yarrow says that while disadvantaged 
black children are often familiar with 
the trio's songs, such as "Puff The 
Magic Dragon" and "If I Had A Ham- 
mer," even great black folksingers like 
Havens, Odetta, Josh White Sr., and 
Harry Belafonte failed to attract a sub- 
stantial African-American following. 

"I believe it has something to do with 
the music," says Yarrow. "It doesn't 
culturally express what the African- 
American community embraces, with 
the exception of blues — which is a folk 
form — and blues has a completely inte- 
grated audience. But the folk music of 
the kind we sing, although it incorpo- 
rates music descended from slave 
songs, which became Negro spirituals, 
mainly derives from English, Irish, 
and Scottish folk music. There's not 
much of an audience for that in the 
black community." 

White Jr., who began singing folk 
music as a 4-year-old with his father in 
the '40s, also notes the paucity of 
blacks, particularly in young folk audi- 
ences. 



sources the label can turn over big- 
ger stones. 

"Now, as we're coming into the 
mid-'90s, successful albums by 
artists like Tish Hinojosa, Cheryl 
Wheeler, and Iris have enabled the 
label to be more aggressive, and 
also the bigger staff and budgets 
enable us to cover a lot more bases," 
Paul says. 

Philo has just issued "Mrs. Pinoc- 
ci's Guitar," the label's second re- 
lease by Wheeler, and plans its larg- 
est and most expensive campaign to 
date. 

Wheeler is touring nationally and, 
in addition to standard local promo- 
tions at radio and retail, Philo is en- 



"I don't want to be stereotypical and 
say it's because [folk music is] not fin- 
ger-poppin'," White says, "but most 
[black] students aren't brought up with 
this music and can be very narrow- 
minded. Some of the worst times I ever 
had [performing] was at black schools, 
though more and more black faces are 
coming into the folk audience — though 
that's maybe because I've been around 
so long, and they've heard of me and 
are curious." 

Red House Records artist Guy 
Davis, whose music is more acoustic 
blues-based than White's, also comes 
from black entertainment lineage — 
he's the son of actors Ossie Davis and 
Ruby Dee. He agrees that folk seems 
to lack appeal for black listeners. 

"I'm presenting a culture that's 
largely African-American, and it 
seems that my audience is largely Cau- 
casian," Davis says. "But this music es- 
sentially goes back to slave times and 
reminds black people of the closeness 
to their victimization, which isn't pleas- 
ant to hold so close — even though the 
music itself is absolutely a treasure." 

Philo/Rounder artist Vance Gilbert 
notes that black pop music of today is 
far from folk. 

"Turn on black radio, you're not go- 
ing to hear a folk tune," says Gilbert, 
"You'll hear something from the 
African tradition that's more rhyth- 
mic — not this British Isles-based thing, 
which is where lyrics come from. I real- 
ly want to be known as a lyricist, but the 
hallmark of black music — except for 
Smokey Robinson and Ashford & 
Simpson and the occasional Stevie 
[WonderJ tune — is the groove, because 
that's where we came up musically." 

Gilbert says that early Roberta 
Flack albums were lyrical corner- 
stones for him. 

"I bust my behind writing a lyric and 
want to get a lyric over to my people. 
So it's disheartening, but that's what 
I'm up against. I don't think audiences 
are always willing to hear that I put to- 
gether a kick-ass lyric, so that's my 
personal experience in being black in 
this acoustic music scene." 

Gilbert, whose music is in the con- 
temporary folksinger/songwriter 
genre, loves to make fun of his being 
black in a predominantly white per- 
forming style. 

White feels a similar musical and cul- 
tural isolation. "I look black, but I'm not 
a funky, bluesy person, so when I go on 
stage, what they hear can come off 
more like John Denver," White says. "I 
don't really sound black — whatever the 
hell that means — and I enjoy the fact 
that I have the element of surprise on 
my side. If people open up, white or 
black, they should have a good time. 
But it sort of isolates you from your 



gaged in a "massive" triple-A radio 
push and is buying print and radio 
ads in support of the tour. 

Philo is also producing its first 
artist-specific longform video, of a 
Wheeler concert that was held last 
summer. Plans are to use it as an 
electronic press kit and to pitch it to 
arts-oriented cable channels and 
PBS stations as a 30-minute special. 
The label is considering a sell- 
through copy for retail. 

"We're in a much more aggressive 
posture now, doing things like 
shooting a live concert film, which 
would not have been possible in ei- 
ther the early days in Vermont or 
through the '80s," Paul says. 



own culture, though for those of us 
who've been doing it a long time it helps 
break down the stereotypical thing that 
blacks dig one type of music." 

BEWARE OF 'NEGROPH ILIA' 

The means of exposing black folk 
artists to any audience can be a prob- 
lem, as Rounder has found with Gilbert. 
"He's doing quite well on the folk cir- 
cuit, but we're finding difficulty in get- 
ting airplay," says VP of national pro- 
motion and publicity Brad Paul. "He 
gets some on [jazz/AC], some triple-A, 
some Americana, but he's got a jazz or 
pop vocal delivery and is not fully em- 
braced by any one format, maybe be- 
cause stations are used to getting 
^^^^ records which 
^^^^J^k are more clear- 

JSkf Gilbert has 

f^J^S" exjicrieni ed an- 
other, more be- 
- ^ ^Ito^Bbftfe* nign, problem 
flUBHii^HHE on the club lev- 
odetta el. "More than 

once, a club 
owner came to me with a glint in his 
eye and said something like, 'Say I get 
a show with you and Richie Havens and 
Josh White Jr., and wouldn't it be great 
if we get Tracy Chapman?' I call it ne- 
grophilia: They get so happy they can 
get this lineup of black people, whereas 
the challenge for me would be to put 
me in front of June Tabor & the Oyster 
Band. I mean, let's do something really 
different!" 

Otherwise, though, the folk segment 
of the music industry — which must 
struggle for mainstream exposure re- 
gardless of the ethnic background of its 
performers — has traditionally been 
open to black artists. 

TTS A HARD INDUSTRY' 

Few black artists have been per- 
forming folk music longer than Bernice 
Reagon, whose first group, the Free- 
dom Singers, formed in 1962 as a prod- 
uct of the civil-rights movement, and 
whose current group, EarthBeat 
Records' Sweet Honey In The Rock, 
celebrates its 22nd year this month. 

"The African-American struggle for 
freedom hit what would be called folk 
music in the '60s in a major way, and 
because the movement was against 
racism, that movement was open to 
African- American musicians," says 
Reagon. "As for the folk music indus- 
try, it's an American institution that's 
progressive, but an American institu- 
tion that's still commercially based, so 
it's going to have some racial bias in it." 

Reagon says she came into the folk 
industry "as a radical, where music has 
to help people in their struggle to 
change and transform their lives and 
situations in the community. Other- 
wise, it's a hard industry, looking for 
hits and shooting stars rather than 
longtimers, which is why Pete Seeger 
and Odetta were very important to me 
in defining what folk music is — and 
that you can work 'til you can't work no 
more." 

Reagon's comments bring to mind 
one of the genre's central issues: Just 
what is folk music? "For me, it's such a 
broad term, and to define it sheds the 
light of clarity entirely," says Virgin 
artist Ben Harper. "But it has a simple 
melody and a lyric with a positive and 
powerful meaning behind it that's not 
just for black folks or white folks, and 
I'm really glad to see a whole new as- 
sociation with folk and blues music and 
black America — which is great be- 
cause folk music is news and a part of 
African- American history that's defi- 



nitely been missing in this country for 
a long time." 

For Harper, then, such artists as 
Public Enemy, De La Soul, Spearhead, 
and Keb' Mo' qualify as folk music. 

For Epic/Okeh folk/blues artist 
Kevin Moore (aka Keb' Mo'), "blues is 
black folk music," and black folk music 
is open, he says, even to a fortysome- 



thing artist who signed his first major- 
label deal four years ago. 

"The only obstacle is inside your 
head," says Moore. "If you've been led 
to believe that as a folk or blues artist 
you can't do this, it becomes true. So 
once I believed it's not true — that this 
is what I wanted to do — then things 
started happening." 




by Geoff May field 



ROLLING BIG NUMBERS: Smashing Pumpkins' new double set debuts 
with a head-turning total atop The Billboard 200, while our charts rumble with 
noise that portends an even louder debut next week for the much-talked-about 
album from Tha Dogg Pound. 

ThIS WEEK'S CHAMP: The Pumpkins' first-week total— 246,500 units— is 
The Billboard 200's highest one-week sum since Aug. 12, when Bone Thugs- 
N-Harmony debuted at No. 1 with 306,000 units. The Pumpkins' "Mellon Col- 
lie And The Infinite Sadness" becomes only the third double-length album to 
debut at No. 1 since Billboard began using SoundScan data in May 1991. The 
first was Pink Floyd's live set, which opened with 198,000 units on the June 
24 chart, followed two weeks later by Michael Jackson's "History," which 
had first-week sales of 391,000 units, still the largest single-week total of any 
1995 album. 

Among twofers in the SoundScan era, "Mellon Collie's" first-week total 
ranks third, behind "HIStory" and the Beatles' " Live At The BBC," which de- 
buted at No. 3 on The Billboard 200 on Dec. 24, 1994, with 360,000 units. The 
$22.98 shelf price for the Pumpkins' CD version is lower than that normally 
tagged on a twofer. Jackson's set (No. 61) has a CD price of $32.98. 

A majority of the Pumpkins' sales came from retail locations, as opposed to 
raekjobber-serviced stores. The album was No. 1 for all but two of the indus- 
try's leading chains. Industrywide, the band leads No. 2 Marian Carey 
(149,000 units) by a 65% margin and No. 3 Alanis Morissett« (145,000) by a 
69% margin. 

Moke : New sets from vet metallurgist Ozzy Osboume ( No. 4) and country 
star Alan Jackson (No. 5) represent high-water marks for both artists. The 
former opens with 127,000 units, by far the largest single-week tally for any of 
his three SoundScan-era albums — 59% higher than the best week scored by 
1991's "No More Tears," which debuted at No. 7 with close to 80,000 units. 
Jackson's hits set hits 115,000 units this week, 23% more than his previous best 
week, which was 93,000 units, scored in July 1994 by "Who I Am." 

Speaking of Jackson, the four albums that debut on Top Country Albums 
are all sold by BMG Distribution. 

LeSS: Of the other five acts that debut in the top 50, all but one posted larg- 
er SoundScan totals with previous albu ms. The ex ception is John Hiatt, who 
debuts at No. 48 with 21,500 units; ELu>last.A&N pet, a live allium, never 
reached The Billboard 200, and the best week for 1993's "Perfectly Good Gui- 
tar" was 20,000 units. The peak 1992 week for the stellar Little Village— 
which included Hiatt, Ry Cooder, and Nick Lowe — was 14,000 units. 

The 38,500 units that place Onyx at No. 22 this week are more than the 
30,500 that pushed its first album on the charts in 1993, but less than that al- 
bum's single-week high (50,000 units). Bob Seger's 33,500 units (No. 27) are 
little more than half of the 62,500 units that placed 1991's "The Fire Inside" at 
No. 7 and less than half the first -week sales — 77,000 units — of last year's 
"Greatest Hits." (That album's strongest week saw 177,500 units in sales.) 
Toad The Wet Sprocket's 25,500 units (No. 37) are 4,500 units shy of the peak 
seen by "Dulcinea" in June 1994, and the 22,000 units turned in this week by 
Anthrax are less than half those of 1993's "Sound Of White Noise" and 7,000 
units less than the peak seen by the band's 1991 B-sides set You have to won- 
der if this quarter's incredibly jammed release schedule (see story, page 17) 
puts a damper on these albums' first-week numbers. 

TrIM THE TREE: Weeks before Thanksgiving, Kenny G's 1994 Christmas 
album jumps to No. 1 on Top Pop Catalog (10,506 units), Mannheim Steam- 
roller's new one wins the Pacesetter aw-ard on The Billboard 200 (51-31, a 38% 
unit gain), and seasonal sets by Clint Black and the Tractors debut on Top 
Country Albums (Nos. 25 and 62, respectively). 

Get READY: More than 3,500 copies of Tha Dogg Pound's debut were sold 
prior to street date, one of the largest street-date violations we've seen in the 
SoundScan era. That's why the album hits Heatseekers at No. 21 and Top 
R&B Albums at No. 28. Since Billboard and SoundScan began allowing al- 
bums to chart prior to street date earlier this year, four other titles reached 
the R&B list a week before soaring to No. 1: sets by Naughty By Nature (No. 
43, June 10) and Bone Thugs-N-Harmony (Aug. 5. No. 78), "The Show" sound- 
track (No. 90, Aug. 26), and Kool G Rap's album (No. 70, Oct 7). You can as- 
sume these Doggs will bite off a huge number next week when they reach No. 
1 on The Billboard 200. 
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17th annual 




conference ft awards 

Loews Santa Monica Beach Hotel 
November 8-10 

HIGHLIGHTS INCLUDE: 

Opening night party hosted 

by MTV&VH1. 
Evening of gambling hosted 
by The Box & Sony. 
"Meet The Artists" Suites 
Music Video Focus Group 
Multimedia Expo II 

JOINT KEYNOTE ADDRESS 

by industry legends 
QUINCY JONES via 
satellite and HERBIE HANCOCK, 
who will discuss the challenges 
of music video and multimedia. 

BILLBOARD'S 1 7TH ANNUAL 
MUSIC VIDEO AWARDS 

sponsored by Atlantic Records 
with special live performance by 
THE CORRS 



WALK-UP AND REGISTER!!! 

$450 

LOEWS SANTA MONICA BEACH HOTEL 
5TH FLOOR FOYER, 
1 700 OCEAN AVE. 

FREE ADMISSION TO 
MULTIMEDIA EXPO II 
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Smashing The Pumpkins' Trend 
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ITH THE DEBUT OF the Virgin release "Mellon 
Collie And The Infinite Sadness" at No. 1 on The Bill- 
board 200, Smashing Pumpkins continue a tradition: 
Each of the group's albums has achieved a higher chart 
position than the previous release, and all four have de- 
buted and jwaked in the same position. 

That trend liegan with the release of "Gish" on the in- 
dependent Caroline label in 1991. 
The Pumpkins' debut entered and 
peaked at No. 195 (and spent one 
lone week on the chart). In 1993, 
"Siamese Dream" entered and 
peaked at No. 10. A year later. 
"Pisces Iscariot" peaked at its debut 
position, No. 4. With "Mellon Collie" 
entering and peaking at No. 1. we 
can be absolutely certain that the 
trend will stop here, for no matter 
how well the next Pumpkins album performs, it will not 
peak higher than No. 1. 

"Mellon Collie" is the first double album of all new ma- 
terial to debut at No. 1 since The Billboard 200 has been 
compiled from SoundScan data. Pink Floyd's "Pulse" 
consisted of new recordings of older material, and 
Michael Jackson's "History" combined greatest hits 
with new tracks. 

The Pumpkins also make a smashing debut on the Hot 
100, where "Bullet With Butterfly Wings" is the Hot 
Shot Debut at No. 2S. It's the first time the quartet has 
had a title on the pop singles chart. 

PaRADISE BEATS HEAVEN: American rap has not 
always translated well in other countries, but "Gangsta's 
Paradise" by Coolio Featuring L.V. is an impressive ex- 
ception. It's topped the charts in Germany. Australia, Nor- 
way, and the U.K.. where this week it held off a strong 
challenge from the highly anticipated release of "Heaven 



For Everyone," the last expected single from Queen in 
feature lead vocals by the late Freddie Mercury. 

BaCH TO BASICS: Just one week after I mentioned 
Vanessa-Mae's performance on the Top Classical 
Crossover chart, the Angel artist debuts at No. 45 on an 
entirely different chart. "Toccata & Fugue In D Minor" is 
on the Hot Dance Music: Club Play 
, i^ — I chart, which could make Vanessa- 
Jr^^fc Mae Ihe only classical artist to appear 
■ on a Billboard dance chart. "Toccata" 

^ isn't the only classical piece to move 

JB^L^ people to the dancefloor: In 1976, 
JmL V> aitcr Murphy i\. the Big Apple 
IjjSI^Aw^BV Band put a disco spin on "A Fifth Of 
Beethoven." 

Sealing the deal: singles by 

Seal and Sophie B. Hawkins both decline in airplay, but 
hold in the same order on the Hot Adult Contemporary 
chart. That means that "Kiss From A Rose" has been No. 
1 for 12 weeks, tying "Said I Loved You . . . But I Lied" by 
Michael Bolton and "River Of Dreams" by Billy Joel as 
the longest-running AC chart -toppers of all time. 

On THE RHODE AGAIN: Larry Cohen of Trumbull, 
Conn., salutes his neighboring state with some chart 
trivia. He cites Providence. R.I.'s Jon B. as the sixth act 
from the nation's smallest state to reach the top 40 of the 
Hot 100. The others, according to Cohen, are Bill Con- 
ti. Wadsworth Mansion, the Cowsills. John Cafferty 
& the Beaver Brow n Band, and Jeffrey Osborne. 



by Fred Branson 



B 



ASE HIT: The latest single from Ace Of Base is the 
Swedish quartet's highest-debuting entry on the Hot 
100. "Beautiful Life" is new at No. 30, besting the No. 53 
debut of "Living In Danger." 
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SORRELS REMAINS TRUE TO HER 'HEART' 

(Continued from page 13) 



[On this album] everyone liked each oth- 
er, everyone liked the material. We 
didn't have to rush, we had enough time 
to do it, to sit together, to give the atten- 
tion to each song. That doesn't mean it 
took a year — we did three tunes a day." 

Green Linnet is supporting the 
record with an independent promoter 
who will work it to roots-oriented com- 
mercial radio, and the label is also pro- 
moting the record at public and college 
radio, according to director of publicity 
Judith Joiner. 

"We came up with this promotional 
concept that she is the 'Highway 
Woman,' " says Joiner. "It's almost like a 
country rock album. She's in top form 
and has some awesome players on it, 
and we've decided to give it the push 
she's probably deserved all her life." 

Plans are in the works for a retail tour 



(Continued from page 1 7) 
Smith. 

"If you give people a chance to hear 
this album, it may even attract people 
who aren't familiar with King Sunny 
Ade," says Smith, adding that he ex- 
pects "E Dide" to fare better at retail 
than Ade's recent "Live At The Holly- 
wood Palace" release on I.R.S/Hemi- 
sphere. 

Outside the U.S., Mesa/Bluemoon re- 
tains rights to "E Dide" for all territories 
except Nigeria, where Ade releases his 
product through his own label, accord- 
ing to Santos. He notes that worldwide 
marketing for the Ade album is subject 
to the artist's global touring plans, which 
have yet to be established. 

So far, U.S. dates are tentatively 
scheduled for the spring of 1996, accord- 
ing to Santos. Ade is expected to tour 
with a "reduced" ensemble of approxi- 
mately 25 musicians — half the number 
who typically join him on stage in his 
homeland. 

Santos says that Mesa/Bluemoon will 
pace its marketing and promotion ef- 
forts to accommodate the lag time be- 
tween the November album release and 
next year's tour. 

"We won't be spending all of our retail 
budget in the first month, but rather 
work with each retailer on specific cam- 
paigns, so that we'll be running with re- 
tail promotions from the release right 



CASSETTES 
IN 7 DAYS! 



300 C-12 Cassettes 

for only $495 




that will encompass such books-and-mu- 
sic stores as Borders and Barnes & No- 
ble, as well as the independent book- 
stores and coffeehouses that have 
always been crucial to folk, according to 
Joiner. 

The album's literary bent — including 
one song taken from the book "Demon 
Box" by Ken Kesey — makes it a perfect 
match for bookstore tie-ins and adver- 
tising in literary magazines, notes 
Joiner. 

In addition, the label is focusing on the 
album's blending of country and rock: 
Sorrels will be featured on the CD sam- 
pler in the December issue of New 
Country magazine. 

As a child, Sorrels listened to the 
singing of her father and pored over a 
scrapbook of songs compiled by her 
grandmother. But her music aspirations 



through the tour," says Santos. 

"E Dide" was recorded in 1992 at the 
unlikely locale of Robert Lang Studios 
in Seattle, an alternative rock hotbed 
that has yielded hit albums by Foo 
Fighters, the Presidents Of The Unit- 
ed States Of America, and Candlebox. 
It was Ade's manager, Andrew 
Frankel, who set up his client at 
Lang's facility. 

The album is consistent with Ade's 
three groundbreaking Mango albums: 
"Juju Music" (1983), "Synchro System" 
(1984), and "Aura" (1985). They feature 
up to 25 musicians on such traditional 
African instruments as the talking 
drum, the omele, and the shekere, as 
well as on Western instruments, such as 
electric guitars, basses, and the pedal 
steel. Ade and his backup vocalists sing 
in a mixture of English, Yoruba, and 
Nigerian dialects. 



But it's hard to use all the names at- 
tached to this project without seeming 
[excessive]" 

Another problem is trying to coordi- 
nate the schedules of the album's fea- 
tured artists. Given the difficulty of 
mounting a promotional tour or concert 
performances, the label is left with radio, 
video, and media exposure as the pro- 
ject's primary marketing tools. 

However, the 63-year-old Jones has 
been more than happy to make the in- 
dustry rounds. 

"Our pre-eminent marketing tool was 
Quincy, who went on a promotion tour to 
radio and retail around the nation," says 
Swindel. 

Jones, who will produce next year's 
Academy Awards, will make appear- 
ances at a gala celebration hosted by 
Time Warner Inc. on Tuesday (7) at the 
Roseland Ballroom in New York, in hon- 
or of his 50th anniversary m show busi- 
ness. He will also issue a keynote ad- 
dress via satellite on Thursday (9) to 
kick off Billboard's annual Music Video 
Conference and MultiMedia Expo, 
which runs Wednesday to Friday (8-10). 

Jones, who is signed to Warner/Chap- 
pell for publishing, is booked by the 
William Morris Agency. He operates 
without a manager. 

In much the same way that "Back On 
The Block" introduced vocalist Tevin 
Campbell to listeners, "Q's Jook Joint" 
bows new Qwest songstress Tamia, who 
is featured on "You Put A Move On My 
Heart," the set's first single. 

Tou Put A Move On My Heart" was 
released Oct. 10 to R&B and crossover 



were put on hold when, in 1949, at the 
age of 16, she underwent a botched, ille- 
gal, motel-room abortion. A year later, 
as a high school honors student, she 
gave up a baby girl for adoption, whom 
she has not seen since. 

Married at 19, Sorrels spent the next 
14 years as a housewife in Salt Lake City 
collecting songs and stories while 
singing as a hobby with her husband, 
Jim. In the '50s and early '60s, their 
home hosted beat literati, offbeat musi- 
cians, artists, writers, and poets. 

But her marriage was stormy, and 
Sorrels divorced at 33. With her five chil- 
dren loaded into a truck (an odyssey 
chronicled by Nanci Griffith in her song 
"Ford Eeonoiine"), the "Travelling 
Lady" took to the road. She landed at 
the Newport (R.I.) Folk Festival and 
showed folkdom that a hard-edged 



There are no singles or videos 
planned from "E Dide," according to 
Santos. However, programmers at 
world music, triple- A, and other eclectic 
radio outlets express optimism for the 
record's airplay potential. 

"This album is going to be great for a 
station like ours," says Michele Flan- 
nery, music department director at 
Pacifica community station KPFA 
Berkeley, Calif. "We have world music 
programming every weekday from 9 
a.m. until noon, and we're still playing 
'Juju Music.' " 

Flannery adds that even though Ade 
has not released a studio album in the 
U.S. for 10 years, he has continued to 
tour stateside and his appearances have 
always generated airplay and sales. 

Despite his absence from the U.S. 
marketplace, the 49-year-old Ade has 
been busier than ever in the past sever- 



radio formats and arrives Nov. 14 at top 
40/mainstream and AC stations. The 
single is supported by a clip that was 
serviced Oct 23 to BET, VH1, the Box, 
MTV, and local video programs. 

Top 40/rhythm-crossover KM EL San 
Francisco music director Joey Arbagey 
says that "You Put A Move On My 
Heart" works with his listeners because 
of Tamia's emotional vocals and Jones' 
quality production. 

"It's not as formula as other records," 
he says. "Tamia has the potential to be- 
come a superstar; she's gorgeous, and 
her vocal delivery on this song makes 
you have goose bumps." 

Mike Tully, buyer at the 390-store, 
North Canton, Ohio-based Camelot Mu- 
sic, says, "She's gonna be huge, and be- 
cause of her powerful delivery, she has 
the potential to become an across-the- 
board success." 

R&B/mainstream WGCI Chicago 
music director Don E. Cologne agrees 
that Tamia rates as a vocalist However, 
he says that product identification and 
ballad competition have kept "You Put A 
Move" from receiving more spins. 



woman could break the Joan Baez/Judy 
Collins mold. 

"I never really thought about becom- 
ing a performer," says Sorrels. "My 
marriage broke up, and I had to do 
something ... I tried to get a job, and I 
just couldn't find one. Then, somebody 
offered me a concert that made me more 
money than anybody would pay me for 
working a whole month. I thought I'd try 
it. It's all I've done ever since." 

Ever since Sorrels took her tumbled 
life and swaddled it into a small truck, 
she has served as a role model for many 
roots-based musicians and young 
singer/songwriters seeking to emulate 
her brand of empowering songs. 

"The American public has suffered 
enough from people trying to homoge- 
nize women and ethnicity into some- 
thing blander," says Sorrels. "I am 



al years. In Nigeria — where he contin- 
ues to release albums that sell an aver- 
age of 200,000 units per title — he oper- 
ates an entertainment conglomerate 
that comprises a record label, a video la- 
bel, a film company, a nightclub, a 
recording studio, and a petroleum com- 
pany. In addition, he runs charity foun- 
dations and is promoter of copyright re- 
form in his country, where piracy of 
intellectual property is rampant 

Ade still performs an average of four 
shows per week in Nigeria, where his 
concerts usually start at 9 p.m. and ex- 
tend into the dawn hours. 

On the advice of his doctor, Ade 
slowed down his performance pace a few 
years ago, but he seems to have lost 
none of his enthusiasm for playing live. 

"I know- that everywhere in America I 
have fans who are waiting for me," says 
Ade. "Ill play any available venue." 



Says Cologne, "It's hard to introduce 
the song, because it's Quincy's record, 
but a female sings the song ... It confus- 
es listeners . . . they should just put all 
the juice behind her." 

Qwest plans to release Tamia's still- 
untitled debut album in mid-1996. 

Broadcast Data Systems reports 620 
detections of "You Put A Move On My 
Heart" over 82 R&B, crossover, and top 
40 stations for the week ending Oct 31. 

Qwest is servicing a five-song jazz 
sampler to AC and jazz/AC stations be- 
ginning Monday (6). "Our attitude is 
that the only single that we can say that 
we're picking is the first one," says 
Swindel. "Subsequent singles will de- 
pend on what radio likes." 

The label released "You Put A Move 
On My Heart" in European markets on 
Nov. 3 and will issue the single in Japan 
on Friday (10). As in the VS., the label 
put heavy emphasis on airplay and video 
exposure. 

Jones will conduct a European pro- 
motional tour starting Saturday (11), fol- 
lowed by a similar Japanese tour begin- 
ning Nov. 26. 



thrilled and excited to see a group like 
Los Lobos reach the number of people 
they do. They are a perfect example of 
real American folk music. They take 
their music from where they came, and 
they take it back to the people that they 
extracted it from. They sing their roots, 
sing their current situation, and they 
sing it to their people and to everybody. 
To see that accepted in the marketplace 
is a real thrill for me." 

But Sorrels deigns to discuss any 
semblance of a folk scene, saying that 
things are pretty much the same now as 
when she started: "I played for people 
who wanted to hear me then, as I do 
now," she says. 

On a personal level, Sorrels, whose 
music publisher is Grimes Creek Mu- 
sic/ASCAP, says she tells more stories 
with her songs now. "When I began to 
think of myself as a storyteller as op- 
posed to a folksinger, I began to feel 
more secure and more like I belonged," 
she says. 

Sorrels offers a world-weary, hauntr 
ingly sweet-voiced tour of life's bram- 
bles. Her vocalization is half a mother's 
comforting lullaby, half a brisk October 
wind wafting down Idaho's Bitterroot 
Mountains foreboding winter. 

Sorrels tells hushed, unspoken secrets: 
w ashing an unfamiliar shade of lipstick 
out of her husband's shirt collar; con- 
fronting a midwife; having doctors patch 
your insides just so they can sue you; and 
the most tragic — a child's suicide. 

Sorrels's next project is the writing of 
a play about her late friend, activist/ 
songwriter Malvina Reynolds. 
Reynolds* songs, including "Little Box- 
es," "Turn Around," and "What Have 
They Done To The Rain," helped define 
the sound of the '60s protest movement 

Sorrels, on tour through November 
mainly on the West Coast is hooked by 
her daughter Jacki Murray. 



'CASPER' SALES 

(Continued from page 8) 

ing retailers. 

" 'Casper is doing better than 'Cin- 
derella,' and that was a surprise," says 
Jaworski, adding that the sell-off rate 
for the title is 50%. 

Dealers say that the Friendly Ghost 
will have legs well beyond Halloween. 
"This title will go all the way through 
Christmas," Pagano predicts. 

MCA senior VP of marketing An- 
drew Kairey says that "Casper" has 
been getting "continuous re-orders." 

"The combination of the quality of the 
film, timing, and marketing support has 
pulled it through the pipeline," he says. 

MCA shipped about 7 million copies 
of "Casper," according to distributor 
sources. 

Warner Home Video's "Batman For- 
ever," which arrived in stores Oct. 31, 
also appears to be off to a flying start 

Strawberries sold 15% of its initial or- 
der of 2,000 units during the first day of 
sales, Jaworski says. 

After one day on the shelf, the Warn- 
er title was called "a success story" by 
Best Buy's Pagano. 

The chain sold 20%' of its initial buy, 
which is 2% higher than first-day sales 
of "Casper," according to Pagano. 

According to distribution sources, 
"Batman Forever" shipped 9 million 
units. 

Overall, however, retailers say that 
October sales are flat compared with 
1994. That year saw two of the biggest- 
selling videos of all time — "Jurassic 
Park" and "Snow White And The Seven 
Dwarfs." The two titles shipped a total 
of nearly 50 million units during Octo- 
ber 1994. 
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NIGERIA'S KING SUNNY ADE BRINGS WORLD BEAT BACK TO U.S. 



JONES OPENS DOORS TO 'Q'S JOOK JOINT 

(Continued from page 17) 
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INHALE 




The #1 Female Artist Of Our Time 

With Three Classic New Performances 



A Dazzling Array Of Today's 
Top Platinum Artists Performing All New Songs 

Written and Produced by 
Kenny "Babyface" Edmonds 



THE NEXT DEFINING SOUNDTRACK ALBUM 

Album In-Store November 14th 



M rr>e/ Hoos'c My-d^e^*-* Sen I 
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EXHALE 




PattiLaBeUe Chantg Moore SWV TLC 

Also, additional music by For Real, Shanna and Sonja Marie 



CeCe Winans 



OF OUR TIME IS JUST GETTING STARTED! 

The Twentieth Century Fox Film Opens Nationwide December 22nd. 
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